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“TIME” :60/:30/:15

“Time” warns teens and young women to stop tanning or the effects of harmful
rays will eventually show up on their skin, like wrinkles, age spots and an
increased risk of skin cancer. In the PSA, it is suddenly revealed that a

— — young-woman-lying out cnthe beach s trapped inside an hour glass, which

demonstrates that time may not be on your side if you continue to tan.
Melanoma, the deadliest form of skin cancer, is the second most common
form of cancer for teens and young adults 15-29. The ad encourages viewers
to learn how to protect their skin by visiting SpotSkinCancer.org.

“LAWN" :60/:30/:15

Men over b0 are at a higher risk for developing skin cancer, including melanoma,
the deadliest form of skin cancer. “Lawn” uses humorous scenarios to point out
that if men will do anything to take care of a spot on their lawn, they should do
the same for a spat on their skin. “Lawn” encourages men to check their skin for
skin cancer, and directs them to SpotSkinCancer.org to find out how.

These PSAs are a part of the
American Academy of Dermatology’s
SPOT Skin Cancer™ campaign.

www.SpolSkinCancer.org

- & One Americar dies of melarioma; the

2014-2015

More than 3.5 million skin cancer cases
affecting 2 million people are diagnosed
annually.

Current estimates are that one in five
Americans will be diagnosed with skin
cancer in their lifetime.

il

deadliest form of skin cancer, every hour.

The five-year survival rate for people
whose melanoma is detected and treated
before it spreads to the lymph nodes is
98 percent.

This campaign is based on scientific research
If you would like citations for these facts and
others linking tanning to skin cancer, please
contact the Academy at (847) 330-0230

or mediarelations@aad.crg. The Academy
also can provide referrals to dermatologists
for interviews.

These PSAs are distributed by the American
Academy of Dermatology, a 501{c)(3)
non-profit organization. With a membership of
more than 17,000 physicians worldwide, the
Academy is committed to reducing the
incidence of and martality from skin cancer.

If you need a different dub format or a
replacement dub, call Goodwill

Communications at (703) 426-0881 or

e-mail barbara@goodwillcommunications.com. |

PULL DATE: JUNE 30, 2015
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ne out of every five Americans
Owill be diagnosed with skin
cancer in their lifetime, and

one person dies from melanoma, the
deadliest form of skin cancer, every hour.

A new campaign by the American
Academy of Dermatology sets out to
educate teenage girls and young women
about the dangers of tanning and older
men about the importance of early
detection.

“Time” is a TV PSA that warns teens
and young women to stop tanning
or the effects of harmful rays will
eventually show up on their skin, such
as wrinkles, age spots and an increased
risk of skin cancer. In the PSA, it is
suddenly revealed that a young woman
lying out on the beach is trapped inside
an hour glass, which demonstrates
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that time may not be on your side if
you continue to tan. Melanoma, the
deadliest form of skin cancer, is the
second most common form of cancer
for teens and young adults 15-29,

WHEN DETECTED
EARLY, SKIN CANCER IS
HIGHLY TREATABLE

Men over 50 are at a higher risk
for developing skin cancer, including
melanoma. “Lawn” uses humorous
scenarios to point out that if men will
do anything o take care of a spot on
their lawn, they should do the same for
a spot on their skin. “Lawn” encourages
men to check their skin for changing or
suspicious spots and have someone they
trust check the areas they can’t see.

Both PSAs encourage viewers to learn
more about skin cancer prevention and
detection by visiting the Academy’s
website at SpotSkinCancer.org. The PSAs
are available in :60, :30, and :15 lengths.
The Academy is a 501(c)(3) organization.

