Cumulus-Dallas

WBAP-AM

Advertiser TEXAS RANGERS CAMPAIGN (A)

Agency KATZ GROUP SALESO

Bill To KATZ GROUP SALESOD
125 WEST 55TH ST
3RD FLOOR
NEW YORK, NY 10019

Account
Executive Dallas Katz
Cantract # 30163202
Estimate # TRC / TRC / 10/10

Cescription TEXAS RANGERS CAMPAIGN

Stratus # 446100

Special 101016/V1 NEW ORDER~PM

Instructions

Conlact

New f Revision
Stari Date
End Date
Month Type
Billing Cycle

Co-op Product

Co-op

Notarized

# of Invoices
Make Goods
Income Type

Local Income Type
Competitive Code

Order Entered

New

1011716
10/14/16
Broadcast
End of Flight

No

N
1
Ask AE

Political: National Agency Issue/Non "Use
- 42200

National political agency
Political Advt#292286 Agcy#289846

n

10M10/186

1872.00

1 80 1011116 B6:00AM
TEXAS RANGERS CAMPAIGN (A) 468.00  10/14M6  10:00AM Y s | Ixpx[x[xt | | 4 Spots
Political; National A l {Non *Use" - 42200 /
o aticnal poliical agency 3276149 Al Weeks REVISED
2 80 10M1/16  10:00AM : 2040.00
TEXAS RANGERS CAMPAIGN (A} 51000  10M4H6  3:00PM Y 4 | | X | X | X | X | ] | 4 Spots
Political; National A { fion "Use" - 42200/
O ational polical agency 3276150  All Weeks REVISED
3 60 101116 3:00PM 1700.00
TEXAS RANGERS CAMPAIGN (A) 42500  10M4/16  7:00PM Y 4 | l X ] X | X | X | | ! 4 Spots
Political National Agancy |ssuefMon "Use" - 42200/ 3276151 Al Weeks REVISED
National political agency
Oclt 16 = 5612,00 Nov 16 = 0.00 Dac16=0.00 Jan 17 =0,00 Feb {7 = .00 Mar 37 =0.00
Apri7=0.00 May 17=0.00 Jun 17 = 0.00 Jut17 = 0.00 Aug 17 =000 Sep 17 =0.00
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Gross: 5612.00  Net: 5612.00 Total Due: 5612.00 12 Spots

Client Acceptance: Date:

Account Executive:
Sales / Market Manager:
Business Manager:

Traffic Manager: V5.2

ALL ORDERS SUBJECT TO THE STANDARD TERMS AND CONDITIONS ATTACHED HERETO
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STANDARD TERMS AND CONDITIONS

1. PARTIES

For purpoeses of this agresment:

{a) "Slation” shal refer to radio stallons awned and operated by Cumulus Breadeasting LLC andlor Cumulus Media Pariners LLC, the licensee(s), which will breadcast the annauncements or programs as
providad for hereunder.

(b) "Advertiser” shall mean the parson, fim, or corporation whose goods, services, or the ke are tha subject{s) of the radio lime conlracted for herein.

(c} "Agency” shall meen the adverlising agency, if any, lhat authorized the purchase of radie time from the Station.

(d) “Advertiser/Agancy” shall mean "Advertisar if an agancy is not involved with this agreement, and shall mean "Adveriicer and/or Agency” if an agency is involved wilh this agreement.

2. AGENCY AS AGENT FCR ADVERTISER
Agency acknowladges and represents that it is acting as an agent for and on behalf of Advertiser. Agency further acknowladges and represants that it has actual authorily to enter into this agreement for and on
bahalf ef Advertiser. If an agency is involved with this agreement, Agency and Advertizer shall be joinily and severally llable for all payments to ba made fo Stalion under this agreement.

3. PAYMENT AND BILLING

(a) Stalion will invoice AdvertissriAgency not less than monthly.

(b} Station's inveices for broadcasis, announcements, or ather services provided under this agreemant shall be deemed correct unless proven clherwise, and shali be, In the case of broadcasts or
announcaments, basad on Station's log,

(6} Upan Advertiser'sf/Agency’s request, Station shall fumish an affidavit or cerification of performance at the time of billing. Unless the requast is received prior to biling, the requast for an affidavit or
cerlification of performance shall not act as a condition precedent to any payment or the time of any payment called for under this agreemeni.

