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DISCLOSURE STATEMENT 
 

The following are the political advertising policies and procedures of KGW (the “Station”) 

pursuant to the requirements of the Communications Act of 1934, as amended, and the Federal 

Communications Commission (“FCC”). These policies apply to the sale of advertising time to 

legally qualified candidates for public office and their authorized campaign committees for 

“uses.” Candidates or their representatives or agents who have any questions concerning the 

station’s policies in this regard should direct their inquiries to David Baer, KGW Director of 

Sales and marketing at 503-226-5185 or dbaer@kgw.com  and /or Beth Pfefferle, KGW National 

Sales Manager at 503-226-5100 or bpfefferle@kgw.com . The policies and procedures outlined 

below by no means supersede federal, state or local guidelines. 

 

I.  “Use” of Station 
 

These policies apply only to broadcast “uses” authorized by legally qualified candidates 

or their authorized campaign committees; that is any “positive” (as contrasted with 

“negative”) candidate appearance, by voice or picture, in a non-exempt program. These 

policies are not applicable: 

• to purchases by candidates for non-“uses” (e.g., spots where the candidate’s voice 

or picture does not appear); 

• to purchases by independent political action committees; and 

• to non-candidate authorized “issue” advertising or advertising directed at ballot 

propositions. 

 

II. Reasonable Access for Federal Candidates 
 

All legally qualified candidates for federal offices are entitled to reasonable access to the 

Station’s facilities for the purchase of time during the 45 days preceding a primary 

election and the 60 days preceding a general or special election. The station also sells to 

legally qualified candidates on election day up to 12pm. While the Station retains the 

ultimate discretion to determine the amount and placement of time sold to meet the needs 

of federal candidates, the Station will consider all requests for time and be available to 

make reasonable accommodations with respect to such requests in light of all relevant 

circumstances applicable to the candidate and the Station. 

 

Candidates for non-federal offices are not entitled to reasonable access, and therefore 

they should contact the Station to determine the extent to which the Station is planning to 

accept spots for candidates competing in non-federal election races. 
 

Purchases of time for both federal and non-federal candidates may be subject to the 

“equal opportunities” rights of opposing candidates in accordance with federal law. 
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Equal opportunities obligations are triggered by any “uses” that are positive in nature, 

even if not authorized by candidates or their representatives. 

 

III. Lowest Unit Charge 

 

In specified pre-election periods, legally qualified candidates and their authorized 

campaign committees will receive the Station’s lowest unit charge (“LUC”) for “uses” in 

furtherance of their campaigns. The LUC for a spot is calculated based on the lowest rate 

paid for any spot of the same length and class that clears in a given time period. Such 

rates will be afforded to legally qualified candidates during the 45-day period prior to 

primary elections and the 60-day period before general or special elections. All other 

political advertisements, including those spots sponsored by independent political action 

committees or for non-candidate authorized “issue” advertising, are sold at regular 

prevailing commercial rates. The Station periodically reviews and updates the pricing of 

its LUC for all classes, lengths, and periods of time, weekly and based on market 

demand. Candidates and their representatives should make inquiry concerning current 

rates and schedules. 

 

The Station’s LUC “window” for the Oregon primary election is between April 4, 2020 

and May 19, 2020. The Station’s LUC “window” for the Washington Presidential 

primary election is between January 25, 2020 and March 10, 2020 and the Washington 

non-Presidential primary election is between June 20, 2020 and August 4, 2020. The 

LUC “window” for the November 3, 2020 general election is between September 4, 2020 

and November 3, 2020. 

 

Note: In order to receive LUC benefits, federal candidates must provide the Station with 

a written certification acceptable to the Station that they (and their authorized committee) 

have not and will not make any direct reference to another candidate for the same office 

in any broadcast unless the broadcast complies with Section 315(b)(2)(C) of the 

Communications Act as amended by the Bipartisan Campaign Reform Act of 2002 

(“BCRA”), which requires enhanced sponsorship identification. This certification must 

be provided at the time of purchase. To satisfy the enhanced sponsorship identification 

requirements, the end of the spot must contain, for at least four seconds, both a clearly 

identifiable photographic or similar image of the candidate and a clearly readable printed 

statement that identifies the candidate and states that the candidate has approved the spot 

and that the candidate’s authorized committee paid for the spot. This statement must 

remain on the screen for at least four seconds and letters used must fill at least 4% of the 

vertical screen height so as to be legible. If a candidate has either not provided the 

required certification or does not comply with its terms, the candidate is not entitled to 

receive the Station’s LUC for the remainder of the applicable 45- or 60-day window. 

