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January 5, 2016 
 
 
  
 
 Re: AETN Networks — Certification of Compliance with Children’s Television Act of 1990, 
  Closed-Captioning Programming Laws, and Video Description Programming Laws  
  4th Quarter — October 1, 2015 – December 31, 2015 
 
 
To Whom It May Concern: 
 
This letter shall serve as certification under the Children’s Television Act of 1990 (the “Act”) that for the 
respective quarter ended December 31, 2015, A&E Television Networks, LLC (“AETN”) has been in 
compliance with the Act with respect to all of its networks (including in high definition). 
 
This letter shall also serve as certification that AETN has been in compliance with the following programming 
laws with respect to its programming services for the quarter ended December 31, 2015: (i) the closed-
captioning requirements set forth in Section 79.1 of Title 47 of the Code of Federal Regulations, including 
Section 79.1(j)(2), and (ii) with respect to “History”, the video description requirements set forth in Section 79.3 
of Title 47 of the Code of Federal Regulations. 
 
A&E Television Networks, LLC is dedicated to providing the best programming and customer service possible.  
I can be reached at (212) 210-9110 or via email: pamala.steward@aenetworks.com with any questions or 
concerns. We thank you for your business and wish you continued success.  
 
 
Regards, 

 
Pamala Steward 
Senior Manager 
Distribution Contracts & Budgets 
 
cc:  S. Plasse 

 
235 E 45th Street 
New York, NY 10017 
 



 
 
 
 
 
 
 

FOOD NETWORK 
CHILDREN’S PROGRAMMING CERTIFICATION 

 
 
 
 On behalf of Food Network, I hereby certify that Food Network has fully complied with 

the provisions of the Children’s Television Act of 1990 (the “Act”) and the rules and regulations 

of the Federal Communications Commission (the “FCC”) promulgated thereunder for the Fourth 

Quarter of 2015. 

Specifically, Food Network did not broadcast any children’s programming during the 

Fourth Quarter of 2015. 

This certification was executed this 8th day of January, 2016.   

 
 
 
      Signature:  
 
  
      Name:  Cynthia L. Gibson 
      Title:  EVP, CLO & Corporate Secretary 
 



INTERNATIONAL
In Tin* Service Of The Fifipino Worldwide

CHILDREN'S PROGRAMMING CERTIFiCATION
(Fourth Quarter 2015}

This is to certify that the fist be!ow identifies all program/s considered as children's programming under

the Children's Television Act of 1990 (the "Act") aired by ABS-CBN INTERNATIONAL'S television

programming service known as FHwino On Demand for the period beginning October 1, 2015 to

December 31, 2015. As a standard practice, we formatted and aired the children's program/s so that the

total commerds! time (including local avaifs, promos for non-educationa! programs and adjacent ads

running before or after the program within the same clock hour) did not exceed 10.5 minutes per hour on

weekends, and 12 ininutes per hour on weekdays, in compHance with the Act and the rules and

regulations of the Federal Communications Commission (FCC). None of the following programs or series

included any commercial spots that contained references to, characters or actors from/ or that offered

products related to, the underlying program or series.

Children's program/s aired on Fifipino On Demand during the fourth Quarter of 2015:

-None-

N^ne; / OLIVIA G. DE JESUS ^
P^sitionf Managing Director

Dhte: January __/2016



 

 

 

 

 

 

January 8, 2016 
 
Christine Klumpp 
Comcast Cable 
One Comcast Center 
Philadelphia, PA 19103 
 
Via email Christine_Klumpp@comcast.com 
 
 
4th Quarter 2015 FCC Closed Captioning and Children’s Television Compliance for  

EWTN Domestic Services:  EWTN and EWTN español 
 
 
Dear Christine: 
 
This letter serves to certify Eternal Word Television Network’s ongoing compliance with the FCC 
Closed Captioning Rules and the commercial limitations set forth in the Children’s Television Act of 
1990 as explained below: 
 

Closed Captioning of Video Programming - 47 C.F.R. § 79.1.  Under sub-parts (11) 
(expense greater than 2% of gross revenue from that channel) and (12) (gross revenue from 
that channel less than three million) of subsection 79.1(d), EWTN remains exempt.  
 
Children’s Television Act of 1990 – 47 USC § 303a.  EWTN remains compliant with the 
commercial limitations set forth in 47 USC § 303a(b) of less than 10.5 minutes per hour on 
weekends and less than 12 minutes per hour otherwise. 

 
Please feel free to contact me with questions or concerns regarding this certification. 
 

Best regards, 
ETERNAL WORD TELEVISION NETWORK, INC. 

 
 

John B. Manos, Esq. 
Vice President and General Counsel 

 
p.s.   CALM Act and Caption Quality certifications are now available online at http://ewtn.com/technical.asp 

Eternal Word Television Network, Inc.

