Order #1293907: Cleveland/../Cleveland/../13-21st 20../ KBOL
FolE pate W”Wmn |Line  |Comment | zif"%%ﬁm@:gg By . ]Totﬁ‘l $  [#Spots “fﬁfﬁectem
05/10/24 3:13:11 PM Processed <async process> Mary Wildt $3,C00.00 30 0.00
05/10/24 2:15:57 PM Approved Liz Mills (li $3,000.00 30 0.00
05/10/24 2:15:54 PM Approval Workflow [Centralized AR - Business Office Liz Mills (li $3,00.00 30 0.00

Approval Needed Default]
05/10/24 2:09:36 PM Approval Workflow [Sales Manager - Ready Default] Don Morin $3,000.00 30 0.00
05/10/24 2:09:30 PM Ready for approval New Political and we have the payment Don Morin $3,000.00 30 0.00
05/10/24 1:56:29 PM New order created <new order> Lauren Ma $0.00 0 0.00
[Sorted by: Date]

S Eh an Order #1293907: Cleveland/../Cleveland/ ./13-21st 20../ (05/10/24 2:35:32 PM) Page 1 of 1



CANDIDATE ADVERTISEMENT AGREEMENT FORM

M}Ser fonoseT scSeduIe and charges. See Invoice for actual schedule and charges.

, hereby request station time as follows:

m FEDERAL CANDIDATE

IDENTIFY CANDIDATE TYPE B
[ O | STATE OR LOCAL CANDIDATE

ALL QUESTIONS/BLOCKS MUST BE COMPLETED

Candidate name:

Scott Cleai)an o
Authorized committee: U/Q/‘ M 90\( C@ Y\%/rﬂ S$S

Agency requesting time (and contact information):

(O |na

Candidate’s political party: ‘KQ/

?VLN{C,M\

s Huse of Pepie cprdahiies Cen e o Picict 2

Date of election: General @j ——
May 2], 2024

Treasurer of candidate's authorized committee:

M e, Ka,mma/l&g

The undersigned represents that:

(1) the payment for the broadcast time requested has been furnished by (check one box below):
E the candidate listed above who is a legally qualified candidate, or

the authorized committee of the legally qualified candicate listed above;

(2) this station is authorized to announce the time as paid for by such person or entity; and

(3) this station has disclosed its political advertising policies, including applicable classes and rates, discount, promotion
and other sales practices.

THIS STATION DOES NOT DISCRIMINATE OR PERMIT DISCRIMINATION ON THE BASIS OF RACE OR ETHNICITY
IN THE PLACEMENT OF ADVERTISING.

Candidate/Committee/Agency Station Representative

Signature: Signature:
Moua Warchol £ ——

o Mot Wikl e b

Date of Request to Purchase Ad Time: Date of Station Agreement to Sell Time: 5//0 /2\6/
=




Federal Candidate Certification:

The undersigned hereby certifies that the broadcast matter to be aired pursuant to this disclosure either (1) does not refer
to an opposing candidate or, if it does, (2) contains a clearly identifiable photograph or similar image of the candidate

for a duration of at least four seconds and a simultaneously displayed printed statement identifying the candidate, that
the candidate approved the broadcast and that the candidate end/or the candidate’s authorized committee paid for the
broadcast or if radio programming, contains a personal audio statement by the candidate that identifies the candidate,
the office being sought and that the candidate has approved the broadcast.

Candidate/Authorized Committee/Agency

Signature: WL,(J il J{}ﬁ

Name: MDM/ M)M/d/w
Date: , Lf'{ uw

Ad submitted to Station? E Yes l:l No

Date ad received:

Federal candidate certification signed (above): E] Yes D No IE N/A

Disposition:

I:Z:l Accepted

|:| Accepted IN PART (e.g., ad copy not yet received to determine sponsor ID)*
:l Rejected - provide reason (optional):

*Upload partially accepted form, then promptly upload updated final form when complete.

