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UPFRONT

Upfront is a half hour public affairs program that airs on WCTK/WNBH/WPVD every 
Sunday morning.  The program features interviews with representatives of various social 
service organizations, state/town and city agencies and other experts in a variety of fields 
within the communities served.  It is both topical and informative.  
Although the Upfront program is broadcast on all stations, it is individually tailored for 
the communities served and is broadcast on the respective stations serving that 
community.  WCTK is also available on line.  WCTK/WPVD host is Phil Lopiccolo and 
WNBH host is Ed Pereira.

YOUTH & RELATED ISSUES

Program:  Upfront Locally produced (PA)

Date:  11/17/19 & 11/24/19 Time:  7:30a-8:00a WNBH

Boys & Girls Club of New Bedford

Public Interest: New Bedford Boys and Girls fundraiser

My guest was Robert Mendes, the executive director of the Boys and Girls Club of New 
Bedford. This year marks the 25th year of the annual Steak and Burger dinner. This dinner 
concept was first started in Miami and was such a huge success that the Boys and Girls 
Club felt it could help clubs all around the country. It is still going strong and this year’s 
event will be a sellout and all the proceeds of the event go the Boys and Girls club of 
New Bedford. At the dinner they recognize a person from the community who has gone 
above and beyond to help the club and they also present the Boy of the Year and Girl of 
the Year awards. 

Program:  Upfront Locally produced (PA)

Date:  11/17/2019 & 12/1/2019 Time:  7:30a-8:00a WCTK/WPVD

Tomorrow Fund

Public Interest:  We discussed the ways the Tomorrow Fund assists families coping with 
cancer

My guests were Lisa Abbenante and Joyce Pastore of the Tomorrow Fund.  Not only is 
Joyce a Board member, but she is also the mother of a child who survived cancer. We 
talked about her story, what she does as a Board person and also recapped the Fantasy 
Ball and promoted the National Day of Giving on December 3rd.



Program:  Upfront Locally produced (PA)

Date:  12/15/2019 Time:  7:30a-8:00a WNBH

Buttonwood Park Zoo

Public Interest: Free events for kids at the zoo.

My guest was Sarah Henry, development and marketing officer for the Buttonwood Park 
Zoo. The zoo is holding two separate breakfasts for kids to have breakfast with Santa and 
also enjoy the animals at the Buttonwood Park Zoo. It is called Breakfast with Santa 
Paws.  The zoo will also have kid’s activities every day between the day after Christmas 
to December 31st during the school vacation break.

HIGH ENERGY/COST OF LIVING

Program:  Upfront Locally produced (PA)

Date:  12/15/2019 & 12/22/2019 Time:  7:30a-8:00a WCTK/WPVD

Care Free Homes

Public Interest:  We discussed a contest where one deserving family would win a free 
roof

My guests were Stephanie Pickup of Care Free Homes and Drew Paetow of GAF.  We 
talked about a contest called New Year, New Roof, that allows people to nominate a 
deserving family to win a new roof for their home.  The contest is administered by the 
United Way of Greater New Bedford and is for homeowners in Massachusetts, Rhode 
Island and Connecticut.

CRIME PREVENTION

Program:  Upfront Locally produced (PA)

Date:  10/06/19 & 10/20/19 Time:  7:30a-8:00a WNBH 

New Public Safety Building in New Bedford

Public Interest: New Public Safety building

My guest was Jon Mitchell, Mayor of New Bedford. We discussed the first public safety 
building being built in the city of New Bedford in over seventy years. The new public 



safety building will be built in the south end of New Bedford and it will house the police 
and fire departments along with community meeting rooms. The mayor also discussed 
new improvements to Hazelwood Park including an upgrade to the senior center.

Program:  Upfront Locally produced (PA)

Date:  12/22/2019 Time:  7:30a-8:00a WNBH

Porch Pirate Prevention

Public Interest: How to keep your Christmas packages safe from porch thieves.

My guest was the chief of police for the city of New Bedford, Joe Cordeiro. We 
discussed what precautions can be taken by citizens when they are out shopping in stores 
and also when they get deliveries of gifts to their front door. The proliferation of 
packages being shipped has brought more thieves cruising around looking for packages 
on front porches and running up and taking them.

