235 E 45th Street

New York, NY 10017 A-l- E N ETWOR KS

January 5, 2016

Re: AETN Networks — Certification of Compliance withildren’s Television Act of 1990,
Closed-Captioning Programming Laws, and Video Descriftrmgramming Laws
4t Quarter — October 1, 2015 — December 31, 2015

To Whom It May Concern:

This letter shall serve as certification under the Childr&elevision Act of 1990 (the “Act”) that for the
respective quarter ended December 31, 2015, A&E Televisiomdret, LLC (*“AETN”) has been in
compliance with the Act with respect to all of itswetks (including in high definition).

This letter shall also serve as certification thaTAEhas been in compliance with the following programming
laws with respect to its programming services forgharter ended December 31, 2015: (i) the closed-
captioning requirements set forth in Section 79.1 of Riflef the Code of Federal Regulations, including
Section 79.1(j)(2), and (ii) with respect to “Historytie video description requirements set forth in Sectiod 79.
of Title 47 of the Code of Federal Regulations.

A&E Television Networks, LLC is dedicated to providing thest programming and customer service possible.

| can be reached at (212) 210-9110 or via email: pamala.st@aarmetworks.com with any questions or
concerns. We thank you for your business and wish you continuegessuc

Regards,

Meéw
Pamala Steward
Senior Manager

Distribution Contracts & Budgets

CC: S. Plasse

213270v6



FOOD NETWORK
CHILDREN’S PROGRAMMING CERTIFICATION

On behalf of Food Network, | hereby certify that Food Network has fully complied with
the provisions of the Children’s Television Act of 1990 (the “Act”) and the rules and regulations
of the Federal Communications Commission (the “FCC”) promulgated thereunder for the Fourth
Quarter of 2015.

Specifically, Food Network did not broadcast any children’s programming during the
Fourth Quarter of 2015.

This certification was executed this 8th day of January, 2016.

Signature:

Name: Cynthia L. Gibson
Title: EVP, CLO & Corporate Secretary



ABSoCBN
INTERNATIONAL

In The Serviee Of The Filipino Worldwide

CHILDREN’S PROGRAMMING CERTIFICATION
(Fourth Quarter 2015)

This s ta certify that the fist below identifies all program/s considered as children's programming under
the Children’s Television Act of 1990 {the “Act”} aired by ABS-CBN INTERNATIONAL's television
programming service known as Filipino On Demand for the period beginning October 1, 2015 to
December 31, 2015. As a standard practice, we formatted and aired the children’s program/s so that the
total commercial time {including local avails, promos for non-educational programs and adjacent ads
running before or after the program within the same ciock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Act and the rules and
regulations of the Federal Communications Commission (FCC). None of the following programs or series
included any commercial spots that contalned references to, characters or actors from, or that offered
products related to, the underlying program or series.

Children's program/s aired on Fifipine On Demand during the fourth quarter of 2015:

-None-

7
Ly

e —

Natne : / OLIVIA G, DEJESUSﬂ\

Pgsition’ Managing Director
Date: January __, 2016




Eternal Word Television Network, Inc.

7y, \ 4 5817 Old Leeds Road

I 1

Ew Nl‘ o ‘\ Irondale, AL 35210-2164 USA
GLOBAL CATHOLIC NETWORK\\."’!’ Tel 205 271 2900
Mother M. Angelica, Foundress

Christine Klumpp
Comcast Cable
One Comcast Center

Fax 205 271 2920

www.ewtn.com

January 8, 2016

Philadelphia, PA 19103

Via email Christine Klumpp@comcast.com

4th Quarter 2015 FCC Closed Captioning and Children’s Television Compliance for

Dear Christine:

EWTN Domestic Services: EWTN and EWTN espaiiol

This letter serves to certify Eternal Word Television Network’s ongoing compliance with the FCC
Closed Captioning Rules and the commercial limitations set forth in the Children’s Television Act of
1990 as explained below:

Closed Captioning of Video Programming - 47 C.F.R. § 79.1. Under sub-parts (11)
(expense greater than 2% of gross revenue from that channel) and (12) (gross revenue from
that channel less than three million) of subsection 79.1(d), EWTN remains exempt.

Children’s Television Act of 1990 — 47 USC § 303a. EWTN remains compliant with the
commercial limitations set forth in 47 USC § 303a(b) of less than 10.5 minutes per hour on
weekends and less than 12 minutes per hour otherwise.

Please feel free to contact me with questions or concerns regarding this certification.

p.s.

Best regards,
ETERNAL WORD TELEVISION NETWORK, INC.

A 4 Vi
P

; |
¢ |

\/
John B. Manos, Esqg.
Vice President and General Counsel
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CALM Act and Caption Quality certifications are now available online at http://ewtn.com/technical.asp



http://ewtn.com/technical.asp�

cVIhS
VE

CHILDREN’S PROGRAMMING — PERPETUAL CERTIFICATION
REGARDING:

EVINE Live Inc.
DBA EVINE Live
6740 Shady Oak Road
Eden Prairie, MN 55344
952-943-6000

This is to certify that the EVINE Live programming service (the “Service”) does not currently
contain any children’s programming as defined under 47 CFR § 76.225 of the rules and
regulations of the Federal Communications Commission.

In the event that the Service includes any children’s programming on its schedule after the date
hereof, the Service will provide in writing, by the tenth day following the end of the calendar
quarter in which such children’s programming is added, a description of such programming
specifying the dates and time of transmission and the duration of the “commercial matter’
included herein.

| hereby declare under penalty of perjury that the foregoing is true and correct. Executed this
31t day of December, 2015.

Shari Gottesman
Assistant General Counsel
EVINE Live Inc.



cVIho
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CHILDREN’S PROGRAMMING CERTIFICATION

REGARDING:
EVINE Live Inc.
DBA EVINE Live

6740 Shady Oak Road
Eden Prairie, MN 55344
952-943-6000

This is to certify that the EVINE Live programming service (the “Service”) to the extent it airs
children’s programming as defined under 47 CFR § 76.225 of the rules and regulations of the
Federal Communications Commission, has aired no more than 10.5 minutes of commercial
matter per hour on the weekends, and no more than 12 minutes of commercial matter per
hour on weekdays during children’s programming, and is otherwise in compliance with the
Children’s Television Act of 1990. The following sets forth children’s programming aired on the
Service during the 4th Quarter 2015.

Children’s Programming Aired

NONE

| hereby declare under penalty of perjury that the foregoing is true and correct. Executed this
31t% day of December, 2015.

-

Shari Gottesman
Assistant General Counsel
EVINE Live Inc.



mn Starz Entertainment, LLC | 8900 Liberty Circle

ENTERTAINMENT Englewood, CO 80112
T 720.852.7700 STARZ.COM

January 5, 2016

VIA FACSIMILE: 215-286-3572
AND U.S. MAIL

Ms. Kim Trefsger

Legal Department

Comcast Cable Communications
One Comcast Center
Philadelphia, Pennsylvania 19103

Dear Ms. Trefsger:

Pursuant to your request for Starz Entertainment, LLC’s (““STE”) Children’s Television Certification,
I am enclosing the appropriate certificate of compliance in accordance with the cable operator’s
public record-keeping requirements for The Children’s Television Act of 1990 (the “Act”) and 47
CFR §§76.225 and 76.1703, thus satisfying such requirements for the fourth quarter of 2015.

STE does not air commercial matter on any of the channels it operates and provides, including
Encore, Encore Action, Encore Black, Encore Classic, Encore Family, Encore Suspense, Encore
Westerns, Encore On Demand, Starz, Starz Cinema, Starz Comedy, Starz Edge, Starz InBlack, Starz
Kids & Family, Starz On Demand, MoviePlex, MoviePlex On Demand, IndiePlex and RetroPlex.
The accompanying certification attests to these channels’ full and complete compliance with the Act
and the FCC’s corresponding regulations, as set forth at 47 CFR §§76.225.

Please contact me at 720-852-6266 if you have any questions regarding this matter.

Sincerely yours,

STARZ ENTERTAINMENT, LLC

Todd Hoy
Vice President, Business & Legal Affairs — Distribution

TH:nt
Enclosure

cc: Christine Carrier



STARZ ENTERTAINMENT, LLC’S
CHILDREN’S PROGRAMMING CERTIFICATE

Starz Entertainment, LLC is the owner and operator of the following programming channels
distributed by cable television systems: Encore, Encore Action, Encore Black, Encore Classic,
Encore Family, Encore Suspense, Encore Westerns, Encore On Demand, Starz, Starz Cinema,
Starz Comedy, Starz Edge, Starz InBlack, Starz Kids & Family, Starz On Demand, MoviePlex,
MoviePlex On Demand, IndiePlex and RetroPlex.  This is to certify that, for the period from
October 1, 2015 through December 31, 2015, the foregoing channels, which are all commercial-
free premium channels, did not contain any “‘commercial matter” during any children’s
programming that was aired on such channels. See 47 CFR §76.225.

I hereby declare that the foregoing is true and correct. Executed this 5" day of January, 2016.

STARZ ENTERTAINMENT, LLC

,MQLA/

Todd Hoy
Vice Pre31dent
Business & Legal Affairs — Distribution




Kerry Brockhage

Senior Vice President & Chief Counsel
Content Distribution

30 Rockefeller Plaza - 1221 Campus
Office 27A26

New York, NY 10112

212-664-3313 NY Tel

kerry.brockhage@nbcuni.com

NBCUniversal
January 6, 2016

RE: Certification of Compliance with Children’s Television Act 1990

Q4-2015 — FCC Rules 76.225 & 76.1703

This is to certify that the NBCUniversal programming services currently known as
BRAVO, CHILLER, CLOO, CNBC, CNBC World, E!, GOLF, MSNBC, NBC
UNIVERSO, NBCSN, OXYGEN, SYFY, THE ESQUIRE NETWORK, UNIVERSAL,
HD, & USA NETWORK (and any high definition simulcast of such networks), as a
standard practice, do not format or air any programs and/or seties specifically designed for
children 12 and under, and, therefore, ate in compliance with the commercial time
limitations of the Children’s Television Act of 1990 for the Third Quarter of 2015.

We will notify you if and when this practice changes, as required. I hereby certify
that the foregoing is true and cotrect. Executed on this 6" dgy of January 2016.

A
Yy P2 /‘//,,
/I&erry B_{ockhage //)

NBCUniversal:1804217v1



DIY NETWORK
CHILDREN’S PROGRAMMING CERTIFICATION

On behalf of DIY Network, | hereby certify that DI'Y Network has fully complied with
the provisions of the Children’s Television Act of 1990 (the “Act”) and the rules and regulations
of the Federal Communications Commission (the “FCC”) promulgated thereunder for the Fourth

Quarter of 2015.

Specifically, DIY Network did not broadcast any children’s programming during the

Fourth Quarter of 2015.

This certification was executed this 8th day of January, 2016.

Signature: W Q;%

Name: Cynthia L. Gibson
Title: EVP, CLO & Corporate Secretary



B?QNEP | @ Networks Group

CHILDREN’S PROGRAMMING CERTIFICATION

The undersigned hereby certifies to Affiliate that the television programming service
currently known as Disney XD was in compliance in all material respects with the
commercial time provisions of the Children’s Television Act of 1990 (the “Act’), as
set forth in 47 U.S.C. Section 303a and the rules and regulations of the Federal
Communications Commission promulgated thereunder, during the period October 1,
2015 through December 31, 2015 (the “Applicable Quarter”). A list of all programs
that Disney XD considered children’s programming under the Act that aired on
Disney XD during the Applicable Quarter has been attached as Schedule A hereto
and is fully incorporated herein.

| hereby declare that the foregoing is true and correct to the best of my knowledge.

Executed this[,i_ﬂ_*day of January, 2016.

ABC Cable Networks Group
d/b/a Disney XD

Signature: WW

Name: Paul A. DeBenedittis

Title: Senior Vice President,
World Wide Programming Strategy
Scheduling, MultiPlatform and Acquisitions
Disney Channel, Disney Junior and Disney XD

This is a copy. The original is on file at ABC Cable Networks Group d / b / a / Disney XD offices located at 3800
W. Alameda Avenue, Burbank, California 91505.



SCHEDULE A

TC

CHILDREN'S PROGRAMMING CERTIFICATION

FOR

ABC CABLE NETWORKS GROUP
dibfa DISNEY XD
(October 1 - December 31, 2015)

Adventures of Sharkboy and Lavagir], The

Brave

Cats & Dogs: The Revenge of Kitly Galore

Diary of a Wimpy Kid

Bisney Mickey Mouse

Disney XD ESPN Sport Science

Disney XD Presents Clash of Karls Mario Kart 8
Disney XD's Yule Log 2015

Bisney's A Christmas Carol

Doraemon

ESPN Films and Risney XD Present Becoming

Fish Hooks

Future-wWorm!

Game Plan, The

Gamer's Guide to Pretty Much Everything

Gaming Show {In My Parents’ Garage)

Grayvity Falls

Hulk and the Agents of S.M.AS.H.

Kickin' It

Kirby Buckets

Lab Rats

Lab Rats vs. Mighty Med

LEGO Marvel Super Heroes: Avengers Reassembled!
LEGO Marvel Super Heroes: Avengers Reassembled! {shorts)
LEGO Star Wars: Droid Tales - Flight of the Falcon
LEGO Star Wars: Droid Tales - Gambit on Geonosis
LEGO Star Wars: Droid Tales - Migsion to Mos Eisley
Mark & Russell's Wild Ride

Marvel Maximum Overload

Marvel's Avengers Assemble

Marvel's Guardians of the Galaxy

Mighty Med

Monsters University

Mostly Ghostly - Have You Met My Ghoulfriend?
Mostly Ghostly - Who Let The Ghosts Out?
Nigthmare Before Christmas, The

Nintende Warld Championship 2015 Special

Pants on Fire

ParaNorman

Penn Zero: Part-Time Hero

Phingas and Ferb

Phineas and Ferb the Movie: Across the 2nd Dimension
Pickie and Peanut

Planes

R.L. Stine's The Haunting Hour: Don't Think About It
Randy Cunningham: Sth Grade Ninja

Spy Kids

Spy Kids 2: The Island of Lost Dreams

Spy Kids: All the Time in the World

Star vs. the Forces of Evil

Star Wars Rebels

Star Wars Rebels: The Ultimate Guide

Star Wars The New Yoda Chronicles - Clash of the Skywalkers
Star Wars The New Yoda Chronicles - Escape from the Jedi Temple
Star Wars The New Yoda Chronicles - Race for the Holocrons
Star Wars The New Yoda Chronicles - Raid on Coruscant
Star Wars: Droid Tales - Crisis on Coruscant

Star Wars: Droid Tales - Exit from Endor

Tangled

The 7D

Toy Story 3

Toy Story of Terror

Toy Story That Time Forgot

Twas the Night

Two More Eggs

Twa More Eggs: Cluth 1

Two More Eggs: Cluth 2

Two More Eggs: Cluth 3

Twe More Eggs: Cluth 4

Two More Eggs: Cluth 5

Ultimate Spider-Man

Wall-E

Wander Over Yonder

Willy Wonka & the Chocolate Factory (1971)
YO-KAWATCH












CHILDREN’S PROGRAMMING CERTIFICATION

Quiarter: 4th

Year: 2015

This is to certify that the children’s programming and series distributed to Comcast Cable

during the above referenced calendar quarter that were originally produced and broadcast primarily for an
audience of children 12 years old and under, did not include any commercial spots that contained
references to, characters or actors from, or that offered products relating to, the underlying program or
series. As a standard practice, we formatted and aired each of the children’s programs and series so that
the total commercial time did not exceed 10.5 minutes per hour on weekends, and 12 minutes per hour on
weekdays, in compliance with the Children’s Television Act of 1990 and the rules and regulations of the

Federal Communications Commission.

I hereby declare that the foregoing is true and correct.
Executed this 5th day of January, 2016.

Name: Bud Cantrell

Title: Compliance Officer

Company: Daystar Television Network



Eh

(Comcast <&
SPORTSNET.

% December 16, 2015

Re:  Comcast SportsNet Northwest - Children’s Television Act of 1990

This letter is intended to assist you in satisfying your obligations under the Children’s
Television Act of 1990 and the Federal Communications Commission’s regulations
relating thereto in connection with your carriage of Comcast SportsNet (which service is
owned and operated by Comcast SportsNet Northwest) (“SportsNet™) for Quarter 4 of
2015,

The SportsNet service does not currently contain any “children’s programming” (as

defined by the FCC), and we have no current intention of adding such programming, In

the event, however, that the service does contain any “children’s programming” after the

date hereof, such programming will not contain “commercial matter” (as defined by the

FCC) that, when added to the “commercial matter” you may insert under our affiliation
v agreement, exceeds applicable limits.

Best regards,

O —

Larry Eldridge
Vice President and General Manager

cc: Denise Garcia



(Comcast )
SPORTSNET.

42 THIRD AVENUE
BURLINGTON, MA 01803

January 4, 2016

Comcast SportsNet New England
Certification of Compliance with Children’s Programming
Quarter Ending December 31, 2015

This letter is intended to assist you in satisfying your obligations under the Children’s Television
Act of 1990 and the Federal Communications Commission’s (“FCC”) regulations relating
thereto in connection with your carriage of Comcast SportsNet (which service is owned and
operated by Sports Channel New England Limited Partnership) (“SportsNet™).

The SportsNet service does not currently contain any “children’s programming” (as defined by
the FCC), and we have no current intention of adding such programming. In the event, however,
that the service does contain any “children’s programming” after the date hereof, such
programming will not contain “commercial matter” (as defined by the FCC) that, when added to
the “commercial matter” you may insert under our affiliation agreement, exceeds applicable
limits.

Best regards,

Bill Br
President




I%CSN

December 31, 2015

Re: Comcast SportsNet Mid-Atlantic - Children'’s Television Act of 1990

This letter is intended to assist you in satisfying your obligations under the Children’s
Television Act of 1990 and the Federal Communications Commission’s regulations
relating thereto in connection with your carriage of Comcast SportsNet (which service is
owned and operated by Comcast SportsNet Mid-Atlantic, L.P.) (“SportsNet”) for Quarter
Four of 2015.

The SportsNet service does not currently contain any “children’s programming” (as
defined by the FCC), and we have no current intention of adding such programming. In
the event, however, that the service does contain any ““children’s programming” after the
date hereof, such programming will not contain “commercial matter” (as defined by the
FCC) that, when added to the “commercial matter” you may insert under our affiliation
agreement, exceeds applicable limits.

