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AGREEMENT FORM FOR
NON-CANDIDATE/ISSUE ADVERTISEMENTS

Station and Location: Date:

Smart Media Group o

do heréby réques"’i stadtioh ti'me cdnééi"nihg fhé 'folio'wing issﬁe:

Freedom Pért'ners

| Time of

Broadcast | Day, | .. | ... | Timesper | Numberof

Package |

SEE ATTACHED

Freedom Partners

This broadcast time will be used by:
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NAB Form PB-18 Issues

THIS PAGE MUST BE COMPLETED FOR PROGRAMMING THAT
“COMMUNICATES A POLITICAL MATTER OF NATIONAL IMPORTANCE.”
FOR ALL OTHER ISSUE ADS, PLEASE GO TO PAGE 3.

Programming that “communicates a political matter of national importance”
includes (1) references to legally qualified candidates (presidential, vice
presidential or congressional); (2) any election to Federal office (e.g., any
references to “our next senator”, “our person in Washington” or “the President”);
and (3) a national legislative issue of public importance (e.g., Affordable Care Act,
revising the IRS tax code, federal gun control or any federal legislation).

Does the programming {in whole or in part) communicate “a message
~relating to any. polltlcal matter of natlonal |mportance‘?” : :
| Yes e L l.'.] No

For programming that "communicates a message relating to any political matter of
national importance,” list the name of the legally qualified candidate(s) the programming
refers to, the offices being sought, the date(s) of the election(s) and/or the issue to
which the communication refers (if applicable):

| represent that the payment for the above described broadcast time has been furnished
by (name and address)

Freedom Partners
2200 Wilson Boulevard Sulte 102 533, Arllngton VA 22201

and you are authorized to announce the time as paid for by such person or entity
(hereinafter referred to as the “sponsor™).

List the chief executive officers or members of the executive commiftee or the board of
directors below (or attach separately):

Emily Seidel (CO0)
Marc T. Short (President)

For programming that “communicates a message relating to any political matter of
national importance,” attach Agreed Upon Schedule (Page 5)

Copyright @ 2013 by the National Association of Broadcasters. May not be copied, reproduced or further distributed
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NAB Form PB-18 Issues

TO BE COMPLETED FOR ALL ISSUE ADVERTISEMENTS

THIS STATION DOES NOT DISCRIMINATE OR PERMIT DISCRIMINATION ON THE
BASIS OF RACE OR ETHNICITY IN THE PLACEMENT OF ADVERTISING.

The Sponsor agrees to indemnify and hold harmless the station for any damages or
liability, including reasonable attorney’s fees, that may ensue from the broadcast of the
above-requested advertisement(s). For the above-stated broadcast(s), the sponsor
also agrees to prepare a script, transcript, or tape, which will be delivered to the
station at least before the time of the scheduled broadcasts.

TO BE SIGNED BY ISSUE ADVERTISER (SPONSOR)
6014 [ e (103)518-4747

Date 7 sSignawure ‘Contact Prone Number

TO BE SIGNED BY STATION REPRESENTATIVE
O Accepted O Accepted in Part [] Rejected

Signature Printed Name Title

Copyright ® 2013 by the National Association of Broadcasters. May not be copied, reproduced or further distributed
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AGREED UPON SCHEDULE

For All Issue Advertisements That Communicate a Message Relating to Any
Polltlcal Matter of Natlonal Importance

Time of -

Broadcast Day, B R . Tilﬁes per | Number of
Length Rotationor | - pays Class } Week ~ Weeks. -

Package

EE ATTAOHE

Attach proposed séhédule' with charges (if AVai_I'abIe): o

AFTER AIRING OF BROADCASTS:
Attach invoices or Schedule Run Summary to this Form showing:

(1) actual air time and charges for each spot;
(2) the date(s), exact time(s) and reason(s) for Make-Good(s), if any; and
(3) the amount of rebates given (identify exact date, time, class of broadcast and

dollar amount for each rebate), if any.

Note: Because the FCC requires that the political file contain the actual time the rate for
spots “communicating a political matter of national importance” air, that information
should be included in the file as soon as possible. If that information is only generated
monthly, the file should include the name of a contact person who can provide the times
that and rates for specific spots aired. The FCC’s online poelitical files include a folder for
“Terms and Disclosures.” NAB suggests that, for stations subject to the online public file
rule, the names of contact person(s) be placed in that folder.

Copyright ® 2013 hy the National Association of Broadcasters. May not be copied, reproduced or further distributed
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HRP

PAID POLITICAL
BROADCAST AVAIL REQUEST

TO: Carol Kellum STATION: KTVO/NTVO
FROM: Brian Smith HRP OFFICE: Washington DC
REQUEST RECEIVED FROM DATE 7/7/14

BUYER: Hope Greenblatt

AGENCY: Swart Media Group

ADDRESS: 814 King St. Suite 400 Alexandria, VA 22314

PHONE #: 703-516-4747

FAX #:

OTHER:

AVAILS FOR

COMMITTEE: Freedom Partners

CHAIRPERSON: Marc Short

TREASURER:

ADDRESS: 2200 Wilson Blvd Suite 102-533 Arlington, VA 22201

PHONE #:

FAX #:

OTHER:

FOR

CANDIDATE: Issue

OFFICE:

PARTY: Rep.