Compliance with the enhanced sponsorship identification requirements is the sole 

responsibility of the candidate; the Station will not create an enhanced sponsorship 

identification for spots that lack it except under a separate order for Station production 

services. See “Production” below. 

 

Outside of the 45- and 60- day LUC “windows,” the cost of political advertising spots by 

candidates will be based upon the charges made by the Station for comparable use by 

other advertisers, including commercial advertisers. 

 

IV. Deadlines, Copy and Orders 
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Orders for political time will not be considered firm for broadcast clearance until all 

required information, materials, and payments have been provided. In particular: 

 

❑ All political advertisers are required to execute an acknowledgement of the political 

broadcasting policies of the Station. 

 

❑ The Station uses the NAB Agreement Form for Political Candidates (Form PB-19 or 

more recent version, if available) for political orders. All candidates must provide all 

information required to be placed in the Station’s FCC-required political file. 

 

❑ The Station’s standard request for time form (sample attached) must be signed and 

received at the Station 72 hours prior to broadcast, unless the amount of time before 

the election is less than 72 hours, in which event the form must be received prior to 

broadcast. The Station cannot guarantee that requests for time submitted after the 

above-referenced deadline will be accommodated. Failure to fulfill all requirements 

in advance of the deadline may result in preemption of some or all announcements or 

programs previously cleared. 

 

❑ Complete payment for each spot or program order shall be made to KGW no later 

than 72 hours prior to broadcast (payment must include not only time charges but also 

any production costs, which will be billed on the same basis as commercial 

production), and in any event prior to broadcast if 72 hours prior to the election. 

Exceptions may be made for candidates or agencies (which accept payment 

responsibility in writing) with an established credit history, consistent with the 

station’s policies applicable to similarly situated commercial advertisers. 

 

❑ Where the purchase is made by a corporation, committee, association or other non- 

incorporated group, a list of the entity’s chief executive officers or members of the 

executive committee or board of directors is required. 

 

❑ Where doubt exists, satisfactory proof that the candidate is “legally qualified,” as that 

term is defined by the FCC, must be provided to the Station. 

 

❑ Where doubt exists, satisfactory proof that the purchaser is authorized to buy time for 

the candidate must be provided to the Station. 

 

❑ Commercial materials (tape, camera-ready artwork, digital files and copy), along with 

written instructions for their use, should be submitted to the Station no later than 24 

hours in advance of broadcast to ensure proper airing. All instructions for airing of 

materials must be received in writing by the Station (by letter, fax or e-mail) prior to 

the changes being made. Tape or camera-ready artwork should be received in 

sufficient time to permit confirmation of compliance with sponsorship identification 

requirements and with broadcast technical standards. 

 

❑ Political advertisers must comply with station log and copy deadlines, and early 

holiday deadlines will apply. No weekend or same day copy changes will be 

accommodated. 
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V. Production 
 

The Station’s facilities may be utilized for the production of political announcements or 

programs, subject to available production time (rates furnished upon request). Production 

charges are handled separately from time charges. Agencies and/or candidates who 

schedule production time at the Station are required to provide good funds for payment of 

accrued charges immediately following the production session.  No spots will air, nor 

will any dubs be ordered, until full payment is received. No Station news talent is 

available for political advertising purposes (on-camera or voice-over). 

 

VI. Time Classes and Periods 
 

Our advertising rates are negotiated and established based on supply and demand. The 

rates vary depending on the class of time, overall market conditions, and advertiser 

demand at the time the order is placed. As demand for inventory changes, our rates are 

adjusted to reflect the demand in our market for our available inventory. We offer all 

advertisers the opportunity to purchase the following classes of time: 

 

Fixed/Non-Preemptible P2: Fixed spots must be ordered for specific programs. These 

spots will not be preempted in favor of any other advertisement with the exception of the 

recapture of time if the Station needs to recoup inventory for the purpose of providing 

candidates equal opportunities. If a spot in this class of time is preempted, the Station 

will offer the advertiser a make-good as provided below. 

