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E-mail: MartinaB@petaf.org

PCTA

FOUNDATHON

January 19, 2010

- Federal Communications Commission
Consumer and Governmental Affairs Bureau
Consumer Complaints

445 12" st., S.W.

Washington, DC 20554

Attn.: Sharon Bowers, Consumer Inquiries and Complaints Division

Re: Consumer Complaint against PBS licensees

Dear Ms. Bowers:

I am counsel to People for the Ethical Treatment of Animals (“PETA”) and I
enclose PETA’s consumer complaint against noncommercial educational
broadcast stations (“PBS Licensees”) identified in Appendix A of the complaint.

For the reasons specified in the complaint, PETA requests that the Federal
Communications Commission (“the Commission™) take action against the PBS
Licensees for failing to comply substantially with the terms of their
noncommercial broadeast licenses and the rules and regulations issued by the
Commission. The violations occurred on or about November 23, 2009 and
December 9, 2009, when the PBS Licensees aired an episode of Sesame Street in
which commercial content of one of Sesame Street’s sponsors, the American Egg
Board, was unlawfully embedded into Sesame Street programming. This violated
the prohibition against promotional announcements by noncommercial licensees.
Additionally, by airing the segment, the PBS Licensees breached their obligation
to protect children from excessive and inappropriate commercial messages, in
violation of the limits of the amount of commercial matter in children’s
programming as well as the Commission’s policy against host-selling.

Accordingly, PETA requests that the Commission assess a forfeiture penalty or
impose other fair and effective sanctions against the PBS Licensees for the
violations described in the complaint.

Veéry truly yours,

E
1
T

Miaxting Bernstein
Litigation Counsel
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CONSUMER COMPLAINT

People for the Fthical Treatment of Animals (“PETA?™), by its undersigned counsel,
requests that the Federal Communications Commission (“the Commission”) take action against
the nonconﬁnercial educational broadcast stations listed in Appendix A (collectively, “PBS
Licensees”) for failing to comply substantially with the terms of their noncommercial broadcast
licenses and the rules and regulations issued by the Commission pursuant to the Communications
Act of 1934, as amended.

The violations occurred on or about November 23, 2009 and December 9, 2009, when the
PBS Licensees aired an episode of Sesame Street in which commercial content of one of Sesame
Street’s sponsors, the American Egg Board, was unlawfully embedded into Sesame Sireet
programming. This violated the probibition against promotional announcements by |
noncommercial licen_se:ess.1

Additionally, by airing the segment, the PBS Licensees breached their obligation to
protect children from excessive and inappropriate commercial messages, in violation of the
limits of the amount of commercial matter in children’s programrﬁing as well as the
Commission’s policy against host-selling. -

The segment is attached hereto, in DVD format, as Exhibit 1.

STATEMENT OF FACTS

PETA is an international nonprofit corporation organized under the laws of Virginia and
headquartered at 1536 16™ St. N.W., Washington, DC 20036.

The PBS Licensees are licensed by the Commission as noncommercial educational

television stations and members of the Public Broadcasting Service (“PBS”), a nonprofit

1See 47 U.S.C. §§ 3992, 399b (1981); 47 C.FR. §§ 73, 503(d).
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corporation. PBS distributes noncommercwl television programming, including Sesame Stree_t,.to
the PBS Licensees for distribution to the public. As a licensee of the Commission, each PBS
licensee has a nondelegable duty to assure that its broadcast program services fulfill its statutory
obligations as a broadcaster.. Therefore, even though PBS makes program content available to its
members, each individual PBS Licensee is responsible for the quality and integrity ofits
broadcast services.

The American Egg Board (“the Egg Board”) was created by Congress in order to
promote the commercial egg industry and to maintain and expand foreign and domestic markets
for eggs. The Egg Board is funded by an assessment on commercial egg producers in the
con;cinental United States that have more than 75,000 laying hens, and it maintains offices in
Park Ridge, IIL

In response to reporis of widespréad neglect, abuse, and .disease of egg laying hens-——and
the resulting growing public pressure on ¢gg producérs to adopt more humane practices—the
Egg Board launched T he Good Egg Project, a multimillion dollar advertising campaign designed
to rebuild consumer confidence and make consumers “feel good” about the eggs that they buy.
The Good Egg Projectlogoisa “samtly egg wearing a halo. Reduced to its essence, this
advertising campaign is an effort by the egg industry to rebrand a tainted commodity by
convincing consumers that egg producers aré committed to ensuring that all hens liveina
“humane and comfortable environment” and that producers want the hens to be “h:cq:apy.”2

Tn order to promote this newly minted “saintly” egg brand, the Egg Board became one of
Sesame Street’s sponsors for the 2009-2010 season. From the butset, the Egg Board conceived of

the Sesame Street partnership as extending beyond mere financial support to providing a

2See, e.g., American Egg Board, http://www. goodeggproject. or,q/from-farm—to-table/ammai—well—bei_ng (last visited
Dec. 7, 2009).
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convenient platform for disseminating the Egg Board’s commercial message to the Sesame Street
auciience. Taking advantage of the children’s and their parents’ trust in pﬁblic educational
programming, the Egg Boar%l intended to—and did—infiltrate its commercial prdpaganda into
the content of Sesame Street, in the guise of “[educating] kids and moms about how eggs get
ﬁoﬁz the farm to their breakfast table.””

The Egg Board made no secret of this self-serving intent behind the Sesame Street
sponsorship, which, according to the Egg Board, “provides an ideal avenue to reach both kids
- and moms.” As the Egg Board boasted to its members, “Utilizing such a focused sponsorship
allows [the Board] to communicate the Good Egg Project message to Sesame Street’s
longstanding and far-reaching audience.”

