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Product

Cody Jenkin (R) US House

Contract Dates

Original Date / Revision

05/20/24 - 06/07/24

05/17/2405/17/24Green Beret PAC

Property Sales OfficeAccount Executive

Local St. GeorgeFred Lindstrom

Billing Cycle Billing Calendar Cash/Trade

EOM/EOC Calendar Cash

And:

KDXU-AM
750 West Ridgeview Dr. Suite 204
St. George, UT  84770
(435) 673-3579

KDXU-AM

Contract Agreement Between:

CONTRACT
Alt Order #

 / 

Contract / Revision

4855854  / 

Estimate #

Cody Jenkin (R) US House

Special Handling

Advertiser

Agy Code Product 1/2Advertiser Code

Agency Ref Advertiser Ref

Demographic

Households

Chase&Co Agency
2912 Executive Parkway Suite 200
Lehi, UT  84043

Ch*Line Start Date End Date Description
Start/End
Time Days Week Rate TypeLength

Spots/
Spots Amount

1 05/20/24 06/07/24 M-F AM Drive 6a-10a 1:00 NM 27 $945.00N KDXU
Start Date End Date Weekdays Spots/Week Rate
05/20/24 05/26/24 MTWTF-- 9 $35.00Week: 
05/27/24 06/02/24 MTWTF-- 9 $35.00Week: 
06/03/24 06/09/24 MTWTF-- 9 $35.00Week: 

2 05/20/24 06/07/24 M-F Midday 10a-3p 1:00 NM 47 $1,598.00N KDXU
Start Date End Date Weekdays Spots/Week Rate
05/20/24 05/26/24 MTWTF-- 15 $34.00Week: 
05/27/24 06/02/24 MTWTF-- 16 $34.00Week: 
06/03/24 06/09/24 MTWTF-- 16 $34.00Week: 

3 05/20/24 06/07/24 M-F PM Drive 3p-7p 1:00 NM 24 $816.00N KDXU
Start Date End Date Weekdays Spots/Week Rate
05/20/24 05/26/24 MTWTF-- 8 $34.00Week: 
05/27/24 06/02/24 MTWTF-- 8 $34.00Week: 
06/03/24 06/09/24 MTWTF-- 8 $34.00Week: 

Totals 98 $3,359.00

Time Period # of Spots Gross Amount Net AmountAgency Comm.

05/01/24 65 $2,228.00 $1,893.8005/31/24- ($334.20)

06/01/24 33 $1,131.00 $961.3506/07/24- ($169.65)

$2,855.15$3,359.0098Totals ($503.85)

Signature: Date: 

(* Line Transactions:  N = New, E = Edited, D = Deleted)
Notwithstanding to whom bills are rendered, advertiser, agency and service, jointly and severally, shall remain obligated to pay to station the amount of any bills rendered by station within the time specified and until

payment in full is received by station.  Payment by advertiser to agency or to service or payment by agency to service, shall not constitute payment to station.  Station will not be bound by conditions. printed or
otherwise contracts, insertion orders, copy instructions or any correspondence when such conflict with the above terms and conditions.  Two week advance cancellation notice is required unless otherwise specified.

powered by WideOrbit



St George * Green Beret PAC

From: Fred Lindstrom
Phone: (512) 751-5378
Email: fred.lindstrom@townsquaremedia.com

5/17/2024 1:01 PM

Flight Dates: 05/20/2024 - 06/09/2024 Radio Market: NATIONAL REGIONAL DATABASE
Demo: P 45+ Survey:  SP23 / FA22 / SP22

Geography:  State-based Custom Geo Used = UT
ScheduleDescription:
Joseph Sandholtz Chase & Co.

Format City of License County of
License

State of License Daypart Length Unit Rate Spots Average
Persons

GIs Total Cost

Radio Total $34.28 98 1,200 114,400 $3,359.00
KDXU-AM News Talk

Information
ST GEORGE WASHINGTON UT $34.28 98 1,200 114,400 $3,359.00

:60 Flight - 1 wk (05/20)
$34.28 32 1,200 37,200 $1,097.00

One Week Total $34.28 32 1,200 37,200 $1,097.00
M-F 6A-10A 60 $35.00 9 1,000 9,000 $315.00
M-F 10A-3P 60 $34.00 15 1,400 21,000 $510.00
M-F 3P-7P 60 $34.00 8 900 7,200 $272.00

:60 Flight - 2 wks (05/27, 06/03)
$34.27 66 1,200 77,200 $2,262.00

One Week Total $34.27 33 1,200 38,600 $1,131.00
M-F 6A-10A 60 $35.00 9 1,000 9,000 $315.00
M-F 10A-3P 60 $34.00 16 1,400 22,400 $544.00
M-F 3P-7P 60 $34.00 8 900 7,200 $272.00

The first demo listed is the Primary Demo.
This report was created in TAPSCAN using the following Radio information: NATIONAL REGIONAL DATABASE;  SP23 / FA22 / SP22; State-based Custom Geo Used = UT; Multiple Dayparts Used; P 45+; See Detailed Sourcing Page for
Complete Details.
Copyright © 2024 The Nielsen Company. All rights reserved.
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Agency: Chase Media Group
Advertiser: Green Beret PAC
Product: Cody Jenkin (R) US House
Flight: 5/20/24-6/7/24

