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ISSUES OF CONCERN TO DEL RIO, TX 

4TH QUARTER 2018 

 

1. Health/Fitness: Information about exercise, diet, treatment and prevention of 

disease, including health issues relating particularly to women. 

 

2. Family Matters: Information and advice about issues and concerns of the family, 

balancing work and family life, relationships between parents and children, 

siblings, and grandparents, dealing with divorce. 

 

3. Mental Health: Education about topics relating to mental health and wellbeing. 

 

4. Children’s/Teens Health and Safety: Information and advice for parents and 

caregivers about health and safety issues relating to children and teens. 

 

5. Drugs/Addiction: Discussion of drug dealing and drug use, information about 

stop-smoking techniques and treatment facilities. 

 

6. Public Safety: Information on ways to make the community safer by choosing the 

correct car seat for children to protect and prevent injuries or fatalities if car 

accidents occur. 

 

7. Religion/Faith: Discussion of matters of faith, Christianity, and core beliefs. 

 

8. Community: Raising awareness about the benefits of community involvement 

and about city issues, programs and services. 

 

 

Examples of programs addressing some of these issues are provided on the 

following pages, as well programs about many other subjects of interest to viewers, 

including cooking and nutrition and a variety of lifestyle issues, among others.   



QUATERLY ISSUES-PROGRAMS REPORT 

KYVV-TV 

 

ISSUE: AUTISM AWARENESS 

Autism Speaks 

Autism is one of the fastest-growing serious developmental disorders in the United 

States, doubling in prevalence in just one decade. For children with autism, everyday 

things can be upsetting, such as a change in routine, direct eye contact with others, 

loud noises or bright light. Told from the perspective of a child, new PSAs take 

audiences through an imaginative world to illustrate the signs of autism, and encourage 

parents to learn all of the signs at AutismSpeaks.org/signs. 

 

ISSUE: LEARNING AND ATTENTION ISSUES 

Understood 

15 million children ages 3-20, or 1 of every 5 kids in the U.S., have learning and 

attention issues and many may never receive a formal diagnosis. In the classroom, 

these students can appear distracted, disengaged, or even disrespectful, leading to the 

misperception that they lack interest, motivation, discipline or intelligence. If adults 

could see school through the child’s eyes, they’d see the confusion, frustration and 

isolation that comes with their struggle to learn. With the right support from parents, 

educators and the community, kids with learning and attention issues can thrive 

academically, socially and emotionally. They have the same potential for success as 

their peers. A new PSA campaign helps parents understand the two sides of learning 

and attention issues, driving them to Understood.org for resources to foster support 

and success in school and life. 

 

ISSUE: PATHWAYS TO EMPLOYMENT 

Year Up 

The average time a résumé spends on an HR manager’s desk is seven seconds, and 

candidates are often immediately dismissed if they don’t yet possess typical 

professional credentials. However, a traditional résumé isn’t necessarily what it takes 

to be an incredible employee. Currently, an Opportunity Divide exists in the United 

States. There are more than 4 million job vacancies across the country yet there are 

nearly 6 million young people between the ages 16-24 in the U.S. who are out of school 

and work. This campaign encourages hiring managers to look beyond the traditional 

resume and consider alternate talent pipelines of Opportunity Youth. Opportunity 

Youth are a motivated, resilient pool of untapped talent who will be unstoppable in 

their jobs, like they’re unstoppable in life. Hiring managers can discover new ways to 

develop great talent and build a more diverse workforce at GradsOfLife.org. 

  

ISSUE: JOB TRAINING & EMPLOYMENT 

Goodwill Industries International 



As many Americans continue to search for meaningful jobs, new PSAs demonstrate the 

direct link between the donations of used clothes and household items to Goodwill® 

and job creation. As the leading nonprofit provider of job training, career and 

community services, Goodwill uses the revenue earned from these donations to fund 

these critical programs. In 2015, Goodwill served 37.3 million people in the United 

States and Canada and helped place more than 312,000 in jobs. The PSAs, in both 

English and Spanish, reinforce the impact individual donations have on creating jobs—

and hope—for the community at large. They encourage people to visit Goodwill.org to 

find their nearest donation center and become a job creator in their own communities. 