5817 Old Leeds Road  
Irondale, AL 35210-2164  USA  
Tel     205  271  2900  
Fax    205  271  2920  
www.ewtn.com

http://ewtn.com/technical.asp�


 

 

 

CHILDREN’S PROGRAMMING – PERPETUAL CERTIFICATION 

REGARDING: 

EVINE Live Inc. 

DBA EVINE Live 

6740 Shady Oak Road 

Eden Prairie, MN 55344 

952-943-6000 

 

This is to certify that the EVINE Live programming service (the “Service”) does not currently 

contain any children’s programming as defined under 47 CFR § 76.225 of the rules and 

regulations of the Federal Communications Commission.  

In the event that the Service includes any children’s programming on its schedule after the date 

hereof, the Service will provide in writing, by the tenth day following the end of the calendar 

quarter in which such children’s programming is added, a description of such programming 

specifying the dates and time of transmission and the duration of the “commercial matter’ 

included herein. 

I hereby declare under penalty of perjury that the foregoing is true and correct. Executed this 

31st day of December, 2015. 

 

          

 Shari Gottesman 

 Assistant General Counsel 

 EVINE Live Inc. 



 

 

 

CHILDREN’S PROGRAMMING CERTIFICATION 

REGARDING: 

EVINE Live Inc. 

DBA EVINE Live 

6740 Shady Oak Road 

Eden Prairie, MN 55344 

952-943-6000 

 

This is to certify that the EVINE Live programming service (the “Service”) to the extent it airs 

children’s programming as defined under 47 CFR § 76.225 of the rules and regulations of the 

Federal Communications Commission, has aired no more than 10.5 minutes of commercial 

matter per hour on the weekends, and no more than 12 minutes of commercial matter per 

hour on weekdays during children’s programming, and is otherwise in compliance with the 

Children’s Television Act of 1990. The following sets forth children’s programming aired on the 

Service during the 4th Quarter 2015.  

Children’s Programming Aired  

NONE 

 

I hereby declare under penalty of perjury that the foregoing is true and correct. Executed this 

31th day of December, 2015. 

 

          

 Shari Gottesman 

 Assistant General Counsel 

 EVINE Live Inc. 









 
 
 
 
 
 
 

DIY NETWORK 
CHILDREN’S PROGRAMMING CERTIFICATION 

 
 
 
 On behalf of DIY Network, I hereby certify that DIY Network has fully complied with 

the provisions of the Children’s Television Act of 1990 (the “Act”) and the rules and regulations 

of the Federal Communications Commission (the “FCC”) promulgated thereunder for the Fourth 

Quarter of 2015. 

Specifically, DIY Network did not broadcast any children’s programming during the 

Fourth Quarter of 2015. 

This certification was executed this 8th day of January, 2016.   

 
 
 
      Signature:  
 
  
      Name:  Cynthia L. Gibson 
      Title:  EVP, CLO & Corporate Secretary 
 













 

CHILDREN’S PROGRAMMING CERTIFICATION 

 

Quarter: 4th 

Year: 2015 

This is to certify that the children’s programming and series distributed to Comcast Cable 

during the above referenced calendar quarter that were originally produced and broadcast primarily for an  

audience of children 12 years old and under, did not include any commercial spots that contained  

references to, characters or actors from, or that offered products relating to, the underlying program or  

series.  As a standard practice, we formatted and aired each of the children’s programs and series so that  

the total commercial time did not exceed 10.5 minutes per hour on weekends, and 12 minutes per hour on  

weekdays, in compliance with the Children’s Television Act of 1990 and the rules and regulations of the  

Federal Communications Commission.  

 

I hereby declare that the foregoing is true and correct.  

Executed this 5th day of January, 2016. 

Name: Bud Cantrell 

Title: Compliance Officer 

Company: Daystar Television Network 













 
 
 
 
 
 
 

COOKING CHANNEL 
CHILDREN’S PROGRAMMING CERTIFICATION 

 
 
 
 On behalf of Cooking Channel, LLC, I hereby certify that Cooking Channel, LLC has 

fully complied with the provisions of the Children’s Television Act of 1990 (the “Act”) and the 

rules and regulations of the Federal Communications Commission (the “FCC”) promulgated 

thereunder for the Fourth Quarter of 2015. 

Specifically, Cooking Channel, LLC did not broadcast any children’s programming 

during the Fourth Quarter of 2015. 

This certification was executed this 8th day of January, 2016.   

 
 
 
      Signature:  
 
      Name:  Cynthia L. Gibson 
      Title:  EVP, CLO  































 
 

Monthly E/I Programming Certification 
 
 
Month/Year:  4th quarter, 2015 (October, November, December) 
 
E/I Children’s Programming.  Attached hereto is information sufficient to enable Broadcaster 
to complete the FCC Children’s Programming Report (Form 398) for the D4 Channel. 
 