Best regards,

Rebecca Schulte
President and General Manager

heldyy

cc: Kathy McMahon
Denise Garcia



comcast <.
SPORTSNET.

350 NORTH ORLEANS - SUITE §1-100
CHICAGO, L 60654

Decembetr 31, 2015

RE:  Children’s Television Act of 1990
4th Quarter 2015

This letter is intended to assist you in satisfying your obligations under the Children’s Television
Act of 1990 and the FCC regulations relating thereto in connection with your carriage of Comcast
SportsNet (which service is owned and operated by Comcast SportsNet Chicago, LLC)
(“SportsNet™).

The SportsNet service does not currently contain any “children’s programming” (as defined by
the FCC), and we have no current intention of adding such programming. In the event, however,
that the service does contain any “children’s programming” after the date hereof, such
programming will not contain “commercial matter” (as defined by the FCC) that, when added to

the “commercial matter” you may insert under our affiliation agreement, exceeds applicable
limits.

Best regards,

Philip J. Bedella
Vice President General Manager
Comcast SportsNet Chicago

CSC/FCC/Children’s TV Act Certification #1 1-06.doc




CSN

January 4, 2016

Re: Comecast SportsNet Bay Area - Children’s Television Act of 1990 04-2015

This letter is intended to assist you in satisfying your obligations under the Children’s
Television Act of 1990 and the Federal Communications Commission’s regulations
relating thereto in connection with your carriage of Comcast SportsNet (which service is
owned and operated by Sports Channel Pacific Associates) (“SportsNet™) for Quarter 4 of
2015.

The SportsNet service does not currently contain any “children’s programming” (as
defined by the FCC), and we have no current intention of adding such programming, In
the event, however, that the service does contain any “children’s programming” after the
date hereof, such programming with not contain “commercial matter” (as defined by the
FCC) that, when added to the “commercial matter” you may insert under our affiliation
agreement, exceeds applicable limits.

Best regards,

Ted Griggs
President




COOKING CHANNEL
CHILDREN’S PROGRAMMING CERTIFICATION

On behalf of Cooking Channel, LLC, I hereby certify that Cooking Channel, LLC has

fully complied with the provisions of the Children’s Television Act of 1990 (the “Act”) and the
rules and regulations of the Federal Communications Commission (the “FCC”) promulgated
thereunder for the Fourth Quarter of 2015.

Specifically, Cooking Channel, LLC did not broadcast any children’s programming
during the Fourth Quarter of 2015.

This certification was executed this 8th day of January, 2016.

Signature: O;%

Name: Cynthia L. Gibson
Title: EVP,CLO



Kerry Brockhage

Senior Vice President & Chief Counsel
Content Distribution

30 Rockefeller Plaza - 1221 Campus
Office 27A26

New York, NY 10112

212-664-3313 NY Tel

kerry.brockhage@nbcuni.com

NBCUniversal
January 6, 2016

RE: Certification of Compliance with Children’s Television Act 1990

Q4-2015 — FCC Rules 76.225 & 76.1703

This is to certify that the NBCUniversal programming services currently known as
BRAVO, CHILLER, CLOO, CNBC, CNBC World, E!, GOLF, MSNBC, NBC
UNIVERSO, NBCSN, OXYGEN, SYFY, THE ESQUIRE NETWORK, UNIVERSAL,
HD, & USA NETWORK (and any high definition simulcast of such networks), as a
standard practice, do not format or air any programs and/or seties specifically designed for
children 12 and under, and, therefore, ate in compliance with the commercial time
limitations of the Children’s Television Act of 1990 for the Third Quarter of 2015.

We will notify you if and when this practice changes, as required. I hereby certify
that the foregoing is true and cotrect. Executed on this 6" dgy of January 2016.

A
Yy P2 /‘//,,
/I&erry B_{ockhage //)

NBCUniversal:1804217v1



Kerry Brockhage

Senior Vice President & Chief Counsel
Content Distribution

30 Rockefeller Plaza - 1221 Campus
Office 27A26

New York, NY 10112

212-664-3313 NY Tel

kerry.brockhage@nbcuni.com

NBCUniversal
January 6, 2016

RE: Certification of Compliance with Children’s Television Act 1990

Q4-2015 — FCC Rules 76.225 & 76.1703

This is to certify that the NBCUniversal programming services currently known as
BRAVO, CHILLER, CLOO, CNBC, CNBC World, E!, GOLF, MSNBC, NBC
UNIVERSO, NBCSN, OXYGEN, SYFY, THE ESQUIRE NETWORK, UNIVERSAL,
HD, & USA NETWORK (and any high definition simulcast of such networks), as a
standard practice, do not format or air any programs and/or seties specifically designed for
children 12 and under, and, therefore, ate in compliance with the commercial time
limitations of the Children’s Television Act of 1990 for the Third Quarter of 2015.

We will notify you if and when this practice changes, as required. I hereby certify
that the foregoing is true and cotrect. Executed on this 6" dgy of January 2016.

A
Yy P2 /‘//,,
/I&erry B_{ockhage //)

NBCUniversal:1804217v1



January 7, 2016

VIA EMAIL

Comcast Cable

One Comcast Center
Philadelphia, PA 19103-2838
Attn: Kimberly Trefsger

RE:  Children’s Television Act — Compliance

Dear Ms. Trefsger:

Please be advised that both the HBO and Cinemax programming services are in
compliance with the applicable rules of the Federal Communications Commission
governing children’s television programming for the calendar quarter ended December 31,
2015.

Very truly yours, _

Rachel Miller
VP, Legal Affairs — Technology

Home Box Office, Inc
1100 Avenue of the Americas, New York, NY 10036-6/37 (212) 512-1000



January 19, 2016

Comcast Cable Communications, LLC

1701 JFK Boulevard

55" Floor

Philadelphia, PA 19103

Attention: Christine Klumpp

Via email Christine_Klumpp@comcast.com

Re: Compliance Certification

Dear Ms. Kiumpp:

We refer to the Affiliation and Distribution Agreement, made as of December 12, 2014, by
and between TV Mex Contenido, S. de R.L. de C.V. ("Network”), and Comcast Cabie
Communications, LLC (the “Affiliation Agreement”), regarding the carriage of the Cinema
Dinamita program service (the “Service”). Capitalized terms used and not defined herein shall have
the meanings ascribed 1o such terms in the Affiliation Agreement.

Pursuant to Section 12.3.3 of the Affiliation Agreement, Network hereby certifies that the
Service has complied with (i) the commercial matter limitations of the Children’s Television Act of
1990, Public Law 101-437 (October 18, 1990) and the regulations of the FCC promulgated
thereunder, as the same may be amended from time to time; (ii) the Commercial Advertisement
Loudness Mitigation Act, Pubiic Law 111-311 {December 15, 2010) and the regulations of the FCC
promulgated thereunder, as the same may be amended from time to time; (i) all origination
cablecasting regulations of the FCC, including 47 C.F.R. §§ 76.205 - 76.221 (political equal time,
personal attack, lotteries and sponsorship identification) as the same may be amended from time to
time; and (iv) the benchmark requirements for closed captioning programming and inserting video
description in programming as imposed by Part 79 of FCC regulations, as the same may be
amended from time to time (each of items (i), (i), (i) and (iv) above, a "Legal Requirement”) for the
quarterly period ending on March 31, 2018.

Please do not hesitate to contact me in the event you have any questions.

Sincerely,

[
1
I

TV MEX CONTENID®, S. DE R.L. DE C.V.

i\/‘/

By: . | i
Name‘:'-.Yair Claudio Manine;_Orzynski
Tittle: Chief Executive Officer

ce: Vice President, Content Acquisition (via facsimile/Federal Express)
General Counsel {via facsimile/Federal Express)




Certification of Compliance with Children’s Television Act of 1990
(Non-Broadcast Networks except WAPA America)

This is to certify that during the quarter ended December 31, 2015, the Hemisphere Media
Group, Inc.”s non-broadc known as Cinelatino, Centroamerica TV, Pasiones, and Television
Dominicana, did notair any programs'and/or series specifically designated for children 12 and under.

By: %

Name: Francisco Gimenez
Title: General Manager Cable Networks
Date: 1/4/2016




CHILDREN’S PROGRAMMING CERTIFICATION

4th Quarter 2015

Reference is made to the Affiliation and Distribution Agreement between
Comcast Cable Communications, LLC and CPE US Networks II Inc., dated
August 2, 2013.

This is to certify that our channel known as “Cine Sony Television” does not
telecast any “children’s programming” as that term is defined by the Federal
Communications Commission (FCC). In the event that CPE telecasts children’s
programming in the future, we will notify you and provide you with any information
necessary for compliance with your requirements under the FCC rules and regulations.

I hereby declare under penalty of perjury that the foregoing is true and correct.

ecuted this L\ & day of January, 2016.

me: Tom Troy Q
Title: Senior Vice President, CPE US Networks II Inc.




Kerry Brockhage

Senior Vice President & Chief Counsel
Content Distribution

30 Rockefeller Plaza - 1221 Campus
Office 27A26

New York, NY 10112

212-664-3313 NY Tel

kerry.brockhage@nbcuni.com

NBCUniversal
January 6, 2016

RE: Certification of Compliance with Children’s Television Act 1990

Q4-2015 — FCC Rules 76.225 & 76.1703

This is to certify that the NBCUniversal programming services currently known as
BRAVO, CHILLER, CLOO, CNBC, CNBC World, E!, GOLF, MSNBC, NBC
UNIVERSO, NBCSN, OXYGEN, SYFY, THE ESQUIRE NETWORK, UNIVERSAL,
HD, & USA NETWORK (and any high definition simulcast of such networks), as a
standard practice, do not format or air any programs and/or seties specifically designed for
children 12 and under, and, therefore, ate in compliance with the commercial time
limitations of the Children’s Television Act of 1990 for the Third Quarter of 2015.

We will notify you if and when this practice changes, as required. I hereby certify
that the foregoing is true and cotrect. Executed on this 6" dgy of January 2016.

A
Yy P2 /‘//,,
/I&erry B_{ockhage //)

NBCUniversal:1804217v1



+ HE IR AR B I
China Television Corporation

234 E. Colorado Bivd., #5620, Pasadena, CA 91101, US.A.
Tel: (626) 795-8866  Fax: (626) 795-1188

CHILDREN’S PROGRAMMING CERTIFICATION
FOURTH QUARTER 2015

This is to certify that as a standard practice, CCTV- 4 airs the
following children’s programs and series, “Cartoon City”. The
undersigned hereby certifies that the network formats and transmits
the above children's programs and series (originally produced and
broadcast primarily for children 12 years old and younger), and the
total commercial times is no more than 10.5 minutes per hour on
weekends and 12 minutes per hour on weekdays, in compliance with
the Children's Television Act of 1990 and the rules and regulations of
the Federal Communications Commission.

| hereby declare under penalty of perjury that the foregoing is true
and correct.

Executed on Dec. 31, 2015

[

President, China Television Corporation



CARTOON NETWORK
CERTIFICATE OF COMPLIANCE WITH COMMERCIAL LIMITS
FOR CHILDREN’S PROGRAMMING

[, Toni Millner, in my capacity as Assistant General Counsel and Vice President — Kid Vid
Compliance for Turmer Broadcasting System, Inc. (“Turmer”), hereby certify to the best of my information,
knowledge, and belief, that the following information is accurate for the period from October 1, 2015, to
December 31, 2015:

1) L am familiar with the statutory limits of the Children’s Television Act of 1990 (the “Act™) and the FCC
regulations implementing those limits (no more than 12 minutes per hour of commercial matter may be
telecast during children’s programming* on weekdays, and no more than 10 %2 minutes per hour on
weekends).

2) Turner treated all of the programs telecast on the Cartoon Network, a 24-hour program service, as
“children’s programming” for the purposes of the commercial limits set forth in the Act, except for its
telecast in the “Adult Swim™ block of programming created for an adult audience that airs late night
seven days a week.** The Adult Swim block contains hourly warnings to notify and remind viewers
that the content is intended for an adult audience, and is not considered “children’s programming”
subject to the commercial limits set forth in the Act. On a weekly basis, theretore, approximately 98
hours of television programming were treated as “children’s programming” for the purposes of the
commercial limits set {orth in the Act.

3) Turner has, as a standard practice, formatted and telecast all of the programs carried on the Cartoon
Network during the period noted above within the commercial limits set forth in the Act, to the extent
applicable to the programming.

4) To the best of my information, knowledge and belief, there were no instances in which the commercial
limits were exceeded during the period noted above.

Certified by me this 8th day of January, 2016.

<} Y
Ve Mille
Toni Millner o
Assistant General Counsel and

Vice President - Kid Vid Compliance
Turner Broadcasting System, Inc.

* ~Children’s programming” for the purposes of the commercial limit means “programs originally produced and
broadcast primarily for an audience of children 12 years and under.”

*+During this period, the "Adult Swim™ block of programming aired from 8 p.m. to 6 a.m., 7 nights a week.



Children's Programming Certification
Fourth Quarter 2015
October 1st, 2015- December 31st, 2015

This is to certify that as a standard practice, Canal SUR formats and airs the following
children's programs and series so that the total commercial time (including local avails) does not
exceed 10.5 minutes per hour on weekends and 12 minutes per hour weekdays,

in compliance with the Children's Television Act of 1990 and the rules and regulations of the

Federal Communications Commission:

Children’s Programs Aired During Fourth Quarter 2015

NONE

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this 4 day of January 2016.

,/,M,,w o for

Signature

Jorge Fiterre
Name

Affiliate Sales
Title




Children’s Programming Certification
Fourth Quarter 2015
October 1st, 2015- December 31st, 2015

This is to certify that as a standard practice, Canal 52MX formats and airs the following
children’s programs and series so that the total commercial time (including local avails)
does not exceed 10.5 minutes per hour on weekends and 12 minutes per hour weekdays.
in compliance with the Children’s Television Act of 1990 and the rules and regulations of

the Federal Communications Commission:

Children’s Programs Aired During Fourth Quarter 2015

NONE

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this 1st day of January 2016.

Name: Ricardo De Ledn Banuet
Title: Programming Director at

MVS Multivision Digital, S. de R.L. de C.V. (f.k.a. MVS Television)
Licensor and Provider of Canal 52MX



Cable Provider: Comcast Cable Communications, LLC

Network Name: BYU Broadcasting (a non-commercial, educational broadcasting station)

Address: BYU Broadcasting
Brigham Young University
Provo, Utah 84602

Email Address: heidi.chewning@bvu.edu
Phone Number: (801) 422-8495
Fax Number: (801) 422-0298

CHILDREN’S PROGRAMMING CERTIFICATION - FOURTH QUARTER 2015
(OCTOBER 1, 2015, THROUGH DECEMBER 31, 2015)

This is to certify that, during the above-captioned calendar quarter, the BYU Television
International programming service (the “Service”), to the extent that it aired children’s
programming as defined under 47 C.F.R. § 76.225 of the rules and regulations of the Federal
Communications Commission, aired during such children’s programming no more than 10.5
minutes of commercial matter per hour on weekends and no more than 12 minutes of
commercial matter per hour on weekdays, and is otherwise in compliance with the Children’s
Television Act of 1990.

I hereby declare under penalty of perjury that, to the best of my knowledge and belief, the
foregoing is true and correct.

Signature: Mt Chaan,

Name: Heidi N. Chewning

Title: Paralegal/Licensing Administrator

Date: January 4, 2016



Kerry Brockhage

Senior Vice President & Chief Counsel
Content Distribution

30 Rockefeller Plaza - 1221 Campus
Office 27A26

New York, NY 10112

212-664-3313 NY Tel

kerry.brockhage@nbcuni.com

NBCUniversal
January 6, 2016

RE: Certification of Compliance with Children’s Television Act 1990

Q4-2015 — FCC Rules 76.225 & 76.1703

This is to certify that the NBCUniversal programming services currently known as
BRAVO, CHILLER, CLOO, CNBC, CNBC World, E!, GOLF, MSNBC, NBC
UNIVERSO, NBCSN, OXYGEN, SYFY, THE ESQUIRE NETWORK, UNIVERSAL,
HD, & USA NETWORK (and any high definition simulcast of such networks), as a
standard practice, do not format or air any programs and/or seties specifically designed for
children 12 and under, and, therefore, ate in compliance with the commercial time
limitations of the Children’s Television Act of 1990 for the Third Quarter of 2015.

We will notify you if and when this practice changes, as required. I hereby certify
that the foregoing is true and cotrect. Executed on this 6" dgy of January 2016.

A
Yy P2 /‘//,,
/I&erry B_{ockhage //)

NBCUniversal:1804217v1



BOOMERANG
CERTIFICATE OF COMPLIANCE WITH COMMERCIAL LIMITS
FOR CHILDREN’S PROGRAMMING

I, Toni Millner, in my capacity as Assistant General Counsel and Vice President — Kid Vid

Compliance for Turner Broadeasting System, Inc. (“Tumer”), hereby certify to the best of my information,
knowledge, and belicf, that the following information is accurate for the period of October 1, 2015, to

December 31, 2015:

1Y)

2)

3)

4)

I am familiar with the statutory limits of the Children’s Television Act of 1990 (the *Act™) and the
FCC regulations implementing those limits (no more than 12 minutes per hour of commercial matter
may be telecast during children's programming* on weekdays, and no more than 10 4 minutes per
hour on weekends).

Turner has treated all of the programs telecast on Boomerang as “children’s programming” (or the
purposes of complying with the commercial limits set forth in the Act.

Turner has, as a standard practice, formatted and telecast all of the programs carried on the Cartoon
Network during the period noted above within the commercial limits sct forth in the Act, to the extent

applicable to the programming,.

To the best of my information, knowledge and belief, there were no instances in which the
commercial limits were exceeded during the period noted above.

Certified by me this 8th day of January, 2016.
Dzs M LE,
oA
Toni Millner i
Assistant General Counsel and

Vice President - Kid Vid Compliance
Turner Broadcasting System, Inc.

* ~Children’s programming™ for the purpose of the commercial limits means programs originally produced and telecast for an
audience of children 12 years and under.
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Monthly E/l Programming Certification

Month/Year: 4th quarter, 2015 (October, November, December)

E/l Children’s Programming. Attached hereto is information sufficient to enable Broadcaster
to complete the FCC Children’s Programming Report (Form 398) for the D4 Channel.

