Contract Agreement Between: Print Date  10/10/18 Page 1 of 2
A WFMS-FM Contract / Revision ~ |Alt Order #
WFMSQSS 6810 N Shadeland Ave. IND52958  / 32125705

‘ ' Indianapolis, IN 46220 Advertiser Original Date / Revision
(317) 842-9550 Senate Leadership Fund 09/04/18 | 09/04/18
Contract Dates Estimate #
10/23/18 - 10/29/18 4453
Product
Indiana
And: Billing Cycle |Billing Calendar Cash/Trade
Main Street Media Group EOM/EOC |Broadcast Cash
PO Box 25093 Property Account Executlive [Sales Office
Alexandria, VA 22314 WFMS-FM [Katz Philadelphia  |Katz-7.5%
Special Handling
Demographic
Adults 25-54
Agy Code Advertiser Code Product 1/2
RI14268
Agency Ref Advertiser Ref
Start/End Spots/

*Line Ch Start Date End Date Description Time Days Length Week Rate Type Spots Amount

N 1 WFMS10/23/18 10/26/18 M-F 6a-10a -1111-- 1:.00 4 $310.00 NM 4 $1,240.00

N 2 WFMS10/23/18 10/26/18 M-F 10a-3p -3333-- 1:00 12 $275.00 NM 12 $3,300.00

N 3 WFMS10/23/18 10/26/18 M-F 3p-7p -2222-- 1:.00 8 $310.00 NM 8 $2,480.00

N 4 WFMS10/29/18 10/29/18 M-F 6a-10a 1----w- 1:00 1 $310.00 NM 1 $310.00

N 5 WFMS10/29/18 10/29/18 M-F 10a-3p 3-——-—- 1.00 3 $275.00 NM 3 $825.00

N 6 WFMS10/29/18 10/29/18 M-F 3p-7p 2-————- 1:00 2 $310.00 NM 2 $620.00

Totals 30 $8,775.00

Time Period # of Spots  Gross Amount  Agency Comm. Net Amount

10/01/18 -10/28/18 24 $7,020.00 ($1,053.00) $5,967.00

10/29/18 -10/29/18 6 $1,755.00 ($263.25) $1,491.75

Totals 30 $8,775.00 ($1,316.25) $7,458.75

Signature: Date:

(* Line Transactions: N = New, E = Edited, D = Deleted)



STANDARD TERMS AND CONDITIONS

1. PARTIES

For purposes of this agreement:

(a) "Station" shall refer to radio stations owned and operated by Cumulus Broadcasting LLC and/or Cumulus Media Partners LLC, the licensee(s), which will broadcast the announcements or programs as
provided for hereunder.

(b) "Advertiser” shall mean the person, firm, or corporation whose goods, services, or the like are the subject(s) of the radio time contracted for herein.

(c) "Agency" shall mean the advertising agency, if any, that authorized the purchase of radio time from the Station.

(d) “Advertiser/Agency" shall mean “Advertiser" if an agency is not involved with this agreement, and shall mean “Advertiser and/or Agency” if an agency is involved with this agreement.

2. AGENCY AS AGENT FOR ADVERTISER

Agency acknowledges and represents that it is acting as an agent for and on behalf of Advertiser. Agency further acknowledges and represents that it has actual authority to enter into this agreement for and on
behalf of Advertiser. If an agency is involved with this agreement, Agency and Advertiser shall be jointly and severally liable for all payments to be made to Station under this agreement.

3. PAYMENT AND BILLING

(a) Station will invoice Advertiser/Agency not less than monthly.

(b) Station's invoices for broadcasts, announcements, or other services provided under this agreement shall be deemed correct unless proven otherwise, and shall be, in the case of broadcasts or
announcements, based on Station’s log.

(c) Upon Advertiser's/Agency’s request, Station shall furnish an affidavit or certification of performance at the time of billing. Unless the request is received prior to billing, the request for an affidavit or
certification of performance shall not act as a condition precedent to any payment or the time of any payment called for under this agreement.