Closed Captioning.  All programming provided for broadcast on the station during this month 
was closed captioned, except for the programs noted below along with the applicable FEE 
exemption: 
 
D4 Channel is exempt from adding captions to programming at this time because the D4 
Channel’s annual gross revenues in the prior calendar year were less than $3 million. 
 
Commercial limits in Children’s Programming.  Programmer aired the following 
programming originally produced and broadcast primarily for an audience of children twelve 
years old and younger during this quarter: 
 
                                                                                                 Total Commercial Matter 
Children’s Program                   Days and times aired             (actual minutes & seconds)    
 
Underwater World                   Sat/Sun    9am (ET)                        5 minutes 
Kid Fitness                               Sat/Sun    9:30am (ET)                  4 minutes, 30 seconds 
Adventures in Odyssey          Sat/Sun   10am (ET)                       4 minutes, 30 seconds 
Real Life 101                            Sat/Sun   10:30am (ET)                  4 minutes 
 
*Total commercial matter includes all spots promoting products or services broadcast during 
children’s programs, including all spots provided by networks, syndicators and local stations. 
 
The Children’s Television Act and the FCC’s rules require that children’s programming may not 
contain more than 10.5 minutes of total commercial matter per clock hour on weekends and no 
more than 12.0 minutes of total commercial matter per clock hour on weekdays.  After due 
review of internal station records and documentation provided to us by program suppliers, 
programmer hereby certifies: 
 
_ X_   That it complied fully with the FCC’s commercial limits with respect to all children’s 
programs broadcast during this quarter, that are subject to those requirements. 
 
____   That it did not comply fully with the FCC’s commercial limits with respect to all children’s 
programs broadcast during this quarter that are subject to those requirements, as explained in 
Attachment A hereto. 
                

Signed : Ryan Raines 
                         

Name : Ryan Raines 
 

Date : January 5, 2016 







 
 

Month/Year: 4th quarter, 2015 (October, November, December) 
  
E/I Children’s Programming. Attached hereto is information sufficient to enable Broadcaster to complete 
the FCC Children’s Programming Report (Form 398) for the channel.  
 
Closed Captioning. All programming provided for broadcast on the station during this month was closed 
captioned, except for the programs noted below along with the applicable FEE exemption:  
 
Channel is exempt from adding captions to programming at this time because the channel’s annual gross 
revenues in the prior calendar year were less than $3 million.  
 
Commercial limits in Children’s Programming. Programmer aired the following programming originally 
produced and broadcast primarily for an audience of children 16 years old and younger during this quarter:  
 

Total Commercial Matter  
Children’s Program    Days and times aired   (actual minutes & seconds)  
Dragonfly TV     M   4:00pm (ET)   5:00 min  
Animal Rescue    T   4:00pm (ET)  5:00 min 
Dog Tales     W   4:00pm (ET)  5:00 min  
Whaddyado     Th   4:00pm (ET)  5:00 min 
Real Life 101     F   4:00pm (ET)  5:00 min 
Jack Hanna’s Animal Adventures M – F   4:30pm (ET)  5:30 min  
Dragonfly TV     Sat   7:00am (ET)   3:30 min  
Animal Rescue    Sat   7:30am (ET)   4:45 min  
Dog Tales     Sat   8:00am (ET)   4:45 min  
Jack Hanna’s Into the Wild   Sat   8:30am (ET)   4:45 min  
Whaddyado     Sat   9:00am (ET)   4:50 min  
Biz Kids     Sat   9:30am (ET)   4:45 min  
Real Life 101     Sat   10:00am (ET)   3:30 min  
Jack Hanna’s Animal Adventures  Sun   7:00am (ET)   3:30 min  
3 Wide Life     Sun   7:30am (ET)   3:30 min  
 
*Total commercial matter includes all spots promoting products or services broadcast during children’s 
programs, including all spots provided by networks, syndicators and local stations.  
 
The Children’s Television Act and the FCC’s rules require that children’s programming may not contain 
more than 10.5 minutes of total commercial matter per clock hour on weekends and no more than 12.0 
minutes of total commercial matter per clock hour on weekdays. After due review of internal station records 
and documentation provided to us by program suppliers, programmer hereby certifies:  
 
   X    That it complied fully with the FCC’s commercial limits with respect to all children’s programs 
broadcast during this quarter that are subject to those requirements.  
 
____ That it did not comply fully with the FCC’s commercial limits with respect to all children’s programs 
broadcast during this quarter that are subject to those requirements, as explained in Attachment A hereto.  
 

 
Signed:  Ryan Raines  
Name:   Ryan Raines  
Date:  January 5, 2016 





 
 

 

 

 

January 6, 2016 

 

 

Subject: WGN America Children's Television Act Compliance Certification 

 

This will certify that no programs subject to the FCC’s commercial time limits for children’s 

programs were broadcast over WGN America during the 4th quarter of 2015.  We will continue to 

certify Children’s Television Act Compliance quarterly.  If you have any questions or need any further 

assistance, contact me at 773-883-3255. 