Closed Captioning. All programming provided for broadcast on the station during this month
was closed captioned, except for the programs noted below along with the applicable FEE
exemption:

D4 Channel is exempt from adding captions to programming at this time because the D4
Channel’s annual gross revenues in the prior calendar year were less than $3 million.

Commercial limits in Children’s Programming. Programmer aired the following
programming originally produced and broadcast primarily for an audience of children twelve
years old and younger during this quarter:

Total Commercial Matter

Children’s Program Days and times aired (actual minutes & seconds)

Underwater World Sat/Sun  9am (ET) 5 minutes

Kid Fitness Sat/Sun  9:30am (ET) 4 minutes, 30 seconds
Adventures in Odyssey Sat/Sun 10am (ET) 4 minutes, 30 seconds
Real Life 101 Sat/Sun 10:30am (ET) 4 minutes

*Total commercial matter includes all spots promoting products or services broadcast during
children’s programs, including all spots provided by networks, syndicators and local stations.

The Children’s Television Act and the FCC'’s rules require that children’s programming may not
contain more than 10.5 minutes of total commercial matter per clock hour on weekends and no
more than 12.0 minutes of total commercial matter per clock hour on weekdays. After due
review of internal station records and documentation provided to us by program suppliers,
programmer hereby certifies:

X_ That it complied fully with the FCC’s commercial limits with respect to all children’s
programs broadcast during this quarter, that are subject to those requirements.

That it did not comply fully with the FCC’s commercial limits with respect to all children’s

programs broadcast during this quarter that are subject to those requirements, as explained in
Attachment A hereto.

Signed : Ryan Raines

Name : Ryan Raines
Date : January 5, 2016
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CLOSED CAPTIONING AND CHILDREN’S PROGRAMMING CERTIFICATION
FOURTH QUARTER 2015 (October 1, 2015 THROUGH December 31, 2015)

This is to certify that to the best of the undersigned’s knowledge and belief, (i) all programming
(including each feed, in each language and all VOD programming) (collectively, the
“Programming”) provided by A LT o= 5/EETS (“Network™) to each video program
provider during the second quarter of 2015 comphes with the closed captioning rules set forth in
Section 79.1(b), et seq., of Title 47 of the Code of Federal Regulations (the “Regulations™), (ii)
Network provides Programming to each video program provider that complies with the
captioning quality standards of Section 79.1(j)(2) of the Regulations, and (iii) Network has
adopted and follows the Best Practices set forth in Section 79.1(k)(1) of the Regulations.

This is to further certify that Network does not currently contain any children’s programming as
defined under 47 CFR 76.225 of the rules and regulation of the Federal Communications
Commission (the “Children’s Programming Rules”). In the event that the Network includes any
children’s programming on its schedule after the date hereof, Network will provide in writing, by
the tenth day following the end of the calendar quarter in which such children’s programming is
added, a description of such programming specifying the dates and time of transmission and the
duration of the “commercial matter” included therein.

y f
Executed this 5 “day of TANYARY, 20 6.

Ne.two'rk'_\él\{ TITU)E j}}u R "}\.
-8 )
By % Q ? é/é _
— — e 5

Title: sR. oReered of PRockamymin D

Closed Captioning and Children’s Programming Certification
Solo Page



VIA FEDERAL EXPRESS & EMAIL
April 1, 2016

Christine Klumpp

Comcast Cable Communications, LLC
1701 JFK Boulevard, 55% Floor
Philadelphia, PA 19103

Email: Christine Klumpp@Comcast.com

RE: Al Jazeera America f/k/a Current TV Closed Captioning and Children’s
Programming Certifications-Fourth Quarter 2015 (October 1, 2015-
December 31, 2015)

Dear Ms, Klumpp:

This letter is intended to assist Comcast Cable Communications, LLC and its
affiliates (“Comcast”) in satisfying its obligations under Sections 79.1 and
79.4(b) of Title 47 of the Code of Federal Regulations regarding closed
captioning and under the Children’s Television Act of 1990. For the fourth
guarter of calendar year 2015 ending on December 31, 2015, Al Jazeera
America, LLC f/k/a Current TV, LL.C hereby certifies that it has been in
compliance with: (i) Section 79.1 of the FCC's closed captioning
requirements; and (ii) Section 79.4(b} of the FCC'’s closed captioning
requirements of Internet Protocol-Delivered Video Programming,. All
programming provided to Comcast during this period was captioned to the
extent required pursuant to Sections 79.1 and 79.4(b) of the rules of the
Federal Communications Commission. Al Jazeera America did not broadcast
any children’s programming during this period.

Very truly yours,

®

Mary Murano
Executive Vice'President, Distribution

ALJAZEERA
AMERICA

Al Jazeera America LLC 435 Hudson Street 4% Floor New York, NY 10014 T: +212 273 8000 F: +212 967 7043

T T T e oo = R e

G

e B it



J*AMERICA

Month/Year: 4th quarter, 2015 (October, November, December)

E/l Children’s Programming. Attached hereto is information sufficient to enable Broadcaster to complete
the FCC Children’s Programming Report (Form 398) for the channel.

Closed Captioning. All programming provided for broadcast on the station during this month was closed
captioned, except for the programs noted below along with the applicable FEE exemption:

Channel is exempt from adding captions to programming at this time because the channel’s annual gross
revenues in the prior calendar year were less than $3 million.

Commercial limits in Children’s Programming. Programmer aired the following programming originally
produced and broadcast primarily for an audience of children 16 years old and younger during this quarter:

Total Commercial Matter

Children’s Program Days and times aired (actual minutes & seconds)
Dragonfly TV M 4:00pm (ET) 5:00 min
Animal Rescue T 4:00pm (ET) 5:00 min
Dog Tales w 4:00pm (ET) 5:00 min
Whaddyado Th 4:00pm (ET) 5:00 min
Real Life 101 F 4:00pm (ET) 5:00 min
Jack Hanna’s Animal Adventures M-F 4:30pm (ET) 5:30 min
Dragonfly TV Sat 7:00am (ET) 3:30 min
Animal Rescue Sat 7:30am (ET) 4:45 min
Dog Tales Sat 8:00am (ET) 4:45 min
Jack Hanna'’s Into the Wild Sat 8:30am (ET) 4:45 min
Whaddyado Sat 9:00am (ET) 4:50 min
Biz Kids Sat 9:30am (ET) 4:45 min
Real Life 101 Sat 10:00am (ET) 3:30 min
Jack Hanna’s Animal Adventures Sun 7:00am (ET) 3:30 min
3 Wide Life Sun 7:30am (ET) 3:30 min

*Total commercial matter includes all spots promoting products or services broadcast during children’s
programs, including all spots provided by networks, syndicators and local stations.

The Children’s Television Act and the FCC'’s rules require that children’s programming may not contain
more than 10.5 minutes of total commercial matter per clock hour on weekends and no more than 12.0
minutes of total commercial matter per clock hour on weekdays. After due review of internal station records
and documentation provided to us by program suppliers, programmer hereby certifies:

X That it complied fully with the FCC’s commercial limits with respect to all children’s programs
broadcast during this quarter that are subject to those requirements.

That it did not comply fully with the FCC’s commercial limits with respect to all children’s programs
broadcast during this quarter that are subject to those requirements, as explained in Attachment A hereto.

Signed: Ryan Raines
Name: Ryan Raines

Date: January 5, 2016




WORLD
FISHING
NETWORK

Children's Programming Certification
Q4, 2015

World Fishing Network certifies that:
1. It was in compliance with the Children’s Television Act of 1990 and the implementing
rules of the Federal Communications Commission during the fourth quarter of 2015 and

remains in compliance with the foregoing.

2. It presently does not contain any programming within the definition of "children's
programming" under such rules.

World Fishing Network LLC

8. Dkl

Title: General Counsel
Date: January 4, 2016




AMERICA

January 6, 2016

Subject: WGN America Children's Television Act Compliance Certification

This will certify that no programs subject to the FCC’s commercial time limits for children’s
programs were broadcast over WGN America during the 4™ quarter of 2015. We will continue to
certify Children’s Television Act Compliance quarterly. If you have any questions or need any further
assistance, contact me at 773-883-3255.

Sincerely,
Carmen Finch
WGN America

cc: Chuck Sennet



Certification of Compliance with Children’s Television Act of 1990
(WAPA America)

During the quarter ended December 31, 2015, WAPA America aired the following program(s), which
was/were originally produced and broadcast for an audience of children 12 years old and under:

Day/Time Program Title
10/3-6:00 am ET- 6:30 am ET Family K
10/4 - 6:00 am ET- 6:30 am ET Family K
10/10 - 6:00 am ET- 6:30 am ET Family K
10/11 -~ 6:00 am ET- 6:30 am ET Family K
10/17 — 6:00 am ET- 6:30 am ET Family K
10/18 — 6:00 am ET- 6:30 am ET Family K
10/24 - 6:00 am ET- 6:30 am ET Family K
10/25 — 6:00 am ET- 6:30 am ET Family K
10/31 - 6:00 am ET- 6:30 am ET Family K
11/1~6:00 am ET- 6:30 am ET Family K
11/7-6:00am ET- 6:30 am ET Family K
11/8 —6:00 am ET- 6:30 am ET Family K
11/14 - 6:00 am ET- 6:30 am ET Family K
11/15 - 6:00 am ET- 6:30 am ET Family K
11/21 - 6:00 am ET- 6:30 am ET Family K
11/22 ~ 6:00 am ET- 6:30 am ET Family K
11/28 — 6:00 am ET- 6:30 am ET Family K
11/29 - 6:00 am ET- 6:30 am ET Family K
12/5-6:00 am ET- 6:30 am ET Family K

12/6-6:00 am ET- 6:30 am ET Family K



12/12 - 6:00 am ET- 6:30 am ET
12/13 - 6:00 am ET- 6:30 am ET
12/19 - 6:00 am ET- 6:30 am ET
12/20-6:00 am ET- 6:30 am ET
12/26 - 6:00 am ET- 6:30 am ET

12/27 - 6:00 am ET- 6:30 am ET

This s to certify that the commercial matter broadcast during the time periods within which said
programs were broadcast did not exceed 10.5 minutes per hour for weekends and 12 minutes per hour
for weekdays. In addition, no advertisements for products related to these programs aired In or
adjacent to the related programs and did not display any website addresses within or adjacent to the
program, unless such display was in accordance with the FCC's requirements regarding such display.

By:

Family K
Family K
Family K
Family K
Family K

Family K

(Attached are the officiel logs for those deys)

Name: Jose E\ Ramos
Title: Vice President
Date: 1/7/2016
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V-me Media, Inc
1001 Brickell Bay Dr., Ste. 1208, Miami, FL 33131
T 305-377-9810|F 305-603-8475

WW, Lom
January 4, 2016
Comcast Corporation Via E-mail
Attn: Kimberly Trefsger
1500 Market Street

Philadelphia, PA 19102

Re: Certification of Compliance with Children’s Television Commercial Limits

October 1, 2015 through December 31, 2015

Dear Ms. Trefsger,

I, Victor X. Cerda, SVP Corporate Strategy at Vme Media Inc., certify that all Vme
programming conforms with the FCC rules and regulations for non-commercial television
channels and as such, no children’s program exhibited as part of the Vme KIDS channel
contains more than 6 minutes of commercial matter per clock hour. Please do not hesitate
to contact me with any questions you may have at 305-377-9810.

Sincerely,

Victor X. Cerda
SVP Corporate Strategy




SOMES

January 4, 2016

VIA EMAIL (Christine_Klumpp@Comecast.com),
Comcast Cable

One Comcast Center

Philadelphia, PA 19103

ATTN: Christine Klumpp

Re: ViendoMovies - Children’s Television Act Certificates for 4™ Quarter of 2015

Dear Ms. Klumpp,:
This letter is intended to assist Comcast Cable (“Comcast”) in satisfying its obligations under
The Children’s Television Act of 1990.

SOMOSTV LLC, (“SomosTV”) hereby certifies that its ViendoMovies programming network
does not air any children’s programming and did not do so during the 4™ Quarter of 2015.

Should you have any further questions regarding this matter, please do not hesitate to contact us.

VP/& General Manager

SOMES

2601 South Bayshore Drive, Suite 1250
Miami, FL. 33133
Office 786- 220-0274

aparisca@somostv.net

cc: Ivan Morales



Kerry Brockhage

Senior Vice President & Chief Counsel
Content Distribution

30 Rockefeller Plaza - 1221 Campus
Office 27A26

New York, NY 10112

212-664-3313 NY Tel

kerry.brockhage@nbcuni.com

NBCUniversal
January 6, 2016

RE: Certification of Compliance with Children’s Television Act 1990

Q4-2015 — FCC Rules 76.225 & 76.1703

This is to certify that the NBCUniversal programming services currently known as
BRAVO, CHILLER, CLOO, CNBC, CNBC World, E!, GOLF, MSNBC, NBC
UNIVERSO, NBCSN, OXYGEN, SYFY, THE ESQUIRE NETWORK, UNIVERSAL,
HD, & USA NETWORK (and any high definition simulcast of such networks), as a
standard practice, do not format or air any programs and/or seties specifically designed for
children 12 and under, and, therefore, ate in compliance with the commercial time
limitations of the Children’s Television Act of 1990 for the Third Quarter of 2015.

We will notify you if and when this practice changes, as required. I hereby certify
that the foregoing is true and cotrect. Executed on this 6" dgy of January 2016.

A
Yy P2 /‘//,,
/I&erry B_{ockhage //)

NBCUniversal:1804217v1



Kerry Brockhage

Senior Vice President & Chief Counsel
Content Distribution

30 Rockefeller Plaza - 1221 Campus
Office 27A26

New York, NY 10112

212-664-3313 NY Tel

kerry.brockhage@nbcuni.com

NBCUniversal
January 6, 2016

RE: Certification of Compliance with Children’s Television Act 1990

Q4-2015 — FCC Rules 76.225 & 76.1703

This is to certify that the NBCUniversal programming services currently known as
BRAVO, CHILLER, CLOO, CNBC, CNBC World, E!, GOLF, MSNBC, NBC
UNIVERSO, NBCSN, OXYGEN, SYFY, THE ESQUIRE NETWORK, UNIVERSAL,
HD, & USA NETWORK (and any high definition simulcast of such networks), as a
standard practice, do not format or air any programs and/or seties specifically designed for
children 12 and under, and, therefore, ate in compliance with the commercial time
limitations of the Children’s Television Act of 1990 for the Third Quarter of 2015.

We will notify you if and when this practice changes, as required. I hereby certify
that the foregoing is true and cotrect. Executed on this 6" dgy of January 2016.

A
Yy P2 /‘//,,
/I&erry B_{ockhage //)

NBCUniversal:1804217v1



CHILDREN'S PROGRAMMING CERTIFICATION

4" Quarter (October 1*, 2015 to December 31*, 2015)

This is to certify that the list set forth below identifies all programs and series aired by TVE
Internacional during the above-referenced calendar quarter that were originally produced and broadcast
primarily for an audience of children 12 years old and under. As a standard practice, we formatted and
aired each of the chiidren’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before or after
the program within the same clock hour) did not exceed 10.5 minutes per hour on weekends, and 12
minutes per hour on weekdays in compliance with the Children's Television Act of 1990 and the rules and
regulations of the Federal Communications Commission (the ‘FCC"), (the “Regulations™).

None of the following programs or series included any commercial spots (including local ad
avails, promos for non-educational programs and adjacent ads running before or after the program within
the same clock hour) that contained references to, characters or actors from, or that offered products
related to, the underlying program or series. Any instances in which the children’s programming
commercial limits were exceeded during the referenced calendar quarter are explained in detail below. |
further certify that | have been designated by TVE as the official responsible for oversight of compliance
with the FCC children’s programming commercial limits, and | am familiar with the Regulations.

[List children’s programs run dufing calendar quarter]

| hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this 4" day /?1 January, 2016
45\/

Signatu
Gemma Sinchiez Pareja
Name

TVE Programming Director
Title



Children’s Programming Certification
Fourth Quarter 2015
October 1st, 2015 — December 31st, 2015

This is to certify that as a standard practice, TV Venezuela formats and airs the following
children’s programs and series so that the total commercial time (including local avails)
does not exceed 10.5 minutes per hour on weekends and 12 minutes per hour weekdays,
in compliance with the Children’s Television Act of 1990 and the rules and regulations of

the Federal Communications Commission:

Children’s Programs Aired During Fourth Quarter 2015

NONE

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this 4" day of January 2016.

////‘\\J//"[f;‘*'

Signature

Jorge E. Fiterre
Name

Affiliate Sales
Title




TRAVEL CHANNEL
CHILDREN’S PROGRAMMING CERTIFICATION

On behalf of Travel Channel, | hereby certify that Travel Channel has fully complied

with the provisions of the Children’s Television Act of 1990 (the “Act”) and the rules and
regulations of the Federal Communications Commission (the “FCC”) promulgated thereunder

for the Fourth Quarter of 2015.

Specifically, Travel Channel did not broadcast any children’s programming during the

Fourth Quarter of 2015.

This certification was executed this 8th day of January, 2016.

Signature:

Name: Cynthia L. Gibson
Title: EVP, CLO & Corporate Secretary



TNT
CERTIFICATE OF COMPLIANCE WITH
COMMERCIAL LIMITS FOR CHILDREN’S PROGRAMMING

[, Toni Millner, in my capacity as Assistant General Counsel for Turner Broadcasting System, Inc.

(“Turner™), hereby certity that for the period from October 1, to December 31, 2015:

1y

2)

3)

4)

I am familiar with the statutory limits of the Children’s Television Act of 1990 (the “Act”) and the
FCC regulations implementing those limits (no more than 12 minutes per hour of commecrcial
matter may be broadcast during children’s programming* on weekdays, and no more than 10 '
minutes per hour on weekends).

As a standard practice, Turner formats any children’s programming (as defined under the Act)
within the commercial limits set forth in the Act to the extent the FCC regulations are applicable to

the programining,.

To the best of my information, knowledge, and belief, no children’s programming aired in the
period noted above on TNT with the exception of one program, Dr. Seuss ' How the Grinch Stole
Christmas.

To the best of my information, knowledge, and belief, TNT aired this holiday program two times
this quarter and formatted the program within the commercial limits set forth with the Act.

Certified by me this __ 8" day of January, 2016.