HEALTH ISSUES

Program:  Upfront Locally produced (PA)

Date:  10/6/2019 & 10/13/2019 Time:  7:30a-8:00a WCTK/WPVD

Horizon Healthcare

Public Interest:  We discussed a program to assist individuals with behavioral and 
substance issues

My guest was Jim Ryzek from Horizon Healthcare.  We discussed a new program called 
BH Link that provides a 24/7 statewide call in center for people in mental health or 
substance crisis.  They also provide a round-the-clock triage center that delivers the most 
cost-effective behavioral healthcare and recovery in the state for the insured and 
uninsured.

Program:  Upfront Locally produced (PA)

Date:  10/27/2019 Time:  7:30a-8:00a WNBH

Southcoast Health

Public Interest: Breast Cancer Awareness



My guest was Dr. Maureen Chang from the Southcoast Health. She is one of the leading 
surgeons in the area when it comes to cancer in general and breast cancer in particular. 
We discussed the improvements in diagnosing breast cancer and the improved survival 
rates. Since October is breast cancer awareness month Dr. Chung also informed listeners 
that financial issues should not prevent them from getting their annual mammograms. 
The Southcoast hospital group will provide the mammograms at no charge or a small fee 
depending on what the patient can afford.

COMMUNITY IMPROVEMENTS/ EVENTS

Program:  Upfront Locally produced (PA)

Date:  10/13/19 Time:  7:30a-8:00a WNBH

Southcoast Chamber Annual Chowder Fest

Public Interest: Annual Chowder fest at State Pier.

My guest was Devin Robitaille, the program and events coordinator for the South Coast 
Chamber. The annual Chowder fest is taking place at the State Pier on the New Bedford 
Waterfront. Attendees can sample chowder and other soups and deserts form over twenty 
different restaurants from the greater New Bedford area. People get to vote who had the 
best tasting chowder with the three top finishers announced before the event ends on 
Sunday.

Program:  Upfront Locally produced (PA)

Date: 10/20/2019 Time:  7:30a-8:00a WCTK/WPVD

Elevate Southcoast

Public Interest:  We discussed an event to promote inner peace

My guests were Caroline Paradis and Kelley Cabral-Mosher of Elevate Southcoast.  
Their goal is to empower people to harness their innate capacity for happiness and health 
through a one-day event in November.

Program:  Upfront Locally produced (PA)

Date:  10/27/2019 Time:  7:30a-8:00a WCTK/WPVD

American Legion Post 166



Public Interest:  We discussed an event to support a local American Legion Post

My guest was Pete Wilde of the American Legion Post 166 in Fairhaven, Massachusetts.  
We talked about the work of the Legion in general terms and also touched on a concert 
event featuring Country singer Ricky Lee that will be raising funds for the post.

Program:  Upfront Locally produced (PA)

Date:  11/3/2019 Time:  7:30a-8:00a WNBH

Bishop Stang High School Hall of Fame

Public Interest: Bishop Stang 2nd Sports HOF ceremony

My guest was Peter Shaughnessy the president of Bishop Stang High School. The school 
is holding their second annual Sports Hall of Fame ceremonies at Whites of Westport. 
Inductees included coaches such as Carlin Lynch, the first athletic director and football 
coach for Bishop Stang. Players such as Jack Doyle a hard charging running back from 
the late 60’s and the 1998 baseball team which won a state championship. Proceeds from 
the night go to the school’s athletic fund.

Program:  Upfront Locally produced (PA)

Date:  11/3/2019 & 11/10/2019 Time:  7:30a-8:00a WCTK/WPVD

RIVA

Public Interest:  We discussed what the VA doe.

My guest was Kasim Yarn, Director of Veterans Affairs for the RIVA.  We talked about 
their mission, several of their most important initiatives and the Veterans Day celebration 
at the State House.

Program:  Upfront Locally produced (PA)

Date:  11/10/2019 Time:  7:30a-8:00a WNBH

Dennison Memorial

Public Interest: We discussed the update to the Dennison Memoria



My guest was Jim Mathes of Dennison Memorial. Dennison Memorial is an organization 
that has been helping the economically disadvantaged of the south end of New Bedford 
for over one hundred years. They have faced some challenging financial times that almost 
forced them to close their doors back in 2018. Jim was happy to report through the 
generosity of the community and grants, that the Dennison Memorial will remain open 
and help keep kids in the south end of New Bedford busy after school with all of the 
different athletic and school help activities that they provide.
 