DAYPARTS: All

SCHEDULE DATES: As ordered-LTC

COMMERICAL LENGTH: :30

PROGRAMS: All

PLEASE ADVISE IF THERE ARE RESTRICTIONS ON ANY OF THE ABOVE

HRP FORM #0141




KTVO-TV/NTVO-TV
STATEMENT OF FOLICY ON POLITICAL ADVERTISING

It is theintention of KTVO-NTVO (TV) to comply fully with all applicable laws and tegulations telating to the
use of the Statton by legally qualified candidates for public office. Our policies tegarding political broadcasting
ate designed to meet all legal requirements, However, to the extent permitted by law, KTVO-NIVO (1'V)
tegerves the tight to modify this policy at any time. 'This policy is provided for genetal information, and is ot
intended to be 2 part of any advestising contract. Any advertising contract is governed by law and by its own
tetms,

CANDIDATES FOR FEDERAL OFFICE, We afford legally qualified candidates for foderal clective
office reasonable access to KIVO-NTVO (IV) by permitting the purchase of seasonable amounts of time for
the vse of KTVO-NTVO (T'V). While KIVC-NTVO (I'V) does not offer ffee time for political advertising, it
makes available for putchase by fedetal candidates any class of time and time petiod avaflable to commercial
advertisers, In addition, federal candidates may putchase any length of time that KIVO-NTVO (TV)
detetmines, on a case-by-case basis, is consistent with law and FCC tules. KIVO-NTVO (I'V) has no
ptedetermined limitations on the amount of time a federal candidate may putchase, on the time of day in which
his/het announcements may appear or on the length of time requested,

KIVO-NTVO (TV) intends to work individually with each federal candidate in an effort to meet his or her
needs. In deteronining what eonstitutes "reasonable" access, we consider such factors # the amicuint 6f time
the candidate has already putchased and/or used, the total number of candidates in the tace who #re likely to
buy time, the overall demand for political advertising on XTVO-NTVO (TV), and potentiy] programming
distuption,

STATE AND LOCAL RACES. Itis the policy of KITVO-NTVO (TV) fo keep its viewers informed of
opposing candicates' viewpoints in state and local elections, Generally, KIVO-NTVO (I'V) also sells aittime
to legally qualified candidates for non-federal public office. However, KIVO-NTVO (IV) teserves the rdght
to detettmine the amount of advettising that it will scll to state and local candidates. Some of the factors we
consider in making these decisions inclyde the aumber and importance of state and local faces, the constmints
imposed by KIVO-NTVO (IV)'s obligation to afford reasonable access to fedetal candidates, the availability
of inventory, and potential programuning disraption. KTVO-NTVO (I'V) may choose not to sell time at all
for cettaln state and local zaces, oz to limit the sale of time fo state and local candidates to cettain progtams ot
dayparts,

RATES POR CANDIDATES. During the pesiod 45 days preceding a primary or ptimaty run-off election
and during the petiod 60 days preceding a general or special election, the charges for use of K'IVO-NTVO
(I'V) by legally qualified candidates tunning i, that election are not, nnder federal law, pesmitted to exceed the
lowest unit charge of KIVO-NTVC (TV) for the same class and length of announcement for the same time
petiod. Whether 2 candidate is entifled to the lowest unit charge for a patticular spot depends on when the
spot airs, not when the order i accepted,

The ates shown on the Statien’s political rate catd duing the peried to which the lowest unit rate rules apply
represent an estimate of the Jowest unit rate applicable to a particulat tme perdod and class of commercial
inventoty. Candidates entitled to the Jowest unit rate will ultimately be charged the lowest unit rate regardless
of whether it Is higher or lower than the estimated amount. In the event the estimated amount exceeds the
lowest unit tate, the Station will tebate the excess payment to the candidate ot ctedit that amount toward a
further time purchase should the candidate so desire. In the event the estimated amoutnt is less than the lowest
unit tate, the candidate will be required to pay the shortfall; provided, the Station. will wse commercially
tessonable efforts to duform the candidate of the Hkelihood of any such anticipated shortfall at least 48 howrs in
advance of the airing of any use with respect to which the lowest unit rate to be charged for such nse exceeds
the estimate thezefore by mote than 25 petceat.

