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Political Rate Card #3B Effective:   September 7, 2018 – November 6, 2018 
 

Disclosure Statement for Political Advertisers and Issue Advertising 
 

Lowest Unit Charges and Sales Policies 
 
General Statement 
  
The Bipartisan Campaign Reform Act of 2002 (reviewed and left in tact by the Supreme 
court on December 10, 2003) contains several provisions that affect the methods with 
which radio stations handle political advertising. The following disclosure statement 
outlines how the Dimes Media Corporation radio stations in California conduct their 
political advertising.  
 
Dimes Media Sales Policy 
 
In general, Dimes Media works with advertisers and advertising agencies to develop 
customized radio advertising plans, packages and schedules in order for them to 
achieve their goals in reaching the Dimes Media listening audience. In the following 
pages will be found information concerning the methodology with which Dimes Media 
offers political advertising time on its California radio stations. It is the policy of Dimes 
Media to follow the guidelines set forth by the BCRA and the FCC.  
 
Legally qualified candidates for federal, state and local races 
 
A legally qualified candidate is defined as a candidate for public office who has publicly 
announced his or her intention to run for office and is qualified under applicable law to 
hold the office, and has qualified for a place on the ballot or is actively running as a write 
in candidate. With regards to selling advertising time to qualified candidates, Dimes 
Media has no predetermined limits on the amount of time a federal candidate may 
purchase or on the time of day the announcements may air. However, sometimes 
unreasonable time buy requests are made. FCC/BCRA rules state that stations may 
reject unreasonable requests from candidates. Therefore, Dimes Media reserves the 
right to limit the amount of time it will sell to qualified candidates. This policy may be 
amended at any time. FCC/BCRA rules also state that a station is not required to sell 
advertising to State or Local candidates.  Dimes Media is cognizant of the need for state 
and local candidates to communicate their messages to the general public. It is the 
general policy of Dimes Media to accommodate state and local candidates, however, 
Dimes Media reserves the right to make decisions on a race by race basis.  
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Certification of Candidates    
 
Dimes Media follows the FCC/BCRA guidelines that require the stations to sell time to 
federal candidates. There are new certification and sponsorship identification 
requirements for federal candidates. To avail themselves of the station’s lowest unit 
charge, federal candidates or their authorized committees must provide the broadcast 
station with a written certification at the time the purchase is made.  A federal candidate 
must certify whether or not the programming refers to another candidate for the same 
office.  If the programming does refer to an opposing candidate, the certificate must 
state that the programming will contain, at the end of the political programming, an 
audio statement voiced by the candidate identifying him or herself, the office being 
sought, and that the candidate has approved the broadcast. This certification must be 
provided on the forms provided by the station. More information concerning certification 
is available from the FCC or the Federal Election Commission.   
 
**Failure to adhere to these certification requirements means that the candidate 
forfeits all rights to the LUC for all programming aired during the remainder of 
that political window (45 days before a primary, 60 days before a general 
election). 
 
Advertising Schedules 
 
In accordance with the provisions of the FCC and The Bipartisan Campaign Reform Act 
of 2002 governing the sale of advertising time to political candidates, the attached 
political rate cards, effective September 7, 2018, outlines and discloses classes of time, 
each time period and their applicable rates. These are LUC rates and apply to legally 
qualified political candidates.  They do not apply to Issue Advertising (see separate 
paragraph concerning issue advertising). 
 
In order to calculate the lowest unit charges, the rates reflected in the rate card 
attachment to this document have had package plans, run of station and bonus spots 
factored in.   
 
Included are combination rates and rates for individual stations.  For more specific 
information, contact the President. 
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Generally, Dimes Media sells unit inventory (either thirty (30) second or sixty (60) 
second announcements) to political advertisers. These announcements are sold in two 
basic classes of time, non-preemptible and preemptible.  
 
Non-preemptible announcements are guaranteed to air in the scheduled time period 
purchased, except in the event of unforeseen program changes or technical difficulties. 
Non-preemptible announcements constitute the highest priced classes of time. 
  
Preemptible announcements carry the risk of being moved from the time period 
purchased. The likelihood of pre-emption varies due to many factors, such as demand 
on inventory, time of year etc.  
 
 
Direct response, Direct marketing, Per Inquiry or Revenue Sharing.  
 
Due to the non-traditional nature of these types of announcements, a separate class of 
time has been established. These announcements air on a strictly pre-emptible, best 
times available/run of station basis, meaning that they can be indiscriminately moved to 
accommodate other announcements of a higher class of time. Due to the nature of this 
type of business and in accordance with BCRA guidelines, specific rates for these types 
of announcements have not been established. However these announcements do have 
rate “values” assigned to them as if they were part of a package plan. For more 
information about this class of time, contact the President.   
 