 

Preemptible With Notice, Rate Section P3: Section P3 spots may be preempted by 

Fixed spots with notice. Accordingly, orders for Section P3 spots must be placed more 

than 72 hours prior to the first requested airtime. If a spot in this class is preempted, the 

Station will offer the advertiser a make-good as provided below. In general, spots in this 

class have an estimated probability of preemption of about 15-25%. 

 

Preemptible Without Notice, Rate Section P4: Section P4 spots may be preempted 

without notice in favor of spots in a higher class of time. If a spot in this class is 

preempted, the Station will offer the advertiser a make-good as provided below. In 

general, spots in this class have an estimated probability of preemption of about 50-75%. 

 

Run of Schedule (ROS): A form of immediately preemptible time in which the Station 

has wide discretion to schedule announcements when and as time is available. The 

Station will air as many ordered ROS spots as possible within the flight dates specified 

by the advertiser. If any ordered spots are not aired within the flight dates, the advertiser 

will receive a credit; no make-goods will be offered for preempted spots in this class of 

time. In general, spots in this class have an estimated probability of preemption of about 

100%. 

 

Direct Response: Direct response spots include a 1-800 number for response by the 

viewer and are scheduled to air at the Station’s discretion within wide rotations as 
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negotiated with the advertiser. Make-goods are not available for spots purchased in this 

class of time. 

 

The Stations offers other non-standard classes of time and can make these terms available 

upon request. 

 

The Station will provide upon request an updated good faith estimate of the probability 

that a spot purchased in a specified time period and class will be preempted. The Station 

can provide only an estimate of preemption probability, not a guarantee, and subsequent 

purchases of time can affect the probability that a spot actually purchased would be 

preempted. In particular, when demand for Station inventory is particularly high, as can 

occur in the pre-election windows, the likelihood of preemption may increase. 

 

Spots purchased in any class of time are subject to preemption for special unforeseen 

circumstances or circumstances beyond the Station’s reasonable control, such as program 

overruns, live events, equipment failure, weather or emergency situations, breaking news, 

or similar events, or to the extent necessary for the Station to satisfy reasonable access or 

other legal requirements. The Station will endeavor to provide make-goods, as provided 

below, to advertisers whose spots are preempted for these reasons and who have 

purchased time in a class that entitles the advertiser to make-good protection. 

 

When deciding what spots within a class to preempt, the Station preempts candidate spots 

last. 

 

In addition to the classes of time described above that are routinely offered to commercial 

advertisers, the station on occasion offers “Audience Guarantee” agreements based on 

previously agreed upon terms and conditions. Candidates interested in discussing the 

availability of any of these types of offerings should contact the station and rates and 

conditions will be made available upon request. 

 

VII. Commissions 
 

All rates are subject to the standard 15% agency commission. If a candidate does not 

employ an advertising agency, all rates will be discounted by 15%. 

 

VIII. Make-Goods 
 

The Station will offer “make-good” spots for candidate “use” spots purchased in classes 

of time that are eligible for make-goods that are preempted due to technical problems, 

program preemptions, or other circumstances beyond the Station’s reasonable control, or 

because of the nature of the time purchased. The Station will provide make-goods on a 

timely basis (i.e., before the date of the primary or general election) if it has provided a 

time-sensitive make-good to any commercial advertiser purchasing time in the same class 

during the year preceding the 45- or 60-day pre-election period (or within the applicable 

pre-election period itself).  Depending on the class of time purchased, make-goods may 

or may not be provided in comparable programming and/or before the end-date of the 

contract. If make-goods are not acceptable to the advertiser, the Station will provide 

credits or refunds for preempted spots, at the option of the candidate. 
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IX. Rebate Policy 
 

In the event a lower-priced spot, of the same class, for the same amount of time, and for 

the same period, should actually clear in a particular program, time period or rotation that 

has been purchased by a candidate, the Station will use reasonable efforts to issue a 

rebate (or at the candidate’s option, a credit) within one week and, to the extent possible, 

prior to the election. The Station plans to review its records on a weekly basis to 

determine the applicable LUC. 