In the case of a candidate fer fedetal offlce, such candidate shall not be entitled to receive the lowest unit

chatge unless the candidate provides a wiitten cettification to KIVO-NTVO (I'V) that the candidate (and any
anthorized comnittee of the eandidate) shall not make any direct teference to another candidate for the same
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office in any broadcast nnless at the ond of such broaduast thete appeats simultaneously, fot 2 period of no less
than fout (4) seconds, () a cleatly identifiable photogtaphic ot similar image of the candidate; and () a cleatly
teadable printed statement identifying the candidate and stating that the candidate has approved the hroadeast
and that the candidate’s authotized committee paid for the broadeast, In addition, any candidate who provides
such a cerfification, but nonetheless makes a hroadeast which does not meet the disclosure requitements
seferenced above, shall theteafter not be entitled o recelve the lowest unit charge,

At times when the Jowest unit charge is not applicable, ths charges for use of KTVO-NTVO (TV) by legally
qualified candidates may not exceed the chatges made for compatable use of KTVO-NTVO (IV) by othet
advettisers,

Lowest wntt chatges during the pre-election peslods apply only to “wes” by kgally qualified sondidarss. A “vse” is
defined as *“any positive broadeast of a candidate’s voice or pietre” Lowest unit charge does not apply to
third patty ot independent expenditure adverticing, even if the advertisement constitutes 4 “use,” vnless the
advertisement Is suthotized by the candidate.  The “use” must be sponsored by the candidate (or if not
sponsered by the candidate, must be suthaiized by the candidate) to qualify for lowest unit charge,

AGENCY PLACEMENT AND DIRECT PLACEMENT. Except for spots sold by the Station’s rep
firm, KIVO-NTVO {T'V)'s lowest unit charge is based on the gross mate to KTVO-NTVO (TV). Thus, for
example, if KIVO-NTVO (TV)'s commissionable lowest unit charpe for a patticular advertisement is $100,
and a tecognized agency books a spot on hehalf of & legally qualified candidate who is entitled to the lowest
unit charge, KKIVO-NTVO (TV) will get $85 fromthe sale of that spot ($100 less the normal 15% agency -
commisstor), KIVONTVO (I'VY's lowest unit charge for a spot of the same class, length and tioe period will
therefore he $85 for candidates who wish to malee 2 “direct” buy,

TYPES OF ADVERTISING SCHEDULES. We are pleased to wotk with candidates and theie
represenfatives to ensure that the candidate is awate of and is able to make any purchase of time available to
commercial advertisers, according to the schedule the candidate belteves would be most advantageous, Tt is our
policy to assist candidates in making Informed judgments a8 to their time purchases by alerting them to the full
range of options available. Fot that putpose, we provids the following information on the vatious types of
putchases KTVONTVO (TV)'s advettisets may makes:

Length of Announcements. Generally, KEVO-NTVO (T'V) makes available fot purchase altfime
in the following lengths: 60 seconds, 30 seconds, 15 seconds, and 10 seconds. [Our rates ate based
on g 30-second spot. Thus, the tate for & 60-second spot is twice the 30-second spot rate, the rate fot
a 15-second spot is 65% the 30-second spot tate, and a 10-second spet is 50% the 30-second spot
rate] As stated above, KIVO-NTVO (TV) will make other lengths of time available to candidates
for federal office on a case-by-case basis, consistent with law and FCC tules,

Classes of Thne. Generally, KTVO-NTVO (TV) makes available the following classes of time;

. Fized Level 1 (PI}t ‘These spots zun litle tisk of preemption at the scheduled tine of
dutlng a set thme period, except in the event of unforeseen program changes, sell out or
technical difficulties. Tixed spots constitute KTVO-NTVO (TV)'s highest-priced class of
timne,

. Preempiible Level 2 (PZ): Spots of this level ate generally preempted only to tun fized or
candidate-only spots. The likelthood of clearance of this level of preemptible spot,
thetefore, is relatively high.

. Preemptible Level 3 (P3): Spots of this level may be preempted to ran Preemptible Level
2 spots, fixed spots or candidate-only spots. Thus, the likelhood of clearance of
Preemptible Level 3 spots is somewhat lower than for higher-priced classes of time,

] Immediately Preemptible (P4): These spots are always immediately preemptible at any
time priot to aiting with ne guarantee that the Station will attempt to notify the advestiser of
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the preemption. P4 spots may be preempted at any fhine to accommodate the airing of any
spots putchased i a higher class,

The likelihood of preemption of the various classes of time iy generally consistent with the
following chart. Flowevet, these percentages can change. If the chances of preempton vaty
significantly from the values listed helow, the Station will offer its best, good faith estimate
of the kelihood of preemption of vatlous classes of spots when inquities are made,

Class of Timne Likedibood of Prosmuplion
Pl 20%
P2 40%
P3 60%
P4 80%
. Time Peilods, Individual spote sold in most classes of time can be scheduled to run in

many different time periods or progtams or combinations of time petiods ot programs.
Generally, the prices of spots ircrease during titne petiods or programs of high audience
levels ot high advertiser demand, Spots testdcted to nartowet rotations or specific progtams
will genetally cost move than spots scheduled to tun in broader time periods. For example,
spots scheduled to air duzing a particular hour or half-hour {e.g, 5:00 p.m. - 5:30 p.n,; 8:00
pao. - 9:00 pan,) will generally cost mote than spots scheduled to ton at any time within the
entire daypatt (ag, 3:00 pan. - 7:00 pam; 8:00 pom. ~ 12:00 midnight), Spots scheduled to ait
during a particular program will gererally cost more than spots schedaled to run at any fime
duting several programs,

