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COMMUNICATIONS

July 1, 2015
Children’s Television Act Certification
Dear Affiliate:

This letter is intended to assist you in satisfying your obligations under the Children’s
Television Act of 1990 (the “CTA”) and the FCC regulations relating thereto in connection
with your carriage of our video programming services (the “Discovery Networks”).

The attached schedule lists the Discovery Networks that aired children’s programs (as
defined in the CTA) last quarter and identifies the children’s programs aired on each such
network. The schedule excludes all networks distributed by Discovery that did not air
children’s programs last quarter (Discovery Channel, TLC, Animal Planet, Investigation
Discovery, Destination America, Science, American Heroes Channel (formerly Military
Channel), Discovery En Espafiol, Discovery Life Channel (formerly Discovery Fit and
Health) and Velocity).

Discovery Communications, LLC certifies that, as standard practice, the children’s programs
identified on the attached schedule are formatted so that the total commercial time (including
local ad avails) is no more than 10.5 minutes per hour on weekends and 12 minutes per hour
on weekdays. This is in compliance with the CTA and the rules and regulations of the FCC.

We trust that this enables you to satisfy your obligations under the CTA and its regulations in
connection with your carriage of the Discovery Networks. Please forward this letter (or
copies) to any other appropriate individual(s) in your organization. As always, we appreciate
your support. '

Sincerely,

DISCOVERY C /{)}ZUNICATIONS LLC

By:
Eric Ph1111ps
President
Affiliate Distribution
Date: ’7/ r[/ 205
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Discovery Family Channel

2Q2015

Dennis the Menace Weekend 7.5 Minutes
G.I. Joe: A Real American Hero Weekday 8 Minutes
G.I. Joe: A Real American Hero Weekend 7.5 Minutes
Jem and the Holograms Weekday 7 minutes
Littlest Pet Shop Weekday 7 Minutes
Littlest Pet Shop Weekend 7.5 Minutes
My Little Pony Equestria Girls Weekday 7 Minutes
My Little Pony Equestria Girls Weekend 7.5 Minutes
My Little Pony Equestria Girls: Rainbow Rocks Weekday 7 Minutes
My Little Pony Equestria Girls: Rainbow Rocks Weekend 7.5 Minutes
My Little Pony: Friendship is Magic Weekday 7 Minutes
My Little Pony: Friendship is Magic Weekend 7.5 Minutes
My Little Pony: The Princess Promenade Weekday 7 Minutes
My Little Pony: The Runaway Rainbow Weekday 7.5 Minutes
My Little Pony: The Movie Weekend 7.5 Minutes
Pound Puppies Weekday 7 Minutes
Pound Puppies Weekend 7.5 minutes
Sabrina: Secrets of a Teenage Witch Weekday 7 Minutes
Strawberry Shortcake’s Berry Bitty Adventures Weekend 7.5 Minutes
The Adventures of Chuck & Friends Weekend 7.5 Minutes
Chuck’s Big Air Dare Weekend 7.5 Minutes
Tiny Toon Adventures Weekend 7.5 Minutes
Tiny Toons’ Spring Break Weekend 7.5 Minutes
Tiny Toon Adventures: How I Spent My Spring Break Weekend 7.5 Minutes
Transformers Generation 1 Weekday 7 Minutes
Transformers Generation 1 Weekend 7.5 Minutes
Transformers Generation 1 Weekend 8 Minutes
Transformers Prime Weekday 7 Minutes
Transformers Rescue Bots Weekday 7 Minutes
Transformers Rescue Bots Weekend 7.5 Minutes
Family Game Night Weekday 7 Minutes
Family Game Night Weekend 7.5 Minutes




2015 Q2 DISCOVERY FAMILIA CHILDRENS PROGRAMMING CHART

The following is a list of the children’s programs aired on the Discovery Networks during the 2nd Quarter
2015:

Discovery Familia | Mister Maker Weekday 10 Minutes
Mister Maker Weekend 10 Minutes
Sea Princesses S2 Weekday 10 Minutes
Sea Princesses S2 Weekend 10 Minutes
Hi-5(Australia) & S11-12 Weekday 10 Minutes
Hi-5(Australia) & S11-12 Weekday 10 Minutes
My Big Big Friend S2 Weekday 10 Minutes
My Big Big Friend S2 Weekend 10 Minutes
Fishtrounaut S2 Weekday 10 minutes
Fishtrounaut S2 Weekend 10 minutes
Bananas in Pyjamas Weekday 10 minutes
Bananas in Pyjamas Weekend 10 minutes
Rob the Robot Weekend 10 minutes
Justin Time Weekday 10 minutes
Justin Time Weekend 10 minutes
Mister Maker Comes to Weekend 10 minutes
Town
Word World Weekday 10 minutes
Word World Weekend 10 minutes
Monster Math Squad Weekday 10 minutes
Monster Math Squad Weekend 10 minutes
Doki Weekday 10 minutes




Doki Weekend 10 minutes
Luna Weekday 10 minutes
Luna Weekend 10 minutes
Strawberry Shortcake Weekday 10 minutes
Strawberry Shortcake Weekend 10 minutes
Artzooka! Weekend 10 minutes
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OPRAH WINFREY NETWORK

July 1, 2015

Children’s Television Act Certification

Dear Affiliate:

This letter is intended to assist you in satisfying your obligations under the Children’s Television
Act of 1990 (the “CTA”) and the FCC regulations relating thereto in connection with your
carriage of our video programming service OWN: Oprah Winfrey Network.

OWN, LLC hereby certifies that OWN: Oprah Winfrey Network did not air children’s programs
(as defined in the CTA) last quarter, and we trust that this enables you to satisfy your obligations
under the CTA in connection with your carriage of OWN: Oprah Winfrey Network.

