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Section 1
INTRODUCTION

On behalf of Chesapeake Television Group, a division of Sinclair 
Broadcasting, we wish to thank you for your interest in purchasing 
political advertising on Stations KPTM-TV, KXVO-TV, and NPTM-TV. 
It is our desire to furnish you complete information concerning our 
various advertising rates, policies, plans, and packages and to assist 
you in making an informed decision concerning advertising on our 
Stations. This Disclosure Statement (“Disclosure Statement”) has 
been prepared and is being provided to you for that purpose. 

Realizing that the purchase of broadcast advertising time may be 
complex, we would be pleased to respond to your questions and to 
clarify the various rate plans and policies described herein. Should 
you have any questions concerning the Disclosure Statement please 
contact me directly at the phone number listed below.  

Thank you again for your interest and we look forward to serving your 
political advertising needs. 

Jeff Miller
General Manager

FOX42 KPTM-TV, CW15 KXVO-TV, MyNet NPTM-TV
4625 Farnam Street
Omaha, NE 68114
Phone: (402) 558-4200
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KPTM/KXVO TV

STATEMENT OF POLICY ON POLITICAL ADVERTISING

It is the intention of KPTM/KXVO TV to comply fully with all applicable laws and regulations relating to 
the use of the Station by legally qualified candidates for public office.  Our policies regarding political 
broadcasting are designed to meet all legal requirements.  However, to the extent permitted by law, 
KPTM/KXVO TV reserves the right to modify this policy at any time.  This policy is provided for general 
information, and is not intended to be a part of any advertising contract.  Any advertising contract is 
governed by law and by its own terms.

EQUAL OPPORTUNITY.  The Station’s will afford “equal opportunity” as determined by the Federal 
Communications Commission (“FCC”) for “uses” of the station’s broadcast facility by all legally qualified 
candidates for the same office.

For purpose of the “equal opportunity” requirement, a “use” is defined as any nonexempt appearance by a 
candidate on the station’s broadcast facility in which the candidate’s voice or likeness is identified or 
identifiable.  Some candidate appearances, in news, news interviews, news documentaries, and involuntary 
in the ads of opposing candidates of not normally qualify as a “use” and those appearances may be exempt 
from the “equal opportunity” law.

CANDIDATES FOR FEDERAL OFFICE.  We afford legally qualified candidates for federal elective 
office (i.e. candidates for President, Vice President, U.S. Senate, and U.S. House of Representatives) 
reasonable access to KPTM/KXVO TV by permitting the purchase of reasonable amounts of time for the 
use of KPTM/KXVO TV.  While KPTM/KXVO TV does not offer free time for political advertising, it 
makes available for purchase by federal candidates any class of time and time period available to 
commercial advertisers.  In addition, federal candidates may purchase any length of time that 
KPTM/KXVO TV determines, on a case-by-case basis, is consistent with law and the rules of the Federal 
Communications Commission (“FCC”).  KPTM/KXVO TV has no predetermined limitations on the 
amount of time a federal candidate may purchase, on the time of day in which his/her announcements may 
appear or on the length of time requested.

KPTM/KXVO TV intends to work individually with each federal candidate in an effort to meet his or her 
needs.  In determining what constitutes "reasonable" access, we consider such factors as the amount of time 
the candidate has already purchased and/or used the total number of candidates in the race who are likely to 
buy time, the overall demand for political advertising on KPTM/KXVO TV, and potential programming 
disruption.

STATE AND LOCAL RACES.  It is the policy of KPTM/KXVO TV to keep its viewers informed of 
opposing candidates' viewpoints in state and local elections.  Generally, KPTM/KXVO TV also sells 
airtime to legally qualified candidates for non-federal public office.  However, KPTM/KXVO TV reserves 
the right to determine the amount of advertising that it will sell to state and local candidates.  Some of the 
factors we consider in making these decisions include the number and importance of state and local races, 
the constraints imposed by KPTM/KXVO TV's obligation to afford reasonable access to federal candidates, 
the availability of inventory, and potential programming disruption.  KPTM/KXVO TV may choose not to 
sell time at all for certain state and local races, or to limit the sale of time to state and local candidates to 
certain programs or dayparts.