. Weeldy Rotatots, ICTVO-NTVO (TV) offets to its advertisers various "weekly rotators™
by which advertisets may purchase a certain numbet of spots pet week, to be aired at any
time within a particular pact of the day duting that week. As with individual spots, generally,
the narrower the totation, the higher the price of spots within weekly rotators, Since the
Station has disctetion to schedule spots within weckly totators over an entire week (within
the specified dayparts), spots within weekly rotators getierally cost less than spots purchased
to air o 4 fzed date ot dates. Spols within weekly totations ate sold in the following
classes: P1, P2, P3, and P4,

Custom schedules can also be atranged. Please ask if you would like to discuss othet options,

. Paclsage Plans. At any point in time, the 3tation offers 4 nwnber of specialized and/ot
individually negotiated paclkages to its advertisers. ‘These packages allow the Station's clients
to reach theit intended audiences in the mest cost-effective way. These packages may, fot
example, include spots in & nurber of different programs ot daypatts, combinations of fixed
and preemptille spots, and so on. Other packages may be time and/or event specific, such
as weekand sports broadcasts.

Duting the pre-election "lowest unit mate” petiods, legally qualified candidates may purchase such
packages at the lowest piice at which such packages ars sold to commercial advertisers, In addition,
duting the pre-election "lowest unit rate" periods, legally qualified candidates may purchase any
portion of a package at the package tate, without being required to putchase all patts of the package.
For spots aiting during a pre-election "lowest unit rate” period, whenever a spot rate inclyded in o
package plan is less than the lowest unit tate for the particular length, class and time period in which jt
is scheduled, the package rate becomes the new lowest unit rate for the same class of tinoe in the same
time petod. The Station will ellocate the costs of spots of diffexent classes included in package plans
to teflect thair true value, in accordance with the policies of the FCC.

- Audience Delivery Guatantees. From time to dme, KIVO-NTVO (I'V) sells advertising
to its clients with a guarantee that the audience level fot the progtams or dayparts in which
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the spots ate afted will mest or achieve a predesignated level. In such instances, where the
guatanteed audience level is not achieved, the Station provides the advestiser with make
good spots to make up the shortfall Tegally qualified candidaies may putchase advettising
on this besis. Candidetes are advised, howeves, that in most cases the ratings information
necessasy to determine whethet a guaranteed audience lovel has been achieved will not be
available until after the election,

. Current rate information for all of the lengths, classes of time, packages, and rotatoss
offered by XTVO-NIVO (IV) is provided to each petson who tequests information
regatding political advettising on KITVO-NIVO (I'V}, In addition to the current "going
tates," the Station also will provide its best, good faith estitmate of the lowest unit rates upon
any recquest for information.

. Make Goods. It is the policy of KTVO-NTVO (T'V) to offet all political candidates "make
goods,” priot to the election, fot candidate "use" spots that ate preempted if KIVO-NTVO
{TV) has offered time-sensittve make goods for the same class of time to any commetcial
advettiser withih the past year, KTVO-NTVO (TV) cannot guatantee, howevet, that time-
seasitive make goods can be provided in the time petiod or zotation otiginally ordered. If
inventory consteaints make identical scheduling impossible, KTVO-NTVO (TV) will offer
mazke goods of equivalent value. If these are ot acceptable to the candidate, KIVO-NTVO
(T'V) will provide credits of refunds for preempted spots,

* News and Election Day. KIVO-NTVO (TV) does sceept political advertising during
newscasts, KTVONTVO (TV) does not have a news adjacency class of time. KTVO-
NIV (I'V) does accept political advertising on election day.

PREREQUISITES TO BROADCAST. For each political time order, an NAB political broadeast form
must be at KTVO-NTIVO (TV) ot KIVO-NTVO (T'V)'s teptesentative’s office at least 72 hours priot to
broadesst. Copies of the cuttent NAB form ate available upon request. Tapes must be ot KIVO-NTVO (I'V)
at least 24 hours in advance of their first scheduled alting, or so later than close of business Thursday for
weekend aiting. However, we will do out best to accommodate federal candidates' tequests fot teasonable
aceess regardless of notice.

