CHILDREN’S PROGRAMMING CERTIFICATE

Prime Ticket hereby certifies that it was in compliance with the Children’s Television Act of
1990 and the implementing rules and regulations of the Federal Communications Commission

during the second quarter of 2017.
1
sk —

ﬁd'ex A. Tevlin
Director, Programming

Dated: G’r/ "4'/ ™



CHILDREN’S PROGRAMMING CERTIFICATE

SportsTime Ohio hereby certifies that it was in compliance with the Children’s Television Act of
1990 and the implementing rules and regulations of the Federal Communications Commission
during the second quarter of 2017.

Dated: _{z / %, /17 /M




CHILDREN’S PROGRAMMING CERTIFICATE

YES Network, LLC hereby certities that it was in compliance with the Children’s
Television Act of 1990 and the implementing rules and regulations of the Federal
Communications Commission during the second quarter of 2017.

Dated: 6\\3\\7 Moy 'LJ./\

Marc LaPlac>
Director, Programming
YES Netwo: ¢, LL.C



of compliance with the Federal Communications Commission’s rules and policies

governing limits on commercial matter in children’s programming and I am familiar with
those rules and policies.

This is to certify that Fuse is currently not airing any children’s programs. Should the
Fuse programming service(s) air any children’s programs or series in the future, it will do
s0 in a manner compliant with the Children’s Television Act and any Federal
Communications Commission rules, regulations and policies promulgated thereunder.

_/-
Miguel (“Mike”) Roggero













QUARTERLY CHILDREN’S PROGRAMMING CERTIFICATION
2nd Quarter — 2017

I, Sue Ann R. Hamilton, EVP Distribution and Business Development for HDNet,
LLC hereby certify that the programming found on the HDNet Movies network complied
fully with the provisions of the Children’s Television Act of 1990 and the associated
rules and regulations of the Federal Communications Commission promulgated
thereunder for the period of April 1, 2017 through June 30, 2017.

HDNet LLC certifies that the above stated status will continue to be the model for
The Network.

I hereby declare that the foregoing is true and correct. This certification was
executed on the 1st day of July, 2017.

Sue Ann R. Hamilton
EVP, Distribution & Business Development

HDNet LLC 8269 E. 23rd Ave Denver, CO 80238 (303) 542-5600



eChannel

12501 Old Columbia Pike
Silver Spring, MD 20904

info@hopetv.org
1-888-4-HOPE-TV

June 30, 2017

Re: Closed Captioning Certification for Hope Channel, Inc.

To Whom It May Concern:

This is to certify that for the second quarter of 2017, Hope Channel, Inc. is in compliance, to the extent
required, with the Children’s Television Act of 1990 and the Closed Captioning requirements under 47
C.F.R. 79.1, the 21% Century Communications and Video Accessibility Act of 2010, and the Commercial
Advertisement Loudness Mitigation (CALM) Act.

As a non-profit, tax-exempt organization, Hope Channel, Inc. falls within the specific exemption identified
under 47 CFR 79.1(d)(12) for “Channels producing revenues of under $3,000,000.”

Sincerely,

Thomas E. Wetmore
Corporate Secretary and General Counsel

M






Children's Television Programming Report

Report reflects information for quarter: | 2~ Quarter | 2017

Digital Core Programming that aired during the past three months that meets the definition of Core Programming.

ION Television — QUBO BLOCK

The attached programming information includes descriptions and air dates/times for regularly-scheduled core
programming between the hours of 7:00 am and 10:00 pm. You will need to supplement this information with
information about any local preemptions, as applicable, and any other changes made by your station.

Average number of hours per week of Core Programming: 3 Hours

Title of Digital Core Program #1 Origin

The Choo Choo Bob Show Network

E/l (ION Television)

Regular Schedule Total Times Aired at Number of Pre-emptions
Regularly Scheduled Time

Wednesdays 8:00 am and 8:30 am ET/PT or 7:00 amand 7:30 | 24 0

am CT/MT

Length of Program Age of Target Audience E/l Symbol Used as

From To Required
30 minutes 4 11 Y

Describe the educational and informational objective of the program and how it meets the definition of Core Programming |
The Choo Choo Bob Show is a 30-minute program specifically created for children ages 4-11. Each program features a diverse
community of people and puppets who share a love of trains, adventure and music. Viewers are introduced to a fantasy location
called "Tiny Land' where a miniaturized environment of model trains and people encourage exploration as well as pro-social
behaviors such as courtesy, compromise and patience. The program series proposes situations that require thoughtful choices and
provides resolution geared to the unique concerns and abilities of young children.

Title of Digital Core Program #2 Origin

Raggs Network

E/I (ION Television)

Regular Schedule Total Times Aired at Number of Pre-emptions
Regularly Scheduled Time

Thursdays / 8:00 am and 8:30 am ET/PT or 7:00 am and 7:30 24 0

am CT/MT

Length of Program Age of Target Audience E/l Symbol Used as

From To Required
30 minutes 3 6 Y

Describe the educational and informational objective of the program and how it meets the definition of Core Programming
This 30-minute program stars five canine characters who are talented musicians. Their chemistry and friendship help them through
creative and humorous challenges. Each program centers on a main theme that promotes social and academic readiness while
addressing specific pre-school curriculum topics.

Title of Digital Core Program #3 Origin
Doki Network




E/l (ION Television)

Regular Schedule

Total Times Aired at

Number of Pre-emptions

Regularly Scheduled Time
Fridays / 8:00 am and 8:30 am ET/PT or 7:00 am and 7:30 am 24 0
CTIMT
Length of Program Age of Target Audience E/l Symbol Used as
From To Required
30 minutes 2 5 Y

Describe the educational and informational objective of the program and how it meets the definition of Core Programming

Doki offers fun characters each with their own strengths and weaknesses (therefore offering a broad representation of possible at-
home-viewers). The team is supportive of one another and the "world" of Doki and its characters reflects the media landscape of
today's child. Although the most supportive programming involves the audience through presentation of material in a way that
demands intellectual interaction on the part of the viewer (i.e., encouraging the viewer to assist on -screen characters to solve
problems), and this series might benefit from this type of "interaction," Doki does offer enthusiastic characters, real questions, and
an "arguably” realist presentation of discovery. Combined, these elements will keep children engaged and support their learning.

