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The following is a list of some of the significant issues responded to by the station along with 

the most significant programming treatment of those issues for the quarter. The listing is by no 

means exhaustive. The order in which issues appear does not reflect a priority or significance.  

 

*Animals 

*Children 

*Community 

*Environment 

*Health 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



January Public Service Announcements 

Total PSAs aired for the month =  

 

Issue: Health 

Title/Description: Coronavirus Response 

This message addresses the emotional effects of the pandemic. It promoted the many 

resources and tools available to help listeners cope with any mental health challenges during 

this unprecedented time. 

Length: 60 seconds 

Dates: 01-01-21 to 01-31-21 

 

Issue: Children 

Title/Description: Adoption from Foster Care 

This PSA showcased how adopting a teen can make a huge difference in their life and the life of 

the adopting family. Teens in foster care often wait longer to get adopted and sadly, some 

never do.  

Length: 60 seconds 

Dates: 01-01-21 to 01-31-21 

 

Issue: Health 

Title/Description: United Spinal Association 

The public service campaign was created to highlight disability etiquette. It was intended to 

help erase the misconceptions about wheelchair users and to ease the awkwardness many 

experience when interacting with someone who has a disability for the first time. 

Length: 60 seconds 

Dates: 01-01-21 to 01-31-21 

 

 

 



Issue: Community 

Title/Description: Stripers Waterside 

This message served as an effort to support local business during the pandemic.  

Length: 60 seconds 

Dates: 01-01-21 to 01-31-21 

 

February Public Service Announcements 

Total PSAs aired for the month =   

 

Issue: Community 

Title/Description: Stripers Waterside 

This message served as an effort to support local business during the pandemic.  

Length: 60 seconds 

Dates: 02-01-21 to 02-28-21 

 

Issue: Community 

Title/Description: Chichos 

This message served as an effort to support local business during the pandemic.  

Length: 60 seconds 

Dates: 02-01-21 to 02-28-21 

 

Issue: Health 

Title/Description: Poison Control – Make the Call 

The Health Resources and Services Administration released this Poison Help campaign in an 

effort to reduce poisonings, not only of children, but also among the senior population. 

Length: 30 seconds 

Dates: 02-01-21 to 02-28-21 



Issue: Health 

Title/Description: Lung Cancer Screening 

This message was intended to drive former and current smokers to take a lung cancer screening 

eligibility quiz as lung cancer is the leading cancer killer of men and women. 

Length: 30 seconds 

Dates: 02-01-21 to 02-28-21 

 

Issue: Community 

Title/Description: News Literacy 

The News Literacy Project is the country’s lead provider of news literacy education. They 

created this message to promote helpful tools, quizzes and tips to help listeners make healthier 

choices about what news and information to consume, share and act on. 

Length: 30 seconds 

Dates: 02-01-21 to 02-28-21 

 

Issue: Health 

Title/Description: Vision Loss 

Most people lose their vision through disease, not at birth. The Bright Focus Foundation sent 

out this message as a wake-up call that regular eye exams can help prevent vision loss and 

better control damage that may have already occurred. 

Length: 30 seconds 

Dates: 02-01-21 to 02-28-21 

 

 

 

 

 

 

 



Issue: Safety 

Title/Description: If You See Something, Say Something 

This U.S. Department of Homeland Security campaign was a nationwide effort to raise public 

awareness of the indicators of terrorism-related crime, as well as the importance of reporting 

suspicious activity to state and local law enforcement.  

Length: 30 seconds 

Dates: 02-01-21 to 02-28-21 

 

Issue: Animals 

Title/Description: Homeless Animals Awareness Week 

The announcement promoted local animal adoptions as well as critter features, discounted fees 

and donation opportunities for shelters in Hampton Roads. 

Length: 30 seconds 

Dates: 02-08-21 to 02-14-21 

  

March Public Service Announcements 

Total PSAs aired for the month =  

 

Issue: Community 

Title/Description: Chichos 

This message served as an effort to support local business during the pandemic.  

Length: 60 seconds 

Dates: 03-01-21 to 03-05-21 

 

 

 

 

 



Issue: Health 

Title/Description: American Diabetes Association 

This campaign was meant to promote one of the Hampton Roads ADA chapter’s largest 

fundraisers – The Tour de Cure. The pandemic forced the offering of an individual or virtual 

method to participate. Funds raised at this event support education and research in the fight 

against diabetes.  

Lengths: 15 seconds  30 seconds 60 seconds 

Dates: 03-22-21 to 03-31-21 

 

Issue: Health 

Title/Description: The Hepatitis Foundation Project 

Many people have hepatitis C and don’t even know it. This PSA was mean to spread awareness 

about the simple blood test to find out as well as to eradicate hepatitis C. 

Lengths: 30 seconds 

Dates: 03-01-21 to 03-31-21 

 

Issue: Health 

Title/Description: Ending Hunger 

Millions of people, including children, have had to turn to foodbanks for much-needed support 

during the pandemic. This message was to inform the community about how to help their 

neighbors facing hunger. 

Length: 60 seconds 

Dates: 03-01-21 to 03-31-21 

 

 

 

 

 

 



Issue: The Environment 

Title/Description: Discovering Nature and Discovering the Forest 

Stories come to life in local parks and forests. This PSA encouraged parents to make the 

outdoors part of their family’s story by experiencing nature firsthand. 

Length: 30 seconds 

Dates: 03-01-31 to 03-31-21 

 

Issue: Health 

Title/Description: COVID-19 treatment 

Johns Hopkins and local hospitals joined forces to send out a message for help. It asked those 

who have had the COVID-19 virus to consider donating plasma as it is one of the best treatment 

options for patients battling it.  

Length: 60 seconds 

Dates: 03-01-21 to 03-31-21 

 

 

 

 

 

 