(d) Payment by AdveriiserfAgancy is duo on receipt of involce and is considered past dus at 30 days. Payments not made within 30 days shall bear Interest at the rale of 1% percent per month or the maximum
amount permilted by law, If less than 1% percent par month. If Advertiserfdgency falls to make payments as providad for herein, or it AdveriserfAgency falls to comply with any other provision of this
agreement, notwilhstanding any other contract provision, Station shall have the right, In addition to any other rights It may have, without notice, to cancel or suspand any broadcasfing or {o cancel this
agreemant. Station raserves the right to revoke any agency commission, in whole or in par, in the event ihat paymants are not made as provided for herein,

4. TERMINATION

Either party may terminate this agreement by giving the other party 14 days prior written nofice. If Advertiser/Agancy sc tarminates this agraement, it shall pay Slation at ihe rale on which this agresment is
based up fo the efective date of termination. If Station so terminates this agreement, Adveriiser/Agency will either agrea with Station on a satisfactery substilute day or lime for confinuance of fhe broadcast or
announcements coverad by this agreement at the rates on which this agreement Is based for such substitute fime, or if ne such agreement can be reached, AdvertiserfAgency will pay Station according to the
rales specified hereln for all breadcasts or anneuncenents previously rendered by Stalion. Sation may lerminata this agreement at any time upon breach by Advertisar/Agency. n the evant of termination
heraunder, neither parly shall be liable {o the other party otherwise than as specified in this agresment.

5, SUBSTITUTION OF PROGRAMS OF PUBLIC IMPORTANGCE OR IN THE PUBLIC INTEREST

{a) Slaiion shall have the right to cancel any broadcast or anneuncement or any portion theraof coverad by this agreement In ordsr 1o broadcast any program that Station, In its absolute discretion, deams to be
of public impertance or in Ihe public interest. In such case, Station will notify Adverliser/Agency in advance, if reasonably posesible, but if not, wilhin a reasonable lime afler such broadeasl or arnouncement has
been canceled.

{9) In the avent that any broadcast or annocuncement is cancaled under paragraph 5{a) ahove, AdvartiserfAgency and Stafion will agree on a satisfactory substilule day and time for the broadeast ar
announcement, or if no such agresment can be reached within 7 days after notica of cancellation, the breadeast or announcement will be censidered cancelad without affecting the rates ar rights praovided under
{his agreement, except thai Advertiser/Agency shall not be reguired to pay for the cancelled broadcast or annauncement.

6. FALURE TO BROADCAST

If, dus lo public emergency or necessity, restrictions imposed by law, acts of God, labor disputes, or for any other causs, Incuding mechanical, elecironic or technical breakdowns beyend Station’s contral, there
is an intemmuption or emission of any program or commercial announcement contracted to be broadcast hereunder, Station shall not ke in breach hereof, but upon agreamant wilh Advartiser/Agensy, Stafion
shall substitute a reasonable equivalent date and time for the broadcast of the interrupted or omitted pregram or commercial annsuncement. If no such substitute ime |s avallable or agroed upan between the
parties, lhe lime charges allocabla to the interrupted or omitted program or commerctal announcement will be walvad.

7. RATE PROTECTICON
Station reserves the right at any {ime, upon 30-days written notice, io changa the rates, discounts, or charges hersunder.

8. COMMERGIAL MATERIALS; INDEMNIFICATICN

(a) This agreament is not axclusive as te Advertisar's business, products, or services and Station remains free to solicit and broadcast programs or announcements of other adveriisers whether or not they are
in compelilicn with Advertiser's business, products, or servicas. AF commercial materials, audio or video tapes, programs, or other similar materials shall be fumished and delivered to Station al

Advariiser sfAgancy’s sole expensa. Such materials, together with any instructions pertaining thereto, shall be dalivered at least 48 hours in advanca of {he scheduled broadcast or announcement. All materials
furnished for broadeast shall not be confrary to the public Interest and shall conform o Station’s than-axisting program and operating policy and quality standards, and are subjact 1o Station’s prior approval and
continuing right to reject or require editing of such materials. No advertising mattar, announcemant, or program that may be dasmad, in the Station's scle discretion, injuricus or prejudicial to the publie’s infarast,
the Station, or honest advartising and reputable business in general wilj be accepted, Station may destroy or dispose of any commercial material 60 days afier the last broadcast hereundar, unless otherwise
insiructed in writing by Adverfiser/Agency.

{b) Notwithslanding Sialon's approvat rights in paragraph 8(a). Advertiser! Agency shall indemnify and hold Statton, ifs agents, employees, and officers harmless from and against all claims, damages,
obligations, lfabilities, costs and expenses, including atiorneys’ fees, that arise out of or resull from any broadcast, preparation of any breadeast, or contemplated broadcast of materials furnished by or on behalf
of AdvertiserfAgancy, or fumished by Siation at Advertisers/ Agancy's request for use in connection with commercial material, including bul not imited te those arising out of or that result from fibai, siander,
invasion of privacy rights, or infringement of any propristary rights. Advertiser/Agency warrants that all matenials fumished to Statien truly represent Adverliser's business, produsts, or services and will be free
from false cfaims or asserlions. This paragraph 8(b) shall survive cancellation or termination of this agreement.