*** PROGRAM SCHEDULE CHANGE - Beginning on June 28th ***

Title of Digital Core Program #1

Origin

Zoo Clues
E/l (ION Television)

Network

Regular Schedule

Total Times Aired at

Number of Pre-emptions

Regularly Scheduled Time
Wednesdays 8:00 am and 8:30 am ET/PT or 7:00 amand 7:30 | 2 0
am CT/MT
Length of Program Age of Target Audience E/l Symbol Used as
From To Required
30 minutes 13 16 Y

Describe the educational and informational objective of the program and how it meets the definition of Core Programming

Zoo Clues is a 30 minute program specifically created for young people between the ages of 13 and 16. The program's presentation
mix of narration, visuals, and very well chosen topics delivers education and information while it entertains. Zoo Clues will leave
viewers with a meaningful perspective about animas and meaningful comparison to their own human characteristics. The show's
clever narration links disparate information together in a way that always makes clear that what viewers see is real, natural, and

relates to their own life in the real world.

Title of Digital Core Program #2

Origin

Secret Millionaire’s Club
E/I (ION Television)

Network

Regular Schedule

Total Times Aired at

Number of Pre-emptions

Regularly Scheduled Time
Thursdays / 8:00 am and 8:30 am ET/PT or 7:00 am and 7:30 2 0
am CT/MT
Length of Program Age of Target Audience E/l Symbol Used as
From To Required
30 minutes 8 12 Y

Describe the educational and informational objective of the program and how it meets the definition of Core Programming

Secret Millionaire's Club is a series that attracts and engages young viewers, between the ages of 8-12, as they follow the exciting
and often comedic adventures of four attractive role models, in narratives designed to introduce children to basic concepts in
business, financial literacy, and responsible money management, as well as important practical life lessons.

Title of Digital Core Program #3

Origin

Thomas Edison's Secret Lab E/l (ION Television)

Network




Regular Schedule

Total Times Aired at

Number of Pre-emptions

Regularly Scheduled Time
Fridays / 8:00 am and 8:30 am ET/PT or 7:00 am and 7:30 am 2 0
CT/MT
Length of Program Age of Target Audience E/l Symbol Used as
From To Required
30 minutes 8 11 Y

Describe the educational and informational objective of the program and how it meets the definition of Core Programming

Thomas Edison's Secret Lab presents accurate, age appropriate scientific principles and concepts by portraying appealing young
role models with whom young viewers can easily identify, in clever, comedic and wildly visual science based problem situations. It
explores in the context of can do enthusiasm that characterized Thomas Edison's life and experiences. It invites young viewers to
join in the adventure of science by making it interesting, challenging, and fun.

Other Matters

NEXT QUARTER - Q3 2017

Title of Digital Core Program #1

Origin

Zoo Clues E/l
E/l (ION Television)

Network

Regular Schedule

Total Times Aired at Regularly Scheduled Time

Wednesdays 8:00 am and 8:30 am ET/PT | 26

or 7:00 am and 7:30 am CT/MT

Length of Program Age of Target Audience
From To

30 minutes 13 16

Describe the educational and informational objective of the program and how it meets the definition of Core Programming

Zoo Clues is a 30 minute program specifically created for young people between the ages of 13 and 16. The program's presentation
mix of narration, visuals, and very well chosen topics delivers education and information while it entertains. Zoo Clues will leave
viewers with a meaningful perspective about animas and meaningful comparison to their own human characteristics. The show's
clever narration links disparate information together in a way that always makes clear that what viewers see is real, natural, and

relates to their own life in the real world.

Title of Digital Core Program #2

Origin

Secret Millionaire’s Club E/I
E/l (ION Television)

Network

Regular Schedule

Total Times Aired at Regularly Scheduled Time

Thursdays / 8:00 am and 8:30 am
ET/PT or 7:00 am and 7:30 am CT/MT

26

Length of Program Age of Target Audience
From To
30 minutes 8 12

Describe the educational and informational objective of the program and how it meets the definition of Core Programming

Secret Millionaire's Club is a series that attracts and engages young viewers, between the ages of 8-12, as they follow the exciting
and often comedic adventures of four attractive role models, in narratives designed to introduce children to basic concepts in
business, financial literacy, and responsible money management, as well as important practical life lessons.

Title of Digital Core Program #3

Origin

Thomas Edison's Secret Lab E/I
E/I (ION Television)

Network

Regular Schedule

| Total Times Aired at Regularly Scheduled Time




Fridays / 8:00 am and 8:30 am ET/PT

26

or 7:00 am and 7:30 am CT/MT

Length of Program Age of Target Audience
From To

30 minutes 8 11

Describe the educational and informational objective of the program and how it meets the definition of Core Programming

Thomas Edison's Secret Lab presents accurate, age appropriate scientific principles and concepts by portraying appealing young
role models with whom young viewers can easily identify, in clever, comedic and wildly visual science based problem situations. It
explores in the context of can do enthusiasm that characterized Thomas Edison's life and experiences. It invites young viewers to

join in the adventure of science by making it interesting, challenging, and fun.







July 12,2017

Nisha Gowin

Programmer Relations Specialist
NCTC

11200 Corporate Ave.

Lenexa, KS 66219

Re: Second Quarter 2017 - Compliance Certificate for Children’s Television Act of 1990 for America’s
Collectibles Network DBA Jewelry Television

CHILDREN’S PROGRAMMING CERTIFICATION SECOND QUARTER 2017

As a TV shopping network, Jewelry Television is exempt from this regulation.

[ hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this 12th day of July 2017

Regards,

Burt Bagley
SVP Content Distribution
Jewelry Television

9600 Parkside Drive ® Knoxville, TN 37922
jewelrytelevision.com




Phone Number: (951) 493-1195

CHILDREN’S PROGRAMMING CERTIFICATION — SECOND QUARTER 2017

This is to certify that the Mav’rick Entertainment Network, Inc. (“"MAVTV™) programming
service (the “Service™) for the Second Quarter of 2017 has not contained, nor will it contain, any
children’s programming, as defined under the Children’s Television Act of 1990, 47 CFR 76.225
and the rules and regulation of the Federal Communications Commission.

In the event that the Service includes any children’s programming on its schedule
after the date hereof, the Service will provide in writing, by the tenth day following the end
of the calendar quarter in which such children’s programming is added, a description of such
programming specifying the dates and time of transmission and the duration of the

“commercial matter” included therein.

CHILDREN’S PROGRAMMING AIRED DURING SECOND QUARTER 2017







Kerry Brockhage
EVP & Chief Counsel, Content Distribution
30 Rockefeller Plaza - 1221 Campus

Mawr Vark MY 101412

RE: Certification of Compliance with Children’s Television Act 1990
Q2-2017 — FCC Rules 76.225 & 76.1703

This is to cettify that the NBCUniversal programming services currently known as
BRAVO, CHILLER, CNBC, CNBC Wotld, E!, GOLF, MSNBC, UNIVERSO, NBCSN,
OXYGEN, SYFY, THE ESQUIRE NETWORK, UNIVERSAL HD, & USA
NETWORK (and any high definition simulcast of such networks), as a standard practice, do
not format or air any programs and/or series specifically designed for children 12 and under,
and, therefore, ate in compliance with the commercial time limitations of the Children’s
Television Act of 1990 for the Second Quarter of 2017.

NBCUniversal:2847289v1



NETWORK’S NAME: NFL Network & RedZone
Address: One NFL Plaza
Mt. Laurel‘, NI 08054

CHILDRENS PROGRAMMING CERTIFICATION

This notice confirms that, for the period commencing on April 1, 2017 and ending on June
30, 2017:

1. NFL RedZone did not include programming originally produced for an
audience of children 12 years old and younger.

2. All NFL Network programming originally produced for an audience of children
12 vyears old and younger complied in all respects (to the extent applicable to
Network) with the commercial matter limitations of the Children’s Television
Act of 1990, Public Law 101-437 (October 18, 1990) and the regulations of the
FCC promulgated thereunder from time-to-time. ‘

I hereby declare that the foregoing is true and orrect.

Name:

Title: Director NFL Network Affiliate Sales
Date: July 5, 2017






June 30, 2017

Re: 2nd Quarter Children’s Programming Certification

To Whom It May Concern:

This letter is to certify that Outside Television is in full compliance with the provisions of the Children’s
Television Act of 1990 and the rules and regulations of the Federal Communications Commission
promulgated there under for the 2nd quarter of 2017.

Specifically, Outside Television did not broadcast any children’s programming during the 2nd quarter of
2017.

| declare under penalty of perjury that the foregoing is true and correct. This certification was executed
on the 30™ day of June.

Sincerely,

Rob Faris

SVP Programming & Production
Outside TV

33 Riverside Ave., 4th Floor
Westport, CT 06880




CHILDREN’S PROGRAMMING CERTIFICATION
Second Quarter 2017 (April 1 — June 30, 2017)

This is to certify that it is OVATION’s standard practice to format and air children’s programming
in compliance with the Children’s Television Act of 1990, codified at 47 U.S.C. § 303a (the “Act”),
and the Federal Communications Commission rules implementing the Act, including 47 CF.R. §§

76.225 and 76.1700.

During th p7/zod ptil 1 through June 30, 2017 Ovation did not air any children’s
pr7‘/ g / L
Johd Médiin ~ ~ 7

in
E ec/utive Vice President of Distribution

ated: June 30, 2017



CERTIFICATION OF COMPLIANCE
WITH CHILDREN'S TELEVISION COMMERCIAL LIMITS
April 1, 2017 through June 30, 2017

The undersigned hereby certifies that during the above period, Pac-12 Networks has

not aired, and is not scheduled to air, any programming originally produced and
broadcast primarily for an audience of children 12 years old and younger.

Execyted on the 10" of July, 2017

(Afden Mitchell Budill

SVP & Head of Distribution




Children's Programming Certification
PixL Entertainment, LLC certifies that:
1. PixL was in compliance with the Children’s Television Act of 1990 and the implementing
rules of the Federal Communications Commission during the second quarter of 2017 and
remains in compliance with the foregoing.
2. PixL presently does not include any commercial advertising.
PixL Entertainment, LLC
By: ;/Z,-.’ /(71“—‘,&"L

Title: VP Programming ’
Date: 7-3-2017







June 30, 2017

This letter is intended to assist RFD-TV affiliates in satisfying their obligations with
the Federal Communications Commission’s Television Regulations. RFD-TV hereby
certifies that:

1. _X All programming provided during this past calendar quarter, ending
June 30, 2017, was in compliance with the Federal Communications
Commission’s Children’s Television Regulations (including, without
limitation, regulations regarding the display of website addresses and/or
“host selling” activities “Children’s TV Rules™).

OR

2. RFD-TV is not required to comply with the Children’s TV Rules with
respect to the Service because (please explain):

. RFD-TV agrees that it will notify affiliates within thirty (30) days
of a change in the compliance with the Children’s TV Rules.

