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PRIVATE: PRESIDENT AND GENERAL
MANAGER

The Board of Directors of Louisville Public Media (“LPM”) seeks a President and

General Manager for its highly successful public media service to the citizens of

Louisville and the Commonwealth of Kentucky.

Mission 

Because an informed and educated citizenry is vital to a healthy democracy and a

thriving city, LPM provides broad access to news and cultural programming that is

free from commercial and political influence. Through multiple platforms – radio,

internet, and emerging media – LPM seeks to engage all segments of its

community with compelling programming that informs, enriches, and connects

people to one another, to the state, to the nation, and to the world.

Vision 

LPM’s vision is to be the essential resource for news and culture in the community,

filling a void in local journalism and cultural programming; to lead the way in the

development of new technologies which keep the public aware, informed, and

engaged; and to be the primary convener of discussion about the key issues

affecting the diverse community.

About LPM 

LPM is home to three distinct, award-winning radio stations and the Kentucky

Center for Investigative Reporting; 90.5 WUOL and 91.9 WFPK are cultural

champions in a city whose economy and identity are increasingly defined by its

cultural offerings. The region’s only 24-hour classical station, WUOL also performs

educational outreach and hosts free weekly performances. WFPK features a

nationally-broadcast show, offering local talent national renown, and hosts free,

community concerts, affording over 20,000 Louisvillians the opportunity to hear

live music while boosting the city’s cultural capital. Meanwhile, 89.3 WFPL is

Louisville’s only locally owned major news outlet. In addition, the WFPL team has

won National Edward R. Murrow Awards, George Polk Awards, Emmy Awards, and

the Daniel Schorr Journalism Prize among numerous other national and local

awards. 

High-quality information. Factual, independent journalism. Cultural and civic

engagement. LPM is the only entity serving the community in this way, offering

Louisville what no one else can through its distinct radio stations and investigative

reporting unit. The local community provides 93% of the funding for LPM: including

45% from area businesses, 45% from membership, and 3% from grants. LPM

receives no city or state support. Federal funding from the Corporation for Public

Broadcasting accounts for 6% of the annual budget.

89.3 WFPL 

Louisville’s NPR News Station is the trusted source for independent, fact-based

news in the community. It offers 24/7 local, national and international news, culture,

and public affairs. As other media outlets narrow their scope and reduce local

DONATE!

http://louisvillepublicmedia.org/support?appeal=lpm+main+menu
http://louisvillepublicmedia.org/


3/4/2019 President and General Manager - Louisville Public Media

http://louisvillepublicmedia.org/2016/president-and-general-manager/ 2/6

coverage, WFPL is expanding its breadth of local news coverage, giving a voice to

multiple perspectives. WFPL knows that local news informs, engages, and draws a

community together.

Classical 90.5 

Louisville’s Fine Arts Station gives life to Louisville’s cultural community. With 24/7

classical music and fine arts features, interviews and event listings, WUOL offers a

unique local connection. It champions area artists and cultural institutions, and

offers an escape from the raucous world, with music that feeds the soul and

expertise that illuminates the art.

91.9 WFPK 

91.9 Radio Louisville is the region’s award-winning hub for independent, adult

alternative music, and American gems like jazz and bluegrass. WFPK introduces

listeners to significant new music, connects listeners to Louisville’s best, and plays

long-time favorites for an eclectic mix that can’t be heard anywhere else. WFPK

nurtures local, regional, and national artists, and explores their music with the

audience. WFPK is an interactive community on air, online, and at its live

performances.

KyCIR 

Kentucky Center for Investigative Reporting (KyCIR) shines the light of

accountability on the people and institutions in power. Its newly established

investigative unit works with 89.3 WFPL News, and other news organizations

across Kentucky and Southern Indiana to produce original investigative reporting

in the public interest to protect society’s most vulnerable citizens, expose

wrongdoing in the public and private sectors, increase transparency in

government, and ensures leaders are held accountable for their actions. More

information can be found here: kycir.orgkycir.org

About Louisville 

Louisville embraces its history, but is becoming an incubator for cutting-edge ideas

without losing its Southern charm. It’s a large metropolitan area – the 47th largest

city in America – but feels like a small town. The area boasts urban amenities,

including a vibrant downtown, nationally-recognized restaurants (Zagat’s recently

listed us among eight top global foodie destinations) and a thriving arts scene.

