Children’s Programming Commercial Limit
Compliance Discrepancy Report

WXIN/Antenna TV (45.1/45.2) has fully complied with the permissible amount of
commercial matter in children’s television programming, except as described in the
exhibit attached hereto.

Reporting Period:
3" Quarter 2013

July 1, 2013 — September 30, 2013

7 /0 o,

Signature Date



Animal Atlas
FCC E/1 Children’s Programming Production Statement
2012-2013 Season
26 episodes x 30 minutes
Age group: K13-16 / TV-G
Barter Split: 4/3

Llosed Captioning:
Programs will be delivered to stations fully Closed Captioned.

FCCE/I:

* Program Producer verifies that they follow guidelines as outlined by the FCC in order for this program to
be classified as an FCC Children’s Television Educational/informational Program for kids primarily up to
age 16. The show is targeted to children ages 13-16 for the 2012-2013 season.

* Program Producer will dsliver program to station with the FCC'’s required E/i logo on screen for the
entire duration of the program (not necessary during commercial time.)

FCC E/] compliant wehsite;
* Program Producer will neither mention nor show onscreen any website inside the program content of

Animal Atlas with the exception of hitp:/iwww.animalatlas.tv/.

* Program Producer agrees to maintain the website hitp://www.animalatlas.tv/ in a manner in compliance
with the FCC Kids E/I guidelines.

Produced and Distributed by:
Bellum Entertainment

2901 W. Alameda Ave, Suite 500
Burbank, CA 91505
818-480-4600
www.bellument.com
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FCC OBJECTIVE LETTER

TO: PROGRAM DIRECTORS

FROM: CAROL HUBMASTER-BROOKS / HOPE E. KIRSCHNER
DATE: SEPTEMBER, 2012

RE: “WILD ABOUT ANIMALS” - SEASON 2012/2013

“WILD ABOUT ANIMALS? is a half-hour animal E/I magazine series that airs 52 weelks
of the year. The show is hosted by the Emmy-award winning actress Mariette Hartley.
Mariette has committed herself to fighting for the rights of animals for over 20 years.

This series is produced for children 16 and under (specific target audience is 13-16).
As the producers of “WILD ABOUT ANIMALS? it is the objective of Steve Rotfeld
Productions, Inc., to educate and inform children, specifically in the target age group,

by bringing them entertaining and interesting stories about the world’s most fascinating
animals. Each episode will consist of four (4) different stories designed to teach children
about both exotic and unique animals, as well as to educate them further about animals
they see every day.

We provide a written synopsis of each episode for your FCC Children’s Television
Report. These write-ups will be e-mailed to your station on a quarterly basis. Also,
each episode is close-captioned and E/I inscribed throughout,

If you need additional information, please feel free to contact us.

Sincerely,

Carol Hubmaster-Brooks/Hope E. Kirschner
Steve Rotfeld Productions, Inc.
carol{@rotfeldproductions.com or hope@rotieldproductions.com

740 Haverford Road, Brun Mawr, PA 12010 Phone: $50-520-0671 Fam £104520-0681

winwrotieldprodueticns. com
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Bernie Pachmayer Knox County Career Center Janice Marlow
Adult Supervisor

Superintendent
Debbie Cisler 306 Martinsburg Road Tracy Elliott
Director Mount Vernon, OH 43050 Treasurer

(740) 397-5820
FAX: (740) 397-7040

Review: lack Harma's Into the Wild, Episode 303 — “Strays to Stars” and Episode 308 — “Best of Rwanda
Reviewer: Judlth A Sites, President-elect of Chio ACTE/SND and 32-year veteran

April 15, 2010

To Whom It May Concern:

F recently had the opportunity to evaluate 2 episodes of Jack Hanna's Into the Wild. These installments strongly
represented the educational value of the entlre serfes. | found the show to be an enlightening gift for viewers of
all ages. With being preachy, Into the Wifd explored human behaviors In terms of how they ¢an influence not only
mankind, but anirmals and the environment alike.

