
ISSUE (Non-candidate) ADVERTISEMENT
AGREEMENT FORM

I, ____________________________, hereby request station time as follows: See Order for proposed 
schedule and charges. See Invoice for actual schedule and charges.

Check one:
 Ad “communicates a message relating to any political matter of national importance” by referring to 
(1) a legally qualified candidate for federal office; (2) an election to federal office; (3) a national legislative
issue of public importance (e.g., health care legislation, IRS tax code, etc.); or (4) a political issue that is the
subject of controversy or discussion at the national level.

 Ad does NOT communicate a message relating to any political matter of national importance (e.g., relates 
only to a state or local issue).

ALL QUESTIONS/BLOCKS MUST BE COMPLETED

Station time requested by:

Agency name:

Address:

Contact: Phone number: Email:

Name of advertiser/sponsor (list entity’s full legal name as disclosed to the Federal Election Commission [for federal 
committees] with no acronyms; name must match the sponsorship ID in ad):

Name:  

Address:

Contact: Phone number: Email:

Station is authorized to announce the time as paid for by such person or entity.

s s s a s
s a s s s s s a a a ssa :

By signing below, advertiser/sponsor represents that those listed above are the only executive officers, members of the 
executive committee and board of directors or other governing group(s).

If ad refers to a federal candidate(s) or federal election, list ALL of the following: N/A

Name(s) of every candidate referred to:

Office(s) sought by such candidate(s) (no acronyms or abbreviations):

Date of election:

Clearly identify EVERY political matter of national importance referred to in the N/A
ad (no acronyms); use separate page if necessary: 

Rigel Strategies

✔

American Commitment

Rigel Strategies

3948 Legacy, Plano, Tx 75023

Dennis Sternitzky 214-244-9310 dlstern1@gmail.com

American Commitment

1155 15th St NW , Suite 525, Washington DC 20005

(202) 656-2193  Info@americancommitment.org

Phil Kerpen - President | Board Member
Jon Decker - Executive Director

✔

Inflation Reduction Act 
Medicare
Drug Pricing 

Dennis Sternitzky/Phil Kerpen
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THIS STATION DOES NOT DISCRIMINATE OR PERMIT DISCRIMINATION ON THE BASIS OF RACE OR ETHNICITY 
IN THE PLACEMENT OF ADVERTISING.

The dvertiser/sponsor agrees to indemnify and hold harmless the station for any damages or liability, including reasonable 
attorney’s fees, which may arise from the broadcast of the above-requested advertisement(s). For the above-requested 
ad(s), the dvertiser/sponsor also agrees to prepare a script, transcript or tape, which will be delivered to the station by the 
log deadlines outlined in the station’s isclosure statement.

Advertiser/Sponsor Station Representative

Signature: Signature:

Name: Name:

Date of Request to Purchase Ad Time: Date of Station Agreement to Sell Time:

TO BE COMPLETED BY STATION ONLY

Ad submitted to station?  Yes No   Date ad received: 

Note: Must have separate PB-19 orms for each version of the ad (i.e., for every ad with differing copy).

If only one officer, executive committee member or director is listed above, station should ask the advertiser/sponsor 
in writing if there are any other officers, executive committee members or directors, maintain records of inquiry and 
update this form if additional officers, members or directors are provided.

Disposition:

Accepted

Accepted IN PART (e.g., ad not received to determine content)*

Rejected – provide reason:   

*Upload partially accepted form, then promptly upload updated final form when complete.

Date and nature of follow-ups, if any:

Contract #: Station Call Letters: Date Received/Requested:

Est. #: Station Location: Run Start and End Dates:

For national issue ads only (not required for state/local issue ads):

Upload rder, this isclosure orm and nvoice (or traffic system print-out) or other material reflecting this transaction 
to the OPIF or use this space to document schedule of time purchased, when spots actually aired, the rates charged 
and the classes of time purchased (including date, time, class of time and reasons for any make-goods or rebates) or 
attach separately. If station will not upload the actual times spots aired until an invoice is generated, the name of a 
contact person who can provide that information immediately should be placed in the “Terms and Disclosures” folder 
in the OPIF.

Dennis Sternitzky

Dennis Sternitzky

01/06/2023

Courtney Kline

1/9/23
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Signature Certificate
Reference number: 6FUG8-UQG3Q-TUKV7-37FD4

Document completed by all parties on:
09 Jan 2023 19:47:34 UTC

Page 1 of 1

Signer Timestamp Signature

Courtney Kline
Email: ckline@westwoodone.com

Sent: 09 Jan 2023 19:47:34 UTC
Signed: 09 Jan 2023 19:47:34 UTC

IP address: 104.247.35.106 
Location: Livingston, United States

Signed with PandaDoc

PandaDoc is a document workflow and certified eSignature
solution trusted by 30,000+ companies worldwide.