9—0.,7;( W
Toni Millner B
Assistant General Counsel and
Vice President—Kid Vid Compliance
Turmner Broadcasting System, Inc.

**Children’s programming” for the purpose of the commercial limits means programs originally produced
and telecast for an audience of children |2 years old and under.

2493924



' e - ) A Three Angels Broadcasting Network
& television radio music PO Box 220, West Frankfort, IL 62896
Lighting the world with the glory of God's truth www.3abn.org i p 618.627.4651

Three Angels Broadeasting Netwark mail@3abn.org | f 618.627.2726

CHILDREN’S PROGRAMMING CERTIFICATION FOURTH QUARTER
(October 1, 2015 THROUGH December 30, 2015)

This is to certify that the list set forth below identifies all programs and series
aired by Three Angels Broadcasting Network, Inc. during the above-referenced
calendar quarter that were originally produced and broadcast primarily for an
audience of children 12 years old and under. As a standard practice, we
formatted and aired each of the children’s programs and series identified below
so that the total commercial time (including local ad avails, promos for non-
educational programs and adjacent ads running before or after the program
within the same clock hour) did not exceed 10.5 minutes per hour on weekends
and 12 minutes per hour on weekdays, in compliance with the Children’s
Television Act of 1990 and the rules and regulations of the Federal
Communications Commission (the “FCC”), the “Regulations”).

None of the following programs or series included any commercial spots
(including local ad avails, promos for non-educational programs and adjacent ads
running before or after the program within the same clock hour) that contained
references to, characters or actors from or that offered products related to, the
underlying program or series. Any instances in which the children’s programming
commercial limits were exceeded during the referenced calendar quarter are
explained in detail below. | further certify that | have been designated by Three
Angels Broadcasting Network, Inc. as the official responsible for oversight of
compliance with the FCC children’s programming commercial limits and | am
familiar with the regulations.

See attached FCC form 398 of the fourth quarter filing with the list of children’s
programs run during the calendar year.

| hereby declare under penalty of perjury that the foregoing is true and correct.
Executed this 1st day of January, 2016.

Sincerely,

Danny Shefton

President

DS/cc



Federal Communications Commission Approved by OMB
Washington, DC 20554 3060-0754 ‘

FCC 398
Children's Television Programming Report

Report retlects information for the filing period ending: 12/31/2015 %
- : : ' - |
Call Sign Channel Numbers | Community of License
I . (aneiog) Clly |_ State i County _] ZIP Code
anaiog, I i _ ] _ ' =
KO8MM-D
| 08 (digital) BAKERSFIELD ||— CA J KERN 93301
I = = == =
Ligensee Name |
— - i = — - R — - _— — S —— S |
| THREE ANGELS BROADCASTING NETWORK, INC.
| . k'
| Newwatk Affiliation I Nielsen DMA |icensee World Wide Web Home Page Address (it applicable)
| t |
| Network | .
| BN,
3ABN | Bakersfield WWW, 3ABN. ORG |
i Facith 1D Previous Call Sign (if applicable) | License Renewal Lixpiration Date
| 57456 KOOwW 02/01/2023 |
Analog Core Programming
2, State the average number of hours of Care Programming per week broadcast by the station See 47 C I R, §73.671(c) hours |

3. () Daes the Licensee provide information identifying each Core Program aired on its station, including an indication of the target chitd audience, to publishers of program guides as required by 47 C.F.R.
§73 673"

(h) Identily publishers who were sent information in 3(a)

4. Camplete (he following lor each program that you aived during (he past thiee months thal meels the deflinition of Core Programming. Complete charl below for each Core Program

[There are no analog core program reports.]

Non-Core Educational and Informational Programming

54 Complete the following lor each program (hat you aired during the past three months that is specitically designed to meet the educational and informarional needs of children ages 16 and under, but does not meet one v more
clements of the definition of Core Programming, See 47 C.E R §73.671 Complete chart below for each additional such cducational and informational program

{There are no analog non-core program reports.}

Sponsored Core Programming

6. .ist Core Programs, if any, aired by other analog stations that are sponsored by the Licensee and that meet the criteria set furth in 47 C.¢ R, §73.671 Also indicate whether the amount of total Core Programming broadlcast by
another station increased

[There are no analog sponsored core program broadcast reports.]
[There are no analog sponsored core program detail reparts. ]

Digital Core Programming

7 () State the average number of hours of Core Programming per week broadeast by the stalion on its main program stream 9.25 hours ‘
(b) Did the Licensee broadeast on its main digital program stream the same Children's Core Programming provided on its analog channel? Y ‘

(¢) If Yos 10 7(b), the Licensee certifies that the repiesentations and children's program information provided with respect to its analog channel apply equally with respect 1o its main v l
digital program stream |

1 No to 7(c). submit as an Exhibit a Statement of Explanation |




10,

(a)

(b)

(a)

(h)

State (he average number of hours per week of free over-the-air digital video programming broadcast by the station on other than its main program stream
State (e nverage number of hours per week of Core Programming brondeast by the station on other than its main program stream. See 47 CF.R. §73.671

Does the Licensee provide information identifying each Core Program aived on its stotion, inclnding an indication of the rarget child sudience, (o publishers of program guides as
required by 47 CF R §73 6737

Identity publishers who were senl information in 9(n)

504,00 hours

120.50 hours

Y

Dominique Trudeau schedules@tvmedia.ca Elizabeth Clayton Elizabeth. Clayton@macrov151on com FYI Television
tveditor@fyitelevision.com Herring, Ann M. AMHerring@Tribune.com J. Funderlic JFunderlic@fyitelevision.com

Janet E. Ayala janet.e.ayala@verizon.com Terri Heard Terri.Heard@tvguide.com

Complete the rollowmg for each program that you uired during the past three months that meets the definition of Core Plogl amming Complete chart below for each Core Program
{There are no digital core program reports.]

| Title of Digital Cove Progiam #1

! Length of Program

Age of Target Audience

From To __.

30 minutes 5 years 10 years

Describe the educational and informalional objective of the program and how it meets the definition of Core Programming

| This program teaches family values, life morals, relationships, respect for man and animals and much more through

| Bible stories, music, cooking, and curious animals.

Title of Digital Core Program #2
TINY TOTS FOR JESUS
| Regular Schedule

DEC:

Total Times Aired at Regularly Scheduled Ti

Sat 6:30 am & 17:30 pm

OCT, NOV, Sun 2:30 pm, Mon - Fri 4:00 pm,

Length of Program Age of Target Audience

Fr;m_ To
30 minutes
2 years

Describe the educational and informational objective of the program and how it meets the definition of Core Programming

It's music and farmers,
loveable characters.

animals and gardens, stories, and fun for the little ones with the colo

Title of Digital Core Program #3
KIDS TIME PRAISE

Regular Schedule Total Times Aired at Regularly Scheduled Time

OCT, NOV, DEC: TUESDAY 5:00 pm, Sat 7:00 am & 5:00 pm 38
— . = . — ==
Length of Program Age of Torgel Audience
- h - - From To
30 minutes o '
5 years 10 years

Describe the educational and informational objective of the program and how it meets the (leﬁmuon of Core Programming

Christian music performed by children,

Title of' Digital Core Program #4
Amiguitos de Jesus

Total Times Aired at Regalarly
Scheduled Time

Regular Schedule

KID'S TIME

Repular Schedule [ Total Times Aired at Regularly Scheduled Time
n [

OCT, NOV, DEC: Sun 7:00am, Mon - Fri 4:30pm, Sat 7:30 am & 16:30 pm | 101

1 Origination

NETWORK

Number of Pre-emptions

E

! E/T Symbol Used As Required
‘ Y

Origination ‘
|
|

NETWORK ‘

me | Number of Pre-emptions |

0

B/1 Symbol Used As Required

rful set and

Otigination

NETWORK

Number of Pre-emplions

0

_| EN Symbol Used As Requited

*

Origination
NETWORK

Number ol Pre-
emptions



October, November, December: Sun 10:00 am, Mon 4:30 pm, Tue, 7:00 am, Wed

2 0
7:00 am & 4:30 pm, Thur 4: 9
Length of Progra Age of Target Audienc
ength of Program - - B — ge of Targel Au |e||ceF — /1 Symbol Used As Requited
From To o | -
30 minutes '
5 years 10 years N

Desciibe the educational and informational objective of' the program and how it meels the definition of Core Programming

This program teaches family values, life morals, relationships, respect for man and animals and much more through
Bible stories and music in the Spanish language.

— =, S - — 1

| Title of Digital Core Program HS Origination
| _ - - —
| Estrelitas de Jesus NETWORK
p— | Total Times Aired at Regularly Number of Pre-
Regular Schedule Scheduled Time emptions

October, November, December: Sun 10:30am, Mon, 7:00 am & 4:00 pm, Wed 4:00

|
. 91 0

‘ pm, Fri, 7:30 am & 4:00 p
I = = - S - S — e ————

Length of Prog| Age of Targel Audience
! RO RSt . e — _L £ — B/ Symbol Used As Required

From To
30 minutes |
2 years 4 years | N

Describe the cducalional and informational objective of the pragram and haw it mects the delinition of Core Programming

This program teaches family values, life morals, relationships, respect for man and animals and much more through
Bible stories and music in the Spanish language.

|
1Does the Licensee cerlity that at least 50% of the Core Progtamming counted toward meeting the additional programming guideline (applied to free video programming aired on other than the main progiam stream) I
did not consist of program episodes (hat had already aired within the previous seven days either on the station's main program stream or on another of the station’s free digital program streams? v |

11" No, submit as an Exhibil a Stalement of Explanation setting forth the number of repeats in excess of’ Ihe repeal limit and the times and dates the episodes involved were aired

Non-Core Educational and Informational Programming

Complete the ollowing for each program that you aired during the past three months that is specifically designed 1o meet the educational and informational needs of childien ages 16 and under, but does not meet one or more
elements of the definition of Core Programming, See 47 C F R, §73 671 Complete chart below for each additional such educational and information program

[There are no digital non-core program reports.]

Sponsored Core Programming

1ist Core Programs, if any, aired by olher stations that are sponsored by the Licensee and that meet the criteria set forthin 47 C.F R §73.671. Also indicate whether the amount of total Core Programming broadcast by
another station increased

{There are no digital sponsored core program broadcast reports.]
[There are no digital sponsored core program detail reports.]

Other Matters

Camplete the followiny for each analog and digital progiam that you plan to air for the nex( quarter that meets the definition of Core Programming Complete chart below tor each Core Progeam, identifying whether itis to be
proadeast on the station's analog or digital chennel or both channels

{Thers are no planned core program reports.]

Title of Planned Core Program #1 Origination

| NETWORK

KID'S TIME

Total Times to be Aired

Regular Schedule

JAN, FEB, MARCH: Sun 7:00am, Mon - Fri 4:30pm, Sat 7:30 am & 4:30 pm | 101

Tength of Program Age of Target Audience

From To

30 minutes
5 years 10 years



Describe (he educational and informational abjective of (he program and how it meets the definition of Core Programming
This program teaches family values, life morals,relationships,respect for man and animals and much more through
Bible stories, music, cooklng, and curious animals.

Title of Planned Core Program #2 l Originalion
. = — -
TINY TOTS FOR JESUS NETWORK
Regular Schedule o Total Times to he?\ir;d
JAN, FEB, MARCH: Sun 2:30 pm, Mon - Fri 4:00 pm, Sat 6:30 am & 17:30 pm 102
L.ength of Program R R o Age of Target A\ldien:c o
B o o A — ] - _FI'OI\I—_ _. o To a

30 minutes
2 years 4 years

- = — — —— — - L —

Describe the educational and informational objective of the program and how it meets the definition of Core Progmmmmg

It's music and farmers, animals and gardens, stories, and fun for the little ones with the colorful set and
loveable characters.

Title of Planned Core Program #3 Origination
KIDS TIME PRAISE NETWORK
| Regular Schedule ) - a o - _ - | Total '-I‘imes to be Aired
JAN, FEB, MARCH: TUESDAY 5:00 pm, Sat 7:00 am & 5:00 pm I 38
I Length of Program - - - ] Agc of '[‘_argetAndicnce
: ' : : ! From [ T
80 mEAMESS 5 years 1 10 years
Describe the educational and 'ml’omlatioml@ective of the program r; how_i! meets the de['n@ \')f_Core Programr_ning_ - - R - N
Christian music performed by children.
Title of Planned Core Program 44 - o o - =i Origination
Bmiguitos de Jesus NETWORK
Regular Schedule I?l::lTimes (RLE
. January, February, March: Sun 10:00 am, Mon 4:30 pm, Tue, 7:00 am, Wed 7:00 am & 4:30 pm, Thur 92
4:30
Lcngl-h of ngmm_ - . o - I o Age of Ta.rgel_/\udience
| N N | “To
30 minutes

5 years 10 years

Describe the educational and informational objective of the program and how it meets the definition of Core Progr

This program teaches family values, life morals, relationships,respect for man and animals and much more through
Bible stories and music in the Spanish language.

Title of Planned Core Program #5 Origination

| Estrelitas de Jesus NETWORK
Regular Schedule ’;?::LTilnes by
January, February, March: Sun 10:30am, Mon, 7:00 am & 4:00 pm, Wed 4: 00 pm, Fri, 7:30 am & 4:00 91
pm
|
Length of Program Age of Targel Audience
Fn_)m - |. _Tn o
30 minutes
2 years 4 years

| Describe the educational and informational ohjecuvc of the program and how it meets the definition of Core Programming

This program teaches family values, life morals,relatlonshlps,respect for man and animals and much more through
Bible stories and music in the Spanish language.




15, Daes the Licensee publicize the existence and location of the siation's Children's Television Programming Reports (FCC 398) as required by 47 CF R §73 3526(e)(1 1)(ii)? Y

16. Tdentify the licensee's children's programming liaison
‘| Name Telephone Number
CINDY CLARK 618-627-4651
Address E-mail Address
PO BOX 220 CINDY.CLARKQ@3ABN.ORG
City Siate ZIP Code
WEST FRANKFORT IL 62896
17. Tnclude any other comments or information you want the Commission (o consider in evaluating your compliance with the Children's Television Act (or use this space for supplemental explanations) This may include

information on any ether non-core educalional and informational programming that you aired this quarter or plan Lo air during the next quarter, or any existing or proposed non-broadcast efTorts that will enhance the
educational and informational value of such programming to children. See 47 C.F.R §73.671, NOTES 2 and 3

WILLFUL, FALSE STATEMENTS MADE ON THIS FORM ARE PUNISHABLE BY FINE AND/OR IMPRISONMENT (0.8, CODE, TITLE 18, SECTION 1001), AND/OR REVOCATION OF ANY
STATION LICENSE OR CONSTRUCTION PERMIT (U.S. CODE. TITLE 47, SECTION 312(n)(1)), AND/OR FORFEITURE (U8, CODE, TITLE 47, SECTION 503).

T certify that tie statements in this application are true, complete, and correct o the best of my knowledge and belief, and are made in good faith

Name of licensee Signature

Danny Shelton

Date

01/04/2016

FCC Form 398
March 2006




WORD

Network
20733 W. 10 Mile Road, Southfield, MI 48075 Phone: (248) 357-4566 fax: (248} 350-2531

CHILDREN’S PROGRAMMING CERTIFICATION
{FOURTH QUARTER October 1 — December 31, 2015}

This is to certify that The Word Network (“Network”) as a standard practice does
not air advertising. Comcast may rely upon this certification for future calendar
quarters unless notified in writing by the Network within five (5) days after the close
of any quarter that advertising has been included in the Network’s programming
and that the Network is in compliance with the Children’s Television Act of 1990
and with the rules and regulations of the Federal Communications Commission.

| hereby declare under penalty of perjury that the foregoing is true and correct.
Executed this 4" day of January, 2016.

Signature: 8{ Mot dd>

Name: JoHnd MATTIELLD

Title: DIRECTOR OF MARKETINVG




I GOLF

7580 GOLF CHANNEL DRIVE
ORLANDO, FL 32819

CHILDREN’S PROGRAMMING CERTIFICATION
FOURTH QUARTER (OCTOBER 1, 2015 THROUGH DECEMBER 31, 2015)

This is to certify that as a standard practice, The Golf Channel formats and airs the following
children’s programs and series so that the total commercial time (including local ad avails,
promos for non-educational programs and adjacent ads running before or after the program
within the same clock hour) does not exceed 10.5 minutes per hour on weekends, and 12 minutes
per hour on weekdays, in compliance with the Children’s Television Act of 1990 and the rules
and regulations of the Federal Communications Commission:

NONE
I further certify that I have been designated by The Golf Channel as the official responsible for
oversight of compliance with the FCC children’s programming commercial limits and I am

familiar with the relevant Regulations.

I hereby declare under penalty of perjury that the foregoing is true and correct. Executed this

~ 29 ™ day of December, 2015.
om Knapp 7
SVP, Progfammi

NBCUniversal:1801455v1



ABS 0C
INTERNATIONAL

in Thie Service OF Tie Filipino Worldwide

CHILDREN’S PROGRAMMING CERTIFICATION
{Fourth Quarter 2015)

Thisis to certify that the list below identifies all programs and series considered as children’s programming
under the Children’s Television Act of 1990 (the “Act”) aired by ABS-CBN INTERNATIONAL’s television
programming service known as The Filipino Channel for the period beginning October 1, 2015 to
December 31, 2015. As a standard practice, we formatted and aired each of the children’s programs and
series so that the total commercial time (including tocal avails, promos for non-educational programs and
adjacent ads running before or after the program within the same clock hour} did not exceed 10.5 minutes
per hour on weekends, and 12 minutes per hour on weekdays, in compliance with the Act and the rules
and regulations of the Federal Communications Commission {FCC). None of the following programs or
series included any commercial spots that contained references to, characters or actors from, or that
offered products related to, the underlying program or series.