SPONSORSHIP IDENTIFICATTON, Undet the tules of the Federal Commuuications Comnission and
the Federal Election Comenission, 2 sponsorship identification announcement must be given revealing who
paid for or sponsoted an announcement or program. Candidates and thelr committees (ot an owiside patty
paying for the broadcast) must dsclose the true identity of the petson ot entity by whom ot on whose bebalf
payment is made. If a political antouncement does not contain proper sponsatship identification, the
Station is required to fnsert the required sponsoiship identification before allowing the spot to air.
Since all advertisements must be limited to the amount of time purchased, spots lucking the tequited
identification may be pertially overdubbed. If KTVO-NTVO {TV) is requited to perform such
production, normal production charges will be assessed.

PREPAYMENT AND CREDIT. All political orders, whether ditect from the candidate or through a
recognized advertising agency, ate subject to notmal KTVO.-NTVO (I'V) ctedit policies. Candidates who wish
to apply for aredit should allow ample tizoe for processing of the credit applcation. Unless credit is extended,
zdvance payments must be made at least seven (7) days prios to the first schednled broadeast of the flight.
Fedetal candidates cannot be tequited to pay more than seven (7) days in advance, Regardless of these policies,
we will do our best o meet the reasonable needs of federal candidates for access immediately before the
election,

PRODUCTION FACILITIES, KXTVO-NIVO (TV) will make its production facilities avaflable to
candidaies and their tepresentatives. All inquities ot requests concerning production tine and facilities should
be made through your sales representative or KTVO-NTVO (I'V)'s production department. Production, tates
are established on an hously basis and can be affected by the type and amount of equipment and persounel
required for a particulat job.
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POLITICAL FILE, We maintain a political file of 2ll requests for broadcast time made by ot on behalf of
candidates for public office, together with materials showing the dispositlon made by KIVO-NTVO (TV) of
each such request, any charges made if the request was granted, and the lengths, classes, and daypasts
putchased. The political file is available for public inspection duting regulat business houss at KTVO-NTVO
{TV)'s main studio, We retaln the records in our pofitical file for a petind of two yeats. If you have any
questions about ouz political file, please do not hesitate to ask.

LIST OF OFFICERS AND DIRECTORS REQUIRED. KIVO-NTVO (IV) requites a committee,
association, or group that is purchasing political advettising to futnish KTVO-NTVO (1'V) with a list of its
chief executive officers, memberts of its executive commitiee, or membets of its board of directors. Such lists
must be furnished before KIVO-NTVO (TV) will grant a tequest for time. ‘These Hsts will be avaitable for
public inspection at KTVO-NTVQ (I'V)'s main studio during regular business hours. "These records will be
tetained in the political file for two yeats.

PLACING ORDERS. The following persons ate avalable to assist candidates with their television
advertsing on KTVO-NTVO (IV):

660-627-3333

Catol Keltutn ~ Generaf Manager
660-626-5817

Katie Cagle National Sales Assistant
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KTVO
Effestive: 612014-6/31MA
All rates lated are 200
{8's are 68% of 130 rafe
*80's are 200% of :30 rate
Political Rate Gard Primary

Time Perfod | Pragrar Pt | P2 | P: | P4
MORNING
Ag Dy 300,00 40,00 16,00 5.00
Good Merring Hearlland 416,60 16500 | § 6500 26,00
Good Morning Heailland - 168,60 85,00 28,00 10,00
Good Moralng Mearllsind - 500.00 225.00 00,00 36.00
Bood Moralng Hearlland - 726.00 260,00 115,00 45.00
Good Mernlng Amerjca 625.00 260,00 | $ 196,00 40,00
DAYTIME
Cive with Kelly 160,00 6500 5 26.00 10.00
‘The View 250,00 10000318 40.00 16.00
Dr. O 1600 |5  6BO0[S 2500 |3 10.00
The Chew 000§ 4ddo| % 1800 5,00
Genaral Hospilal 00005 40008 1500|§ 500
Jeeparcdy 16000 | 5 6600 [ & 26.00 10.00
EARLY FRINGE
M-F 3 |DrPhI 3 f0000f% 4000]% {500]% 600
M-F 4-6p {Ehen '3 160001% B50D| % 2E0D|$ 4000
EARLY NEWS
WL 5155300 [KTVO News & 5P [3 780.00 3 5150013 12800 | § 8000