Please forward this letter (or copies) to any other appropriate individual(s) in your organization.
As always, we appreciate your support.

Sincerely,

OWN, LLC

By: _ _3 ,o;

Name: __Exscuive Vice Pr
Title: OWN: Oprah Winfrey

ate: JUL -7 2015




CUQUIDATION™

100 Michael Angelo Way, Ste. 400D
Austin, TX 78728
www.liquidationchannel.com

June 15, 2015

Re: Certification of Compliance with Children’s Television Act 1990 Q2 2015 — FCC Rules
76.225 & 76.1703

This is to certify that The Jewelry Channel, Inc., d/b/a Liquidation Channel, as a standard
practice, do not format or air any programs and/or series specifically designed for children 12
and under, and, therefore, are in compliance with the commercial time limitations of the
Children’s Television Act of 1990 for the Second Quarter of 2015.

We will notify you if and when this practice changes, as required. | hereby certify that the
foregoing is true and correct. Executed on this 15thday of June 2015.

Géfald ‘fempthent



Children’s Programming Certification:
Second Quarter (April 1, 2015 through June 30, 2015)
Newtork Name: TV CHILE

The following is to certify that we, as a standard practice, format and air the
following children’s programs and series so that commercial time (including
local ad avails) is less than 10.5 minutes per hour on weekends, and 12 minutes
per hour on weekdays, in compliance with the children’s Television Act of 1990,
and with the rules and regulations of the Federal Communications Commission:

Children’s Programs Aired During Third Quarter

Tronia

La cueva del Emilioddn
Clarita

Experimento Wayapolis
Amigo Salvaje

Block

There were no occasions on which the commercial time was exceeded

This certifications pertains to the immediately preceding calendar (April 1, 2015
through June 30, 2015)

We will continue to comply with the Act an FCC rules, as they pertain to our
programming during the next quarter

| Hereby declare under penalty of perjury that the foregoing is true and correct.
Executed this June 30, 2015

TV CHILE

Signature:

By: ERNESTO LOMBARDI
SVP of International Sales
Televisién Nacional de Chile

Television Nacional de Chile - Bellavista 0990 - Providencia - Santiago - Teléfonos: (56-2) 2707 7777 - (56-2) 2707 7776 - www.tvn.cl



CHILDREN’S PROGRAMMING CERTIFICATION

2nd Quarter (April 1, 2015 through June 30, 2015)

This is to certify that the list set forth below identifies all programs and series
aired by SonL.ife Broadcasting Network during the above-referenced calendar quarter that
were originally produced and broadcast primarily for n audience of children 12 years old
and under. As a standard practice, we formatted and aired each of the children’s programs
and series identified below so that the total commercial time (including local ad avails,
promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour) did not exceed 10.5 minutes per hour on weekends,
and 12 minutes per hour on weekdays, in compliance with the Children’s Television Act
of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC”), (the “Regulations”).

None of the following programs or series included any commercial spots
(including local ad avails, promos for non-educational programs and adjacent ads running
before or after the program within the same clock hour) that contained references to,
characters or actors from, or that offered products related to, the underlying program or
series. Any instances in which the children’s programming commercial limits were
exceeded during the referenced calendar quarter are explained in detail below. | further
certify that I have been designated by SonLife Broadcasting Network as the official
responsible for oversight of compliance with the FCC children’s programming
commercial limits, and I am familiar with the Regulations.

Crossfire Youth Ministries
Generation of the Cross

I hereby declare under penalty of perjury that the foregoing is true and correct.
25th June
Executed this day of , 2015

Ted Semper

Signature
Ted Semper

Name
Program Director

Title



Cable Provider: OlympuSAT

Network Name: BYU Broadcasting (a non-commercial, educational broadcasting station)
Address: BYU Broadcasting
Brigham Young University
Provo, Utah 84602
Email Address: heidi.chewning@byu.edu
Phone Number: (801) 422-8495
Fax Number: (801) 422-0298

CHILDREN’S PROGRAMMING CERTIFICATION — SECOND QUARTER 2015
(APRIL 1, 2015, THROUGH JUNE 30, 2015)

This is to certify that, during the above-captioned calendar quarter, the BYU Television
programming service (the “Service”), to the extent that it aired children’s programming as
defined under 47 C.F.R. § 76.225 of the rules and regulations of the Federal Communications
Commission, aired during such children’s programming no more than 10.5 minutes of
comumercial matter per hour on weekends and no more than 12 minutes of commercial matter per
hour on weekdays, and is otherwise in compliance with the Children’s Television Act of 1990.

I hereby declare under penalty of perjury that, to the best of my knowledge and belief, the
foregoing is true and correct.

Signature: Wi (_WM
Name: Heidi N. Chewning
Title: Paralegal/Licensing Administrator

Date: June 30, 2015



A TimeWarner Company

July 7, 2015
Re: Certificates of Compliance for the Children’s Television Act of 1990

Dear Affiliate:

As of January 1, 1992, the Federal Communications Commission’s rules (“FCC Rules”)
implementing the Children’s Television Act of 1990 (“Act”) require cable operators to
maintain certain records regarding their compliance with advertising limits imposed on
children’s television programming. Accordingly, Turner Network Sales, Inc. provides
the attached Turner Entertainment Networks’ certificates of compliance for 2™ Quarter
2015. Please note that the Act’s advertising limits are inapplicable to CNN, Headline
News, TBS, Turner Classic Movies, TNT, TruTV, CNNI, and CNNE as these networks
do not carry children’s programming. If there are any changes in the programming
policies of these networks, we will provide you with updated certifications reflecting
such changes. '

To comply with the FCC Rules, please place the attached certificates of compliance in
your system’s public file(s) no later than the tenth day of the current quarter following the
quarter in which the programming aired.