Sincerely, 

Carmen Finch 

WGN America 

 

cc: Chuck Sennet 







V-me Media, Inc 
1001 Brickell Bay Dr., Ste. 1208, Miami, FL 33131 

T 305-377-98101F 305-603-8475 
www.VmeTV.com  

January 4, 2016 

Comcast Corporation 
Attn: Kimberly Trefsger 
1500 Market Street 
Philadelphia, PA 19102 

Via E-mail 

Re: Certification of Compliance with Children's Television Commercial Limits 
October 1. 2015 through December 31. 2015  

Dear Ms. Trefsger, 

I, Victor X. Cerda, SVP Corporate Strategy at Vme Media Inc., certify that all Vme 
programming conforms with the FCC rules and regulations for non-commercial television 
channels and as such, no children's program exhibited as part of the Vme KIDS channel 
contains more than 6 minutes of commercial matter per clock hour. Please do not hesitate 
to contact me with any questions you may have at 305-377-9810. 

Sincerely, 

// 
Victor X. Cerda 
SVP Corporate Strategy 













 
 
 
 
 
 
 

TRAVEL CHANNEL 
CHILDREN’S PROGRAMMING CERTIFICATION 

 
 
 
 On behalf of Travel Channel, I hereby certify that Travel Channel has fully complied 

with the provisions of the Children’s Television Act of 1990 (the “Act”) and the rules and 

regulations of the Federal Communications Commission (the “FCC”) promulgated thereunder 

for the Fourth Quarter of 2015. 

Specifically, Travel Channel did not broadcast any children’s programming during the 

Fourth Quarter of 2015. 

This certification was executed this 8th day of January, 2016.   

 
 
 
      Signature: 
 
 
      Name:  Cynthia L. Gibson 
      Title:  EVP, CLO & Corporate Secretary 
 





















INTERN AT101NAL
In llte Service Ot'Tlic fHipmo Wotldwidc

CHILDREN'S PROGRAIVtMING CERTIFICATION
(Fourth Quarter 2015)

This is to certify that the list below identifies alt programs and series considered as children's programming

under the Children's Television Act of 1990 (the "Act") aired by ABS-CBN INTERNATIONAL'S television

programming service known as The Filipho Channel for the period beginning October 1, 2015 to

December 31, 2015. As a standard practice/we formatted and aired each of the children's programs and

series so that the total commercial time (including ioca! avails/ promos for non-educationai programs and

adjacent ads running before or afterthe program within the same clock hour) did not exceed 10-5 minutes

per hour on weekends/ and 12 minutes per hour on weekdays. En compliance with the Act and the rules

and reguiations of the Federal Communications Commission (FCC). None of the following programs or

series included any commerciai spots that contained references to, characters or actors from, or that

offered products related to, the underlying program or series,

Children's proerams aired on The FWno Channef during the fourth quarter of 2015:

WANSAPANATAYM
LUVU

MATANGLAWIN

N^ne : IfoLIVIA G. DE JESUS;
Position: Managing Director

Dbte: January_,2016







 

 
 
 
 
 
 
 
 

 

To: All Partner Stations From:  Maureen Milmore, VP Production 

Re:  FCC Children’s Quarterly Report – 4
th
  Quarter 2015  

Date: December 15, 2015 Copies To:  

 
 
ATTENTION PUBLIC FILE ADMINISTRATOR 
 

We will be providing this information in the legal section of our Affiliate website.  This information is 

verification of the programs which ran and that commercial limitations were not exceeded within network 

and syndicated programming. 

 

Please feel free to contact Maureen Milmore at (818) 977-0469 with any questions (or e-mail your 

request to maureen.milmore@cwtv.com).  
 

 

The CW Television Network Teen/Young Viewer Programming 
 
Below is a list of 4

th 
Quarter 2015 CW Teen/Young Viewer Programming for your public files.  

 
Statement 

 
This statement is designed to furnish you with additional information concerning the commercial 
matter contained in the network’s teen/young viewer programs, and to enable you to more easily 
comply with the requirements of the Children’s Television Act of 1990. 
 
The following is a list of all CW Television Network programs which were produced and broadcast 
with the intention of primarily reaching an audience of young viewers between thirteen and sixteen 
that were scheduled for broadcast during the fourth quarter of 2015.  
 
