
LOCAL COMMERCIAL LIMITS CERTIFICATION FOR ALL 

MULTICAST PROGRAM STREAMS 

Station: KUVI-DT 

This certification pertains to the immediately preceding calendar year 

(January 1, 2023- December 31, 2023). 

Attached are certifications provided to the Station by each of the program networks (each, a 

“Network”)  carried on the Station's primary and multicast program streams, concerning the 

commercial content in children's television programming. Each Network certifies that: (i) as a standard 

practice, the Network formats programs designed for children 12 years of age and younger (“Applicable 

Children's Programs”) to allow no more than 10.5 minutes of commercial time per hour on weekends and 

12.0 minutes of commercial matter per hour on weekdays, and/or (ii) the Network's children's television 

programming is designed for children 13 years of age and older. 

The Station certifies that, with respect to each Network carried on each program stream, over the previous 

calendar year: 

1. The Station did not insert any commercial or promotional matter within any of the Applicable Children's

Programs listed outside of the regularly formatted commercial breaks (e.g., due to a technical failure).

2. The Station did not insert any local advertisements or promotional matter during any of the Applicable

Children's Programs that did not comply with the commercial requirements of Sections 73.670{b)-(d) of 

the FCC rules (e.g., commercial advertisements including characters from the Children's Program, or 

promoting websites using characters from the Children's Program to sell products, run during or adjacent 

to the program). 

I hereby state, under penalty of perjury, that the foregoing is true, correct, and complete to the best of my 

knowledge and belief. 

Name: Christopher Loftin 

Title: VP, UTG Traffic 

Date: January 12, 2024 



Go Time 

Commercial Load and Website Report 

1st Quarter 2023 

The following is a list of the Go Time programs provided to syndication partners from Hearst 

Media Production Group, LLC (HMPG) designed to meet the educational/informational 

requirement for children 13 to 16 years old during the first quarter of 2023. Because these 

programs are originally produced for and directed at children 13 to 16 years old, neither the 

commercial limits nor the website rule apply (see 47 C.F.R. § 73.670 (note 2)). This certifies that 

all of these programs were formatted in the order indicated with the following commercial loads. 

Children’s Weekend Programs (series) 

1. Program:  Hearts of Heroes

Duration:  Half-hour

Number of Network Commercial Minutes: 8:00

2. Program:  Oh Baby!

Duration:  Half-hour

Number of Network Commercial Minutes: 8:00

3. Program:  Outback Adventures

Duration:  Half-hour

Number of Network Commercial Minutes: 8:00
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4. Program:  Wildlife Nation with Jeff Corwin 

 

 Duration:  Half-hour  

 

Number of Network Commercial Minutes: 8:00 

 

 

5. Program: Rock the Park #1 

 

Duration:  Half-hour  

 

Number of Network Commercial Minutes: 8:00 

 

 

6. Program:  Rock the Park #2 

  

Duration:  Half-hour  

 

 Number of Network Commercial Minutes: 8:00 

 

 

Children’s Weekend Specials 

 

None 

 

 

Children’s Weekday Programs  

 

None 

 

 

Children’s Weekday Specials 

 

None 

 

* * * * * 

 

 

Although these programs are not subject to the website rule because they are produced for and 

aimed at children 13-16, nonetheless HMPG has endeavored to comply with the restriction on 
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URLs displayed within shows (see sections 73.670(b), (c) and (d) of the rules of the Federal 

Communications Commission, 47 C.F.R. § 73.670(b), (c) and (d)).   

None of these programs contained any URLs, with the possible exception of (a) fictional URLs 

in programming, (b) URLs of commercial-free websites that satisfy 47 C.F.R. § 73.670(b), or (c) 

URLs, not under the control of the licensee of non-profit or government entities within public 

service announcements aired on behalf of those entities or media companies in partnership with 

those entities. 

 

 

Hearst Media Production Group, LLC 

March 15, 2023 



 

 

 

 

Go Time 

Commercial Load and Website Report 

4th Quarter 2023 

 

 

The following is a list of the Go Time programs provided to syndication partners from Hearst 

Media Production Group, LLC (HMPG) designed to meet the educational/informational 

requirement for children 13 to 16 years old during the fourth quarter of 2023. Because these 

programs are originally produced for and directed at children 13 to 16 years old, neither the 

commercial limits nor the website rule apply (see 47 C.F.R. § 73.670 (note 2)). This certifies that 

all of these programs were formatted in the order indicated with the following commercial loads. 

