Quarter Ending: __6/30/19

CHILDREN’S TV PROGRAMMING COMMERCIAL CERTIFICATION
[Um'oad fo FCC Station Online Public File Nof Later Than
Aprn‘ 40, July 10, October 10, January 10th]

WUPL (“Station") certifies that all 12-and-under- chlldren s TV programs carried during this guarief
on its primary and multicast channels were formatted so that, as a matter of standard policy and
practice, the: programs would not exceed the “commercial matter* time limits of 73.670(a) of the
FCC’s rules: Weekdays: 12 minutes. in ‘any clock-hour children’s programming (6 minutes in a.
stand-alone hal-hour program); Weekends: 10.5. minutes in any clock-hour children’s
programming (5.25 minutes in a stand-alone .5 hour program). Programming promos, with
certain exceptions, count as commercial matter.

Pragram Title

flist all network and non-network: 12-and-under children’s programs carried on primary and
mufticast channels.]

1. Station certifies that there were not anytime periods during the quarter in which the
“commercial matter” time. limits stated above were exceeded during 12-and-under children's
pregramming.
X
Yes No

If no, provide details of each such instance in Annex A.

2. Station cerifies that, during the quarter, it has complied with the commercial requirements of
73.670(b), {c} & (d) of the FCC's rules regarding the display of Internet website addresses during
12-and-under children’s programmiing, which requirements became effective January 2, 2007,

X
Yes No

If no, provide details in Annex B.

| hereby state, under penatty or perjury, that the foregoing is frue, correct and.complete to
1h§)j/$t of my know[edge information and bel f

SN [ s g

(J/BfgnaturelT itle of Au'fhorlzed Station Erﬁqployeé Date °

(Attach ahy commercial certification or canfirmation provided by network and program suppliers,)

DC:6097620-1



WUPL54

& WBXN-CD

WUPL-TV & WBXN-CD
NEW ORLEANS, LOUISIANA

CHILDREN’S TELEVISION COMMERCIAL LIMITS
April 1, 2019 - June 30, 2019

During the above period, WUPL-TV and WBXN-CD aired the following educational/informational
weekly programs produced for an audience of children 13 to 16 years of age:

OCEAN MYSTERIES - SUNDAY @ 7:00AM

OCEAN MYSTERIES - SUNDAY @ 7:30AM

OUTBACK ADVENTURES WITH TIM FAULKNER- SUNDAY @ 8:00AM
ROCK THE PARK — SUNDAY @ 8:30AM

ROCK THE PARK — SUNDAY @ 9:00AM

CULTURE CLICK — SUNDAY @ 9:30AM

WUPL-TV and WBXN-CD aired all of the above programs on Sunday mornings during the above
quarter.

On behalf of WUPL-TV and WBXN-CD, New Orleans, Louisiana, | hereby certify that the above
children’s programming was formatted to contain no more than the maximum amount of commercial
time permitted under the Commissions Act, as amended, 47 U.S.C. Sec. 3033, and 47 C.F.R. Sec.
73.660 and therefore was in compliance with the commercial limits imposed by the Children’s
Television Act.

Charlene Watkins
Program Coordinator
WUPL-TV/WBXN-CD, New Orleans, LA.

DATE: 7/02/2019



QUEST {Q

> LET'S EXPLORE
QUEST NETWORK TELEVISION

Educational/Informational Programming

2" Quarter 2019

The following memo details Quest Network’s Educational and Informational programming
compliance in the 2" quarter of 2019. All programs are designed to meet the
educational/informational requirement for children thirteen to sixteen years old. The programs
are not subject to commercial limitation.

Quest Network did not pre-empt any children’s programming on a national basis at any time

during the quarter.