 

X. Sponsorship Identification 
 

All political spots and programming must comply with the sponsorship identification 

requirements of Section 73.1212 of the FCC’s rules and with applicable federal, state, 

and local laws and regulations. Section 73.1212 requires candidate-authorized spots to 

contain a visual sponsorship identification specifying that the program or announcement 

has been “paid for by” or “sponsored by” the sponsor. The identification must appear on 

the screen for at least four seconds at either the beginning or end of the spot and use 

letters that are at least 4% of the vertical picture height. For programs longer than five 

minutes, a sponsorship identification announcement must appear at both the beginning 

and end of the program. Should candidate material not contain the proper FCC mandated 

sponsorship identification, the Station reserves the right to supply the required 

sponsorship announcements in accordance with federal law within the scheduled running 

time of the political programming. In that event, the Station will bill the candidate for the 

production expense consistent with the Station’s policies with regard to commercial 

clients. 

 

In addition, the FEC requires that federal candidates include in the spot an oral statement 

that identifies the candidate on whose behalf the time was purchased, and states that the 

candidate approved the spot. This requirement may be met with either an unobscured, 

full-screen view of the candidate stating this information or a voice-over by the candidate 

accompanied by a clearly identifiable visual image of the candidate, which must occupy 

at least 80% of the vertical screen height and appear on the screen for at least four 

seconds. In addition, a written statement including the same information must appear at 

the end of the spot, in a clearly readable manner for a period of at least four seconds and 

occupying no less than 4% of the vertical picture height. The written statement should 

state the name of the person or entity that sponsored or paid for the spot. Compliance 

with the FEC’s sponsorship identification requirements is the sole responsibility of the 

candidate; the Station will not create an FEC sponsorship identification for spots that lack 

it except under a separate order for Station production services. 

 

In addition to the foregoing requirements, it is the candidate’s sole responsibility to 

comply with all applicable state and local sponsorship identification obligations. 

 

XI. Cancellation Policy 
 

An advertiser who has paid in advance for a flight of advertisements may cancel that 

flight, or part thereof, seven or more days before the first spot is scheduled to run for a 

full refund or credit. Any advertiser who cancels less than five but more than two days 

before the first spot is scheduled to run will receive a refund or credit for 50% of the 
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amount paid for the cancelled spots. Any advertiser who cancels two or fewer days 

before the first spot is scheduled to run will receive no refund or credit for the cancelled 

spots. 

 

XII. Non-Discrimination Policy 
 

The Station does not discriminate in advertising contracts on the basis of race or 

ethnicity. Any provision in any order or agreement for advertising that purports to 

discriminate on the basis of race or ethnicity, even if handwritten, typed or otherwise 

made a part of a particular contract, is hereby rejected. 

 

XIII. Commercial Advertising Loudness Mitigation Act (CALM Act) Certification 
 

By purchasing time on the Station, each advertiser certifies that it has properly measured 

the loudness of the commercial or other content and has accurately reported that 

loudness, consistent with the Advanced Television Systems Committee’s (ATSC) 

“Recommended Practice: Techniques for Establishing and Maintaining Audio Loudness 

for Digital Television” (A/85), and any successor thereto approved by the ATSC. 

 

XIV. Public File 
 

Required information regarding purchases of time for “uses” by legally qualified 

candidates for public office and their authorized campaign committees is maintained in 

the Station’s public inspection file at publicfiles.fcc.gov. In the event that the FCC’s 

online public file system becomes inaccessible, these political files will be available for 

public inspection and copying at the rate of $1 per page during normal business hours 

(Monday-Friday, 8:30am-5:30pm) at 1501 SW Jefferson St, Portland, Oregon.  Please 

contact the station first if the FCC public inspection file is unavailable and access is 

needed through KGW.  We cannot accept walk-ins due to security reasons. 

 

This policy is subject to change. 

 

 

 

 

 

 

KGW TRAFFIC DEADLINES 
LOG ORDER DUE TRAFFIC RECEIVED 

MON Fri 12Noon Fri 2PM 

TUE Mon 12Noon Mon 2PM 

WED Tue 12Noon Tue 2PM 

THU Wed 12Noon Wed 2PM 

FRI Thu 12Noon Thu 2PM 

SAT Thu 12Noon Thu 2PM 

SUN Fri 12Noon Fri 2PM 

 