Children’s programs aired on The Filipina Channe! during the fourth quarter of 2015:

WANSAPANATAYM
LUvuy
MATANGLAWIN

£

/ ;
'f @ﬂz‘z/ﬂj

N me : OLIVIAG. DEJESUSﬁL
smo Managing Director
Date: January _, 2016




Kerry Brockhage

Senior Vice President & Chief Counsel
Content Distribution

30 Rockefeller Plaza - 1221 Campus
Office 27A26

New York, NY 10112

212-664-3313 NY Tel

kerry.brockhage@nbcuni.com

NBCUniversal
January 6, 2016

RE: Certification of Compliance with Children’s Television Act 1990

Q4-2015 — FCC Rules 76.225 & 76.1703

This is to certify that the NBCUniversal programming services currently known as
BRAVO, CHILLER, CLOO, CNBC, CNBC World, E!, GOLF, MSNBC, NBC
UNIVERSO, NBCSN, OXYGEN, SYFY, THE ESQUIRE NETWORK, UNIVERSAL,
HD, & USA NETWORK (and any high definition simulcast of such networks), as a
standard practice, do not format or air any programs and/or seties specifically designed for
children 12 and under, and, therefore, ate in compliance with the commercial time
limitations of the Children’s Television Act of 1990 for the Third Quarter of 2015.

We will notify you if and when this practice changes, as required. I hereby certify
that the foregoing is true and cotrect. Executed on this 6" dgy of January 2016.

A
Yy P2 /‘//,,
/I&erry B_{ockhage //)

NBCUniversal:1804217v1



December 15, 2015

Kimberly Trefsger

Comcast Cable

One Comcast Center, 531d Floor
Philadelphia, PA 19103

Re: Certification of Compliance with Children’s Television
Laws & Closed Captioning

Dear Kimberly:

This letter is intended to assist Comcast Cable and its affiliates in
satisfying its obligations under Section 79.1(b) of Title 47 of the
Code of Federal Regulations regarding closed captioning. The CW
hereby certifies that the programming on The CW Plus television
service was in substantial and material compliance with Section
79.1(b) of the FCC’s closed captioning requirements for the three
month period ending December 31, 2015.

Further, The CW hereby certifies that the programming on The CW
Plus television service was in substantial and material compliance
with Sections 76.1703 and 76.225 of the FCC’s rules implementing
the Children’s Television Act of 1990 for the three month period
ending December 31, 2015,

4

Russell H. Myerson
Executive Vice President

Regards,

RUSSELL H. MYERSON
EXECUTIVE VICE PRESIDEMT
AFFILIATE RELATIONS AMD TECHNOLOGY

T 818 977 8480 C 213 973 8480

F 818 977 7949

russell.myerson@cwtv.com
THE CW TELEVISION NETWORK
411 N, HOLLYWOOD WAY, i#218 BLDG, 2R, BURBANK, CA 91505




To: All Partner Stations From: Maureen Milmore, VP Production

Re: FCC Children’s Quarterly Report —4"™ Quarter 2015

Date: December 15, 2015 Copies To:

ATTENTION PUBLIC FILE ADMINISTRATOR

We will be providing this information in the legal section of our Affiliate website. This information is
verification of the programs which ran and that commercial limitations were not exceeded within network
and syndicated programming.

Please feel free to contact Maureen Milmore at (818) 977-0469 with any questions (or e-mail your
request to maureen.milmore@cwtv.com).

The CW Television Network Teen/Young Viewer Programming

Below is a list of 4™ Quarter 2015 CW Teen/Young Viewer Programming for your public files.
Statement

This statement is designed to furnish you with additional information concerning the commercial
matter contained in the network’s teen/young viewer programs, and to enable you to more easily
comply with the requirements of the Children’s Television Act of 1990.

The following is a list of all CW Television Network programs which were produced and broadcast
with the intention of primarily reaching an audience of young viewers between thirteen and sixteen
that were scheduled for broadcast during the fourth quarter of 2015.



4™ QUARTER 2015 — CW TEEN/YOUNG VIEWER PROGRAMMING

Program: Calling Dr. Pol

Rating: TVG

Length: 30 min

Program: DogTown USA

Rating: TVG

Length: 30 min

Program: Dog Whisperer with Cesar Millan: Family Edition

Rating: TVG

Length: 30 min

Program: Dream Quest

Rating: TVG

Length: 30 min

Program: Hatched
Rating: TVG

Length: 30 min

Program: Save Our Shelter

Rating: TVG

Length: 30 min

Dog Whisperer with Dog Whisperer with
Calling Dr. Pol Calling Dr. Pol DogTown USA Cesar Millan: Family Cesar Millan: Family
Edition Edition
Sat. 7:00am Sat. 7:30am Sat. 8:00am Sat. 8:30am Sat. 9:00am

10/03/15 - #201
10/10/15 - #203
10/17/15 - #205
10/24/15 - #207
10/31/15 - #209
11/07/15 - #211
11/14/15 - #213
11/21/15 - #215
11/28/15 - #201
12/05/15 - #2083
12/12/15 - #205
12/19/15 - #207
12/26/15 - #209

10/03/15 - #202
10/10/15 - #204
10/17/15 - #206
10/24/15 - #208
10/31/15 - #210
11/07/15 - #212
11/14/15 - #214
11/21/15 - #216
11/28/15 - #202
12/05/15 - #204
12/12/15 - #206
12/19/15 - #208
12/26/15 - #210

10/03/15 - #108
10/10/15 - #109
10/17/15 - #110
10/24/15 - #111
10/31/15 - #112
11/07/15 - #113
11/14/15 - #114
11/21/15 - #115
11/28/15 - #107
12/05/15 - #108
12/12/15 - #109
12/19/15 - #110
12/26/15 - #111

10/03/15 - #201
10/10/15 - #205
10/17/15 - #209
10/24/15 - #213
10/31/15 - #217
11/07/15 - #221
11/14/15 - #225
11/21/15 - #229
11/28/15 - #201
12/05/15 - #205
12/12/15 - #209
12/19/15 - #213
12/26/15 - #217

10/03/15 - #202
10/10/15 - #206
10/17/15 - #210
10/24/15 - #214
10/31/15 - #218
11/07/15 - #222
11/14/15 - #226
11/21/15 - #230
11/28/15 - #202
12/05/15 - #206
12/12/15 - #210
12/19/15 - #214
12/26/15 - #218




Dog Whisperer with Dog Whisperer with
Cesar Millan: Family Cesar Millan: Family Save Our Shelter Hatched Dream Quest
Edition Edition
Sat. 9:30am Sat. 10:00am Sat. 10:30am Sat. 11:00am Sat. 11:30am

10/03/15 - #203
10/10/15 - #207
10/17/15 - #211
10/24/15 - #215
10/31/15 - #219
11/07/15 - #223
11/14/15 - #227
11/21/15 - #231
11/28/15 - #203
12/05/15 - #207
12/12/15 - #211
12/19/15 - #215
12/26/15 - #219

10/03/15 - #204
10/10/15 - #208
10/17/15 - #212
10/24/15 - #216
10/31/15 - #220
11/07/15 - #224
11/14/15 - #228
11/21/15 - #232
11/28/15 - #204
12/05/15 - #208
12/12/15 - #212
12/19/15 - #216
12/26/15 - #220

10/03/15 - #101
10/10/15 - #102
10/17/15 - #103
10/24/15 - #104
10/31/15 - #105
11/07/15 - #106
11/14/15 - #107
11/21/15 - #108
11/28/15 - #101
12/05/15 - #102
12/12/15 - #1083
12/19/15 - #104
12/26/15 - #105

10/03/15 - #101
10/10/15 - #102
10/17/15 - #103
10/24/15 - #104
10/31/15 - #105
11/07/15 - #106
11/14/15 - #107
11/21/15 - #108
11/28/15 - #101
12/05/15 - #102
12/12/15 - #103
12/19/15 - #104
12/26/15 - #105

10/03/15 - #101
10/10/15 - #102
10/17/15 - #103
10/24/15 - #104
10/31/15 - #105
11/07/15 - #106
11/14/15 - #107
11/21/15 - #108
11/28/15 - #104
12/05/15 - #103
12/12/15 - #106
12/19/15 - #102
12/26/15 - #105




comcast )
NETWORK

January 4™ 2016

The Comcast Network Philadelphia

Re: The Comcast Network Philadelphia - Children’s Television Act of 1990

To Whom it May Concern:

This letter is intended to assist you in satisfying your obligations under the Children’s
Television Act of 1990 and the Federal Communications Commission’s regulations
relating thereto in connection with your carriage of The Comcast Network Philadelphia
(which service is owned and operated by Comcast SportsNet Philadelphia L.P.)
(“SportsNet”) for Quarter 4 of 2015.

The Comcast Network Philadelphia service does not currently contain any “children’s
programming” (as defined by the FCC), and we have no current intention of adding such
programming. In the event, however, that the service does contain any “children’s
programming” after the date hereof, such programming with not contain “commercial
matter” (as defined by the FCC) that, when added to the “commercial matter” you may
insert under our affiliation agreement, exceeds applicable limits.

Best regards, -
Brian Monihan

President/General Manager
Comcast SportsNet Philadelphia

cc: Kathy McMahon
Denise Garcia



J%.CSN

December 31, 2015

Re:  The Comcast Network Mid-Atlantic - Children's Television Act of 1990

This letter is intended to assist you in satisfying your obligations under the Children’s
Television Act of 1990 and the Federal Communications Commission’s regulations
relating thereto in connection with your carriage of The Comcast Network (which service
is owned and operated by The Comcast Network, LLC (“Network”) for Quarter Four of
2015.

The Network service does not currently contain any “children’s programming” (as
defined by the FCC), and we have no current intention of adding such programming. In
the event, however, that the service does contain any “children’s programming” after the
date hereof, such programming will not contain “commercial matter” (as defined by the
FCC) that, when added to the “commercial matter” you may insert under our affiliation
agreement, exceeds applicable limits.

Best regards,

Rebecca Schulte
President and General Manager

cc:  Kathy McMahon
Denise Garcia



January 4, 2016

Comcast Cable Communications, LLC
One Comcast Center
Philadelphia, PA 19102

Attention: Vice President of Programming
To Whom It May Concern:
The Tennis Channel, Inc. certifies that the video programming service known as Tennis Channel:

1. does not include any programs originally produced and broadcast primarily for an audience of
children 12 years old and younger.

2. complies with the closed captioning requirements imposed in Section 79.1 of the Federal
Communications Commission’s rules. With respect to caption quality, The Tennis Channel, Inc.
further certifies that in the ordinary course of business, it has adopted and follows the Best
Practices set forth in 47 C.F.R. § 79.1(k)(1).

3. complies with the closed captioning requirements delineated in Section 202(b) of the Twenty-
First Century Communications and Video Accessibility Act of 2010 (“CVAA”) and consistent with
47C.FR.§794.

Sincerely,

Patrick Wilson

Senior Vice President, Distribution

cc: General Counsel, Comcast Cable Communications, LLC

2850 Ocean Park Boulevard, Suite 150, Santa Monica, CA 90405 T 310.314.9400 F 310.314.9433




TELEMUNDO NETWORK GROUP, LLC
CERTIFICATION OF COMPLIANCE

WITH CHILDREN’S TELEVISION COMMERCIAL LIMITS

IN PROGRAMMING FURNISHED BY TELEMUNDO NETWORK
FOR THE PERIOD OCTOBER 1 THROUGH DECEMBER 31, 2015

Telemundo Network Group, LLC (“Telemundo”) broadcast the following programs primarily for children 12
years old and under during this calendar quarter on the dates and times indicated below:

PROGRAM DATE(S) OF BROADCAST TIMES OF TIMES OF AMOUNT OF COMMERCIAL
NAME BROADCAST BROADCAST MATTER IN PROGRAMS
(ET/PT) (MT) FURNISHED BY TELEMUNDO
NETWORK
(minutes per half hour)
Raggs Saturdays 10/1-12/31/15 | 8:00-8:30 am 7:00-7:30am 2:15
Noodle and Saturdays 10/1-12/31/15 | 8:30-9:00 am 7:30-8:00am 2:15
Doodle
El Show de Saturdays 10/1-12/31/15 | 9:00-9:30 am 8:00-8:30am 2:00
Chica
LazyTown Saturdays 10/1-12/31/15 | 9:30-10:00 am 8:30-9:00am 2:00
Raggs Sundays 10/1-12/31/15 8:00-8:30 am 7:00-7:30am 2:15
Noodle and Sundays 10/1-12/31/15 8:30-9:00 am 7:30-8:00am 2:15
Doodle
El Show de Sundays 10/1-12/31/15 9:00-9:30 am 8:00-8:30am 2:00
Chica
LazyTown Sundays 10/1-12/31/15 9:30-10:00 am 8:30-9:00am 2:00

| certify that the regularly-scheduled children’s programming and promotional content furnished to you by the
Telemundo Network during the 4™ quarter of 2015 contained the amount of commercial matter set forth
above and complied with the commercial limits of the Children’s Television Act and 47 C.F.R. § §73.670 (a)-
(d). The commercial minutes set forth above do not include any local advertising or promotional matter that
you may have added to the children’s programming. Each station must determine its compliance with the
commercial limits by combining the commercial minutes set forth above with any commercial matter added

by the station.

L

G

me: Robert Chomat

Title: Senior Director, Accounting
Telemundo Network Group, LLC

Date: 1/7/16




TBS
CERTIFICATE OF COMPLIANCE WITH
COMMERCIAL LIMITS FOR CHILDREN’S PROGRAMMING

I, Toni Millner, in my capacity as Assistant General Counsel for Turner Broadcasting System, Inc.
(“Turner”), hereby certify that for the period from October 1, to December 31, 2015:

1) Tam familiar with the statutory limits of the Children’s Television Act of 1990 (the “Act”) and the
FCC regulations implementing those limits (no more than 12 minutes per hour of commercial
matter may be broadcast during children’s programming* on weekdays, and no more than 10 %4
minutes per hour on weekends).

2) As astandard practice, Turner formats any children’s programming (as defined under the Act)
within the commercial limits set forth in the Act to the extent the FCC regulations are applicable to
the programming.

3) To the best of my information, knowledge, and belief, no children’s programining aired in the
period noted above on TBS with the exception of two programs, Dr. Seuss ' How the Grinch Stole
Christmas, and An Elf’s Story: The Elf on the Shelf.

4) To the best of my information, knowledge, and belief, TBS aired both of these holiday programs
each three times this quarter and formatted the programs within the commercial limits set forth
with the Act.

Certified by me this __ 8% day of January, 2016.

e Mllie

Toni Millner

Assistant General Counsel and

Vice President—Kid Vid Compliance
Turner Broadcasting System, Inc.

* Children’s programiming” for the purpose of the commercial limits means programs originally produced
and telecast for an audience of children 12 years old and under.

186749



Certification of Compliance: FCC Children’s Television Requirements
October 1, 2015 through December 31, 2015

On behalf of the Trinity Christian Center of Santa Ana, Inc., d/b/a Trinity Broadcasting
Network (TBN), this is to certify that the program services named below comply with the FCC’s
children’s television programming and commercial time limit obligations specified in FCC Rules
73.671and 73.670 (46 CFR 73.671 and 73.670), respectively.

TBN is a not-for-profit, tax-exempt church corporation qualified under section 501(c)(3)
of the Internal Revenue Code (26 USC 501(c)(3)). During the period of time covered by this
certification, TBN did not air more than 10.5 minutes of commercial matter per hour during
children's programming on weekends, or more than 12 minutes of commercial matter per hour on
weekdays.

The following children’s programs aired during the period of time covered by this
certification:

Pahappahooey Island Monster Truck Adventures

Nest Animated Stories from the Bible Mary Rice Hopkins & Puppets with a Heart
Dr. Wonder’s Workshop Lassie

The Lads TV Davey & Goliath

VeggieTales iShine Knect

3-2-1 Penguins! Mike’s Inspiration Station

Gina D’s Kids Club Paws and Tales

The Story Keepers Miss Charity’s Diner

RocKids TV Colby’s Clubhouse

Auto-B-Good The Bed Bug Bible Gang

This certification is provided for the following digital program service(s) broadcast on
cable television systems: TBN and The Church Channel (TCC)*.

This certification is true and correct, to the best of my knowledge and understanding, and

is made this 3 1st day of December, 2015.
Signature Wil ;/AM

David Adcoc’k, National Sales Director

* As specified in Children’s Television Obligations Of Digital Television Broadcasters, FCC 04-
221 (24), “digital broadcasters [are permitted] to air all of their additional [3 hours of] digital
[children’s] core programming, beyond the 3 hour baseline on the main digital program stream,
on one free digital video channel or distribute it across multiple free digital video channels, at
their discretion, as long as the stream/s on which the core programming is aired has comparable
carriage on multichannel video programming distributors (“MVPDs”).” Accordingly, the SOAC
program service has a Saturday core block of children’s programming of twelve (12) hours (7
a.m. to 7 p.m.). Three (3) hours of that block provide compliance with FCC Rule 73.671 for the
TBN Enlace service, three (3) additional hours of that programming block also provide
compliance for the JUCE (formerly JCTV) program service, and three (3) additional hours of that
programming block also provide compliance for the TBN-Salsa service. Similarly, the TBN and
TBN HD services have a Saturday core block of children’s programming of six (6) hours (7 a.m.
to 1 p.m.). Three (3) hours of that block provide compliance with FCC Rule 73.671 for the TCC
service.



Certification of Compliance: FCC Children’s Television Requirements
October 1, 2015 through December 31, 2015

On behalf of the Trinity Christian Center of Santa Ana, Inc., d/b/a Trinity Broadcasting Network (TBN),
this is to certify that the program services named below comply with the FCC’s children’s television programming
and commercial time limit obligations specified in FCC Rules 73.671and 73.670 (46 CFR 73.671 and 73.670),

respectively.

TBN is a not-for-profit, tax-exempt church corporation qualified under section 501(c)(3) of the Internal
Revenue Code (26 USC 501(c)(3)). During the period of time covered by this certification, TBN did not air more
than 10.5 minutes of commercial matter per hour during children's programming on weekends, or more than 12

minutes of commercial matter per hour on weekdays.

The following children’s programs aired during the period of time covered by this certification:

3-2-1 Penguins!