According to the Egg Board’s plan, on or about November 23, 2009 and December 9,
2009, PBS Licensees aired a Sesame Street episode that promoted—not just any type of egg—
but the Egg Board’s partipular brand of a feel-good, “saintly” egg. The episode features a
. segment in which kids purportedly learn how eggs get from the farm to their breakfast table but
which in truth parrots the Egg Board’s misleading propaganda about “humane” modern egg
farming, disguised as educational content.

The segment shows a group of children visiting an old-fashioned farm where chickens
roam free and contentedly forage in a grassy pasture. The farmer explains to the children that the
chickens “like to lay their eggs in a really nice, quiet spot where it’s nice and cozy,” and he takes
the children to an old-fashioned chicken coop, where chickens are able to lay their eggs in old-
fashioned nest boxes that assure them the necessary comfort and privacy. The childreﬁ

delightedly search for and collect eggs from the nesting boxes. One child happily carries a plump

3See, e.g., PR Newswire, Sept. 14, 2009 (9/14/09 PRWIRE 13:30:00).
4 AEB Newsletter, President’s Message, Nov. 2009
SPR Newswire, Sept. 14, 2009 (9/14/09 PRWIRE 13:30:00).
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brown hen in her arms. The segment then switches over to a fully automated, modern pmceséing
plant, where eggs are washed, sorted, and packaged. There is no mention of the fact that the eggs
processed in these plants are not laid in coops with nesting boxes but rather were dropped on the
barren floor by reluctant, scared, and stressed chickens crammed into battery cages.

The final scene depicts the children in the kitchen fixing an omelet with the help of a chef
and ‘ghen éating it. ﬂvTo reinforce the message that the eggs on the children’s plates came from the
kinds of chickens they just saw (i.e., chickens who enjoy the natural and nurturing life on the
farm), the chef says: “Pretty amazing that just a little while ago you guys were collecting these
eggs, and here we are eating these incredible scrambled eggs. What do you guys think?” The
children enthusiastically respond: “We love eggs! We love chickens!”

The Sesame Street segment is a textbook example of embedded advertising, the purpose
of which is “to draw on the program’s credibility in order to promote a commercial product by
[seamlessly] weaving the product into the programf”6 However, what looks to the audience like
independent educational content is not an unbiased, factual account that teaches kids about the
modemn egg industry. Rather, it is a thinly veiled attempt to plug the commercial interests of the .
Egg Board and to disseminate the promotional message of the Good Egg Project.

This conclusion is not only supported by the Egg Board’s own statements of ﬁow it
viewed its association with Sesame Street—but by the fact that the segment perpetuates the same
“feel good” myth about “happy hens” that is the hallmark of the Good Egg Project.

What is particularly telling is that the segment uses detailed video footage from modern

egg-processing plants.‘to show children how eggs are washed, sorted, and packaged according to

8 See In the Matter of Sponsorship Identification Rules and Embedded Advertising, 23 FCC Red., at 10682, 10684
(2008). :
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modern industry practices (and proudly exhorts those pracﬁces)—but does noi show them how
this same industry houses aﬁd treats the animals who provide those eggs. |

The producers clearly understood that it would be extremely traumatic for children to see
how a typical commercial laying hen is housed and treated. What other reason would the
producers have for combining video footage from 2 modern egg-processing plant with that of Van
old-fashioned chicken coop in a segment intended to teach children where their eggs come from
and to show them the technical advantages and virtues of modern egg farming?

In truth, a typical laying hen never geté to see a single blade of grass, nof is she permitted
to engage in basic instinctive behaviors, such as flapping her wings, resting on a perch, or laying
her eggs in a quiet spot where she feels safe.

As detailed in PETA’s Federal Trade Commission Complaint against the Egg Board,
(ﬁleii contemporaneously with the instant complaint), commercial laying hens have parts of their
beaks amputated with a hot blade without anesthesia, and the wounded stump is acutely (and
often chronically) painful and sometimes bleeds for v&eeks.

Furthermore, the hens are forced to lay so many more eggs than their bodies can naturally
handle that their bones become brittle and even break at the slightest pressure; the hens’ diet—
which is designed to maximize their “production™—causes many hens to become gravely ill or
even die from painful fatty liver disease and other metabolic sicknesses.

A scared, featherless, and emaciated commercial laying hen is a truly heartbreaking sight
and looks nothing like the plump, fluffy hens who were deceptively paraded in front of the
delighted Sesame Street audience.

These same chﬂdren who enthusiastically professed that they “love” these animals would

be shocked and sickened to learn that when commercial hens cannot lay any more eggs, they are
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barbarically killed by being thrown into a shredder while still alive, being gassed, or baving their
throats cut while they are still conscious.
While it is one thing to want to shield young children from the unsettling truth about
commercial egg farming and not show them video Jootage of hens iﬁ battery cages, it is quite
| another to purport to teach them about commercial egg forming and then proceed to lie about
it.
CONCLUSIONS OF LAW
By airing the aforementioned programming, the PBS Licensees (1) violated the terms of
their noncommercial broadcast licenses, which prohibit making promotional announcements in
exchange of éonsiderationf (2) failed to comply with the limitations on commercial matter in
children’s programming; and (3) violated the Commission’s long-standing policy against host-
selling.
LEGAL ANALYSIS

1. The PBS Licensees violated the requirements of their noncommercial broadcast
licenses.

It is a bedrock prinéiple that noncommercial educational broadcast stations are licensed in
order to furnish educational, nonprofit, and noncommercial broadcast service. The Commission’s
purpose in creating noncommercial service was to “remove the programming decisions of public
broadcasters from the normal kinds of commercial market pressures under which broadcasters in
the uﬁreserved spectrum usually operate.” In the Matter of Commission Policy Concerning the
Noncommercial Nature of Educational Broadcast Stations, 86 FCC 2d 141 (1981).

