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Number: 1 
Issue: Family 
Title: Discovering nature 
Market: Houston, TX 
Length: 30 and 60 sec 
Brief Description: While more than 245 million Americans live within 100 miles of a national 
forest or grassland, research shows there is a lack of connection between people and nature, 
particularly with children. This decline is especially prevalent among Hispanics, given that only 
50% of Hispanic youth participate in outdoor recreation, compared to 62% of youth overall.The 
Discovering Nature campaign's Spanish language segment features real Hispanic families as 
they escape from the stress of their daily lives in a journey to the forest. The call-to-action 
directs audiences to visit DescubreElBosque.org where they can find a nearby forest, and 
activities to do once they get there.  
Dates Aired: 10/01/2018 to 12/31/2018 

 
 
 
Number: 2 
Issue: Trash Recycle 
Market: Houston, TX 
Title: Recycling Journey 
Length: 30” and 60” 
Brief Description:  When we recycle, we give garbage another life. Shampoo bottles 
transform into hairbrushes. Body wash bottles become toothbrushes. Toilet paper rolls turn 
into tissue boxes. Today, curbside recycling programs exist in 63% of American 
communities— making it more possible than ever to give new life to the products we use. 
Even so, only about a third of the 1,600.Motivate your community to learn more about what 
they can recycle and to make recycling an everyday habit. Think what we could create if we 
all worked together to turn trash into treasure. 
Dates Aired: 10/01/2018 to 12/31/2018 

 
 
 
Number: 3 
Issue: Fatherhood 
Market: Houston, TX 
Title: Audition Moment Spanish 
Length: 30 seconds 
Brief Description: A professional wrestler practices his dialogue with several of his wrestling 
colleagues. Scene cuts to father practicing this same dialogue with his son at bedtime. 
Demonstrates that it only takes a few seconds to be a present father figure in a child's life. 
Dates Aired: 10/01/2018 to 12/31/2018 

 
 
 
 
 
 
 
 
 
 
 
 

http://www.descubreelbosque.org/


Number: 4 
Issue: Employment 
Title: Job Trainning 
Market: Houston, TX 
Length: 30 and 60 sec 
Brief Description: Finding employment and building careers helps people earn paychecks 
and feel pride and independence. When people shop at Goodwill®, they help Goodwill 
provide the job training and other support services people need to earn jobs locally and 
care for their families. New PSAs showcase the variety of unique finds available at 
Goodwill stores and celebrate Goodwill shoppers, whose purchases help fund job skills 
training and more in their local communities 
Dates Aired: 10/01/2018 to 12/31/2018 
 
 
 
Number: 5 
Issue: Health 
Title: City of Hope 
Market: Houston, TX 
Length: 15, 30 and 60 sec 
Brief Description: Estos PSA muestran como la vida de muchas personas pueden ser 

salvadas o puedan tener una vida normal tras el uso de la ciencia para la investigación de 
prevención y cura de enfermedades y como el cáncer.  
Dates Aired: 10/01/2018 to 12/31/2018 

 
 
 
Number: 6 
Issue: Safety 
Title: Emergency Preparedness: Flood, Hurricane, Earthquake, Blackout 
Market: Houston, TX 
Length: 15 and 30 seconds. 
Brief Description: The Ready PSA campaign from Federal Emergency Management 

Agency (FEMA) is designed to prepare American families for an effective response to 
whatever natural or man-made disaster may come next. While the country has experienced 
recent devastating natural disasters, such as earthquakes, wildfires, tornados and 
hurricanes, only 20% of Americans say they feel very prepared for a disaster. Yet 64% of 
Americans say disaster preparation is very important for people to do. The Ready 
campaign’s resources can help close that gap. The PSA message—“Don’t Wait. 
Communicate.”— encourages Americans to talk to their loved ones and make a plan that’s 
shared with all family members. The campaign also encourages Americans to be informed 
and build a kit with essential supplies that will last up to 72 hours. PSAs urge every 
American to visit Ready.gov and learn how to make their emergency plan today. 
Dates Aired: 10/01/2018 to 12/31/2018 

 
 
 
 
 
 
 
 
 
 