Sincerely yours,
Patrick Gottsch

President

49 Music Square West, Suite 301, Nashville, TN 37203
Main 615-227-9292 | Fax 615-296-9822 | www.rfdtv.com



July 10, 2017

Ms. Nisha Gowin

Programming Relations Specialist

NCTC

11200 Corporate Avenue

Lenexa KS 66219

Re: Children Programming Certification

Dear Ms. Gowin:

This letter is intended to assist the National Cable Television Cooperative (NCTC)
and members in satisfying its obligations under the Children's Television Act of
1990 and the rules of the Federal Communications Commission. RLTV hereby
certifies that no qualified children’s programming aired on the Network during the
second quarter, ending June 30, 2017.

Itis a pleasure to partner with the NCTC. We look forward to continued success and
new opportunities,

Best Repards,




CHILDREN’S PROGRAMMING CERTIFICATION

This is to certify that each of the Networks (as defined below) has fully complied with the
provisions of the Children’s Television Act of 1990 and the rules and regulations of the Federal
Communications Commission promulgated thereunder during the second calendar quarter of 2017
(the “Quarter”). Specifically, none of the Networks broadcast any children’s programming during
the Quarter.

For purposes of this certification, “Networks” shall mean HGTV, HGTV HD, Food
Network, Food Network HD, Travel Channel, Travel Channel HD, DIY, DIY HD, Cooking
Channel, Cooking Channel HD, Great American Country, and Great American Country HD.

I certify that the above information is accurate and complete.

Signature:
Name: Cynthia L. Gibson
Title: EVP and Chief Legal Officer, Scripps Networks Interactive, Inc.

Date: July 10, 2017















SHORTS

———— INTERNATIONAL ————

CERTIFICATE OF COMPLIANCE
Commercial Time Limitations

Children's Television Act 1990

This is to certify that for the period from 1 April 2017 to 30 June 2017 inclusive, ShortsHD was
fully compliant with the Children’s Television Act 1990.

DATE: A [ Z2e{F
SIGNED: gb @_6})

NAME: F. CARTER PILCHE

POSITION: CHIEF EXECUTIVE

www.shortsinternational.com www.shorts.tv

SHORTS INTERNATIONALLTD | 6-8 LUKE STREET | LONDON | EC2A 4XY | T+44(0) 207613 5400 | info@shorts.tv
Company Registration 03962510 | VAT Number GB756842592









STARZ ENTERTAINMENT, LLC’S
CHILDREN’S PROGRAMMING CERTIFICATE

Starz Entertainment, LLC is the owner and operator of the following programming channels
distributed by cable television systems: Starz, Starz Cinema, Starz Comedy, Starz Edge, Starz
InBlack, Starz Kids & Family, Starz On Demand, StarzEncore, StarzEncore Action, StarzEncore
Black, StarzEncore Classic, StarzEncore Family, StarzEncore Suspense, StarzEncore Westerns,
StarzEncore On Demand, MoviePlex, MoviePlex On Demand, IndiePlex and RetroPlex. This is
to certify that, for the period from April 1, 2017 through June 30, 2017, the foregoing channels,
which are all commercial-free premium channels, did not contain any “commercial matter”
during any children’s programming that was aired on such channels. See 47 CFR §76.225.

I'hereby declare that the foregoing is true and correct. Executed this 6th day of J uly, 2017.

STARZ ENTERTAINMENT, LLC

By:
Todd Hoy
Senior Vice President
Business & Legal Affairs — Distiibution



Certification of Compliance: FCC Children’s Television Requirements
April 1, 2017 through June 30, 2017

On behalf of the Trinity Christian Center of Santa Ana, Inc., d/b/a Trinity Broadcasting Network
(TBN), this is to certify that the program services named below comply with the FCC’s children’s
television programming and commercial time limit obligations specified in FCC Rules 73.671and 73.670
(46 CFR 73.671 and 73.670), respectively.

TBN is a not-for-profit, tax-exempt church corporation qualified under section 501(c)(3) of the
Internal Revenue Code (26 USC 501(c)(3)). During the period of time covered by this certification, TBN
did not air more than 10.5 minutes of commercial matter per hour during children's programming on
weekends, or more than 12 minutes of commercial matter per hour on weekdays.

The following children’s programs aired during the period of time covered by this certification:

Animated Stories from the Bible Mary Rice Hopkins & Puppets with a Heart
Pahappahooey Island Monster Truck Adventures

RocKids TV Davey & Goliath

Auto-B-Good iShine KNECT

VeggieTales Mike’s Inspiration Station

This certification is provided for the following digital program service(s) broadcast on cable,
satellite and transport systems: TBN and the Hillsong Channel (formerly known as The Church
Channel)*.

This certification is true and correct, to the best of my knowledge and understanding, and is made
this 1% day of July, 2017.

Signature

David Adcock, National Sales Director

* As specified in Children’s Television Obligations Of Digital Television Broadcasters, FCC 04-221
(Y24), “digital broadcasters [are permitted] to air all of their additional [3 hours of] digital [children’s]
core programming, beyond the 3 hour baseline on the main digital program stream, on one free digital
video channel or distribute it across multiple free digital video channels, at their discretion, as long as the
stream/s on which the core programming is aired has comparable carriage on multichannel video
programming distributors (“MVPDs”).” Accordingly, the combined JUCE and SMILE (formerly known
as Smile of a Child (SOAC)) program service has a Saturday core block of children’s programming of
twelve (12) hours (7 a.m. to 7 p.m.). Three (3) hours of that block provide compliance with FCC Rule
73.671 for the TBN Enlace service, and three (3) additional hours of that programming block also provide
compliance for TBN Salsa. Similarly, the TBN service has a Saturday core block of children’s
programming of three (3) hours (8 a.m. to 11 a.m.). Three (3) hours of that block provide compliance with
FCC Rule 73.671 for the Hillsong Channel service (formerly known as The Church Channel service).