 
Package Plans 
 
Dimes Media offers a number of specialized or individually negotiated packages to its 
advertisers. These packages may include announcements from a number of different 
programs or dayparts, combinations of fixed and preemptible time and may be time or 
event specific, such as inclusion in sports broadcasts.  
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During the statutory “lowest unit charge” periods, legally qualified candidates may 
purchase such packages at the lowest price at which such packages are sold to 
commercial advertisers. In addition, during the pre-election Lowest Unit Charge period, 
legally qualified candidates may purchase any portion of a package at the package 
rates without being required to purchase the entire package. The station allocates the 
costs of announcements of different classes of time included in package plans to reflect 
their true value.  
 
Rebates 
 
FCC guidelines suggest that stations regularly do audits to determine if lower charge 
announcements have aired during the time period in question.  Dimes Media’s policy 
regarding rebates is that if an announcement has aired in a time period at a lower rate 
than a political spot of the same length and class of time, the station will promptly rebate 
the overcharge to the candidate or issue a credit for the difference, at the discretion of 
the candidate. 
 
Make Goods 
 
In the event of a pre-emption Dimes Media’s policy is to schedule a make good in the 
same time or class of time as the original announcement was scheduled. If the 
announcement cannot be made good in the same class of time the candidate will be 
contacted for further instructions. For example, the announcement could conceivably 
run in a class of time with a lower unit charge, in which case a rebate or credit will be 
issued. If the announcement cannot be made good at any time, a prompt rebate will be 
issued.  
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 Issue Advertising 

1. Issue advertising generally applies to any paid political programming which 
communicates a message relating to any political matter of, local, station or national 
importance. The BCRA of 2002 expanded stations public file requirements for issue 
advertising. The public file must include: A record of each request to purchase time; 

2. Whether the station accepted or rejected the request (in whole or in part); 

3. The rate charged for the programming; 

4. The date and time on which the programming aired; 

5. The class of time purchased; 

6. The issue to which the programming refers; 

7. The name of the candidate and the election/office to which the programming refers 
(if applicable)*; and  

8. The name of the purchaser, the name, address and phone number of a contact 
person for the purchaser, and a list of chief executive officers/board of directors for 
the purchaser.  If the purchaser is the candidate and/or the candidate’s authorized 
committee, the committee treasurer’s name must also be listed. 

* Note: Although most of BCRA’s provisions refer solely to federal candidates, the 
language in the public file provisions may be broadly construed to include all candidates 
for public office.      

In accordance with FCC rules and regulations Issue Advertising is not subject to political 
broadcasting rules. It is completely up to the station whether to accept the advertising at 
all, and the station is not required to air both sides of an issue. Issue Advertising does 
not qualify for political rates or the lowest unit charges.  
 
All announcements must include sponsor identification. 
 
Dimes Media station policy prohibits political candidates from sponsoring newscasts 
and from broadcasting political advertising within the body of a newscast. 
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Dimes Media General Policies for Political Advertising 
 
1. When a legally qualified candidate or his/her authorized committee inquires about 
political rates, an Inquiry Request Form must be submitted. 
 
 
2.Completed and signed NAB Political Advertising Agreement Forms (PB-18) for 
Candidates and Issue Advertising must be received by Dimes Media prior to any 
advertising schedule airing.  
 
3. In order to receive the lowest unit charge during the political window, the candidate 
must fill out and submit the statement of certification found in the NAB form PB-18.  
 
4. Dimes Media requires a committee, association or group that is purchasing political 
advertising to furnish Dimes Media with a list of its chief executive officers, members of 
its executive committee or members of its board of directors.  
 
5. Rates quoted are gross and subject to agency commission.  
 
6. In accordance with FCC rules, payment for political advertising is required prior to the 
schedule of announcements airing.  However, federal candidates are not required to 
pay more than seven days in advance of the schedule start date.  
 
7. Rates quoted herein are for unit inventory (either thirty (30) second or sixty (60) 
second announcements).  
 
8. The commercial announcement must identify the candidate, the office being sought 
and that the candidate approved the announcement.  
 
9. Dimes Media station policy prohibits political candidates from sponsoring newscasts 
and from broadcasting political advertising within the body of a newscast.  
 
10. Dimes Media requests a minimum of 24 hours cancellation notification or schedule 
continuation.                    