RATES FOR CANDIDATES.  During the period 45 days preceding a primary or primary run-off election 
and during the period 60 days preceding a general or special election, the charges for use of KPTM/KXVO 
TV by legally qualified candidates running in that election are not, under federal law, permitted to exceed 
the lowest unit charge of KPTM/KXVO TV for the same class and length of announcement for the same 
time period purchased.  Whether a candidate is entitled to the lowest unit charge for a particular spot 
depends on when the spot airs, not when the order is accepted.
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The rates shown on the Station’s [political rate card] during the period to which the lowest unit rates rules 
apply represent an estimate of the lowest unit rate applicable to a particular time period and class of 
commercial inventory.  Candidates entitled to the lowest unit rate will ultimately be charged the lowest unit 
rate regardless of whether it is higher or lower than the estimated amount.  In the event the estimated 
amount exceeds the lowest unit rate, the Station will rebate the excess payment to the candidate or credit 
that amount toward a further time purchase should the candidate so desire.  In the event the estimated 
amount is less than the lowest unit rate, the candidate will be required to pay the shortfall; provided, the 
Station will use commercially reasonable efforts to inform the candidate of the likelihood of any such 
anticipated shortfall at least 48 hours in advance of the airing of any use with respect to which the lowest 
unit rate to be charged for such use exceeds the estimate therefore by more than 25 percent.

In the case of a candidate for federal office, such candidate shall not be entitled to receive the lowest unit 
charge unless the candidate provides a written certification to KPTM/KXVO TV that the candidate (and 
any authorized committee of the candidate) shall not make any direct reference to another candidate for the 
same office in any broadcast unless at the end of such broadcast there appears simultaneously, for a period 
of no less than four (4) seconds, (i) a clearly identifiable photographic or similar image of the candidate; 
and (ii) a clearly readable printed statement identifying the candidate and stating that the candidate has 
approved the broadcast and that the candidate’s authorized committee paid for the broadcast.  In addition, 
any candidate who provides such a certification, but nonetheless makes a broadcast which does not meet 
the disclosure requirements referenced above shall thereafter not be entitled to receive the lowest unit 
charge. 

At times when the lowest unit charge is not applicable, the charges for use of KPTM/KXVO TV by legally 
qualified candidates will be comparable to rates we charge to commercial advertisers for comparable use of 
KPTM/KXVO TV.

Lowest unit charges during the pre-election periods apply only to “uses” by legally qualified candidates.  
A “use” is defined as “any positive broadcast of a candidate’s voice or picture.”  Lowest unit charge does 
not apply to third party or independent expenditure advertising, even if the advertisement constitutes a 
“use,” unless the advertisement is authorized by the candidate.   The “use” must be sponsored by the 
candidate (or if not sponsored by the candidate, must be authorized by the candidate) to qualify for lowest 
unit charge.

Please note that advertising (1) which does not include an appearance by the candidate in which the 
candidate’s voice or likeness is identified or is identifiable; (2) which is not purchased by the candidate or 
the candidate’s campaign committee or authorized agent; or (3) which is otherwise exempt by law does not 
constitute a “use.”  Such advertising, therefore, would not qualify for the “lowest unit charge.”

It should be noted that the meaning of the term “use” in connection with the “lowest unit charge” 
requirement differs from the definition of a “use” for purpose of the “equal opportunity” requirement.  For 
example, please see the definition of a “use” in Equal Opportunity.

Finally, federal candidates must meet the requirements of the Bipartisan Campaign Finance Reform Act of 
2002 (“BCRA”) to qualify for the lowest unit charge.

AGENCY PLACEMENT AND DIRECT PLACEMENT.  The Station customarily provides a fifteen 
percent (15%) discount for advertising purchases made by an advertising agency.  Political candidates and 
authorized campaign committees who purchase time for a “use” during the “lowest unit charge” period 
without an advertising agency will be extended a fifteen percent (15%) discount.

TYPES OF ADVERTISING SCHEDULES.  We are pleased to work with candidates and their 
representatives to ensure that the candidate is aware of and is able to make any purchase of time available 
to commercial advertisers, according to the schedule the candidate believes would be most advantageous.  
It is our policy to assist candidates in making informed judgments as to their time purchases by alerting 
them to the full range of options available.  For that purpose, we provide the following information on the 
various types of purchases KPTM/KXVO TV's advertisers may make:
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Length of Announcements.  Generally, KPTM/KXVO TV makes available for purchase airtime 
in the following lengths:  60 seconds, 30 seconds, 15 seconds, and 10 seconds.  [Our rates are 
based on a 30-second spot.  Thus, the rate for a 60-second spot is twice the 30-second spot rate; 
the rate for a 15-second spot is 65% the 30-second spot rate, and so on.]  As stated above, 
KPTM/KXVO TV will make other lengths of time available to candidates for federal office on a 
case-by-case basis, consistent with law and FCC rules.