“Strays to Stars” highlighted the benefit of domestic pet adoption, specifically the amazing animals that can be
found at shelters. The episode also emphasized the negative slde of raising exotic animals as house pets, “Best of
Rwanda” featured an in-depth look at the mountain gorllla and the threats that exist to the population’s survival. |
was Impressed that the eplsode opened up the door for further discussion on the bigger picture of human hunger
and how it is directly linked to the survival of the gorillas.

From these episodes, every aspect of public school curriculum could be address if an educator wanted to use them
as a teaching too! and a jump-off point in the classroom, For example:

Science: Both episodes featured multiple species and provide fascnating facts about them. The text pop-
ups provided refating facts and enhanced the knowledge that was shared in filming.

Math: There is an extensive opportunity for mathematical exploration — comparing animal sizes and
weights; miles traveled to and from fliming destinations; population charting; etc.

Geography: The show highlights world maps and pinpoints filming locations.

Reading: The onscreen graphics provide Immediate reading opportunities and would be motivators to
purse additional reading materials.

English: From content explained in eplsodes, teachers are presented with many possible research topics
and could assign reports, reflective writings, or journaling.

The education appeat to this program ls universal. A the present time, television viewers are offered a
smorgashord of brain numbing material — Jack Hanna's Into the Wild breaks through the garbage to provide an

exciting educational and stimulating program.

Sincerely, ’ . ,

Judy Sites
President-elect, Ohlo ACTE/SND
Teacher, Knox County Career Center

CENTERBURG - CLEAR FORK : DANVILLE - EAST KNOX * FREDERICKTOWN + MOUNT VERNON
Equal Opportunity Employer
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FCC OBJECTIVE LETTER
TO: PROGRAM DIRECTORS
FROM: CAROL HUBMASTER-BROOKS / HOPE E. KIRSCHNER
DATE: SEPTEMBER, 2012
RE: “AWESOME ADVENTURES” — SEASON 2012/2013

“AWESOME ADVENTURES?” is a half-hour adventure series that airs 52 weeks a year.
Qur host, as well as two different teens, will travel each week to destinations around
the world that can be both exotic and remote.

“AWESOME ADVENTURES?” is designed to educate, inform and entertain
children 16 and under (specific target audience is 13-16) about the world around
them. Each journey is a lesson in the beauty of nature, its creatures, and the people
who inhabit the land. The shows are not designed to be “preachy” or overly pedantic,
but rather, the goal is to make the learning fun.

We provide a written synopsis of cach episode for your FCC Children’s Television
Report. These write-ups are e-mailed to your station on a quarterly basis. Also,
each episode is close-captioned and E/I inscribed throughout.

If you need additional information, please feel free to contact us

Sincerely,

Carol Hubmaster-Brooks/Hope E. Kirschner

Steve Rotfeld Productions

(p) 610-510-0671

carol@rotfeldproductions.com_or hope@rotfeldproductions.com

745 Haverlord Road, Bryn Mawy, PA 9010 Phone;s 510-520-0671 Fax: 510~5206-0681

wwwrotizldpredictions.com
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Series Review

Program: Awesome Adventures
Shows reviewed: Puerto Rico

Dallas
Program length: 30 minutes

Awesome Adventures is an educational and informational adventure travel program that targets the 13 to
16 year old age group, but is also a highly entertaining program for a more general audience. With a host
and the use of young guides from a specific locale, it is ideal for the “tween/teen” market.