 
Number: 7 
Issue: Family 
Market: Houston, TX 
Title:  National Forest 
Length: 30 seconds 
Brief Description: While more than 245 million Americans live within 100 miles of a national 

forest or grassland, research shows there is a lack of connection between people and nature, 
particularly with children...of Hispanic parents of twins perceived forests and parks to be easily 
accessible...as they escape from the stress of their daily lives in a journey to the forest. The call-
to-action directs audiences to resources where they can find a nearby forest, and activities to do 
once they get there....Discovering Nature. 
Dates Aired: 10/01/2018 to 12/31/2018 

 
 
Number: 8 
Issue: Health 
Title: Whatever it takes 
Market: Houston, TX 
Length: 15 and 30 sec 
Brief Description: Major League Baseball and Stand Up To Cancer are teaming up for a public 

service announcement during Game 4 of the World Series Saturday to promote cancer 
research. The PSA is entitled "Whatever it Takes" and features players and moments from the 
playoffs with the message that winning the fight against cancer comes from numerous, smaller, 
scientific advancements and not a "home run." To accompany the PSA, fans in the stands will 
hold up placards to honor those currently battling cancer or who have died because of cancer. 
Dates Aired: 10/01/2018 to 12/31/2018 

 
 
Number: 9 
Issue: Health 
Title: American Parkinson Disease Association: Live with optimism. 
Market: Houston, TX 
Length: 30 and 60 sec 
Brief Description: To kick-off Parkinson’s Disease Awareness Month, APDA is launching a 

brand new public service announcement (PSA) that encourages viewers to look closer at 
Parkinson’s disease (PD). Featured nationwide on television (in English and Spanish) and in a 
social media campaign, Look Closer will expand the public’s understanding of the disease and 
give hope to those already impacted by PD. 
Dates Aired: 10/01/2018 to 12/31/2018 
 

 
 
 
 
 
 
 
 
 
 
 
 
 

https://twitter.com/search?q=%23ParkinsonsAwarenessMonth&src=tyah


Number: 10 
Issue: Safety 
Title: Sexual Harassment Prevention 
Market: Houston, TX 
Length: 15, 30 and 60 sec 
Brief Description: 
The films depict different scenarios where male co-workers in positions of power take things too 
far, and raise awareness of the variety of circumstances in which sexual harassment can 
occur. The PSAs drive viewers to the Rape, Abuse & Incest National Network (RAINN), which is 
the nation’s largest anti-sexual violence organization. RAINN provides support and information 
to both bystanders and victims of sexual harassment at 1-800-656-HOPE (4673) or at 
RAINN.org/ThatsHarassment. RAINN operates a 24-hour hotline, along with a live chat option. 
Dates Aired: 10/01/2018 to 12/31/2018 

 
 
 
Number: 11 
Issue: Safety 
Market: Houston, TX 
Title: Texting and Driving 
Length: 30 
Brief Description:  Although most people agree that looking at a phone while driving is 

distracting and can increase the chance of an accident, a lot of drivers still think “it can’t 
happen to me.” That means drivers in your community are posting, liking, commenting and 
browsing while they are behind the wheel even though they know it’s a bad idea. In fact, 
25% of teens respond to a text message once or more every time they drive. No matter 
how confident a person is in their driving skills, there are no special abilities that make it 
safe to use a phone while driving. New PSAs aim to remind young adults 16-34 that being 
special in all other aspects of their lives does not make them special enough to text and 
drive. 
Dates Aired: 10/01/2018 to 12/31/2018 
 
 
Number: 12 
Issue: Health 
Title: HBP Numbers 
Market: Houston, TX 
Length: 15 and 30sec 
Brief Description: Nearly half of all American adults have high blood pressure, and an alarming 

number don’t have it under control. New PSAs highlight that while most people know their blood 
pressure numbers, many don’t follow their HBP plan because they feel fine, face real barriers, 
and don’t fully understand the urgency of taking action. The campaign encourages people to 
talk with their doctor to create or evolve a treatment plan, and visit LowerYourHBP.org to learn 
more about high blood pressure.  
Dates Aired: 10/01/2018 to 12/31/2018 

 
 

https://www.rainn.org/ThatsHarassment
http://www.heart.org/HEARTORG/Conditions/HighBloodPressure/Lower-Your-HBP_UCM_496806_SubHomePage.jsp

