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Non profits benefited this Quarter-


Salvation Army, Make-A-Wish, Hope Humane Society


This quarter was devoted to making sure our community had warm clothing, food and shelter during this 
winter.  It was also devoted to helping the shelter pets at the Hope Humane Society.  They are over run with 
surrendered pets and it was our job to get the word out for donations/adoptions and spay/neuter.   We offered 
listeners a chance to donate and win/free pet photos with Santa and awareness for Hope’s shelter animals. 


Interviews, Remotes, Promos/Jock Talk, Social Media and Website 
coverage 

10.1-10.30

8 minutes 

in studio live

Altrusa Club
Taste of Fort Smith Event info & ticket info

11/1-12.1 Interview-Trisha Puckett, FSJL Holiday Home Tour to benefit the Junior League of Fort Smith

10.1-11.18

Various

Salvation Army Coats for Kids 
Drive


We ran promos, jock talk, website & social media posts 
promoting dropping off your coats, gloves and hats for area 
families who will need them this winter.

11.1-11.21

Various

Salvation Army Red Shield Dinner

Interviewed Cpt Jonathan Gainey 
& Susan Adams 

Ask listeners to donate items to the food kitchen to feed 
homeless and less fortunate thanksgiving dinner  Ran promos, 
jock talk, website and social media posts

11.18-12.15 Salvation Army Angel Tree We ran promos, jock talk, website & social media posts 
promoting listeners to buy gifts for area need kids and drop 
them off to be delivered 

12.1-12.16 Hope Humane Society We offered free Christmas photos of listeners pets with Santa 
Claus for a donation to HHS.  Provided a live 3 hour broadcast 
on 12/15,  recorded promos, jock talk, social media and 
website 

10/20-11/21 Coke Castle for Make-A-Wish Promos, jock talk, website & social media posts promoting our 
Live 3 hour broadcast where we offer Coke products for $5 with 
all the money going to the Make-A-Wish foundation.  We set up 
at the Fort SMith Public Library on Tuesday, Nov 20th at 6a and 
sell Coke products.  We broadcast live until they are gone.  We 
raise $8000

12.1-12.20

Various


Salvation Army Red Kettle Drive We ran promos, jock talk, social media and website promoting 
the Red Kettle Drive.  Plus each KTCS DJ did a live 2 hour 
broadcast and rang bells for the Kettle Drive. 