Date and nature of follow-ups, if any (e.g., insufficient sponsor ID tag):

Contract #: Station Call Letters: Date Recewedeequested
/A9 3907 VBT pfem | Bn /oy

Est. #: Station Location: ‘ Run St rt and End Date

0L | 5/i3 - b /}

Upload order, this form and invoice (or traffic system print-out) or other documents reflecting this transaction to the OPIF or
use this space to document schedule of time purchased, when spots actually aired, the rates charged and the classes of time
purchased or attach separately. If station will not upload the actual times spots aired until an invoice is generated, the name
of a contact person who can provide that information immediately should be placed in the “Terms and Disclosures” folder in
the OPIE
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Signature Certificate

Reference number: XY2IU-KEKTZ-X257Z-7SXEW

Signer Timestamp Signature

Mona Warchol
Email: monawarchol@gmail.com

Sent: 09 May 2024 20:10:59 UTC M w ’Md
Viewed: 09 May 2024 22:27:51 UTC ma a
Signed: 09 May 2024 22:35:43 UTC

Recipient Verification: IP address: 65.129.84.220
v Email verified 09 May 2024 22:27:51 UTC Location: Eagle, United States

Document completed by all parties on:
09 May 2024 22:35:43 UTC

Page 1 of 1

Signed with PandaDoc

PandaDoc is a document workflow and certified eSignature
solution trusted by 50,000+ companies worldwide.
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Contract Agreement Between: Print Date (5/10/24

NEWS TALK CONTRACT

Page 1 of 2

- .KBO|-AM-FM Contract / Revision Alt Order #
1419 W. Bannock 1293907 /
~ Boise, ID 83702 Advertiser Original Date / Revision
4 (208) 429-5602 Cleveland/R/Congress-Direct 05/10/24 | 05/10/24
Contract Dates Estimate #
05/13/24 - 05/21/24
Product
13-21st 2024 run
And: Billing Cycle |Bllling Calendar Cash/Trade
Cleveland/R/Congress-Direct FEI/ECC] [[Calendar fpash
46 Eagle River St, Suite 100 Property Account Executive  [Sales Office
Eagle, ID 83687 KBOI-AM-FI |Lauren Mantovani  [Local-Boise ID

|Special Handlin

Demographic
Adults 25-54
Agy Code  |Adve-tiser Code Product 172
Agency Ref Advertiser Ref
Start/End Spots/
*Line Ch Start Date End Date Description Time Days Length Week Rate Type Spots Amount
N 1 KBOI 05/13/24 05/21/24 M-F 6a-7p 1:00 NM 30 $3,000.00
Start Date End Date  Weekdays Spots/Week Rate
Week: 05/13/24 05/19/24 MTWTF-~- 26 $100.00
Week: 06/20/24 05/26/24 MT-~--- 4 $100.00
Totals 30 $3,000.00
Time Period # of Spots  Gross Amount Net Amount
05/01/24 -05/21/24 30 $3,000.00 $3,000.00
Totals 30 $3,000.00 $3,000.00
Signature: Date:

(* Line Transactions: N = New, E = Edited, D = Deleted)

Effeclive May 15, 2023, excepl where prohibiled by law, we will inpose a 2.0% adminisiralive fee on all credil card payments

PRl T VLM e



(a)

(b)
(c)
(d)

(e)

(a)

(b

(a)

(b)

1. PARTIES

For purposes ol this agreenernt:

“Station” or “Cumulus” shall refer to radio stations owned and operated by Cumulus Media Inc. or its subsidiaries, the licensee(s), which will broadcast the amnouncements or programs as provided
for hereunder,

“Advertiser” shall mean the person, firm, or corporation whose goods, services, or the like are the subjzct(s) of the radio time contracted for herein,

“Agency” shall mean the advertising agency, if any, that authorized the purchase of radio time from :he Station,

“Advertiser/Agency” shall mean “Advertiser” if an agency is not involved with this agreement, and zhall mean “Advertiser and/or Agency” if an agency is involved wilh this agreement,

2. AGENCY AS AGENT FOR ADVERTISER
Agency acknowledges and represents that it is acting as an agent for and on behalf of Advertiser. Agency further acknowledges and represents that it has actual authority to enterinto this agreement for
and onbehalfof Advertiser [fanagency is involved with this agreement, Agency and Advertiser shall be jointly and severally liable for all payments to be made o Station under this agreement.

3. PAYMENTAND BILLING

Station will invoice Advertiser/Agency not less than monlhly.

Station’s invoices for broadcasts, announcements, or other services provided under this agreemen: shall be deemed correct uniess proven otherwise, and thall be, in the case of broadcasts or
announceiments, based on Station’s log,

Upon Advertiser’s/Agency’s request, Station shall furnish an affidavil or certilication of performance at the time of billing. Unless the request is received prior to billing, the request for an atfidavit or
certification of performance shall not act as a condition precedent to any payment or the time of any payment called for under this ageenert.