In furtherance of this purpose, the Commission has freed noncommercial broadcasters

from many of the strictures imposed upon commercial stations and provides greater flexibility

Tsee 47U.S.C. §§ 3992, 399b (1981); 47 C.F.R. §§ 73, 503(d).
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for public broadcasters. On the other hand, the Commission relies upon the “good faith efforts of
licensees to prevent abuses and to (maintain the essential character of the noncommercial
service.” Jd. |

As noncommercial stations, the PBS Licensees have the obligation to act in the public
 inferest, and they breach the public trust by broadcasting biased, distorted content. As the
Commission has stated, “Commercial operation by educational institutions would tend to vitiate
the differences between commercial operation and noncommercial educational operation” and to
permit educational stations to operate in substantially the same manner as commercial stations
would thwart the “achievement of the objective for which special educational reservations have
been established, i.¢., the establishment of a genuinely educational type of service.” In the Matter
of Commission Policy Concerning the Noncommercial Nature of Educational Broadcast
Stations, 86 FCC2d 141 (1981). |

Therefore, to help ensure that programming decisions of public stations are consistent
with the intended status of public broadcasting, public—Broadcasting licensees are not allowed to
promote the goods or services of an entity or person in return for consideration. (Id.; see also 47
C.FR. § 73.503(d) (providing that “[n]o promotional announcement on behalf of for profit
entities shall be broadcast at any time in exchange for the receipt, in whole or in part, of
consideration to thé licensee, its principals, or employees”). By inserting the Egg Boar&’s
promotional content into its broadeast, the PBS Licensees violated these requirements.

Tt is no excuse to say that the advertisement was “sducational” in nature and that teaching
children “where eggs come ﬁoﬁ” is consisterﬁ: with the goals of public educational
programming. As previously pointed out, the segment did not educate children about modern

egg farming, but unabashedly promoted the Egg Board’s “saintly” egg brand and repeated the ‘
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Egg Board’s deceptive propaganda that the éggs children see on their breakfast tables were laid
by “happy” hens living ina comfortaBle, ﬁurturing environment, laying their eggs in the manner
that nature intended.

Nor does it exculpate the PBS Licensees that it cannot be “deﬁx.liﬁvely’ established” that
an arrangement existed whefeby the Egg Board “could expect bonus [advertiéement] spots”
during Sesame Street pro gramming where—as here—it is clearly established that Sesame Street
received consideration from the Egg Board in the form of a sponsorship arrangement. See KTBY,
Inc., 11 FCCRed.; at 13871.

Furthermore, as the Commission has stated, given the sponsorship of the entity who is
interested in promoting a particular product, it is «“ynlikely” that the hosts of the sponsoréd
program would have mentioned the name of 2 coinpeting product—instead of the sponsored
product. Id. In this case, the “particular product” that Sesame Street promoted was the “good” ér
“saintly” egg laid by happy hens living in a natural, nurturing enyironment, i.e., the Egg Board’s
Good Egg Project brand. The “competing product,” which the segment went out of its way not
to mention, is the -egg that comes from hens living in battery cages in abhorrent conditions in
actual “modern” egg farms.

These circumstances more than suffice to establish that Egg Board’s message was

promoted in exchange for consideration. See id.

2. The PBS Licensees failed to comply with the limitations on commercial matter in
children’s programming by embedding advertising into programming content. '

Furthermore, even if the PBS Licensecs were permitted to advertise, they would still be
subject to the Commission’s rules that regulaté the amount and type of children’s advertising.

The Commission has several longstanding policies that are specifically designed to protect
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children from confusion that may result from the intermixture of program and commercial
ﬁaterial in children’s television prggramming.

Among other things, the Commission requires that broadcasters use separation or
“‘Sumpers” between programming and commercials during children’s programming to he]p
children distinguish between advertisements and program content. See, e.g., Children’s
Television Programming, 6 FCC Red., at 2117-18.

Children’s programming associated with é product, in which commecials for that
product are aired, are deemed to be a “program-length commercial.” d.

| As the Commission has stated, the program-length commercial policy appliesto
“programs in which a product or service is advertised within the body of the program and not
separated from program content.” See id. at 2118 (citing Weigel Broadcasting Company, 41
F.C.C.2d 370 (1973) (eight-nﬁnﬁte segment in a half-hour program on chinchilla ranching
inviting viewers to contact sponsor about entering a chinchilla-ranching business)).

When such program-length commercials exceed the Commission’s time limits on
commercial matter in children’s programming, they expose the station to enforcement action. See
id.

| The Commission has made it clear that advertising by stealth, such as occurs in product
- placement or program-length commercials, by its very néture, is an extremely serious violation
of the children’s television commercial limits because “children who have difficulty enough
distinguishing program content from unrelated commercial matter [are] all the more confused by
a show that interweaves program content and commercial matter.” Children’s Television ’é
Programming, 6 FCC Red at 2118. Commissioner Adelstein has nofed in particﬁlar that

“children are ill-equipped to identify advertising, especially when it is embedded in a program
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with their favorite character.” In the Métz‘er of Sponsorship Identification Rules and Embedded
| Advertising, 23 FCC Red. at 10702 (Statement of Commissioner Jonathan . Adelstein). |
In this regard, Commissioner Copps has also expressed his “strong belief” that embedded
advertising in children’s programming “run[s] afoul of our existing requirement that there be
adequate separation between programming content and advertising, The Comumission’s existing
policies in this area—which also include a ban on host-selling and tie-ins on children’s
programming—target those practices that unfairly take advantage of the inability of children to
distinguish between programming and commercial content.” Id at 10701 (Statement of
Commissioner Michael J. Copps).

