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KGO-TV 2014 POLITICAL ADVERTISING GUIDELINES 

REVISED 3/11/14 

 

 

1. CLASSES OF TIME, RATES, MAKEGOODS AND REBATES 

 KGO-TV offers political and commercial advertisers a choice between two classes of time:  

a) preemptible and b)  non-preemptible. 

2. PREEMPTIBILITY OF SPOTS 

 Non-Preemptible:  Spots are guaranteed to run as ordered, except if unforeseen 

events or other events beyond the station’s control (such as program overruns, special news 

reports, technical problems or clerical errors) intervene. 

 

Preemptible:  Spots may be moved or preempted with or without advance notice. 

The preemption and movement of preemptible spots on KGO-TV is determined by a 

number of factors including but not limited to demand for the inventory in question, prices 

of the scheduled announcements, time sensitivity of the spots already on the schedule, 

flexibility of the advertiser, and length of the scheduled announcements.  Although the 

price paid by an advertiser for an already-scheduled spot will normally not be the only 

factor in determining which of the spots scheduled for a particular daypart and week will be 

preempted to accommodate a higher paying advertiser, a political spot will not be 

preempted unless it is the lowest-priced spot of that length that is scheduled for that daypart 

and week. 

KGO-TV will respond to inquiries at any time concerning the risk of preemption it 

believes to exist at the time of inquiry at any price level for any daypart and week before 

the election.  However, those responses can only be good-faith estimates.  The risk that a 

spot will be preempted varies from week to week and fluctuates depending on supply and 

demand.  The actual rate needed for a preemptible spot to clear in any given week will be 

determined on the basis of market conditions, in accordance with normal business practices. 

3. RATES, REBATES AND MAKEGOODS 

Preemptible:  Preemptible spots are sold at varying rates.  During the 45 days before 

the primary and the 60 days before the general election, a legally qualified candidate 

running for that primary or election whose spots are “uses” as defined by the FCC may buy 

preemptible announcements at the lowest unit rate (“LUR”) for preemptible announcements 

of the same length that are scheduled for the same daypart, program or selling block in that 

week.  Discount privileges for commercial advertisers, if any, will be taken into account in 

calculating lowest unit rate.  Candidates purchasing spots without a media buyer or agency 

are entitled to the lowest unit rate “net” of the ordinary agency commission.  If the actual 
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lowest unit charge is less than/that the price initially charged a candidate for a spot of the 

same announcement length and class scheduled to run during the same program/selling 

block and week, the station will issue the candidate a rebate or credit (at the candidate’s 

option).  Rebates will be issued weekly. 

Candidates may also purchase preemptible spots at higher prices to increase their 

chances of clearing.  Those spots purchased at or near KGO-TV’s “Effective Selling Level” 

are likely to run as ordered.  The “Effective Selling Level” represents the preemptible rate 

generally being quoted to advertisers which KGO-TV believes is sufficient to result in 

clearance of a preemptible spot.  The “Effective Selling Level” fluctuates with marketplace 

demand and interested candidates should inquire as to the current “Effective Selling Level” 

at the time they place their order.  An advertiser may choose to purchase at a rate higher 

than the “Effective Selling Rate,” and bear a lower risk of preemption, or at a lower rate 

and, bear a higher risk of preemption. 

Candidate Discount Rate -  Non-Preemptible:  Candidate-only non-preemptible 

rates represent a discount off the station’s “Effective Selling Level,” but no higher than the 

non-preemptible LUR. Candidates purchasing the candidate-only class of non-preemptible 

time will not receive a rebate or credit in the event a lower-priced preemptible spot clears 

for an advertiser ordering the same program or daypart rotation.  However, in the event of 

an unanticipated decline in the station’s “Effective Selling Level,” candidates who have 

purchased this class of time may receive a rebate so as to ensure that they have, in fact, 

received a discount from such “Effective Selling Level.” 

Rates Outside Lowest Unit Charge Periods:  At all time outside of the lowest-unit-

charge periods, legally qualified candidates will not be charged more than the rates paid for 

comparable use of the station by commercial advertisers.  Such rates are usually determined 

through negotiation based on a number of factors including but not limited to the class of 

time purchased, the time periods of the ordered announcements, the availability of the 

requested inventory, the length of time between the order and air dates, the amount of 

flexibility with respect to preemption and movement of announcements the advertiser is 

willing to accept, the share of business offered to the station, and the total dollar amount of 

the order.  These same criteria determine “comparability” for legally qualified candidate 

advertisers.  Discount privileges, if any, are available on comparable terms. 

Rate Calculation:  Both candidate-only non-preemptible rates and preemptible 

lowest unit rates will be calculated based on the station’s standard Monday-Sunday week.  

Quoted rates are for planning purposes only.  Actual candidate discount rates -  non-

preemptible rates and preemptible lowest unit rates may vary from week to week based on 

supply and demand and other ordinary business changes, including any preemption of 

commercial announcements already booked.  Reduced rotations may require higher rates. 

Information about other, non-standard classes of time is available upon request. 
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4. MAKEGOODS 

If a candidate spot in either the preemptible or candidate-only non-preemptible class 

is preempted, makegoods of equivalent total value will be provided before the election 

unless the candidate requests a refund or credit instead.  KGO-TV cannot guarantee to any 

advertiser, however, that makegoods can be provided in the precise time periods or 

rotations originally ordered. 

5. TIME FOR POLITICAL CANDIDATES 

KGO-TV sells advertising time in a number of different programs, dayparts and 

rotations, the most common of which are listed on the attached rate card.  KGO-TV will 

also provide, on request, information about and rates for nonstandard programs, dayparts 

and/or rotations that may be available. 

