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QUARTERLY ISSUES/PROGRAMS LIST – 1ST Quarter 2020

The following is listings of some of the significant issues responded to by Station WYZZ, Peoria, IL, along with the most significant programming treatment of those issues for the 
1st Quarter period, 01/01/2020 to 03/31/2020.  This listing is by no means exhaustive.  The order in which the issues appear does not reflect any priority or significance.

Regular Programs
WYZZ regularly airs local news, weather and traffic reports Monday – Friday 7 a.m.; Monday through Sunday Fox News at 9 p.m. 

Description of Issue Regular Programs Air 
Date(s)

Time Duration Narration of Type and Description 

 Government (local) WYZZ News at 9:00 1/7/20 9:03pm 01:59 Peoria wheelchair grants: For those who have a hard 
time getting in and out of their homes, the City of 
Peoria is working to make it easier by providing grant 
money to build ramps for those in need.

Government (local) WYZZ News at 9:00 1/13/20 9:05pm 01:39  Big Table Rural: The Greater Peoria Economic 
Development Council is taking its big table 
discussions to villages and towns in the Greater Peoria 
area. The EDC is encouraging everyone to participate 
in the conversations about what can be done to make 
their communities better.

 Government (local) WYZZ News at 9:00 2/10/20 9:01pm 01:42  Gas pumping proposal: One Illinois lawmaker is 
proposing a bill that could end the days of you 
pumping your own gas. The Gas Station Attendant Act 
would mean only an employed attendant would be able 
to pump gas at stations across Illinois.



Community WYZZ News at 9:00 2/12/20 9:06pm 01:37  Knoxville Home Demolition: A landmark in Peoria 
for more than a century could soon be torn down. 
Neighbors want to save the historic mansion on 
Knoxville, where needed repairs are too expensive for 
the current owner. Local advocates are seeking a buyer 
who can afford the home and its needed upgrades.

Business WYZZ News at 9:00 1/10/20 9:06pm 01:29  Kellar Station Development: An historic area in the 
heart of Peoria is getting new life. Kellar Station used 
to house an Illinois Department of Transportation 
office, but has been empty and unused for years. Soon 
it will be home to a burger restaurant, coffee shop, and 
more.

Education WYZZ News at 9:00 1/21/20 9:33pm 01:44 El Paso Referendum: Parents in the El Paso-Gridley 
school district are talking about what’s next for the 
Junior High School. The district is offering voters 
options to decide how it will move forward. The 
current junior high campus is spread between three 
buildings, has a large sewer issue, and isn’t ADA 
compliant. A referendum on the March ballot will 
decide whether to upgrade current facilities or build 
one new school.

 Education WYZZ News at 9:00 2/10/20 9:20pm 01:44 UICOMP Collaborative Learning: Many countries 
lack proper medical care. A local group of students 
from the University of Illinois College of Medicine in 
Peoria is preparing to experience that first hand. 
They’ll head to Africa for a healthcare simulation.

Crime/Law Enforcement WYZZ News at 9:00 1/21/20 9:01pm 01:52 East Bluff New Resident Officer: A new addition to 
the East Bluff community in Peoria is making families 
feel safe. A Peoria Police Officer is now living in the 
neighborhood in an effort to curb violence in the area.



Crime/Law Enforcement WYZZ News at 9:00 2/17/20 9:01pm 01:41 Bail & Mandatory Sentences: Criminal justice 
reform is on the Governor’s to-do list. There’s new 
legislation in Springfield that would eliminate cash 
bail for those who can’t afford it.

Drug and Alcohol Addiction Straight Talk 1/5/20 6:30am 30:00 Recovering Addict History:  Gage discusses his 
history of using marijuana as a teen and then 
eventually becoming a full-blown heroin addict. He 
talks about his treatment failures and relapses until he 
found the right program as well as Narcotics 
Anonymous. This show will help many people and 
families who feel there is no hope, to understand that 
treatment works. The timing of this show is important 
because we do see an increase in relapse and 
admission after a big holiday; this gives people hope. 
Phone 1-833-216-3079.  Website: 
www.amatusrecoverycenters.com 
 
