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QUARTERLY ISSUES/PROGRAMS LIST – 1st Quarter 2019

The following is listings of some of the significant issues responded to by WYZZ, Peoria, IL, along with the most significant programming treatment of those issues for the 1st 
Quarter period, 01/01/2019-03/31/2019.  This listing is by no means exhaustive.  The order in which the issues appear does not reflect any priority or significance.

Regular Programs

WYZZ regularly airs local news, weather and traffic reports Monday – Friday 7-9am; Monday through Sunday Fox News at 9pm.

Description of Issue Regular Programs Air Date(s) Time Duration Narration of Type and Description 

Education WYZZ News at 9:00 1/24/2019 9:04pm 2:17 Peoria School Segregation: A study lists the Peoria 
Metropolitan area as having the most segregated 
schools among white and black students in the country. 
Administrators in the area say they’re fighting the 
problem to give students the best chance to succeed.

Education WYZZ News at 9:00 2/1/2019 9:09pm 1:38  Valeska Hinton Ice Sculptures: After a long week of 
record-breaking low temperatures, teachers, students, 
and parents come together to beat cabin fever. The 
teachers had students in their early childhood 
education classes learn how to make ice sculptures, 
based on what they’re learning in science class.

 Education WYZZ News at 9:00 1/23/2019 9:20pm 1:38 Eureka Career Curriculum: Eureka High School is 
restructuring its student to career program. The goal of 
the program is to give students experience in their job 
field of interest while they’re still in high school.

Health/Healthcare WYZZ News at 9:00 3/20/2019 9:01pm 1:36  Abortion Bill: A bill in the State Senate could change 
restrictions on abortions. The bill would change the 
parental notification requirements for those under the 
age of 18 looking to get an abortion.

Health/Healthcare Good Day Central Illinois 3/8/2019 7:34am 2:20  Pancreatic Cancer Awareness: Jeopardy! Host Alex 
Trebek’s announcement he’s battling advanced 
pancreatic cancer is raising awareness for the warning 
signs of the disease.



Transportation WYZZ News at 9:00 1/18/2019 9:05pm 1:58 TSA workers against Government Shutdown: In the 
fifth week of the Government Shutdown, TSA and air 
traffic control workers at Peoria International Airport 
come together to voice their frustrations. Despite 
working without pay for 35 days, the employees vow 
to keep working to keep the airspace safe.

 Transportation WYZZ News at 9:00 1/29/2019 9:03pm 1:54 Cold Car Tips: While the City of Peoria and State of 
Illinois are under states of emergency due to bitterly 
cold weather, many people still have to leave home. 
We debunk some myths when it comes to how to care 
for your vehicle when it’s cold.

Transportation WYZZ News at 9:00 3/18/2019 9:01pm 2:00 Construction Season Safety: As Spring begins, so 
does construction season. As those orange cones go 
up, county engineers are asking that drivers put away 
their distractions and slow down.

Community WYZZ News at 9:00 1/23/2019 9:07pm 1:40 Willie York Death: Peoria’s most famous homeless 
person dies at 74. Known as Peoria’s man on the 
move, Willie York died in hospice care. Those who 
knew him say he was a well-versed, loving individual 
who wanted the best for everyone around him.

Community WYZZ News at 9:00 2/1/2019 9:31pm 1:42 Night in a Car: Community members in the Twin 
Cities met to experience what it would be like living 
out of their cars. It was part of a fundraiser to raise 
money for Home Sweet Home Ministries.

Community WYZZ News at 9:00 2/6/2019 9:05pm 1:25 CWTC & AMT: A working partnership between two 
employers in Peoria is giving adults with disabilities a 
feeling of purpose and success. Advanced Medical 
Transport partnered with Community Workshop 
Training Center to give Zakary Durdle a job he loves.

Business WYZZ news at 9:00 1/9/2019 9:31pm 2:13 Uftring Ribbon Cutting: Uftring Chevrolet in 
Washington celebrates its grand re-opening, just a year 
after a devastating fire ruined its building. The 
community came together to celebrate the business’s 
fresh start.

Business WYZZ News at 9:00 1/28/2019 9:04pm 1:32 Caterpillar 2018 Summary: Caterpillar released its 
2018 fourth quarter and year-end numbers. The 
company ended the year above expectations, which is 
good news for the thousands of Central Illinoisans who 
work for or own stock in Caterpillar.



