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Each week, the River reaches 200,000 of the 

most sought after consumers in Columbus. 

River listeners are affluent families. They own 

their home. Most have multiple children living 

in the home.  And they have discretionary 

income to spend. Most importantly, these are 

loyal listeners who are dedicated to the only 

Christian Contemporary Radio station in 

Columbus. With no format competitors, it’s a 

quality audience that doesn’t flip stations and 

allows you, the advertiser, to make a real 

relationship with this audience and most 

importantly—grow your business. 

WE ARE 

THE 

RIVER 

52% female. 

76% own their own home. 

46% have at least one child living at home. 

76% have at least some college education. 

MEET OUR AUDIENCE 
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THE LOYAL & EXCLUSIVE  

FACTOR 
// 4 “weird” makeups that are 
gold advantages for advertisers 

3. LESS IS MORE  

COMMERCIALS 

Because we have that 

secondary source of income, 

our radio station is setup to 

run on only 8-12 minutes of 

commercials an hour… versus 

the 14-20 (or more) ‘the other 

guys’ throw in there.  A radio 

station with about half the 

commercials is a pretty sweet 

setup.  Our top-notch TSL 

seems to agree.   

1. WHAT 

COMPETITION? 

We’re the ONLY station of 

our format in Columbus 

(CCM format) and arguably 

the ONLY station in town 

without a format competitor. 

This format yields an 

exclusive base already.  

Throw in the lack of a 

competitor and you have a 

very unique, exclusive, and 

valuable pocket of listeners. 

  

4 

It’s an audience you can’t get anywhere else.   

An audience that DOESN’T flip stations (see next page).   

And an audience that’s invested in our station. 

   

   IT’S A UNIQUE MAKEUP THAT LEADS TO AN INTIMACY AND CONNECTION 

WITH LISTENERS THAT’S UNMATCHED IN COLUMBUS.  

We are indeed a full blown 

commercial radio station.  

However, we’re uniquely 

ALSO a 501c3 non-profit. A 

portion of our station’s 

income comes (and must 

come) from listener support. 

Financially supporting 

YOUR radio station yields 

impressive loyalty. 

 

2. LISTENER   

SUPPORTED  



4. Deep listening  

followers 

This is not a religious station.  We 

don’t even use the word “Christian” 

in association. We’re simply 

Uplifting and Encouraging.  We’re 

relevant and entertaining while still 

being clearly “faith-based”.  We’re 

non controversial and attractive to 

the masses without being 

stereotypical “religious”. 

 

But the absolute unarguable 

fact is… Our listeners listen for 

a deeper reason. FAITH & 
FAMILY.   

 

No other station (radio or TV) can 

match that.  And no other station 

delivers such an exclusive, loyal, and 

intimate audience for our advertisers. 

  
  
  

We’re not big fans of just using 

words, so it’s hard to make this 

point. But to really get our value… 

you almost have to witness this: Our 

listeners swarm to remotes, events, 

concerts, and station functions in the 

community. Our friends at Kroger 

said… “You’re the only station 

where we see listeners run up and 

give DJs hugs.  The connection… 

it’s just different.” 

AN AUDIENCE  

THAT MOVES 

 

LISTENING FOR

A DEEPER REASON 

 



REACH A LOYAL AUDIENCE 

NIELSEN RATES EVERY LISTENER INTO 1 OF  5 

CATEGORIES:  
 

• Exclusive – I listen to no other stations  

• P1 – This is my #1 station  

• P2 – Not my favorite, but I listen 

• P3 – I listen occasionally  

• P4 – I’ve got a jukebox of favorites 

Because of that, we believe good marketing is creating a 

beautiful story using a smart strategy to a loyal group of 

listeners who will hear that story over and over again.  Only 

this can set your company above the clutter onto a pedestal 

in the consumer’s minds. And we have the most loyal 

listeners in town.  Here’s why. 
  

• The River is the only CCM formatted station 

in town.  

• The River is partially listener supported.   

Because of that listener support, we play less 

minutes of commercials per hour. 

• And most importantly… The faith & family 

factor.  Our listeners listen for entertainment – 

and – for a deeper reason… faith and family.  

It’s a loyalty only this format can replicate. 