 
 
 
 
 
 
 
 
 
  

 



4
th
 QUARTER 2015 – CW TEEN/YOUNG VIEWER PROGRAMMING 

  
Program:   Calling Dr. Pol 

Rating:       TV G 
Length:      30 min 

 
Program:   DogTown USA 

Rating:       TV G 
Length:      30 min 

 
Program:   Dog Whisperer with Cesar Millan: Family Edition 

Rating:       TV G 
Length:      30 min 

 
Program:   Dream Quest 

Rating:       TV G 
Length:      30 min 

 
Program:   Hatched 

Rating:       TV G 
Length:      30 min 

 
Program:   Save Our Shelter 

Rating:       TV G 
Length:      30 min 

 
 
 

 
 
 
 
 
 
 

Calling Dr. Pol Calling Dr. Pol DogTown USA 
Dog Whisperer with 
Cesar Millan: Family 

Edition 

Dog Whisperer with 
Cesar Millan: Family 

Edition 

Sat. 7:00am Sat. 7:30am Sat. 8:00am Sat. 8:30am Sat. 9:00am 

10/03/15 - #201 10/03/15 - #202 10/03/15 - #108 10/03/15 - #201 10/03/15 - #202 

10/10/15 - #203 10/10/15 - #204 10/10/15 - #109 10/10/15 - #205 10/10/15 - #206 

10/17/15 - #205 10/17/15 - #206 10/17/15 - #110 10/17/15 - #209 10/17/15 - #210 

10/24/15 - #207 10/24/15 - #208 10/24/15 - #111 10/24/15 - #213 10/24/15 - #214 

10/31/15 - #209 10/31/15 - #210 10/31/15 - #112 10/31/15 - #217 10/31/15 - #218 

11/07/15 - #211 11/07/15 - #212 11/07/15 - #113 11/07/15 - #221 11/07/15 - #222 

11/14/15 - #213 11/14/15 - #214 11/14/15 - #114 11/14/15 - #225 11/14/15 - #226 

11/21/15 - #215 11/21/15 - #216 11/21/15 - #115 11/21/15 - #229 11/21/15 - #230 

11/28/15 - #201 11/28/15 - #202 11/28/15 - #107 11/28/15 - #201 11/28/15 - #202 

12/05/15 - #203 12/05/15 - #204 12/05/15 - #108 12/05/15 - #205 12/05/15 - #206 

12/12/15 - #205 12/12/15 - #206 12/12/15 - #109 12/12/15 - #209 12/12/15 - #210 

12/19/15 - #207 12/19/15 - #208 12/19/15 - #110 12/19/15 - #213 12/19/15 - #214 

12/26/15 - #209 12/26/15 - #210 12/26/15 - #111 12/26/15 - #217 12/26/15 - #218 



Dog Whisperer with 
Cesar Millan: Family 

Edition 

Dog Whisperer with 
Cesar Millan: Family 

Edition 
Save Our Shelter Hatched Dream Quest 

Sat. 9:30am Sat. 10:00am Sat. 10:30am Sat. 11:00am Sat. 11:30am 

10/03/15 - #203 10/03/15 - #204 10/03/15 - #101 10/03/15 - #101 10/03/15 - #101 

10/10/15 - #207 10/10/15 - #208 10/10/15 - #102 10/10/15 - #102 10/10/15 - #102 

10/17/15 - #211 10/17/15 - #212 10/17/15 - #103 10/17/15 - #103 10/17/15 - #103 

10/24/15 - #215 10/24/15 - #216 10/24/15 - #104 10/24/15 - #104 10/24/15 - #104 

10/31/15 - #219 10/31/15 - #220 10/31/15 - #105 10/31/15 - #105 10/31/15 - #105 

11/07/15 - #223 11/07/15 - #224 11/07/15 - #106 11/07/15 - #106 11/07/15 - #106 

11/14/15 - #227 11/14/15 - #228 11/14/15 - #107 11/14/15 - #107 11/14/15 - #107 

11/21/15 - #231 11/21/15 - #232 11/21/15 - #108 11/21/15 - #108 11/21/15 - #108 

11/28/15 - #203 11/28/15 - #204 11/28/15 - #101 11/28/15 - #101 11/28/15 - #104 

12/05/15 - #207 12/05/15 - #208 12/05/15 - #102 12/05/15 - #102 12/05/15 - #103 

12/12/15 - #211 12/12/15 - #212 12/12/15 - #103 12/12/15 - #103 12/12/15 - #106 

12/19/15 - #215 12/19/15 - #216 12/19/15 - #104 12/19/15 - #104 12/19/15 - #102 

12/26/15 - #219 12/26/15 - #220 12/26/15 - #105 12/26/15 - #105 12/26/15 - #105 

 













Certification of Compliance: FCC Children's Television Requirements
October lr2015 through I)ecember 31,2015

On behalf of the Trinity Christian Center of Santa Ana, Inc., dlblaTrinity Broadcasting
Network (TBN), this is to certiff that the program services named below comply with the FCC's
children's television programming and commercial time limit obligations specified in FCC Rules
7 3 .67 1 and 7 3 .67 0 (46 CFR 7 3 .67 1 and 7 3 .67 0), respectively.

