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    WYME-TV Quarterly Issues 

    Second Quarter 2017 Report 

      Covering April 1, 2017 through June 30, 2017 

 

Through informal ascertainment and oral communications with community members, at-large, 

it was determined that among the concerns of the Gainesville community were the following 

issues: 

 

    Community Activities and Events 

    Healthcare and Medical News 

    Consumer Information 

 

The following pages reflect descriptions of programming broadcast on WYME during 2nd 

Quarter that respond to the needs of the community. 
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Issue:   Consumer Information 

Program:  Alachua County Talks 

Type of Program: Locally produced weekly half hour regarding County issues and concerns 

Airdate:  Sundays, Second Quarter 2017      

   April 1, 2017 through June 30, 2017 

Airtime:  9am 

Duration:  30 Minutes 

Description: This program is a local interview show produced by the County of 

Alachua.  The host interviews various county employees who discuss 

matters of concern for Alachua County residents addressing such issues 

as regulation, conservation, education, government offices and their 

functions and other pertinent issues. 
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Issue:  Community Activities and Events 

Program:  The Ilene Silverman Show 

Type of Program:  Locally Produced Public Affairs Program 

Airdate:   Sundays, Second Quarter 2017     

     April 1, 2017 through June 30, 2017 

Airtime:  Sundays, 10am 

Duration:  30 Minutes 

Description:  On a weekly basis, we air this locally produced public affairs  

 program which covers a wide array of community issues,   

 including crime, education, politics, health, etc. 
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Issue:  Health 

Program:  Gainesville Health Connection 

Type of Program:  Locally produced half hour regarding health issues and choices 

Airdate:   Sundays, Second Quarter 2017     

     April 1, 2017 through June 30, 2017 

 

Airtime:  10:30am 

Duration:  30 Minutes 

Description:  The show that travels North Central Florida answering viewers  

 questions as to how we can all feel more confident in our health, 

 our appearance and our overall well-being. 
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Public Service Announcement List Second Quarter 2017 

 
Poison Control – Poison Helpline - PSA that encourages people to call the Poison Control 
helpline for any questions or issues with mixing medications, swallowing household cleaners, 
paint or mushrooms, or being bit by a bug, snake or spider.  The helpline is there for any home, 
work or outdoor questions and is staffed by medical professionals. 
 
Emergency Preparedness – Wireless Alerts - The Ready PSA campaign from FEMA is 
designed to prepare American families for an effective response to whatever natural or man-
made disaster may come next. While the country has experienced recent devastating natural 
disasters, such as earthquakes, wildfires, tornados and hurricanes, only 20% of Americans say 
they feel very prepared for a disaster. This PSA focuses on receiving emergency notifications 
via your cell phone. 
 
Homeland Security – Protect Your Everyday – This PSA shows Americans from every walk 
of life just doing what they do each and every day. It talks about how sometimes something 
might happen that does not seem quite right, that it is not paranoia, it is about standing up and 
protecting our community. All the details add up to make a bigger picture. It encourages 
viewers, if they see something, to say something. 

National Parks Foundation – Parks – A visually exciting PSA showing how our National Parks 
are everything from natural wonders to historical wonders. Encourages viewers to, get out there, 
and find your park. 
 
Financial Education – Smart About Money – Gives viewers information about a free, on-line 
resource called Smart About Money, where they can learn more about personal finances. 
 
Texting and Driving Prevention –Todd – This PSA shows our main character Todd going 
through is day, doing all kinds of goods for others around him, until he gets a text while driving. 
Todd picks up his phone to look at his text. The PSA says that is so unlike you Todd. The 
message ends with Stop the Texts, Stop the Wrecks. 
 
Buzzed Driving Prevention- Life’s Doors – Shows a young successful business man going 
through his day and having a drink after work and then getting in his car and being arrested for 
DUI. This PSA explains how a DUI Conviction will financially cost you. The PSA continues by 
showing a better outcome if this young executive would just call a taxi, instead of getting behind 
the wheel. Buzzed Driving is Drunk Driving. 
 
Buzzed Driving Prevention- Viral Consequences – Throughout this PSA there are a group of 
young ladies on their cell phones texting and getting pictures from a group of guys at a bar. 
They meet up for drinks and proceed to take a ride in one of the guy’s car. They are pulled over 
by law enforcement and then gets’ a DUI conviction. Buzzed Driving is Drunk Driving and will 
cost you up to $10,000. 
 
Arbor Day Foundation- Replanting Trees- PSA designed to educate on the importance of 
continuing to plant trees.  This is essential to the well- being of our planet. 
 
Emergency Preparedness – Don’t Wait – Urges viewers to not wait to make an emergency 
plan with their family. 
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Keep America Beautiful- Creative Galaxy and Annedroids-  PSAs that focus on how we can 
re-use every day items in imaginative ways.   
 