Payment by Advertiser/Agency is due on receipt of invoice and is considered past due at 30 days. Fayments not made within 30 days shall bear interest at th= rate of 14 percent per month or the
maximum amount permitled by taw, if less than 1% percent per month. If Advertiser/Agency fails to make payments as provided for heiein, or if Advertiser'Agency fails to comply with any other
provision of this agreement, notwithslanding any other contract provision, Station shall have the right, in addition to any other rights it may have, witiout notice, to cancel or suspend any
broadeasting orlo cancel this agreement. Station reserves the right to revoke any agency commission, m whole or in part, in the event that payments are not made 1s provided for herein.

Effective May 15, 2023, except where prohibited by law, we will impose a 2% adninistrative fee on all credit card payments, or such higher fee as generally appli=d pursuant to company policy.

4. TERMINATION

Either party may terminate this agreement by giving the other party 14 days prior written notice. If Advertiser/Agency so terminates this agreement, it shal pay Station at the rate on which this
agreement is based up to the effective date of termination. If Stalion so terminates this agreement, Advertiset/Agency will either agree with Station on a satisfactory substitute day or time for
continuance of the broadeast or announcements covered by this agreement at the rates on which this agreement is based for such substitute time, or T no such agreement can be reached,
Advertiser/Agency will pay Station according to the rates specified herein for all broadcasts or announcements previously rendered by Station. Station may terninate this agreement at any time upon
breach by Advertiser/Agency. In the event of tenmination hereunder, neither party shall be liable to the other party otherwise than as specified in this agreenet

5. SUBSTITUTION OF PROGRAMS OF PUBLIC IMPORTANCE OR IN THE PUBLIC INTEREST

Station shall have the right to cancel any broadcast or announcement or any portion thereof covered by this agreement in order to broadeast any program that Statior, inits absolute discretion, deems to be
of public importance or in the public interest. In such case, Station will notify Advertiser/Agency in advance, if reasonably possible, but if not, within a ~easonable time after such broadcast or
announcement has been canceled.

in the event that any broadcast or announcement is canceled under paragraph 5(a) above, Advertiser/Agency and Station will agree on a satisfactory substiute day and time for the broadcast or
announcement, or if no such agreement can be reached within 7 days after notice of canceltation, the kroadcast or announcement will be considered canceled witout affecting the rates or rights provided
under this agreement, except that Advertiser/Agency shall not be required to pay for the cancelled breadceast or anowvement

6. FAILURE TO BROADCAST

[f, due lo public emergency or necessity, restrictions imposed by law, acts of God, labor disputes, or for any other cause, including mechanical, electronic or technical breakdowns beyond Station’s
control, there is an interruption or omission of any prograin or commercial announcement contricted to be broadcast hereunder, Station shall not be in breach hereof, but upon agreement with
Advertiser/Agency, Station shall substitute a reasonable equivalent date and time for the broadcast of the interrupted or omitted program or commercial anncuncement. If no such substitute time is
available or agreed upon between the parties, the time charges atlocable to the interrupted or omittedt program or commercial announcement will be waived

7. RATE PROTECTION

Station reserves the right atany time, upon 30-days written notice, to change the rates, discounts, or charges hereunder. COMMERCIAL MATERIALS; INDEMNIFCATION

This agreement is not exclusive as to Advertiser’s business, products, or services and Station remains free to solicit and broadcast programs or announcements c fother advertisers whether or not they

are in competition with Advertiser’s business, products, or services, All commercial materials, audio or video tapes, programs, or other similar materials shall be furnished and delivered to Station at

Advertiser's/Agency’s sole expense, Such materials, together with any instructions pertaining thereto, shall be delivered at least 48 hours in advance of the scleduled broadeast or announcement. All

materials furnished for broadcast shall not be contrary Lo the public interest and shall conform to Sta ion’s then-existing program and operating policy and quality tandards, and are subject to Station’s

prior approval and continuing right to reject or require editing of such materials. No advertising ma:ter, announcement, or program thal may be deemed, in th= Station’s sole discretion, injurious or

prejudicial lo the public’s interest, the Station, or honest advertising and reputable business in general will be accepted. Station may destioy or dispose olany commercial material 60 days after the last

broadcast hereunder, unless otherwise instructed in writing by Advertiser/Agency.