Special Programs

Description of Issue Special Programs Air Date(s) Time Length Narration of Type and Description 

Community Safety WYZZ 9PM News Special: 
Community Safe

2/27/2019
3/13/2019

9:30pm 30:00 Range of topics that inform citizens of various 
resources and community organizations and ways they 
can help keep everyone in the community safe.  Issues 
include abuse, child safety, police activities, etc. 

Health Straight Talk: “Selecting the 
Appropriate Drug Treatment 

Program”

1/6/2019 6:30am 30:00 As more and more people need to receive drug and 
alcohol treatment, new drug programs are opening 
across the country.  This edition of Straight Talk 
teaches the public how to select a certified and licensed 
drug program. Also discussed are tips that people 
should look for in a program including location, 
staffing, cost and experience.
 
Guests:  Michael Silberman, Chief Operating Officer, 
Amatus Health; Nicholas Albaugh, Director of 
Licensing & Compliance, Amatus Health
 
www.amatushealth.com    

Health Straight Talk: “Teen Vaping” 2/3/2019 6:30am 30:00 The biggest trend in teenage substance abuse today is 
the use and abuse of vaping (the inhaling of nicotine & 
marijuana). Teens are using the popular vaping product 
called JUUL and are getting addicted to the nicotine. 
Many of the teens are vaping marijuana, which can 
lead to more serious effects.  Our guest therapist will 
be talking about what parents should look for and how 
to intervene with their children who are vaping.
 
Karen Moore, LCSW-C, Addiction Therapist, Amatus 
Health

www.amatushealth.com  

http://www.amatushealth.com/
http://www.amatushealth.com


Health Straight Talk: “How Drug 
Treatment Centers Interact with 

the Community & How 
Recovering Addicts Form 
Alumni Support Groups”

3/3/2019 6:30am 30:00 When a drug treatment facility opens in a community, 
they have a responsibility to interact with the members 
of that community.  Many community members are 
fearful and nervous about having a drug treatment 
program in their neighborhood.  Community outreach 
is a vital part of a drug treatment program. Matt Paris 
is a director of community outreach for the Fresh Start 
Recovery Center.  He will discuss how he interacts 
with the community around his drug program.  
Francesca Rossi is a recovering addict who graduated 
from a drug treatment program and is now 
coordinating an alumni program for a Maryland drug 
treatment program.  She will discuss what it’s like to 
complete drug treatment and then to go back into the 
community.  Many drug treatment programs have 
begun to establish alumni groups, which often gives 
emotional support for addicts after treatment and to 
reduce the number of relapses by addicts.
 
Guests:  Matt Paris, Director of Community Outreach, 
Fresh Start Recovery Center; Francesca Rossi, Alumni 
Coordinator, Fresh Start Recovery Center
 
Drug Help Line: 833-754-9297

Public Service Announcements

WYZZ, Peoria, Illinois, aired 3000 public service and announcements during this quarter, covering a number of topics that range from education, health, public safety, etc. These 
public service announcements air at various times and may run anywhere from 0:05 seconds to 0:60 seconds in length. WYZZ regularly airs public notice announcements notifying 
the public about the availability of children’s programming, equal employment opportunity, and public file reports. Weather alerts and announcements are regularly broadcasted and 
posted on WYZZ and www.ciproud.com on an as-needed basis.  WYZZ is a participating station in our area’s Emergency Alert system.  

Description of Issue Public Service 
Announcements

Air Date(s) Time Length Narration of Type and Description 
(identify non-profit or community group)

American Red Cross “Fred Rogers Helpers” 1/1/2019-
3/31/2019

In 
rotation

:30 Every 8 minutes the American Red Cross responds to a 
disaster; providing emergency shelter, hot meals and 
financial support to families in need. When you look 
for the helpers, you’ll know that there’s hope. 
Sponsor: American Red Cross



Breast Cancer Risk 
Education

“Know Your Girls” 1/1/2019-
3/31/2019

In 
rotation

:60/:30 Black women in America are dying of breast cancer at 
unacceptable rates, about 40% higher than white 
women. Black women are more likely to be diagnosed 
younger, also more likely to be diagnosed at later 
stages with more aggressive. The Ad Council is 
working with Susan G Komen to educate and inspire 
black women to understand their risk, with information 
and tools that can ultimately promote early detection. 
The PSAs drive to www.KnowYourGirls.org, where 
women can access information and tools to help them 
learn their breast cancer risk. 