Program:  Upfront Locally produced (PA)

Date:  11/24/2019 Time:  7:30a-8:00a WCTK/WPVD

U.S. Small Business Administration

Public Interest:  We discussed the ways the SBA helps build awareness for smaller brick 
and mortar stores

My guest was Ryan Brissette of the U.S. Small Business Administration.  We talked 
about the way the SBA assists local entrepreneurs to build business plans, their financials 
and to learn about resources that can help them.  We also talked about National Small 
Business Saturday that the SBA has put together with American Express.

Program:  Upfront Locally produced (PA)

Date:  12/1/2019 & 12/8/2019 Time:  7:30a-8:00a WNBH

Tourism in New Bedford

Public Interest: Free events to celebrate holiday season all month long in New Bedford.

My guest was Dagny Ashley, the director of Marketing and Tourism for the city of New 
Bedford. Today kicks off a month- long celebration of the holiday season in New 
Bedford. This week it is the holiday stroll and the official tree lighting in front of city 
hall. Later in the month there are visits from Santa, tree lightings in the north and south 
end of New Bedford and it all culminates with fireworks to celebrate the New Year at the 
New Bedford waterfront at 8:30  New Year’s Eve.

Program:  Upfront Locally produced (PA)

Date:  12/8/2019 & 12/29/2019     Time:  7:30a-8:00a WCTK/WPVD

Amos House



Public Interest:  We discussed programs to offer real skills and opportunities to get 
homeless people working

My guest was Eileen Hayes of CEO/Executive Director of Amos House.  We talked 
about the “hand-up” philosophy of the organization to get homeless people off the street 
and into a program to teach them a skill and be self-sustainable. Their two programs that 
have been so successful are the Amos Culinary Program and Amos Carpentry Program.

Program:  Upfront Locally produced (PA)

Date:  12/29/2019 Time:  7:30a-8:00a WNBH

One Southcoast Chamber

Public Interest: Merging of two Chambers of Commerce

My guest was Ian Abreu from the South Coast Chamber of Commerce. As of January 1st 
the South Coast Chamber in New Bedford will combine with the Bristol Country 
Chamber in Fall River and become One Southcoast Chamber. The merger will make the 
new chamber the third largest in the Commonwealth. This will now give them a service 
region from Seekonk to Wareham and all points in between



PSA Programming 

WCTK/WNBH/WLKW air public service announcements on a variety of subjects 
throughout each broadcast day.   These Public Service Announcements are recorded. 

Public Service Announcements

The following PSAs were recorded and aired on the dates specified. These public service 
announcements are sent in by local organizations and families to help raise money for 
their local causes and also from national organizations.  They air on WCTK overnights 
and WNBH/WPVD rotating throughout the day.  PSAs are also aired on our on-line 
steaming and posted on WCTK.com

9/30/19-12/31/19 – Ad Council “Goat”
There are 123,000 children in the US foster care system awaiting adoption, but 15-to -18-
year-olds represented only 5% of all children adopted in 2017. 
This campaign spotlights the need to find permanent families for teens, who have lower 
overall adoption rates and wait longer to be adopted than younger children. The newest 
PSAs highlight this need by reminding parents that there are plenty of heartwarming 
“firsts” to share with a teen. Recruit loving families for teens by reassuring prospective 
parents that even if they are not “perfect,” they can provide the support and commitment 
that teens in foster care need and deserve.

9/30/19-12/31/19 -Ad Council “Smokey 75- Stephen Colbert V2”
For 75 years, Smokey Bear has been protecting our forests and getting the word out about 
wildfire prevention. His powerful message, “Only you can prevent wildfires,” is at the 
heart of one of America’s longest running PSA campaigns. In honor of Smokey Bear’s 
75th birthday, celebrities have joined the historic campaign, lending their voices to help 
expand on Smokey’s iconic catchphrase through the use of animated emoji technology. 
In celebration of Smokey’s 75th birthday, run PSAs that encourage viewers to protect 
what they love by preventing wildfires.