TBN is a not-for-profit, tax-exempt church corporation qualified under section 501(cX3)
of the Internal Revenue Code (26 USC 501(c)(3)). During the period of time covered by this
certification, TBN did not air more than 10.5 minutes of commercial matter per hour during
children's programming on weekends, or more than 12 minutes of commercial matter per hour on
weekdays.

The following children's programs aired during the period of time covered by this
certification:

Pahappahooey Island
Nest Animated Stories from the Bible
Dr. Wonder's Workshop
The Lads TV
VeggieTales
3-2-1 Penguins!
Gina D's Kids Club
The Story Keepers
RocKids TV
Auto-B-Good

Monster Truck Adventures
Mary Rice Hopkins & Puppets with a Heart
Lassie
Davey & Goliath
iShine Knect
Mike's Inspiration Station
Paws and Tales
Miss Charþ's Diner
Colby's Clubhouse
The Bed Bug Bible Gang

This certification is provided for the following digital program service(s) broadcast on

cable television systems: TBN and The Church Channel (TCC)*.

This certification is true and correct, to the best of my knowledge and understanding, and
is made this 3lst day of December, 2015

Signature
National Sales Director

* As specifiedinChildren's Television Obligations Of Digital Television Broadcasters, FCC 04-
221 (124), "digital broadcasters [are permitted] to air all of their additional [3 hours of] digital

fchildren's] core programming, beyond the 3 hour baseline on the main digital program stream,

on one free digital video channel or distribute it across multiple free digital video channels, at

their discretion, as long as the stream/s on which the core programming is aired has comparable
carriage on multichannel video programming distributors ("MVPDs")." Accordingly, the SOAC
program service has a Saturday core block of children's programming of twelve (12) hours (7

a.m. to 7 p.m.). Three (3) hours of that block provide compliance with FCC Rule 73.671for the
TBN Enlace service, three (3) additional hours of that programming block also provide
compliance for the ruCE (formerly JCTV) program service, and three (3) additional hours of that
programming block also provide compliance for the TBN-Salsa service. Similarly, the TBN and

TBN HD services have a Saturday core block of children's programming of six (6) hours (7 a.m.
to I p.m.). Three (3) hours of that block provide compliance with FCC Rule 73.671for the TCC
service.



Certification of Compliance: FCC Children's Television Requirements
October 1,2015 through December 3lr20l5

On behalf of the Trinþ Christian Center of Santa Ana, Inc., d/b/a Trinity Broadcasting Network (TBN),
this is to certiff that the program services named below comply with the FCC's children's television programming
and commercial time limit obligations specified in FCC Rules 73.671and73.670 (46 CFR 73.671 and73.670),
respectively.

TBN is a not-for-proflrt, tax-exempt church corporation qualified under section 501(c)(3) ofthe Internal
Revenue Code (26 USC 501(cX3)). During the period of time covered by this certification, TBN did not air more
than 10.5 minutes of commercial matter per hour during children's programming on weekends, or more than 12

minutes of commercial matter per hour on weekdays.

The following children's programs aired during the period of time covered by this certification:

3-2-l Penguinsl
Adventures in Booga Booga Land
Animal Atlas
Another Sommer-Time Adventure
Aqua Kids Adventures
Amie's Shack
Auto-B-Good
BB's Bedtime Stories
Becþ's Bam
BJ's Teddy Bear Club and Bible Stories
Boulder Buddies
Brainy Baby
Bugtime Adventures
Cherub Wings
Children's Heroes of the Bible
Chubby Cubbies
Colby's Clubhouse
Come On Over
Cowboy Dan's Frontier
Creation Creatures
D.A.R.E. Safety Tips with Retro Bill
Davey & Goliath
Dr. Wonder's Workshop
Ewe Know
Faithville
Flufl Gardens
Flying House
From Aardvark to Zucchini
Fun Food Adventures
Gerbert
Gina D's Kids Club

Gospel Bill
Grandfather Reads

Hermie & Friends
iShine Knect
Jacob's Ladder
Kids Club
Kids Like You
Lassie
Little Buds
Little rùy'omen

Maralee Dawn & Friends
Mary Rice Hopkins & Puppets With a Heart

Mickey's Farm
Mike's Inspiration Station
Miss BG
Miss Charity's Diner
Monster Truck Adventures
Mustard Pancakes

Nanna's Cottage
Nest Animated Stories from tbe Bible
Nest Family's Animated Hero Classics
Pahappahooey Island
Paws and Tales
Professor Bounce's Kid Fit
Puppet Parade

Quigley's Village
Raggs

Retro News: A Blast from the Past

Rocka-Bye Island
RocKids TV
Sarah's Stories

Sing Along with Gina D
St. Bear's Dolls Hospital

Super Simple Science Stuff
Superbook
Swiss Family Robinson
The Adventures of Ca¡los Caterpillar
The Adventures of Donkey Ollie
The Adventures of Skippy
The Bedbug Bible Gang
The Big Garage