Furthermore, Louisville is one of a handful of cities in the country with a

professional opera, ballet, orchestra, and theatre, and is home to many renowned

visual arts outlets, including the 21c Museum Hotel and Speed Art Museum. The

city boasts a lively and ever-growing music scene with a wide range of quality

venues and large music festivals and events.

Louisville is also home to some of the most beautiful scenery in Kentucky. Its urban

park system, which was designed by noted architect Frederick Law Olmsted, is

listed on the National Historic Registry. Also, in 2015, Forbes ranked Louisville as

the 13th most affordable city in the United States. Louisville has a great mix of

global corporations and local institutions, and is one of only a few select cities

named by Google to receive fiber internet. Louisville is home to many eclectic and

vibrant neighborhoods – filled with local businesses, innovative restaurants, parks,

and friendly people.

The Opportunity 

Together, the board and staff of LPM, developed the profile of its ideal leader. The

http://kycir.org/
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candidates who are chosen for interviews will be those who most clearly

demonstrate the following attributes and skills:

Vision: Display an ability to project LPM’s needs out into the long-term future, to

see and understand future trends in media, in related fields and the world, and

their impact on LPM’s operations. This individual will:

Be a big picture person with an orientation toward the future;

Have a vision for LPM’s organizational structure including how to make the

transition to the new media environment, while still maintaining service to, and

generating revenue from our current audience;

Be able to engage others in working together in order to execute a vision;

Have a demonstrated ability to balance vision with action.

Integrity: LPM’s most important asset is the trust the people of Louisville and

Kentucky have in our programming, and in LPM as an institution. The LPM

President and General Manager will:

Be a courageous, ethical person of substance with strong awareness and sense

of self, and clear, high standards for himself or herself and others;

Be honest;

Understand and practice confidentiality when called for, as well as

organizational and financial transparency; and

Understand and have commitment to journalistic independence, integrity, and

ethics.

Industry Knowledge: Knowledge of and experience with media, trends in

technology and consumption of media, including the following:

Possess a high level of understanding of dynamics, issues and trends in public

media (including the need to continue to develop LPM into an essential local

institution), and the capability to lead LPM in this area;

Preferably have a journalistic background or have led a journalistically focused

organization. The selected candidates will need a strong grasp of the issues

and dynamics of journalism, given LPM’s significant focus on investigative

reporting;

Is technologically competent, comfortable with and aware of digital and social

media, and able to keep the LPM Board of Directors and staff abreast of and

current with all content delivery platforms.

Understand and have experience with issues related to nonprofit organizations;

Is able to manage our complex physical plant, including the strategic and

financial challenge of keeping the studios functional in the rapidly changing

technological environment; and

If coming from outside public media, the candidate must display a deep

commitment to and knowledge of public radio (listener, supporter).
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Passion: An authentic person who is energized by the direction and public service

mission of LPM and:

Has demonstrated enthusiasm, zeal and a commitment to the heritage and

future of LPM, public media’s potential/future, as a source for local content and

for new and innovative service delivery mechanisms; and

Has a passion for leading in a way that engages others and generates action by

staff and in the community, including potential funders.

Communication: Highly developed public and private interpersonal and

communication skills, with an open, engaging style, including:

Comfort with and a command of the range of communication channels –

including speaking, writing, and social media;

Being a skillful and committed listener;

Being an inspiring and respectful person who is able to connect in a real way

with people; and

Is an effective spokesperson for LPM.

