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NCC and Surrounding Community Announcements, which air randomly approximately 25
times per day. Live announcements air randomly, as radio booth is staffed.

NCC Career Center (LIVE)
○ Dates: 4/16/23 - Present

Nash Community College’s Career Center assists students with career planning, job placement 
and searches, resume and interview tips.  Students can schedule a phone, in-person, or virtual 
appointment.  More information available at nashcc.edu/careercenter. 

NCC Tutoring Services (LIVE)  
○ Dates: 4/16/23 - Present

Nash Community College offers tutoring services for NCC courses such as English, Science, 
and Math.  More information available at nashcc.edu/tutoring.

988 Crisis Lifeline (LIVE)
○ Dates: 4/16/23 - Present

Information about the 988 phone number that provides 24/7 crisis support for mental health 
related distress was provided.  Individuals can also text 988 or chat at 988lifeline.org for support 
for themselves or a loved one.

Nighthawk Coffee Shop (LIVE)
○ Dates: 10/16/23 - Present

An announcement to inform students, faculty, and staff about the hours and food and beverage 
options available at the NCC Nighthawk Coffee Show, located in the Continuing Education 
Building on campus.

NCC Cosmetology Salon (LIVE)
○ Dates: 10/16/23 - 11/30/23

Information was announced about the hair and manicure services provided at the college’s 
cosmetology salon.  Operating hours and contact information was provided.  All services are 
provided by NCC cosmetology students.



NCC Winter Session Course (LIVE)
○ Dates: 10/16/23 - 12/1/23

Information was announced about the online courses being offered at Nash Community College 
during the winter session.  Session dates and registration dates provided.

NCC Costumes & Coffee (LIVE)
○ Dates: 10/16/23 - 10/31/23

Event hosted on Nash Community College’s campus in the Advising Center and Midway Cafe on  
October 31st from 9am - 12pm for students, faculty, and staff.  Event details, and contest 
information was announced. 

NCC Trunk or Treat (LIVE)
○ Dates: 10/16/23 - 10/31/23

Nash Community College's Artistic Designer's Club and SGA is hosted a trunk or treat 
community event in the Continuing Education parking lot from 5:30pm - 7:30pm on October 31st.  
Information was announced about this free community event.

NCC PSAs  
Airs randomly approximately 15 times per day.  

● PSA Mental Health 988 
○ 4/10/23 - Present 

■ Vincent Edwards (:15) 
■ Vincent Edwards (:30) 

● NCC Program Promotions 
○ 10/12/23 - Present 

■ Broadcasting and Production Technology Highlight (0:30) 
■ Certified Driver’s License Highlight (0:30) 
■ Cosmetology Highlight (0:30) 
■ Credit For Prior Learning Highlight (0:30) 
■ Early Childhood Education Highlight (0:30) 
■ English Studio Highlight (0:30) 
■ Firefighter Program Highlight (0:30) 
■ Networking Technologies Highlight (0:30) 
■ Nursing Program Highlight (0:30) 
■ Robotics Highlight (0:30) 
■ Studio 67 Highlight (0:30) 
■ Success Coaches Highlight (0:30) 
■ Vet Tech Program Highlight (0:15) 

NCC program promotions highlight some of the degree options and student resources Nash 
Community College offers.  



Emergency Alerts Information (Nash Community College) (1:35)  
● Airs randomly, in no certain time slot.  

Synopsis: NCC has a new system for communicating inclement weather alerts and emergency  
information. In the event of adverse weather, campus closings or emergency situations, emails,  
text messages and phone calls can be sent to system subscribers. Only messages regarding  
emergencies, inclement weather and/or changes in college operations will be sent. Please  
complete the following steps to register for updates.   
You must register again even if you registered for the previous text alert system. The old system  
has been replaced. All NCC student email addresses are automatically subscribed in the  
system. Standard message rates apply.  
1) Go to www.nashcc.edu/alerts  
2) Type in your NCC issued student email address and click “forgot your 
password?” 3) Type in your student email address again and click reset password.  
4) You will receive an email from do-no-reply@regroup.com with a link to reset your password.  
You may need to check your spam folder for the email.  
5) Use the link to create your new password.  
6) On the Regroup website, you can add cell phone numbers to receive emergency related text  
messages and voice phone calls. Additional email addresses can also be added.  

Public Service Announcements provided by the Ad Council. Airs randomly  
approximately 15 times per day.  

● Adoption from Foster Care Campaign  

○ Dates: 8/11/22 - Present 

■Navigating Adoption Podcast - English (0:30)  

These lighthearted and charming PSAs reassure potential parents that teens in foster care don’t  
need perfection; they need the love and commitment a permanent family can provide.The PSAs  
direct audiences to visit AdoptUSKids.org, call 1-888-200-4005 (English), or 1-877-236-7831  
(Spanish) to learn more the adoption process. See more at: https://www.adcouncil.org/Our 
Campaigns/Family-Community/Adoption-from-Foster-Care 

● Child Car Safety Campaign 

○ Dates: 6/6/23 - 11/29/23 

■Hot Cross Buns- English (0:30) 

■Kiddie Music - English (0:30) 

Dates: 6/6/23 - Present 

■Sour Note - English (0:15)  

This campaign encourages parents and caregivers to correctly buckle up their kids in the right 
seat for their age and size by reminding them of the importance of getting the big stuff, like car 
safety, right.  See more at: https://www.adcouncil.org/campaign/child-car-safety 

● Distracted Driving Prevention Campaign  

○ Dates: 6/6/23 - Present  

https://www.adcouncil.org/campaign/child-car-safety


■Messages Unseen - English (0:30)  

■School Drive - English (0:30) 

