
List of Issues for Q1 2021 
KIKU-TV 

Honolulu, Hawaii 
 
 
In accordance with 47 CFR 73.3526 (e)(11)(i) of the Federal Communications Commission’s rules1, the 
station has prepared this report to identify the programs that have provided the station’s most 
significant treatment of community issues during the preceding three-month period. 
 
Section I: Issues 
 

1. Serving Hawaii’s ethnic populations - Asians comprise 57% of Hawaii’s total population. 
Japanese comprise the second largest segment of Hawaii’s population, representing 33% of all 
Asians and 23% of Hawaii’s total population. Coverage of Filipino and Japanese news and 
subjects, as well as other ethnic cultural events keeps Hawaii’s ethnic population in touch with 
information of importance to them and helps preserve cultural ties.  
 

2. Aging Population – Hawaii’s senior population is increasing dramatically and the elderly are in 
need of services. Providing education about the resources available to them is important. 

 
3. Covid19 Pandemic - The pandemic affects everyone, but those with existing medical problems 

and the elderly appear to be most vulnerable. Providing viewers with up-to-date information 
about the disease and resources available is important. 

 
4. Economy – Hawaii has one of the highest costs of living in the country, at approximately 65% 

higher than the national average. Costs for housing, utilities, groceries, and health run between 
50-150% higher than the national average. 

 

 
1 73.3526(e)(11)(i) TV Issues/Programs lists. For commercial TV and Class A broadcast stations, every three months 
a list of programs that have provided the station’s most significant treatment of community issues during the 
preceding three months period. The list for each calendar quarter is to be filed by the tenth day of the succeeding 
calendar quarter (e.g., January 10 for the quarter October-December; April 10 for the quarter January-March, etc.) 
The list shall include a brief narrative describing what issues were given significant treatment and the programming 
that provided this treatment. The description of the programs shall include, but not be limited to, the time, date, 
duration, and title of each program in which the issue was treated. The lists described in this paragraph shall be 
retained in the public inspection file until final action has been taken on the station’s next license renewal 
application. 



Programs Responsive to Issues for Q1 2021 
KIKU-TV 

Honolulu, Hawaii 
 
Section II: Programs Responsive to Issues 
 

1. Serving Hawaii’s ethnic populations 
 

a. Station produced 30-second Japanese Word of the Day segments with the goal of 
promoting a wider understanding of Japanese culture by introducing Japanese words 
and phrases. 

i. Akemashite Omedetou (1/4/21-1/9/21) aired 6x 
ii. Okagesamade (1/11/21-1/31/21) aired 26x 

iii. Ii ne (2/1/21-2/21/21) aired 27x 
iv. Ikura Desuka (2/23/21-3/14/21) aired 25x 
v. Chiisai/Ooki (3/15/21-3/31/21) aired 16x 

 
b. Station produced On the Table segments to explore the origin and meaning behind 

various ethnic foods in Hawaii. 
i. Oyako Donburi (1/1/21-1/24/21) aired 47x 1:30 segments 

ii. Kinpira Gobo (1/25/21-2/22/21) aired 53x 1:00 segments 
iii. Kuromame (2/23/21-3/21/21) aired 49x 1:00 segments 

 
c. Station promoted cultural events in the community by producing and airing its 1:00 

KIKU Community Calendar. 
i. Hawaii Dazaifu Tenmangu Hatsumode celebration (1/1/21) aired 2x 

ii. Hawaii Daijingu Temple Hatsumode celebration (1/1/21) aired 2x 
iii. Izumo Taisha Mission Hatsumode celebration (1/1/21) aired 2x 

 
2. Aging Population 

 
a. Station created a Senior Resource Center page on its website and promotes the Senior 

Resource Center page over the air. Aired 7x 15-second promos for the Senior Resource 
Center from 1/16/21-3/20/21. 
 

b. Station promoted senior events in the community by producing and airing its 1:00 KIKU 
Community Calendar. 

i. AARP: Caregiver Web Seminar on Technology and Caregiving (1/11/21-1/24/21) 
aired 26x 

ii. AARP: Tae Kwon Do Exercise Classes (1/11/21-3/14/21) aired 95x 



iii. AARP: Caregiver Web Seminar on Music and Brain Health (1/1121-1/28/21) 
aired 30x 

iv. Hawaii Department of Commerce and Consumer Affairs National Consumer 
Protection Week Fair (2/15/21-2/28/21) aired 26x 
 

c. Station produced a 3:00 segment titled The Wisdom of Hawaii’s Elders, profiling 
Hawaii’s elderly population. 

i. Ted McAneeley (1/11/21-2/9/21) aired 58x 
ii. Howard Higa (2/10/21-3/17/21) aired 61x 

iii. Mathew Sgan (3/23/21-3/31/21) aired 18x 
 

3. Covid19 
 

a. Station provided Covid-19 information by producing and airing its 1:00 KIKU Community 
Calendar. 

i. AARP: Telephone Forum “Get Answers on the Covid-19 Vaccine” (2/1/21-
2/7/21) aired 9x. 

ii. The Caregiver Foundation “What We Know About Covid-19 We Didn’t Know a 
Year Ago” Zoom event (2/1/21-2/14/21) aired 27x 

iii. The Caregiver Foundation “Covid 19 and its Impacts on Brain Function” Zoom 
event (2/22/21-3/14/21) aired 22x 
 

4. Economy 
 

a. Friends of Hawaii Chartiies is a non-profit organization which generates funds for non-
profit endeavors in Hawaii benefiting women, children, and the needy. Its largest 
fundraiser is the Sony Open, which generates more than $1 million annually. Station 
aired 30x 30-second PSAs promoting the charitable work of FOHC (1/1/21-1/19/21) 

 
 
Section III: PSA Library List 
 
Below are some of the topics covered by Public Service Announcements that aired in Q1 2021. 
 

Program Title Lengths and Times Aired 
Association of Zoos and Aquariums  

Association of Zoos and Aquariums is a non-profit organization that 
promotes animal welfare, conservation efforts, and scientific 
education. 

11x :30; 4x :15 

 
  

 

Autism Awareness  



The Ad Council's Autism Awareness campaign seeks to create 
awareness about autism in order to help family and friends recognize 
and understand disorders. 

7x :60; 7x :30; 1x :15 

 
 

Boys and Girls Clubs of America  

Boys and Girls Clubs of America provide a club experience for young 
people, with a goal that all members graduate high school with a plan 
for the future, demonstrating good character and citizenship, and 
living a healthy lifestyle. 

12x :60; 5x :30; 9x :15 

Boy’s Town 
Encourages teens to reach out if they feel alone or isolated or alone. 
Seeks to prevent teen suicide. 

5x :60; 4x :30 

 
Girls Scouts 
Girls Scouts is a youth organization for girls in the United States that 
prepares girls to empower themselves and promotes compassion, 
courage, character, leadership, entrepreneurship and active 
citizenship. 

13x :60; 13x :30; 2x :15 

 
 

Hearing Industries Association 
One in five teenagers suffers from hearing loss. This PSA encourages 
teens to turn the volume on their devices down.   

13x :30; 6x :15 

Shelter Pet Adoption 
Each year, millions of healthy and treatable dogs and cats need help 
finding a home. Shelter Pet Adoption encourages Americans to find 
pets in shelters and rescue groups. 

14x :60 

 
 

  

 
 

  
  

 
 

  
  

 
 



 