Certification of Compliance: FCC Children’s Television Requirements
April 1, 2017 through June 30, 2017

On behalf of the Trinity Christian Center of Santa Ana, Inc., d/b/a Trinity Broadcasting Network
(TBN), this is to certify that the program services named below comply with the FCC’s children’s television
programming and commercial time limit obligations specified in FCC Rules 73.671and 73.670 (46 CFR 73.671
and 73.670), respectively.

TBN is a not-for-profit, tax-exempt church corporation qualified under section 501(c)(3) of the Internal
Revenue Code (26 USC 501(c)(3)). During the period of time covered by this certification, TBN did not air more
than 10.5 minutes of commercial matter per hour during children's programming on weekends, or more than 12

minutes of commercial matter per hour on weekdays.

The following children’s programs aired during the period of time covered by this certification:

3-2-1 Penguins!

Adventures in Booga Booga Land
Animal Atlas

Animated Stories from the Bible
Animated Hero Classics

Another Sommer-Time Adventure
Aqua Kids Adventures

Arnie’s Shack

Auto-B-Good

BB’s Bedtime Stories

Becky’s Barn

BJ's Teddy Bear Club and Bible Stories
Bugtime Adventures

Cherub Wings

Children’s Heroes of the Bible
Christopher Columbus

Chubby Cubbies

Colby’s Clubhouse

Come On Over

Cowboy Dan’s Frontier

Creations Creatures

Curiosity Quest

D.ARE. Safety Tips Starring Retro Bill
Davey & Goliath

Dr. Wonder’s Workshop

Ewe Know

Faithville

Fluffy Gardens

Flying House

From Aardvark to Zucchini
Gerbert

Gina D’s Kids Club

Gospel Bill

Grandfather Reads

Hermie and Friends

iShine Knect

Jacob’s Ladder

Kid Fit

Kids Club

Kids Like You

Lassie

Little Buds

Little Women

Mary Rice Hopkins & Puppets with a Heart
Mickey’s Farm

Mike’s [nspiration Station

Miss BG

Miss Charity’s Diner

Monster Truck Adventures
Mustard Pancakes

Nanna's Cottage

Pahappahooey Island

Paws and Tales — The Animated Series
Puppet Parade

Quigley’s Village

Raggs

Retro News: A Blast from the Past
Rocka-Bye Island

RocKids TV

St. Bear’s Dolls Hospital

Sarah’s Stories

Superbook

Super Simple Science Stuff
Swiss Family Robinson

The Adventures of Carlos Caterpillar
The Adventures of Donkey Ollie
The Adventures of Skippy

The Bedbug Bible Gang

The Big Garage

The Brainy Baby Company

The Charlie Church Mouse Show
The Choo Choo Bob Show

The Dooley and Pals Show

The Filling Station

The Fred and Susie Show

The Knock, Knock Show

The Lads TV

The Reppies

The Story Keepers

The Swamp Critters of Lost Lagoon
The Tails of Abbygail

The World of Jonathan Singh
The Zula Patrol

Tune Time

VeggieTales

Wild About Animals

Zoo Clue

This certification is provided for the following digital program service(s) distributed on cable, satellite
and transport systems: TBN Enlace*, JUCE *, TBN Salsa*, and SMILE (formerly known as Smile of a Child

(SOAC))*.

This certification is true and correct, to the best of my knowledge and understanding, and is made this

1% day of July, 2017.

Signature

NN/ &

David Adcock, National Sales Director

* As specified in Children’s Television Obligations Of Digital Television Broadcasters, FCC 04-221 (§24), “digital
broadcasters [are permitted] to air all of their additional [3 hours of] digital [children’s] core programming, beyond the 3 hour
baseline on the main digital program stream, on one free digital video channel or distribute it across multiple free digital
video channels, at their discretion, as long as the stream/s on which the core programming is aired has comparable carriage
on multichannel video programming distributors (“MVPDs”).” Accordingly, the combined JUCE and SMILE (formerly
known as Smile of a Child (SOAC)) program service has a Saturday core block of children’s programming of twelve (12)
hours (7 a.m. to 7 p.m.). Three (3) hours of that block provide compliance with FCC Rule 73.671 for the TBN Enlace service,
and three (3) additional hours of that programming block also provide compliance for TBN Salsa. Similarly, the TBN
service has a Saturday core block of children’s programming of three (3) hours (8 am. to 11 a.m.). Three (3) hours of that
block provide compliance with FCC Rule 73.671 for the Hillsong Channel service (formerly known as The Church Channel
service).



TELEMUNDO NETWORK GROUP, LLC
CERTIFICATION OF COMPLIANCE

WITH CHILDREN’S TELEVISION COMMERCIAL LIMITS

IN PROGRAMMING FURNISHED BY TELEMUNDO NETWORK

FOR THE PERIOD APRIL 1 THROUGH JUNE 30, 2017

Telemundo Network Group, LLC (“Telemundo”) broadcast the following programs primarily for children 12
years old and under during this calendar quarter on the dates and times indicated below:

PROGRAM DATE(S) OF BROADCAST TIMES OF TIMES OF AMOUNT OF COMMERCIAL
NAME BROADCAST BROADCAST MATTER IN PROGRAMS
(ET/PT) (CT/MT) FURNISHED BY TELEMUNDO
NETWORK
{minutes per haif hour)
Noodle & Saturdays 4/1-6/30/17 8:00-8:30am | 7:00-7:30am 2:00
Doodle
El Show de Saturdays 4/1-6/30/17 8:30-9:00 am 7:30-8:00am 2:00
Chica
La Abeja Maya | Saturdays 4/1-6/30/17 9:00-9:30 am 8:00-8:30am 2:00
1 Ahairn MaAaua Catnirdave A/M_G/ANS/17 Q- 2N-10-NN=a 2:-AN.Q-NNam 200N
() ’_‘UCJU lvfuyu ~ALLAl UUYJ ‘l’{ ES Ll{ -JU.( < 7 et AW AIANTT | Wal W SaTNN PR VoW
Nina’s World Saturdays 4/1-6/30/17 10:00-10:30am 9:00-9:30am 2:00
Nina’s World Saturdays 4/1-6/30/17 10:30-11:00am | 9:30-10:00am 2:00

