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In accordance with 47 CFR 73.3526 (e)(11)(i) of the Federal Communications Commission’s rules1, the 
station has prepared this report to identify the programs that have provided the station’s most 
significant treatment of community issues during the preceding three-month period. 
 
Section I: Issues 
 

1. Serving Hawaii’s ethnic populations - Asians comprise 57% of Hawaii’s total population. 
Japanese comprise the second largest segment of Hawaii’s population, representing 33% of all 
Asians and 23% of Hawaii’s total population. Coverage of Filipino and Japanese news and 
subjects, as well as other ethnic cultural events keeps Hawaii’s ethnic population in touch with 
information of importance to them and helps preserve cultural ties.  
 

2. Aging Population – Hawaii’s senior population is increasing dramatically and the elderly are in 
need of services. Providing education about the resources available to them is important. 

 
3. Covid 19 Pandemic – The pandemic affects everyone, but those with existing medical problems 

and the elderly are the most vulnerable. It is important to provide viewers with up-to-date 
information about the disease and resources available. 

 
1 73.3526(e)(11)(i) TV Issues/Programs lists. For commercial TV and Class A broadcast stations, every three months 
a list of programs that have provided the station’s most significant treatment of community issues during the 
preceding three months period. The list for each calendar quarter is to be filed by the tenth day of the succeeding 
calendar quarter (e.g., January 10 for the quarter October-December; April 10 for the quarter January-March, etc.) 
The list shall include a brief narrative describing what issues were given significant treatment and the programming 
that provided this treatment. The description of the programs shall include, but not be limited to, the time, date, 
duration, and title of each program in which the issue was treated. The lists described in this paragraph shall be 
retained in the public inspection file until final action has been taken on the station’s next license renewal 
application. 
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Section II: Programs Responsive to Issues 
 

1. Serving Hawaii’s ethnic populations 
 

a. Station produced 30-second Japanese Word of the Day segments with the goal of 
promoting a wider understanding of Japanese culture by introducing Japanese words 
and phrases. 
 

i. Iranai (10/1/20-10/22/20) aired 18x 
ii. Kowai (10/26/20-10/31/20) aired 4x 

iii. Oishii/Oishikunai (11/3/20-11/27/20) aired 23x 
iv. Kakkoii (12/1/20-12/26/20) aired 21x 

 
b. Station produced 1:00 On the Table segments to explore the origin and meaning behind 

various ethnic foods in Hawaii. 
 

i. Oinari (10/1/20-10/2/20) aired 3x 
ii. Vietnamese Bittermelon Soup (10/3/20-11/1/20) aired 52x 

iii. Southern Green Beans and White Potatoes (11/5/20-11/29/20) aired 48x 
iv. Pork Adobo (12/2/20-12/27/20) aired 48x 

 
c. Station produced Naruhodo segments to explain the meaning behind cultural traditions 

in Hawaii. 
 

i. Omotenashi (10/1/20-10/11/20) aired 15x 3:40 segments. 
ii. Ketsuekigata (10/12/20-10/26/20) aired 14x 5:00 segments 

iii. Okinawa (10/26/20-11/15/20) aired 29x 3:45 segments 
iv. Omamori (11/16/20-12/6/20) aired 30x 2:45 segments 
v. Japanese Superstitions (12/7/20-12/27/20) aired 31x 2:30 segments 

vi. Ozoni (10/28/20-12/31/20) aired 7x 3:30 segments 
 

2. Aging Population 
 

a. Station created a Senior Resource Center page on its website and promotes the Senior 
Resource Center page over the air. Aired 9x 15-second promos for the Senior Resource 
Center from 10/10/20-12/26/20. 



 
b. Station produced a 3:00 segment titled The Wisdom of Hawaii’s Elders, profiling 

members of Hawaii’s elderly population. 
 

i. Gerald Saito (10/1/20-10/19/20) aired 36x 
ii. Ted Nishijo (10/20/20-11/15/20) aired 47x 

iii. Tom Adachi (11/16/20-12/13/20) aired 49x 
iv. Dana Anderson (12/15/20-12/31/20) aired 29x 

 
3. Covid-19 
 

a. The state of Hawaii and the business community partnered together to create a website 
with more detailed information about Covid in Hawaii. Station promoted the 
COVIDPAU.ORG website on its KIKU Community Calendar.  

i. Aired 20x 30-second announcements from 10/1/20-10/13/20 
ii. Aired 27x 60-second announcements from 10/14/20-10/23/20 

iii. Aired 72x 60-second announcements from 12/1/20-12/31/20 
 

b. Station supported Hawaii Restaurant Week, an initiative to help restaurants struggling 
to stay in business during the pandemic by airing a 30-second PSA encouraging people 
to dine in or take out. Station aired 94 30-second spots from 10/18/20-12/15/20. 

 
Section III: PSA Library List 
 
Below are some of the topics covered by Public Service Announcements that aired in Q4 2020. 
 

Program Title Lengths and Times Aired 
Association of Zoos and Aquariums  

Association of Zoos and Aquariums is a non-profit organization that 
promotes animal welfare, conservation efforts, and scientific 
education. 

12x :30 

 
 

Autism Awareness  

The Ad Council's Autism Awareness campaign seeks to create 
awareness about autism in order to help family and friends recognize 
and understand disorders. 

3x :60; 10x :30; 1x :15 

 
 

Boys and Girls Clubs of America provide a club experience for young 
people, with a goal that all members graduate high school with a plan 
for the future, demonstrating good character and citizenship, and 
living a healthy lifestyle. 
  

8x :60; 7x :30; 5x :15 

 
 



Bullying Prevention  

The Ad Council's Bullying Prevention campaign encourages teens to 
reflect on the power of their words and actions and consider their 
long-lasting effect on others, with a goal of inspiring teens to create a 
more empathetic and inclusive culture around them. 

8x :30 

 
Girl Scouts of America                                             
Girls Scouts is a youth organization for girls in the United States that 
prepares girls to empower themselves and promotes compassion, 
courage, character, leadership, entrepreneurship and active 
citizenship. 

 12x:60; 12x :30 

 
Friends of Hawaii Charities 
Friends of Hawaii Charities is the non-profit organization that 
distributes funds generated by the PGA’s Sony Open to local charitable 
organizations. 

53x :30 

 
Shelter Pet Adoption 
Each year, millions of healthy and treatable dogs and cats need help 
finding a home. Shelter Pet Adoption encourages Americans to find 
pets in shelters and rescue groups.  

             12x 60x 

 
 


