
KAFM Quarterly Issues Report: July - September 2021 

Issue Title Date  Duration Description 

Discover the  

Forest * 

AGENCIES 

Ad Council Content Studio,  

3rd Qtr ** 30 
seconds 
Aired 65 
times 
during the 
quarter 

Ahead of summer outdoor 
recreation season, our Discover the 
Forest campaign launched new 
PSAs encouraging parents and 
caregivers to take their families out 
to the forest to experience and 
reconnect with nature. The PSAs 
culminate in a singular ask: make 
the forest part of your family’s story. 

Wildfire 
Prevention* 

Ad Council and 
Smokey Bear 

3rd Qtr ** 30 sec, 
aired 115 
times 
during 
quarter 

For more than 75 years, Smokey 
Bear has protected our forests and 
promoted wildfire prevention. His 
powerful message, “Only you can 
prevent wildfires,” is at the heart of 
America’s longest-running PSA 
campaign. 
 
Smokey’s message remains 
relevant today, as nearly nine out of 
ten wildfires nationwide are caused 
by humans and can be prevented. 
Additionally, during these 
unprecedented times, spending time 
outdoors has never felt more 
valuable. Whether we’re passing the 
time in public lands or in our own 
backyards, we all have a role to play 
in keeping our safe places safe by 
acting responsibly and doing our 
part to help prevent wildfires. 
 
For tips on safe recreation, 
visit BeOutdoorSafe.org and for 
more information on wildfire 
prevention, visit SmokeyBear.com. 

Fatherhood 
Jokes* 

The Ad Council 
Inspire Dads to Feel 
More Confident and 
Involved as Parents 
 

3rd Qtr ** 30 secs, 
aired 59 
times 
during the 
qtr. 

Acknowledging the efforts dads put 
forth in the face of hardships can 
provide them reassurance to keep 
going and be involved in the lives of 
their children. Created by the U.S. 
Department of Health and Human 
Services’ Administration for Children 
and Families (ACF), the National 
Responsible Fatherhood 
Clearinghouse and the Ad Council, 
new PSAs announced today are the 
latest installment of the ongoing 
national #Dadication campaign 
encouraging fathers to play an 
active role in their children’s lives—
even through adversity. 



AARP 
Caregivers* 

AARP and the Ad 
Council  

3rd Qtr ** 15  secs, 
aired 116 
times 
during the 
quarter 

There are 48 million unpaid 
family caregivers in the 
United States. Most 
caregivers are family 
members or friends who are 
working, managing their own 
families and caring for their 
loved ones at the same time. 
Since 2011, we have 
encouraged caregivers to care 
not only for their loved ones, 
but also for themselves. To 
date, the campaign has 
targeted several audiences: 
general market women age 
40 to 60, male caregivers 
age 35 to 60, and 
Hispanic/Latino and African 
American/Black caregivers 
with an emphasis on women 
ages 35 to 60. 
 
The campaign directs 
viewers to AARP’s Family 
Caregiving site, where 
caregivers can find free Care 
Guides, self-care tips, 
planning resources, legal and 
financial guidance, and more.  

Suicide 
Awareness* 

Preventing Suicide 
KREX and KAFM 

3rd Qtr 15 Secs 
aired 98 
times 

KREX tv put together suicide 
awareness ads, pulled the audio for 
radio station. There is a huge 
problem in Mesa County and 
suicides are on the rise. 

Gun Safety* Storing Guns Safely 3rd Qtr ** 15 secs, 
aired 117 
times 
during qtr 

The End Family Fire campaign 
highlights the importance of safe 
gun storage and introduces the term 
“family fire,” giving a name to any 
shooting that involves an improperly 
stored or misused gun found in the 
home. Unintentional shootings, 
suicide, and intentional shootings 
are all forms of family fire. 
 
With about 43 percent of U.S. adults 
living in a household where there is 
a firearm, family fire is an issue that 
affects communities across the 
country. Now, more than ever, 
storing guns safely – locked, 
unloaded, and separately from 
ammunition – can keep our families 
and communities safe. 
 
To best protect your loved ones – 
store guns safely. 



Hunger Action 
Month* 

Food Bank of the 
Rockies 

3rd Qtr ** 15 Sec 
aired 125 
times in 
the qtr 

At Food Bank of the Rockies, we take 
action against hunger in our community 
every day, week, and month of the year. 
With September being Hunger Action 
Month, we’re extending this call to 
action to each of you. Whether it’s 
through a monetary donation or the 
donation of time through volunteering, 
every dollar and hour counts in 
answering the challenge. Here are five 
ways to maximize your efforts 
to nourish your community this Hunger 

Action Month. 

Colorado 
Discover Ability* 

CDA Fundraiser 3rd Qtr *** 15 secs, 
aired 49 
times in 
the qtr Our mission is to increase the 

independence, self-confidence, self-
worth and education of people with 
disabilities through outdoor 
recreation. 

We provide independent participation, 
unique experiences and enriching 
opportunities for recreators, and 
volunteers alike. Our programs are like 
no other... because our PEOPLE are like 
no other. 
 

Feeding America 
Releases New “I 
am Hunger In 
America” PSA* 

Childhood Hunger 
PSA 

3rd Qtr ** 30 secs, 
aired 62 
times 

Feeding America is the 
nation’s largest domestic 
hunger-relief organization. 
Thanks to donations and 
support from businesses, 
government organizations and 
individuals like you, the 
Feeding America network of 
food banks, pantries and meal 
programs serve virtually every 
community in the United States 
— 40 million people, including 
12 million children and 7 million 
seniors. 

Community Affairs 
Hours* 

Monday through 
Thursday  

3rd Qtr ** 1 hour 4 
days a 
week 

Every day Monday Through 
Thursday we focus on what’s 
happening in Mesa County, from 
the art center to financial and 
legal help for the community. 

     

 



 
 