The Cha¡lie Church Mouse Show
The Choo Choo Bob Show
The Dooley and Pals Show
The Filling Station
The Funny Company
The Huggabug Club
The Knock, Knock Show
The Lads TV
The Reppies

The Story Keepers

The Swamp Critters of Lost Lagoon
The Tails ofAbbygail
The World of Jonathan Singh
The Zula Patrol
TuneTime

Upstairs Downstairs Bears

VeggieTales
Wild About Animals
Wild's Life
Young America Outdoors
Zoo Clues

This certification is provided for the following digital program service(s) distributed on cable television
systems: TBN Enlace*, ruCE (formerly JCTV)*, Smile of a Child (SOAC)* and TBN-Salsa.

This certification is true and conect, to the best of and is made this 3lst
daY of December'2015' 

Signature
Adcock, National Sales Director

+ As specified in Children's Television Obligations Of Digital Television Broadcasters,FCC 04-221 (124),"digital broadcasters

[are permiued] to air all of their additional [3 hours ofl digital [children's] core programming, beyond the 3 hour baseline on the
main digital program stream, on one free digital video channel or distribute it across multiple free digital video channels, at their
discretion, as long as the strear¡/s on which the core programming is aired has comparable carriage on multichannel video
programming distributors ("MVPDs")." Accordingly, the combined JUCE and SOAC program service has a Saturday core block
of children's programming of twelve (12) hours (7 a.m. to 7 p.m.).Three (3) hours of that block provide compliance with FCC
Rule 73.671 for the TBN Enlace service, and three (3) additional hours of that programming block also provide compliance for
TBN Salsa. Similarly, the TBN and TBN HD services have a Saturday core block of children's programming of six (6) hours (7
a.m. to I p.m.). Three (3) hours of that block provide compliance with FCC Rule 73.671 for the TCC service.



























































INTERNATIONAL
In The Strvice Of The Filipfno Worlclwidu

CHILDREN'S PROGRAMMING CERTIFICATION
(Fourth Quarter 2015)

This is to certify that the list beiow identifies all program/s considered as children's programming under

the Children's Television Act of 1990 (the "Act") aired by ABS-CBN INTERNATIONAL'S television

programming service known as MyxTV for the period beginning October 1, 2015 to December 31, 2015.

As a standard practice, we formatted and aired the children's program/s so that the total commercial time

(including local avails, promos for non-educationa! programs and adjacent ads running before or afterthe

program within the same clock hour) did not exceed 10.5 minutes per hour on weekends, and 12 minutes

per hour on weekdays, in compliance with the Act and the rules and regulations of the Federal

Communications Commission (FCC). None of the following programs or series included any commerdaf

spots that contained references to, characters or actors from, or that offered products related to, the

underlying program or series.

Children's proeram/s aired on MvxTV during the fourth quarter of 2015:

-None-

fame f OLIVIA G. DE JESUS ^
^ostt!dn: Managing Director

)ate: January_,2016













 
(Oct-Nov-Dec) 

CERTIFICATION OF COMPLIANCE WITH COMMERCIAL LIMITS IN CHILDREN’S 
PROGRAMMING, FOURTH QUARTER 2015 

 
MEXICANAL aired the following programming originally produced and broadcast primarily for an audience of 
children twelve years old and younger during this quarter. 
 
 
Children´s 
Program 

Description Days & Times Aired Times 
aired in 

the period 

Commercial 
time  

(min, sec) 
Viva la Pelota 
(e/i) 
Long Live The 
Ball 

This children’s show from Chiapas has as its main 
objective the promotion of values. While 
entertaining kids, it also motivates them to take 
care of the environment, and to foster 
brotherhood.  Parents are invited to work together 
with their children to promote change in society. 
Target Age Group: 6-12 
 

Sat 09:00 - 10:00 AM PT 
Sat 11:00 - 12:00 PM CT 
Sat 12:00 - 01:00 PM ET 
 
 
Duration: 60 minutes 
 

13 total 3 min 

Kabum (e/i) Enjoy yourself with the children’s program made 
for children like you. Discover inventions, 
novelties, animals and games, while we make 
new friends in Oaxaca and other places in 
Mexico. 
Taget Age Group: 6-12 
 

Sat 10:00 - 10:30 AM PT 
Sat 12:00 - 12:30 PM CT 
Sat 01:00 - 01:30 PM ET 
 
Duration: 30 minutes 
 

13 total 2 min 

Club C7 (e/i) A children’s show where the main characters are 
kids like you, who invite you to come explore, 
create and discover everything around us, with a 
variety of activities which will make you put on 
your thinking caps and enjoy yourselves. We 
learn while having fun. Our young hosts will show 
you interesting sites around the state of Jalisco 
and of course introduce you to the culture, sports, 
and lots of entertainment. 
 