Sincerely,
L

( 7 r DAy
\--.\l\- ‘--\/ !KJ\E’ -_--C W—“L&‘\
Sherry Kangalee-Carter
Contracts Administrator

Turmer Network Sales, Inc.,
1050 Techwood Drive = Atlanta. GA 30318-5604 = 404.827.2250
47173.1



CARTOON NETWORK
CERTIFICATE OF COMPLIANCE WITH COMMERCIAL LIMITS
FOR CHILDREN’S PROGRAMMING

I, Toni Millner, in my capacity as Assistant General Counsel and Vice President — Kid Vid

Compliance for Turner Broadcasting System, Inc. (“Turner”), hereby certify to the best of my information,
knowledge, and belief, that the following information is accurate for the period from April 1, 2015, to June
30, 2015:

1)

2)

3)

4)

[ am familiar with the statutory limits of the Children's Television Act of 1990 (the “Act”) and the FCC
regulations implementing those limits (no more than 12 minutes per hour of commercial matter may be
telecast during children’s programming* on weekdays, and no more than 10 %2 minutes per hour on
weekends).

Turner treated all of the programs telecast on the Cartoon Network, a 24-hour program service, as
“children's programming” for the purposes of the commercial fimits set forth in the Act, except for its
telecast in the “Adult Swim” block of programming created for an adult audience that airs late night
seven days a week.** The Adult Swim block contains hourly warnings to notify and remind viewers
that the content is intended for an adult audience, and is not considered “children’s programming”
subject to the commercial limits set forth in the Act. On a weekly basis, therefore, approximately 98
hours of television programming were treated as “children’s programming’ for the purposes of the
cominercial limits set forth in the Act.

Turner has, as a standard practice, formatted and telecast all of the programs carried on the Cartoon
Network during the period noted above within the commercial limits set forth in the Act, to the extent
applicable to the programming.

To he best of my information, knowledge and belief, there were no instances in which the commercial
limits were exceeded during the period noted above.

Certified by me this 6" day of July, 2015.

]
?'-UMA-' ' )"'"Q. Z"\lb
Toni Millner
Assistant General Counsel and

Vice President - Kid Vid Compliance
Tumer Broadcasting System, Inc.

* “Children’s programming” for the purposes of the commercial limit means “programs originally produced and
broadcast primarily for an audience of children 12 years and under.”

«+During this period. the "Adult Swim" biock of programming aired from 8 p.m. to 6 a.m.. 7 nights a week.

2225441.1



BOOMERANG
CERTIFICATE OF COMPLIANCE WITH COMMERCIAL LIMITS
FOR CHILDREN’S PROGRAMMING

I, Toni Millner, in my capacity as Assistant General Counsel and Vice President — Kid Vid

Compliance for Turner Broadcasting System, Inc. (“Turner”), hereby certify to the best of my information,
knowledge, and belief, that the following information is accurate for the period of April 1, 2015, to June 30,

2015:

D

2)

3)

4)

1 am familiar with the statutory limits of the Children’s Television Act of 1990 (the “Act”) and the
FCC regulations implementing those limits (no more than 12 minutes per hour of commercial matter
may be telecast during children’s programming* on weekdays, and no more than 10 %2 minutes per
hour on weekends).

Turner has treated all of the programs telecast on Boomerang as “children’s programming” for the
purposes of complying with the commercial limits set forth in the Act.

Tumer has, as a standard practice, formatted and telecast all of the programs carried on the Cartoon
Network during the period noted above within the commercial limits set forth in the Act, to the extent
applicable to the programming,

To the best of my information, knowledge and belief, there were no instances in which the
conunercial limits were exceeded during the period noted above.

Certified by me this 6 day of July, 2015. B
Toni Millner

Assistant General Counsel and
Vice President - Kid Vid Compliance
Turner Broadcasting System, Inc.

* ~Children’s programming” for tlie purpose of the commercial limits means programs originally produced and telecast for an
audience of children 12 years and under.

2225441.1
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AMERICA

July 7, 2015

Subject: WGN America Children's Television Act Compliance Certification

This will certify that no programs subject to the FCC’s commercial time limits for children’s
programs were broadcast over WGN America during the 2™ quarter of 2015. We will continue to
certify Children’s Television Act Compliance quarterly. If you have any questions or need any
further assistance, contact me at 773-883-3255.

Sincerely,
Carmen Finch
WGN America

CC: Chuck Sennet



CrownMedia

FAMILY NETWORKS

-H. CHANNEL - HDUIESMYSTERIES

CHILDREN’S PROGRAMMING CERTIFICATION

SECOND QUARTER 2015

This is to certify that Hallmark Channel & Hallmark Movies & Mysteries did not
carry any children’s programming as described in the Children’s Television Act of 1990
during the second quarter of 2015.

Executed this 1% day of July, 2015.

C. Sianford]

Charles Stanford

Executive Vice President
Legal and Business Affairs and
General Counsel

Crown Media Holdings, Inc.

CrownMedia

UNITED STATE Suc

A Crown Media Holdings, Inc. Company
Leslie Park
lesliepark@crownmedia.com
12700 Ventura Boulevard, Studio City, CA 91604
Ph: 818.755.1217 Fx: 818.755.2461
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2015 SE ND UARTER CERTIFI TE F OMPLIAN E
WITH CHILDREN' ADVERTISING LIMITATIONS

I, Shigeru Aoki, Senior Vice President of NHK Cosmomedia America, Inc.
(the "Network") hereby certify the following regarding programming aired
on the Network during the second quarter of 2015.