| certify that the regularly-scheduled children’s programming and promotional content furnished to you by the
Telemundo Network during the 2™ quarter of 2017 contained the amount of commercial matter set farth
above and complied with the commercial limits of the Children’s Television Act and 47 C.F.R. § §73.670 (a)-
(d). The commercial minutes set forth above do not include any local advertising or promotional matter that
you may have added to the children’s programming. Each station must determine its compliance with the
commercial limits by combining the commercial minutes set forth above with any commercial matter added

bythes%' /@ /
(Lt 7 Jend B

Name: Carmen Stanton —
Title: Director FP&A
Telemundo Network Group, LLC

Date: 06/29/2017




July 5, 2017

National Cable Television Cooperative
11200 Corporate Avenue
Lenexa, KS 66219

Attention: Nisha Gowin, Programmer Relations Specialist
Dear Nisha,
The Tennis Channel, Inc. certifies that the video programming service known as Tennis Channel:

1. does not include any programs originally produced and broadcast primarily for an audience of
children 12 years old and younger.

2. complies with the closed captioning requirements imposed in Section 79.1 of the Federal
Communications Commission’s rules. With respect to caption quality, The Tennis Channel, Inc.
further certifies that in the ordinary course of business, it has adopted and follows the Best
Practices set forth in 47 C.F.R. § 79.1(k)(1).

3. complies with the closed captioning requirements delineated in Section 202(b) of the Twenty-

First Century Communications and Video Accessibility Act of 2010 (“CVAA”) and consistent with
47C.F.R.§79.4.

Sincerely,

Lee Schlazer
Vice President, Distribution

cc: Brian Jones, VP Operations, National Cable Television Cooperative
EVP Programming, National Cable Television Cooperative

2850 Ocean Park Boulevard, Suite 150, Santa Monica, CA 90405 T 810.814.9400 F 810.314.9433




TheBlaze Children’s Programming Report Q2 - 2017

Programs:

Liberty Treehouse
“Liberty Treehouse helps audiences re-discover the true joy of learning through engaging
lessons that take you out of the classroom.”

e (Content time = 00:23:50

e Network PSA’s and ID’s = 00:01:10

e Commercial Time = 00:05:00

April 2017
60 Liberty Treehouse episodes

Total Content Time = 23:50:00
Total Network PSA/ID Time = 01:10:00
Total Commercial Time = 05:00:00

May 2017
48 Liberty Treehouse episodes

Total Content Time = 19:04:00
Total Network PSA/ID Time = 00:56:00
Total Commercial Time = 04:00:00

March 2017

48 Liberty Treehouse episodes

Total Content Time = 19:04:00

Total Network PSA/ID Time = 00:56:00
Total Commercial Time = 04:00:00

Q2 Total Content Time = 61:58:00
Q2 Total Network PSA/ID Time = 03:02:00
Q2 Total Commercial Time = 13:00:00



CARTOON NETWORK

CERTIFICATE OF COMPLIANCE WITH COMMERCIAL LIMITS
FOR CHILDREN’S PROGRAMMING

1, Toni Millner, in my capacity as Assistant General Counsel and Vice President - Kid Vid
Compliance for Turner Broadcasting System, Inc. (“Turner™), hereby certify to the best of my information,
knowledge, and belief, that the following information is accurate for the period from April 1, 2017, to
June 30, 2017:

1) I am familiar with the statutory limits of the Children’s Television Act of 1990 (the *Act™) and the FCC
regulations implementing those limits (no more than 12 minutes per hour of commercial matter may be
telecast during children’s programming* on weekdays, and no more than 10 2 minutes per hour on
weekends).

2) Turner treated all of the programs telecast on Cartoon Network, a leading ad-supported cable television
network, as “children’s programming” for the purposes of the commercial limits set forth in the Act
except for its telecast in the “Adult Swim™ block of programming created for an adult audience that airs
late night seven days a week.#* On a weekly basis, therefore, approximately 98 hours of television
programming were treated as “children’s programming” for the purposes of the commercial limits set
forth in the Act,

Turner has. as a siandard praciice, formatied and tefecast aii of the programs carried on the Cartoon
Network during the period noted above within the commercial limits sct forth in the Act, to the extent
applicable to the programming.

(73]
S

4) During this period, there was one incident in which the amount of commercial matter broadeast during
children’s programming exceeded the statutory limits by approximately 30 seconds due to an
unintentional human error. A detailed account of the commercial matter “overage” occurring on
Sunday, April 23, 2017, is included in Exhibit 1.

5) Turner regrets this incident, which we have proactively investigated and reported. Turner will continue
to work to identify ways to improve our KidVid compliance procedures. Moreover, we urge that this
incident be viewed in the context of the large amount of children's programming (approximately 98
hours per week) that Cartoon Network has telecast during this period in compliance with the KidVid

rules and regulations.

l'ont Millner

Assistant General Counsel and

Vice President - Kid Vid Compliance
Turner Broadcasting System, Inc.

* *Children’s programming™ for the purposes of the commercial limit means “programs originally produced and
broadcast primarily for an audience of children 12 years and under.”

**During this period, the “Adult Swim” block of programming aired from & p.m. to 6 am.. 7 nights a week. The Adult

Swim block contains regular warnings to notify and remind viewers that the content is intended for an adult audience.
and is not considered “children’s programming” subject to the commercial limits set forth in the Act

3015435.1



On Sunday, April 23, 2017, there was an incident in which an employee working within Turner’s
Broadcast Operations Center (“BOC”) made an unintentional mistake that resulted in a 30-second time
overage in the commercial time limits on Cartoon Network in the hour between 10-11 a.m.