Adventures in Booga Booga Land
Animal Atlas

Another Sommer-Time Adventure
Aqua Kids Adventures

Amnie’s Shack

Auto-B-Good

BB’s Bedtime Stories

Becky’s Bam

BJ’s Teddy Bear Club and Bible Stories
Boulder Buddies

Brainy Baby

Bugtime Adventures

Cherub Wings

Children’s Heroes of the Bible
Chubby Cubbies

Colby’s Clubhouse

Come On Over

Cowboy Dan’s Frontier

Creation Creatures

D.AR.E. Safety Tips with Retro Bill
Davey & Goliath

Dr. Wonder’s Workshop

Ewe Know

Faithville

Flufty Gardens

Flying House

From Aardvark to Zucchini

Fun Food Adventures

Gerbert

Gina D’s Kids Club

This certification is provided for the following digital program service(s) distributed on cable television

Gospel Bill

Grandfather Reads

Hermie & Friends

iShine Knect

Jacob’s Ladder

Kids Club

Kids Like You

Lassie

Little Buds

Little Women

Maralee Dawn & Friends

Mary Rice Hopkins & Puppets With a Heart
Mickey’s Farm

Mike’s Inspiration Station

Miss BG

Miss Charity’s Diner

Monster Truck Adventures
Mustard Pancakes

Nanna’s Cottage

Nest Animated Stories from the Bible
Nest Family’s Animated Hero Classics
Pahappahooey Island

Paws and Tales

Professor Bounce's Kid Fit

Puppet Parade

Quigley’s Village

Raggs

Retro News: A Blast from the Past
Rocka-Bye Island

RocKids TV

Sarah’s Stories

Sing Along with Gina D

St. Bear’s Dolls Hospital

Super Simple Science Stuff
Superbook

Swiss Family Robinson

The Adventures of Carlos Caterpillar
The Adventures of Donkey Ollie
The Adventures of Skippy

The Bedbug Bible Gang

The Big Garage

The Charlie Church Mouse Show
The Choo Choo Bob Show

The Dooley and Pals Show

The Filling Station

The Funny Company

The Huggabug Club

The Knock, Knock Show

The Lads TV

The Reppies

The Story Keepers

The Swamp Critters of Lost Lagoon
The Tails of Abbygail

The World of Jonathan Singh
The Zula Patrol

TuneTime

Upstairs Downstairs Bears
VeggieTales

Wild About Animals

Wild’s Life

Young America Outdoors

Zoo Clues

systems: TBN Enlace*, JUCE (formerly JCTV)*, Smile of a Child (SOAC)* and TBN-Salsa.

This certification is true and correct, to the best of my,

day of December, 2015.

Signature

* As specified in Children’s Television Obligations Of Digital Television Broadcasters, FCC 04-221 (424), “digital broadcasters
[are permitted] to air all of their additional [3 hours of] digital [children’s] core programming, beyond the 3 hour baseline on the
main digital program stream, on one free digital video channel or distribute it across multiple free digital video channels, at their
discretion, as long as the stream/s on which the core programming is aired has comparable carriage on multichannel video
programming distributors (“MVPDs”).” Accordingly, the combined JUCE and SOAC program scrvice has a Saturday core block
of children’s programming of twelve (12) hours (7 a.m. to 7 p.m.). Three (3) hours of that block provide compliance with FCC
Rule 73.671 for the TBN Enlace service, and three (3) additional hours of that programming block also provide compliance for
TBN Salsa. Similarly, the TBN and TBN HD services have a Saturday core block of children’s programming of six (6) hours (7

owledge

[ =
David Adcock, National Sales Director

a.m. to 1 p.m.). Three (3) hours of that block provide compliance with FCC Rule 73.671 for the TCC service.

d understanding, and is made this 31st



Kerry Brockhage

Senior Vice President & Chief Counsel
Content Distribution

30 Rockefeller Plaza - 1221 Campus
Office 27A26

New York, NY 10112

212-664-3313 NY Tel

kerry.brockhage@nbcuni.com

NBCUniversal
January 6, 2016

RE: Certification of Compliance with Children’s Television Act 1990

Q4-2015 — FCC Rules 76.225 & 76.1703

This is to certify that the NBCUniversal programming services currently known as
BRAVO, CHILLER, CLOO, CNBC, CNBC World, E!, GOLF, MSNBC, NBC
UNIVERSO, NBCSN, OXYGEN, SYFY, THE ESQUIRE NETWORK, UNIVERSAL,
HD, & USA NETWORK (and any high definition simulcast of such networks), as a
standard practice, do not format or air any programs and/or seties specifically designed for
children 12 and under, and, therefore, ate in compliance with the commercial time
limitations of the Children’s Television Act of 1990 for the Third Quarter of 2015.

We will notify you if and when this practice changes, as required. I hereby certify
that the foregoing is true and cotrect. Executed on this 6" dgy of January 2016.

A
Yy P2 /‘//,,
/I&erry B_{ockhage //)

NBCUniversal:1804217v1



Children’s Programming Certification
Fourth Quarter 2015

October 1st, 2015 — December 31st, 2015

This is to certify that as a standard practice, SUR Peru formats and airs the following
children’s programs and series so that the total commercial time (including local avails)
does not exceed 10.5 minutes per hour on weekends and 12 minutes per hour weekdays,
in compliance with the Children’s Television Act of 1990 and the rules and regulations of

the Federal Communications Commission:

Children’s Programs Aired During Fourth Quarter 2015

NONE

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this 4™ day of January 2016.

J ’_-
7 Xe . = ?»ak_b
[¥]

Signature

Jorge Fiterre
Name

Affiliate Sales
Title



mn Starz Entertainment, LLC | 8900 Liberty Circle

ENTERTAINMENT Englewood, CO 80112
T 720.852.7700 STARZ.COM

January 5, 2016

VIA FACSIMILE: 215-286-3572
AND U.S. MAIL

Ms. Kim Trefsger

Legal Department

Comcast Cable Communications
One Comcast Center
Philadelphia, Pennsylvania 19103

Dear Ms. Trefsger:

Pursuant to your request for Starz Entertainment, LLC’s (““STE”) Children’s Television Certification,
I am enclosing the appropriate certificate of compliance in accordance with the cable operator’s
public record-keeping requirements for The Children’s Television Act of 1990 (the “Act”) and 47
CFR §§76.225 and 76.1703, thus satisfying such requirements for the fourth quarter of 2015.

STE does not air commercial matter on any of the channels it operates and provides, including
Encore, Encore Action, Encore Black, Encore Classic, Encore Family, Encore Suspense, Encore
Westerns, Encore On Demand, Starz, Starz Cinema, Starz Comedy, Starz Edge, Starz InBlack, Starz
Kids & Family, Starz On Demand, MoviePlex, MoviePlex On Demand, IndiePlex and RetroPlex.
The accompanying certification attests to these channels’ full and complete compliance with the Act
and the FCC’s corresponding regulations, as set forth at 47 CFR §§76.225.

Please contact me at 720-852-6266 if you have any questions regarding this matter.

Sincerely yours,

STARZ ENTERTAINMENT, LLC

Todd Hoy
Vice President, Business & Legal Affairs — Distribution

TH:nt
Enclosure

cc: Christine Carrier



STARZ ENTERTAINMENT, LLC’S
CHILDREN’S PROGRAMMING CERTIFICATE

Starz Entertainment, LLC is the owner and operator of the following programming channels
distributed by cable television systems: Encore, Encore Action, Encore Black, Encore Classic,
Encore Family, Encore Suspense, Encore Westerns, Encore On Demand, Starz, Starz Cinema,
Starz Comedy, Starz Edge, Starz InBlack, Starz Kids & Family, Starz On Demand, MoviePlex,
MoviePlex On Demand, IndiePlex and RetroPlex.  This is to certify that, for the period from
October 1, 2015 through December 31, 2015, the foregoing channels, which are all commercial-
free premium channels, did not contain any “‘commercial matter” during any children’s
programming that was aired on such channels. See 47 CFR §76.225.

I hereby declare that the foregoing is true and correct. Executed this 5" day of January, 2016.

STARZ ENTERTAINMENT, LLC

,MQLA/

Todd Hoy
Vice Pre31dent
Business & Legal Affairs — Distribution




This is a copy.
The original is on file at Children’s Network, LLC
Offices located at 30 Rockefeller Plaza, 16" Floor, New York, NY 10112
Exhibit A

To

CHILDREN’S PROGRAMMING CERTIFICATION

For
CHILDREN’S NETWORK, LLC
D/B/A/ Sprout

(October 1, 2015 through December 31, 2015)

64 Zoo Lane Pajanimals™
Adventures of Paddington the Bear Play with Me Sesame ™
Animal Mechanicals Plaza Sesamo ™
Astroblast Poppy Cat™

Barney & Friends ™ Ruff-Ruff, Tweet & Dave™
Bob the Builder ™ Sarah & Duck

Bob: Project Build It ™ Sesame Street ®

Boj Stella & Sam

Busytown Mysteries Super Why ™

Busy World of Richard Scary Super Wings

Caillou ® Sydney Sailboat
Chloe’s Closet ™ The Berenstain Bears ™
Clangers ™ The Chica Show ™

Dirt Girl World The Mighty Jungle
Earth to Luna The Wiggles ®

George Shrinks ™ Thomas & Friends ™
Lazytown ™ Tree Fu Tom

Lity’s Driftwood Bay Zerby Derby

Madeline ™ Zou

Maya the Bee

Nina’s World ™

Noodle & Doodle ™

Children's Programming Certification(4thQ 2015)
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e
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Sefouy

NETWORK’S NAME: Children’s Network, LLC d/b/a/ Sprout

Address: 30 Rockefeller Plaza, 16™ Floor
New York, NY 10112

Telephone Number: 212.664.3315

Fax Number: 212.703.8579

CHILDREN’S PROGRAMMING CERTIFICATION

This is to certify that the linear, VOD, and Spanish VOD programming service currently known
as Sprout (the “Service™) was in compliance with the commercial time provisions of the
Children’s Television Act of 1990 (the “Act”) as set forth in 47 U.S.C. Section 303a and the
rules and regulation of the Federal Communications Commission promulgated thereunder during
the period of October 1, 2015 to December 31, 2015 (the “Applicable Quarter”). A list of all
programs that the Service considered children’s programming under the Act that aired on the
Service during the Applicable Quarter has been attached as Schedule A hereto and is fully
incorporated herein.

I hereby declare that the foregoing is true and correct to the best of my knowledge.

Dated as of: December 31, 2015
Signature: QM& M
Laura Kelly

Senior Director, Program and Media Planning

Children's Programming Certification(4thQ 2015)



NETWORK’S NAME: Children’s Network, LLC d/b/a/ Sprout

Address: 30 Rockefeller Plaza, 16" Floor
New York, NY 10112

Telephone Number: 212.664.3315

Fax Number: 212.703.8579

CHILDREN’S PROGRAMMING CERTIFICATION

This is to certify that the linear, VOD, and Spanish VOD programming service currently known
as Sprout (the “Service™) was in compliance with the commercial time provisions of the
Children’s Television Act of 1990 (the “Act”) as set forth in 47 U.8.C. Section 303a and the
rules and regulation of the Federal Communications Commission promulgated thereunder during
the period of October 1, 2015 to December 31, 2015 (the “Applicable Quarter™). A list of all
programs that the Service considered children’s programming under the Act that aired on the
Service during the Applicable Quarter has been attached as Schedule A hereto and is fully
incorporated herein.

1 hereby declare that the foregoing is true and correct to the best of my knowledge.

Dated as of: December 31, 2015

Signature:

Laura Kelly
Senior Director, Program and Media Planning

Children's Programming Certification(4thQy 2015)



This is a copy.
The original is on file at Children’s Network, LL.C
Offices located at 30 Rockefeller Plaza, 16™ Floor, New York, NY 10112
Exhibit A

Te

CHILDREN’S PROGRAMMING CERTIFICATION

For
CHILDREN’S NETWORK, LLC
D/B/A/ Sprout

(October 1, 2015 through December 31, 2015)

64 Zoo Lane Pajanimals™
Adventures of Paddington the Bear Play with Me Sesame ™
Animal Mechanicals Plaza Sesamo ™
Astroblast Poppy Cat™

Barney & Friends ™ Ruff-Ruff, Tweet & Dave™
Bob the Builder ™ Sarah & Duck

Bob: Project Build it ™ Sesame Street ®

Boj Stella & Sam

Busytown Mysteries Super Why ™

Busy World of Richard Scary Super Wings

Caillou ® Sydney Sailboat
Chloe’s Closet ™ The Berenstain Bears ™
Clangers ™ The Chica Show ™

Dirt Girl World ' The Mighty Jungle
Eatth to Luna The Wiggles ®

George Shrinks ™ Thomas & Friends ™
Lazytown ™ Tree Fu Tom

Lily’s Driftiwood Bay Zerby Derby

Madeline ™ Zou

Maya the Bee

Nina’s World ™

Noodle & Doodle ™

Children's Programming Certification(4thQ 20} 5)
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Children's Programming Certification

The Sportsman Channel certifies that:
1. It was in compliance with the Children’s Television Act of 1990 and the implementing
rules of the Federal Communications Commission during the 4th Quarter of 2015 and

remains in compliance with the foregoing.

2. It presently does not contain any programming within the definition of "children's
programming" under such rules.

Network: The Sportsman Channel

/'.-;':/' P - ';7

By:  Steve Smith
EVP Distribution & Affiliate Marketing

Date: 12/31/2015

SPORTSMAN %o,

1000 Chopper Circle, Denver CO80204
www.TheSportsmanChannel.com




SNY)D

January 5, 2016

Re:  Children’s Television Act of 1990

This letter is intended to assist you in satisfying your obligations under the Children’s Television
Act of 1990 and the Federal Communications Commission’s regulations relating thereto in
connection with your carriage of SNY (which service is owned and operated by Sterling
Entertainment Enterprises, LLC) (“SportsNet”).

This is to certify that, for the quarter ended December 31, 2015, SNY was in compliance with the
Children’s Television Act of 1990 and did not televise more than 10.5 minutes of commercial
material per hour on the weekends nor more than 12 minutes per hour on weekdays during
children’s programming (including local ad avails that you may insert under our Affiliation
Agreement).

Best regards,

AT M-

Steve Raab
President



SOMES

January 4, 2016
VIA EMAIL Christine Klumpp@comeast.com
Comcast Cable Communications, LLC
One Comcast Center
Philadelphia, PA 19103
ATTN: Christine Klumpp

Re: Semillitas - Children’s Television Act Certificate for 4™ Quarter of 2015

Dear Ms. Klumpp,

This letter is intended to assist Comcast Cable (“Comcast™) in satisfying its obligations under
The Children’s Television Act of 1990.

As a standard practice, Semillitas airs the children’s programs and series named in Exhibit A
hereto, so that the total commercial time (including local avails) does not exceed 10.5 minutes
per hour on weekends and 12 minutes per hour weekdays, in compliance with the Children’s
Television Act of 1990 and the rules and regulations of the Federal Communications
Commission.

Children’s Programs Aired During 44 Quarter of 2015

Please see exhibit A

Should you have any further questions regarding this matter, please do not hesitate to contact us.

o Sy e
-
Alejandro Parisca

VP & General Manager

SOMEJS

2601 South Bayshore Drive, Suite 1250
Miami, FL. 33133
Office 786- 220-0274

aparisca@somostv.net

ce: Ivan Morales
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mn Starz Entertainment, LLC | 8900 Liberty Circle

ENTERTAINMENT Englewood, CO 80112
T 720.852.7700 STARZ.COM

January 5, 2016

VIA FACSIMILE: 215-286-3572
AND U.S. MAIL

Ms. Kim Trefsger

Legal Department

Comcast Cable Communications
One Comcast Center
Philadelphia, Pennsylvania 19103

Dear Ms. Trefsger:

Pursuant to your request for Starz Entertainment, LLC’s (““STE”) Children’s Television Certification,
I am enclosing the appropriate certificate of compliance in accordance with the cable operator’s
public record-keeping requirements for The Children’s Television Act of 1990 (the “Act”) and 47
CFR §§76.225 and 76.1703, thus satisfying such requirements for the fourth quarter of 2015.

STE does not air commercial matter on any of the channels it operates and provides, including
Encore, Encore Action, Encore Black, Encore Classic, Encore Family, Encore Suspense, Encore
Westerns, Encore On Demand, Starz, Starz Cinema, Starz Comedy, Starz Edge, Starz InBlack, Starz
Kids & Family, Starz On Demand, MoviePlex, MoviePlex On Demand, IndiePlex and RetroPlex.
The accompanying certification attests to these channels’ full and complete compliance with the Act
and the FCC’s corresponding regulations, as set forth at 47 CFR §§76.225.

Please contact me at 720-852-6266 if you have any questions regarding this matter.

Sincerely yours,

STARZ ENTERTAINMENT, LLC

Todd Hoy
Vice President, Business & Legal Affairs — Distribution

TH:nt
Enclosure

cc: Christine Carrier



STARZ ENTERTAINMENT, LLC’S
CHILDREN’S PROGRAMMING CERTIFICATE

Starz Entertainment, LLC is the owner and operator of the following programming channels
distributed by cable television systems: Encore, Encore Action, Encore Black, Encore Classic,
Encore Family, Encore Suspense, Encore Westerns, Encore On Demand, Starz, Starz Cinema,
Starz Comedy, Starz Edge, Starz InBlack, Starz Kids & Family, Starz On Demand, MoviePlex,
MoviePlex On Demand, IndiePlex and RetroPlex.  This is to certify that, for the period from
October 1, 2015 through December 31, 2015, the foregoing channels, which are all commercial-
free premium channels, did not contain any “‘commercial matter” during any children’s
programming that was aired on such channels. See 47 CFR §76.225.

I hereby declare that the foregoing is true and correct. Executed this 5" day of January, 2016.

STARZ ENTERTAINMENT, LLC

,MQLA/

Todd Hoy
Vice Pre31dent
Business & Legal Affairs — Distribution




Children’s Programming Certification
Fourth Quarter 2015
October 1st, 2015 — December 31st, 2015

This is to certify that as a standard practice, Rai Italia formats and airs the following
children’s programs and series so that the total commercial time (including local
avails) does not exceed 10.5 minutes per hour on weekends and 12 minutes per hour
weekdays, in compliance with the Children’s Television Act of 1990 and the rules and
regulations of the Federal Communications Commission:

Children’s Programs Aired During Fourth Quarter 2015

NONE

[ hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this 4 d? 1_:.f January 2016.
(A i N % b

// Signature

Jorge Fiterre
Name

Affiliate Sales
Title



pivol

Children’s Television Act of 1990 Certification

This is to certify that during the fourth quarter of the 2015 calendar year, Pivot contained no
children’s programming and was thus in compliance with the Children’s Television Act of 1990
(the “Act”) and the Federal Communications Commission rules implementing the Act (Sections
76.1703 and 76.225 of Title 47 of the Code of Federal Regulations).

Executed this 4" day of January 2016.
PARTICIPANT CHANNEL, INC.