(d) Payment by Advertiser/Agency is due on receipt of invoice and is considered past due at 30 days. Payments not made within 30 days shall bear interest at the rate of 1% percent per month or the maximum
amount permitted by law, if less than 1% percent per month. If Advertiser/Agency fails to make payments as provided for herein, or if Advertiser/Agency fails to comply with any other provision of this
agreement, notwithstanding any other contract provision, Station shall have the right, in addition to any other rights it may have, without notice, to cancel or suspend any broadcasting or to cancel this
agreement. Station reserves the right to revoke any agency commission, in whole or in part, in the event that payments are not made as provided for herein.

4. TERMINATION

Either party may terminate this agreement by giving the other party 14 days prior written notice. If Advertiser/Agency so terminates this agreement, it shall pay Station at the rate on which this agreement is
based up to the effective date of termination. If Station so terminates this agreement, Advertiser/Agency will either agree with Station on a satisfactory substitute day or time for continuance of the broadcast or
announcements covered by this agreement at the rates on which this agreement is based for such substitute time, or if no such agreement can be reached, Advertiser/Agency will pay Station according to the
rates specified herein for all broadcasts or announcements previously rendered by Station. Station may terminate this agreement at any time upon breach by Advertiser/Agency. In the event of termination
hereunder, neither party shall be liable to the other party otherwise than as specified in this agreement.

5. SUBSTITUTION OF PROGRAMS OF PUBLIC IMPORTANCE OR IN THE PUBLIC INTEREST

(a) Station shall have the right to cancel any broadcast or announcement or any portion thereof covered by this agreement in order to broadcast any program that Station, in its absolute discretion, deems to be
of public importance or in the public interest. in such case, Station will notify Advertiser/Agency in advance, if reasonably possible, but if not, within a reasonable time after such broadcast or announcement has
been canceled. :

(b) In the event that any broadcast or announcement is canceled under paragraph 5(a) above, Advertiser/Agency and Station will agree on a satisfactory substitute day and time for the broadcast or
announcement, or if no such agreement can be reached within 7 days after notice of cancellation, the broadcast or announcement will be considered canceled without affecting the rates or rights provided under
this agreement, except that Advertiser/Agency shall not be required to pay for the cancelled broadcast or announcement.

6. FAILURE TO BROADCAST

If, due to public emergency or necessity, restrictions imposed by law, acts of God, labor disputes, or for any other cause, including mechanical, electronic or technical breakdowns beyond Station’s control, there
is an interruption or omission of any program or commercial announcement contracted to be broadcast hereunder, Station shall not be in breach hereof, but upon agreement with Advertiser/Agency, Station
shall substitute a reasonable equivalent date and time for the broadcast of the interrupted or omitted program or commercial announcement. If no such substitute time is available or agreed upon between the
parties, the time charges allocable to the interrupted or omitted program or commercial announcement will be waived.

7. RATE PROTECTION

Station reserves the right at any time, upon 30-days written notice, to change the rates, discounts, or charges hereunder.

8. COMMERCIAL MATERIALS; INDEMNIFICATION

(a) This agreement is not exclusive as to Advertiser's business, products, or services and Station remains free to solicit and broadcast programs or announcements of other advertisers whether or not they are
in competition with Advertiser's business, products, or services. All commercial materials, audio or video tapes, programs, or other similar materials shall be furnished and delivered to Station at
Advertiser's/Agency’s sole expense. Such materials, together with any instructions pertaining thereto, shall be delivered at least 48 hours in advance of the scheduled broadcast or announcement. All materials
furnished for broadcast shall not be contrary to the public interest and shall conform to Station’s then-existing program and operating policy and quality standards, and are subject to Station’s prior approval and
continuing right to reject or require editing of such materials. No advertising matter, announcement, or program that may be deemed, in the Station’s sole discretion, injurious or prejudicial to the public's interest,
the Station, or honest advertising and reputable business in general will be accepted. Station may destroy or dispose of any commercial material 60 days after the last broadcast hereunder, unless otherwise
instructed in writing by Advertiser/Agency.