Foundation for Better Living – values.com – A series of kid friendly PSA’s which encourage 
viewers to respect one another and the world around us. 
 
-Open Door- Even the simple act of holding a door open can have impact.  We can all do our 
part to make our world better.  
 
-Let ‘em In- A frustrating moment in traffic is usually short-lived but can put anyone into a bad 
mood. Likewise a kind gesture in those tense situations can have a positive affect on the person 
receiving our kindness and, of course, on us. “Let ‘Em In” will be bring a smile when your 
viewers recall this happening to them. We think they will enjoy this simple reminder. 
 
-Road Rage- PSA that shows a father getting angry at being cut off in traffic.  His young 
daughter reminds him that “We don’t say words like that”.  A reminder that we all need to be 
careful of our tempers and that our children need us to keep it under control. 
 
-Guitar Hero- PSA that encourages young people to fulfill their passion, even if they aren’t very 
good at it.  With practice, it will get better. 
 
-Imagine-  Every good thing that has ever been achieved began with an idea—a dream that 
something better is actually possible. Skeptics likely doubted, friends wondered, and still the 
idea survived. Our society depends upon ordinary people to think the extraordinary—someone 
to simply ask, even in the face of criticism, why not? Could a cure for an incurable disease exist, 
how far is too far to travel, can children's hunger be alleviated, can everyone get a good 
education? John Lennon's "Imagine" provides a thoughtful and inspiring backdrop for you to 
Imagine... the Possibilities. 
 
-Hall of Fame- Achievement comes in many forms. For some it's attaining a top grade in school, 
losing weight or excelling in a sport, for others it's overcoming an obstacle, attaining accolades 
at work or building a relationship. Whatever the goal, it takes much effort, skill and courage to 
achieve great things. Set to the uplifting song "Hall of Fame" this message inspires viewers to 
achieve their own goals 
 
Arbor Day Foundation – It’s Your Nature Explore! – A kid friendly PSA which encourages 
parents to allow their children to safely explore the wonders of nature through various 
activities such as gardening. Growing bodies and minds grow better when they connect with 
nature. 
 
Southeastern Guide Dogs- Jackie and Gibson- PSA that introduces future guide dogs as 

puppies.  Tells the viewer how these dogs help deliver freedom, confidence, and independence 

to those who need help. 

Southeastern Guide Dogs- Puppies with a Purpose- PSA that introduces future guide dogs 

as puppies.  Tells the viewer how these dogs help deliver freedom, confidence, and 

independence to those who need help. 
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Child Passenger Safety- Know it All- The PSAs encourage parents and caregivers with 

children ages 0-12 to visit safercar.gov/therightseat. The website helps parents find the right 

car seat for their child's age and size and also features NHTSA’s best practices.  

Fatherhood Involvement- Major League Dad- The Ad Council’s Fatherhood Involvement 

campaign will encourage men to “take time to be a dad today” by playing an active, 

responsible role in their children’s lives. New PSAs will direct them to visit Fatherhood.gov 

or call 1-877-4DAD411 for parenting tips, fatherhood programs, and other resources.  

Junk Food- Reducing Food Waste- The campaign’s website SaveTheFood.com shows 

how making shopping lists, freezing food and using leftovers can significantly reduce the 20 

pounds of food each person throws away in a single month. 

Salute America’s Heroes-  Bet on a Vet-  This PSA campaign urges employers everywhere to 

Bet on a Vet by hiring a veteran into their workplace.  Campaign sponsored by The Coalition to 

Salute America’s Heroes.   

National Volunteer Fire Council- Make Me a Firefighter-   With 87% of U.S. communities 

protected by volunteer firefighters, raising awareness of the need for volunteer fire service 

personnel is critical to ensuring public safety. The NVFC is asking for your support by airing 

these PSAs to help get the word out about this need. The PSAs end with a call-to-action to visit 

www.MakeMeAFirefighter.org, where viewers can learn more, find local volunteer opportunities, 

and connect directly with their respective local fire department. 

World Wildlife Federation- Anything is Possible- There are environmental issues that impact 

our planet.  The only way we can spark change is to work together and truly make a difference.  

This PSA shows a beautiful array of animals to help educate on conservation efforts.   

Make the Connection- US Department of Veterans- Strength over Silence-  PSA designed 

to educate Veterans to reach out for mental health support.  Reaching out is a strength not a 

weakness.  There is help for our Vets. 

Partnership for Drug- Free Kids Campaign-  A series of PSAs to help understand the signs of 

drug use/abuse and he help that is available for those who need it. 

-Heroin- Parents realize that their daughter has gone much further with drug experimentation 

then they ever imagined. 

-Mind Your Meds- Make sure that the meds prescribed to you are being safeguarded against 

abuse. 

