
CHILDREN’S PROGRAMMING CERTIFICATION

Quarter: 4th

Year: 2022

This is to certif’ that the children’s programming and series distributed to Direct TV

during the above referenced calendar quarter that were originally produced and broadcast

primarily for an audience of children 12 years old and under, did not include any commercial spots that

contained references to, characters or actors from, or that offered products relating to, the underlying

program or series. As a standard practice, we formatted and aired each of the children’s programs and

series so that the total commercial time did not exceed 10.5 minutes per hour on weekends, and 12

minutes per hour on weekdays, in compliance with the Children’s Television Act of 1990 and the rules

and regulations of the Federal Communications Commission.

I hereby declare that the foregoing is true and correct.

Executed this 4th day of Ja uary 2023.

73’
Name: Bud Canted

Title: Compliance Officer

Company: Daystar Television Network