Children’s Weekend Programs (series) 

 

1. Program:  Hearts of Heroes 

 

 Duration:  Half-hour  

 

 Number of Network Commercial Minutes: 8:00 

 

2. Program:  Oh Baby! 

 

Duration:  Half-hour  

 

Number of Network Commercial Minutes: 8:00 

 

3. Program:  Vets Saving Pets 

 

Duration:  Half-hour  

 

 Number of Network Commercial Minutes: 8:00 
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4. Program:  Ready, Set, Pet 

 

 Duration:  Half-hour  

 

Number of Network Commercial Minutes: 8:00 

 

 

5. Program: Outback Adventures 

 

Duration:  Half-hour  

 

Number of Network Commercial Minutes: 8:00 

 

 

6. Program:  Did I Mention Invention? 

  

Duration:  Half-hour  

 

 Number of Network Commercial Minutes: 8:00 

 

 

Children’s Weekend Specials 

 

None 

 

 

Children’s Weekday Programs  

 

None 

 

 

Children’s Weekday Specials 

 

None 

 

* * * * * 

 

 

Although these programs are not subject to the website rule because they are produced for and 

aimed at children 13-16, nonetheless HMPG has endeavored to comply with the restriction on 

URLs displayed within shows (see sections 73.670(b), (c) and (d) of the rules of the Federal 

Communications Commission, 47 C.F.R. § 73.670(b), (c) and (d)).   
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None of these programs contained any URLs, with the possible exception of (a) fictional URLs 

in programming, (b) URLs of commercial-free websites that satisfy 47 C.F.R. § 73.670(b), or (c) 

URLs, not under the control of the licensee of non-profit or government entities within public 

service announcements aired on behalf of those entities or media companies in partnership with 

those entities. 

 

 

Hearst Media Production Group, LLC 

December 15, 2023 



 

 

 

 

Go Time 

Commercial Load and Website Report 

2nd Quarter 2023 

 

 

The following is a list of the Go Time programs provided to syndication partners from Hearst 

Media Production Group, LLC (HMPG) designed to meet the educational/informational 

requirement for children 13 to 16 years old during the second quarter of 2023. Because these 

programs are originally produced for and directed at children 13 to 16 years old, neither the 

commercial limits nor the website rule apply (see 47 C.F.R. § 73.670 (note 2)). This certifies that 

all of these programs were formatted in the order indicated with the following commercial loads. 

Children’s Weekend Programs (series) 

 

1. Program:  Hearts of Heroes 

 

 Duration:  Half-hour  

 

 Number of Network Commercial Minutes: 8:00 

 

2. Program:  Oh Baby! 

 

Duration:  Half-hour  

 

Number of Network Commercial Minutes: 8:00 

 

3. Program:  Outback Adventures 

 

Duration:  Half-hour  

 

 Number of Network Commercial Minutes: 8:00 
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4. Program:  Wildlife Nation with Jeff Corwin 

 

 Duration:  Half-hour  

 

Number of Network Commercial Minutes: 8:00 

 

 

5. Program: Rock the Park #1 

 

Duration:  Half-hour  

 

Number of Network Commercial Minutes: 8:00 

 

 

6. Program:  Rock the Park #2 

  

Duration:  Half-hour  

 

 Number of Network Commercial Minutes: 8:00 

 

 

Children’s Weekend Specials 

 

None 

 

 

Children’s Weekday Programs  

 

None 

 

 

Children’s Weekday Specials 

 

None 

 

* * * * * 

 

 

Although these programs are not subject to the website rule because they are produced for and 

aimed at children 13-16, nonetheless HMPG has endeavored to comply with the restriction on 
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URLs displayed within shows (see sections 73.670(b), (c) and (d) of the rules of the Federal 

Communications Commission, 47 C.F.R. § 73.670(b), (c) and (d)).   

None of these programs contained any URLs, with the possible exception of (a) fictional URLs 

in programming, (b) URLs of commercial-free websites that satisfy 47 C.F.R. § 73.670(b), or (c) 

URLs, not under the control of the licensee of non-profit or government entities within public 

service announcements aired on behalf of those entities or media companies in partnership with 

those entities. 

 

 

Hearst Media Production Group, LLC 

June 15, 2023 



 

 

 

 

The Great Dr. Scott 

Commercial Load and Website Report 

2023-2024 Season 

 

 

The following program was provided to syndication partners from Hearst Media Production 

Group, LLC (HMPG) designed to meet the educational/informational requirement for children 

13 to 16 years old. Because this program is originally produced for and directed at children 13 to 

16 years old, neither the commercial limits nor the website rule apply (see 47 C.F.R. § 73.670 

(note 2)). This certifies that this program was formatted with the following commercial loads. 