A BOC employee was handling a weekend request from ad sales to change a previously scheduled
commercial spot. Under normal procedures, the request to make the change to the scheduled on-air
play list would be routed through a proprietary online ticketing system and process that helps ensure
appropriate ad insertions and timing adjustments are made, but due to a software glitch, the BOC

employee was forced to make a manual adjustment. The employee mistakenly inserted the newly
requested 30-second commercial without removing another 30-second commercial, As a result,

RA el e e e T TN Rt BT L=k LAt 22LY

Cartoon Network inadvertently increased the amount of commercials to 11 minutes of advertising and
exceeded the hour’s commercial time limits by 30 seconds during this period.

Turner appreciates the importance of the KidVid rules and procedures, but the BOC operator simply
made a mistake, In addition to the KidVid training materials made available to the BOC employees,
Turner has provided the BOC employee a reminder to exercise care to ensure that any time adjustments
during children’s programming take into account the commercial time limits.

3115212.1



BOOMERANG
CERTIFICATE OF COMPLIANCE WITH COMMERCIAL LIMITS

I, Toni Millner, in my capacity as Assistant General Counsel and Vice President - Kid Vid

Compliance for Turner Broadcasting System, Inc. (“Turner”), hereby certify to the best of my information,
knowledge, and belief, that the following information is accurate for the period from April 1, 2017, to

June 30,2017:

1)

2)

4)

1 am familiar with the statutory limits of the Children’s Television Act of 1990 (the *Act™) and the
FCC regulations implementing those limits (no more than 12 minutes per hour of commercial matter
may be telecast during children’s programming* on weekdays, and no more than 10 'z minutes per
hour on weekends).

Turner has treated all of the programs telecast on Boomerang as “children’s programming” for the
purposes of complying with the commerciai limits set forth in the Act.

Turner has, as a standard practice, formatted and teiecast aii of the programs cairried on the Carfoon
Network during the period noted above within the commercial limits set forth in the Act, to the extent
applicable to the programming.

To the best of my information, knowledge and belief, there were no instances in which the
commercial limits were exceeded during the period noted above.

Assistant General Counsel and
Vice President - Kid Vid Compliance
Turner Broadcasting System, Inc.

* “Children’s programming” for the purpose of the commercial limits means programs originally produced and telecast for an
audience of children 12 years and under,

3015435.1



NBA TV
CERTIFICATE OF COMPLIANCE
WITH COMMERCIAL LIMITS

FOR CHILDREN’S PROGRAMMING

1, Toni Millner, in my capacity as Vice President and Assistant General Counsel for Turner Broadcasting
System, Inc. (“Turner™), | hereby certify that for the period from April 1, 2017 to June 30, 2017:

)

2)

4)

5)

I am familiar with the statutory limits of the Children’s Television Act of 1990 (the “Act™) and the
Federal Communications Commission’s regulations (“FCC Rules™) implementing those limits for
“children’s programming™ (no more than 12 minutes per hour of commercial on weekdays, and no
more than 10 %2 minutes per hour on weekends during “children’s programming”).

The FCC Rules require cable operators to maintain certain records regarding their compliance with

the advertising limits imposed on children’s television programming. These advertising limits and
hild ‘
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CONMPHance reponing Oongdiions Gu Nt dppiy 10 Cduit HTOWOIRG tidt U v Lally  Lnihiareit 5

programming” as defined under the Act.

To the best of my information, knowledge, and belief, no “children’s programming™ has been
telecast on NBA 'I'V in the past quarter, nor is scheduled to be shown in the foreseeable future.

If there are any material changes in the programming policies of the television network so that
children’s programming is telecast on NBA TV (or in the event that the reporting obligations under
the FCC Rules are changed), notice and updated certifications reflecting such changes will be

provided.

Certified this __6™ day of July, 2017,

7@ Le })‘L«_M_
Toni Millner
Assistant General Counsel and
Vice President—Kid Vid Compliance
Turner Broadcasting System, Inc.

! “Children’s programming” is defined under the Act as a program “originally produced and broadcast
primatily for an audience of children 12 years old and younger.”

3015362.1






July 11, 2017

National Cable Television Cooperative
11200 Corporate Avenue

Lenexa, KS 66219

Attn: Nisha Gowin

Re: Second Quarter (April 1, 2017 through June 30, 2017)
TVG2 02 2017 Compliance Certifications

Dear Ms. Gowin:
This letter is intended to assist NCTC in satisfying the following obligations:

e Under the Children's Television Act of 1990 and the Federal Communications Commission rules
implementing the Act (Ref. 76.1703, 76.225) (the "Regulations"), ODS Technologies, L.P.
hereby certifies that TVG Network contains no children's programming and is thus in compliance
with the aforementioned regulations.

e Under Section 79.1(j)(2) of Title 47 of the Code of Federal Regulations regarding closed
captioning quality, ODS Technologies, L.P. hereby certifies that TVG Network is exempt from
the closed captioning rules under the following exemption: 47 C.F.R. §79.1(d)(4) — primarily
textual programming.

Sincerely yours,

P dd“’w&\
Kevin Grigsby

Vice President & Executive Producer
TVG Network

6701 Center Drive West, Suite 800, Los Angeles, CA 90045
Phone: (310) 242-9400 Fax: (310) 242-9401



' 1010 WAYNE AVENUE
. — SILVER SPRING, MD 20910
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REPRESENT. (301) 755-0400

QUARTERLY CHILDREN’S PROGRAMMING CERTIFICATION
2" Quarter — 2017

I, Endi Piper, Senior Vice President, Business and Legal Affairs for TV One, LLC,
hereby certify that the programming found on the TV One Network compiled fully with the
provisions of the Children’s Television Act of 1990 and the associated rules and regulations of

— . . . .. — . * 3 R RN (R A el abn ailad Al 1
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Specifically, the TV One Network did not broadcast any Children’s Programming
during the period Aprill, 2017 through June 30, 2017.