Guest: Gabe Theodore, Director of Operations, Fresh 
Start Recovery Program

Drug and Alcohol Addiction Straight Talk 2/2/20 6:30am 30:00 A Focus on Relapsing: This edition features 2 
recovering addicts who will share their stories of 
addiction, relapse, and recovery including aftercare. 
Both have had many relapses before getting off drugs. 
We discuss what triggered these relapses and what 
people in recovery should do to prevent relapse.  
Phone 1-877-721-9559. Website: 
www.amatusrecoverycenters.com 

Guests: Jaime Montanino and Tommy Cothren
Drug Addiction Treatment Straight Talk 3/1/20 6:30am 30:00 What Happens in Drug Treatment:  Many people 

are confused about what type of treatment is most 
effective and what actually happens in the different 
type of treatment centers: outpatient, inpatient, detox, 
medications. We look into all types of treatment and 
how you will know what is best for yourself or a loved 
one. Phone: 1-833-216-3079. Website: 
www.amatusrecoverycenters.com 

Guest: Debbie Ray, LPC

http://www.amatusrecoverycenters.com
http://www.amatusrecoverycenters.com
http://www.amatusrecoverycenters.com


Public Service Announcements
WYZZ, Peoria, Illinois, aired 3150 public service and announcements during this quarter, covering a number of topics that range from education, health, public safety, etc. These 
public service announcements air at various times and may run anywhere from 0:05 seconds to 0:60 seconds in length. WYZZ regularly airs public notice announcements notifying 
the public about the availability of children’s programming, equal employment opportunity, and public file reports. Weather alerts and announcements are regularly broadcasted and 
posted on WYZZ and www.ciproud.com on an as-needed basis.  WYZZ is a participating station in our area’s Emergency Alert system.  

Description of Issue Public Service 
Announcements

Air Date Time Length Narration of Type and Description 
(identify non-profit or community group)

American Red Cross “Fred Rogers Helpers” 1/1/20-
3/31/20

In 
rotation

:30 Every 8 minutes the American Red Cross responds to a 
disaster; providing emergency shelter, hot meals and 
financial support to families in need. When you look 
for the helpers, you’ll know that there’s hope. 
Sponsor: American Red Cross

Breast Cancer Risk 
Education

“Know Your Girls” 1/1/20-
3/31/20

In 
rotation

:60/:30 Black women in America are dying of breast cancer at 
unacceptable rates, about 40% higher than white 
women. Black women are more likely to be diagnosed 
younger, also more likely to be diagnosed at later 
stages with more aggressive. The Ad Council is 
working with Susan G Komen to educate and inspire 
black women to understand their risk, with information 
and tools that can ultimately promote early detection. 

The PSAs drive to www.KnowYourGirls.org, where 
women can access information and tools to help them 
learn their breast cancer risk. 

Nonprofit Organization:  Susan G Komen

http://www.KnowYourGirls.org


Bullying Prevention “I Am a Witness” 1/1/20-
3/31/20

In 
rotation

:30 More than 13 million kids experience some form of 
bullying and 88% of 13-17-year-olds witness cyber-
bullying on social media. New teen-targeted PSAs 
feature celebrities and bold animation, letting teens 
know that many of their peers also want to put an end 
to bullying and that together, with the right tools, they 
can make a difference. Bullying prevention resources 
available on www.IWitnessBullying.org

Nonprofit Organization:  Ad Council
Confronting Sexual 
Harassment

“The Co-Worker”
“The Boss”

“The Politician”

1/1/20-
3/31/20

In 
rotation

:15/:30 One in four women faces harassment in the workplace. 
That represents millions of women in the US and is 
only a glimpse into the daily harassment many face. 
Harassment often begins in what some consider a 
“grey area” and often goes unreported. At the core of 
the new “Confronting Sexual Harassment” campaign is 
the idea that recognizing those moments of sexual 
harassment can inspire those affected to reach out.

Nonprofit Organization:  Ad Council
LGBT Acceptance “Jami and Krista”

“Jimmie and Mindy”
“Queen and Terrance”

1/1/20-
3/31/20

In 
rotation

:60/:15
:30

:60/:30

In the past year, 55% of LGBT people reported being 
discriminated against due to their sexual orientation or 
gender identity, an increase from 44% in the previous 
year. Today 31 states allow discrimination against 
LGBT people in housing, employment, and public 
spaces. These PSAs raise awareness about 
discrimination against LBGT people and promote 
equal treatment for all Americans. 

