
     
 

Information Concerning Political Advertising Policies of 
Television Stations KESQ, KDFX, KCWQ, CBS Palm Desert, CA 

 

HOW OUR ADVERTISING IS SOLD 
 

 Our advertising rates are negotiated and established on an individual basis with each 

advertiser, and the rates vary depending on the class and periods of time, overall market 

conditions and advertiser demand at the time the order is placed.  These demand-driven rates will 

be extended to all political candidates to whom we sell advertising. 

 

 We offer to all advertisers the following classes of time: (1) Non-Preemptible or Fixed 

Announcements; (2) Preemptible with 48-Hour Prior Notice; (3) Preemptible with 24-Hour Prior 

Notice (4) Immediately Preemptible; and (5) Rotators (Run of Schedule).  A description and 

definition of each class follows: 

 

1. Non-Preemptible or Fixed Announcements.  These announcements are broadcast at an 

agreed upon rate at a specific time or within a specific program.  They are the most expensive 

class of time sold by the Station.  These announcements will not be preempted by an advertiser 

offering a higher rate.  

 

2. Preemptible with 48-hour Prior Notice.  These announcements are scheduled to be 

broadcast at a specific time and are subject to preemption only upon 48-hour Prior notice to the 

advertiser.  Preemptible with 48-hour Prior Notice announcements are superior in terms of 

preemption and make goods to Rotators (Run of Schedule), Immediately- Preemptible and 

Preemptible with 48-hour Prior Notice announcements, but are subordinate to Non-Preemptible 

or Fixed Announcements.  At current selling levels, we estimate that this class of time will be 

preempted approximately 10 percent (10%) of the time.  The likelihood of preemption, however, 

is a function of a number of factors including demand and supply.  We will, upon request, 

provide you with a more current estimate of the likelihood of the preemption when you order is 

placed. 

 

3. Preemptible with 24 hour Prior Notice.  These announcements are scheduled to be 

broadcast at a specific time and are subject to preemption only upon 24-hour Prior notice to the 

advertiser.  Preemptible with 24-hour Prior Notice announcements are superior in terms of 

preemption and make goods to Immediately-Preemptible and Rotators (Run of Schedule) 

announcements, but subordinate to Non-Preemptible or Fixed Announcements and Preemptible 

with 48-hour Prior Notice announcements.  At current selling levels, we estimate that this class 

of announcements will be preempted approximately 25 percent (25%) of the time.  The 

likelihood of preemption, however, is a function of a number of factors including demand and 

supply.  We will, upon request, provide you with a more current estimate of the likelihood of the 

preemption when your order is placed.  

 



4. Immediately-Preemptible.  These announcements scheduled to be broadcast at a specific 

time and are subject to preemption without prior notice.  Immediately Preemptible 

announcements are superior in terms of preemption and make goods only to Rotators (Run of 

Schedule) announcements and are subordinate to Non-Preemptible or Fixed Announcements, 

Preemptible with 48-hour Prior Notice and Preemptible with 24-hour Prior Notice.  At current 

selling levels, we estimate that these announcements are preempted approximately 50 percent 

(50%) of the time.  The likelihood of preemption is, however, a function of a number of factors 

including demand and supply.  We will, upon request, provide you with a more current estimate 

of the likelihood of preemption when your order is placed.   

 

5. Rotators (Run of Schedule).  These announcements are run during specified or negotiated 

time periods.  They are scheduled at the discretion of the Station and run only if no higher paying 

advertiser purchases the time period during which they are scheduled.  At current selling levels, 

we estimate that these announcements are preempted approximately 75 percent (75%) of the 

time.    The likelihood of preemption, however, is a function of a number of factors including 

demand and supply.  We will, upon request, provide you with a more current estimate of the 

likelihood of preemption when your order is placed. 

 

 

Upon request the station may make rotations available. Such rotations have a high degree of 

preemptibility. Candidates interested in purchasing rotations rather than specific programs 

should inquire concerning details as to availability, rates, preemptibility and similar matters. 

Spots are not sold based on audience guarantees.  

Consistent with the station’s normal business practices, rates may be adjusted as necessary on a 

weekly basis throughout the Pre-Election Windows.  

Commercials and programs are commissionable to all political candidates at 15%. Candidates 

who purchase time without use of an agency will be extended a 15% discount.  

 

Program time – Terms and Conditions  
The station will, on appropriate request and consistent with applicable federal requirements, 

make program time available for use by federal political candidates. If program time is desired, 

please contact the station directly for current availability and rates.  