 

ISSUE: REDUCING FOOD WASTE 

Ad Council, NRDC 

Did you know that, across the entire production and consumption chain, about 40% of 

all food in the United States goes to waste? Most families don’t realize how much food 

they toss out—an average of 1,000 pounds per year per family of four. In an 

imaginative new PSA, a single strawberry personifies the wondrous lifecycle of food 

and the loss of resources when it goes unconsumed. The campaign’s website 

SaveTheFood.com shows how making shopping lists, freezing food and using leftovers 

can significantly reduce the 20 pounds of food each person throws away in a single 

month. By sharing these PSAs, you can help families in your community save the food. 

  

ISSUE: BUZZED DRIVING PERVENTION 

NHTSA 

According to National Highway Traffic Safety Administration data, in 2015, about 1 

person every 51 minutes was killed in an alcohol-impaired driving crash. That’s over 

10,000 people killed in alcohol-impaired driving accidents in 2015. The Buzzed Driving 

Prevention campaign aims to inspire dialogue and recognition of the warning signs of 

impaired driving, and subsequently encourages the viewer to reconsider what it means 

to drive buzzed. The PSAs — which are directed towards men between the ages of 21 

and 35 —inspire young men to examine their behavior and take responsibility for their 

own decision to get behind the wheel after having a few drinks. PSAs emphasize that if 

you have to ask yourself if you’re okay to drive, you already know the answer. 

 

ISSUE: HIGH SCHOOL EQUIVELENCY 

Dollar General Literacy Foundation 

For more than 34 million American adults without a high school diploma, opportunities 

are limited. Many of them are living in poverty. But it’s not too late. Since 2010, 

FinishYourDiploma.org has connected more than 1 million people with free adult 

education classes to help them earn their high school equivalency. These moving PSAs 

celebrate adult learners and reinforce the idea that no one does it alone. Everyone 

needs a support system of people who care, and that starts with you. By running these 



PSAs, you will help people find the resources they need to succeed and connect them 

to a better tomorrow. 

 

ISSUE: HIGH BLOOD PRESSURE 

American Heart, Medical, & Stroke Associations 

Nearly half of all American adults have high blood pressure, and an alarming number 

don’t have it under control. Uncontrolled high blood pressure can lead to heart failure, 

heart attack, stroke, vision loss, kidney disease, and even death. However, people with 

high blood pressure can create a treatment plan with their doctor that can help reduce 

their risk for heart attack, stroke, and other related health issues. While most people 

know their blood pressure numbers, many don’t follow their high blood pressure 

treatment plan because they feel fine and don’t notice any symptoms. Their numbers 

are not tangible or urgent. The campaign encourages people to talk with their doctor to 

create or evolve a treatment plan and visit LowerYourHBP.org to learn more about high 

blood pressure. 

 

ISSUE: CHILD PASSENGER SAFETY 

NTHSA 

Motor vehicle crashes are a leading cause of death for children age 1 through 12 years-

old. Based on 2012 NHTSA crash data, each day an average of almost 2 children (age 12 

and younger in a passenger vehicle) were killed and 332 injured. This fatality rate could 

be reduced by about half if the correct child safety seat were always used. Through 

market research we’ve found that audiences are overconfident and think their kids are 

safe in the car. Parents constantly worry about their children's safety, yet car crashes 

aren't even on their radar as a real danger. New PSAs released in 2012 use anecdotal 

humor to show how parents today like to be up on the latest facts about their children, 

but many times forget about car seat safety. The PSAs encourage parents and 

caregivers with children ages 0-12 to visit safercar.gov/therightseat. The website helps 

parents find the right car seat for their child's age and size and also features NHTSA’s 

best practices. 

 

 

 

 

 

 

ISSUE: RECYCLING 

Ad Council, Keep America Beautiful 

When we recycle, we give garbage another life. Shampoo bottles transform into 

hairbrushes. Body wash bottles become toothbrushes. Toilet paper rolls turn into tissue 

boxes. Today, curbside recycling programs exist in 63% of American communities— 

making it more possible than ever to give new life to the products we use. Even so, only 



about a third of the 1,600 pounds of garbage every American generates each year gets 

recycled or composted. Don’t let littler linger in landfills when it still has more to give! 

Motivate your community to learn more about what they can recycle—including 

bathroom and other personal care products—and to make recycling an everyday habit. 

Think what we could create if we all worked together to turn more trash into treasure. 