82500 | § 260,00 [ $ 100,00

M-F 815.830p [KTVC Evening News | § 156000 | 8

ERIME ACGESS

M-F 630p-7p Whas! of Fotuna - 1§ 1078008 42000 ¢ 1756018 7000
PRIVE TIME
ton 7-8p Bachaloriyanaing with the 1,660.00 625,00 250.00 100.00
Mon 9-10prn Castle 1,580.00 625.00 250,00 100,00
Tue 7-9pm Extrema Makeover [ 550,00 526,00 1S 250.00 | 100,00
Tye 7-8pm Marvel's Agants of SHIELH § 1,400.00 £60,00 | § 226.00 90,00
'Tue 8-0pm The Goldbergs/Trophy Wi 580,00 ¢ 826.00 | $ 250,00 100.00
Teie $-10pm Mind Qames 580,00 82500 | § 250.00 00,00
Wed 7-8pm Middfe/Suburgalory 2,326,400 $80.00 | § 375,00 50.00
Wed 8-9pim Modom Famlv/Sugar Fun 2,326.00 230,00 376.00 50.60
Wed 8-10pm Nashvia 580,00 625,00 [ $ 250,00 | § 100,00
Thur 7-8pm Onge Upon a Time £50.00 826,00 | '$ 260.00 | § 100.00
Thur B-8pmt Grev's Anatomy 550,00 625,00 | 3 250,00 | § 100,00
Thur B-10pn Seanda] 560,00 625,00 250,00 100.00
FA 7-8pm Last Men Standlng/Tho Nel| $ _1,580.00 626,00 | § 26000 | § 100,00
Fii 8-Bpm Shark Tank 156000 | 3§ 62500 260,00 106,00
Fri 9-10pm 20120 186000 18 826,00 250.00 100.00
Sat, 7-10pn ABG Movle of the WeeldD 78000 [ § 31500 285,00 50,00
Su6-7pm AFHY 3,660,00 [§ 625,00 § P50.00 | 5 100.00
Su7-8pm Oniod Ubon a Time 1.560.00 625.00 250.00 Q0.00
84.8-9pm Revenge 1.560.00 625.00 | § 250,00 00,00
Su 5-100m Resurredljon 1,560.00 62600 [ & 250,00 [ $ 100,00
) [ATE NEWS
M.F- Lats News 1016]M-FKTVO LatelNews [ § 187500 [ 8 750,00 [ $ 300.00 [ § 12500
|Sa. 1018-4030p J&TVO Late News Salurdgyi 140000 [ $ 680,00 [ $ 22500 [ $ 90,00
Sy 1045-1030p {KTVO Late News Sunday 1,560.00 | $ 825,00 260,00 | $ 100,00
LATE FRINGE
M-F 1036p-11383___ | dimemy Kimfel [§ 2800078 10000]$ 4006]8 15.00
MF 1138p-1206a  {Wighline [&¢ 1copo{§ 4000:is 1600[§ 500
WEEKEND
Sa 53-8 UE Farm Report 5 100.00i% 400013 M500[% 500
|84 63-630a Outdoorsman wi Buek Mol u00 1S 4000 (§ 15001 ¢ 500
Sa 7a-8a GMA Good Morming America 250.00 100,50 40,00 | § 1500
82 530, Qutdcorsinan w/ Buck Mo 250,00 100,00 A0.00 1500
S8 6p-830p Bioopers 100,60 46,00 18,00 500
54 830p7p Wheel of Fortune 3 400,00 160.00 55.00 25,00
Sa 1020p-1230a Sat, Might Movie $ 250,00 100.00 | ¢ 45,00 15,00
Sa 1230a-160a Ring of Horlor 250.00 0490.00 40001 ¢ 4600
8y 6a-78 This Week In Agrl Bugines 250,00 102.00 40,60 18,00
Su 7a-8a GMA | Gond Moming America 2B000 | % 10000 | & 40.00 1500
Su Ba-9a This Wesk, $ 26000 (§ 100,00 40,00 5,00
By gp-10a. Strajght Fromithe Heart | § 25000 (% 100,00 AR.00 §,00
Su 11a-11308 Holiyweod hows Regort 26000 (% 10000 § 4000 1600
Su 5p-530p Alflant Energy Powerhouso, 160,00 6500 | & 2500|% 1000
Su 1030p-1130p Erivete Practice 260,00 100,00 45300 | $ 1600
Su 1180p-1230x Private Practico $ 250,00 100003 4000 1% 1500
__ BPORTS - Dales TBA .
Saturtay Bp-1080p | Mascar 826,00 | § 25000 [ 10000 |8 40400
Saturday 116-230p | Collage Foolball 400003 160.0013F 6600 1500
Saturday 230p-8p | Coflege Football 40000 |3 1800013 B500{35 1600
Baturday 7p-103p _|College Focthell - Prime 1150,00 | 460,00 | § 18500 {8 50.00

Revlsed 8/70/14




NTVC
Effectlve: 8/20/14-8/31/14
Al rates lated are 130
15's are B5% of 130 raty
60's are 200% of 130 rate
Polltloal Rate Gard Primary