Notwithstanding Station’s approval rights in paragraph 8(a), Advertiser/ Agency shall indemnity ard hold Station, its agents, employees, and officers harmless Tom and against all claims, damages,

obligations, liabilities, costs and expenses, including atlorneys’ fees, (hal arise out ol or result from any broadcast, preparation of any broadcast, or contemplaked broadcast of materials furnished by

or on behalf of Advertiser/Agency, ot furnished by Station at Advertiser’s/ Agency’s request for use in connection with conunercial material, including but no limited to those arising out of or that

result from libel, slander, invasion of privacy rights, or infringement of any proprietary rights. Advertiser/Agency warrants that all materials fumished to Station truly represent Advertiser’s business,

products, or services and will be free from false claims or assertions. This paragraph 8(b) shall survise cancellation or tenmination of thisagreement,

8. DISPUTES

Any discrepancy, dispute, or disagreement by Advertiser/Agency with any broadcast, announcement, program, or other service provided by Station hereunde- or related to the amount charged by
Station lor same shall be reported to Station in writing within 20 days from the date of the invoice rela-ing to saine, time being of' the essence, Failure to report sucl- discrepancy, dispute, or disagreement
in writing within such time shall constitute a waiver ofall claims by Advertiser/Agency arising out of or related 1o such discrepancy, dispute, or disagreement.

9. GENERAL

(a) This agreement is subject to the terms of the licenses held by Station and is further subjectto all federal, state, and municipal laws and regulations now in force or that may be enacted in the
future, including but not limited 10 the Rules and Regulations of the  Federal Communications Comm ssion and its decisions, actions, and orders when acting under its quast-legislative powers,

(3] This ngreement, mehading the rights and obligations under it may not be assigned or tansferred withowt first obtaining Station’s written consent, nor may Station be required to brondenst
hereunder for the benefit of any Advertiser’ Agency other than these named on the face of tlus agreement.

(c} I the event of a breach by Station, Advertiser's/ Agency’s exclusive remedy therefore shiall beacredit forsubstinted advertising time of equal value. aod innoevent shall Station be linble for
any conseguential, meidemtal, o punitive damages, or monetary damages of any lype.

() This agrecoent shall be consteued under and according 1 the laws of the State in which the Station’s main studio is located. All parties hereto agree et in i action brooght 1o enforce the

obligation or right of iy party hereunder, each party consents o personal jurisdiction and yenue many court ol appropriate jurisdiction i the county  or parsh where the Station’s niain studio is
Izted

(e} 110 becomes necessary for Station to place Advertiser s’ Agency's account with an attorney or collection agency for the purpose of enforcing its righes hereunder, Advertiser/Agency shall
be linble 1o Station for reasonable attorneys” ees, costs, and  opass

( All notices hereunder shall be in writing and delivered by hand of registered or certified mail and shall be deemed given when delivered in person or, if mailed, on the secand business diy
aftir the date of the matling, Any notice hereunder shall be sufficient 17 given 1o either Advertiser or Agency.

fz) If any provision of this agreement shall be adjodged hy o court to be void or unenloreeable, such adjudication shall not affect the validity or enforceability of any other provision of this
agreement.

(I T'he provisions lereol constitute the entire agreement between he parties and supersede any and all other fransactions. negotiations, or representatoing whatsoever as to the broadeast or
anpouncements, or (he parties” vights and obligations hereunder, and shall not be modified except in writing.

(n This Station does not discriminate in the sale of advertising tinge, and will accept no adwertiging which is placed with an intent to diseriminate onthe basis ol race. gender or ethnicity

Advertiser lereby certifies that it is ool buying broadeasting i time under this advertising sales agreemient for a diseriminatory pirpose, including but not limied to decisions 1ot o place advertising
win particular stations on the basis of mee. gender, oatioml orgin o aneesiy



Cleveland May TAPSCAN

From: Lauren Mantovnai

Phone: (208) 363-8713

Email: lauren.mantovani@cumulus.com
5/10/2024 12:50 PM

Flight Dates: 05/06/2024 - 05/26/2024 Radio Market: BOISE

Demo: P 18+ Survey: FA23 SD/SP23 SD
i Geography: TSA
ScheduleDescription:
May 2024

Daypart Daypart Spots Length Unit Rate Total Cost ~ Average CPP GRPs % of % of Total % Reach NetReach = Frequency Gls
Code Rating GRPs Cost

KBOHAM . % | $10000  $300000  08%  $12500 240  100%  100%  70% 51200 35 171800

Flight A - 1wk (05/20) = _ _ _ _ . . _ :
i ] i | B 4 | $10000 40000  08% $12500 32 13% 13%  2.3% 17,200, 14 24400
| One Week Total _ _ _ 4 ~ $100.00 $40000°  0.8% $12500 32 13% 13%  23% 17,200 14 24400
MTuBATD 4 60 $100.00 $40000  0.8% $125.00 32 100% 100%  2.3% 17,200 14 24400
Flight A - 1wk (05/13) ] - = _ oull w NG " — . l
_ . _ 2% . §10000  $280000  08%  $12500 208  87%  87%  58% 42800 36 153400
One Week Total _ | 26 $10000  $260000  0.8%  $12500 208  87%  87%  58% 42,800, 36 153400
M-F 6A-7P PROT 26 60 $10000  $2,600.00  0.8% $12500 208 100% 100%  5.8% 42,800 36 153400

The first demo listed is the Primary Demo.
This report was created in TAPSCAN using the following Radio information: BOISE; FA23 SD / SP23 SD; TSA; Multiple Dayparts Used; P 18+; See Detailed Sourcing Page for Complete Details.

