WDRB - LOUISVILLE

CERTIFICATION OF COMPLIANCE WITH COMMERICAL LIMITS IN
CHILDREN’S PROGRAMMING

FIRST QUARTER 2005

Independence Television Company aired no more than 10.5 minutes of total commercial matter
per clock hour on weekends and no more than 12.0 minutes of total commercial matter per clock hour on
weekdays in programs originally produced and broadcast primarily for an audience of children twelve years
old and younger, except as indicated below.

Consequently, Independence Television Company hereby certifies that it complied with the FCC’s
commercial limits in children’s programming during this quarter, except to the extent noted above.
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Bill Lamb
President &General Manager
WDRB-TV

Date: ‘7/5“4{5/




WDRB - LOUISVILLE

CERTIFICATION OF COMPLIANCE WITH COMMERICAL LIMITS IN
CHILDREN’S PROGRAMMING

SECOND QUARTER 2005

Independence Television Company aired no more than 10.5 minutes of total commercial matter
per clock hour on weekends and no more than 12.0 minutes of total commercial matter per clock hour on
weekdays in programs originally produced and broadcast-primazily for au audicice of children twelve years

old and younger, except as indicated below.

Consequently, Independence Television Company hereby certifies that it complied with the FCC’s
commercial limits in children’s programming during this quarter, except to the extent noted above.

Bill Lamb
President & General Manager

WDRB-TV

Date: 7/)7 /d’ﬁ/




WDRB - LOUISVILLE

CERTIFICATION OF COMPLIANCE WITH COMMERICAL LIMITS IN
CHILDREN’S PROGRAMMING

THIRD QUARTER 2005

Independence Television Company aired no more than 10.5 minutes of total commercial matter
per clock hour on weekends and no more than 12.0 minutes of total commercial matter per clock hour on
weekdays in programs originally produced and broadcast primarily for an audience of children twelve years
old and younger, except as indicated below.

Consequently, Independence Television Company hereby certifies that it complied with the FCC’s
commercial limits in children’s programming during this quarter, except to the extent noted above.

LB V%/%’/
Bill Lamb
President & General Manager

WDRB-TV

Date: #2’ // 2 425/




WDRB(TV) PUBLIC FILE STATEMENT:
CLARIFICATION OF DOCUMENTATION REGARDGING
COMMERCIAL LIMITS

In the commercial limits certification of WDRB(TV) for the fourth quarter of
2005, WDRB(TV) noted that the broadcast of This Week in Baseball at 12:30 p.m. on
Saturday, October 1, 2005 exceeded the commercial limits requirements by 15 seconds.
However, as indicated in the station’s children’s programming reports for the second and
third quarters of 2005, this program targets children ages 13 to 16. Therefore, it is not
subject to the Commission’s rules limiting commercial matter. As a result, no violation
occurred during this program.

The licensee hereby clarifies that WDRB(TV) did not violate the commercial
limits requirements during the fourth quarter of 2005.

By: (w %;W//é;

Bill Lamb, General Manager

Date: //2 t//ﬁ,,é




WDRB - LOUISVILLE

CERTIFICATION OF COMPLIANCE WITH COMMERICAL LIMITS IN
CHILDREN’S PROGRAMMING

FOURTH QUARTER 2005

Independence Television Company aired no more than 10.5 minutes of total commercial matter
per clock hour on weekends and no more than 2.0 minutes of total commercial matter per clock hour on
weekdays in programs originally produced and broadcast primarily for an audience of children twelve years
old and younger, except as indicated below.

Consequently, Independence Television Company hereby certifies that it complied with the FCC’s
commercial limits in children’s programming during this quarter, except to the extent noted above.
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Bill Lamb
President & General Manager

WDRB-TV

Date: / 7 A')/