Nonprofit Organization:  Susan G Komen
Bullying Prevention “I Am a Witness” 1/1/2019-

3/31/2019
In 

rotation
:30 More than 13 million kids experience some form of 

bullying and 88% of 13-17-year-olds witness cyber-
bullying on social media. New teen-targeted PSAs 
feature celebrities and bold animation, letting teens 
know that many of their peers also want to put an end 
to bullying and that together, with the right tools, they 
can make a difference. Bullying prevention resources 
available on www.IWitnessBullying.org

Nonprofit Organization:  Ad Council
Confronting Sexual 
Harassment

“The Co-Worker”
“The Boss”

“The Politician”

1/1/2019-
3/31/2019

In 
rotation

:15/:30 One in four women faces harassment in the workplace. 
That represents millions of women in the US and is 
only a glimpse into the daily harassment many face. 
Harassment often begins in what some consider a 
“grey area” and often goes unreported. At the core of 
the new “Confronting Sexual Harassment” campaign is 
the idea that recognizing those moments of sexual 
harassment can inspire those affected to reach out.

Nonprofit Organization:  Ad Council
LGBT Acceptance “Jami and Krista”

“Jimmie and Mindy”
“Queen and Terrance”

1/1/2019-
3/31/2019

In 
rotation

:60/:15
:30

:60/:30

In the past year, 55% of LGBT people reported being 
discriminated against due to their sexual orientation or 
gender identity, an increase from 44% in the previous 
year. Today 31 states allow discrimination against 
LGBT people in housing, employment, and public 
spaces. These PSAs raise awareness about 
discrimination against LBGT people and promote 
equal treatment for all Americans. 

Sponsor: Gill Foundation

http://www.KnowYourGirls.org
http://www.IWitnessBullying.org


Lung Cancer Screening “Saved by the Scan” 1/1/2019-
3/31/2019

In 
rotation

:30/:15 Lung cancer screening, a low-dose CT scan, saves 
lives; screening is key to early detection – when more 
treatment options are available and the chances of 
survival are higher. The new PSAs from the American 
Lung Association urge former smokers to visit 
www.SavedbytheScan.org or speak with their doctor 
about getting screened. 

Nonprofit Organization:  American Lung Association
Discovering Nature “Forest Trail”

“Mountain Trail”
“Lake Trail”
“Connected”
“Short Drive”

1/1/2019-
3/31/2019

In 
rotation

:30 Anytime is a perfect time for families to connect with 
the outdoors and each other. Spending time in nature 
gives kids a chance to move, explore, and engage in 
unstructured and adventurous play. New Discovering 
Nature PSAs remind parents and caregivers that trails 
are a family’s guide to the transformative power of 
discovery in the forests and parks near them.

Sponsor: U.S. Forest Service
Gun Safety “Justin” 1/1/2019-

3/31/2019
In 

rotation
:30/:60/:15 Eight kids are unintentionally injured or killed by a 

gun left unlocked and loaded every day. These 
incidents are part of “Family Fire”, referring to 
shootings that involve improperly stored or misused 
guns found in homes. Family Fire is a real and 
preventable tragedy that affects millions of families. 
The Ad Council’s new Gun Safety campaign tackles 
this issue head-on by encouraging people to learn more 
about proper gun safety and responsible ownership. Go 
to www.endfamilyfire.org 

Sponsor: The Brady Campaign and Center to Prevent 
Gun Violence 

Empowering Girls in STEM “Wonder Park STEM” 1/1/2019-
3/31/2019

In 
rotation

:30 Research shows that young girls enjoy subjects like 
science, technology, engineering, and math, but as they 
get older, they start to feel that STEM isn’t for them, 
based on outdated stereotypes.

Sponsor: Ad Council

http://www.SavedbytheScan.org
http://www.endfamilyfire.org


Job Training & Employment “Get It”
“Put Your Stuff Back to Work”

“How We Do It”

1/1/2019-
3/31/2019

In 
rotation

:30/:15
:30/:15
:30/:15

Finding employment and building careers helps people 
earn paychecks and feel pride and independence. 
When people shop at Goodwill, they provide the job 
training and other support services people need to 
obtain jobs locally and care for their families. New 
PSAs showcase the variety of unique finds available at 
Goodwill stores and celebrate Goodwill shoppers. 
Shoppers are local heroes who care about their 
communities and want to help their neighbors find 
jobs. This campaign celebrates both their style and 
their commitment to doing good. Visit 
www.goodwill.org/bringgoodhome 

Sponsors: Ad Council, Goodwill Industries 
Texting and Driving 
Prevention

“Afterlife”
“Be a Friend”

“Both Eyes on the Road”
“Just Enough Time”

“Just Drive”

1/1/2019-
3/31/2019

In 
rotation

:60
:60
:30
:30
:30

For teenagers, it’s hard to see around every corner, 
how their actions today can affect the rest of their 
lives.  Drinking at a party and then driving is a 
decision they’ll never live down. While most teens 
would shudder at the idea of handing over their 
newfound freedom and choices to law enforcement or 
their parents, they take that risk every time they choose 
to drink and drive. Despite this, young drivers are 
responsible for 10% of ALL impaired driving fatalities 
and 1 in 5 teens that are involved in a fatal car crash 
had been drinking.  Run new PSAs to remind young 
drivers that underage drinking and driving is the 
ultimate party foul. 

