
CHILDREN’S TV PROGRAMMING COMMERCIAL CERTIFICATION  
  

Station:  WBTV     Year:  2020  

  
  

12-and-Under Children’s Programming Titles  
  

Primary Programming 
Stream  

.2 Multicast   
(if applicable)  

.3 Multicast   
(if applicable)  

.4 Multicast   
(if applicable)  

WBTV (CBS)  GBTV (Bounce)  Circle  EBTV (Grit) 

We air no 12 and under 
programs  

We air no 12 and under 
programs  

We air no 12 and under 
programs  

 We air no 12 and 
under programs  

        

        

        

        
  

      
During the year, the station did not air any programming on its primary or multicast channels that was originally 

produced and broadcast primarily for an audience of children 12 years old and younger.  [Check box only if 
applicable to Station’s programming.  If box is checked, skip certifications 1, 2, and 3 below, then sign and date this 
certification and upload it to station’s online public file.]   

  
1. Station certifies that all 12-and-under children’s TV programs carried during this year on its digital channels 

were formatted so that, as a matter of standard policy and practice, the programs would not exceed the “commercial 
matter” time limits of §73.670 of the FCC’s rules (12 minutes per hour on weekdays and 10.5 minutes per hour on 
weekends).   

  

         

Yes      No  
  

2. Station certifies that there were no time periods during the year in which the “commercial matter” time limits 
stated above were exceeded during 12-and-under children’s programming.  If no, attach an explanation.  

         

Yes      No  
  
  

3. Station certifies that, during the year, it has complied with the commercial requirements of §73.670(b), (c) & 
(d) of the FCC’s rules regarding the display of website addresses.  If no, attach an explanation.  
  

         

Yes      No  
  

I hereby state, under penalty or perjury, that the foregoing is true, correct and complete to the best of my 
knowledge, information and belief.  

     Date:    01/06/2021   

       
 
Signature:     ______________________________     

  Scott Dempsey, VP & GM 