All children's programming, as that term is defined by the Children's
Television Act of 1990 (the "ACT") and the Rules and Regulations of
the Federal Communications Commission ("FCC") promulgated thereunder,
has been aired on the Network in compliance with the provisions of the
ACTandtheFCC'srules. Asastandardpractice, theNetworkhas formatted
and aired the following children's programs in such a manner that the
total commercial time, including local avails, has not exceeded 10.5
minutes per hour on weekends and 12 minutes per hour on weekdays.

Children's Pro rams Aired Durin uarter

Fun with Japanese

Fun with English

Kid's Discovery
Pythagoraswitch-mini
Pythagoraswitch

Peek-a-boo

With Mother

With Father

With Father mini

Hook Book Row
Nyan-chu World Broadcaster Mini
Girl’s Craft

The Roseof Versailles

Grand Whiz-Kids TV
Cartoon : ANPANMAN
Cartoon:CASE CLOSED
Cartoon:CHIBI MARUKO CHAN
Cartoon:Kuroko’s Basketball
Cartoon:ONE PIECE

Nosy’s Inspiring Atelier
Child-Rearning Hints & Tips
E Dance Academy

(10 minutes)
(10 minutes)
(15 minutes)
(5 minutes)
(15 minutes)
(15 minutes)
(25 minutes)
(29 minutes)
(5 minutes)
(10 minutes)

(S minutes)

(5 minutes)
(25 minutes)
(34 minutes)
(25 minutes)
(25 minutes)
(25 minutes)
(25 minutes)
(24 minutes)
(15 minutes)
(5 minutes)
(29 minutes)

The Network will continue to comply with the ACT and FCC rules, as they
apply to the Network's programming during the next quarter. The Network
keeps complete records of advertising on children's programs, and these

will be made available promptly u on request.

e L
June 30, 2015 ~ c
Date Na e: Shigeru Aoki, SV

& Cosmomedia America, Inc. 100 Broadway, 15th Floor New York, NY 10005  Tel 212.262.3377 Fax 212.262.5577



OouUTDOOR
CHANNEL

June 30, 2015

Patrick Perkins

Verizon FIOS TV

1095 Avenue of the Americas
12" Floor

New York, NY 10036

Dear Patrick,

Enclosed please find the necessary information for compliance with your record keeping requirements for our
channel under the Children’s Television Act of 1990 and the Closed Captioning Certification as required by
Section 79.1, et seq., of Title 47 of the Code of Federal Regulations.

If you have any further questions, please do not hesitate to contact me at the number listed below.

Sincerely,

b I/Q(Q{dﬂ%

Brandy Hathaway

Manager, Affiliate Sales Administration & Analysis
(303) 615-8802

bhathaway(@outdoorchannel.com

1000 Chopper Circle, Denver, CO 80204
www.outdoorchannel.com



OUTDOOR
CHANNEL

CLOSED CAPTIONING AND CHILDREN’S PROGRAMMING CERTIFICATION
SECOND QUARTER 2015 (April 1, 2015 THROUGH June 30, 2015)

This is to certify that Outdoor Channel (“Network”) is in compliance with the closed captioning
requirements set forth in Section 79.1, et seq., of Title 47 of the Code of Federal Regulations (the
“Regulations”), and that all programming provided by Network to each Affiliate during the 2™ Quarter
of 2015 was, to the best of Network’s knowledge and belief, captioned to the extent required by such
Regulations. Further, pursuant to Section 79.1(j)(1) of the Regulations, Network hereby certifies that
in the ordinary course of business, it has adopted and follows Best Practices set forth in Section
79.1(k)(1) thereof.

This is to further certify that Network does not currently contain any children's programming as
defined under 47 CFR 76.225 of the rules and regulation of the Federal Communications Commission
(the “Children’s Programming Rules”). In the event that the Network includes any children’s
programming on its schedule after the date hereof, Network will provide in writing, by the tenth day
following the end of the calendar quarter in which such children's programming is added, a
description of such programming specifying the dates and time of transmission and the duration of
the “commercial matter” included therein.

| certify that | have been designated by Network as the official responsible for the oversight of
compliance with the Regulations and the Children's Programming Rules, and | am familiar with the
Regulations and the Children's Programming Rules. | declare under penalty of perjury that the
foregoing is true and correct.

Executed this 30" day of June, 2015.

Network: % A

By: Steve Smith
EVP
Title: Distribution & Affiliate Marketing

Closed Captioning and Children’s Programming Certification
Solo Page



WORD

Network
20733 W. 10 Mile Road, Southfield, MI 48075 Phone: (248) 357-4566 fax: (248) 350-2531

CLOSED CAPTIONING CERTIFICATION
{SECOND QUARTER APR 1~ JUNE 30, 2015}

This is to certify that The Word Network (“Network”) as a standard practice does
not air advertising. Verizon FiOS TV may rely upon this certification for future
calendar quarters unless notified in writing by the Network within five (5) days after
the close of any quarter that advertising has been included in the Network's
programming and that the Network is in compliance with the Closed Captioning
requirement set out under 47 C.F.R. 79.1 and with the rules and regulations of the
Federal Communications Commission.

| hereby declare under penalty of perjury that the foregoing is true and correct.
Executed this 1t day of July, 2015.

Signature: g  Mcre s

Name: ) MATTHE (D

Title: D(RECTNL OF MARKE ’ﬁ}dC-.