Nonprofit Organization:  National Highway Traffic 
Safety Administration

http://www.goodwill.org/bringgoodhome


Make-A-Wish “Heavyweight Muscle” 1/1/2019-
3/31/2019

In 
rotation

:30 Make-A-Wish has teamed up with John Cena and 
Johnny Depp to show how wishes can give kids an 
edge in fighting their critical illnesses. The PSAs co-
star Make-A-Wish kids, including a superstar, a 
Marine and a superhero, showing off the emotional, 
mental and physical muscle they have gained from 
their wish experiences. PSAs play a critical role in 
building awareness for Make-A-Wish in your local 
community. We need your continued support to 
educate the public that wishes can give children with 
critical illnesses a higher chance of survival. With your 
help, we can grant the wish of every eligible child and 
transform lives, one wish at a time. 

Sponsor: Make-A-Wish Foundation
Marine Corps “Why We Fight”

“Quality Citizens”
“Anthem”

1/1/2019-
3/31/2019

In 
rotation

:30
:30
:30

Marines have sworn to safeguard the nation, our rights, 
and our way of life through the universal values of 
fidelity, honor, courage and commitment. Marines live 
these values every moment they are a Marine, and they 
endure as part of each Marine’s character for life.

Sponsor: US Marine Corps
Pathways to Employment “Atypical”

“Hard to See”
“7-Second Resume”

1/1/2019-
3/31/2019

In 
rotation

:15/:30 The average time a resume spends on an HR 
manager’s desk is 7 seconds, and candidates are often 
immediately dismissed if they don’t yet possess typical 
professional credentials. Currently, an opportunity 
divide exists in the US. There are more than 4 million 
job vacancies across the country, yet there are nearly 6 
million young people between the ages of 16-24 who 
are out of school and work. This campaign encourages 
hiring managers to look beyond the traditional resume 
and consider alternate talent pipelines of Opportunity 
Youth; a motivated, resilient pool of untapped talent 
who will be unstoppable in their jobs, like they’re 
unstoppable in life. Hiring managers can discover new 
ways to develop great talent and build a more diverse 
workforce at www.GradsOfLife.org . 

Sponsor: Year Up 

http://www.GradsOfLife.org


Poison Control “Make the Call” 1/1/2019-
3/31/2019

In 
rotation

:30 2,200,000 poisonings occur annually with nearly 50% 
of all exposures involving children younger than age 6. 
To address this threat, the Human Resources & 
Services Administration (HRSA) continues its Poison 
Help campaign with the “Make the Call” series of 
PSAs. By calling a Poison Help line, hospital visits can 
be prevented as 68% of calls are controlled by 
direction provided over the phone. Airing these PSAs 
can help us further the cause and help raise awareness 
for when to call the Poison Help line and help 
eliminate poisonings and the $1.8 billion in medical 
costs and productivity loss. 

Sponsor: HRSA
Save the Children “Every Child Deserved a 

Future”
1/1/2019-
3/31/2019

In 
rotation

:30 In the US and around the world, we give children a 
healthy start in life, the opportunity to learn and 
protection from harm. When crisis strikes, we are 
always among the first to respond and the last to leave. 
We do whatever it takes to save children, transforming 
their lives and the future we share. 

Sponsor: Save the Children
Scam Awareness “Person in Need” 1/1/2019-

3/31/2019
In 

rotation
:30 Every year many Americans, particularly older 

Americans, fall victim to scams. These victims often 
lose their savings, and feel violated by someone they 
trusted. Criminals continue to develop new scams 
every year and use personal information to engineer 
scams in order to prey upon individuals in a more 
effective manner. The Scam Awareness Alliance is a 
nonprofit whose mission is to raise awareness among 
consumers about scams and to help consumers avoid 
becoming victims of scams. These are 3 new PSAs 
focusing on the most popular scans – the person in 
need scam, the lottery scam, and the romance scam. 
For more information go to: http://scamawareness.org 

Sponsor: Scam Awareness Foundation

http://scamawareness.org