Target Age Group: 4-10 
 

Sat 10:30 - 11:00 AM PT 
Sat 12:30 - 01:00 PM CT 
Sat 01:30 - 02:00 PM ET 
 
Duration: 30 minutes 
 

13 total 2 min 

Club de la 
Galaxia (e/i) 
Galaxy Club 

A place where children can have fun while 
learning to develop their imagination through 
content created especially for them. 
 
Target Age Group: 6-12 

Sat 11:00 - 11:30 PM PT 
Sat 01:00 - 01:30 PM CT 
Sat 02:00 - 02:30 PM ET 
Sat 11:30 - 12:00 PM PT 
Sat 01:30 - 02:00 PM CT 
Sat 02:30 - 03:00 PM ET 
 
Duration: 30 minutes 
 

26 total 2 min 

 
The Children’s Television Act and the FCC’s rules impose the following commercial limits: 
 

1. Children’s programming may not contain more than 10.5 minutes of total commercial matter per clock 
hour on weekends and no more than 12.0 minutes of total commercial matter per clock hour on 
weekdays. 

2. On and after January 1, 2006, children’s programming may not direct viewers to an internet website 
unless the website offers a substantial amount of bona fide program-related or other no-commercial 
purposes (that is, e-commerce or advertising); (iii) the website’s home page and other menu pages 
clearly distinguish between the website’s commercial and non-commercial sections; and (iv) the 
pages of the website to which viewers are directed is not used for e-commerce, advertising, or other 
commercial purposes (that is, the page has no link labeled “store” or direct links to other pages with 
commercial material). 



 
 
 

3. On an after January 1, 2006, neither children’s programming not commercials aired during children’s 
programming may display Internet website addresses that direct viewers to Internet websites that 
utilize a program’s characters to advertise, promote, or sell products or services. 

 
After due review of internal channel records and documentation provided to us by program suppliers, Mexicanal 
hereby certifies: 
 

X that it complied fully with the FCC’s commercial limits with respect to all children’s 
programs broadcast during this quarter that are subject to those requirements. 
 

 that it not complied fully with the FCC’s commercial limits with respect to all children’s 
programs broadcast during this quarter that are subject to those requirements, as 
explained in Attachment A hereto. 
 

 
 
 
 
 
 
Israel Reyero 
Programming and Content Director 
Mexicanal, LLC 
(December 31, 2015) 

















 
 
 
 
 
 
 

HOME & GARDEN TELEVISION 
CHILDREN’S PROGRAMMING CERTIFICATION 

 
 
 
 On behalf of Home & Garden Television, I hereby certify that Home & Garden 

Television has fully complied with the provisions of the Children’s Television Act of 1990 (the 

“Act”) and the rules and regulations of the Federal Communications Commission (the “FCC”) 

promulgated thereunder for the Fourth Quarter of 2015. 

Specifically, Home & Garden Television did not broadcast any children’s programming 

during the Fourth Quarter of 2015. 

This certification was executed this 8th day of January, 2016.   

 
 

      Signature:  
 
      Name:  Cynthia L. Gibson 
      Title:  EVP, CLO & Corporate Secretary 
 





 

 
 

A Crown Media Holdings, Inc. Company 
Leslie Park 

lesliepark@crownmedia.com 
12700 Ventura Boulevard, Studio City, CA 91604 

Ph: 818.755.1217   Fx: 818.755.2461 
 

 
 
 
0BCHILDREN’S PROGRAMMING CERTIFICATION 

 
FOURTH QUARTER 2015 

 
 
 
 
 

This is to certify that Hallmark Channel and Hallmark Movies & Mysteries were 
in compliance with the rules and regulations as described in the Children’s Television 
Act of 1990 during the fourth quarter of 2015. 

 
Executed this 1st day of January, 2016.   

  
 
 
 

       
____________________________ 

      Charles Stanford 
      Executive Vice President 
      Legal and Business Affairs and 
      General Counsel 
      Crown Media Holdings, Inc. 
 



 
 
 
 
 
 
 

GREAT AMERICAN COUNTRY 
CHILDREN’S PROGRAMMING CERTIFICATION 

 
 
 
 On behalf of Great American Country, I hereby certify that Great American Country has 

fully complied with the provisions of the Children’s Television Act of 1990 (the “Act”) and the 

rules and regulations of the Federal Communications Commission (the “FCC”) promulgated 

thereunder for the Fourth Quarter of 2015. 

Specifically, Great American Country did not broadcast any children’s programming 

during the Fourth Quarter of 2015. 

This certification was executed this 8th day of January, 2016.   

 
 

Signature: 
 
  
      Name:  Cynthia L. Gibson 
      Title:  EVP, CLO & Corporate Secretary 
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