Thne Porlad Program | ™ | ez | P | P4
MORNING
M-F 55-530a Ag Day § 10000 ($ 4000|% 1E00{§ 500
IM—Fsa-Ta CBS Moming News §_10000]§ 4000]% 46.00(§ 800
M-F 72-82 The Early Show $ 10000f4& 4000|% 1600[8 590
I BAYTIME
[M-F Ba-10s The TestOr Oz 5 250008 100008 4no00]d 15.00
M+ {0a-i1a The Prics ls Right 160.00 | $_ 8000 |3 2600 [$ 1000
M-F 11e-12p Tha Young ane Tha Resfless 250,00 | § 10000 1§ 2000 § 1500
M-F 12p-1230p Divorce Court 26000 | § 10000 [ § 4000 )% 15.00
M-F $230p-1p Tha Bold and The Bsautill 26000 | 10060 | § 400013 1500
W-F 1p-2p Tha Talk % 250,00 | § 10000 [$ 4000 4 18.00
W-F 2p-3p Let's Maka A Deal $ 250,00 | § 10800 [§ 40.00!% 1500
| EARLY FRINGE
[-Fap-e Steve Harvey 260,60 [ $ 100.00 [§ 40003 16.00
M-Fdp-Gp D, PHIl 250,00 | § 0000 | 3 4000 | $ $6.00
M-FEp-6p Dr. Oz/Rachel Ray 250,00 | § 100,06 ] ¢ 4000 [§ 18.00
EARLY NEWS
M-F 8p-830p {CBS Evanting News with Katio Couric | 8 276.00 | § 160.00[ % 80.00 % 2600
M-F 6450-71 |}V Evering Nows 5 57500 | ¢ 18000 [§ 60.00| $ 25.00
| PRIME TIME
|Man 7-3pm [How 1 ot Your Mother/2 Broke Glris 1,560.00 | § 625,00 | § 260,00 | & 100.00
Man 8-8pm Mike & Mally'Mom 1,560.00 | § 82500 | $ 25600 | § 100,00
Man 9-10pm tnls}liganos 1,600.00 | § 82500 | ¢ 260,00 | § 100,60
Tue 78pm NCIS ) $ 1.660,00 | $ 525.00 | % 250.00 | $ 100.00
Tue B-8pm NCIS: Los Angeles $ 1,560,00 | $ 62500 | § 250.00 | § 100.00
Tue 8-10pm Psreen of nterest 1,560,00 | § 62500 | § 250,00 | § 100.00
\Wed 7-8pnt Survivor/Big Brother 1,680,00 | $ 825,00 { $ 250,00 ] § 100.00
Wed 8-8om Criminal Mingls | 4,680.00 [ § 826,00 | $.250.00 | § 100,00
|\Wed 9-10pm G5k NY 1,580.00 | & 826.00 | $ 25000 | § 100.00
Thur 7-8pm The Blg Bang Theary/The Millers 1,560.00 1 5 825,00 | $ 280,00 | § 100.00
 Thir 8-9pm The Crazy Ones/Two and a Halt Men 1,580,00 |  B28.00 | § 260.00 | § 100.00
Thidr 9-10pm Elemantajy 1.500.00 | $ B25.00 | $ 250.00 | § 100.00
£ 7-8pm Undercover Boss 780.00 | $ 31600 | ¢ 125001 § o0
£rig-9pm Hawalt Five-0 % 780.00 | $ 316.00 [ 3 {96008 000
Fri9-10pm Blus Bloads § 1,580.00 | ¢ 425.00 | $ 260.06 | § 100,00
Syl Fp-Bp Comadytime Saturday $ 1,150.00 | § 460.00 | § 186.00 [ 3 75.00
Sat 8-bp Crimsiime Saturdey $ 115000 | § 450,00 | $165.00 [ 75.00
P\ww-mrn 48 Hours Niystery $ 1.160.00 [ § 48000 | $ 185,00 | 75.00
Su&-7pm B0 Minutes 5 1,380.00 | § 626.00 | § 260,00 [ § 100,00
S 7-Bpm [ Arpazing Rece/Bly Hrothar 3 1,860,00 | § 625.00 | $ 280,00 | $ 100.00
Su &-9pm The Geod Wife $ 1,580.00 | § 62500 | § 250,00 |'$ 100.00
Su £-10ptn The Mantalist 5 1,560.00 | $ 625,00 | § 250,00 | $ 18000
LATE FRINGE
M-F19p-1030p  Axosss Holl $ 10000 § 4000[§ 1500 5.00
M-F 1030p-1088p  [HTVO Wt Update & 100.80 40.00 15,00 5.00
M-F 1086p-1187p _ | Lale Show wih David Lettoman & 100,00 40,00 [ § 1500 5,00
M-F 1187p-1287x_ | Lale Late Show with Gralg Forgusah § {0000 4000 (8% 1500(% 500
WEEKEND
5a 5302-6a Heouse Smars $ 100401 % A00O (3 1500|8800
Sa 8a-820a Bob Via 3 0UC0($ 4000 [$ 1500[§ KOO
Sa830a-Ta Real Greon $ 10090 [§ 4000 [§ 1500 (% 500
$a8a-10a The Early Show 3 16000 [§ 4000 (& 1500 [ § 500
Sa 540p-6p B Evening Hews § 07600 |6 16000 [$ 6000 | % 2500
Sadp-7p Acooss Holtywood $ {00003 400005 18008 500
Sa i0p-11p Ohlef's Spodial $ 260003 10000]5 4000 |5 140
Sa fip-12x Ring of Honer § 260003 10000 {3 4000 [5 ds00
Bu §303-8a Laura MakKenzle's Travelar § 10000 (3% J0.00 1600|% &00
Su Ba-83ia Game Tlne § dooop ¢ qocols fB00{$ A0
St 830a-7a Bloopers $ 10000 (& 40,00 150018 5.00
Sun 8a-930a CHS Naws Sunday Maming 3 10000 |85 4060[8 160008 800
Bun §30a-1030a | Face the Nation 100,00 [ 4000 | 180005  G.0¢
Stin 580p-6p GBS Evenlng News 375.00 160.60 €0.00 26,00
Sun 10p-11p Gastla 100.00 4000 § 1600 5,00
I5un 11p-12x Castle 3 1o0o0 4000 | § 15.00 5,00
SPORTS - Dates TBA
Thursday 7p-10p | NFL on CHS - Thirsday § 940001 4§ 375,00 | $9480,00 | $ 850
Sunday 12p-330p _|NFL oh CBE - Sundey Gamadkt § 94000 | % S75.00 | $ 160,00 | $ ©0.00
|$unda§380p-ﬁp NFL on CBS - Sunday Game.i2 240,00 | $ 375.00 | § 160,00 | 5 50.00
Suturday {13-230p |Cellege Faotball 26000 [$ 100.00 [§ 4000 (6 16.00
[Baturdey 230p-8p _[Gollege Foctbat 26000 [ § 100.00 |6 40,00 [$ 1500
Saturday 7p-1030p |Gollega Foctbal - Peme $ 78000 [ $ 312,60 [$ 12600 [ $ 50.00
TBA U8 Gpen $ Aoeno|$ 1800015 6500 [ 8 26.00
TBA Galf on GBS § 40000 | § 180.00 | § BE.00 S 2500