I hereby declare that that the foregoing is true and correct. This certification was
executed on the 7" day of July, 2017.

per
SVP-Busingss & Legal Affairs

TV One, LLC






COMMERCIAL TIME - CHILDREN’S PROGRAMMING
VIACOM MEDIA NETWORKS CERTIFICATION: 2"! Quarter 2017

The following certification is provided regarding compliance during the period of
April 1, 2017 to June 30, 2017 (the “Current Quarter”) with the commercial time
limitations set forth in the FCC’s April 12, 1991 Report and Order Implementing
the Children’s Television Act of 1990 (the “Act”) and the rules adopted therein.

NICKELODEON aired children’s programming during the Current Quarter to the
extent indicated by the attached program schedules. The children’s programming
NICKELODEON aired during the Current Quarter contained commercial matter in
an amount that was not more than 12 minutes per hour on weekdays and 10.5
minutes per hour on weekends. NICKELODEON accordingly certifies that it is in
compliance for the Current Quarter with the limitations set forth in the Act and
FCC rules. However, between June 10, 2017 and June 14, 2017,
NICKELODEON inadvertently aired commercial matter that exceeded the time
limitations by approximately 207 seconds in the aggregate.

NICK JR., TEENNICK, NICKTOONS and NICK AT NITE aired children’s
programming during the Current Quarter as indicated by the attached program
schedules for those services, but to the extent these services -carried
commercials, the amount of commercial matter was within the time limitations set
forth in the Act. However, on April 5, 2017, during two approximately 22-minute
programs entitled Power Rangers (the “Programs”), NICKTOONS inadvertently
aired two commercials for a product related to the Programs, which may have
caused the Programs to qualify as “program-length commercials”, thereby
causing the commercial matter to exceed the time limitations set forth in the Act
and the FCC rules. As soon as the issue was discovered, it was remedied, and
NICKTOONS promptly reviewed its policies and practices to ensure that the error
would not reoccur.

Program services MTV, MTVU, MTV2, MTV LIVE, MTV CLASSIC, VH1, LOGO,
CMT, CMT MUSIC, COMEDY CENTRAL, TR3S, SPIKE TV, TV LAND, BET
SOUL, BET JAMS, BET, BET HIP HOP, BET GOSPEL, CENTRIC and NICK
MUSIC did not air any children’s programming subject to the requirements of the
Act during the Current Quarter.

VIACOM MEDIA NETWORKS,
a division of Viacom International Inc.

By: /\§¥

Nur-ul-Haq
Vice President, Counsel
Corporate Law Department

CDM #9716



Children’s P ing Certificati
Second Quarter 2017
April 1%, 2017 - June 30, 2017

This is to certify that as a standard practice, Video Rola formats and airs the following
children's programs and series so that the total commercial time (including local avails)
does not exceed 10.5 minutes per hour on weekends and 12 minutes per hour
weekdays, in compliance with the Children's Television Act of 1990 and the rules and

regulations of the Federal Communications Commission:

NONE

| hereby declare under penalty of perjury that the foregoing is true and
correct.

Executed this 5th day of July 2017.

/ :
AN .

Signature

Name

Title






Children’s TV Act Compliance Certification

The Weather Channel certifies that The Weather Channel cable programming service does not contain any “children’s
programming” (as defined by the FCC.) In the event The Weather Channel includes “children’s programming” in the future, we
will notify affiliates immediately and provide the necessary information for compliance with recordkeeping requirements under the
Children’s Television Act of 1990.

Executed this 1st day of April, 2017






Month/Year: 2nd quarter, 2017 (April, May, June)

E/l Children’s Programming. Attached hereto is information sufficient to enable Broadcaster to complete
the FCC Children’s Programming Report (Form 398) for the channel.

Closed Captioning. All programming provided for broadcast on the station during this month was closed
captioned, except for the programs noted below along with the applicable FEE exemption:

Channel is exempt from adding captions to programming at this time because the channel’s annual gross
revenues in the prior calendar year were less than $3 million.

Commercial limits in Children’s Programming. Programmer aired the following programming originally
produced and broadcast primarily for an audience of children 16 years old and younger during this quarter:

Total Commercial Matter

Children’s Program Days and times aired (actual minutes & seconds)
Dragonfly TV Sat 7:00am (ET) 4:50 min
Animal Rescue Sat 7:30am (ET) 4:50 min
Dog Tales Sat 8:00am (ET) 4:50 min
Jack Hanna’s Into the Wild Sat 8:30am (ET) 4:50 min
Wild About Animals Sat 9:00am (ET 4:50 min
Biz Kids Sat 9:30am (ET) 4:50 min
Real Life 101 Sat 10:00am (ET) 4:50 min
Jack Hanna’s Animal Adventures Sun 7:00am (ET) 4:50 min
3 Wide Life Sun 7:30am (ET) 4:50 min

*Total commercial matter includes all spots promoting products or services broadcast during children’s
programs, including all spots provided by networks, syndicators and local stations.

The Children’s Television Act and the FCC’s rules require that children’s programming may not contain
more than 10.5 minutes of total commercial matter per clock hour on weekends and no more than 12.0
minutes of total commercial matter per clock hour on weekdays. After due review of internal station records
and documentation provided to us by program suppliers, programmer hereby certifies:

X__That it complied fully with the FCC’s commercial limits with respect to all children’s programs
broadcast during this quarter that are subject to those requirements.

That it did not comply fully with the FCC’s commercial limits with respect to all children’s programs
broadcast during this quarter that are subject to those requirements, as explained in Attachment A hereto.

Signed: Ryan Raines
Name: Ryan Raines
Date: July 1, 2017