WORD

Network
20733 W. 10 Mile Road, Southfield, Ml 48075 Phone: (248) 357-4566 fax: (248) 350-2531

CHILDREN'S PROGRAMMING CERTIFICATION
{SECOND QUARTER APR 1 — JUNE 30, 2015}

This is to certify that The Word Network {“Network”) as a standard practice does
not air advertising. Verizon FiOS TV may rely upon this certification for future
calendar quarters unless notified in writing by the Network within five (5) days after
the close of any quarter that advertising has been included in the Network’s
programming and that the Network is in compliance with the Children’s Television

Act of 1990 and with the rules and regulations of the Federal Communications
Commission.

| hereby declare under penalty of perjury that the foregoing is true and correct.
Executed this 157 day of July, 2015.

Signature: Q - Ma:fzbléo

Name: JJOHN MATIIEALLD

Title: DREcTor 6F MARZEET (NG
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NETWORK’S NAME: Children’s Network, LLC d/b/a/ Sprout

Address: 30 Rockefeller Plaza, 16E
New York, NY 10112

Telephone Number: 212.664.3234

Fax Number: 212.703.8579

CHILDREN’S PROGRAMMING CERTIFICATION

=

This is to certify that the linear, VOD, and Spanish VOD programming service currently known
as Sprout (the “Service”) was in compliance with the commercial time provisions of the
Children’s Television Act of 1990 (the “Act”) as set forth in 47 U.S.C. Section 303a and the
rules and regulation of the Federal Communications Commission promulgated thereunder during
the period of April 1, 2015 through June 30, 2015 (the “Applicable Quarter”). A list of all
programs that the Service considered children’s programming under the Act that aired on the
Service during the Applicable Quarter has been attached as Schedule A hereto and is fully
incorporated herein.

[ hereby declare that the foregoing is true and correct to the best of my knowledge.

Dated as of: June 30, 2015

Andrew BeechamV
Senior Vice President, Programming

Signature:




To

CHILDREN’S PROGRAMMING CERTIFICATION

For
CHILDREN’S NETWORK, LLC

D/B/A/ Sprout

(April 1, 2015 through June 30, 2015)

64 Zoo Lane

Angelina Ballerina ™
Barney & Friends ™
The Berenstain Bears ™
Bob the Builder ™

Bob: Project Build It ™
Caillou ®

Chloe’s Closet ™

Dive Olly Dive! ™

Fifi and the Flowertots ™
Fireman Sam ™

George Shrinks ™
Justin Time ™

Kipper ™

Lazytown ™

Make Way for Noddy ™

The Mighty Jungle ™

Noodle & Doodle ™
Olive the Ostrich
Pajanimals™

Play with Me Sesame ™
Plaza Sesamo ™
Poppy Cat™

Sarah & Duck

Sesame Street ®

Sid the Science Kid ™
Stella & Sam

Super Why ™
Thomas & Friends ™
Tree Fu Tom

Wibbly Pig

The Wiggles ®

Zerby Derby

Zou



June 30, 2015

RE: Children’s Programming Certification & Closed Captioning

Dear Affiliate:

Please find enclosed the Children’s Programming Certification from Trinity Broadcasting Network (TBN)
for the 2nd Quarter of 2015.

This certification will help you meet the record keeping requirements of the FCC regarding the
rebroadcast and cablecast of TBN, The Church Channel, JUCE (formerly JCTV), TBN Enlace USA, Smile of
a Child, and TBN Salsa programming.

Included in this are also the Calm Certifications for the six networks. The Closed Captioning Certifications
for TBN and The Church Channel are enclosed. The other four networks are exempt at this time.

If you have any questions about this, please let me know. Thank you for your attention to this matter.

Sincerely,

DIJEL

David Adcock
National Sales Director
Affiliate Cable Relations

enclosures

TRINITY BROADCASTING - OF NETWORKS

& b @ VL PN av B 8 8 & U= T @

National Sales Office | 410 Ewing Ave., Gadsden, AL 35901 | (256) 547-4143 | www.thnnetworks.com



Certification of Compliance: FCC Children’s Television Requirements
April 1, 2015 through June 30, 2015

On behalf of the Trinity Christian Center of Santa Ana, Inc., d/b/a Trinity Broadcasting
Network (TBN), this is to certify that the program services named below comply with the FCC’s
children’s television programming and commercial time limit obligations specified in FCC Rules
73.671and 73.670 (46 CFR 73.671 and 73.670), respectively.

TBN is a not-for-profit, tax-exempt church corporation qualified under section 501(c)(3)
of the Internal Revenue Code (26 USC 501(c)(3)). During the period of time covered by this
certification, TBN did not air more than 10.5 minutes of commercial matter per hour during
children's programming on weekends, or more than 12 minutes of commercial matter per hour on
weekdays.

The following children’s programs aired during the period of time covered by this
certification:

Pahappahooey Island Auto-B-Good

Nest Animated Stories from the Bible Monster Truck Adventures

Dr. Wonder’s Workshop Mary Rice Hopkins & Puppets with a Heart
The Lads TV Lassie

VeggicTales Davey & Goliath

3-2-1 Penguins! iShine Knect

Gina D’s Kids Club Mike’s Inspiration Station

The Story Keepers Paws and Tales

RocKids TV Greatest Heroes & Legends of the Bible

This certification is provided for the following digital program service(s) broadcast on
cable television systems: TBN and The Church Channel (TCC)*.

This certification is true and correct, to the best of my knowledge and understanding, and
is made this 30th day of June, 2015.

Signature -
David Adcock, National Sales Director

* As specified in Children’s Television Obligations Of Digital Television Broadcasters, FCC 04-
221 (Y24), “digital broadcasters [are permitted] to air all of their additional [3 hours of] digital
[children’s] core programming, beyond the 3 hour baseline on the main digital program stream,
on one free digital video channel or distribute it across multiple free digital video channels, at
their discretion, as long as the stream/s on which the core programming is aired has comparable
carriage on multichannel video programming distributors (“MVPDs”).” Accordingly, the SOAC
program service has a Saturday core block of children’s programming of twelve (12) hours (7
a.m. to 7 p.m.). Three (3) hours of that block provide compliance with FCC Rule 73.671 for the
TBN Enlace service, and three (3) additional hours of that programming block also provide
compliance for the JUCE (formerly JCTV) program service. Similarly, the TBN service has a
Saturday core block of children’s programming of six (6) hours (7 a.m. to 1 p.m.). Three (3)
hours of that block provide compliance with FCC Rule 73.671 for the TCC service.



