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WNEU – Boston (Manchester)
POLITICAL BROADCAST SALES DISCLOSURE STATEMENT – 2018

The following sets forth the policies and practices of Station WBTS regarding the sale of 
advertising time for “uses” by legally qualified candidates.  It is intended for the sole purpose of 
complying with the Rules of the Federal Communications Commission and is not a contract for 
the sale of advertising time.  

1. Applicability:  Except as otherwise stated, these policies apply only to “uses” of the 
Station by legally qualified political candidates.  A “use” covered by this Disclosure 
Statement is an announcement/advertisement that is sponsored, controlled and approved 
by a legally qualified candidate for public office or by the candidate’s authorized 
campaign committee in which the candidate appears in person by identifiable voice or 
image.  These policies do not apply to advertising placed by political action committees 
or to non-candidate “issue” advertising.

2. Access:  Reasonable access to advertising on the station will be provided to all legally 
qualified federal candidates before a primary and general election.  While the Station 
retains the ultimate discretion to determine the amount, type and placement of time sold 
to meet the needs of federal candidates, the Station will consider specific requests for 
time and will be available to negotiate reasonable accommodations in light of all relevant 
circumstances.  Although the Station is under no obligation to afford reasonable access to 
state and local candidates, the Station will also consider requests to purchase time by 
legally qualified state and local candidates for office.  Access limits may be imposed on 
state and local candidates based upon demand, equal opportunity requirements and 
station policies.  

3. Sponsorship Identification:  All broadcast material must comply with the audio and 
visual sponsorship identification requirements of Section 317 of the Communications Act 
and, as applicable, the Bipartisan Campaign Finance Reform Act (“BCRA”), and, for 
non-federal candidates, any applicable state and local requirements.  The visual 
identification must be in legible text, with no letter being smaller than 4% of screen 
height, and must appear for at least four (4) seconds.  For programming of five (5) 
minutes or less, only a single identification at the end of the programming is necessary.  
Otherwise, identification must occur both at the beginning and end of the programming.  
In addition, under BCRA, all federal candidate advertisements must identify the 
candidate on whose behalf the time was purchased; state that the candidate approved the 
broadcast; and state that the broadcast has been paid for by the candidate and/or the 
candidate’s authorized committee.  This information shall be conveyed either by (i) an 
unobscured, full-screen view of the candidate making the statement OR (ii) the federal 
candidate in voiceover, accompanied by a clearly identifiable photographic or similar 
image of the federal candidate AND (iii) shall also appear in writing at the end of the 
communication in a clearly readable manner with a reasonable degree of color contrast 
between the background and printed statement for at least four (4) seconds.  If candidate 
spots or programs do not contain the proper identification or other disclosures, the Station 
reserves the right to add the appropriate materials.  The cost to add proper sponsorship 
identification or other disclosures shall be borne by the advertiser.
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4. BCRA Certification:  Federal candidates seeking the lowest unit rate for political 
advertising aired during the applicable primary or general election lowest unit rate 
periods are required to provide the Station a certification (on NAB PB-18 or equivalent) 
signed by the candidate or the candidate’s authorized committee stating that the 
candidate’s political advertising either (i) will not make any direct reference to another 
candidate for the same office or (ii) if it does contain such references, will also  contain 
the statements set forth in Section 3(i), (ii) and (iii) above.  Any candidate who fails to 
supply the required certification may not be allowed to purchase advertising on the 
Station at the lowest unit rate.

5. Orders:  Orders for political time will not be considered for broadcast clearance until the 
following have been provided:

a) Completed and signed Agreement Form for Political Candidate Advertisements 
(NAB Form PB-18 or equivalent form).

b) Where the purchase is made by a corporation, committee, association or other    
unincorporated group, a list of the entity’s chief executive officers, members of 
the executive committee or board of directors.

c) Where doubt exists, satisfactory proof that the candidate is “legally qualified,” as 
that term is defined by the FCC.

d) Where doubt exists, satisfactory proof that the purchaser is authorized to buy 
time for the candidate and that the spot is approved, controlled or sponsored by 
the candidate or the candidate’s authorized campaign committee.