Classes of Time.  Generally, KPTM/KXVO TV makes available the following classes of time:

• Fixed (non-preemptible) - Level 1:  These announcements are broadcast at 
an agreed-upon rate and at a specific time within a specific program.  The station reserves 
the right to place the announcement at our discretion within the industry standard 
guidelines of the program.  These announcements are guaranteed to run (except in the 
event of unforeseen program changes or technical difficulties) and will not be preempted 
by an advertiser offering a higher rate, however they may be moved within a specific 
program.

• Candidate Discount (non-preemptible) - Level 2:  Ads scheduled to air at the 
Station’s discretion in the particular program, time period or day part specified by the 
candidate or his/her authorized representative within 45 days prior to primary election or 
60 days prior to general election.  These ads may not be preempted in favor of any other 
ad.  The ad will air as scheduled absent unforeseen program changes or technical 
difficulties.  Station reserves the right to adjust rates within any class of time prior to 
broadcast to insure availability and equal opportunity.

Preemptible: These spots carry the risk of being preempted in order to run other spots, whether 
fixed or candidate-only, or preemptible, for which a higher price is paid.  KPTM/KXVO TV offers 
three classes of preemptible spots with varying levels of certainty or uncertainty of clearance -- the 
lower the likelihood of preemption, the higher the price for the spot.  The Station offers the 
following levels of preemptibility:

• Preemptible with Notice - Level 3:  These announcements are subject to 
preemption only with notice to the advertiser with an estimated 2-3 days advance.  
Preemptible with Notice announcements are superior to Immediately Preemptible 
announcements, but subordinate to Level 1 and Level 2 announcements.  On average, we 
estimate that this class of time will be preempted approximately 15% of the time.  The 
likelihood of preemption is a function of a number of factors including supply and 
demand.  Upon request, the station will provide a more current estimate of the likelihood 
of preemption when your order is placed.

• Immediately Preemptible with Notice - Level 4:  These announcements 
are schedules to be broadcast in a specific program but may be preempted at any time if 
another advertiser desires to buy the time by paying a higher price.  On average, we 
estimate that this class of announcements will be preempted approximately 40% of the 
time.  The likelihood of preemption is a function of a number of factors including 
demand and supply.  Upon request, the station will provide an estimate of preemption 
when orders are placed.

• Immediately Preemptible without Notice - Level 5:  These announcements are 
scheduled to be broadcast in a specific program but may be preempted at any time if 
another advertiser desires to buy the time by paying a higher price.  These 
announcements carry the risk of preemption by all classes of time sold by the Station and, 
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consequently, are the least expensive of all classes of time offered by the Station.  On 
average, we estimate that this class of announcements will be preempted approximately 
75% of the time.  The likelihood of preemption is a function of a number of factors 
including demand and supply. These spots are always immediately preemptible at any 
time prior to airing with no guarantee that the Station will attempt to notify the advertiser 
of the preemption.  Upon request, the station will provide an estimate of preemption 
when orders are placed.  
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The Immediately Pre-emptible without Notice class of time also includes the following 
types of commercial broadcast announcements.  These types of commercial are atypical for most 
political buying parameters; however, rates for these types of commercial broadcast units are 
available upon request.

• Orbits / Time Period range/Not program specific.  Individual spots sold in most 
classes of time can be scheduled to run in many different time periods or programs or 
combinations of time periods or programs, including segments within time periods or 
programs.  Generally, the prices of spots increase during time periods or programs of 
high audience levels or high advertiser demand.  Spots restricted to narrower rotations or 
specific programs or program segments will generally cost more than spots scheduled to 
run in broader time periods.  For example, spots scheduled to air during a particular hour 
or half-hour (e.g., 4:00 p.m. - 4:30 p.m.; 8:00 p.m. - 9:00 p.m.) will generally cost more 
than spots scheduled to run at any time within the entire daypart (e.g., 3:00 p.m. - 7:00 
p.m.; 7:00 p.m. - 12:00 midnight).  Spots scheduled to air during a particular program 
will generally cost more than spots scheduled to run at any time during several programs; 
spots scheduled to air during a particular segment in a time period or program will 
generally cost more than spots scheduled to run at any time during the time period or 
program.  