9/30/19-12/31/19 - Ad Council- “Wireless Alerts- Sounds in Your Life”
The Ready PSA campaign from Federal Emergency Management Agency (FEMA) is 
designed to prepare American families for an effective response to whatever natural or 
man-made disaster may come next. While the country has experienced recent devastating 
natural disasters, such as earthquakes, wildfires, tornados and hurricanes, only 20% of 
Americans say they feel very prepared for a disaster. Yet 64% of Americans say disaster 
preparation is very important for people to do. The Ready campaign’s resources can help 
close that gap. The PSA message—“Don’t Wait. Communicate.”— encourages 
Americans to talk to their loved ones and make a plan that’s shared with all family 
members. The campaign also encourages Americans to be informed and build a kit with 
essential supplies that will last up to 72 hours. PSAs urge every American to visit 
Ready.gov and learn how to make their emergency plan today.

9/30/19-12/31/19- Ad Council- “Play by Play”



According to National Highway Traffic Safety Administration data, in 2017 there were 
over 10,000 people killed in alcohol-impaired driving accidents. That’s about 1 person 
every 48 minutes. The Buzzed Driving Prevention campaign aims to inspire recognition 
of the many familiar warning signs indicating impairment, including oversharing, taking 
too many selfies, or even over-texting. The PSAs, directed towards men ages 21 and 35, 
inspire young men to examine their behavior and take responsibility for their own 
decision to get behind the wheel after having a few drinks. PSAs emphasize that if you 
see a buzzed warning sign, you should stop and call a cab, car or friend. Buzzed Driving 
is Drunk Driving.

9/30/19-12/31/19 - Ad Council- “Forklift”
Today 1 out of every 2 working dads (48%) say they spend too little time with their kids 
and want to do a better job at parenting. Having an involved father significantly 
contributes to happier and healthier children, and this is true whether a father lives with 
his child or not. The Ad Council’s Fatherhood Involvement campaign encourages men to 
#DanceLikeaDad and share a moment with their children. New PSAs feature fathers and 
children dancing with and alongside each other to show the smallest moments can make 
the biggest difference. All PSAs direct audiences to visit Fatherhood.gov for parenting 
tips, fatherhood programs, and other resources. Share this timeless message with the dads 
in your community.

9/30/19-12/31/19 - Ad Council- “Text and Whatever”
Texting and driving is dangerous – that is a fact. Americans are highly aware of and 
concerned about the issue. More than nine in ten Americans believe sending (94%) and 
reading (91%) texts while driving is dangerous or very dangerous. There have been many 
efforts to educate and convey the potential consequences of texting and driving using 
scare tactics or preachy messaging. And, while research shows that people are convinced 
that the behavior is dangerous, they are still doing it. In order to address the disconnect 
between awareness and behavior, the Texting and Driving Prevention campaign aims to 
go beyond showing people the potential crashes and gruesome end results. Instead, PSAs 
address the fact that individuals are personally engaging in a behavior that they know is 
dangerous and remind young adults 16-34 that no one is special enough to text and drive.

9/30/19-12/31/19- Ad Council- “Goo Goo Dolls”
Families and children across the U.S. are struggling with hunger, and they need our help. 
Nearly 13 million children, that’s 1 in 6 kids, in the U.S. struggle with hunger. Kids who 
don’t get enough to eat begin life at a serious disadvantage. As they grow up, these kids 
are more likely to have health problems and experience difficulty in school and in other 
social situations. Feeding America is the nation’s leading domestic hunger-relief charity, 
providing meals to more kids than any other charitable organization in the U.S. New 
PSAs depict stories of working families who struggle with hunger. The assets encourage 
audiences to help end of the story of hunger by visiting FeedingAmerica.org.

9/30/19-12/31/19 - Ad Council- “Olivia Munn- Adopt Pure Love”



While every shelter pet is unique – some are playful, some are cuddly – there’s one thing 
they have in common: they’re all pure love. Just ask actresses Olivia Munn and Rachel 
Bloom and NFL athlete Logan Ryan! The three stars share what makes their pets unique 
and talk about the incredible bond between shelter pets and parents to encourage adoption 
nationwide. In addition, discover the stories of three everyday shelter pet parents. Meet 
Ahnya, a girl with Asperger’s syndrome, and her cat Lucky, retired Navy veteran Brian 
and his shelter dog Tommy and student Renee and her adorable shelter dog Turtle. Each 
year, 6-8 million dogs and cats will enter shelters and rescue groups, yet only half will be 
adopted. This leaves millions of healthy and treatable dogs and cats who still need our 
help to find a home. Join Olivia, Rachel, Logan, Ahnya, Brian and Renee in encouraging 
Americans to find their furry friends at shelters and rescue groups. Air new PSAs to 
inspire your community to Adopt Pure Love today.