(b) Notwithstanding Station's approval rights in paragraph 8(a), Advertiser/ Agency shall indemnify and hold Station, its agents, employees, and officers harmless from and against all claims, damages,
obligations, liabilities, costs and expenses, including attorneys' fees, that arise out of or result from any broadcast, preparation of any broadcast, or contemplated broadcast of materials furnished by or on behalf
of Advertiser/Agency, or furnished by Station at Advertiser's/ Agency’s request for use in connection with commercial material, including but not limited to those arising out of or that result from libel, slander,
invasion of privacy rights, or infringement of any proprietary rights. Advertiser/Agency warrants that all materials furnished to Station truly represent Advertiser’s business, products, or services and will be free
from false claims or assertions. This paragraph 8(b) shall survive cancellation or termination of this agreement.

9. DISPUTES

Any discrepancy, dispute, or disagreement by Advertiser/Agency with any broadcast, announcement, program, or other service provided by Station hereunder or related to the amount charged by Station for
same shall be reported to Station in writing within 20 days from the date of the invoice relating to same, time being of the essence. Failure to report such discrepancy, dispute, or disagreement in writing within
such time shall constitute a waiver of all claims by Advertiser/Agency arising out of or related to such discrepancy, dispute, or disagreement.

10. GENERAL

(a) This agreement is subject to the terms of the licenses held by Station and is further subject to all federal, state, and municipal laws and regulations now in force or that may be enacted in the future, including
but not limited to the Rules and Regulations of the Federal Communications Commission and its decisions, actions, and orders when acting under its quasi-legislative powers.

(b) This agreement, including the rights and obligations under it, may not be assigned or transferred without first obtaining Station's written consent, nor may Station be required to broadcast hereunder for the
benefit of any Advertiser/ Agency other than those named on the face of this agreement.

(c) In the event of a breach by Station, Advertiser's/Agency's exclusive remedy therefore shall be a credit for substituted advertising time of equal value, and in no event shall Station be liable for any
consequential, incidental, or punitive damages, or monetary damages of any type.

(d) This agreement shall be construed under and according to the laws of the State in which the Station's main studio is located. All parties hereto agree that in any action brought to enforce the obligation or
right of any party hereunder, each party consents to personal jurisdiction and venue in any court of appropriate jurisdiction in the county or parish where the Station's main studio is located.

(e) If it becomes necessary for Station to place Advertiser's/Agency's account with an attorney or collection agency for the purpose of enforcing its rights hereunder, Advertiser/Agency shall be liable to Station
for reasonable attorneys’ fees, costs, and expenses.

{f) All notices hereunder shall be in writing and delivered by hand or registered or certified mail and shall be deemed given when delivered in person or, if mailed, on the second business day after the date of
the mailing. Any notice hereunder shall be sufficient if given to either Advertiser or Agency.

(9) If any provision of this agreement shall be adjudged by a court to be void or unenforceable, such adjudication shall not affect the validity or enforceability of any other provision of this agreement.

(h) The provisions hereof constitute the entire agreement between the parties and supersede any and al! other transactions, negotiations, or representations whatsoever as to the broadcast or announcements,
or the parties' rights and obligations hereunder, and shall not be modified except in writing.

(i) This Station does not discriminate in the sale of advertising time, and will accept no advertising which is placed with an intent to discriminate on the basis of race, gender or ethnicity. Advertiser hereby
certifies that it is not buying broadcasting air time under this advertising sales agreement for a discriminatory purpose, including but not limited to decisions not to place advertising on particular stations on the
basis of race, gender, national origin or ancestry.

STANDARD TERMS AND CONDITIONS

5/3/2011



CONT#
REP
TO

FM
OFF
AGY
ADDR

BYR
ADV
PDT
FLT

Sep 04, 18

32125705 Mod# Ver#1 (Last=)
Cumulus Media National Sales
WFMS-FM (Indianapolis IN)
LATONYA CHENAULT
PHILADELPHIA

MAIN STREET MEDIA GROUP

PO BOX 25093

ALEXANDRIA, VA 22314

STEPHANIE MARONEY
SENATE LEADERSHIP FUND
Indiana

Oct 23, 18 - Oct 29, 18

DDS CONT# 0

C/PIE:

/ 14453

SALESPERSON FAX#

PH #

* REP ORDER COMMENT *
% 8/31/2018 1:54:00 PM: ISSUE/POLITICAL: THIS IS A NEW ISSUE/POLITICAL ORDER. PLEASE NOTE THERE IS
A 24-HOUR CANCELLATION POLICY ON ALL ISSUE/POLITICAL ORDERS. PLEASE CONFIRM IN THE SYSTEM.
EMMA.RUSNAK@KATZMEDIA.COM 215-557-4230. THANK YOU!