• Rotators.  KPTM/KXVO TV offers to its advertisers various "rotators" by which 
advertisers may purchase a certain number of spots per week, to be aired at any time 
within a particular part of the day during that week or day.  As with individual spots, 
generally, the narrower the rotation, the higher the price of spots within weekly rotators.  
Since the Station has discretion to schedule spots within weekly rotators over an entire 
week (within the specified dayparts), spots within weekly rotators generally cost less than 
spots purchased to air on a fixed date or dates and in specific programs.  Spots within 
weekly rotations are sold in Class 5 Immediately Preemptible without Notice.  

• Package Plans.  The number of package plans offered by KPTM & KXVO is 
voluminous in that unique “packaging” or “clustering” of day parts and spots frequency 
is done each day to match the marketing needs of our advertisers.  At the same time, the 
station periodically publishes specific package plans for programming such as sports.  
The benefit of the lowest unit charge in any and all of these packages shall be made 
available to the legally qualified political advertiser within the 45/60-day LUC periods 
without the requirement of purchasing the entire package.  

• Direct Response Rates.  Upon written request by any legally qualified candidate the 
station will provide documentation of policies concerning direct response advertising and 
paid programming.

 PREMPTION PRIORITY FOR THE SAME CLASS OF TIME.  In the event our sale orders for the 
same class of announcements for the same time period should exceed the Station’s available inventory, we 
will, subject to the “reasonable access” requirements for federal candidates, establish a scheduling priority 
for the announcements on the following basis:

1) Outside the “lowest unit charge” periods priority will be given to the schedule of 
announcements purchased by the advertiser that has purchased, in the aggregate, the largest 
dollar volume of advertising.  In the event two or more advertisers have purchased the same 
dollar volume, the advertiser whose order was purchased first will be afforded priority.  

2) During the “lowest unit charge” periods, political advertisements qualifying for the 
“lowest unit charge” in each class of time will be afforded scheduling parity with 
advertisements purchased by the Station’s most favored commercial advertisers.  In the event 



acs\statement of policy on political advertising\doc

8

the purchase orders of a commercial and political advertiser should be considered equal under 
these criteria, a political advertiser will be afforded priority.  In the event the purchase orders 
of two or more political advertisers should be considered equal under these criteria, the 
candidate whose order was placed first will be afforded priority.

• AUDIENCE DELIVERY GUARANTEES.  Station will, upon request in advance and in good 
faith, negotiate and agree to an estimated audience delivery standard prior to a political buy being 
accepted.  If a political order is accepted without negotiation of audience delivery, the order will 
be considered void of audience delivery goals and the station will be released from obligation to 
accounting for delivery.  

In estimating audience rating for a specific advertising purchase, Station cannot guarantee that a 
particular advertising schedule with deliver that estimated rating.  Additionally, Station does not 
provide cash refunds or rebates to any commercial or political advertiser as the result of our failure 
to deliver an estimated audience rating.  If our rating information indicates that the Station 
delivered less than one hundred percent (100%) of the negotiated rating or other agreed to amount 
by the advertiser, Station can offer to run, at our discretion, under-deliver bonus spots after an 
advertising schedules has been broadcast.  The provision of delivery of such bonus 
advertisements, however, is not guaranteed.  Under-delivery Bonus amounts in these 
circumstances is subject to other demands and availability and may not be offered in the same time 
periods or day parts as the original schedule.  

All requests for under-delivery schedules must be made in writing to the station and show an 
accounting of the rating points to be made-up via under-delivery.  These audience under-delivery 
requests should be made in a timely basis of not less than one year from the end of the audited 
schedule.

• NON-CASH MERCHANDISING & PROMOTIONAL ADVERTISER INCENTIVES   The 
value of non-cash merchandising and promotional incentives which the station offers to 
commercial advertisers is de minimis; therefore, these incentives are not available to political 
advertisers.  We will review these with you upon request.

• RATES OUTSIDE THE LOWEST UNIT CHARGE PERIODS.  KPTM & KXVO will 
provide rates for political advertising outside of the LUC periods.  Please note that these rates rise 
and fall subject to demand.  The station will gladly provide you with the most up to date selling 
levels at the time of your request.

• CURRENT LOWEST UNIT CHARGE RATE.  The rates listed in Attachment A constitute, as 
of the current date, the “lowest unit charge” rates for the various classes and units of time in the 
same time periods described above.  These rates apply during the forty-five (45) day and sixty (60) 
day “lowest unit charge” periods prior to each election.  Again, political advertisers should be 
aware that because our rates are negotiated with each advertiser and rise and fall based upon 
overall advertiser demand, these rates are subject to change.  Moreover, it is not always possible to 
determine the “lowest unit charge” for any given week until all advertising for that week has been 
broadcast.  Where appropriate, credit or rebates, as the advertiser may elect, will be issued.

