A hm(“v\m ner Company

July 7, 2015

Re: Certificates of Compliance for the Children’s Television Act of 1990
Dear Affiliate:

As of January 1, 1992, the Federal Communications Commission’s rules (“FCC Rules”) implementing
the Children’s Television Act of 1990 (“Act”) require cable operators to maintain certain records
regarding their compliance with advertising limits imposed on children’s television programming,
Accordingly, Turner Network Sales, Inc. provides the attached Turner Entertainment Networks’
certificates of compliance for 2™ Quarter 2015. Please note that the Act’s advertising limits are
inapplicable to CNN, Headline News, TBS, Turner Classic Movies, TNT, TruTV, CNNI, and CNNE
as these networks do not carry children’s programming. If there are any changes in the programming
policies of these networks, we will provide you with updated certifications reflecting such changes.

To comply with the FCC Rules, please place the attached certificates of compliance in your system’s
public file(s) no later than the tenth day of the current quarter following the quarter in which the
programming aired.

For your convenience, the certificates of compliance are also available online for your review.
Please follow these steps in order to download the certificates:

1. Go to the Turner Resources web site at www.TurnerResources.com. [Note —if you
do not have a user ID and password, you will need to register online with the web
site.]

2. From the homepage for TurnerResources.com, you will find the Children’s
Television Programming certificates of compliance by clicking on a “link” called
“FCC Compliance.”

If you have any questions, please contact me at (404) 827-3395 or e-mail sherry kangalee-
carter@turner.com. Thank you for your continued carriage of the Turner networks.

Kindest Regar

<§_\ X,Q e (e

: ‘—"Sﬁeuy Kangalee-Carter
Contracts Administrator

Attachments

Turner Network Sales, Inc.
1050 Techwood Drive = Atlanta. GA 30318-5604 «  404.827.2250
471721



CARTOON NETWORK
CERTIFICATE OF COMPLIANCE WITH COMMERCIAL LIMITS
FOR CHILDREN’S PROGRAMMING

I, Toni Millner, in my capacity as Assistant General Counscl and Vice President — Kid Vid
Compliance for Turner Broadcasting System, Inc. (“Turner™), hereby certify to the best of my intormation,
knowledge, and belief, that the following information is accurate for the period from April 1, 2015, to June
30, 2015:

1) [ am familiar with the statutory limits of the Children’s Television Act of 1990 (the “Act”) and the FCC
rcgulations implementing thosc limits (no more than |2 minutes per hour of commercial matter may be
telecast during children’s programming* on weekdays, and no more than 10 "2 minutes per hour on
weekends).

2) Turner treated all of the programs telecast on the Cartoon Network, a 24-hour program service, as
“children’s programming” for the purposes of the commercial limits set forth in the Act, except for its
telecast in the “Adult Swim” block of programming created for an adult audience that airs Jate night
seven days a week.** The Adult Swim block contains hourly warnings to notify and remind viewers
that the content is intended for an adult audience, and is not considered “children’s programming”
subject to the commercial limits set forth in the Act. On a weekly basis, therefore, approximately 98
hours of television programming were treated as “children’s programming’ for the purposes of the
commercial limits set forth in the Act.

3) Turner has, as a standard practice, formatted and telecast all of the programs carried on the Cartoon
Network during the period noted above within the commercial limits set forth in the Act, to the extent
applicable to the prograimming.

4) To the best of my information, knowledge and belief, there were no instances in which the commercial
limits were exceeded during the period noted above.

Certified by me this 6" day of July, 2015.

)

9—1“/1& ' ho Qe”' A
Toni Millner
Assistant General Counsel and
Vice President - Kid Vid Compliance
Turner Broadcasting System, Inc.

*“Children’s programming” for the purposes of the commercial limit means “programs originally produced and
broadcast primarily for an audience of children 12 years and under.”

+#During this period. the ~Adult Swim" block of programming aired from 8 p.m. to 6 a.m.. 7 nights a week.

22254411



BOOMERANG
CERTIFICATE OF COMPLIANCE WITH COMMERCIAL LIMITS
FOR CHILDREN’S PROGRAMMING

I, Toni Millner, in my capacity as Assistant General Counsel and Vice President — Kid Vid
Compliance for Turner Broadcasting System, Inc. (“Turner™), hereby certify to the best of my information,
knowledge, and belief, that the following information is accurate for the period of April |, 2015, to June 30,
2015:

1) 1am familiar with the statutory limits of the Children’s Television Act of 1990 (the “Act”) and the
FCC regulations implementing those limits (no more than |2 minutes per hour of commercial matter
may be telecast during children’s programming* on weekdays, and no more than 10 /% minutes per
hour on weekends).

2) Turner has treated all of the programs telecast on Boomerang as “children’s programming” for the
purposes of complying with the commercial limits sct forth in the Act.

3) Turner has, as a standard practice. formatted and telecast all of the programs carricd on the Cartoon
Network during the period noted above within the commercial limits set forth in the Act, to the extent
applicable to the programming.

4} To the best of my information, knowledge and belief, there were no instances in which the
commercial limits were exceeded during the period noted above.