DocuSign Envelope ID: 9E6D0F3C-9ED6-4A03-9653-49E07AB8163E

5/17/2024



St George * Green Beret PAC

From: Fred Lindstrom
Phone: (512) 751-5378
Email: fred.lindstrom@townsquaremedia.com

5/17/2024 1:01 PM

Schedule Grand Totals: 3 Weeks
Stations Format City of License County of License State of License Unit Rate Spots Average Persons GIs Total Cost

Radio Total $34.28 98 1,200 114,400 $3,359.00
KDXU-AM News Talk

Information
ST GEORGE WASHINGTON UT $34.28 98 1,200 114,400 $3,359.00

KREC-FM Adult Contemporary BRIAN HEAD IRON UT $0.00 0 0 0 $0.00
KSUB-AM News Talk

Information
CEDAR CITY IRON UT $0.00 0 0 0 $0.00

KXBN-FM Pop Contemporary
Hit Radio

CEDAR CITY IRON UT $0.00 0 0 0 $0.00

KCIN-FM Country CEDAR CITY IRON UT $0.00 0 0 0 $0.00
KXFF-FM Adult Hits COLORADO CITY MOHAVE AZ $0.00 0 0 0 $0.00
KHKR-AM All Sports WASHINGTON WASHINGTON UT $0.00 0 0 0 $0.00

Accepted by Station Date

Accepted by Client Date

This station does not discriminate in the sale of advertising time and will accept no advertising which is placed with an intent to discriminate on the basis of race, gender or ethnicity. Advertiser hereby certifies that it is not buying broadcasting air
time under this advertising sales contract for a discriminatory purpose, including but not limited to decisions not to place advertising on particular stations on the basis of race, gender, national origin or ancestry.

The first demo listed is the Primary Demo.
This report was created in TAPSCAN using the following Radio information: NATIONAL REGIONAL DATABASE;  SP23 / FA22 / SP22; State-based Custom Geo Used = UT; Multiple Dayparts Used; P 45+; See Detailed Sourcing Page for
Complete Details.
Copyright © 2024 The Nielsen Company. All rights reserved.
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Detailed Sourcing Summary
Radio Market: NATIONAL REGIONAL DATABASE

Survey: Average of Nielsen Radio Spring 2023, Nielsen Radio Fall 2022, Nielsen Radio Spring 2022
Geography: State-based Custom Geo Used = UT

Daypart: Multiple Dayparts Used

......................................................................................................................................................................................................................
Demo/Intab/Population:

Population Intab
Age/Gender Avg Daily Avg Weekly Avg Daily Avg Weekly
Adults 45+ (Primary) 1,103,600 1,103,600 1,668 1,635

......................................................................................................................................................................................................................
Stations: User Selected

Additional
Notices:

......................................................................................................................................................................................................................
Estimates reported for dayparts which start and end between 12m and 5a are based on the 5a-5a broadcast day. Estimates for all other dayparts are based on the 12m-12m calendar day.
Stations qualify to be reported if they have received five or more minutes of listening in a single quarter-hour in at least 1 in-tab diary in the market, Monday-Sunday Midnight-Midnight (total week), during
the survey period. Encoded stations qualify to be reported if they have received credit for five or more minutes of listening within a quarter hour from at least one PPM Panelist during the Monday - Friday
6am - Midnight daypart for the survey period.
Estimates are derived from the diaries that provided the audience data for the Nielsen Radio Market Report and are subject to the qualifications and limitations stated in that Report. PPM estimates are
derived from the PPM technology and methodology and are subject to the qualifications and limitations stated in that Report. The TAPSCAN Web software product is accredited by the Media Rating
Council and reports both accredited and non-accredited data. For a list of the accredited and non-accredited Nielsen radio markets and data available through TAPSCAN, click here:
http://www.arbitron.com/downloads/MRC_Accredited_Services_Markets.pdf

The Reach and Frequency Model utilized by Nielsen is formulated on the bases of the Harris Model, a Linear Frequency reach-and-frequency model, and the Slide Rule audience (cume) growth model.
Audience estimates for digital audio reflect listening in PPM-measured areas only.

PPM ratings are based on audience estimates and are the opinion of Nielsen and should not be relied on for
precise accuracy or precise representativeness of a demographic or radio market.

Report: Copyright 2008 Nielsen. Software: Copyright 2008-2020 Nielsen. Nielsen Radio Data: Copyright 2022-2023 Nielsen. All rights reserved. For use pursuant to a license from The Nielsen Company. Subject to the limitations and
qualifications disclosed in the data and reports.
TAPSCAN is a mark of TAPSCAN Inc. used under license. Nielsen and the Nielsen logo are trademarks or registered trademarks of CZT/ACN Trademarks, L.L.C.
Copyright © 2024 The Nielsen Company. All rights reserved.
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