■Just Don’t - English (0:30) 

Messaging while driving—whether sending a text, commenting on a photo, or connecting 
with friends via an app—is dangerous. But even though 94% of Americans recognize it’s 
dangerous to send a text while driving, and 91% recognize it’s dangerous to read one, many 
people still do it. To address the disconnect between awareness and behavior, our campaign 
addresses the fact that people are personally engaging in a behavior that they know is 
dangerous. The campaign reminds drivers from 16 to 34 that no one is special enough to 
message while driving.  See more at: https://www.adcouncil.org/campaign/distracted-driving-
prevention 

● Drug Impaired Driving Prevention Campaign  

○ Dates: 6/6/23 - Present  

■ Did I Get Lost In The Music - English (0:30)  

Although several states have legalized marijuana use, driving when impaired by any 
substance remains illegal in all 50 states and in Washington, D.C.  Many marijuana users 
don’t see a problem with driving after use, but research shows marijuana can slow reaction 
time, impair judgment of distance, and decrease coordination - all skills necessary for the 
safe operating of a vehicle.  Our campaign targets young men aged 18 to 35, many of whom 
reject the common stereotypes of marijuana users - and reminds viewers that if you feel 
different, you drive different. Don't drive high.  See more at: https://www.adcouncil.org/
campaign/drug-impaired-driving-prevention 

● Ending Hunger Campaign 

○ Dates: 6/6/23 - 10/27/23 

■ I Am Hunger - English (0:30)  

■ I Am Hunger 2 - English (0:30) 

As the largest hunger-relief organization in the U.S., Feeding America is working to make sure 
people have enough food to realize their potential. The Feeding America network of food banks 
feeds millions of families each year, especially during times of disasters and national 
emergencies. PSAs encourage audiences to visit FeedingAmerica.org to learn more about how 
they can help families in need. 

● Heat Stroke Prevention Campaign 

○ Dates: 6/6/23 - Present 

■Catchy Song - English (0:15)  

■ If A Baby - English (0:30) 

■Weather Report - English (0:30) 

Parked cars get hot, fast – and can be deadly. A child’s body temperature rises 3-5 times faster 
than an adult’s does, and even at temperatures as low as 60°F, a child that has been forgotten 
or left behind or gained access to a parked car can be at risk of heatstroke within minutes. This 
campaign reminds families with children that these tragedies can happen to anyone, but they 
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are always preventable.  See more at: https://www.adcouncil.org/campaign/heatstroke-
prevention     

● NC VoteRiders 

○ Dates: 1/5/23 - Present 

■ Identification - English (0:30)  

VoteRiders is a non-partisan, non-profit organization with a mission to ensure that all citizens are 
able to exercise their freedom to vote. VoteRiders informs and helps citizens to secure their 
voter ID as well as inspires and supports organizations, local volunteers, and communities to 
sustain voter ID education and assistance efforts. See more at voteriders.org. 

● Saving For Retirement Campaign 

○ Dates: 6/6/23 - Present 

■Real Self Care - English (0:30)  

People 50 and older are the fastest growing age segment in America, and they can expect to 
pay for a longer retirement. Yet nearly seven in 10 Americans approaching retirement having 
less than a year’s income saved.  Since 2017, we have empowered adults 45 to 60 to prepare 
for their retirement. See more at: https://www.adcouncil.org/campaign/saving-for-retirement 

● Texting and Driving Prevention Campaign 

○ Dates: 8/11/22 - Present 

■School Drive - English (0:30)  

To address the disconnect between awareness and behavior, our campaign addresses the fact 
that people are personally engaging in a behavior that they know is dangerous. The campaign 
reminds drivers from 16 to 34 that no one is special enough to message while driving.  https://
www.adcouncil.org/campaign/texting-and-driving-prevention 

 ● Type 2 Diabetes Prevention Campaign 

○ Dates: 6/6/23 - Present 

■Remote Control - English (0:30)  

■Warning App - English (0:15) 

More than one in three American adults have prediabetes and are at high risk of developing type 
2 diabetes —a serious health condition that can lead to a heart attack or stroke. Of these 
individuals, more than 80% of people with prediabetes don't know they have it.Thankfully, the 
vast majority of people with prediabetes can take steps to reduce their risk. Through weight loss, 
diet changes, and increased physical activity, prediabetes can often be reversed.  See more at: 
https://www.adcouncil.org/campaign/type-2-diabetes-prevention 
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● Wildfire Prevention Campaign  

○ Dates: 8/11/22 - 1/5/24 

■Smokey Bear - Isabella Gomez - English (0:30)  

For more than 75 years, Smokey Bear has protected our forests and promoted wildfire 
prevention. His powerful message, “Only you can prevent wildfires,” is at the heart of America’s 
longest-running PSA campaign.  For tips on safe recreation, visit BeOutdoorSafe.org and for 
more information on wildfire prevention, visit SmokeyBear.com. 

● Youth Fentanyl Awareness Campaign  

○ Dates: 6/6/23 - 10/27/23 

■Real Deal - English (0:30)  

Fentanyl is often made illegally. It's laced into other drugs, like heroin and cocaine, and used to 
make fake versions of prescription pills. Because of this, many individuals who encounter 
fentanyl have encountered it unknowingly. To increase awareness of the dangers & prevalence 
of fentanyl, this new campaign, Real Deal on Fentanyl, was created to educate young people 
13-24 and arm them with lifesaving information . The campaign also includes a distinct 
forthcoming creative effort, targeted to parents of 13–24-year-olds, to help parents also 
understand the risks posed by fentanyl, and how they can talk to their children about this issue.  
See more at: https://www.adcouncil.org/campaigns/youth-fentanyl-awareness 
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