e) Commercial Facilities:  Commercial spots, slides, or copy and written 
instructions for their use should be submitted to the Station as soon as possible to 
ensure proper airing.  Changes to these instructions should also be in writing to 
Station (by fax or email) prior to the changes being made.  Commercial spots 
should be received in sufficient time to permit confirmation of compliance with 
sponsorship identification requirements, BCRA disclaimer requirements (if 
applicable) and broadcast technical standards, including CALM Act compliance 
(see Section 5(k) below).

f) Deadlines for all commercial material, time orders, and contract changes are as 
follows:

11 AM FRIDAY FOR MONDAY’S LOG

5 PM FRIDAY FOR TUESDAY’S LOG

5 PM MONDAY FOR WEDNESDAY’S LOG

5 PM TUESDAY FOR THURSDAY’S LOG

5 PM WEDNESDAY FOR FRIDAY’S LOG

11 AM THURSDAY FOR SATURDAY’S LOG

5 PM THURSDAY FOR SUNDAY’S LOG

Official company holidays may necessitate earlier deadlines.   
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g) The Station does not maintain staff to accept orders or materials on weekends.  
However, access will be made available the weekend before the election for 
federal candidates.  Please contact the Station prior to that weekend for 
information.

h) Candidates who wish to apply for credit should allow ample time for processing 
of the credit application.  It is Station’s policy not to extend credit to transient 
accounts unless payment is guaranteed from an independent credit-worthy 
source, unless credit has been arranged according to our normal credit policies 
and approved in advance.

i) Net cash-in advance payment (business check, credit card (American Express 
only) or wire/ACH transfer) is required within two business days prior to start of 
each weekly order.

j) The Station does not discriminate in the sale of advertising time and will not 
accept advertising which is placed with intent to discriminate on the basis of race 
or ethnicity.  Any provision in any order or agreement for advertising that 
purports to discriminate, or has the effect of discriminating, on the basis of race 
or ethnicity, is hereby declared null and void.

k) The Station is subject to the requirements of the CALM Act, which regulates the 
loudness of commercials, including those presented by political candidates.  To 
ensure compliance with the CALM Act, spots MUST provide a measured 
average of -24 LKFS (+/- 2 dB) global loudness (i.e., all soundtrack elements, 
including dialog, music and effects) for the soundtrack.  Minor variation of +/- 2 
dB around the -24 LKFS loudness average is anticipated and acceptable.  
Content loudness should not be targeted to the high or low side of this range. File-
based content not conforming to the Station’s -24 LKFS average loudness 
specification will be loudness-normalized to meet this requirement.  This process 
shifts average loudness to -24 LKFS with no impact to dynamic range.  Tape 
based content will be dynamically processed to the -24 LKFS target.  A tight 
tolerance surrounding the -24 LKFS average is especially critical at the start and 
end of spots to establish smooth program to commercial transitions.

Failure by a political advertiser to fulfill all requirements in advance of the 
deadlines may result in preemption of some or all announcements or 
programs cleared.

6. Availability:

a) The Station sells advertising time in a number of different classes, programs, 
dayparts and rotations.  Spots can be purchased singly or in combination.  The 
most commonly purchased dayparts and rotations are shown on the rate schedule 
for 30-second spots attached to this Disclosure Statement.  Rates for spots of 
other available lengths and additional programs, dayparts and/or rotations that 
may be available will be provided upon request.

b) Legally qualified candidates may purchase time on the basis of any class the 
Station offers, subject to availability, and, in the case of non-federal candidates, 
applicable Station policies.  The base availability is a 30-second spot.  Spot time 
is available in other lengths of 10, 15, 60, 90 and 120 seconds.  Prices for spots 
other than :30’s are available upon request.
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c) Requests for program time will be considered on an individual basis.  No 
promotional announcements (aside from the candidate’s separately purchased 
spots) will be scheduled to promote a political program.

d) The Station sells spot time within its news programs but may restrict scheduling 
away from actual news coverage (i.e. spots may be “sandwiched” between other 
spots.

e) The Station does not guarantee against political advertisements running back to 
back.

f) No political advertising will run on the Station after 3PM local time on election 
day.