3. The PBS Licensees violated the rule against host-selling in children’s programming by
embedding advertising into programming content. ‘

Commissioner Copps has noted that the Commission’s concern over adequate separation
between programming content and advertising is also at the heart of the prohibition against
“host—éelling.” The “host-selling” rule prohibits the use of ‘;prograrn talent or other identifiable
program [characters]” to deliver commercial pitches duriné a program. See Policies and Rules
Concerning Children’s Television Programming, Order on Reconsideration, 6 FCC Red.,, at
5097; see also Action for Children’s Television, 50 FCC 2dat 1,8, 16-17 (1974).

Specifically, in 1985, the Commission advised broadcasters to prohibit program hosts,
personalities, or characters from commenting on products or in any manner suggesting
endorsement. Action for Children’s Television v. KTTV, 58 RR 2d 61, 65 (1985), rev’d on other
grounds, National Association for Better Broadcasﬁng v. FCC, 830 F2d 270 (D.C. Cir. 1987).

The Commission has denounced the practice of host-selling because it takes unfair
advantage of thé trust that children place in program characters. Children’s Television Recon., 6

FCC Red at 5097; Action for Children's Television, 50 FCC 2d at 16-17; In the Matter of
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Children’s Television Obligations of Digital Television Broadcasters, 21 FCC Red. at 11065,
11081 (2006) (noting “the unique vulnerability of children to host selling”).

As the Commission has sta{ed, “the trust that children place in program characters allows
advertisers to take unfair advantage of the relationship between the hosts and young children.” In
the Matter of Children’s Television Obligations of Digital Television Broadcasters, 21 FCC Red.
atl 1,082. This, of course, is exactly what the Egg Board had in mind when it became Sesame
Street’s sponsor.

The Commission’s prohibition of host-selling applies to noncommercial as well as
commercial stations. See Commission Policy Concerning the Noncommercial Nature of
Educational Broadcasting Stations (“1986 Public Notice”), FCC 86-168, released April 11,
1986, at 6; see also WHYY, Inc., 7 FCC Red 7123 (1992).

For example, KTBY, Inc., 11 FCC Red 13870, involved a children’s program that was
sponsored by the National Bank of Alaska. In the offending segment, program characters
demonstrated “the virtues and values of saving money as opposed to spending it foolishly on
candy and junk food” and encouraged viewers to save their money at National Bank of Alaska.
The Commission held that this “interstitial” material promoted the show’s sponsor during
sponsored prqgramming using the jjrogram’s characters, in violation of the host-selling rule. .Jd.
at 13871.

Similarly, in WHYY, Inc., the Commission established that a 15 seconds announcement
for an upcoming performance of the “Sesame Street Live” éhow at the end of WHYY-TV’S
Sesame Street program was “suggestive of an endorsement” and therefore violates the
Commission’s préhibiﬁon of host—seﬂiﬁg since the mmomceﬁent “appears to entice the

program’s child viewership to attend the show.”
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4. The PBS Licensees breached their nondelegable duty to assure that their programining
complies with the Commission’s rules and regulations.

The fact that the offending video footage was provided to the PBS Licenseeé by PBS and
was inserted into the program by the producers of Sesame Street does not relieve the PBS
Licensees of their responsibility for the violation. | |

| In this regard, the Commission has consistently held that a licensee’s reliance ona
program’s source or producer for compliance with the Commission’s childrén‘s television rules
and policies will not excuse ot mitigate violations which do occur. See, e.g., Max Television of |
Symcuse, L.P. (WSYT(TV)), 10 FCC Red. at 8905 (MMB 1995); Mt. Mansfield Television, Inc.
(WCAX-TV), 10 FCC Red. at 8797 (MMB 1995).

It also does not mitigate the responsibility of the PBS Licensees to argue that they have.
not violated the Commission’s rules and policies concerning children’s television advertising
because the Egg Board did not specifically pay for the airing of the segment. It is by now well-
settled that the fact that there may have been no separate consideration for this particular
segment does not mitigate a broadcaster’s liability.
| As the Commission has stated, “[E]ven if no separate consideration is received for such
mentions,” spots that are part of a program package for which the broadcaster receives
consideration are “to be treated as commercial matter.” KTBY, Inc., 11 FCCRed at 13870,
13871 (1 996); see also SuperStation, Inc., 8 FCC Red 490 (MMB 1993) (stating that “cross-
promotionals” for reiated for-profit business are to be counted as commercial time, even though

' air time was not purchased).
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REQUESTED RELIEF

Accordingly, pursuant to § 503(b)(2) of thé Communicationé Act, PETA requests that the
Commission assess & forfeiture penalty or impése other fair and effective sanctions against the
PBS Liéensees for their repeated faﬂures,' described above, to comply substantially with the
terms of their licenses, and their repeated violations of the rules and regulations issued by the

Commission pursuant to the Communications Act of 1934, as amended.

Submitted this 19th day of January, 2010.