 

ISSUE: DIVERSITY AND INCLUSION 

Ad Council 

More than 85% of Americans consider themselves unprejudiced, but bias is 

nevertheless felt across American society. Discrimination based on race, religion, 

gender, age, ability, and sexual orientation has profound consequences. Much of 

discrimination may actually be unintentional; something called “implicit bias” that 

influences how we look at and interact with people different from us. Implicit bias can 

impact someone’s ability to get a job, a house, a loan or even a fair trial, perpetuating 

social and economic disparities. To end this bias, we must first be aware of it and then 

take steps to stop it in ourselves and others. By supporting “Love Has No Labels”—the 

new PSA campaign promoting Diversity & Inclusion— you can encourage people in your 

community to confront their own biases and work towards greater respect and 

acceptance for all. 

 

ISSUE: ADOPTION FROM FOSTER CARE 

AdoptUSKids, DHHS, Administration for Children and Families, Children’s Bureau 

There are 112,000 children in the U.S. foster care system currently awaiting adoption. 

This campaign specifically spotlights the need to find permanent families for teens, who 

have lower overall adoption rates and wait longer to be adopted than younger 

children. More than 43% of all children available for adoption on AdoptUSKids.org are 

between the ages of 15 to 18 years old, but this age group represents only 5% of all 

adoptions in 2015. Teens need the love of a caring parent to support them during their 

teen and adult years—from their first date to their first job. The campaign vividly 

demonstrates that "you don't have to be perfect to be a perfect parent" for teens in 

foster care—they'll love you just the way you are. The humorous, lighthearted PSAs 

aim to reassure prospective parents that even if they are not “perfect,” they can 

provide the stability and security that teens in foster care need and deserve. 

 

 

 

 

 

ISSUE: SEATBELT SAFETY 

NHTSA 

Kids can always find a reason not to wear seat belts, and as parents or caregivers we 

can sometimes give in to their persistent objections. But one fact overrides all their 



weeping and whining: from 2009 to 2013, 1,522 children ages 8-14 died as passengers 

in motor vehicles, and almost half were unrestrained at the time. It’s mandatory for 

kids to always buckle up, even on a quick trip around the corner. A new PSA campaign 

in both English and Spanish sends a clear, emphatic message to parents and caregivers 

of kids in cars: no excuses, no exceptions—wearing a seat belt is simply non-negotiable. 

 

ISSUE: CONFRONTING SEXUAL HARRASMENT 

Ad Councill 

One in four women face harassment in the workplace. That represents millions of 

women in the U.S. and is only a glimpse into the daily harassment many face. 

Harassment often begins in what some consider a “grey area” and often goes 

unreported. At the core of the new “Confronting Sexual Harassment” campaign is the 

idea that recognizing those moments of sexual harassment can inspire those affected 

to reach out. #ThatsHarassment PSAs, executive produced by David Schwimmer and 

Israeli-American director Sigal Avin, are based on real events and depict scenarios of 

sexual harassment in workplaces where men in positions of power cross the line. Spots 

encourage viewers to speak up for themselves or others and visit 

RAINN.org/ThatsHarassment or call 800-656-HOPE if they are a victim of sexual 

harassment or know someone who is. 

 

ISSUE: TESTING AND DRIVING PREVENTION 

NHTSA, State Attorney’s General 

Although most people agree that looking at a phone while driving is distracting and can 

increase the chance of an accident, a lot of drivers still think “it can’t happen to me.” 

That means drivers in your community are posting, liking, commenting and browsing 

while they are behind the wheel even though they know it’s a bad idea. In fact, 25% of 

teens respond to a text message once or more every time they drive. No matter how 

confident a person is in their driving skills, there are no special abilities that make it 

safe to use a phone while driving. New PSAs aim to remind young adults 16-34 that 

being special in all other aspects of their lives does not make them special enough to 

text and drive. 

 

ISSUE: SAVING FOR RETIRENMENT 

AARP 

America is facing a looming retirement savings crisis and future generations will have a 

lower standard of living due to financial insecurity. Today, many average working 

households have virtually no retirement savings and many face increased burden of 

debt. People age 50+ are the fastest growing age segment, and can expect to pay for a 

longer retirement. 

  



Aired Time Aired 

Length 

Advertiser/Product 

10/13/18   

10:14:24 AM 1:00 Girl Scouts - Lifetime of Leadership - :60 Broadcast 

10:15:24 AM 1:00 Let's Talk About America 

10:23:27 AM :30 My Battle With PH 

10:23:57 AM :30 Girl Scouts - Lifetime of Leadership - :30 Broadcast 

10:24:27 AM :30 Safety First 

 0:03:30  

10/27/18   

11:12:20 AM :15 Girl Scouts - Lifetime of Leadership - :15 Broadcast 

 0:00:15  

 3:45  

 