• CURRENT RATES AND SELLING LEVELS.  As needed we will update the rates quoted 
above and will, upon request, provide our current rates and current selling levels (i.e., estimated 
likelihood of preemption) to each advertiser.  We encourage you to inquire of us each week so that 
the most current information may be furnished to you.

• MAKE GOODS.  It is the policy of KPTM/KXVO TV to offer all political candidates "make 
goods," prior to the election, for candidate "use" spots that are preempted if KPTM/KXVO TV has 
offered time-sensitive make goods for the same class of time to any commercial advertiser within 
the past year.  KPTM/KXVO TV cannot guarantee, however, that time-sensitive make goods can 
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be provided in the time period or rotation originally ordered.  If inventory constraints make 
identical scheduling impossible, KPTM/KXVO TV will offer make goods of equivalent value.  If 
these are not acceptable to the candidate, KPTM/KXVO TV will provide credits or refunds for 
preempted spots.

• NEWS AND ELECTION DAY.  KPTM/KXVO TV does accept political advertising during 
newscasts.  KPTM/KXVO TV does not have a news adjacency class of time.  KPTM/KXVO TV 
does accept political advertising on Election Day.

• SEPARATION OF COMPETITIVE POLITICAL ADVERTISEMENTS.  The Station’s 
policy is to attempt, where possible, to separate competitive political advertisements.  However, 
that may not always be possible, and our Station’s do not promise or warrant that competitive 
announcements will be separated.

PREREQUISITES TO BROADCAST.  For each political time order, an NAB political broadcast form 
must be at KPTM/KXVO TV or KPTM/KXVO TV's representative's office at least two business days prior 
to broadcast.  Copies of the current NAB form are available upon request.  Tapes and traffic instructions 
must be at KPTM/KXVO TV at least 24 hours in advance of the first scheduled airing, or no later than 
close of business (5pm CST) Thursday for weekend airing.  However, we will do our best to accommodate 
federal candidates' requests for reasonable access regardless of notice.

The stations’ order deadlines are as follows:
11am Monday for Tuesday’s log
11am Tuesday for Wednesday’s log
11am Wednesday for Thursday’s log
11am Thursday for Friday & Saturday’s logs
5pm Thursday for Sunday’s log
12noon Friday for Monday’s log

Tapes and traffic instructions deadlines are 12noon for each of the above log deadlines.
All commercial(s) should be directed to KPTM & KXVO.  

• The Station accepts electronic formats to be uploaded to stations’ FTP site:       
FTP://upload.kptmkxvo.com

• For your convenience, please note the following:
o SASO Manager:  Melanie Pierce  Phone: 919-877-8001 
o KPTM/KXVO Traffic Coordinator:   Janelle Du Bay 402-554-4216

Traffic Instructions should be sent to: 
• Email:  ml-kptm-kxvo-traffic@sbgtv.com
• Fax:  402-554-4292

When sending instructions, please include the following information in the subject line of the email or fax:
• Station(s) – Advertiser – New or Revised

Tapes should be delivered to:
• KPTM-TV
• 4625 Farnam Street
• Omaha, NE  68132
• Phone:  402-554-4200

SPONSORSHIP IDENTIFICATION.  Under the rules of the Federal Communications Commission and 
the Federal Election Commission, a sponsorship identification announcement must be given revealing who 
paid for or sponsored an announcement or program.  Candidates and their committees (or an outside party 
paying for the broadcast) must disclose the true identity of the person or entity by whom or on whose 

FTP://upload.kptmkxvo.com
mailto:ml-kptm-kxvo-traffic@sbgtv.com


acs\statement of policy on political advertising\doc

10

behalf payment is made.  If a political announcement does not contain proper sponsorship 
identification, the Station is required to insert the required sponsorship identification before allowing 
the spot to air.  Since all advertisements must be limited to the amount of time purchased, spots 
lacking the required identification may be partially overdubbed.  If KPTM/KXVO TV is required to 
perform such production, normal production charges will be assessed.  

PREPAYMENT AND CREDIT.  Cashier’s or certified check must be delivered to the Station at least two 
business days in advance of the airing is required.  A credit hold will be placed and orders will not be 
processed until payment is received. 
 