People for th}ﬁ?lthical Treatment of Animals (PETA)

Representz’;;bé n}fore than 2 million PETA members and supporters

Authorize;é‘. Representative

4
By: Martina Bernstein, Litigation Counsel

{00038055}Page 14 0f 16




Appendix A

{00038047}




PBS Licensees Airing Sesame Street

Alabama
Allan Pizzato, Executive Director
Alabama Public Television
2112 11th Ave. South, Suite 400
Birmingham, AL 35205

Alaska '
Board of Directors
Alaska Public Telecommunications, Inc.
KAKM Public Television
3877 University Dr.
Anchorage AK 99508-4676

Keith Martin, General Manager
KUAC

PO BOX 755620

312 Tanana Dr.

Fairbanks, AK 99775-5620

Bill Legere, President & General Manager
KTOO AlaskaOne

360 Egan Dr.

Juneau, AK 99801-1748

American Samoa
KVZK/Channel 2
P.0. Box 2567

* Pago Pago, AS 96799

Arizona
Kelly McCullough, General Manager
Eight - .
Arizona State University
555 North Central Ave., Suite 500
Phoenix, AZ 85004-1252

Jack Gibson, Director & General Manager
Arizona Public Media / KUAT 6

PO Box 210067

Tucson, AZ 85721

Arkansas
Allen Weatherly, Executive Director
Arkansas Educational Television Network (AETN)
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R. Lee Reaves Center for Edﬁcational Teiecommunicaﬁbns
350 S. Donaghey
Conway, AR 72034

California
Al Jerome, President & CEO
KCET
4401 Sunset Boulevard
Los Angeles, California 90027

Jeff Clarke, President & CEO
KQED ‘

2601 Mariposa Street

San Francisco, CA 94110

Mel Rogers, President & CEO
KOCE-TV Foundation

17011 Beach Blvd. Suite 1550
Huntington Beach, CA 92647

David Lowe, President & General Manager
KVIE

PO Box 6

Sacramento, CA 95812

Janalyn W. Glymph, Ph.D., General Manager

KLCS-TV '
1061 West Temple St.

Los Angeles, CA 90012

" Tom Karlo, General Manager
KPBS
5200 Campanile Drive
San Diego, CA 92182

Jeff Clarke, President & CEO
KTEH

1585 Schallenberger Rd.

San Jose, CA 95131-2434

Paula Castadio, President & CEO
Valley Public Television (KVPT)
1544 Van Ness Ave.

Fresno, CA 93721

Larry R. Ciecalone, President & General Manager
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RVCR Educational Foundation
701 South Mt. Vernon Ave.
San Bernardino, CA 92410

Myron Tisdel, President & General Manager
KIXE-TV _

603 North Market St.

Redding, CA 96003

Nancy Dobbs, President & CEO
KRCB

5850 Labath Ave.

Rohnert Park, CA 94928

Ron Schoenherr, Executive Director
KEET-TV

P.0.Box 13

Fureka, CA 95502

Jeff Clarke, President & CEO
KQET '

7601 Mariposa Street

Qan Francisco, CA 94110

Colorado '
willard D. “Wick” Rowland, Jr., President & CEO
KBDI / Colorado Public Television
2900 Welton St., 1st Fl.
Denver, CO 80205

Doug Price, President & CEO
~ Rocky Mountain PBS

KRMA-6

1089 Bannock St.

Denver, CO 80204

Doug Price, President & CEO
Rocky Mountain PBS
KTSC-8

2200 Bonforte Blvd.

Pueblo, CO 81001

Doug Price, President & CEO
Rocky Mountain PBS
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KRMJ-18
2520 Blichmann Ave.
Grand Junction, CO 81505

Connecticut
Jerry Franklin, President
CPTV / Connecticut Public Broadcasting, Inc.
1049 Asylum Ave.
Hartford, CT 06105

District of Columbia
Jennifer Lawson, General Manager
WHUT-TV
2222 4™ St., NW
~ Washington, DC 20059

Florida
Rick Schneider, President & CEO
Community Television Foundation of South Florida
WPBT Charmnel 2
P.O. Box 610002
Miami, FL 33261-0002

José A. Fajardo , President & CEO
WMFE Orlando

11510 East Colonial Dr.

Orlando, Florida 32817

Richard M. Lobo, President & CEO
WEDU :

1300 Notth Boulevard

Tampa, FL. 33607-5699

John LaBonia, General Manager
WLRN Public Radio and Television
172 NE 15" St.

Miami, FL 33132

Michael Boylan, President & CEO
WJICT Public Television

100 Festival Park Ave.,
Jacksonville, FL 32202

Rick Johnson, General Manager

WGCU Public Media
10501 FGCU Blvd. S.
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Fort Myers, FL 33965

Jerry Carr, President & CEO
WEXL

P.O. Box 6607

West Palm Beach, FL 33405

Paul Gordon, Interim Executive Director
WUFT-TV

PO Box 118405

Gainesville, FL 32611

" Bruce E. Dunn, Associate Vice President & General Manager
WDSC
P. 0. Box 9245
1200 W. International Speedway Blvd.
Daytona Beach, FL 32120-9245

Patrick Keating, General Manager
WESU )

1600 Red Barber Plaza
Tallahassee, FL 32310

Sandy Cesaretti Ray, General Manager
- WSRE-TV

Pensacola Junior College

1000 College Boulevard

Pensacola, FL 32504

Joe Williams, General Manager
WBCC-TV

Brevard Community College
1519 Clearlake Rd.

Cocoa, FL 32922

Georgia
Teya Ryan, President & Executive Director
Georgia Public Broadcasting (GPB)
260 14" Street N.W.
Atlanta, GA 30318

Milton Clipper, President

Public Broadcasting Atlanta (WPBA)

Atlanta Educational Telecommunications Collaborative, Inc.
740 Bismark Rd. NE

Atlanta, GA 30324
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Guam
Sam Mabini, Ph.D., General Manager
PBS Guam — KGTF
P.O. Box 21449
GMF, Guam 96921

Hawaii
Leslie Wilcox, President and CEO
PBS Hawaii
2350 Dole St.
Honolulu, HI 96822

1daho .
Peter W. Morrill, General Manager
Idaho Public Television
1455 North Orchard St.