MC | LN DAYS TIME LEN| EFFECTIVE DATES |[#OF|NPD| RATE | TOT
Day SPTS
FLIGHT 1
1.1 T..... B6A - 10A 60 | 10/23/2018 - 10/23/2018 | 1D 1 $310.00 1
1.2 T 10A - 3P 60 | 10/23/2018 - 10/23/2018 | 1D 3 $275.00 3
1.3 T 3P-7P 60 | 10/23/2018 - 10/23/2018 | 1D 2 $310.00 2
** FLIGHT TOTALS ** 6| $1,755.00
FLIGHT 2
2.1 W 6A - 10A 60 | 10/24/2018 - 10/24/2018 | 1D 1 $310.00 1
2.2 W 10A - 3P 60 | 10/24/2018 - 10/24/2018 | 1D 3 $275.00 3
2.3 W 3P-7P 60 | 10/24/2018 - 10/24/2018 | 1D 2 $310.00 2
* FLIGHT TOTALS ** 6| $1,755.00
FLIGHT 3
3.1 LT B6A - 10A 60 | 10/25/2018 - 10/25/2018 | 1D 1 $310.00 1
3.2 LT 10A - 3P 60 | 10/25/2018 - 10/25/2018 | 1D 3 $275.00 3
3.3 LT 3P-7P 60 | 10/25/2018 - 10/25/2018 | 1D 2 $310.00 2
** FLIGHT TOTALS ** 6| $1,755.00
FLIGHT 4 !
4.1 .F.. 6A - 10A 60 | 10/26/2018 - 10/26/2018 | 1D 1 $310.00 1
4.2 F. 10A - 3P 60 | 10/26/2018 - 10/26/2018 | 1D 3 $275.00 3
4.3 ..F.. 3P-7P 60 | 10/26/2018 - 10/26/2018 | 1D 2 $310.00 2
** FLIGHT TOTALS ** 6| $1,755.00




CONTH#

REP

Sep 04, 18

32125705 Mod# Ver#1
Cumulus Media National Sales

(Last =)

DDS CONT# 0
C/P/E: ] 14453

SPOTS

CASH
TRADE
NSL
TOTAL

SPOTS

CASH
TRADE
NSL
TOTAL

|FLIGHT 5
5.1 M...... BA-10A | 60 | 10/29/2018 - 10/29/2018 | 1D 1 $310.00 1
5.2 M...... 10A-3P | 60 | 10/29/2018 - 10/29/2018 | 1D 3 $275.00 3
5.3 M...... 3P - 7P 60 | 10/29/2018 - 10/29/2018 | 1D 2 $310.00 2
** FLIGHT TOTALS ** 6  $1,755.00
L L
t bcft‘l% - Nov 18
24 6
7020.00 1755.00
0.00 0.00
0.00 0.00
7020.00 1755.00
T TOTAL
30
8,775.00
0.00
0.00
- 8,775.00

** Competitive Comments **

SVC: FA99 MSA CustRadio
Demo Adults 35+

Nondiscrimination -Paragraphs 49 and 50 of the United States Federal Communications Commission's Report and Order No. 07-217 provides
that broadcast stations' advertising contracts will not discriminate on the basis of race or ethnicity, and must contain nondiscrimination clauses.

Consistent with this order, Katz Communications, Inc. (including any subsidiary or division of Katz) does not discriminate in any broadcast

advertising contract on the basis of race or ethnicity and evaluates, negotiates and completes its broadcast advertising contracts without regard
to race or ethnicity.



NAB Form PB-18 Issues

AGREEMENT FORM FOR
NON-CANDIDATE/NISSUE ADVERTISEMENTS

Station and Location: Date:

Wims-1m /Zap gt Pones TH [P-224€

. Main Street Media Group

do hereby request station time concerning the following issue:

Senate Leadership Fund
45North Hill Drive

Suite 100

Warrenton, VA 20186
Phone: 703-574-3044

Time of
Broadcast Day, Times per | Number of
Length Rotation or Days Class Week Weeks
Package

Senate Leadership Fund

This broadcast time will be used by:

Copyright © 2013 by the National Association of Broadcasters, May not be copied, reproduced or further distributed
.t



NAB Form PB-18 Issties

THIS PAGE MUST BE COMPLETED FOR PROGRAMMING THAT
“COMMUNICATES A POLITICAL MATTER OF NATIONAL IMPORTANCE.”
FOR ALL OTHER ISSUE ADS, PLEASE GO TO PAGE 3.