Leadership: LPM’s Board of Directors seeks an adaptable, mission-oriented and

externally focused leader who will work with the board, the LPM staff and

community stakeholders in order to continue to develop the LPM brand and its

influence through Louisville, the Commonwealth of Kentucky and the region. In

addition, for this individual to be selected for an interview, she or he will need to

be entrepreneurial and collaborative, and be able to identify new ways for LPM to

become an even more significant local institution. Further, a selected candidate

must:

Be personable – with great people skills, including being able to flex her or his

style, comfortable and effective at engaging multiple constituencies with

diverse outlooks;

Be selfless – puts the mission of LPM first;

Like to lead from the front – comfortable with and knows when to be hands-on

for the sake of the team, including identifying organizational obstacles and

facilitating their resolution; and

Be charismatic – has a presence people can connect with, and makes

interactions about the other person and not himself or herself.

Innovation: Through a combination of knowledge and insights about LPM and the

context it operates in, is able to generate significant organizational and service

improvements, and:

Is an out of the box thinker, who makes connections quickly – is personally

creative and is able to act on that creativity;

Is open-minded and a good learner who is not risk-averse;

Has a focus on innovative models and conquering challenges; and
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Has a desire, persistence and resourcefulness to solve problems and make

things happen.

Community Relationships: LPM adheres to the model common for university

presidents and other community based non-profits, in which the leader spends

approximately half his or her time in outward-facing community engagement.

Therefore, a selected candidate will:

Continue to grow LPM’s presence in Louisville and the region, have personal

qualities the community can connect with;

Display qualities that will enable her or him to quickly become an active

participant and recognized leader in the region;

Have a high level of energy;

Be comfortable and effective with a wide range of people, including at high

levels (and being seen as peer) of civic leadership in the region; and

Demonstrate a record of community engagement and collaboration, and of

developing partnerships with individuals and organizations.

Fundraising: A selected candidate will be excited about generating financial

resources for LPM. In addition, the candidate will need to be an effective fundraiser

with a demonstrated track record, knowledge of and expertise at the President/GM

role in fundraising and resource development, who:

Is comfortable with and effective at asking for money for LPM;

Has comprehensive understanding of fundraising strategies and methods in

public media (membership, underwriting, and major and planned giving) and

beyond; and

Is capable at and creative with new philanthropic fundraising strategies.

The leader LPM seeks will be able to continue to develop LPM’s organizational,

staff and board fundraising capacity, as it continues to evolve beyond transactional

membership-based revenues into philanthropic fundraising, including identifying

and dealing with any internal cultural and operational blocks to success with major

donor and planned giving efforts.

Manager of People and Operations: A selected candidate will be an experienced,

results oriented manager with a full set of business skills. She or he will need to

demonstrate strong internal relationship skills and experience with supervising a

staff and working with a board, including:

Having the mindset of an effective manager of operations – including strong

attention to detail;

Being a committed and effective manager of people – including supervising and

developing the LPM staff (including staff cohesion and effectiveness);

Possessing a strong financial acumen – experience with business aspects of

managing a public media organization including developing and managing
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budgets, cash flow, and the investment/cost-benefit aspects of maintaining a

complex, technological physical plant;

Being experienced with and effective at working with boards – able to work

collaboratively with the LPM’s Board of Directors in order to continue to grow

the effectiveness and engagement of the board members; and

Displaying a record of effectiveness with managing and developing diversity in

staff and the board.

TO APPLY: Livingston Associates is assisting the Board of Directors of LPM in this

search. For consideration, please visit

http://livingstonassociates.net/openings.html#LPMhttp://livingstonassociates.net/openings.html#LPM and submit a letter of

introduction including your vision for the future of public media and why you will

be the ideal person to lead the organization in achieving that vision as well as a

resume and contact information for a minimum of 3 professional references.

For best consideration, apply by July 15. 

Inquiries are welcome with Livingston Associates at (410) 243-1974.

LPM is an equal opportunity employer, an Affirmative Action employer and actively

seeks diversity in the workplace.
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