Certification of Compliance: FCC Children’s Television Requirements

April 1,2015 through June 30, 2015

On behalf of the Trinity Christian Center of Santa Ana, Inc., d/b/a Trinity Broadcasting Network (TBN),
this is to certify that the program services named below comply with the FCC's children’s television programming
and commercial time limit obligations specified in FCC Rules 73.671and 73.670 (46 CFR 73.671 and 73.670),

respectively.

TBN is a not-for-profit, tax-exempt church corporation qualified under section 501(c)(3) of the Imemal
Revenue Code (26 USC 501(c)(3)). During the period of time covered by this certification, TBN did not air more
than 10.5 minutes of commercial matter per hour during children's programming on weekends, or more than 12
minutes of commercial matter per hour on weekdays.

The following children’s programs aired during the period of time covered by this certification:

3-2-1 Penguins! Gerbert Sarah’s Stories

Adventures in Booga Booga Land Gina D's Kids Club Sing Along with Gina D

Animal Atlas Gospel Bill St. Bear’s Dolls Hospital
Another Sommer-Time Adventure Grandfather Reads Super Simple Science Stuff
Aqua Kids Adventures Hermie & Friends Superbook

Amig¢’s Shack iShine Knect Swiss Family Robinson
Auto-B-Good Jacob’s Ladder The Adventures of Carlos Caterpillar
BB’s Bedtime Stories Kids Club The Adventures of Donkey Ollie
Becky’s Barn Kids Like You The Adventures of Skippy

BJ’s Teddy Bear Club and Bible Stories Lassie The Bedbug Bible Gang
Boulder Buddies Little Buds The Big Garage

Brainy Baby Little Women The Charlie Church Mouse Show
Bugtime Adventures Maratee Dawn & Friends The Dooley and Pals Show
Cherub Wings Mary Rice Hopkins & Puppets With a Heart  The Filling Station

Children’s Heroes of the Bible Mickey’s Farm The Funny Company
Christopher Columbus Mike's Inspiration Station The Huggabug Club

Chubby Cubbies Miss BG The Knock, Knock Show
Colby’s Clubhouse Miss Charity's Diner The Lads TV

Come On Over Monster Truck Adventures The Reppies

Cowboy Dan’s Frontier Mustard Pancakes The Story Keepers

Creation Crestures Nanna’s Cottage The Swamp Critters of Lost Lagoon
D.AR.E, Safety Tips with Retro Bill Nest Animated Stories from the Bible The Tails of Abbygail

Davey & Goliath Nest Family’s Animated Hero Classics The World of Jonathan Singh
Deputy Dingle Show Pahappahooey Island TuoneTime

Dr. Wonder’s Workshop Paws and Tales Upstairs Downstairs Bears

Ewe Know Professor Bounce's Kid Fit VeggieTales

Faithville Puppet Pamde Wild About Animals

Fluffy Gardens Quigley’s Village Wild's Life

Flying House Retro News: A Blast from the Past Young America Owtdoors

From Aardvark to Zucchini Rocka-Bye Island Zoo Clues

Fun Food Adventures RocKids TV

This certification is provided for the following digital program service(s) distributed on cable television
systems: TBN Enlace*, JUCE *, TBN Salsa*, and Smile of a Child (SOAC)*.

This certification is true and correct, to the best of my

day of June, 2015.

A S

and understanding, and is made this 30th

Signature
David Adcock, National Sales Director

* As specified in Children's Television Obligations Of Digital Television Broadcasters, FCC 04-221 (124), “digital broadcasters
[are permitted] to air all of their additional [3 bours of] digital [children’s] core programming, beyond the 3 hour baseline on the
main digital program stream, on one free digital video channel or distribute it across multiple free digital video channels, at their
discretion, as long as the stream/s on which the core programming is aired has comparable carriage on multichannel video
programming distributors (“MVPDs").” Accordingly, the combined JUCE and SOAC program service has a Saturday core block
of children’s programming of twelve (12) hours (7 am. to 7 p.m.). Three (3) hours of that block provide compliance with FCC
Rule 73.671 for the TBN Enlace service, and three (3) additional hours of that programming block also provide compliance for
TBN Salsa. Similarly, the TBN service has a Saturday core block of children’s programming of six (6) hours (7 a.m. to 1 p.m.).
Three (3) hours of that block provide compliance with FCC Rule 73.671 for the TCC service.






CLOSED CAPTIONING AND CHILDREN’S PROGRAMMING CERTIFICATION
SECOND QUARTER 2015 (MARCH 30, 2015 THROUGH JUNE 28, 2015)

This is to certify that all Sportsman Channel programming (including each feed, in each
language and all VOD programming) (collectively, the “Programming”) provided to each video
program provider complies with the closed captioning rules set forth in Section 79.1, ef seq., of
Title 47 of the Code of Federal Regulations (the “Regulations™). All Programming during the 2"
Quarter of 2015 was, to the best of the Network’s knowledge and belief, compliant with the
caption quality standards of Section 79.1(j)(2) of the Rules, and that Network has adopted and
follows the Best Practices set forth in Section 79.1(k)(1) thereof.