By: O\'J\ |

Name: Bob Murphy k/

Title: CFO & Treasurer




Kerry Brockhage

Senior Vice President & Chief Counsel
Content Distribution

30 Rockefeller Plaza - 1221 Campus
Office 27A26

New York, NY 10112

212-664-3313 NY Tel

kerry.brockhage@nbcuni.com

NBCUniversal
January 6, 2016

RE: Certification of Compliance with Children’s Television Act 1990

Q4-2015 — FCC Rules 76.225 & 76.1703

This is to certify that the NBCUniversal programming services currently known as
BRAVO, CHILLER, CLOO, CNBC, CNBC World, E!, GOLF, MSNBC, NBC
UNIVERSO, NBCSN, OXYGEN, SYFY, THE ESQUIRE NETWORK, UNIVERSAL,
HD, & USA NETWORK (and any high definition simulcast of such networks), as a
standard practice, do not format or air any programs and/or seties specifically designed for
children 12 and under, and, therefore, ate in compliance with the commercial time
limitations of the Children’s Television Act of 1990 for the Third Quarter of 2015.

We will notify you if and when this practice changes, as required. I hereby certify
that the foregoing is true and cotrect. Executed on this 6" dgy of January 2016.

A
Yy P2 /‘//,,
/I&erry B_{ockhage //)

NBCUniversal:1804217v1






CHILDREN’S PROGRAMMING CERTIFICATION
Fourth Quarter 2015 (October 1 — December 31, 2015)

This is to certify that it is OVATION’s standard practice to format and air children’s programming
in compliance with the Children’s Television Act of 1990, codified at 47 U.S.C. § 303a (the “Act™),
and the Federal Communications Commission rules implementing the Act, including 47 C.F.R. §§
76.225 and 76.1700.

E}!ecutive Vice President of Distribution

Dated: December 18, 2015



OuUTDOOR
CHANINEL.

CLOSED CAPTIONING AND CHILDREN’S PROGRAMMING CERTIFICATION
FOURTH QUARTER 2015 (October 1, 2015 THROUGH December 31, 2015)

This is to certify that Outdoor Channel (“Network”) is in compliance with the closed captioning
requirements set forth in Section 79.1, et seq., of Title 47 of the Code of Federal Regulations (the
“Regulations”), and that all programming provided by Network to each Affiliate during the 4" Quarter
of 2015 was, to the best of Network’s knowledge and belief, captioned to the extent required by such
Regulations. Further, pursuant to Section 79.1(j)(1) of the Regulations, Network hereby certifies that
in the ordinary course of business, it has adopted and follows Best Practices set forth in Section
79.1(k)(1) thereof.

This is to further certify that Network does not currently contain any children’s programming as
defined under 47 CFR 76.225 of the rules and regulation of the Federal Communications Commission
(the “Children’s Programming Rules”). In the event that the Network includes any children’s
programming on its schedule after the date hereof, Network will provide in writing, by the tenth day
following the end of the calendar quarter in which such children’s programming is added, a
description of such programming specifying the dates and time of transmission and the duration of
the “commercial matter” included therein.

| certify that | have been designated by Network as the official responsible for the oversight of
compliance with the Regulations and the Children’s Programming Rules, and | am familiar with the
Regulations and the Children’s Programming Rules. | declare under penalty of perjury that the
foregoing is true and correct.

Executed this 31% day of December, 2015.
Network: Outdoor Channel

o
Vi

By: Steve Smith
EVP Distribution & Affiliate Marketing

1000 Chopper Circle, Denver CO 80204
www.QutdoorChannel.com




Children’s Programming Certification
Fourth Quarter 2015
October 1st, 2015 — December 31st, 2015

This is to certify that as a standard practice, Nuestra Tele formats and airs the following
children’s programs and series so that the total commercial time (including local

avails) does not exceed 10.5 minutes per hour on weekends and 12 minutes per hour
weekdays, in compliance with the Children’s Television Act of 1990 and the rules and

regulations of the Federal Communications Commission:

Children’s Programs Aired During Fourth Quarter 2015

NONE

[ hereby declare under penalty of perjury that the foregoing is true and correct.

E)i?:uted this 4™ day of January 2016.

L7 4 j/

( Slgnature

Jorge Fiterre
Name

Affiliate Sales
Title



NHK
o Cosmol Med=a

amer ica

2015 FOURTH QUARTER CERTIFICATE OF COMPLIANCE
WITH CHIIDREN'S ADVERTISING LIMITATIONS

I, Kazuhiro Uemura, Senior Vice President of NHK Cosmomedia America,
Inc. (the "Network") hereby certify the following regarding programming
aired on the Network during the fourth quarter of 2015.

All children's programming, as that term is defined by the Children's
Television Act of 1990 (the "ACT") and the Rules and Regulations of
the Federal Communications Commission ("FCC") promulgated thereunder,
has been aired on the Network in compliance with the provisions of the
ACTand theFCC'srules. Asastandardpractice, theNetworkhas formatted
and aired the following children's programs in such a manner that the
total commercial time, including local avails, has not exceeded 10.5
minutes per hour on weekends and 12 minutes per hour on weekdays.

Children's Programs Aired During Quarter

Fun with Japanese
Fun with English
Kid's Discovery
Pythagoraswitch-mini
Pythagoraswitch
Peek-a-boo

With Mother

With Father

With Father-mini
Hook Book Row

Hook Book Row Mini

Nyan-chuWorld Broadcaster Mini
Edutainment "Sciencer" Show

The Rose of Versailles
Grand Whiz-Kids TV
Cartoon : ANPANMAN
Cartoon:CASE CLOSED

Cartoon:CHIBI MARUKO CHAN
Cartoon:Kuroko’s Basketball

Cartoon:0ONE PIECE

Nosy’s Inspiring Atelier
Child-Rearning Hints & Tips

E Dance Academy

(10 minutes)
(10 minutes)
(15 minutes)
(5 minutes)
(15 minutes)
(15 minutes)
(25 minutes)
(29 minutes)
(5 minutes)
(10 minutes)
(5 minutes)
(5 minutes)
(25 minutes)
(25minutes)
(34 minutes)
(25 minutes)
(25 minutes)
(25 minutes)
(25 minutes)
(24 minutes)
(15 minutes)
(5 minutes)
(29 minutes)

The Network will continue to comply with the ACT and FCC rules, as they
apply to the Network's programming during the next gquarter. The Network
keeps complete records of advertising on children's programs, and these
will be made available promptly upon reguest.

December 31, 2015 W‘j{\/

Date Name: Kazuhiro Uemura, SVP

N#H K Cosmomedia America, Inc. 100 Broadway, 15th Floor, New York, NY 10005 Tel 212.262.3377 Fax 212.262.5577



SN

December 30, 2015

RE: New England Cable News Network-Children's Television Act 0f 1990 Q4 2013

This letter is intended to assist you in satisfying your obligations under the Children’s Television Act of 1990
and the Federal Communications Commission’s (FCC) regulations relating thereto in connection with your
carriage of Comcast New England Cable News (“NECN”) for Quarter 4 of 2015.

NECN service does not currently contain any "children's programming" (as defined by the FCC),and we
have no current intention of adding such programming. In the event, however, that the service does contain
any "children's programming" after the date hereof, such programming will not contain "commercial
matter” (as defined by the FCC) that, when added to the "commercial matter" you may insert under our
afﬁliatfion agreerﬁént, exceeds applicable limits.

~ -1
¢ e i
G — ~d,

N
David Reynplds \

160 WELLS AVENUE NEWTON. MA 02459  617.630.5000



Kerry Brockhage

Senior Vice President & Chief Counsel
Content Distribution

30 Rockefeller Plaza - 1221 Campus
Office 27A26

New York, NY 10112

212-664-3313 NY Tel

kerry.brockhage@nbcuni.com

NBCUniversal
January 6, 2016

RE: Certification of Compliance with Children’s Television Act 1990

Q4-2015 — FCC Rules 76.225 & 76.1703

This is to certify that the NBCUniversal programming services currently known as
BRAVO, CHILLER, CLOO, CNBC, CNBC World, E!, GOLF, MSNBC, NBC
UNIVERSO, NBCSN, OXYGEN, SYFY, THE ESQUIRE NETWORK, UNIVERSAL,
HD, & USA NETWORK (and any high definition simulcast of such networks), as a
standard practice, do not format or air any programs and/or seties specifically designed for
children 12 and under, and, therefore, ate in compliance with the commercial time
limitations of the Children’s Television Act of 1990 for the Third Quarter of 2015.

We will notify you if and when this practice changes, as required. I hereby certify
that the foregoing is true and cotrect. Executed on this 6" dgy of January 2016.

A
Yy P2 /‘//,,
/I&erry B_{ockhage //)

NBCUniversal:1804217v1



Kerry Brockhage

Senior Vice President & Chief Counsel
Content Distribution

30 Rockefeller Plaza - 1221 Campus
Office 27A26

New York, NY 10112

212-664-3313 NY Tel

kerry.brockhage@nbcuni.com

NBCUniversal
January 6, 2016

RE: Certification of Compliance with Children’s Television Act 1990

Q4-2015 — FCC Rules 76.225 & 76.1703

This is to certify that the NBCUniversal programming services currently known as
BRAVO, CHILLER, CLOO, CNBC, CNBC World, E!, GOLF, MSNBC, NBC
UNIVERSO, NBCSN, OXYGEN, SYFY, THE ESQUIRE NETWORK, UNIVERSAL,
HD, & USA NETWORK (and any high definition simulcast of such networks), as a
standard practice, do not format or air any programs and/or seties specifically designed for
children 12 and under, and, therefore, ate in compliance with the commercial time
limitations of the Children’s Television Act of 1990 for the Third Quarter of 2015.

We will notify you if and when this practice changes, as required. I hereby certify
that the foregoing is true and cotrect. Executed on this 6" dgy of January 2016.

A
Yy P2 /‘//,,
/I&erry B_{ockhage //)

NBCUniversal:1804217v1



NBA TV
CERTIFICATE OF COMPLIANCE
WITH COMMERCIAL LIMITS
FOR CHILDREN’S PROGRAMMING

I. Toni Millner, in my capacity as Assistant General Counsel for Tumer Broadcasting System, Inc.
(“Turner™), certify that:

1) 1 am familiar with the statutory limits of the Children’s Television Act of 1990 (the “Act™) and the
Federal Comumunications Commission’s regulations (“FCC Rules”) implementing those limits for
“children’s programming”' (no more than 12 minutes per hour of commercial on weekdays, and no
more than [0 '% minutes per hour on weekends during *“children’s programming’™).

2) The FCC Rules require cable operators to maintain certain records regarding their compliance with
the advertising limits imposed on children’s television programming. These advertising limits and
compliance reporting obligations do not apply to cable networks that do not carry “children’s
programming” as defined under the Act.

4) To the best of my information, knowledge, and belief, no “children’s prograimming” has been
telecast on NBA TV in the past year, nor is scheduled to be shown in the foreseeable future.

5) If there are any material changes in the programming policies of the television network so that .
children’s programming is telecast on NBA TV (or in the event that the reporting obligations under
the FCC Rules are changed), notice and updated certifications reflecting such changes will be
provided.

Certified this _ 8" day of January, 2016,

Pt hilber.

Toni Millner

Assistant General Counsel and

Vice President-—Kid Vid Compliance
Turner Broadcasting System, Inc.

1869219.2

IChildren’s programming” is defined under the Act as a program “originally produced and broadcast
primarily for an audience of children 12 years old and younger.”

1869219



ABS@CIBN
INTERNATIONAL

i The Service Of The Filipino Worldwide

CHILDREN’S PROGRAMMING CERTIFICATION
{Fourth Quarter 2015)

This is to certify that the list below identifies all program/s considered as children’s prograimming under
the Children’s Television Act of 1990 {the “Act”) aired by ABS-CBN INTERNATIONALUS television
programming service known as MyxTV for the period beginning October 1, 2015 to December 31, 2015.
Asa standard practice, we formatted and aired the children's program/s so that the total commercial time
(including local avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour) did not exceed 10.5 minutes per hour on weekends, and 12 minutes
per hour on weekdays, in compliance with the Act and the rules and regulations of the Federal
Communications Commission {FCC). None of the following programs or serles included any commercial
spots that contained references to, characters or actors from, or that offered products related to, the
underlying program or series.

Children’s program/s aired on MyxTV during the fourth quarter of 2015:

-Ncre-

7 OUVIAG. DEJESUSQv
on: Mapaging Director
ate: January __, 2016




NETWORK’S NAME: Multimedios Television

Address: Paricutin 316 Sur. Col. Roma. CP 64700
Monterrey, Nuevo Leén. México
Phone Number: +52 (81) 8881-9991

CHILDREN’S PROGRAMMING CERTIFICATION - FOURTH QUARTER 2015

This is to certify that the Multimedios Televisién programming service (the “Service”), to the extent it airs children’s

programming as defined under 47 CFR 76.255 of the rules and regulation of the Federal Communications Commission,
has aired no more than 10.5 minutes of commercial matier per hour on the weekend, and no more than 12 minutes of
commercial matter per hour on weekdays during children’s programming, and is otherwise in compliance with the
Children’s Television Act of 1990. The following sets forth children’s programming aired on the Service during the 4th
Quarter of 2015 (October, November and December).

None of the following programs or series included any commercial spots (including local ad avails, promos for
non-educational programs and adjacent ads running before or after the program within the same clock hour) that
contained references to, characters or actors from, or that offered products related to, the underlying programs or
series. Any instances in which the children’s programming commercial limits were exceeded during the referenced

calendar quarter are explained in detail below.

Children’s Programming Aired During Fourth Quarter 2015

- Bim Bom Va

| hereby declare under penalty of perjury that the foregoing i e and correct. Executed this 7' day of January, 2016

Signature: ]
|

Name: CP. Manuel €isneros

Title: Legal Representative

Y




Kerry Brockhage

Senior Vice President & Chief Counsel
Content Distribution

30 Rockefeller Plaza - 1221 Campus
Office 27A26

New York, NY 10112

212-664-3313 NY Tel

kerry.brockhage@nbcuni.com

NBCUniversal
January 6, 2016

RE: Certification of Compliance with Children’s Television Act 1990

Q4-2015 — FCC Rules 76.225 & 76.1703

This is to certify that the NBCUniversal programming services currently known as
BRAVO, CHILLER, CLOO, CNBC, CNBC World, E!, GOLF, MSNBC, NBC
UNIVERSO, NBCSN, OXYGEN, SYFY, THE ESQUIRE NETWORK, UNIVERSAL,
HD, & USA NETWORK (and any high definition simulcast of such networks), as a
standard practice, do not format or air any programs and/or seties specifically designed for
children 12 and under, and, therefore, ate in compliance with the commercial time
limitations of the Children’s Television Act of 1990 for the Third Quarter of 2015.

We will notify you if and when this practice changes, as required. I hereby certify
that the foregoing is true and cotrect. Executed on this 6" dgy of January 2016.

A
Yy P2 /‘//,,
/I&erry B_{ockhage //)

NBCUniversal:1804217v1



mn Starz Entertainment, LLC | 8900 Liberty Circle

ENTERTAINMENT Englewood, CO 80112
T 720.852.7700 STARZ.COM

January 5, 2016

VIA FACSIMILE: 215-286-3572
AND U.S. MAIL

Ms. Kim Trefsger

Legal Department

Comcast Cable Communications
One Comcast Center
Philadelphia, Pennsylvania 19103

Dear Ms. Trefsger:

Pursuant to your request for Starz Entertainment, LLC’s (““STE”) Children’s Television Certification,
I am enclosing the appropriate certificate of compliance in accordance with the cable operator’s
public record-keeping requirements for The Children’s Television Act of 1990 (the “Act”) and 47
CFR §§76.225 and 76.1703, thus satisfying such requirements for the fourth quarter of 2015.

STE does not air commercial matter on any of the channels it operates and provides, including
Encore, Encore Action, Encore Black, Encore Classic, Encore Family, Encore Suspense, Encore
Westerns, Encore On Demand, Starz, Starz Cinema, Starz Comedy, Starz Edge, Starz InBlack, Starz
Kids & Family, Starz On Demand, MoviePlex, MoviePlex On Demand, IndiePlex and RetroPlex.
The accompanying certification attests to these channels’ full and complete compliance with the Act
and the FCC’s corresponding regulations, as set forth at 47 CFR §§76.225.

Please contact me at 720-852-6266 if you have any questions regarding this matter.

Sincerely yours,

STARZ ENTERTAINMENT, LLC

Todd Hoy
Vice President, Business & Legal Affairs — Distribution

TH:nt
Enclosure

cc: Christine Carrier



STARZ ENTERTAINMENT, LLC’S
CHILDREN’S PROGRAMMING CERTIFICATE

Starz Entertainment, LLC is the owner and operator of the following programming channels
distributed by cable television systems: Encore, Encore Action, Encore Black, Encore Classic,
Encore Family, Encore Suspense, Encore Westerns, Encore On Demand, Starz, Starz Cinema,
Starz Comedy, Starz Edge, Starz InBlack, Starz Kids & Family, Starz On Demand, MoviePlex,
MoviePlex On Demand, IndiePlex and RetroPlex.  This is to certify that, for the period from
October 1, 2015 through December 31, 2015, the foregoing channels, which are all commercial-
free premium channels, did not contain any “‘commercial matter” during any children’s
programming that was aired on such channels. See 47 CFR §76.225.

I hereby declare that the foregoing is true and correct. Executed this 5" day of January, 2016.

STARZ ENTERTAINMENT, LLC

,MQLA/

Todd Hoy
Vice Pre31dent
Business & Legal Affairs — Distribution




NETWORK’S NAME: Milenio Television

Address: Paricutin 316 Sur. Col. Roma. CP 64700
Monterrey, Nuevo Ledn, México
Phone Number: +52 (81) 8881-8991

CHILDREN’S PROGRAMMING — PERPETUAL CERTIFICATION

This is to certify that the Milenio Televisién programming service (the “Service”)
does not currently contain any children’s programming as defined under 47 CFR

76.255 of the rules and regulation of the Federal Communications Commission.