Boise, ID 83706

Towa _

Daniel K. Miller, Executive Director & General Manager

JTowa Public Television
6450 Corporate Dr.

PO Box 6450

Johnston, IA 50131-6450

Dlinois
Daniel J. Schmidt, President & CEO
WTITW11 and 98.7WFMT
The Chicago Production Center
5400 N. St. Louis Ave.
Chicago, Illinois 60625-4698

Mark Leonard, General Manager
WILL-TV

300 N. Goodwin

Utbana, 1L 61801

Chet Tomezyk, President & CEO
WTVP 47
101 State St.

Peoria, IL 61602-1547

Greg Petrowich, Executive Director

WSIU Public Broadcasting
1100 Lincoln Dr., Ste. 1003
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STU Mailcode 6602
Carbondale, 1L 62901-4306

" Rick Best, President & General Manager
WQPT
6600 34th Ave.
Moline, IL 61265-5899

Denis Roche, General Manager
WEIU-TV

1521 Buzzard Hall

600 Lincoln Ave.

Charleston, 1L 61920

Dr. Jerold Gruebel, President & CEO

West Central Illinois Educational Telecommunications Corp.
WMEC-Macomb

PO Box 6248

Springfield, IL. 62708

Dr. Jerold Gruebel, President & CEO

West Central Illinois Educational Telecommunications Corp.
WQEC-Quincy

PO Box 6248

Springfield, IL 62708

Dr. Jerold Gruebel, President & CEO

West Central Tllinois Educational Telecommunications Corp.
WSEC-Jacksonville/Springfield

PO Box 6248

Springfield, IL 62708

Indiana
Lloyd Wright, President & CEO
WFYI Indianapolis
1630 N. Meridian St.
Indianapolis, IN 46202

Bruce R. Haines, President & General Manager
PBS39 WFWA-DT :
The Dr. Rudy & Rhonda Kachmann Teleplex
2501 East Coliseum Blvd. '
Fort Wayne, IN 46805-1562

Mary Pruess, President & General Manager
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WNIT Public Television :
PO Box 3434 _ '
Elkhart, IN 46515-3434

Perry S. Metz, General Manager
WTIU Public Television

1229 East 7th Street
Blootnington, IN 47405-5501

Alice J. Cheney, General Manager
WIPB-TV

Ball State University

2000 W. University Ave.

Muncie, IN 47306

David Dial, President & General Manager
WNIN Tri-State Public Media, Inc.

405 Carpenter St.

Fvansville, IN 47708

Thomas E. Carroll, President & CEO
Lakeshore Public Television

8625 Indiana PL.

Merrillville, IN 46410

Al Rerko, General Manager
WVUT-TV

Davis Hall, Room 121
Vincennes University
Vincennes, IN 47591

Kansas
FEugene Williams, General Manager
KTWU
1700 College
Topeka, Kansas 66621-1 100

Michele Gors Paris, President & CEO

KPTS

Kansas Public Telecommunicaﬁons,Service, Inc.
320 W. 21st St. N.

Wichita, KS 67203-2499

Lynn Meredith, General Manager & C_EO.

Smoky Hills Public Television
604 Elm St.
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P.O.Box 9 .
Bunker Hill, KS 67626

Kentucky
Shae Hopkins, Executive Director ,
Kentucky Educational Television (KET)
600 Cooper Drive
Lexington, KY 40502

Linda Gerofsky, Station Manager
WKYU

Western Kentucky University
1906 College Heights Blvd 11034
Bowling Green KY 42101-1034

Louisiana
Beth Courtney, President & CEO
Louisiana Public Broadcasting (LPB)
7733 Perkins Road
Baton Rouge, LA 70810

Randall Feldman, President & General Manager
WYES-TV

111 Veterans Blvd., Ste. 250

Metairie, LA 70005

Ron Yager, Vice President & General Manager
WLAE-TV ,
Educational Broadcasting Foundation, Inc.
3330 N. Causeway Blvd., Ste. 345
Metairie, LA 70002
Maine '
~ Jim Dowe, President & CEO
~ Maine Public Broadcasting Network (MPBN)
1450 Lisbon St.
Lewiston, ME 04240

Maryland
Robert J. Shuman, President & CEO
MPT
Maryland Public Broadcasting Commission
11767 Owings Mills Blvd.
Owings Mills, MD 21117

Massachusetis
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Jonathan C. Abbott, President & CEO
WGBH

One Guest Street

Boston, MA 02135

Russell J. Peotier, General Manager
WGBY:
44 Hampden Street

~ Springfield, MA 01103

Michigan

Rich Homberg, President & General Manager

Detroit Public TV (WTVS)
Riley Broadcast Center

1 Clover Court

Wixom, MI 48393-2247

Michael T. Walenta, General Manager
wGVU '

301 W. Fulton Street

Grand Rapids, M1 49504-6492

DeAﬁne Hamilton, Director and General Manager

183 Communication Arts & Sciences Bldg.
Michigan State University
East Lansing, MI 48824- 1212

Michigan Television
University of Michigan - Flint
303 East Kearsley Street
Flint, MI 48502

Edward Grant, General Manager
CMU Public Broadcasting

1999 E. Campus Dr.

Mt. Pleasant, MI 48859

Fric Smith, General Manager
WNMU-TV

1401 Presque Isle Ave.
Marquette, M1 49855

Minnesota
Minnesota
Jim Pagliarini, President & CEO
Twin Cities Public Television (TPT)
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172 East 4™ St.
St. Paul, MN 55101