Sinclair Broadcast Group utilizes a Portal Payment system:

1) Please click on the link below to obtain your invoices by email. 

https://xprspay.ipayxepay.net/xprspay/sinclair/index.jsp

2)  From the Login screen, select the “Enroll”
3) On the Enrollment form, enter your Authentication information.  The Customer#, Bill To Customer Name 

and Bill To Zip Code can all be found on your most recent invoice.
4) Enter your Contact Information
5) Enter your Profile Information
6) Enter your Delivery Preference Information
7) Read and Accept the “Terms and Conditions”
8) Review your registration information
9) Click the “Register” button
10) Reply to the Enrollment email within 24 hour to activate your account

For enrollment assistance please contact the Portal Date Center:  portaldatacenter@sbgtv.com

Checks may also be remitted to: (please allow five business days for processing; full payment processing is required 
in advance before air date)

Sinclair Broadcast Group
C/O (station call letters)
P.O. Box 206270
Dallas, TX  75320-6270

STATION’S RIGHT TO RECAPTURE TIME.  We reserve the right to cancel or adjust the amount of 
time sold on the Station’s to accommodate special program or advertising preemptions, or because of 
technical difficulties or labor disputes, or for other reasons beyond the control of the Station’s, or where 
necessary to enable the Station, pursuant to the Communications Act of 1934, as amended, to satisfy the 
“equal opportunity” requirements of all legally qualified political candidates and the “reasonable access” 
requirements of all legally qualified federal political candidates.  Where such cancellations or modifications 
are necessary, advertisers will be advised and rebates, credits, schedule changes, or other adjustments will 
be made as may be appropriate.  

PRODUCTION FACILITIES.  KPTM/KXVO TV will make its production facilities available to 
candidates and their representatives.  All inquiries or requests concerning production time and facilities 
should be made through your sales representative or KPTM/KXVO TV's production department.  
Production rates are established on an hourly basis and can be affected by the type and amount of 
equipment and personnel required for a particular job.  In order to prevent the appearance that our Station 
supports or favors any political candidate, we do not allow our on-the-air talent to appear in any political 
advertising.  

https://xprspay.ipayxepay.net/xprspay/sinclair/index.jsp
mailto:portaldatacenter@sbgtv.com
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POLITICAL FILE.  We maintain an online political file of all requests for broadcast time made by or on 
behalf of candidates for public office, together with materials showing the disposition made by 
KPTM/KXVO TV of each such request, any charges made if the request was granted, and the lengths, 
classes, and dayparts purchased.  The political file is available on the FCC’s website.  Any information that 
is not required by the FCC to be made available online (e.g.letters and emails from the public) is available 
for public inspection during regular business hours at KPTM/KXVO TV's main studio.  We retain the 
records in our political file for a period of two years.  If you have any questions about our political file, 
please do not hesitate to ask.

LIST OF OFFICERS OR MEMBERS REQUIRED.  KPTM/KXVO TV requires a committee, 
association, or group that is purchasing political advertising to furnish KPTM/KXVO TV with a list of its 
chief executive officers, members of its executive committee, or members of its board of directors.  
Candidates must provide the name of the treasurer of their authorized committees.  Such lists must be 
furnished before KPTM/KXVO TV will grant a request for time.  These lists are included in KPTM/KXVO 
TV’s online political file.

PLACING ORDERS.  The following person is available to assist candidates with their television 
advertising on KPTM/KXVO TV:

Jim Hanning, General Sales Manager (402) 554-4201  or  Vicki White, Regional Sales Manager (402) 554-
4202
4625 Farnam St
Omaha, NE 68132

DISCLOSURE STATEMENT IS NOT AN OFFER TO SELL.  This Disclosure Statement does not 
constitute an offer to sell time, nor is it a contract; rather it is a statement of the policies which these 
Stations, in good faith, attempt to follow in connection with the sale and placement of political broadcast 
advertising.  The terms of any actual sale of time are contained in our sale contract and none of the matters 
contained in this Disclosure Statement are incorporated by reference in the sale contract.  

Additionally, KXVO-TV is licensed to Mitts Broadcasting and operated by Chesapeake Television Group 
pursuant to a Time Brokerage Agreement.

FURTHER INFORMATION.  We will be pleased to provide, upon request, further information about our 
rates, advertising policies, advertising packages, and advertising plans.  We encourage prospective political 
advertisers to inquire.  It is our desire to furnish all appropriate information to those interested in 
purchasing political advertising on the Stations to assist you in communicating your message within our 
service area.

                                                               

                                                                     