This program is fast paced, and provides information which encompasses many aspects of the location.
It is produced in a contemporary style, and festures both historica! and cultura! information, in addition
to an action adventure. The introduction about the specific food, music, geography, history and
environmental issues as well as popular recreational activities of the locale, make for a most entertaining

program,

The host Mystro, probably in his mid-twenties, is engaging, and his delivery is both gritty and welcoming
for an audience used to YouTube videos, Coupled with a very conversational style is the MTV shooting
technique. The program’s opening is visually engaging, featuring scenes of upcoming adventures in the
form of a teaser for the audience, In the program about Puerto Rico, the teen team provides some humor
while also detailing history, The visvalization is excellent—camera angles and action shots make the
viewer feel a part of the experience. The use of subjective camera angles further contributes to the
“feeling of being there,” The natural sounds on location further emphasize the on-site experience

for the viewer,

749 Haverford Read, Bryn Mawr, PA 19010 Bhonie: $10-326-8571 Fax: 610=-520-0651

wsweretieldproductivnis.com
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The historical content grounds the program, framing location and history of the region for the
viewer. The music selection adds to the overall experience. Along with some creative camera
angles, the editing is representative of an exceptional craft. The viewer becomes immersed into
the history and flavor of the location in a short period of time, which is an important part of the lcarning
experience. The show always combines fun with facts. For instance, explaining the science behind the
rainforest, and then introducing a segment connected to this with body sliding and rock climbing,
entertains viewers while educating them about a new culture and community.

The walking tour of Old San Juan on the second day provides additional exposure to the area. The
history is integrated with a humorous piece that focuses on snow cones. Another compelling aspect of the
program is the integration of & language lesson. The 360 degree camera shot during the discussion of the
artifact in the fort gives the viewer total exposure to the statue, If they cannot touch it on location, the
camera work and the conversation will bring it to the viewer. As is the case with the first sequence, the
visualization and storytelling of this scenc are excellent, and the host is effective in making the viewer
feel a part of the story. Through the conversation about the statue the viewer learns about the city, its
artifacts and culture. The scene in the cave is well shot and uses lighting to dramatize the location.
Another interesting aspect of this segment is highlighting that you are unable to talk on a cell phone in a
cave. For this particular audience (13-16) this is a very important aspect of the story because they are
used to communicating from every imaginable location, and it is rare that they would find themselves
somewhere without the ability to text or dial,_

The program’s diverse segments are another program sirength. Pacing throughout the show is excellent,
and will certainly keep the attention of the teen viewer. At the end of the show, to provide some closure,
visuals include highlights of the entire episode, reinforcing the most important educational points.

The “Awesome Adventures-Dallas,” episode further highlights the impact of this series in that the
storytelling again moves effectively through several genres from history to action to entertainment. It
seems that it is the “extreme sport” that really draws the viewer into the program. This particular episode
features bungee jumping, and this extreme sports’ fantasy is played out for the viewer in a very
captivating way. Again, the camerawork is outstanding and Mystro, the host, certainly draws the viewer
into the content, by leaping into the air and dropping down. He is street smart, knowled geable about the
history of the city, can relate to teens on their level and has found a style that works.

The lesson in bovine grooming was a little known fact contributing to the history of the state fair.
Another very impressive aspect of this series is that as the host narrates, the people of the city also tell
the story, which is much more compelling than a third person narration. Natural sound also plays a
significant role in this particular episode and is a very compelling aspect of the program. Too often
producers fiil time and space with seript for the host to read. Music transitions and natural sound provide

a sense of “being there.”
749 Haverlord oud, Bryn Mawr, FA 19610 Phone: 510-520-0671 Foor 610-520-0681

wwwnrotfeldproductions.com
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January, 2010

Dear Station,

Pursuant to the Children’s Television Act of 1920, "Curiosity Quest
Goes Green" will satisfy the FCC Children's programming require-
ment and can be classified as either core or non-core programming.
"Curiosity Quest Goes Green" serves the educational and informa-
tional needs of children 9 to 12 years of age with its program
content, including scientific principles and their practical applications
in everyday life. The series allows children to explore the world of
“green” living. The series also educates and informs youngsters about
recycling, saving energy and protecting the environment. Each
episode highlights a different aspect of environmental challenges and
possible solutions, The weekly series also promotes children's writing

and creative skills. Additionally, any websites referenced in the program

are in compliance with FCC guidelines for programming for children
ages 12 and under.