Sponsor: Gill Foundation
Lung Cancer Screening “Saved by the Scan” 1/1/20-

3/31/20
In 

rotation
:30/:15 Lung cancer screening, a low-dose CT scan, saves 

lives; screening is key to early detection – when more 
treatment options are available and the chances of 
survival are higher. The new PSAs from the American 
Lung Association urge former smokers to visit 
www.SavedbytheScan.org or speak with their doctor 
about getting screened. 

Nonprofit Organization:  American Lung Association
Discovering Nature “Forest Trail”

“Mountain Trail”
“Lake Trail”
“Connected”
“Short Drive”

1/1/20-
3/31/20

In 
rotation

:30 Anytime is a perfect time for families to connect with 
the outdoors and each other. Spending time in nature 
gives kids a chance to move, explore, and engage in 
unstructured and adventurous play. New Discovering 
Nature PSAs remind parents and caregivers that trails 
are a family’s guide to the transformative power of 

http://www.IWitnessBullying.org
http://www.SavedbytheScan.org


discovery in the forests and parks near them.

Sponsor: U.S. Forest Service
Gun Safety “Justin” 1/1/20-

3/31/20
In 

rotation
:30/:60/:15 Eight kids are unintentionally injured or killed by a 

gun left unlocked and loaded every day. These 
incidents are part of “Family Fire”, referring to 
shootings that involve improperly stored or misused 
guns found in homes. Family Fire is a real and 
preventable tragedy that affects millions of families. 
The Ad Council’s new Gun Safety campaign tackles 
this issue head-on by encouraging people to learn more 
about proper gun safety and responsible ownership. Go 
to www.endfamilyfire.org 

Sponsor: The Brady Campaign and Center to Prevent 
Gun Violence 

Empowering Girls in STEM “Wonder Park STEM” 1/1/20-
3/31/20

In 
rotation

:30 Research shows that young girls enjoy subjects like 
science, technology, engineering, and math, but as they 
get older, they start to feel that STEM isn’t for them, 
based on outdated stereotypes.

Sponsor: Ad Council
Job Training & Employment “Get It”

“Put Your Stuff Back to Work”
“How We Do It”

1/1/20-
3/31/20

In 
rotation

:30/:15
:30/:15
:30/:15

Finding employment and building careers helps people 
earn paychecks and feel pride and independence. 
When people shop at Goodwill, they provide the job 
training and other support services people need to 
obtain jobs locally and care for their families. New 
PSAs showcase the variety of unique finds available at 
Goodwill stores and celebrate Goodwill shoppers. 
Shoppers are local heroes who care about their 
communities and want to help their neighbors find 
jobs. This campaign celebrates both their style and 
their commitment to doing good. Visit 
www.goodwill.org/bringgoodhome 

Sponsors: Ad Council, Goodwill Industries 
Texting and Driving 
Prevention

“Afterlife”
“Be a Friend”

“Both Eyes on the Road”
“Just Enough Time”

“Just Drive”

1/1/20-
3/31/20

In 
rotation

:60
:60
:30
:30
:30

For teenagers, it’s hard to see around every corner, 
how their actions today can affect the rest of their 
lives.  Drinking at a party and then driving is a 
decision they’ll never live down. While most teens 
would shudder at the idea of handing over their 
newfound freedom and choices to law enforcement or 
their parents, they take that risk every time they choose 
to drink and drive. Despite this, young drivers are 

http://www.endfamilyfire.org
http://www.goodwill.org/bringgoodhome


responsible for 10% of ALL impaired driving fatalities 
and 1 in 5 teens that are involved in a fatal car crash 
had been drinking.  Run new PSAs to remind young 
drivers that underage drinking and driving is the 
ultimate party foul. 

