CERTIFICATION OF COMPLIANCE
WITH CHILDREN’S TELEVISION COMMERCIAL LIMITS
July 1, 2016 — September 30, 2016

During the above period, WGGB-TV & WGGB-DT2 a Meredith station, aired the following
weekly programs originally produced and broadcast primarily for an audience of children
between the ages of 13-16:

Xploration FabLab
Xploration Awesome Planet
Xploration Earth 2050
Xploration Outer Space
Dog Tales

Animal Rescue

Jack Hanna’s wild Countdown
Ocean Mysteries

Born To Explore

Sea Rescue

The Wildlife Docs

Rock the Park

For programs disseminated by the ABC/Fox Television Network for weekend broadcast by ABC
& FOX affiliates, WGGB airs only a 5-second ID between programs.

On behalf of WGGB, I hereby certify that the children’s programming disseminated by the ABC
& Fox Television Networks and from syndication during the period of July 1,2016 through
September 30,2016 was formatted to contain no more than the maximum amount of commercial
time permitted under the Communications Act, as amended. 47 U.S.C. & 303a and47CFR. &
73.670.

1. Each hour of weekend children’s programming (containing either one-hour long
program or two consecutive half-hour programs) contained no more than ten and
one-half minutes (10:30) of network commercials.

2. When, due to pre-emption’s, the network or station disseminated during the weekend
a half-hour children’s program which was not part of an hour’s block of children’s
progrgmming, the shovwy contained no more than five minutes fifteen seconds (5:15)
of ngtwork myn ials.

Kirh Leavitt, Marketing Manager
WGGB