To facilitate your FCC filings, episode synopses are available on line
at our website, www.telcoproductions.com. Also available on-line are
testimonials from our educationa!l advisory review board, consisting of
educators and other professionais who have reviewed the series (see
the following letters for details).

If you have any other questions, please don't hesitate to contact us.
Sincerely,

Alex Paen
President, Telco Productions, Inc.
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Fébruary 16, 3010

Alex Pacn
TélcoProdustions

Z730 Wilshirg Bivid. Suite 290
Santa Monmica, CA §0403

RE: Curiosity Quaest Goos Green

Dedr v, Paan,

I am writing fn support of tﬁg “Curiosity Quost Goos:Green® ' 3trigh. b the Dé partiniari of Film,
Televiston end Media Studies hereat Cal State: Fuilertan, we: offera course in-Children's
Television, which focuses ot the sducationaluspects of progiatimung targeting certainagé
groups o childeen. Thisis o serious issue because whiat childran are expesed o i the whedia:
doey mf;uern.e the,rbuhwmr aml. attmu!es, whlch I why: edueauonai pogt Frirvilisg 55 50
iraporftant: From: whati have seer: both 35 an educator aqid vs'a maiher, "€unes§tv ﬂm&st GOds.
Gieen™is 2 seresthat | woudld encou rage iy hifd o see aid one tat could be. disciissed ¢5 5
positive cxample of educational telewsion in the course we offer,

| particularly vras impressed with the episode that forused on making planos whire the lithe girl
piaved for the Curiosity Quiest viewers:. I 3lso fiked the epiioie that sh:w:ad the. *,mungy&,wers
how.dogs can be traifiet o rescur hamiansin disastars,

The hoat; Joel, is well cast as a frieadly fute to puide the childeen on varions educational
atventures. Téaching youag childrer the importance of "guing graer® and biging wware oF saving
the environment 15 essential in today's éducationat programming geared towards chilclven. i 5
also g lifestyle theyare bieiny taugnt to ehpape in to save the Plariet Tor their futures and thai of
thelr clilideesi. The tone 6f the show is atiéssile and &ma?a., fe for chlidren in aimcmaw ahd
midde séhool and, in sy dpinion, Sulfilisthe ECC Chidren's manidaie of educational and
formational programming for those youngsiers oged £2 and under,

There are-not many programsfacusing oo the “frean” aspocts 67 todan’s Westyle, so the'show s
both timely end appropriate.

Singerely,

- ————,

Jamueiinu B. Frost
Associste Profersor
{657} 2¥B-344%
ffrost@fulterton.edu
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January 27, 2010

Alex Paen

Prestdent

Teleo Productions, Inc.

2730 Wilshire Bivd., Suite 200
Sznta Maoniea, CA 90403

Dear Mtr. Paen:

#s the television franchise coordilator (or the Cuuniy of Orangs, Califoraia, I on: wshed
with fiding diffetent venues edugating children and the poeral public of services the
County performs to protect the énvironinent vix télevision programiming: *Curitsiiy
Quest Gass Green” meets tid goal and I beliove fulfiils the edueational and insiructionul
components mandated by the FCC'for childien 12 and tnder. The series is geared io this
age group bezeause.it i3 children whe will influence their narents 16 be more concerned
about the environtoent and what hapnens when there are cnwivonmental problems, such as
storm: water rin off or what happens 1o the trash in odr guiers aind Stomi drains.

The format of “Curiostiy Quest Goes Gréeu™ is not only eniertuining, but exireracly
educational to children, making them think about syr environmeat and now ways ié
better live on a cleaner earth.