9/30/19-12/31/19 - Ad Council- “Lucky”
More than 40 million Americans currently care for an aging or older loved one. It may 
start with a simple errand or scheduling a doctor’s appointment, but over time caregiving 
can expand to a significant responsibility. The impact is significant: 1 in 5 caregivers 
report a decline in the quality of their physical, emotional and social well-being.
Caregiver Assistance PSAs spotlight AARP’s Family Caregiving site and encourage 
caregivers nationwide to access free Care Guides, self-care tips, planning resources, legal 
and financial guidance, and more, so that caregivers can care for their loved ones and 
themselves. Different rounds of campaign creative target women ages 35-60, male 
caregivers, African-American and Latino caregivers.

9/30/19-12/31/19 - Ad Council- “Earrings”
Finding employment and building careers helps people earn paychecks and feel pride and 
independence. When people shop at Goodwill®, they help Goodwill provide the job 
training and other support services people need to earn jobs locally and care for their 
families. New PSAs showcase the variety of unique finds available at Goodwill stores 
and celebrate Goodwill shoppers, whose purchases help fund job skills training and more 
in their local communities.  Goodwill shoppers are local heroes, who care about their 
communities and want to help their neighbors find jobs. This campaign celebrates both 
their style and their commitment to doing good.  As the leading nonprofit provider of job 
training, career and community services, Goodwill uses the revenue earned from the sale 
of these goods to create job training and education, and to provide other community-
based services such as child care, financial education, mentoring and more. In fact, 
collectively, more than 87 percent of the revenue spent at Goodwill stores is reinvested in 
community-based services including free resume preparation, career counseling, 
interviewing skills and many more. To learn how, visit 
www.goodwill.org/bringgoodhome

http://www.goodwill.org/bringgoodhome


Community Events

Bark on the Beach

Animal Rescue Rhode Island’s Dog Walk for the Animals is Saturday, October 5th at Narragansett Town 
Beach.

Dog beach walk, dog contests, prizes, food, music, vendors, and more! Raise money to save animals!

Registration begins at 11 AM, walk begins at 12 PM. 

To register, fundraise, donate, or reserve vendor space, visit www.animalrescueri.org.
For sponsorship info email krichardson@animalrescueri.org

Down Syndrome Society of RI Buddy Walk and Fall Harvest 

Festival

October 6th – Join the Down Syndrome Society of Rhode Island at Goddard Park Carousel to celebrate the 
annual Buddy Walk and Fall Harvest Festival!

*You can now create a team for friends & family to join or donate to!! 

Facepainting by Wow! Faceart Facepainting
Balloon twisting by April’s Balloon Creations
DJ and dancing with DJ Dean
Pumpkin Painting & crafts
Casertas Pizza
Amazing raffle items & 50/50 raffle!

The Buddy Walk was established in 1995 by the National Down Syndrome Society to Celebrate Down 
Syndrome Awareness. Here in Rhode Island, the Buddy Walk is an incredible day that raises awareness 
and funds for programs that benefit local people with Down syndrome and their families.

Come walk with us and meet some great families from around the Ocean State! This is a rain or shine 
event.

Just $15 for Adults and $10 for children

For more information and registration visit: https://www.ds-stride.org/dssribuddywalk

A Wish Come True Charity Golf Tournament

Rhode Island’s A Wish Come True organization is hosting their First Annual Gold Tournament at 
Ledgemont Country Club in Seekonk, MA on October 7th.

https://www.animalrescueri.org/
https://www.ds-stride.org/dssribuddywalk


A Wish Come True is the oldest wish granting program in the Rhode Island, helping local children with a 
life-threatening illness to experience something special. They grant 40-50 wishes a year and have sent 
“Wish Kids” to places like Disney, Caribbean cruises, and sporting events of their choice. 

To register for the tournament, click here!
To donate to A Wish Come True, click here.

https://www.awish.org/events-1/save-the-date-1st-annual-golf-tournament-2
https://www.awish.org/