 

Rebates  
The lowest unit charge is the lowest per-spot price paid for the same class and amount of time 

during the same time period. In calculating the lowest unit charge, the station will take account 

of rates for spots that are sold as part of packages and candidates thus do not need to purchase 

entire packages to gain the advantage of package pricing. On a weekly basis, the station will 

review the purchase of advertising by commercial and political advertisers. If that review 

indicates that advertising time in a particular class and time period was sold to a political 

candidate at a rate higher than the rate paid by another candidate, the candidate will be offered a 

rebate in order to comply with federal requirements. Every effort will be made to issue rebates 

(or, at the candidate’s option, credits) within one week to the extent possible prior to the election.  

 

 

 



Ordering Procedures  
All political candidates are required to execute an “Acknowledgement of Political Broadcasting 

Policies of Stations KESQ, KDFX, KCWQ, NESQ.  

Payment in full is due at time of the order but not more than one week before the schedule is to 

start.  

No scheduled time will be considered firm until the station has accepted and confirmed the order 

and payment is received. All payments must be made by check, cash or money order. Exceptions 

may be made for candidates or agencies (which accept responsibility in writing) with an 

established credit history consistent with the station’s policy with respect to similarly situated 

commercial advertisers. All political advertisers must provide information concerning the 

identity of individuals who are paying for the advertisement, including the identity of its chief 

executive officers or members of its executive committee or board of directors.  

All advertising contracts, production and production materials should arrive at the station at least 

forty-eight hours in advance of broadcast in order to ensure compliance with sponsorship 

identification requirements, station technical standards and the provisions of this policy. Orders 

to begin during a weekend should be placed with payment no later than Friday noon. On pre-

election weekends station personnel will not be accessible for changes of copy. Cancellations 

must be received by the station in writing at least two weeks in advance.  

 

Sponsorship Identification  
All political announcements and programs must include a sponsorship identification 

announcement, which fully and accurately identifies the organization or individual, which has 

paid for the commercial, using the terms “paid for by” or “sponsored by.” Such sponsorship 

identification must be visual, must last at least four seconds, and must use letters which are all at 

least 4% of vertical picture height. If an announcement or program does not include the required 

sponsorship identification, the station will add the necessary information and charge the 

candidate production charges in accordance with its practices applicable to commercial 

advertisers.  

 

Sales of Time Outside the Pre-Election Window  
If candidates purchase time for broadcast outside the statutory Pre-Election Window, rates and 

conditions of sale will be comparable to those charged and applied to commercial advertisers. 

Avails and rates will be provided to candidates for these periods on the same basis as to 

commercial advertisers. Candidates are not entitled to the lowest unity rate for time purchased 

for the use outside statutory Pre-Election Windows but will be sold time at rates comparable to 

those paid by commercial advertisers. Volume discounts and similar discount privileges are 

available to candidates only on the same basis they are available to commercial advertisers 

during those periods. Rebates will be available only if required by equal opportunities and 

comparable rate requirements. The station's policies concerning make-goods, the availability and 

pricing of package plans and other sale practices will be applied to political advertisers during 

non-window periods on the same basis as to commercial advertisers. Candidates purchasing time 

for broadcast outside of Pre-Election Windows should inquire if they have  

have additional questions about the station’s policies during these periods.  

 

 

 



Recapture of Spots  
All station sales of time for use by political candidates are subject to federal equal opportunities 

and reasonable access requirements.  

The station reserves the right to recapture spot time sold to a candidate to meet equal 

opportunities or reasonable access requirements of the Communications Act of 1934, as 

amended. If spot time is recaptured by the station, the candidate will be advised as soon as 

practicable and an appropriate refund will be issued.  

 

Disputes  
The Communications Act of 1934, as amended (the “Act”), establishes certain requirements for 

the sale of broadcast advertising time for use by or on behalf of political candidates. The Federal 

Communications Commission (“FCC”) has adopted rules and policies to implement those 

requirements and asserted its exclusive jurisdiction to enforce the Act. Complaints concerning 

the sale of political advertising by the station should therefore be filed with the FCC, subject to 

judicial appeal as provided by the Act.  

 

Other Matters  
The station maintains a public inspection file at 31276 Dunham Way, Thousand Palms CA, 

92276 which includes certain required information concerning political advertising. This file is 

available for public inspection and copying during normal business hours.  

Please contact Barry Gorfine at (760) 340-7050, if you have any questions concerning the 

political advertising policies or rates of the station. This policy and the rates set forth on the 

station’s attached rate card are subject to change. 