Sineerely,
sy - .ﬁ'
A -~ J“) .-’/' = ./é’ ¥
.( ~._....:F-", ,rl.;".d" " Fr’j ”." "

Adicia Cumpbell

Meanuger of Special Scrvices

County of Orange, California
714-834-2866

o



Established in 1918 as a public agency

Cocchella Valiey Water District

Diractors: Qificers:
Paticia A Larson, President sigven B, Robbins, Geneial ManagerChis! Enginser
Peter Neléon, Vice President Julia Femender, Seceetoy
Tellls Codekas Ban Parig, Asel, Geheral Manager
Juhn W, MeFadden Redwing and shanill, Aitormeys

Russali Kiichara

February 2, 2010

TO WHOM IT MAY CONCERN:
IN ACKNOWLEDGEMENT OF “CURIOSITY QUEST GOES GREEN":

1 would like to take this oppottunity to recornmend Joel Greene’s educational prograrm,
Curiosity Quest. Goes Green, as'a viable resource for cducating stadents 12 and under aboui
heelth and environmental issues. Imet Joel at my place of cmployment, the Coachella Valley
Water District (CYWD) in Soutliern California about a year ago. [tishere that T serve as a
credentialed teacher and help facilitate the District’s water education prografa, Joil ussd ur
facilities to film an ¢pisode which taught viewers about the water recycling process.

1 feel that “Curiosity Quest Goes Green” would be a valuable addition to educational
broadeasting for three teasons. The first reason is we have three school districts in our service
area already utilizing his show in their classroonds. 7 grade Life Scicnce teachers nse his
recycling episode as ant addendum to their siudy of microorganisins; and 5% grade teachers
incorporate it into their study of water resources. Secondly, his shows incorporate Learning
Standard 8 for Health Promotion by showing what personal, family, and community health
practices lonk like and demonstrate that they arc interdenendent and rautually supporting,
Finally, pursuant to the Children’s Television Act of 1990, “Curiosity Quest Goes Green”™
satisfies the FCC Children’s programming requirements and can be elassificd as either core or
non-core prograinming,

Without hesitation, in light of these aforementioned criterda, it is with great enthusiasm [
propose “Curiosity Quest Goes Green” to he a regular part of your educational programming
schedule. If you need any additional information, pleas fiel frew to contact 1ie at {760} 393~
2651 x2298 or via B-muil: khemp(@evwd.ory

‘Sincerely,
{?@,ﬁ[& 0
Kevin Hemp
Teacher, CVWD
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Grand View School
455-24" Street:
Maphattan‘Beach, CA 00266
(31 oy 546—8022 FaX; {3"8) 303 381? Vb il
rsteinberg@manhattar k1D caus: Rhonda
Steinbery

Principal’

E:,anta Mom.‘r'&_. CAL 90403
February 22, 2010

Dhavereviewed the-series *Ciriosify Quist:Goes'Green™; and [believe its
weisiitiosal valus m'fdevelopmmmﬂy appropriatg for clementary m,hcml children: A3
teacher for 20 )mam“and 2 prtm:l,pai foﬂ years; ‘,om,ider ’th‘, ser ies an: excelfcnt Wivido
edticati-dod s s
staﬂuns fhat p :
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Rionila Steinbicrg i
Prineipal
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FCC Information

Dear Station,

Pursuant to the Children’s Television Act of 1990, "CRITTER GITTERS" will
satisfy the FCC Children's Programming requirement and can be classified as
either core or non-core programming. "CRITTER GITTERS" serves the
educational and informational needs of children 9 to 14 years of age with its
program content. Additionally, any websites referenced in the program are in
compliance with FCC guidelines for programming for children ages 12 and under.

To facilitate your FCC filings, a series description is available on-line at our
website, www.telcoproductions.com. Also available onliné is a testimonial from

our program advisory educator who has reviewed the series (see following page).

If you have any other questions or comments, please don't hesitate to contact us.

Sincerely,

Alex Paen
President, Telco Productions, Inc.