9. DISPUTES

Any discrepancy, dispute, or disagreement by Advertiser/Agency wiih any broadcast, announcement, pregram, er cther service provided by Station hereunder or related 1o the amount charged by Station for
sama shall be reporied to Statfon in wriling within 20 days from the date of the invoice relaling {o sams, time being of the essencs. Failure to repart such discrapancy, dispule, or disagresment in wriling wilhin
such time shall constilute a walver of all claims by AdveriiserfAgency arising ot of or relaled to such discrepancy, disputs, or disagreement.

10. GENERAL

{a) This agreement is subjact to the terms of the licenses held by Station and is further subject te all federal, state, and municlpat laws and regulalions now in force or thal may be enacted In the future, including
put not limiled te the Rules and Regu'falions of the Federal Communicalions Commission and its dacisions, aclions, and orders when acling under its quasi-legislative powers.

{b) This agreement, including the rights and obligations undar it, may not be assigned or transferred without first ebialning Station’s written consent, nor may Station be required to broadcast hersunder for the
benefit of any Advertiser/ Agency other than those named on the face of this agreement.

{c) In the evant of a breach by Station, Advertisersfagency's exclusive remedy therefore shali be a eredit for substituted advertislng time of equal valus, and in no svent shall Station be liable for any
consequeniial, incidental, or punitive damages, or monetary damages of any type,

{d) This agreement shall be construed under and according to the laws of the State in which the Stalion’s main studioc is located. All parties hereto agree that in any action brought to enforce the obligation or
right of any party hereunder, each party consants to persona! jurisgiction and venue in any court of appropriate jurisdiction in the county or parish where the Stallon’s main studio is located,

(e) ifit becomes nacessary for Station o place Advertiser s/Agency’s account with an altormey or cofiection agency for the purpose of enforging its rights hereunder, Advartiser/Agency shall be llable to Siatlon
for reasonabie altomeys’ fees, costs, and expenses.

() All noices hereunder shall be In writing and defi d by hand or registered or certified mail and shal be deemed given when delivered in person or, if mailed, on the second business day after the date of
the mailing. Any notice hareundsr shall be sufficient if given to aithar Advertiser or Agency.

(g) If any provision of ihis agreement shall ba adjudged by a court to be void or unenforceable, such adjudication shall not affact the validity or enforceability of any other provision of this agresment.

(h) The provisions hereof constilute the ertire agreement between the parties and suparsede any and all other transactions, negoliations, or representations whatscever as 1o the broadcast or announcements,
or the parties’ fights and obligafions hereunder, and shall not be medified except in witing.

(i) This Stalicn does not disciminale in the sale of adverlising time, and wiil accapt no adverlising which is placed with an intent to discriminate on the basis of race, gender or ethnicity. Advariiser heraby
certifias that It is not buying breadceasting air time under this adverising sales agreament for a discriminatory purpose, including but not limited to decisions not fo place advaréising on particular stalions on the
basis of race, gender, national origin or ancesliry.

STANDARD TERMS AND CONDITIONS
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CONT#
REP
TO

FM
OFF
AGY
ADDR

BYR
ADV
PDT
FLT

Oct 10, 16

30163202 Mod# Ver#1
WW1 National
WBAP-AM (Dallas-Ft Worth, TX)
MEGAN DEEB

DALLAS

Katz Media Group

125 West 55th Street 3rd Floor
New Yorik, NY 10019

(Last =)

Helen Hanratty

TEXAS RANGERS CAMPAIGN
Texas Rangers Campaign
QOct 10,16 - Oct 16, 16

DDS CONT# ©

C/P/E:

TRC /TRC /10/10

SALESPERSON FAX#

PH #

* REP ORDER COMMENT *

**10/10/2016 3:29:00 PM: *NEW ORDER* PLEASE CONFIRM RECEIPT ONLINE OR BY EMAIL AT

JANELLE.ALBERT@KATZRADIOGROUP.COM WITHIN 48 HOURS. THANK YOU!
** 10/10/2016 3:29:00 PM: All Billing for this order is in Net dolfars--Net orders exclude the agency 15% commission,
**10/10/2016 3:29:00 PM: NEW ORDER, PLEASE NOTE THIS ORDER IS NET BILLING., THANK YOU!

** 10/10/2016 3:29:00 PM: THIS IS A KATZ MEDIA GROUP ORDER. ALL BILLING SHOULD BE SENT TG KATZ
MEDIA GROUP 125 W 55TH ST./NY,NY 10019. KATZ MEDIA GROUP IS NOT LIABLE FOR PAYMENT.