For more information, contact the
American Academy of Dermatology
at 1-888-462-DERM (3376) or

mediarelations@aad.org.
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SIMPLE STEPS SAVE LIVES:

TeEAcH ALL CHILDREN How TO Swim
AND Put A FENCE AROUND ALL PooOLS
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CPSC data shows most child Acting Chairman Robert Adler. “The lives of countless
children can be saved this summer. Take simple safety steps

dr ownings occur in baCkYal'd POOIS; today—teach all children to swim, put a fence around all

no entrapment deaths since 2008 pools, and always watch children in and around the water.”
A report from the U.S. Consumer Product Safety CPSC,S. Pool Safely C?:lﬁ’lpﬂigﬂ is fo.cusing its attention
Commission (CPSC) reveals that children younger than on populations most at risk of drowning:

age 5 represent more than 75 percent of all pool and spa
submersion deaths. Nearly 80 percent of pool and spa
submission injuries in the United States involve children
younger than 15 years of age. Government data also show
that African-American and Hispanic children between the e African-American children between the ages of
ages of 5 and 14 are at a higher risk of frowning,

e Children between the ages of 1 and 3 represented
67 percent of reported fatalities and 64 percent of
injuries.

5 and 19 are six times more likely to drown in

“Drowning is the leading cause of unintentional death pools tban white and Hispanic children that age,
for children between the ages of 1 and 4 and minority according to the CDC.
children drown in pools at an alarming rate.” said CPSC Continued on back page



® Data from USA Swimming indicates that 70
percent of African-American children and 62
percent of Hispanic children cannot swim,
making them more likely to drown.
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Continued from page 3

Pool Sately; a national public education campaign
supporting the Virginia Graeme Baker Pool and Spa
Safety Act, works with partners around the country to
reduce child drownings, near-drowning submersions
and entrapment incidents in swimming pools and
spas. Parents, caregivers, and the media are encouraged
to visit PoolSafely.gov or @PoolSafely on Twitter
for vital safety information regarding the prevention
of child submersions in and around pools and spas.
Public service advertising materials will be distributed
in English and Spanish to 1,000 TF stations and
networks, 3,500 radio stations and to shopping malls,
airports and transit systems.
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English :60 / :30 / :15

the number of drownings and near drownings
rly 400 children younger than 15 drown in
nger than five. Another 5,000 are
of the victims suffer

" Dear Public gervice Director,
Every year, as temperatures climb, so do
in backyard and community peols and spas. Neal
ools and spas each year-neaﬂy 300 of the victims are you
admitted to hospital emergency rooms for treatment, and many
permanent, life altering injuries.
amilies forever, are pre\rentable. With pools in

ich can affect f
act now.

These tragic incidents, wh
your community already filled with children, we must

7y

The Pool Safely campaign, the national drowning prevention program fun by the us.
Commission, has produced 2 powerful and meaningful public

Drownin ]

gs are a leading cause of death for young

Consumer Product Safety
service announcement (PSA) that can save lives.
Before your community experiences an incident this summer, | believe it would penefit children. Simol
station and see our PSA, which provides simple safety steps 1 ‘ . Simple safety steps are the b
| am requesting that you prevent these tragedies est way to

viewers to turm on your
of our federal safety agency.

your
keep kids safe in the water- On behalf
add the enclosed PSATO your proadcast rotation this summer.

Airing the Pool Safely PSAis away for your station to make & positive difference in the
effort to stop drowning from being one of the |eading causes of death to children younger than
five.

Thank you for your support.
Very truly yours,
Robert S. Adler
Acting Chairman
—_——
tion campaign from the U.S. Consumer Product Safety Commission @ ooolSafely.gov

A public educd

Properly fence all pools

and stay away from drains.
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Because you n
' ever know which
save a life, until it does. pool safety step will  Simple steps saves i . '
iy s lives. To lea
visit PoolSafety. 1N Some new on
Lgov es,




pasos
simples

Estimado Director/a:

casi 300 son menores de

alteran su vida.

gotuar ahora.

transmision de este verano.