2730 Wilshire Blvd,, Suite 200, Santa Monica, CA 90403-4747 USA
Telephone 310.828.4003 Fax 310.828.3340
E-mail info@telcoproductions.com
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Generic Series Description

“Critter Gitters” is FCC-Friendly Programming with a TV-G Rating.

Series features a non-violent, adventurous format that can be enjoyed by the entire
family while stimulating creativity, promoting team work, and showcasing moral
dilemmas and social values. A search and rescue, animal adventure-themed series with an
entertaining twist of investigative and detective "super sleuthing” by a group of
neighborhood kids, a veterinarian, a marine biologist, a zany professor, and colorful
neighborhood characters. Action and stimulating story lines combined with compelling
situations along with kids' natural curiosity and a love for animals. Series features a
diverse cast providing positive role models. To add variety to the series, episodes haven
been produced in Costa Rica, Switzerland, the Florida Everglades, The Great Northwest,
East Coast, Mid West... just about everywhere in the USA.

Target Audience: Children ages 9 to 14, but with a broad appeal to family

audiences of all ages.

TELCO PRODUCTIONS, INC.
Tel. 310-828-4003 Fax 310-828-3340

www.leicoproductions.com




GLENN E, ;?"??’i_LL.E'R, MDD 628 STATE STREET, SUiTE 245
CHILD, ABOLESCENT, & ADULT PSYCHIATRY SANTA BARSARA, CA 03101-7074

PRONE: (B0OR) 955-4505
FAX: (BD5) 265-5166

November 2, 2011

Alex Paen

President, Telco Productions inc.
2730 Wilshire Blvd, Suite 200
Santz vionica, CA 90403

Re: Critter Gitters

Deat Mr. Paen,

After reviewing the television series “Critter Gitters”, | am pleased to inform you
that its eonient meets FCC stendards for educational and infermationat television
programming fér children underage 12.

The Critter Gitiers series provides riot onlv compelling stories, but informative
and educational material for young people. Episodes foous on a varlety of
educational and informatiohal topics, skilifully interwoven with wonderfu! story
lines which provide solutions and problem-solving in each epitoge. Crifter
Gitters is cerfainly an educational contribution to young television viewers.

Sincérely,
-? .-"‘f - i,
AT MNCEN

éenn E. Miller, M.D.

Dinlomeate, American Board of Psychiatry and Meurology




SANTA

e

Alex Paen

President

Telco Productions, Inc.

2730 Wilshire Blvd., Suite 200
Santa Monica, CA 90403

Re: “"Critter Gitters”

Dear Mr. Paen,

“Critter Gitters” is a half-hour live-action television series that addresses the
educational needs of children and adolescents in accordance with the FCC’s
requirements for children’s programming for the age group 9 to 14.

Each episode contains educational material and information about science, animals,
and geography, while the principal characters solve moral and ethical dilemmas that
face children in everyday life. For example, in the episode titled “Federico the Frog
King,” children ilearn about the importance of protecting endangered species and
the pitfalls of buying exotic pets. The series uses dramatic storylines to engage
viewers, interweaving educational material in a seamless and highly accessible

manner.

I feel this series offers a significant contribution to pre-teens knowledge of animals,
science and geography and is very worthwhile viewing for this age category.

Sincerely,

= 2
Brian A. Pefia, MS
Adjunct Faculty
Santa Monica College
Santa Monica, CA 90405



FCC Information

Dear Station,

Pursuant to the Children’s Television Act of 1990, "CURIOSITY QUEST" will
satisfy the FCC Children's Programming requirement and can be classified as
either core or non-core programming, "CURIOSITY QUEST" serves the
educational and informational needs of children 9 to 12 years of age with its
program content. Additionally, any websites referenced in the program are in
compliance with FCC guidelines for programming for children ages 12 and under.

To facilitate your FCC filings, a series description is available on-line at our
website, www.telcoproductions.com. Also available online is a testimonial from
our program advisory educator who has reviewed the series (see following page).