MC | LN DAYS TIME LEN! EFFECTIVE DATES |# OF|NPW| RATE TOT
WKS SPTS
FLIGHT 1
1.1 MTWTF.. 6A - 10A 80 | 10/10/2016 - 10/14/2016 | 1W 4 $468.00 4
1.2 MTWTF.. 10A - 3P 60 | 10/10/2016 - 10/14/2016 | 1W 4 $510.00 4
1.3 MTWTF.. 3P - 7P 60 | 10/10/2016 - 10/14/2016 | 1W 4 $425.00 4
* WEEKLY FLIGHT TOTALS * 12| $5,612.00
| {
" Oct16
SPOTS 12
CASH 5612.00
TRADE 0.00
NSL 0.00 )
TOTAL 5612.00 N
TOTAL
SPOTS 12
CASH 5,612.00;
TRADE 0.00
NSL 0.00
TOTAL o 5.612.00




Oct 10, 16
CONT# 30163202 Mod# Ver#1 (Last=) DDS CONT# 0
REP WW1 National C/PIE: TRC/TRC/10/10

** Competitive Comments **

SVC:
Demo Adults 35+

Nondiscrimination -Paragraphs 49 and 50 of the United Slates Federal Communications Commission's Report and Order No. 07-217 provides
that broadcast siations' advertising contracts will not discriminate on the basis of race or ethnicity, and must contain nondiscrimination clauses.
Consistent with this order, Katz Communications, Inc. {including any subsidiary or division of Katz) does not discriminate in any broadcast
advertising contract on the basis of race or ethnicity and evaluates, negotiates and completes its broadcast advertising contracts without regard
to race or sthnicity.




NAB Form PB-17 Issues

AGREEMENT FORM FOR
NON-CAN DIDATE/ISSUE ADVERTISEMENTS

‘Station and. Location'

¥ AT a0

Date

Lohell

I, fbalﬂ"\} [V\MFB

do hereby request stahon time conccmmg the followmg issue:

Tow>

ﬂ_aw.};—ca é)vl\pdk fleesemdon

Time of Day, .

Retatien.er

Davs

Class

Tilwgbﬂer

Jiymhss

folt

/)b —

3EE

P TCA<\

p/1 6

e

. Total Charges:

2508 °°

This broadcast timte will be used by:__ Ve« €5 ! Keer The flarssacs

Does the programming (in whole or In part) communicate “a
message relating to any political matter of national importance?”

T No

[ Yes

Copyright © 201 | by the National Associalion of Broadcasiers. May Not Be Capied, Reproduced, or Fusther Distributed.




NASB Form FB-17 Issues

For programming that “communicates a message relating to any political matter of national
importance,” list the name of the: legally qualificd candic!atc{s);_the programming refers to, the
office(s) being sought and thie date(s) of the election(s) (if applicable):

For programming that “communicates a message relating to.any political matter of national
importance,” attach Agreed Upon Schedute (Page 3)

1 represent that the-payment for the above described broadeast time has been famished by:

Va%fﬂéisr')cuLp The Largars

and you are authorized to announce the time as paid for by such person or entity, The entity

furnishing the payment, if o

er than an individual person, is:

D a.corporation; L1 a committee; E] an assoclation; L_..] or other unincorporated group,

The names, offices, and addresses of the chicf executive officers, directors, and/or authorized
agents of the entity are named below. {(may be attached separately);

advertisement(s), For the above-stated broadcast(s), I aiso a
ueabo ) gree to prepare a seri
transcript, or tape, which will be delivered to the st;lion at least I.& Loty P
before the time of the scheduled broadcasts, '

Lo/ioffb

Dale

212055842

Erifire Contact Phone Number
E(_ TO BE SIGNED By STATION REPRESENTATIVE
Ac

} h | D.Aweptedlni’art O Rejected
iy S T Lanc fopa

Z Signaturs - Printed Name Tiile
Copyright mllwhwwwofw MﬂNﬂhmwwww
2




NAR Farm P3-17 bssues

AGREED UPON SCHEDULE

For AH Issue Advertisement*e That Communimte a Meéssage Relating to Any
Political Mattcr of Nationnl Importance

Br(;adcaﬁt Timé of Day; :
Length Rotation.or Days. Class. Times per. Number
. Pa_c;kage Week of Weeks
In{ L o/ l/
[olhpll |
Seq  atbaches

Total Charges:

%2,5’_,)0 A =

AFTER AIRING OF BROADCASTS:

Attach invoices or Schedule Run Summary to this Form showing:

(1)actual air time and charges for each spot;

(2)the date(s), exact-time(s) and reason(s) for Make-Good(s), if any; and
(3)the amount of rebates given-(identify exact date, time, class of broadcast and
dollar amount for each rebate) :f any.

Note- Because the FCC requires thatthe pnlltical file coantain the
‘actual times the spots air, that information should be included in the
file as soon as possible. If that information is only generated monthly,
the file should include the name of a contact person who can provide
the times that specific spots aired,

Copyright© 2011 by the National Association of Broulcasters, May Not Be Copied, Reproduced, or Further Blstributed,
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