7. Rates:  The Station sells the following classes of time within each program or daypart 
(“classes”).  All classes of time are available to all advertisers, including legally qualified 
candidates.  Each separate class of time is offered to candidates at the lowest unit rate in 
the particular class, i.e., the lowest clearing commercial rate of the particular class of time 
ordered by the candidate during the 45- and 60-day periods prior to the primary and 
general elections.  Rates in each class may change daily or weekly.  We will respond to 
inquiries at any time concerning the risk of preemption we believe to exist at any 
preemptible rate level at any given time between now and the election, but we emphasize 
that our responses can only be good faith estimates.  The actual rate needed to clear in 
any given week for both political candidates and commercial advertisers will be 
determined on the basis of market conditions, in accordance with normal business 
practices, including the rate at which the spot was sold.

a) Immediately Preemptible Spots:  These are announcement positions that may be 
preempted with no prior notice.  Spots purchased at these rates are not 
guaranteed to run as ordered.  

b) Discounted Fixed Candidate Rate:  These non-preemptible availabilities are 
offered only to candidates and only during the 45-day period prior to primary 
elections or the 60-day period prior to general elections.  These spots are 
guaranteed to run as ordered, except in the event of unforeseen program changes 
or events beyond our control, including reasonable access demands by federal 
candidates.  In the event of such preemption, make goods of equivalent total 
value will be provided unless the candidate requests a refund or credit instead.  
These rates are discounted from our current selling rate and are set at a rate that, 
if used to buy preemptible time, would face a real risk of preemption.

c) Other Classes of Spots:  The Station also sells spots across the schedule (“ROS”) 
or across broad dayparts that are immediately preemptible, scheduled only as 
inventory permits and, if not scheduled or preempted, are refunded to credit.  
Make goods are not guaranteed.  ROS rates are available upon request.  Posting 
agreements based on audience delivery may be available.  For further 
information, please contact the Station.

d) Cash Discount:  Rates reflect cash discount payment rates (business check or 
wire/ACH transfer).  Please contact your account executive for pricing based on 
the station’s regular rates when paying by American Express.

8. Make Goods:  If any spot purchased by a candidate is in fact pre-empted, the Station will 
provide “make good” spots prior to the election, where possible.  Due to inventory 
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constraints, we cannot guarantee that the make goods can be provided in the exact time 
period or rotation originally ordered, particularly in the last few days of the campaign.  If 
it is not possible to run the make goods at the same time period or rotation ordered, we 
will offer make goods of equivalent value.  If these are not acceptable to the candidate, 
the Station will provide credits or refunds for any preempted spots not made good.

9. Rebates:   In the event advertising time of the same class and amount for the same period 
clears at a rate lower than that paid by the candidate, the candidate will receive the 
benefit of the lower rate either in the form of a rebate or a credit against future purchases, 
at the option of the candidate.  Rebates will be calculated on a weekly basis.  No 
adjustments will be made for purchases not subject to the lowest unit rate requirement.

10. Equal Opportunities:  Except in unusual circumstances, candidates requesting time 
under the equal opportunities rule will be expected to schedule their spots to run within 
two (2) weeks of the program content giving rise to the equal opportunities obligations.

11. Comparable Rates:  Outside the 45- and 60-day periods referred to above, candidates 
are entitled to purchase advertising time at rates comparable to those paid by other users 
of the Station for comparable advertising.  Charges for time on this Station are generally 
negotiated in the marketplace between the advertiser and the Station, after the Station 
furnishes its avails and “close rates” to the potential purchaser.  Rates are influenced by a 
variety of factors, including the class of time, the volume and nature of purchase, 
scheduling, flexibility and available inventory.

12. Political File:  Materials required to be maintained in the Station’s political file are 
available on the FCC’s online public file website at https://stations.fcc.gov/station-
profile/[insert station call letters without brackets].

13. Dates:  Primary Election is 9/4/18 (Massachusetts) & 9/11/18 (New Hampshire).  
General Election is 11/6/2018.

Station contacts: Ann Marie Peters 617-630-4224 Sales
Robert Dangelmaier 617-630-5015 Sales         
Thomas McGinnis 617-630-3381 Traffic
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