If you have any other questions or comments, please don't hesitate to contact us.

Sincerely,

Alex Paen
President, Telco Productions, Inc.

2730 Wilshire Blvd., Suite 200, Santa Monica, CA 90403.-4747 USA
Telephone 319.828.4003 Fax 310.828.3340
E-mail info@telcoproductions.com
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Getober 27, 2011

To Whom It May Congern;

-have reccntly reviewed the show Curiosity Quest. 16id ie show?s oonteat in be
appropriaie-for elementary school children and placs:a high value. on the program?s etforis to
profmiote:educational explothiion,

Asa Suczol%xsi T often ask ny university students to go out into the field and gather daia
at:apublic sétting.er event. This is an imipostant skill and teachios studeiits. feui confidentabent
engaging the vutaide world. Ip.thesame spirit I believe that Curipsity Ques 5 programming

redches students o engage with their coririunily, ask qiisstivis, and then Gank aboir whiat 6

has fearned.

The show dogs a:great job i teaching responstaility for onels: ommpnity. Por cxample
one &of the shows demoistiated hovw plastic entets the ocean etpvironment which resulls in the
digruption 6f tecan ecasystems. Crrie of the me ssapea to-students {5 that wewre all responsibile
far these sensitive cnvironments. Curdosily Quest pmwdhs aclear cxample-of the problem and
somie idvas tor [imiting this kinid of pollution. In my opihion, Catfosity Quest mests the FCC
guidelines for Children’s Program 16r youth twelve and under based on the show content and

potential for educational developrat,

Sincerely,

i —
!\ . ff'!' ;3,&.?’
/

Jose A, Muifioz, Ph.D.
Assidtant Prafessor
Califoria State University, San Bernarding

SUREIRETAC - Tatn INDISITTHAS
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FCC Information

Dear Station,

Pursuant to the Children’s Television Act of 1990, "HEADS UP!" will satisfy the
FCC Children's Programming requirement and can be classified as either core or
non-core programming. "HEADS UP!" serves the educational and informational
needs of children 9 to 12 years of age with its program content. Additionally,

any websites referenced in the program are in compliance with FCC guidelines for
programming for children ages 12 and under.

To facilitate your FCC filings, a series description is available on-line at our
website, www.telcoproductions.com. Also available online is a testimonial from

our program advisory educator who has reviewed the series (see following page).

If you have any other questions or comments, please don't hesitate to contact us.

Sincerely,

Alex Paen
President, Telco Productions, Inc.

2730 Wilshire Blvd,, Suite 200, Santa Monica, CA 90403-4747 USA
Telephone 310.828.4003 Fax 310.828.3340
E-mail info@telcoproductions.com



“Heads Up!” Generic Series Description

“Heads Up!” is a series about astronomy and astronautics that
takes young viewers beyond the basics of the Big Dipper and
the moon, introducing them to the magical content and
practical context of the night sky. In each episode, series takes
kids on an entertaining and informative tour of the heavens
through several featured segments, including a survey of all the
planets and moons in our solar system.

Telco Productions, Inc.
2730 Wilshire Bivd., Suite 200, Santa Monica, CA 90403 USA
Tel: (310) 828-4003 Fax: (310) 828-3340 e-mail: info@ telcoproductions.com

hitp:fwww.telcoproductions.com
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Alex Paen Los Amgetce, CA S0005-1304.
President, Telco Productions, tnc.
2730 Wilshire Boulevard, Suite 200
Santa Monica, CA 90403

Septembér 8, 2011
RE: Heads Up!
Dear Alex,

I have reviewed the series “Haads Up!” and | believe it's educational and infarmational value meets FOO
requirements for children's programmiing aged 12-years-oid and under, As a teaching Professor of Electrical
Engineering at UCLA, | consider this sclense telavision series not only very entertaining, but the program
content is academically compelling.and serves s 2h important educational tool to help our ypuik uriderstard
the world of astronomty. Each episode is an informative iour of the. sky, planets, moons and galaxies. The
programs teach children the importanice of what the universe is all about. Episodes illuminate different aspects
of gky science, such as explaining the reasons for tempersture differences among planets, or why some
planets have rings or where's our place in space?