KGO-TV reserves the right to limit the number of announcements that may be 

bought by state and local candidates or to decline advertising for certain state and local 

elections. 

Consistent with their reasonable access rights, federal candidates’ purchases of spots 

in any specific time period or week may be limited, subject to negotiation, based upon the 

number of candidates in the race, the amount of advance notice and time before election, 

potential program disruption, and the amount of time already sold to a particular candidate.  

Because of these factors, certain one-time-only specials or sports programs may not be 

available for sale to candidates.  In addition, billboards and program sponsorships are not 

available to candidates. 

KGO-TV sells per-inquiry advertising and would be happy upon request to discuss 

with political advertisers how, if at all, that category of advertising could be made available. 

KGO-TV sells non-traditional daypart rotators, and blocks of time not regularly 

selected or submitted to most commercial advertisers.  KGO-TV would be happy upon 

request to discuss with political advertisers how, if at all, these categories of advertising 

could be made available. 

6. ANNOUNCEMENT LENGTHS 

The standard announcement length on KGO-TV is :30 or :60.  Sixty-second spots 

are priced at twice the :30 rate.  Information about nonstandard announcement lengths is 

available upon request.  Nonstandard length announcements bear a greater risk of 

preemption. 
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7. AUDIENCE DELIVERY 

On occasion, KGO-TV’s commercial advertisers negotiate with the station to arrive at 

specific audience delivery objectives by demographic category as measured over the 

advertiser’s entire schedule of announcements.  If, after its schedule has been broadcast, an 

advertiser that has successfully concluded negotiations with the station for such an objective 

adequately documents a significant rating point shortfall for the flight (i.e., under 90%), 

KGO-TV may offer makegood weight, but only in the form of announcements, and only 

subject to feasibility and inventory availability; no rebates or credits will be provided on 

account of audience underdelivery. 

Compensatory weight may also be given for significant underdelivery in a specific 

case, such as a network one-time-only special program.  KGO-TV is prepared to discuss with 

candidate advertisers how the foregoing may be applied, if at all, to the practice of buying 

time for candidates.  At a minimum, rating point objectives would have to be discussed and 

explicitly agreed upon by both parties in advance and the advertiser would have to submit 

post-schedule documented ratings reports.  Audience delivery estimates, expected ratings or 

wishes unilaterally inserted on orders by buyers or their agents do not satisfy this 

requirement. 

Announcements are also available on KGO-TV through an unwired network where an 

audience guarantee is a possibility.  Further information is available through ABC, Inc. 

National TV Sales. 

8. SCHEDULING 

KGO-TV endeavors to separate commercials for directly conflicting products or 

opposing candidates by at least one other announcement, but there is no guarantee.  No 

make-goods, credits or rebates will be issued on account of back-to-back scheduling of 

political or commercial announcements.  Advertiser separation is not part of any contractual 

agreement. 

The commercial breaks between programs or dayparts may be used for spots bought 

for the preceding program or the subsequent program, depending upon the station’s 

scheduling needs.  Horizontal and vertical rotation announcements will be scheduled in 

accordance with the station's normal rotation policies. 

9. ADVERTISING CUT-OFF 

No candidate spots may air after 8:00pm on Election Day.  The Monday before 

Election Day through the Election Day evening advertising cut-off is a stand-alone period for 

which inventory may be limited. 
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10. SPONSORSHIP IDENTIFICATION AND SPONSORSHIP DISCLOSURE FORM 

All candidate spots must contain a sponsorship identification that complies with FCC 

rules.  All candidate spots must accurately identify the name of the organization that “paid 

for” or “sponsored” the ad in visual form with letters equal to or greater than four percent of 

the vertical picture height, airing for not less than four seconds, at the beginning or end of the 

advertisement.  Announcements not conforming to this requirement must be corrected 

immediately or will be subject to editing by the station, at the advertiser’s expense. 

Before the station will accept a candidate advertisement for broadcast, a representative 

of the candidate must supply the station with a signed and completed sponsorship disclosure 

form accurately identifying the committee sponsoring the advertisement and that committee’s 

chief executive officers, executive committee members or board members.  This form should 

accompany pre-payment. 

11. ORDERS AND COPY 

All orders and copy should be received by KGO-TV one full business day prior to 

broadcast, with three business days preferred.  We work with the following digital delivery 

services: EZSpot, Extreme Reach, Hula MX, Spottraffic, and various other services. 

12. PAYMENT AND CANCELLATION POLICY 

Political advertisements must be paid for in advance of broadcast. Payment may be 

in the form of a business check received in time to have cleared the bank before the first 

telecast, or by cashier’s check or wire transfer. 

KGO-TV reserves the right, consistent with federal law, to take a candidate’s 

payment and cancellation history into account in deciding whether to accept new orders 

from the candidate. 

 

WIRE TRANSFER INFORMATION 

JP Morgan Chase Bank 

Account Number:  496585238 

KGO-TV 

ABA Routing Number:  021000021 

Station Requires Federal Reference Number to confirm wire transfers. 

 

 Political orders will be subject to a two-week cancellation policy. Station must 

be notified in writing, two weeks prior to airdates, before any spots will be cancelled. 
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13. STATION CONTACTS 

The following individuals will answer questions related to political advertising on 

KGO-TV: 

Todd Farber, General Sales Manager 415/954-7741 

Christopher Larcade, Political Specialist 215/871-1264 

Noel Forrester, Political Sales Manager 415/954-7772 

Jynane Wheeler, Political Sales Executive 415/954-7763 

 

KGO-TV Fax Number: 415/954-7739 