TH IS  GROUP CAN 
ACTUALLY BE   

REACHED.   YOUR 
STORY SHARED WITH 
TH IS  AUDIENCE CAN 

MAKE A MAJOR 
FOOTPRINT AND A 

MAJOR DIFFERENCE 

IN  YOUR BUSINESS.  

 

TH IS  GROUP IS  
FL IPP ING STATIONS SO 
MUCH,  THEY’RE  
ALMOST IMPOSSIBLE  
TO REACH.   YOU’LL  
SPEND MAX $$  WITH 
L I TTLE  FOOTPRINT 
ACHIEVED.  

      Excl.  P1         P2  P3   P4 
 

As an advertiser, you don’t care who listens to the music or 

programming, you only care who is loyal enough to the 

station to also stick around and hear your commercials.   

Over 74% of river listeners are either p1 or exclusive… 

compared to 10%-20% loyalty for our key competitors 

Feb-16 book  
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The River has not only the most loyal audience in Columbus. 

It has one of the most loyal audiences in the U.S. 

LET’S USE THAT LOYALTY TO GROW YOUR BUSINESS. 

WHY CARE? THE DATA: 

THE ADVERTISING MARKETPLACE 

 IS UNCANNILY CLUTTERED IN  

TODAY’S WORLD.  

THE POINT? 



TAKE   IT   FROM   OUR 

LISTENERS 

I stumbled upon The River by 

accident. My fiancé died suddenly 

and I went from planning our 

wedding to attending his funeral. 

Without the music I heard on the 

River; I don't know how would 

have gotten through that! 

Roberta, Galion 

I love the River! I listen every day 

and it makes a difference in my 

life. It changes me internally and 

helps me to make a difference to 

others. 

Beverly, Dublin 

I went thru a rough patch last year; 

but I know that God brought me 

thru it; and also led me to be a 

regular listener of 104.9. My life 

has been changed and I hope to 

help others find peace and help as 

well. Thank you for your 

encouragement! 

Melina, Pickerington  

The River means a lots to us. My 

friend Amber was the first 

recipient of the Extra Mile 

contest that we had at the River. 

It was a big blessing for us. My 

son Cody passed away last year; 

and he loved the River. He 

always called it the God 

Channel. 

Carrie, Circleville  Thank you for inspiring your 

listeners every day to be better 

people. I know I feel encouraged 

every time I get in the car and 

listen to your station. You are 

appreciated and I thank God for 

you.  

Brianne, Galloway 

I truly appreciate the River. I 

listen in the car and at home. 

Even keep it on at home for my 

dog! The right song at the right 

time! 

Roni, Marysville  

I teach a spin class a lot of River 

employees go to. Radio kept me 

going when my father passed a 

couple of years ago. The staff 

coming to my class showed me 

that the Word is strong.  

Stephanie, Columbus  

I was THAT single mom with 

three kids trying to keep my 

faith alive. EVERY TIME I 

turned on the River, I would hear 

the song ‘Just Be Held’ by 

Casting Crowns. I would just 

cry. We are now going to church 

again; involved in a small group 

and going strong as a family. My 

kids get in the car and turn the 

volume up and sing along with 

every song! We love the River 

and the greatness that comes 

through it!!! Thank you for all 

you do! 

Ashley, Zanesville  

The River and its ministry are 

beyond value to this community. 

I cannot tell you how many 

times the right song has come on 

at just the moment I need to hear 

it! Thank you for all you do.  

Erin, Worthington 

 