April 6', 2019
Whaddyado: 10-11am ET
Dogs with Jobs: 11am-1pm ET

April 13", 2019
Whaddyado: 10-11am ET
Dogs with Jobs: 11am-1pm ET

April 20%, 2019
Whaddyado: 10-11am ET
Dogs with Jobs: 11am-1pm ET

April 27™, 2019
Whaddyado: 10-11am ET
Dogs with Jobs: 11am-1pm ET

May 4t", 2019
Whaddyado: 10-11am ET
Dogs with Jobs: 11am-1pm ET

May 11*", 2019
Whaddyado: 10-11am ET
Dogs with Jobs: 11am-1pm ET

May 18, 2019
Whaddyado: 10-11am ET
Dogs with Jobs: 11am-1pm ET

May 25, 2019
Whaddyado: 10-11am ET
Dogs with Jobs: 11am-1pm ET

June 1%, 2019
Whaddyado: 10-11am ET
Dogs with Jobs: 11am-1pm ET

June 8%, 2019
Whaddyado: 10-11am ET
Dogs with Jobs: 11am-1pm ET

June 15%, 2019
Whaddyado: 10-11am ET
Dogs with Jobs: 11am-1pm ET

June 22™, 2019
Whaddyado: 10-11am ET
Dogs with Jobs: 11am-1pm ET

June 29, 2019
Whaddyado: 10-11am ET
Dogs with Jobs: 11am-1pm ET



H&I NETWORK COMMERCIAL LIMITS

AND WEB SITE RULE COMPLIANCE CERTIFICATION;,

SECOND QUARTER 2019

FOLLOWING IS A LIST OF ALL H&I NETWORK PROGRAMS DESIGNED TO MEET THE
EDUCATIONAL/INFORMATIONAL REQUIRMENT FOR CHILDREN THIRTEEN TO.SIXTEEN YEARS
OLD DURING THE SECOND QUARTER OF 2019, APRIL 1, 2019 THROUGH JUNE 30, 2019. BECAUSE
THESE PROGRAMS ARE ORIGINALLY PRODUCED FOR. AND DIRECTED. AT CHILDREN THIRTEEN
TO SIXTEEN YEARS OLD, NEITHER THE COMMERCIAL LIMITS NOR THE WEBSITE RULE APPLY
(SEE 47 CFR. § 73.670 (Note 2)). THIS CERTIFIES THAT ALL OF THESE PROGRAMS WERE
FORMATTED (IN THE ORDER AND AT THE TIMES INDICATED) WITH THE FOLLOWING

COMMERCIAL LOADS.

Children’s Programs (series)

1. Progiam: Travel Thru History
Time: Sundays 9:00- 9:30 AMET
Duration: 30 minutes
Rating: TV-G E/L
Number of Network Commercial Minutes: 5:00 or less

2, Program: Skooled
Time: Sundays 9:30- 10:00 AM ET
Duration: 30 minutes
‘Rating: TV-G'E/]
Number of Network Commereial Minutes: 5:00 or less

3. Program: Make TV
Time: Sundays 10:00- 10:30 AM ET
Duration: 30 minutes
Rating: TV-G E/I
Number of Network Commercial Minutes: 5:00 or less

4, Program: Walking Wild _
“Time: Sundays 10:30- 11:00 AM ET
Dutation: 30 minutes
Rating: TV-GE/T
Nuinber of Network Comimercial Minutes: 5:00 or less

5. Program: Safari
‘Times: Sundays 1'1:00 AM- 12:00 PM ET {Two (2) individual half-hour episodes}
Duration: 30-minutes
Rating: TV-G E/I
Number of Network Commercial Minutes: 5:00 or less per half-hour episode



&k ok ok ok
ALTHOUGH THESE PROGRAMS ARE NOT SUBJECT TO THE WEBSITE RULE BECAUSE THEY - ARE
PRODUCED FOR AND AIMED AT CHILDREN 13-16, NONETHELESS H&I NETWORK HAS.
ENDEAVORED TO COMPLY WITH THE RESTRICTION ON URLs DISPLAYED WITHIN SHOWS (SEE
SECTIONS. 73.670(b}, (c) AND (d) OF THE RULES OF THE FEDERAL COMMUNICATIONS

COMMISSION, 47 C.F.R, § 73.670(b), (c) AND (d)).

NONE OF THESE PROGRAMS CONTAINED ANY URLs, WITH THE POSSIBLE ‘EXCEPTION OF (a)
FICTIONAL URLs IN PROGRAMMING, (b) URLs OF COMMERCIAL-FREE WEBSITES THAT SATISFY
47 C.FR. § 73.670(b). OR (c) URLs, NOT UNDER THE CONTROL OF THE LICENSEE, OF NON-PROFIT
OR GOVERNMENT ENTITIES WITHIN PUBLIC SERVICE ANNOUNCEMENTS AIRED ON BEHALF OF

THOSE ENTITIES, OR MEDIA COMPANIES IN PARTNERSHIP WITH THOSE ENTITIES.

Prepared by:
KYLE HART/ DIRECTOR OF NETWORK PROGRAMMING & OPERATIONS- H&I NETWORK
/119