Children’s Weekend Programs 

 

1. Program:  The Great Dr. Scott 

  

Duration:  Half-hour  

 

 Number of Network Commercial Minutes: 8:00 (4 ½ National, 3 ½ Local) 

 

 

Children’s Weekend Specials 

 

None 

 

 

Children’s Weekday Programs  

 

None 

 

 

Children’s Weekday Specials 

 

None 
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* * * * * 

 

 

Although this program is not subject to the website rule because it is produced for and aimed at 

children 13-16, HMPG has endeavored to comply with the restriction on URLs displayed within 

shows (see sections 73.670(b), (c) and (d) of the rules of the Federal Communications 

Commission, 47 C.F.R. § 73.670(b), (c) and (d)).   

None of these programs contained any URLs, with the possible exception of (a) fictional URLs 

in programming, (b) URLs of commercial-free websites that satisfy 47 C.F.R. § 73.670(b), or (c) 

URLs, not under the control of the licensee of non-profit or government entities within public 

service announcements aired on behalf of those entities or media companies in partnership with 

those entities. 

 

 

Hearst Media Production Group, LLC 

December 15, 2023 



 

 

 

 

Ocean Mysteries 

Commercial Load and Website Report 

2023-2024 Season 

 

 

The following program was provided to syndication partners from Hearst Media Production 

Group, LLC (HMPG) designed to meet the educational/informational requirement for children 

13 to 16 years old. Because this program is originally produced for and directed at children 13 to 

16 years old, neither the commercial limits nor the website rule apply (see 47 C.F.R. § 73.670 

(note 2)). This certifies that this program was formatted with the following commercial loads. 

Children’s Weekend Programs 

 

1. Program:  Ocean Mysteries 

  

Duration:  Half-hour  

 

 Number of Network Commercial Minutes: 8:00 (4 ½ National, 3 ½ Local) 

 

 

Children’s Weekend Specials 

 

None 

 

 

Children’s Weekday Programs  

 

None 

 

 

Children’s Weekday Specials 

 

None 
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* * * * * 

 

 

Although this program is not subject to the website rule because it is produced for and aimed at 

children 13-16, HMPG has endeavored to comply with the restriction on URLs displayed within 

shows (see sections 73.670(b), (c) and (d) of the rules of the Federal Communications 

Commission, 47 C.F.R. § 73.670(b), (c) and (d)).   

None of these programs contained any URLs, with the possible exception of (a) fictional URLs 

in programming, (b) URLs of commercial-free websites that satisfy 47 C.F.R. § 73.670(b), or (c) 

URLs, not under the control of the licensee of non-profit or government entities within public 

service announcements aired on behalf of those entities or media companies in partnership with 

those entities. 

 

 

Hearst Media Production Group, LLC 

December 15, 2023 



 

 

 

 

Go Time 

Commercial Load and Website Report 

3rd Quarter 2023 

 

 

The following is a list of the Go Time programs provided to syndication partners from Hearst 

Media Production Group, LLC (HMPG) designed to meet the educational/informational 

requirement for children 13 to 16 years old during the third quarter of 2023. Because these 

programs are originally produced for and directed at children 13 to 16 years old, neither the 

commercial limits nor the website rule apply (see 47 C.F.R. § 73.670 (note 2)). This certifies that 

all of these programs were formatted in the order indicated with the following commercial loads. 

Children’s Weekend Programs (series) 

 

1. Program:  Hearts of Heroes 

 

 Duration:  Half-hour  

 

 Number of Network Commercial Minutes: 8:00 

 

2. Program:  Oh Baby! 

 

Duration:  Half-hour  

 

Number of Network Commercial Minutes: 8:00 

 

3a. Program:  Outback Adventures (ending 9/3/23) 

 

Duration:  Half-hour  

 

 Number of Network Commercial Minutes: 8:00 
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3b. Program:  Vets Saving Pets (beginning 9/4/23) 

 

Duration:  Half-hour  

 

 Number of Network Commercial Minutes: 8:00 

 

4a. Program:  Wildlife Nation with Jeff Corwin (ending 9/3/23) 

 

 Duration:  Half-hour  

 

Number of Network Commercial Minutes: 8:00 

 

4b. Program:  Ready, Set, Pet (beginning 9/4/23) 