Allen D. Harmon, General Manager
WDSE-TV

632 Niagara Court

Duluth, Minnesota 55811-3 098

Les Heen, General Manager
Pioneer Public Television
120 West Schlieman Avenue
Appleton, MN 56208

Bill Sanford, General Manager
Lakeland Public Television
1500 Birchmont Dr. NE #9
Bemidji, MN 56601

Marianne Potter, President & CEO
KSMQ

2000 Eighth Avenue, NW

Austin, MN 55912

Mississippi
Dr. Judy Lewis, Executive Director
Mississippi Public Broadcasting (MPB)
3825 Ridgewood Road
Jackson, MS 39211

Missouri ,
John (Jack) Galmiche 111, President & CEO
KETC ’

Dana Brown Communications Center
3655 Olive St. _
St. Louis, MO 63108-6915

Kliff Kuehl, President & CEO
KCPT Public Broadcasting 19, Inc.
125 East 31 St.

Kansas City, MO 64108

Tammy Wiley, General Manager
Ozarks Public Television (OPT)
901 S. National

Springfield, MO 65 897
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Donald W. Peterson, Director of Broadcasting Services
KMOS-TV '

University of Central Missouri

Warrensburg MO 64093

Meontana
Eric Hyyppa, General Manager
KUSM-TV
Visual Communications Bldg. 183
Montana State University -
Bozeman, Montana 59717

Nebraska
Rod Bates, General Manager
Nebraska Educational Telecommunications (NET)
1800 North 33rd Street
Lincoln, NE 68503

Nevada
Tom Axtell, General Manager
Vegas PBS
3050 E. Flamingo Road
Las Vegas, NV 89121

Kurt Mische, President & CEO
KNPB Channel 5 Public Broadcasting
1670 North Virginia St.

Reno, NV 89503

New Hampshire
Peter A. Frid, President & CEO
NHPTV
268 Mast Rd.
Durham, NH 03824

New Jersey
Janice Selinger, Deputy Executive Director of Production
NIN Public Television
25 South Stockton St.
Trenton, NJ 08608

New Mexico
Polly Anderson, General Manager & CEO
KNME
1130 University Bivd. NE
Albuquerque, New Mexico 87102
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Glen T. Cerny, Executive Director of University Broadcasting
KRWG-TV, MSC TV 22

New Mexico State University

PO Box 30001

Las Cruces, NM 88003

Duane Ryan, Director of Broadcasting
KENW-TV ‘

52 Broadcast Center

Eastern New Mexico University
Portales, NM 88130

New York
Neal Shapiro, President & CEO
Thirteen/WNET
450 West 33rd Street
‘New York, NY 10001

John Servidio, Acting General Manager
" WLIW21 New York Public Television

450 West 33rd Street

New York, NY 10001

Norm Silverstein, President

WXXI Public Broadcasting Council
280 State St., PO Box 30021
Rochester, NY 14603-3021

Donald K. Boswell, President & CEO
WNED

Horizons Plaza

P.0O. Box 1263

Buffalo, New York 14240-1263

Robert J. Daino, President & CE
506 Old Liverpool Road
P.O. Box 2400

“Syracuse, New York 13220-2400

Robert Altman, President & CEO
WMHT Educational Telecommunications
4 Global View

Troy, New York 12180-8368
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Brian Sickora, President & CEO
WSKG-TV

P.0. Box 3000

Binghamton, NY 13902

Thomas F. Hanley, President & General Manager
WPBS-TV

1056 Arsenal Street

Watertown, NY 13601

Alice Recore, President & CEO
Mountain Lake PBS

One- Sesame Street

Plattsburgh, NY 12901

North Carolina
Tom Howe, Director & General Manager
UNC-TV : :
10 T.W. Alexander Dr.
P.O. Box 14900
Research Triangle Park, NC 27709-4900

Elsie Garner, President & CEO
WIVI

3242 Commonwealth Ave.
Charlotte, NC 28205

North Dakota
John E. Harris 111, President & CEO
Prairie Public Broadcasting
207 North 5™ St.
Fargo, ND 58102

Ohio
Jerry Wareham, President & CEO
WVIZ
Idea Center
1375 Euclid Avenue
Cleveland, OH 44115-1835

Tom Rieland, General Manager
WOSU Public Media

2400 Olentangy River Rd
Columbus, OH 43210-1027

Trina Cutter, President & CEO
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Western Reserve Public Media
P.O. Box 5191
Kent, OH 44240-5191

David Fogarty, President & CEO
CET '
1223 Central Pkwy.
Cincinnati, OH 45214-2890

Marlon P. Kiser, President & CEO
WGTE Public Media

1270 South Detroit Ave.

P.0. Box 30

Toledo, OH 43614

Patrick Fitzgerald, General Manager
WBGU-PBS

245 Troup Ave.

Bowling Green, OH 43403

Dr. Carolyn Bailey Lewis, Director & General Manager
WOUB Radio/TV

9 South College St.

Athens, OH 45701

Oklahoma
John McCarroll, Executive Director
OETA ~ The Oklahoma Network
7403 N. Kelley Ave.
Oklahoma City, OK 73113

Oregon ‘

Steven M. Bass, President & CEO
Oregon Public Broadcasting (OBP)
Licensee, Noncommercial

7140 SW Macadam Ave.

Poriland, OR 97219-3099

Mark Stanistawski, President & CEO
Southern Oregon Public Television (SOPTV)
28 S. Fir St., Ste. 200

Medford, OR 97501

Pennsylvania
William J. Marrazzo, President & CEO
WHYY, Inc.
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Independence Mall West
150 N. 6™ St.
Philadelphia, PA 19106

George L. Miles, Jr., President & CEO
WQED Multimedia ’
4802 5™ Ave.