// listener  
comments 



MORNING SHOW  
5 A M - 1 0 A M  

ERIC AND LAURA 

MIDDAYS  
1 0 A M - 3 P M  

MARY 

AFTERNOON DRIVE 
3 P M - 7 P M  

JOSH 

THE   RIVER   DJ   TEAM 

MEET THE 

EVENING 
Keep the Faith  | 7pm-10pm 

With  Laura Chase 

Greg | 10pm-12am 

Hailey | 12am-5am 

H A I L E Y  

E R I C   L A U R A  M A R Y  J O S H  

T O D D  L A U R A  L E E  

SATURDAY 
Best of Morning Show  | 7am-10am 

Mary | 10am-3pm 

Josh | 3pm-7pm 

Laura lee | 7pm-11pm 

G R E G  

SUNDAY 
Keep The Faith | 7am-12pm 

Todd | 12pm-4pm 

Hailey | 3pm-7pm 

Laura Lee | 7pm-11pm 



SOCIAL MEDIA 

104.9 THE RIVER | WCVO 
Likes: 152k 
Engagement: 62.8k 
 
92.3| WCOL 
Likes: 120k 
Engagement: 11.8k 
 
97.9 HIT MUSIC| WNCI 
Likes: 94k 
Engagement: 5.5k 
 
93.3 THE BUS| WODC 
Likes: 93k 
Engagement: 73 
 
96.3 QFM| WLVQ 
Likes: 40k 
Engagement: 302 
 
94.7 Sunny 95| WSNY 
Likes: 20k 
Engagement: 1.1k 
 
97.1 THE FAN | WBNS 
Likes: 13k 
Engagement: 359 
 
MIX 107.9 | WVMX 
Likes: 5.8k 
Engagement: 9 
 
 

LIKES:  
How many people have liked your page. 
This is not a measurement of how often you 
show up in news feed, etc.  

ENGAGEMENT: 
A measurement of interaction with your page. 
This includes comments, shares, and likes of 
individual posts.   

WCVO    WCOL    WNCI    WLVQ    WSNY    WBNS    WVMX    WODC 

185k 

133k 

97k 

4k 

44k 

20k 
15k 6k 

WCVO    WCOL    WNCI    WLVQ    WSNY    WBNS    WVMX    WODC 

36k 

8k 
4k 2.4k 430 304 14 4 

WHY IT MATTERS 

We are the #1 station in ALL of Columbus Radio for likes and engagement. Other stations have a larger audience, but 

we will connect you with more people. Why? Because of our unmatched exclusivity and loyalty.  

 

What social media reflects is that other station’s have audiences with minimal commitment that flip among stations, 

especially during commercials. What good is a bigger audience if they never hear your message? River Listeners listen 

for a deeper reason… faith and family. That intense engagement creates more than an audience; it creates a 

community.  

 

Our community is one you can reach intensely, because they are committed to what our station embodies. That 

commitment allows you to make an impression, because they’ll stick around to hear what the River recommends. That 

will bring you business, and a relationship you can build on for years to come.  

LIKES 

ENGAGEMENT 

Facebook Insights –  Engagement based on Weekly Average, Likes current as of August 2016 



COVERAGE  MAP 

THE RIVER  

WCVO | 104.9 COLUMBUS  

WCVO | 104.9  

and 

WZNP/WZCP | 89.3 

The River Radio Network 

includes three stations… and all 

three are the ONE AND ONLY 

CCM formatted station in their 

locale. 

 

104.9 the River (WCVO-FM) 

covers the Columbus Metro area. 

 

89.3 the River (WZCP-FM) 

covers Chillicothe and 

surrounding counties. 

 

89.3 the River (WZNP-FM) 

covers Newark and surrounding 

counties. 

 



Life the vote 
Ad Campaign 

Ad Campaign. 
Running 10/27 – 11/8 
Client:  Lift The Vote 

Agency:  GSF Media 
Station:  WCVO-FM Columbus 

 

CAMPAIGN SUMMARY: 
           

      Total Commercials:  104 
      Total Cost:  $11,440 

Week of 10/24 

DAYPART ads/wk    MO  TU  WE  TH  FR  SA  SU  Rate Cost 

M-Su Prime (6a-7p) 32 :60       8 8 8 8 $110.00  $3,520.00  

Weekly Totals: 32                   $3,520.00  

Week of 10/31 

DAYPART ads/wk    MO  TU  WE  TH  FR  SA  SU  Rate Cost 

M-Su Prime (6a-7p) 56 :60 8 8 8 8 8 8 8 $110.00  $6,160.00  

Weekly Totals: 56                   $6,160.00  

Week of 11/7 

DAYPART ads/wk    MO  TU  WE  TH  FR  SA  SU  Rate Cost 

M-Su Prime (6a-7p) 16 :60 8 8           $110.00  $1,760.00  

Weekly Totals: 16                   $1,760.00  

_______________________________ 
    (client confirmation)   (date) 