Pragramming that “communicates a political matter of national importance”
includes (1) references to legally qualified candidates {presidential, vice
presidential or congressional); {2} any election to Federal office {e.g., any
references to “our next senator”, “our person in Washington” or “the President”);
and {3} & national legislative issue of public importance {e.g., Affordable Care Act,
revising the RS tax code, federal gun control or any federal legisiation).

Does the programming (in whole or in part) communicate “a message
relating to any political matter of national importance?”
o Yes J No

For programming that “communicates a message relating to any political matter of
national importance,” list the name of the legally qualified candidate(s) the programming
refers to, the offices being sought, the date(s) of the election(s) and/or the issue to
which the communication refers (if applicable):

| represent that the payment for the above described broadcast time has been furnished
by {name and address}):

Senatle Leadership Fund
45North Hill Odve

Suite 100

Warranton, VA 20188

and you are authorized to announce the time as paid for by such person or entity
(hereinafter referred to as the “sponsor”).

List the chief executive officers or members of the executive committee or the board of
directors below (or attach separately):

Steven Law, President
Caleb Crosby, Treasurer

For programming that “communicates a message relating to any political matter of
national importance,” attach Agreed Upon Schedule (Page 5)

Copyright © 2013 by the Nationat Association of Broadcasters. May not be copled, reproduced or further distributed
2




NAB Form PB-18 Issues

TO BE COMPLETED FOR ALL ISSUE ADVERTISEMENTS

THIS STATION DOES NOT DISCRIMINATE OR PERMIT DISCRIMINATION ON THE
BASIS OF RACE OR ETHNICITY IN THE PLACEMENT OF ADVERTISING.

The Sponsor agrees to indemnify and hold harmless the station for any damages or
liability, including reasonable attorney’s fees, that may ensue from the broadcast of the
above-requested advertisement(s). For the above-stated broadcast(s), the sponsor
also agrees to prepare a script, transcript, or tape, which will be delivered to the
station at least before the time of the scheduled broadcasts.

TO BE SIGNED BY ISSUE ADVERTISER (SPONSOR)

02/12/2018 1WA\ A_AAN ~  703-485-0398

Date = \Sjgnature Contact Phone Number

TO BE SIGNED BY STATION REPRESENTATIVE

Accepted 0O Accepted in Part 3 Rejected
—
77/ Tt Lt AT Besw £ES W5
(/  Signature Printed Name Title

***Any handwritten information included on this form was not provided by the
agency and was included without their knowledge or consent. ***

Copyright © 2013 by the National Association of Broadcasters, May not be copied, reproduced or further distributed
4



NAB Form PB-18 Issues

AGREED UPON SCHEDULE

For All Issue Advertisements That Communicate a Message Relating to Any
Political Matter of National Importance

Time of
Broadcast Day, Times per | Number of
Length Rotation or Days Class Week Weeks
Package

Attach proposed schedule with charges (if available):

AFTER AIRING OF BROADCASTS:

Attach invoices or Schedule Run Summary to this Form showing:

(1) actual air time and charges for each spot;

(2) the date(s), exact time(s) and reason(s) for Make-Good(s), if any; and

(3) the amount of rebates given (identify exact date, time, class of broadcast and
dollar amount for each rebate), if any.

Note: Because the FCC reqguires that the political file contain the actual time the rate for
spots “communicating a political mafter of national importance” air, that information
should be included in the file as soon as possible, If that information is only generated
monthly, the file should include the name of a contact person who can provide the times
that and rates for specific spots aired. The FCC’s online political files include a folder for
"Terms and Disclosures.” NAB suggests that, for stations subject to the online pubilic file
rule, the names of contact person{s) be placed in that folder.

Copyright @ 2013 by the National Association of Broadcasters. May not be copied, reproduced or further distributed
5