Redsed 84504




Print Date 07/08/14 14.59:18 Page 1 of 1
Orders Order / Rev: 7257718
Alt Order #, 07257718
Product Desc: FREEDOM PARTNERS .
Estimate: CZ9NIA KTVO CBS 3.2
Flight Dates: 10/29/14 - 11/04/14 Primary AE: HRP HRP-Washington DC
Original Date / Rev;  07/08/14 / 07/08/14 Sales Office: HRPDC
Order Type: GENERAL Sales Reglon: NAT
Agency Name: Smart Media Group
Buying Contact: Billing Type: Cash
Billing Contact: Billing Calendar: Broadcast
814 King St #400 Billing Cycle: EOM/EOQC
Alexandria, VA 22314 Agency Commission: 15%
Advertiser Name: Freedom Parthers
Demographic: A35+ New Business Thru:
Product Codes: PL Advocacy Order Separation; 00:15:00
Priority: P-2 Advertiser External ID;
Revenue Codes: AGY, Political, Political Issue Agency External iD:
Bill Plan Totals
|Start Date [ EndDate | # Spots [ Gross Amount [Net Amount I ]Month # Spots Gross Amount | Net Amount Rating|
10027114 11/03/14 4 $550.00 $467.50 ~ November 2014 4 $550.00 $46750 0.0
Tetals 4 $550.00 $467.50 0.00
Account Executives
|Account Executive [Sales Office  [Sales Region  [Start Date / End Date | Order % |
HRP HRP-Washington DG Start Of Order - End Of Crder 100%
Order Share | Share | Total|
KTVQO CBS 3.2 5% $550.00
Market 100% $11,000.00
Competitive Share Share | Total|
AWOT 0% $0.00
CABLE 0% $0.00
KTVO 66% $7,260.00
KyQuU 29% $3,190.00
UNKWN 0% $0.00
Ln Ch Start End Inventory Code Break Start/End Time Days Len Spots Rate Pri Rig Type Spots Amount
E 1 NTVO 11/03/14 11/03/14 Monday Prime B CM 8:00 PM-2:00 PM 1------ :30 1 $400.00P-3 0.00 | 1 $400.00
MIKE & MOLLY
Start Date End Date  VWeekdays SpotsiNeek Rate Rating
Week: 11/03/14 11/09/14 1-—-—-- 1 $400.00 0.00
E 2 NTVC 11/02/14 11/02/14 CBS Sunday Morning CM 8:00 AM-2:30 AM ————-- 2 :30 2 $50.00P-2 0.00 NM 2 $100.00
CBS Sunday Morning
Start Bate End Date = Weekdays SpotsWeek Rate Rating
Week: 10/27/14 11/0214 -————- 2 2 $50.00 0.00
E 3 NTVYO 11/02/14 11/02/14 Face The Nation CM 9:30 ANM-10:00 AM--~---- 1 ;30 1 $50.00P-2  0.00 NMJ 1 $50.00
Face The Nation
Start Date End Date  Weekdays Spotsi\Veek Rate Rating
Week: 10/27/14 11/02/114  -—---- 1 1 $50.00 0.00
Totals 4 $550.00
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