














 
 
 
 
 
 
 

GREAT AMERICAN COUNTRY 
CHILDREN’S PROGRAMMING CERTIFICATION 

 
 
 
 On behalf of Great American Country, I hereby certify that Great American Country has 

fully complied with the provisions of the Children’s Television Act of 1990 (the “Act”) and the 

rules and regulations of the Federal Communications Commission (the “FCC”) promulgated 

thereunder for the First Quarter of 2016. 

Specifically, Great American Country did not broadcast any children’s programming 

during the First Quarter of 2016. 

This certification was executed this 8th day of April, 2016.   

 
 

Signature: 
 
  
      Name:  Cynthia L. Gibson 
      Title:  EVP, CLO & Corporate Secretary 
 



 

 
 

A Crown Media Holdings, Inc. Company 
Leslie Park 

lesliepark@crownmedia.com 
12700 Ventura Boulevard, Studio City, CA 91604 

Ph: 818.755.1217   Fx: 818.755.2461 
 

 
 
 
0BCHILDREN’S PROGRAMMING CERTIFICATION 

 
FIRST QUARTER 2016 

 
 
 
 
 

This is to certify that Hallmark Channel and Hallmark Movies & Mysteries were 
in compliance with the rules and regulations as described in the Children’s Television 
Act of 1990 during the first quarter of 2016. 

 
Executed this 1st day of April, 2016.   

  
 
 
 

       
____________________________ 

      Charles Stanford 
      Executive Vice President 
      Legal and Business Affairs and 
      General Counsel 
      Crown Media Holdings, Inc. 
 



 
 
 
 
 
 
 

HOME & GARDEN TELEVISION 
CHILDREN’S PROGRAMMING CERTIFICATION 

 
 
 
 On behalf of Home & Garden Television, I hereby certify that Home & Garden 

Television has fully complied with the provisions of the Children’s Television Act of 1990 (the 

“Act”) and the rules and regulations of the Federal Communications Commission (the “FCC”) 

promulgated thereunder for the First Quarter of 2016. 

Specifically, Home & Garden Television did not broadcast any children’s programming 

during the First Quarter of 2016. 

This certification was executed this 8th day of April, 2016.   

 
 

      Signature:  
 
      Name:  Cynthia L. Gibson 
      Title:  EVP, CLO & Corporate Secretary 
 









 
 

 
ONE World Sports 

420 Lexington Avenue, Suite 1620 
New York, New York 10170 

 

CHILDREN’S PROGRAMMING CERTIFICATION 

1st Quarter 2016 (January 1, 2016 to March 31, 2016) 

 

 This is to certify that it is the standard practice of ONE World Sports to format and air children’s 

programming in compliance with the Children’s Television Act of 1990, codified at 47 U.S.C. § 303a (the 

“Act”), and the Federal Communications Commission rules implementing the Act, including 47 C.F.R.  §§ 

76.225 and 76.1700.   

 

 During the period of January 1, 2016 through March 31, 2016, ONE World Sports did not air any 

children’s programming,  

 

 This certification and true and correct to the best of my knowledge. 

 

Executed this 1st day of April, 2016. 

 

 

Signature:     Randy B. Brown 

  Randy Brown 
Executive Vice President, Distribution 

  ONE World Sports 
  (310) 869-5267 



















 
 
 
 
 
 
 

TRAVEL CHANNEL 
CHILDREN’S PROGRAMMING CERTIFICATION 

 
 
 
 On behalf of Travel Channel, I hereby certify that Travel Channel has fully complied 

with the provisions of the Children’s Television Act of 1990 (the “Act”) and the rules and 

regulations of the Federal Communications Commission (the “FCC”) promulgated thereunder 

for the First Quarter of 2016. 

Specifically, Travel Channel did not broadcast any children’s programming during the 

First Quarter of 2016. 

This certification was executed this 8th day of April, 2016.   

 
 
 
      Signature: 
 
 
      Name:  Cynthia L. Gibson 
      Title:  EVP, CLO & Corporate Secretary 
 















viacoM 
M E D I A  N E T W O R K S  

COMMERCIAL TIME - CHILDREN'S PROGRAMMING 
VIACOM MEDIA NETWORKS CERTIFICATION: 1st Quarter 2016 

The following certification is provided regarding compliance during the period of 
January 1, 2016 to March 31, 2016 (the "Current Quarter") with the commercial 
time limitations set forth in the FCC's April 12, 1991 Report and Order 
Implementing the Children's Television Act of 1990 (the "Act") and the rules 
adopted therein. 

NICKELODEON aired children's programming during the Current Quarter to the 
extent indicated by the attached program schedules. The children's programming 
NICKELODEON aired during the Current Quarter contained commercial matter in 
an amount that was not more than 12 minutes per hour on weekdays and 10.5 
minutes per hour on weekends. NICKELODEON accordingly certifies that it is in 
compliance for the Current Quarter with the limitations set forth in the Act and 
FCC rules. 

NICK JR., TEENNICK, NICKTOONS, NICK AT NITE and MTV aired children's 
programming during the Current Quarter as indicated by the attached program 
schedules for those services, but to the extent these services carried 
commercials, the amount of commercial matter was within the time limitations set 
forth in the Act. 

Program services MTV2, MTVU, MTV HITS, BET JAMS, MTV LIVE, VHI, VH1 
CLASSIC, BET SOUL, LOGO, CMT, CMT MUSIC, COMEDY CENTRAL, TR3S, 
SPIKE TV, BET, BET HIP HOP, BET GOSPEL and CENTRIC did not air any 
children's programming subject to the requirements of the Act during the Current 
Quarter. 

VIACOM MEDIA NETWORKS 
a division of Viacom International Inc. 

By; 
Daniel M. Mandil 
Senior Vice President & Deputy General Counsel 
Corporate Law Department 

CDM #8534 



1NTEEMAT10NAL
1n llic Set^icc OFTIie Filipino Worldwide

CHILDREN'S PROGRAMIVHN6 CERTIFICATION
(First Quarter 2016)

This is to certify that the list below identifies all programs and series considered as children's programming

under the Children's Television Act of 1990 (the "AcF) aired by ABS-CBN INTERNATIONAL'S teievision

programming service known as The FJfipino Channet for the period beginning January 1, 2016 to March

31, 2016, As g standard practice, we formatted and aired each of the children^ programs and series so

that the totat commercial time (including local avails/ promos for non-educationat programs and adjacent

ads running before or after the program within the same dock hour) did not exceed 10.5 minutes per

hour on weekends, and 12 minutes per hour on weekdays, in compliance with the Act and the rules and

regulations of the Federal Communications Commission (FCC). None of the following programs or series

included any commercial spots that contained references to, characters or actors from, or that offered

products related to/ the underlying program or series.

Children's programs aired on The HUmno Channel during the first quarter of 2016 ;
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Name :'?Vt^G. DE JESUS
Position:^ Managing Director
Date: / March 30, 2016
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