In the event that the Service includes any children’s programming on its schedule
after the date hereof, the Service will provide in writing, by the tenth day following
the end of the calendar quarter in which such children’s programming is added, a
description of such programming specifying the dates and time of transmission and

the duration of the “commercial matter” included therein.

| hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this 7th Man, 2016.
/ /\j\m ;

E
|

.
Name: CP. Manuel Cisneros
z

Signature:

11

Title: Legal Repreéentative

e R



(Oct-Nov-Dec)

CERTIFICATION OF COMPLIANCE WITH COMMERCIAL LIMITS IN CHILDREN’S
PROGRAMMING, FOURTH QUARTER 2015

MEXICANAL aired the following programming originally produced and broadcast primarily for an audience of
children twelve years old and younger during this quarter.

Children’s Description Days & Times Aired Times Commercial
Program aired in time
the period | (min, sec)
Viva la Pelota This children’s show from Chiapas has as its main | Sat 09:00 - 10:00 AM PT 13 total 3 min
(e/i) objective the promotion of values. While Sat 11:00 - 12:00 PM CT
. entertaining kids, it also motivates them to take Sat 12:00 - 01:00 PM ET
Long Live The care of the environment, and to foster
Ball brotherhood. Parents are invited to work together
with their children to promote change in society. Duration: 60 minutes
Target Age Group: 6-12 ’
Kabum (e/i) Enjoy yourself with the children’s program made Sat 10:00 - 10:30 AM PT 13 total 2 min
for children like you. Discover inventions, Sat 12:00 - 12:30 PM CT
novelties, animals and games, while we make Sat 01:00 - 01:30 PM ET
new friends in Oaxaca and other places in
Mexico. Duration: 30 minutes
Taget Age Group: 6-12
Club C7 (eli) A children’s show where the main characters are | Sat 10:30 - 11:00 AM PT 13 total 2 min
kids like you, who invite you to come explore, Sat 12:30 - 01:00 PM CT
create and discover everything around us, with a Sat 01:30 - 02:00 PM ET
variety of activities which will make you put on
your thinking caps and enjoy yourselves. We Duration: 30 minutes
learn while having fun. Our young hosts will show
you interesting sites around the state of Jalisco
and of course introduce you to the culture, sports,
and lots of entertainment.
Target Age Group: 4-10
Club de la A place where children can have fun while Sat 11:00 - 11:30 PM PT 26 total 2 min
Galaxia (e/i) learning to develop their imagination through Sat 01:00 - 01:30 PM CT
content created especially for them. Sat 02:00 - 02:30 PM ET
Galaxy Club Sat 11:30 - 12:00 PM PT

Target Age Group: 6-12

Sat 01:30 - 02:00 PM CT
Sat 02:30 - 03:00 PM ET

Duration: 30 minutes

The Children’s Television Act and the FCC'’s rules impose the following commercial limits:

1. Children’s programming may not contain more than 10.5 minutes of total commercial matter per clock
hour on weekends and no more than 12.0 minutes of total commercial matter per clock hour on
weekdays.

2. On and after January 1, 2006, children’s programming may not direct viewers to an internet website
unless the website offers a substantial amount of bona fide program-related or other no-commercial
purposes (that is, e-commerce or advertising); (iii) the website’s home page and other menu pages
clearly distinguish between the website’s commercial and non-commercial sections; and (iv) the
pages of the website to which viewers are directed is not used for e-commerce, advertising, or other
commercial purposes (that is, the page has no link labeled “store” or direct links to other pages with
commercial material).




3. On an after January 1, 2006, neither children’s programming not commercials aired during children’s
programming may display Internet website addresses that direct viewers to Internet websites that
utilize a program’s characters to advertise, promote, or sell products or services.

After due review of internal channel records and documentation provided to us by program suppliers, Mexicanal
hereby certifies:

X that it complied fully with the FCC’s commercial limits with respect to all children’s
programs broadcast during this quarter that are subject to those requirements.

that it not complied fully with the FCC’s commercial limits with respect to all children’s
programs broadcast during this quarter that are subject to those requirements, as
explained in Attachment A hereto.

\

Israel Fi(yero

Programming and Content Director
Mexicanal, LLC

(December 31, 2015)



CLOSED CAPTIONING AND CHILDREN’S PROGRAMMING CERTIFICATION
FORTH QUARTER 2015

This is to certify that Mid-Atlantic Sports Network (“Network™) is in compliance with the closed
captioning requirements set forth in Section 79.1, et seq., of Title 47 of the Code of Federal
Regulations (the ‘“Regulations™), and that all programming provided by Network to each
Affiliate during the Third Quarter of 2015 was captioned to the extent required by such
Regulations. Further, pursuant to Section 79.1(j)(1) of the Regulations, Network hereby certifies
that in the ordinary course of business, it has adopted and follows Best Practices set forth in
Section 79.1(k)(1) thereof.

This is to further certify that Network does not currently contain any children’s programming as
defined under 47 CFR 76.225 of the rules and regulation of the Federal Communications
Commission (the “Children’s Programming Rules”). In the event that the Network includes any
children’s programming on its schedule after the date hereof, Network will provide in writing, by
the tenth day following the end of the calendar quarter in which such children’s programming is
added, notice and a description of such programming specifying the dates and time of
transmission and the duration of the “commercial matter” included therein.

I certify that I have been designated by Network as the official responsible for the oversight of
compliance with the Regulations and the Children’s Programming Rules, and T am familiar with
the Regulations and the Children’s Programming Rules. I declare under penalty of perjury that
the foregoing is true and correct.

Executed this 4" day of January, 2016.

MID-ATLANTIC SBORTS NETWORK

By:
Jin] Cuddihy \EVP of Programming,
ATliate Relatigns &

Closed Captioning and Children’s Programming Certification
Solo Page



NETWORK NAME: 4SC CHANNEL ONE RUSSIA WORLDWIDE

ADDRESS; Ul. Koroleva 19,12747 Moscow, Russia
TELEPHONE NUMBER: +7-495-617-5580
FAX NUMBER: +7-485-617-5114

CHILDREN’S PROGRAMMING CERTIFICATION - FOURTH QUARTER 2015

This is to certify that JSC Channel One Russia Worldwide programming service (the “Service”), to the
extent it airs children’s programming as defined under 47 CFR 76.225 of the rules and regulation of the
Federal Communications Commission, has aired no more than 10.5 minutes of commercial matter per
hour on the weekends, and no more than 12 minutes of commercial matter per hour on weekdays
during children’s programming, and is otherwise in compliance with the Children’s Television Act of
1990. The following sets forth children's programming aired on the Service during the Fourth Quarter
(October, November and December), 2015.

CHILDREN'S PROGRAMMING AIRED DURING FOURTH Quarter 2015:

“Umniki | umnitzi” , “Eralash”, Cartoon .

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this 11th day of December 2015,

Signature

Name: Daniel Simkin
Title: Head of Distribution



V\'w

Jewel

television:

jtv.com

December 31, 2015

Network Name: America’s Collectibles Network, Inc. (d/b/a Jewelry Television)
Network Address: 9600 Parkside Dr.
Knoxville, TN 37922

Contact Email: Patsy.Harris@jtv.com
Phone Number: 865-692-1368
Fax Number: 865-692-6050

CHILDREN’S PROGRAMMING CERTIFICATION FOURTH QUARTER 2015

This is to certify that the Jewelry Television programming service (the “Service”), to the extent it airs
children’s programming as defined under 47 CFR 76.255 of the rules and regulation of the Federal
Communications Commission, has aired no more than 10.5 minutes of commercial matter per hour on
the weekends, and no more than 12 minutes of commercial matter per hour on weekdays during
children’s programming, and is otherwise in compliance with the Children’s Television Act of 1990. The
following sets forth children’s programming aired on the Service during the 4th Quarter 2015:

Children’s Programming Aired During Fourth Quarter 2015

Since it is a TV shopping channel the Service is exempt from this regulation.

| hereby declare under penalty of perjury that the foregoing is true and correct.

Regards,

B

Burt Bagley
SVP Content Distribution
Jewelry Television

9600 Parkside Drive ® Knoxville, TN 37922

jewelrytelevision.com




Children’s Programming Certification

This is to certify that The Inspirational Network as a standard practice, formats
and airs the following children's programs and series so that the total
commercial time (including local ad avails) is less than 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the
Children's Television Act of 1990 and the rules and regulations of the Federal
Communications Commission during quarter ending 12/31/2015.

=
3
®

Program Name Program Length

All children’s programming was discontinued effective May 1, 2009.

I hereby declare under penalty of perjury that the forgoing is true and correct.

Phyllj# L. Costner
Director of Network Compliance

Date: /A-I4-(S

3000 WorldReach Dr | Indian Land, SC 29707 | P: 803.578.1000 | F: 803.578.1727 | INSP.COM



Children’s Programming Certification

This is to certify that The Inspirational Network as a standard practice, formats
and airs the following children's programs and series so that the total
commercial time (including local ad avails) is less than 10.5 minutes per hour on
_ weekends, and 12 minutes per hour on weekdays, in compliance with the - -
Children's Television Act of 1990 and the rules and regulations of the Federal
Communications Commission during quarter ending 12/31/2015.

=
3
®

Program Name Program Length

All children’s programming was discontinued effective May 1, 2009.

I hereby declare under penalty of perjury that the forgoing is true and correct.

(ALl ot Lt

Phyllj L. Costner
Director of Network Compliance

Date: /A-I14-(S

3000 WorldReach Dr | Indian Land, SC 29707 | P: 803.578.1000 | F: 803.578.1727 | INSP.COM



mn Starz Entertainment, LLC | 8900 Liberty Circle

ENTERTAINMENT Englewood, CO 80112
T 720.852.7700 STARZ.COM

January 5, 2016

VIA FACSIMILE: 215-286-3572
AND U.S. MAIL

Ms. Kim Trefsger

Legal Department

Comcast Cable Communications
One Comcast Center
Philadelphia, Pennsylvania 19103

Dear Ms. Trefsger:

Pursuant to your request for Starz Entertainment, LLC’s (““STE”) Children’s Television Certification,
I am enclosing the appropriate certificate of compliance in accordance with the cable operator’s
public record-keeping requirements for The Children’s Television Act of 1990 (the “Act”) and 47
CFR §§76.225 and 76.1703, thus satisfying such requirements for the fourth quarter of 2015.

STE does not air commercial matter on any of the channels it operates and provides, including
Encore, Encore Action, Encore Black, Encore Classic, Encore Family, Encore Suspense, Encore
Westerns, Encore On Demand, Starz, Starz Cinema, Starz Comedy, Starz Edge, Starz InBlack, Starz
Kids & Family, Starz On Demand, MoviePlex, MoviePlex On Demand, IndiePlex and RetroPlex.
The accompanying certification attests to these channels’ full and complete compliance with the Act
and the FCC’s corresponding regulations, as set forth at 47 CFR §§76.225.

Please contact me at 720-852-6266 if you have any questions regarding this matter.

Sincerely yours,

STARZ ENTERTAINMENT, LLC

Todd Hoy
Vice President, Business & Legal Affairs — Distribution

TH:nt
Enclosure

cc: Christine Carrier



STARZ ENTERTAINMENT, LLC’S
CHILDREN’S PROGRAMMING CERTIFICATE

Starz Entertainment, LLC is the owner and operator of the following programming channels
distributed by cable television systems: Encore, Encore Action, Encore Black, Encore Classic,
Encore Family, Encore Suspense, Encore Westerns, Encore On Demand, Starz, Starz Cinema,
Starz Comedy, Starz Edge, Starz InBlack, Starz Kids & Family, Starz On Demand, MoviePlex,
MoviePlex On Demand, IndiePlex and RetroPlex.  This is to certify that, for the period from
October 1, 2015 through December 31, 2015, the foregoing channels, which are all commercial-
free premium channels, did not contain any “‘commercial matter” during any children’s
programming that was aired on such channels. See 47 CFR §76.225.

I hereby declare that the foregoing is true and correct. Executed this 5" day of January, 2016.

STARZ ENTERTAINMENT, LLC

,MQLA/

Todd Hoy
Vice Pre31dent
Business & Legal Affairs — Distribution




HOME & GARDEN TELEVISION
CHILDREN’S PROGRAMMING CERTIFICATION

On behalf of Home & Garden Television, I hereby certify that Home & Garden

Television has fully complied with the provisions of the Children’s Television Act of 1990 (the
“Act”) and the rules and regulations of the Federal Communications Commission (the “FCC”)

promulgated thereunder for the Fourth Quarter of 2015.

Specifically, Home & Garden Television did not broadcast any children’s programming

during the Fourth Quarter of 2015.

This certification was executed this 8th day of January, 2016.

Signature:

Name: Cynthia L. Gibson

Title: EVP, CLO & Corporate Secretary



January 7, 2016

VIA EMAIL

Comcast Cable

One Comcast Center
Philadelphia, PA 19103-2838
Attn: Kimberly Trefsger

RE:  Children’s Television Act — Compliance

Dear Ms. Trefsger:

Please be advised that both the HBO and Cinemax programming services are in
compliance with the applicable rules of the Federal Communications Commission
governing children’s television programming for the calendar quarter ended December 31,
2015.

Very truly yours, _

Rachel Miller
VP, Legal Affairs — Technology

Home Box Office, Inc
1100 Avenue of the Americas, New York, NY 10036-6/37 (212) 512-1000



CrownMedia

FAMILY NETWORKS

-H. CHANNEL - HDUIESMYSTERIES

CHILDREN’S PROGRAMMING CERTIFICATION

FOURTH QUARTER 2015

This is to certify that Hallmark Channel and Hallmark Movies & Mysteries were
in compliance with the rules and regulations as described in the Children’s Television
Act of 1990 during the fourth quarter of 2015.

Executed this 1st day of January, 2016.

C. Saufrd]

Charles Stanford

Executive Vice President
Legal and Business Affairs and
General Counsel

Crown Media Holdings, Inc.

CrownMedia

UNITED STATE Suec

A Crown Media Holdings, Inc. Company
Leslie Park
lesliepark@crownmedia.com
12700 Ventura Boulevard, Studio City, CA 91604
Ph: 818.755.1217 Fx: 818.755.2461



GREAT AMERICAN COUNTRY
CHILDREN’S PROGRAMMING CERTIFICATION

On behalf of Great American Country, | hereby certify that Great American Country has

fully complied with the provisions of the Children’s Television Act of 1990 (the “Act”) and the
rules and regulations of the Federal Communications Commission (the “FCC”) promulgated
thereunder for the Fourth Quarter of 2015.

Specifically, Great American Country did not broadcast any children’s programming

during the Fourth Quarter of 2015.

This certification was executed this 8th day of January, 2016.

Signature:

Name: Cynthia L. Gibson
Title: EVP, CLO & Corporate Secretary



Kerry Brockhage

Senior Vice President & Chief Counsel
Content Distribution

30 Rockefeller Plaza - 1221 Campus
Office 27A26

New York, NY 10112

212-664-3313 NY Tel

kerry.brockhage@nbcuni.com

NBCUniversal
January 6, 2016

RE: Certification of Compliance with Children’s Television Act 1990

Q4-2015 — FCC Rules 76.225 & 76.1703

This is to certify that the NBCUniversal programming services currently known as
BRAVO, CHILLER, CLOO, CNBC, CNBC World, E!, GOLF, MSNBC, NBC
UNIVERSO, NBCSN, OXYGEN, SYFY, THE ESQUIRE NETWORK, UNIVERSAL,
HD, & USA NETWORK (and any high definition simulcast of such networks), as a
standard practice, do not format or air any programs and/or seties specifically designed for
children 12 and under, and, therefore, ate in compliance with the commercial time
limitations of the Children’s Television Act of 1990 for the Third Quarter of 2015.

We will notify you if and when this practice changes, as required. I hereby certify
that the foregoing is true and cotrect. Executed on this 6" dgy of January 2016.

A
Yy P2 /‘//,,
/I&erry B_{ockhage //)

NBCUniversal:1804217v1



NETWORK’S NAME:  GMA Network, Inc.

Address: EDSA corner Timog Avenue, Diliman, Quezon City, Philippines
E-muail Address: crflorcruz@gmanetworl.com

Phone Number: +63 2982 7777 ext. 2156

Fax Number: + 63 2 926 3302

CHILDREN'S PROGRAMMING CERTIFICATION — FOURTH QUARTER 2015

This is to certify that the GMA Pinoy TV programming service {the “Service”), to the extent it airs children’s
programming as defined under 47 CFR 76.255 of the rules and regulation of the Federal Communications
Commission, has aired no more than 10.5 minutes of commercial matter per hour on the weekends, and no more
than 12 minutes of commercial matter per hour on weekdays during children’s prograrmming, and is otherwise in
compliance with the Children’s Television Act of 1990. The following sets forth childreﬁ's programming aired on

the Service during the 4™ Quarter of 2015 (October, November, and December).

Children’s Programming Aired During Fourth Quarter 2015

n/a

| hereby declare under penalty of perjury that the foregoing is true and correct. Executed this 4™ day of January,

2016.

Signature: U\MU?&"‘
Name: Ma. Luz P. Delfin

Title: Vice President, Legal Affairs

GMA NETWORK, INC.
GMA Network Center, EDSA cor. Timog Ave., Diliman, Quezon City, 1103, Phlflpplnes
Telephone No.: (632} 982-7777 Gl




NETWORK’S NAME:  GMA Netwaork, Inc.

Address: EDSA corner Timog Avenue, Diliman, Quezon City, Philippines
E-mail Address: crilorcruz@emanetwaork.com

Phone Number: +63 2982 7777 ext. 2156

Fax Number: + 63 2926 3302

CHILDREN'S PROGRAMMING CERTIFICATION — FOURTH QUARTER 2015

This is to certify that the GMA Life TV programming service {the “Service”), to the extent it airs children’s
programming as defined under 47 CFR 76.255 of the rules and regulation of the Federal Communications
Commissjon, has aired no more than 10.5 minutes of commercial matter per hour on the weekends, and no more
than 12 minutes of commercial matter per hour on weekdays during children’s programming, and is otherwise in
compliance with the Children’s Television Act of 1990. The following sets forth children's programming aired on

the Service during the 4" Quarter of 2015 {October, November, and Deceamber).

Children’s Programming Aired Buring Fourth Quarter 2015

Tropang Pochi

| hereby declare under penaity of perjury that the foregoing is true and correct. Executed this 4" day of January,

2016.

Signature: W

Name: Ma. Luz P. Delfin
Title: Vice President, Legal Affairs

GMA NETWORK, INC.
GMA Nelwork Center, EDSA cor. Timog Ave., Diliman, Quezon City, 1103, Philippines o
Telephone No.: {632) 982-7777
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