ATTACHMENTS FOR THE FORM 398

CHILDREN’S TELEVISION PROGRAMMING REPORT

FOR THE QUARTER ENDING 3/31/2010

WDBJ TELEVISION, INC.



CERTIFICATION OF COMPLIANCE WITH
CHILDREN’S TELEVISION COMMERCIAL LIMITS
January 1, 2010 THROUGH March 31, 2010

On behalf of WDBJ Television, Inc., I certify that the children’s programs, originally
produced and broadcast primarily for an audience of children 12 years of age and
younger, broadcast on WDBJ-18 digital Roanoke, Va., were formatted to contain no
more than the maximum amount of commercial permitted under the Communications
Act, as amended, 47 U.S.C., 303a and 47 C.F.R., 73.670. These programs include:

From the CBS Network:

Noonbory and the Super Seven I & II
Busytown Mysteries I, 11, & III
Sabrina The Animated Series

And the Syndicated versions of:

What’s Up? Que Pasa?
Aqua Kids

Iéc ael Dethlefsen
Program Director
WDBIJ Television, Inc.

4/08/2010



CERTIFICATION REGARDING INTERNET WEBSITES
APPEARING IN CHILDREN'S TELEVISION PROGRAMS AND
HOST SELLING DURING OR ADJACENT TO CHILDREN’S
TELEVISION PROGRAMS
FOR
WDBJ
Roanoke, VA

This Certification Regarding Internet Websites Appearing in Children's Television
Programs and Host Selling During or Adjacent to Children’s Television Programs
(“Certification”) applies to Children's Programs broadcast on WDBJ, together with all
multicast channels during the quarterly period of January 1, 2010 through March 31,
2010. As used in this Certification, the term "Children's Program(s)" means a program
originally produced and broadcast primarily for children 12 years of age and under.

| hereby certify as follows:

From the CBS Network:

Noonbory and the Super Seven | & Il
Busytown Mysteries |, II, & IlI
Sabrina the Animated Series

And the syndicated versions of:
What’'s Up? Que Pasa?
Aqua Kids

As a standard practice, Station formats all of the Children's Programs in
compliance with the website and host selling rules contained in the FCC’s
rules. In no instance did any non—compliant websites as defined by the FCC
appear in any of the Children’s Programs during the Period. In addition, in
no instance did any non-compliant host selling websites appear during or
adjacent to Children’s Programs on the Station during the Period.

Signed:
Name: Michael Dethlefsen

Title: Program Director-WDBJ
Date: 04/08/2010



CERTIFICATION OF COMPLIANCE
WITH CHILDREN’S TELEVISION COMMERCIAL LIMITS
January 1, 2010 — March 31, 2010

During the above period, the CBS Television Network (“CBS”), a unit of CBS Corporation,
disseminated to its owned and affiliated stations the following weekly programs originally
produced and broadcast primarily for an audience of children 12 years of age and under:

BUSYTOWN MYSTERIES - I
NOONBORY & THE SUPER 7 -1
BUSYTOWN MYSTERIES - II
SABRINA: THE ANIMATED SERIES
BUSYTOWN MYSTERIES - III
NOONBORY & THE SUPER 7 -1I

All of these programs were disseminated for weekend broadcast by CBS affiliates and owned
stations.

I hereby certify that the children’s programming disseminated by CBS during the period January
1, 2010 through March 31, 2010, was formatted to contain no more than the maximum amount
of commercial time permitted under the Communications Act, as amended, 47 U.S.C. §303a, and
47 C.F.R. §73.670(a)-(d). Specifically, I certify that, in the form and sequence in which the
programming was disseminated by CBS to its owned and affiliated stations for broadcast:

@)) Each hour of weekend children’s programming (containing either one
hour-long program or two consecutive half-hour programs) contained no
more than ten and one-half minutes (10:30) of network commercials and
was formatted to contain no commercials supplied by the local station;

(2) When, due to preemptions, the network disseminated during the weekend
a half-hour children’s program which was not part of an hour’s block of
children’s programming, that program contained no more than five
minutes fifteen seconds (5:15) of network commercials and was formatted
to contain no commercials supplied by the local station.

%‘W X AGp—"
Matthew Margo

Senior Vice President

CBS Program Practices, New York

CBS Television Network

Date: April 1, 2010