This is to further certify that the Network does not currently contain any children’s programming
as defined under 47 CFR 76.225 of the rules and regulation of the Federal Communications
Commission (the “Children’s Programming Rules”). In the event that the Network includes any
children’s programming on its schedule after the date hereof, Network will provide in writing, by
the tenth day following the end of the calendar quarter in which such children’s programming is
added, a description of such programming specifying the dates and time of transmission and the
duration of the “commercial matter” included therein.

I certify that [ have been designated by the Network as the official responsible for the oversight
of compliance with the Regulations and the Children’s Programming Rules, and I am familiar
with the Regulations and the Children’s Programming Rules. I declare under penalty of perjury
that the foregoing is true and correct.

Executed this 30™ day of June, 2015.

Network: Sportsman

By: Jov Kleinhans

Title: _Senior Programming Manager

Closed Captioning and Children’s Programming Certification
Solo Page






235 E 45th Street
New York, NY 10017

July 1, 2015

Re: Certification of Compliance with Children’s Television Act of 1990
and Closed-Captioning Programming Laws — AETN Networks
2nd Quarter — April 1, 2015 — June 30, 2015

To Whom It May Concern:

This letter shall serve as certification under the Children’s Television Act of 1990 (the “Act”) that for the
respective quarter ended June 30, 2015, A&E Television Networks, LLC (*“AETN”) has been in compliance
with the Act with respect to all of its networks (including in high definition).

This letter shall also serve as certification that AETN has been in compliance with the closed-captioning
requirements set forth in Section 79.1 of Title 47 of the Code of Federal Regulations, including Section
79.1(j)(2) as of March 16, 2015, for the quarter ended June 30, 2015 with respect to its programming services.

A&E Television Networks, LLC is dedicated to providing the best programming and customer service possible.

| can be reached at (212) 210-9110 or via email: pamala.steward@aenetworks.com with any questions or
concerns. We thank you for your business and wish you continued success.

Regards,

Meéw
Pamala Steward
Senior Manager

Distribution Contracts & Budgets

CC: S. Plasse

213270v2
























ATy : ; Three Angels Broadcasting Network
& television radio music PO Box 220, West Frankfort. IL. 62896
Lighting the world with the glory of God'’s truth www.3abn.org | p 618.627.4651

Three Angels Broadcasting Network maii@3abriorg | f 618.627.2726

CHILDREN'S PROGRAMMING CERTIFICATION SECOND QUARTER
April 1 2015 THROUGH June 31, 2015

This is to certify that the list set forth below identifies all programs and series aired by
Three Angels Broadcasting Network, Inc. during the above-referenced calendar quarter
that were originally produced and broadcast primarily for an audience of children 12
years old and under. As a standard practice, we formatted and aired each of the
children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads
running before or after the program within the same clock hour) did not exceed 10.5
minutes per hour on weekends and 12 minutes per hour on weekdays, in compliance
with the Children’s Television Act of 1990 and the rules and regulations of the Federal
Communications Commission (the “FCC"), the “Regulations”).

None of the following programs or series included any commercial spots (including local
ad avails, promos for non-educational programs and adjacent ads running before or after
the program within the same clock hour) that contained references to, characters or
actors from or that offered products related to, the underlying program or series. Any
instances in which the children’s programming commercial limits were exceeded during
the referenced calendar quarter are explained in detail below. | further certify that | have
been designated by Three Angels Broadcasting Network, Inc. as the official responsible
for oversight of compliance with the FCC children's programming commercial limits and |
am familiar with the regulations.

See attached FCC form 398 of the second quarter filing with the list of children’s
programs run during the calendar quarter.

| hereby declare under penalty of perjury that the foregoing is true and correct.
Executed this 1st day of July, 2015.

Sincerely,

James W. Gilley
President/CEO

JWG/cc

Enc.



Federal Communications Commission

Approved by OMB
Washington, DC 20554 3060-0754
. ' . . *
Children's Television Programming Report
Report reflects information for the filing period ending 06/30/2015
Call Sign Channe! Numbers Community of License
City State County ZIP Code
KO8MM-D (anaiog)
08 (digital) BAKERSFIELD CA KERN 93301
Licensee Name
THREE ANGELS BROADCASTING NETWORK, INC.
Network Affiliation Nietsen DMA Licensee World Wide Web Home Page Address (if applicable)
Network .
3ABN Bakersfield WWW, 3ABN.ORG
Facility 1D Previous Call Sign (if applicablc) License Renewal Expiration Date
57456 KO9wW 02/01/2023
Analog Core Programming
State the average number of hours of Core Progr per week b by the station. Sce 47 C.F.R §73.671(c) I

T

hours |

(n) Daes the Licensec provide information identifying each Core Program aired on its station, including an indication of the target child audience, to publishers of program guides as required by 47 CF R

§73.673

(b) Identify publishers who were sent information in 3(a)

Complete the following for each program that you aired during the past three months that meets the definition of Core Programming Compiete chart below for each Core Program
[There are no analog core program reports.]

Non-Core Educational and Informational Programming

Complete the following for each program that you aired during the pust three months that is specificaily designed to meet the educational and informational needs of children ages 16 and under, but does not meet ane or more

| of the detiniti

of Core Prog

{There are no analog non-core program reports.]

ing See 47CFR §73.671 Complete chart below for each additional such educational and informational program

Sponsored Core Programming

List Core Programs, if any, uired by other analog stations that are sponsored by the Licensee and that meet the criteria set forth in 47 C F.R. §73 671 Also indicate whether the amount of total Core Programming broadeast by

another station increased.

{There are no analog sponsored core program broadcast reports.]

{There are no analog sponsored core program detail reports.]

Digital Core Programming

(a) State the average number of hours of Core Programming per week broadeast by the station on its main program stream

(b} Did the Licensee broadenst on its main digital program stream the same Children's Core Programming provided on its analog channel?