Pitisburgh, PA 15213

Patricia Simon, President & CEO
PBS 39

123 Sesame St.

Bethlehem, PA 18015

Kathleen Pavelko, President & CEO
WITF, Inc.

4801 Lindle Rd.

Harrisburg, PA 17111

Puerte Rico
Ray Cruz, President
Puerto Rico Public Broadcasting Corp.
WIPR-TV
PO Box 190909
San Juan, PR 00919-0909

Rhode Island -
Robert Fish, President & CEO
Rhode Island PBS
50 Park Ln. :
Providence, RT 02907

South Dakota
Julie Andersen, Executive Director
South Dakota Public Broadcasting (SDPB)
555 N. Dakota Street
PO Box 5000
Vermillion, SD 57069

Tennessee
Beth Cutley, President & CEO
Nashville Public Television (WNPT)
161 Rains Ave. A
Nashville, TN 37203-5330

Michael Labonia, President & CEO
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WKNO
7151 Cherry Farms Road
Cordova, TN 38016

" East Tennessee Public Television
1611 E. Magnolia Ave.
Knoxville, TN 37917

Paul Grove, President & CEO
WTCI-TV

7540 Bonnyshire Drive
Chattanooga, TN 37416

Becky Magura, President & CEO
WCTE-TV

Upper Cumberland Public Television
PO Box 2040 '
Cookeville, TN 38502

Texas ,
Mary Anne Alhadeff, President & CEO
KERA
3000 Harry Hines Blvd.
Dallas, TX 75201

John Hesse, General Manager
Houston PBS (KUHT) -

4343 Elgin St.

Houston, TX 77204-0008

William G. Moll, President & General Manager
KLRN

PO Box 9

San Antonio, TX 78291-0009

Bill Stotesbery, General Manager
KLRU-TV, Austin PBS

P.O. Box 7158

Austin, Texas 78713-7158

Msgr. Pedro Brisefio, President & CEO
KMBH

PO Box 2147

Harlingen, TX 78551

Craig A. Brush, President & General Manager - |
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KCOS-TV 13
P. O. Box 26668
El Paso, Texas 79926

Linda Pitner, General Manager
KACV-TV

P.0.Box 447

Amarillo, TX 79178

Pat Cates, General Manager
KTXT-TV

Box 42161

Lubbock, TX, 79409-2161

Don Dunlap, President & General Manager
KEDT Public Broadcasting

4455 S Padre Island Drive, Suite 38
Corpus Christi, TX 78411

Max Rudolph, General Manager
KNCT

Central Texas College

PO Box 1800

Killeen, TX 76540-1800

Joe Riley, President & CEO
KWBU

One Bear Place #97296
Waco, TX 76798-7296

Daphne Dowdy Jackson, General Manager
Basin PBS

PO Box 8940

Midland, TX 79708-8940

Jon Bennett, TV Station Manager & Program Director
KAMU TV-FM

Texas A&M University

4244 TAMU

College Station, TX 77843-4244

Utah
Diena Simmons, Manager
KBYU-TV
2000 Ironton Blvd.
Provo, UT 84606
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Larry Smith, General Manager

KUED

Delores Doré Eccles Broadcast Center (EBC)
The University of Utah

101 S. Wasatch Dr.

Salt Lake City, UT 84112

Vermont
John King, President & CEO
Vermont Public Television
204 Ethan Allen Avenue
Colchester, VT 05446

Virgin Islands
Osbert E. Potter, Executive Director
WTIX-TV ‘
P.O. Box 7879
Charlotte Amalie
S$t. Thomas, VI 00801

Virginia
John H. Felton, Vice President and General Manager
The Community Idea Stations (WCVE-Richmond)
23 Sesame St. :
Richmond, VA 23235

John H. Felton, Vice President and General Manager
The Community Idea Stations (WHTJ-Charlottesville)
23 Sesame St.

Richmond, VA 23235

Sharon Percy Rockefeller, President & CEO
WETA Public Broadcasting

2775 S. Quincy St.

Arlington, VA 22206

Bert Schmidt, President & CEO
WHRO

5200 Hampton Blvd.

Norfolk, Virginia 23508

James Baum, President & CEO

Blue Ridge PBS

1215 McNeil Dr, S.W.
Roanoke, VA 24015
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David Mullins, President & General Manager
WVPT — Virginia’s Public Television

298 Port Republic Rd.

Harrisonburg, VA 22801-3063

Washington
Maurice Bresnahan, President & CEO
. KCTS 9 Television
401 Mercer St.
Seattle, WA 98109

David Hinman, General Manager
KBTC Public Television

2320 S. 19th St.

Tacoma, WA 98405

Claude Kistler, General Manager
KSPS Public Television

3911 S. Regal St.

Spokane, WA 99223

Ken Messer, General Manager
KYVE 47 ‘
12 8.2 st.

Yakima, WA 98901

Tony Wright, General Manager
KWSU Public Television
Washington State University
P.O. Box 642530

Pullman, WA 99164-2530

West Virginia
Dennis Adkins, Executive Director
West Virginia Public Broadcasting
600 Capitol St. _
Charleston, WV 25301

Wisconsin
Ellis Bromberg, General Manager
Milwaukee Public Television
1036 N. 8™ St.
Milwaukee, WI 53233

James Steinbach, Director of Television
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Wisconsin Public Television
821 University. Ave.
Madison, W1 53706

Wyoming
Ruby Calvert, General Manager
- Wyoming PBS
2660 Peck Ave.
Riverton, WY 82501
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Exhibit 1