']
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Cleveland May TAPSCAN

From: Lauren Mantovnai
Phone: (208} 363-8713
lauren.mantovani@cumutus.com

5/10/2024 12:50 PM
Schedule Grand Totals: 2 Weeks
Stations Spots CPP GRPs  %ofGRPs % Mqos_ % Reach Net Reach Frequency
ost

2.0

9.164

Accepted by Station 7 / Date

et el 5.9.7024

Accepted by Client Date \

This station does not discriminate in the sale of advertising time and will accept no advertising which is placed with an intent to discriminate on the basis of race, gender or ethnicity. Advertiser hereby certifies that it is not buying broadcasting air
time under this advertising sales contract for a discriminatory purpose, including but not limited to decisions not to place advertising on particular stations on the basis of race, gender, national origin or ancestry.

The first demo listed is the Primary Demo.

qj_m—muo:smmoamaa5._.>_umo>z_._m_sm#:ma__os.:mxm&o__._a_.amzo:”mo_mm"mﬁwmo\m_uwmmcﬂ.ﬁm?_<_:=_u_mUmém:mCmma;uAmimmmoms__mamoca__._@vmmmaqonvau_macm_m:m c J
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Detailed Sourcing Summary

Radio Market: BOISE
Survey: Average of Nielsen Radio Summary Data Fall 2023, Nielsen Radio Summary Data Spring 2023

Geography: TSA
Daypart: Multiple Dayparts Used

L L L L T R T S T SR

Demo/Intab/Population:

Age/Gender Population Intab
Adults 18+ (Primary) 735,200 2.275 |

Stations: User Selected
Additional
Notices:

B T L T T T T T TR T T R amssssssssssssERnsasasnan.

Estimates reported for dayparts which start and end between 12m and 5a are based on the 5a-5a broadcast day. Estimates for all other dayparts are based on the 12m-12m calendar day.

Please note: The intab reported is for the full twelve weeks of the survey. Users should note that reports run on fewer than twelve weeks are based on smaller sample sizes.

Stations qualify to be reported if they have received credit for five or more minutes of listening and meet a minimum reporting standard of 0.1 AQH unrounded rating in the Metro survey area, Monday-
Sunday 6AM-Midnight, during the survey period. If a current Nielsen client does not meet this minimum reporting standard, Nielsen will report the station as long as credited listening is received from at
least one diarykeeper.

Estimates are derived from the diaries that provided the audience data for the Nielsen Radio Market Report and are subject to the qualifications and limitations stated in that Report. The TAPSCAN Web
software product is accredited by the Media Rating Council and reports both accredited and non-accredited data. For a list of the accredited and non-accredited Nielsen radio markets and data available
through TAPSCAN, click here: hitb:/www arbitron. comidownoadsMRC Accradited Services Markets.pdf

The Reach and Frequency Model utilized by Nielsen is formulated on the bases of the Harris Model, a Linear Frequency reach-and-frequency model, and the Slide Rule audience (cume) growth model.

L e e ]

Ascription Website:
Rating Reliability Estimator:

B OO O O O T T T R T T T P T T T

A Nielsen mma_o eBook Special Notices and Station Activities QoocBm:” has been generated for each survey. Please select the hyperlink to the survey that interests you.
https://ebook.nielsen.com/secure/RR8/2023SPR/0229/pdfs/SpecialNotices.pdf

Report: Copyright 2008 Nielsen. Software: Copyright 2008-2020 Nielsen. Nielsen Radio Data: Copyright 2023 Nielsen. Al rights reserved. For use pursuant to a license from The Nielsen Company. Subject to the limitations and qualifications
disclosed in the data and reports.

TAPSCAN is a mark of TAPSCAN Inc. used under license, Nielsen and the Nielsen logo are trademarks or registered trademarks of CZT/ACN Trademarks, L.L.C.

Copyright © 2024 The Nielsen Company. All rights reserved. _l~ .— ‘ m ‘ B ~ \H
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