This series’ educational contribution advarices a young viewet’s science knowiedge and | applaud stations tat
air the programs.

Sincerely, -
.. yrd
2 /A

Bahram Jafafi

Northrop-Giumman Optoelectronics Endowed Chair, Professor,

Electrical Englneering, Biomedical Engineering Debartments

Culifornia NanoSystems Institute, UGLA

Biomedicat Engineering Department, UCLA

Department of Surgery, Schoot of Medicing, LJCLA ,



SANTA
MONICA

Alex Paen

President

Telco Productions, Inc.

2730 Wilshire Blvd., Suite 200
Santa Monica, CA 90403

RE: "Heads Up!”

Dear Mr. Paen,

“Heads-Up!™ is a science-based series that addresses the educational needs of children and adolescents, and meets
the educational and informational standards of the FCC’s requirements for Children’s Programming in the age
category 12 years and under. The series introduces young viewers to astronomy and astronautics, explaining the
wonders of our planet and the solar system.

For example, one episode focuses on explaining how gravity shapes the planets and how it affects our daily lives.
Every episode includes a segment on an important feature of our solar system, such as the planet Mercury or the
moons of Jupiter. Information is presented in a concise and logical manner thar will engage and inform its target

audience.

[ feel this serizs is a wonderful contribution to 4 teenager’s knowledge of science and television stations should be
applauded for airing these programs,

Sincerely, P

e &, G
P R Pl P o
Brian A. Pefia, MS

Adjunct Faculty
Santa Monica College
Santa Monica, CA 90405



September, 2011

Subject: “Young America Outdoors”

Dear Station,

Pursuant to the Children’s Television Act of 1990, YOUNG AMERICA OUTDOORS will
satisfy the FCC Children's Programming requirement and can be classified as either core or non-
core programming. YOUNG AMERICA OUTDOORS serves the educational and informational
needs of children 13 to 16 years of age. The series introduces young viewers to a wide variety of
outdoor activities, explaining the benefits of keeping fit while exploring wonders of nature. The
program also show real life in-the-field experiences of professional and ordinary people
experiencing the outdoors, as well as exhibiting good social responsibility and promoting strong
personal and commumity values.

To facilitate your FCC filings, a generic series description is available on-line at our website,
www.telcoproductions.com. Also available online are testimonials from our program educational
advisory board who have reviewed the program (see following pages). If you have any other
questions or comments, please feel free to contact us.

Sincerely,

Alex Paen
President,
Telco Productions, Inc.

2730 Wilshire Blvd., Suite 200, Santa Monica, CA 90403-4747 USA
Telephone 310.828.4003 Fax 310.828.3340
E-mail info@telcoproductions.com
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Alex Paen

President

Telco Productions, Inc.

2730 Wilshire Blvd., Suite 200
Santa Monica, CA 90403

RE: “Young America Qutdoors”

Providing important information about leading a healthy and active lifestyle, “Young America Qutdoors™ is an
outdoor recreation-based television serics that addresses the educational needs of children and adolescents, and
meets the educational and informational standards of the FCC’s requirements for Children’s Programming in the age
category 13 to 16 years. The series introduces young viewers to a wide variety of outdoor activities, explaining the
benefits of keeping fit while exploring wonders of nature.

Various episodes focus on hiking and camping, swimming and water skiing, rock-climbing and mountaineering,
explaining how to get the most benefit from outdoor activities while keeping safe and respecting the environment.
Information in presented in 2 concise and logical manner that will engage and inform its target andience.

Sincerely, g

Brian A. Peiia, MS
Adjunct Faculty

Santa Monica College
Santa Monica, CA 90405