Cerciores

e de que estén lej
§ n -
piscinas. lejosde los drenajes de

Porque
que nunca se sabe cudl salvarad una vida

Cada ano, @ medida que aumentan 1as temperat
ahogamientos ¥ casi ahogamientos en piscinas particulares y comun!

hospitales para recibir tratamiento y muc

Estos tragicos incidentes. 4
prevenibles. Las piscinas de su cO

La campafia Pool Safely P
ahogamienio dirigido por |a Comis
produjo un anuncio de servicio pub

Antes de que en su comu
peneficioso para su audiencia en
medidas simples de seguridad para rmantener a los nifios seguros en
nuestro organismo de seguridad federal, le solicito que afiada el anun

Transmitit &l anuncio de servicio publico Pool Safely (Piscina
rencia positiva en ol esfuerzo por poner un alto al

de que su estacion haga una dife!
ncipales causas de muerte de nifios menores de cinco anos.

ahogamiento como una de \as pri

Una campaia de educacion pablica de la Comision de S

s

uras, aumenta la incidencia de
itarias, y en spas. Cada

isci as y de esas victimas,

afo, unos 400 nifios menores de 15 afios s& ahogan en piscinas ¥ spi
cinco afios. Oros 5,000 ninos ingresan @ salas de amergencia de

nas de las victimas sufren lesiones permanentes que

ue pueden afectar a las familias para siempre, soN
munidad ya estan llenas de nifios. Es Pof eso que debemos

iscina Segura), el programa nacional de prevencién de
ion de Seguridad de Productos del Consumidor de EE. UU.,

lico (ASP) solido ¥ significative que puede salvar vidas.

nidad suceda un incidente este yerano, considero seria
cender 12 emisora y ver nuestro anuncio, que pmporc&ona

el agua. En nombre de
cio adjunto @ s4

Segura) es una manera

De antemano le agradezco SU apoyo.

Muy atentamente,
Twbut & e~

Robert S. Adler
Acting Chairman

p——

2quridad de Productos del Consumidor de EEUU- @ poolSafely.gov
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Coloque cercas de proteccion

TV

“Pasos Simples d ;
Spanish 60 /p30 / 1: Segundad"

Elah i g
ogamiento es la causa principal de muerte

entre ninos pequenOS El [Oma Sl DES Ed da de
Seg Jll‘dad esla mejo lanera de pleVel rt agedslas

s
sigles
saban
vidas
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Pasos simples i
’ salvan vidas. Visi
BRI REG, s. Visite PoolSafely.gov
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Autism Awareness

Autism Awareness

Buzzed Driving Prevention
Caregiver Assistance

Caregiver Assistance

Child Passenger Safety
Emergency Preparedness
Emergency Preparedness
Foreclosure Prevention Assistance

. Hunger Prevention

. Shelter Pet Adoption

. Shelter Pet Adoption

. Teacher Recruitment —
. Teacher Recruitment

. Teacher Recruitment

. Teacher Recruitment

. Unplanned Pregnancy Prevention

THE ADVERTISING COUNCIL

June 2014 TV Compilat_ion Kit

Spot
Truck

Eye Contact

Neon Signs

Roles

Roles

Know it Alls

Store Front — Earthquake
Store Front — Flood
Frozen

Tables — Revised
Amie (Dog)

Stetson (Cat)

Anthem

Anthem

All Grown Up

You Think You Know
Grandma

Length
:30
:30
15
30
;15
30
15
15
:60
30
:30
15
:60
30
30
:30
30

ISCI Code
CNATO0307000
CNATO0308000
CNDDO171000
CNCGO060000
CNCG0066000
CNNHO0G71000
CNHLO0302000
CNHLO0097000
CNMAO090000
CNFA0275000
CNPAO386000
CNPAO0387000
CNTEO0052000
CNTEO0051000
CNTEO0053000
CNTE0054000
CNUP0098000

Exp Date Time Code IN*
4/7/15 1:00:00
4/7/15 1:00:45
Never 1:01:30
11/6/14 1:02:00
11/6/14 [:02:45
10/23/14 1:03:15
6/1/15 1:04:00
6/1/15 1:04:30
12/31/14 1:05:00
3/16/15 1:06:15
1/24/15 1:07:00
1/24/15 1:07:45
10/5/14 1:08:15
10/9/14 1:09:30
10/9/14 I10:15
10/9/14 1:11:00
11/25/14 1:11:45