 

 Duration:  Half-hour  

 

Number of Network Commercial Minutes: 8:00 

 

5a. Program: Rock the Park #1 (ending 9/3/23) 

 

Duration:  Half-hour  

 

Number of Network Commercial Minutes: 8:00 

 

5b. Program:  Outback Adventures (beginning 9/4/23) 

 

Duration:  Half-hour  

 

 Number of Network Commercial Minutes: 8:00 

 

6a. Program:  Rock the Park #2 (ending 9/3/23) 

  

Duration:  Half-hour  

 

 Number of Network Commercial Minutes: 8:00 

 

6b. Program:  Did I Mention Invention? (beginning 9/4/23) 

 

Duration:  Half-hour  

 

 Number of Network Commercial Minutes: 8:00 

 

 

Children’s Weekend Specials 

 

None 
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Children’s Weekday Programs  

 

None 

 

 

Children’s Weekday Specials 

 

None 

 

* * * * * 

 

 

Although these programs are not subject to the website rule because they are produced for and 

aimed at children 13-16, nonetheless HMPG has endeavored to comply with the restriction on 

URLs displayed within shows (see sections 73.670(b), (c) and (d) of the rules of the Federal 

Communications Commission, 47 C.F.R. § 73.670(b), (c) and (d)).   

None of these programs contained any URLs, with the possible exception of (a) fictional URLs 

in programming, (b) URLs of commercial-free websites that satisfy 47 C.F.R. § 73.670(b), or (c) 

URLs, not under the control of the licensee of non-profit or government entities within public 

service announcements aired on behalf of those entities or media companies in partnership with 

those entities. 

 

 

Hearst Media Production Group, LLC 

September 15, 2023 



 

 

 

 

Go Time 

Commercial Load and Website Report 

4th Quarter 2023 

 

 

The following is a list of the Go Time programs provided to syndication partners from Hearst 

Media Production Group, LLC (HMPG) designed to meet the educational/informational 

requirement for children 13 to 16 years old during the fourth quarter of 2023. Because these 

programs are originally produced for and directed at children 13 to 16 years old, neither the 

commercial limits nor the website rule apply (see 47 C.F.R. § 73.670 (note 2)). This certifies that 

all of these programs were formatted in the order indicated with the following commercial loads. 

Children’s Weekend Programs (series) 

 

1. Program:  Hearts of Heroes 

 

 Duration:  Half-hour  

 

 Number of Network Commercial Minutes: 8:00 

 

2. Program:  Oh Baby! 

 

Duration:  Half-hour  

 

Number of Network Commercial Minutes: 8:00 

 

3. Program:  Vets Saving Pets 

 

Duration:  Half-hour  

 

 Number of Network Commercial Minutes: 8:00 
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4. Program:  Ready, Set, Pet 

 

 Duration:  Half-hour  

 

Number of Network Commercial Minutes: 8:00 

 

 

5. Program: Outback Adventures 

 

Duration:  Half-hour  

 

Number of Network Commercial Minutes: 8:00 

 

 

6. Program:  Did I Mention Invention? 

  

Duration:  Half-hour  

 

 Number of Network Commercial Minutes: 8:00 

 

 

Children’s Weekend Specials 

 

None 

 

 

Children’s Weekday Programs  

 

None 

 

 

Children’s Weekday Specials 

 

None 

 

* * * * * 

 

 

Although these programs are not subject to the website rule because they are produced for and 

aimed at children 13-16, nonetheless HMPG has endeavored to comply with the restriction on 

URLs displayed within shows (see sections 73.670(b), (c) and (d) of the rules of the Federal 

Communications Commission, 47 C.F.R. § 73.670(b), (c) and (d)).   
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None of these programs contained any URLs, with the possible exception of (a) fictional URLs 

in programming, (b) URLs of commercial-free websites that satisfy 47 C.F.R. § 73.670(b), or (c) 

URLs, not under the control of the licensee of non-profit or government entities within public 

service announcements aired on behalf of those entities or media companies in partnership with 

those entities. 

 

 

Hearst Media Production Group, LLC 

December 15, 2023 



Dear Station,

Pursuant to the Children’s Television Act of 1990, "Dog Tales"
will satisfy the FCC Children's programming requirement and
can be classified as either core or non-core programming. "Dog
Tales" serves the educational and informational needs of chil-
dren 13-16 years of age with its program content, including dog
safety and care tips, as well as lessons on the responsibility of
owning a dog. The show also provides informative segments on
various dog breeds and showcases various veterinary experts
explaining different issues affecting canines. The weekly series
also includes recommended reading lists about dogs, and pro-
motes children's writing and creative skills with essay and art
contests. 