-Pain Killers- Shows the importance of understanding the meds that you are taking. 

-Opiates- A very big problem is the abundance of Opiates and how readily available they are. 

-Susan-  A mother opens up about her child’s drug problem. 

http://www.makemeafirefighter.org/
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Narcanon- Alcoholic Help- While many people are affected by alcohol abuse, most don’t know 

where to turn for help. This PSA lets people know that there is help for those in our community 

who need it.  Together, we can help individuals get their life back. 

Seat Belt Safety- Long Haul-  Kids can always find a reason not to wear seat belts, and as 

parents or caregivers we can sometimes give in to their persistent objections. But one fact 

overrides all their weeping and whining: from 2009 to 2013, 1,522 children ages 8-14 died 

as passengers in motor vehicles, and almost half were unrestrained at the time. It’s 

mandatory for kids to always buckle up, even on a quick trip around the corner. A new PSA 

campaign in both English and Spanish sends a clear, emphatic message to parents and 

caregivers of kids in cars: no excuses, no exceptions—wearing a seat belt is simply non-

negotiable. 

Teacher Recruitment- I Dare You!-  There’s tremendous opportunity on the horizon in 

America’s classrooms, with half of our teachers ready to retire over the next decade. Filling 

their shoes will be challenging, since 9 of 10 top-tier students don’t view teaching as a 

desirable profession. The potential shortfall could hinder our ability to lead the global 

economy. The human costs could also be enormous, since research shows that students 

with top teachers earn an average of $50,000 more than their peers over the course of their 

lifetimes. America urgently needs a pipeline of engaged, energized students who want to 

teach, particularly African Americans and Hispanics who make up 40% of today’s K-12 

students. The teacher recruitment PSAs make a compelling case for teaching as an 

innovative, fulfilling career for those who want to make more of their lives.  

America’s Family Physicians- Health is Primary- Health is Primary is a campaign to 

demonstrate the benefits of primary care with the aim of improving America's health care 

system. We want to ensure that we have a health care system that invests in keeping people 

healthy, provides comprehensive, coordinated care when needed and puts patients at the 

center of their care. Ultimately, we believe that health care should be focused on improving the 

health of all Americans and we know that a system with strong primary care can do this.  

Best Friend Animal Society- Save them All Anthem-  Goofy grins and soothing purrs. 

Ridiculous ears and reassuring paws. They motivate us to get moving, and remind us when to 

slow down. They provide us with a much-needed laugh, companionship and unconditional 

love. They are our best friends. This PSA shares this special reminder of what’s important in life 

and help Best Friends spread the word about adopting your next pet. Together, we can Save 

Them All®. 

Pediatric ER- R Baby- PSA that reminds all parents the a Pediatric ER is very different from an 

adult ER and to remember to take your children to the experts that know children and can take 

care of their needs 

Social Security Administration:  Life’s Journey-   A PSA which reminds people that Social 

Security is there through all the phases of their life’s journey.  Securing today and tomorrow is 

the message. 
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Humane Society- Bentley- Each year, 6-8 million dogs and cats will enter shelters and 
rescue groups, yet only half will be adopted. This leaves millions of healthy and 
treatable dogs and cats who still need our help to find a home. Millions of Americans 
will look for a new cat or dog to bring home. This PSA encourages them to find their 
furry friends at shelters and rescue groups. While not every shelter cat or dog will be 
a social media star, they all will star as someone’s new best friend. Air new PSAs to 
encourage your community to Start a Story. Adopt today. 

US Food and Drug Administration- Safe Use of Acetaminophen-  Acetaminophen is an 

active ingredient found in hundreds of over-the-counter (OTC) and prescription medicines that 

are used to relieve pain and fever. It is also combined with other active ingredients in medicines 

that treat allergy, cough, colds, flu, and sleeplessness. In prescription medicines, 

acetaminophen is found with other active ingredients to treat moderate to severe pain. Using 

two or more medicines that contain acetaminophen or using more acetaminophen than directed 

can cause serious liver damage. The FDA has taken action to improve consumer safety 

regarding the safe use of acetaminophen. To learn more visit www.fda.gov/otcpaininfo 

 

http://dmanalytics2.com/click?u=http%3A%2F%2Fwww.fda.gov%2FDrugs%2FResourcesForYou%2FConsumers%2FBuyingUsingMedicineSafely%2FUnderstandingOver-the-CounterMedicines%2FSafeUseofOver-the-CounterPainRelieversandFeverReducers%2Fucm164977.htm%3Futm_source%3DTelevision%26utm_medium%3Dbanner%26utm_term%3D2016%26utm_campaign%3DAcetaminophen&i=3&d=1un67eFAQ-qRlJRU4AXB-Q&e=SJMeurlott%40sbgtv.com&a=kOcCvMwWSKStj0u0F8nlBQ