Nonprofit Organization:  National Highway Traffic 
Safety Administration

Make-A-Wish “Heavyweight Muscle” 1/1/20-
3/31/20

In 
rotation

:30 Make-A-Wish has teamed up with John Cena and 
Johnny Depp to show how wishes can give kids an 
edge in fighting their critical illnesses. The PSAs co-
star Make-A-Wish kids, including a superstar, a 
Marine and a superhero, showing off the emotional, 
mental and physical muscle they have gained from 
their wish experiences. PSAs play a critical role in 
building awareness for Make-A-Wish in your local 
community. We need your continued support to 
educate the public that wishes can give children with 
critical illnesses a higher chance of survival. With your 
help, we can grant the wish of every eligible child and 
transform lives, one wish at a time. 

Sponsor: Make-A-Wish Foundation
Marine Corps “Why We Fight”

“Quality Citizens”
“Anthem”

1/1/20-
3/31/20

In 
rotation

:30
:30
:30

Marines have sworn to safeguard the nation, our rights, 
and our way of life through the universal values of 
fidelity, honor, courage and commitment. Marines live 
these values every moment they are a Marine, and they 
endure as part of each Marine’s character for life.

Sponsor: US Marine Corps
Pathways to Employment “Atypical”

“Hard to See”
“7-Second Resume”

1/1/20-
3/31/20

In 
rotation

:15/:30 The average time a resume spends on an HR 
manager’s desk is 7 seconds, and candidates are often 
immediately dismissed if they don’t yet possess typical 
professional credentials. Currently, an opportunity 
divide exists in the US. There are more than 4 million 
job vacancies across the country, yet there are nearly 6 
million young people between the ages of 16-24 who 
are out of school and work. This campaign encourages 
hiring managers to look beyond the traditional resume 
and consider alternate talent pipelines of Opportunity 
Youth; a motivated, resilient pool of untapped talent 
who will be unstoppable in their jobs, like they’re 
unstoppable in life. Hiring managers can discover new 
ways to develop great talent and build a more diverse 



workforce at www.GradsOfLife.org . 

Sponsor: Year Up 

Poison Control “Make the Call” 1/1/20-
3/31/20

In 
rotation

:30 2,200,000 poisonings occur annually with nearly 50% 
of all exposures involving children younger than age 6. 
To address this threat, the Human Resources & 
Services Administration (HRSA) continues its Poison 
Help campaign with the “Make the Call” series of 
PSAs. By calling a Poison Help line, hospital visits can 
be prevented as 68% of calls are controlled by 
direction provided over the phone. Airing these PSAs 
can help us further the cause and help raise awareness 
for when to call the Poison Help line and help 
eliminate poisonings and the $1.8 billion in medical 
costs and productivity loss. 

Sponsor: HRSA
Save the Children “Every Child Deserved a 

Future”
1/1/20-
3/31/20

In 
rotation

:30 In the US and around the world, we give children a 
healthy start in life, the opportunity to learn and 
protection from harm. When crisis strikes, we are 
always among the first to respond and the last to leave. 
We do whatever it takes to save children, transforming 
their lives and the future we share. 

Sponsor: Save the Children
Scam Awareness “Person in Need” 1/1/20-

3/31/20
In 

rotation
:30 Every year many Americans, particularly older 

Americans, fall victim to scams. These victims often 
lose their savings, and feel violated by someone they 
trusted. Criminals continue to develop new scams 
every year and use personal information to engineer 
scams in order to prey upon individuals in a more 
effective manner. The Scam Awareness Alliance is a 
nonprofit whose mission is to raise awareness among 
consumers about scams and to help consumers avoid 
becoming victims of scams. These are 3 new PSAs 
focusing on the most popular scans – the person in 
need scam, the lottery scam, and the romance scam. 
For more information go to: http://scamawareness.org 

Sponsor: Scam Awareness Foundation

http://www.GradsOfLife.org
http://scamawareness.org


Coronavirus “Coronavirus Response 
Campaign”

2/2/20-
3/31/20

In 
rotation

:30 As local radio and television broadcasters navigate the 
editorial and operations challenges presented by 
COVID-19, the National Association of Broadcasters 
(NAB) is providing tools and resources to help stations 
accurately cover this issue and prepare for the impacts 
on your staff, community, and business. 

Sponsor: National Association of Broadcasters (NAB)