To facilitate your FCC filings, episode synopses are available
on line at our website, www.telcoproductions.com. Also avail-
able on-line are testimonials from our educational advisory
review board, consisting of educators and veterinary profes-
sionals who have reviewed the program (see opposite pages).

If you have any other questions, please don't hesitate to con-
tact us. 

Sincerely,

Alex Paen
President, Telco Productions, Inc.

TELCO PRODUCTIONS, INC.
2730 Wilshire Boulevard, Suite 200, Santa Monica, CA 90403

Telephone 310-828-4003  Fax 310-828-3340
E-mail:  info@telcoproductions.com



Telco Productions, Inc. 
2730 Wilshire Boulevard, Suite 200, Santa Monica, CA 90403 

Telephone (310) 828.4003   Fax (310) 828.3340   Email   info@telcoproductions.com 

Telco Productions, Inc. 
 
 

DRAGONFLY TV 
 
 

“Dragonfly TV” is a weekly half-hour science television series 
that meets the educational and informational objectives of 
the FCC’s Childrens Programming requirements for children 
ages 13-16. The programs highlight children “doing” projects 
with real hands-on experience and demonstrates practical 
applications of mathematics and science. It introduces young 
viewers to a variety of scientific disciplines and challenges 
them in critical thinking and problem solving skills, while 
providing valuable information to reach answers.  Each 
episode is engaging, entertaining and educational in 
structure, allowing children to investigate science on their 
own. “Dragonfly TV” is closed-captioned for the hearing 
impaired and displays the “E/I” icon throughout the 
broadcast. 
 

 
 
Alex Paen 
President 
Telco Productions, Inc. 



2730 Wilshire Blvd., Suite 200, Santa Monica, CA  90403-4747 USA 
Telephone  310.828.4003  Fax 310.828.3340 

E-mail  info@telcoproductions.com

Dear Station, 

Pursuant to the Children�s Television Act of 1990, �BIZ KID$� will satisfy the FCC Children's 
programming requirement and can be classified as either core or non-core programming. �BIZ 
KID$� serves the educational and informational needs of children 13 to 16 years of age with its 
program content, including the importance of understanding the economy and basic business 
principles. The series features teens starting their own businesses, actively solving problems and 
developing important life skills.  

�BIZ KID$� as delivered is formatted to allow for no more than 14 minutes of total commercial 
time per broadcast hour (7 minutes per half-hour). �BIZ KID$� does not display any Internet web 
site address or host selling during or adjacent to the program, and is otherwise in compliance 
with Sections 73.670(a) through (d) of the Commission�s Rules. 

To facilitate your FCC filings, episode synopses are available on line at our website, 
www.telcoproductions.com. Also available on-line are testimonials from our educational 
advisory review board, consisting of educators and other professionals who have reviewed the 
series (see the following letters for details). 

If you have any other questions, please don't hesitate to contact us.  

Sincerely, 

Alex Paen 
President, Telco Productions, Inc. 



2730 Wilshire Blvd., Suite 200, Santa Monica, CA  90403-4747 USA 
Telephone  310.828.4003  Fax 310.828.3340 

E-mail  info@telcoproductions.com

Dear Station, 

Pursuant to the Children�s Television Act of 1990, �America�s Heartland� will satisfy the FCC 
Children's programming requirement and can be classified as either core or non-core 
programming. �America�s Heartland� serves the educational and informational needs of children 
13 to 16 years of age with its program content, including the importance of learning about 
farming and feeding the world. Teenage students are presented with fascinating stories and 
introduced to exceptional individuals who operate family farms through America�s heartland.  

�America�s Heartland� as delivered is formatted to allow for no more than 14 minutes of total 
commercial time per broadcast hour (7 minutes per half-hour). �America�s Heartland� does not 
display any Internet web site address or host selling during or adjacent to the program, and is 
otherwise in compliance with Sections 73.670(a) through (d) of the Commission�s Rules. 

To facilitate your FCC filings, episode synopses are available on line at our website, 
www.telcoproductions.com. Also available on-line are testimonials from our educational 
advisory review board, consisting of educators and other professionals who have reviewed the 
series (see the following letters for details). 

If you have any other questions, please don't hesitate to contact us.  

Sincerely, 

Alex Paen 
President, Telco Productions, Inc. 
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