Page ## WksRev #Ver #Order # Contract Revision
1  204401  1 112

StartDate EndTimeAdvertiser Product

American  Commitment 1/9/23  3:00:24PM 1/16/23 4/2/23American Commitment - Levin

2 26 20 13 6 27 20 13 6 30 23 16 9 Units Len GRPRtg Impr*Vehicle# Dist

JanDec MarMarMarFebFebFebFebJanJanJanJan Total Avg Gross %Line

Plano, TX 75023
(202)695-24493948 Legacy Drive, Suite 106 282 Sp22 September 2022 DP_v1Dallas

c/o Rigel Strategies Sales Office Agency Phone # Survey

Attn: Dennis Sternitzky A18+Mindy Baker

Foundry Strategies Salesperson Salesperson Phone # Demos

Days & Times

Avg

Aud*

52.8 1 0.260  38 3 4  4  5  5  5  5  3  4Live Feed 522.1 19839.8 7.7CLS Mark Levin

LIVES

37.5 2 0.260  27 2 4  3  3  2  3  2  3  2  3MF 6A-12M 522.1 14096.7 5.4CLS Mark Levin

VOICED

90.3 Totals  65 8  7  8  5  7  5 7 3 7 8 33936.5

Total GRPs  1.0 1.4 1.0 1.6 1.4 1.6 1.4 0.6 1.4 1.6 0.0 0.0 0.0

Total Units  65 5 7 5 8 7 8 7 3 7 8

Total GRPs  1.0 1.4 1.0 1.6 1.4 1.6 1.4 0.6 1.4 1.6 0.0 0.0 0.0

 13.1 33936.5

*Note: Avg Aud and Gross Impressions are shown in thousands



Page ## WksRev #Ver #Order # Contract Revision
2  204401  1 112

StartDate EndTimeAdvertiser Product

American  Commitment 1/9/23  3:00:24PM 1/16/23 4/2/23American Commitment - Levin

3 27 19 12 5 29 22 15 8 1 24 17 10 Units Len GRPRtg Impr*Vehicle# Dist

AprMar JunJunJunMayMayMayMayMayAprAprApr Total Avg Gross %Line

Plano, TX 75023
(202)695-24493948 Legacy Drive, Suite 106 282 Sp22 September 2022 DP_v1Dallas

c/o Rigel Strategies Sales Office Agency Phone # Survey

Attn: Dennis Sternitzky A18+Mindy Baker

Foundry Strategies Salesperson Salesperson Phone # Demos

Days & Times

Avg

Aud*

5.6 1 0.260  4Live Feed  4 522.1 2088.4 0.8CLS Mark Levin

LIVES

4.2 2 0.260  3MF 6A-12M  3 522.1 1566.3 0.6CLS Mark Levin

VOICED

9.7 Totals  7 7 3654.7

Total GRPs  0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 1.4

Total Units  7 7

Total GRPs  0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 1.4

 1.4 3654.7

*Note: Avg Aud and Gross Impressions are shown in thousands



Page ## WksRev #Ver #Order # Contract Revision
3  204401  1 112

StartDate EndTimeAdvertiser Product

American  Commitment 1/9/23  3:00:24PM 1/16/23 4/2/23American Commitment - Levin

3 27 19 12 5 29 22 15 8 1 24 17 10 Units Len GRPRtg Impr*Vehicle# Dist

AprMar JunJunJunMayMayMayMayMayAprAprApr Total Avg Gross %Line

Plano, TX 75023
(202)695-24493948 Legacy Drive, Suite 106 282 Sp22 September 2022 DP_v1Dallas

c/o Rigel Strategies Sales Office Agency Phone # Survey

Attn: Dennis Sternitzky A18+Mindy Baker

Foundry Strategies Salesperson Salesperson Phone # Demos

Days & Times

Avg

Aud*

Total Net:Agency Commission:  Total Gross:  

Accepted for Westwood One, LLC: Accepted for Agency (and Media Buying Service, if any) as Agent for the Advertiser:

_______________________________________ _______________________________________ _______________________________________ _______________________________________

Name Title Name Title

This order is firm and non cancellable

*Note: Avg Aud and Gross Impressions are shown in thousands



COPY 
Client: American Commitment  
Campaign: Commitment to Seniors  
Show: The Mark Levin Show  
Copy Start Date: 02/06/2023 
 
 
You’ve heard me tell you about the AARP’s relationship with Big Insurance. Many 
view them more as a lobbying arm for big health insurers like United Healthcare – 
and liberal Democrats.  
  
$8.2 BILLION dollars - with a B - that’s how much AARP has been paid over the last 
15 years from its financial deal with United Healthcare. To say this money 
compromises AARP is a gross understatement.  
 
 What led to the so-called Inflation Reduction Act? It’s the unholy alliance among 
liberal Democrats, big insurers and the AARP.  
 
Liberals were able to quietly raid nearly $300 billion from Medicare thanks in 
large part to AARP spending millions on ads providing political cover for 
vulnerable Democrats.  
 
And seniors? Well, they’re now finding out most of the promised drug savings for 
them won’t kick in for a couple of years – if ever. 
 
The bottom line is that the AARP is not a true advocate for seniors. It’s an 
advocacy arm of liberal Democrats and big insurance companies. Plain and 
Simple.   
  
Friends, there’s a new report out that is a “must read”.  Simply visit Commitment 
to Seniors dot org. That’s Commitment to Seniors dot org. 
 Paid for by American Commitment.  
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