Certified by me this 6 day of July, 2015. .

s Il
Toni Millner

Assistant General Counsel and

Vice President - Kid Vid Compliance

Turner Broadcasting System, Inc.

* ~Children’s programniing” for the purpose of the commercial limits means programs originally produced and telecast for an
audience of children 12 years and under

2225441.1



Kerry Brockhage

Senior Vice President & Chief Counsel
Content Distribution

30 Rockefeller Plaza - 1221 Campus
Office 27A26

New York, NY 10112

212-664-3313 NY Tel
kerry.brockhage@nbcuni.com

NBCUniversal

July 10, 2015

RE: Certification of Compliance with Children’s Television Act 1990
Q2-2015 — FCC Rules 76.225 & 76.1703

This is to cettify that the NBCUniversal programming services currently known as
BRAVO, CHILLER, CLOO, CNBC, CNBC World, E!l, GOLF, MSNBC, NBC
UNIVERSO, NBCSN, OXYGEN, SYFY, THE ESQUIRE NETWORK, UNIVERSAL
HD, & USA NETWORK (and any high definition simulcast of such networks), as a
standard practice, do not format or ait any programs and/ort seties specifically designed for
children 12 and under, and, therefore, are in compliance with the commercial time
limitations of the Children’s Television Act of 1990 for the Second Quatter of 2015.

We will notify you if and when this practice changes, as requited. I hereby certify
that the foregoing is true and correct. Executed on this 10 day of July 2015.

yays)

_,..((Erly Brockhage J

NBCUniversal:1247283v1



pivot

Children’s Television Act of 1990 Certification

This is to certify that during the second quarter of the 2015 calendar year, Pivot contained no
children’s programming and was thus in compliance with the Children’s Television Act of 1990
(the “Act”) and the Federal Communications Commission rules implementing the Act (Sections
76.1703 and 76.225 of Title 47 of the Code of Federal Regulations).

Executed this 7™ day of July, 2015.
PARTICIPANT CHANNEL, INC.

. Q\M&

Name: ‘Bob Murphy
Title: CFO & Treasurer




ABS®CBN
INTERNATIONAL

In The Service Of The Filipino Worldwide

CHILDREN’S PROGRAMMING CERTIFICATION
(Second Quarter 2015)

This is to certify that the list below identifies all programs and series corisidered as children’s
programming under the Children’s Television Act of 1990 (the “Act”) aired by ABS-CBN
INTERNATIONAL's television programming service known as The Filipino Channel for the period
beginning April 1, 2015 to June 30, 2015. As a standard practice, we formatted and aired each of the
children’s programs and series so that the total commercial time (including local avails, promos for non-
educational programs and adjacent ads running before or after the program within the same clock hour)
did not exceed 10.5 minutes per hour on weekends, and 12 minutes per hour on weekdays, in
compliance with the Act and the rules and regulations of the Federal Communications Commission
(FCC). None of the following programs or series included any commercial spots that contained
references to, characters or actors from, or that offered products related to, the underlying program or
series.

Children’s programs aired on The Filipino Channel during the second quarter of 2015:

SUPERBOOK CLASSIC
SUPERBOOK REIMAGINED
WANSAPANATAYM
LUV U
MATANGLAWIN

Name 7/ Olifia de Jesus.XT
Positign: Managing Director
Date: July 09, 2015




ABS @ CIBN
INTERNATIONAL

In The Service Of The Filipino Worldwide

CHILDREN’S PROGRAMMING CERTIFICATION
(Second Quarter 2015)

This is to certify that the list below identifies all program/s considered as children’s programming under
the Children’s Television Act of 1990 (the “Act”) aired by ABS-CBN INTERNATIONAUs television
programming services known as Filipino On Demand for the period beginning April 1, 2015 to June 30,
2015. As a standard practice, we formatted and aired the children’s program/s so that the total
commercial time (including local avails, promos for non-educational programs and adjacent ads running
before or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Act and the rules and
regulations of the Federal Communications Commission (FCC). None of the following programs or series
included any commercial spots that contained references to, characters or actors from, or that offered
products related to, the underlying program or series.

Children’s program/s aired on Filipino on Demand during the second quarter of 2015:

-None-

livia de Jesus<,
anaging Director

Daté: July 09, 2015




2077 Convention Center Concourse
Suite 300 | Atlanta, GA 30337
770.692.9031 | aspire.tv

S TE

July 1, 2015

RE: Children’s Programming Certification

Dear Affiliate:

This is to certify that ASPiRE programming service (the “Service™), to the extent it airs children’s
programming as defined under 47 CFR 76.255 of the rules and regulation of the Federal Communications
Commission, has aired no more than 10.5 minutes of commercial matter per hour on the weekends, and
no more than 12 minutes of commercial matter per hour on weekdays during children’s programming, and
is otherwise in compliance with the Children’s Television Act of 1990.

The following sets forth children’s programming aired on the Service through and including the Second
Quarter of 2015: None.

Best regards,

Sentor Direttor, Business Affairs