(c) If Yes to 7(b), the Licensee cenifies that the representations and children's program information provided with respect to its analog channed apply equally with respect 10 11s main

digital program stream

If No to 7(c). submit as an Exhibit a Statement of Explanation

9.50 hours

Y




()

(b)

()

(b)

State the average number of hours per week of free over-the-air digital video programming broadeast by the station on other than its main program stream

91.00 hours

State the average number of hours per week of Core Programming broadeast by the station on other than its main program stream See 47 C.F.R. §73.671

7.00 hours

Does the Licensee provide information identifyin

g each Core Program aired on its station, including an indication of the target child audience, 10 publishers of program guides as
required by 47 CF.R. §73 6737

Y

Identity publishers who were sent information in 9(a).

Dominique Trudeau schedules@tvmedia.ca Elizabeth Clayton Elizabeth.Clayton@macrovision.com FYI Television
tveditor@fyitelevision.com Herring, Ann M. AMHerring@Tribune.com J. Funderlic JFunderlic@fyitelevision.com
Janet E. Ayala janet.e.ayala@verizon.com Terri Heard Terri.Heard@tvguide.com

Complete the following for each program that you sired during the past three months that meets the definition of Core Progr

ing. Complete chart betow for each Core Program
{There are no digital core program reports.]

Title of Digital Core Program #1

Origination
KID'S TIME NETWORK
Regular Schedule '11':::’: Times Aired at Regularly Scheduled m::lp:nrsuf Pre-
2p§élé gay, June: Sunday: 7:00 A.M., MON-FRI: 4:30 P.M., SAT: 7:30 A.M. & 104 0

Length of Program Age of Target Audience

E/1 Symbol Used As Required
From To

30 minutes 5 years 10 years Y

Describe the educational and informational abjective of the program and how it meets the definition of Core Programming

This program teaches family values, life morals,relationships, respect for man and animals and much more through
Bible stories, music, cooking, and curious animals.

Title of Digital Core Program #2 Origination
TINY TOTS FOR JESUS NETWORK
Regular Schedule I:::lcl Times Aired at Regularly Scheduled :\lnl:::lp;:sal‘ Pre-
2PP3{(I)L1,? SAY, JUNE: SUNDAY: 2:30 P.M., MON-FRI: 4:00 P.M., SAT: 6:30 A.M. & 103 0

Length of Program Age of Target Audience

E/ Symbol Used As Required
From To

30 minutes 2 years 4 years Y

Describe the educational and informational abjective of the program and how it meets the definition of Core Pr

It's music and farmers, animals and gardens, stories, and fun for the little ones with the colorful set and
loveable characters.

Title of Digital Core Program #3 Onigination

KIDS TIME PRAISE NETWORK

Regular Schedule Total Times Aired at Regularly Scheduled Time Number of Pre-emptions

APRIL, MAY, JUNE: TUESDAY 5:00 P.M., SATURDAY: 7:00 A.M. & 5:00 P.M. 38 0

Length of Program Age of Target Audicnce

E/I Symbol Used As Required
From To

30 minutes

5 years 10 years Y

Describe the educational and informational objective of the program and how it meets the definition of Core P

Christian music performed by children.

Title of Digita) Core Program #4 Origination




Regular Schedule

Total Times Aired at Regutarly
Scheduled Time

Number of Pre-
emptions

April, May, June: Sun 10:00 am, Mon 4:30 pm, Tue, 7:00 am, Wed 7:00 am & 4:30

91

pm, Thur 4:30 pm, Fri

Length of Program Age of Target Audience

E/I Symbol Used As Required

From To

30 minutes

5 years 10 years N

Describe the educational and informationat objective of the program and how it meets the definition of Core Progr

This program teaches family values, life morals,relationships,respect for man and animals and much more through
Bible stories and music in the Spanish language.

Title of Digital Core Program #5 Origination

Estrelitas de Jesus NETWORK

Number of Pre-
emptions

Total Times Aired at Regularly

Regular Schedule Scheduled Time

April, May, June: Sun 10:30am, Mon, 7:00 am & 4:00 pm, Wed 4:00 pm, Fri,

7:30 am & 4:00 pm oL 0

Length of Program Age of Target Audience

E/I Symbol Used As Required

From To

30 minutes

2 years 4 years N

Describe the educational and informational objective of the program and how it meets the definition of Core Progr

This program teaches family values, life morals,relationships,respect for man and animals and much more through
Bible stories and music in the Spanish language.

11. Does the Licensee certify that at least 50% of the Core Programming ] toward ing the progr s (applied to free video programming aired on other than the main program stream)
did not consist of proyram episodes that had already aired within the previous seven days cither on the station’s main program stream or on another of the station's frec digital program streams? Y

I No. submit as an Exhibit a Statement of Explanation setting forth the number of repeats in excess of the repeat limit and the times and dates the episodes involved were aired

Non-Core Educational and Informational Programming

12 Complete the following for each program that you aired during the past three months that is specifically designed 1o meet the ed | and infor | needs of child
| of'the definition of Core Prog ing See 47 CFR §73.671. Complete chart below for each additional such educational and information program.

[There are no digital non-core program reports.]

ages 16 and under, but does not meet one or more

Sponsored Core Programming

13, List Core Programs, if any. aired by other stations that are sponsored by the Licensee and that meet the criteria set forth in 47 C.F R. §73.671. Also indicate whether the amount of total Core Programming broadcast by
another station increased

{There are no digital sponsored core program broadcast reports.]
[There are no digital sponsored core program detail reports.]

Other Matters

14, Complete the following for each analog and digital program that you plan to air for the next quarter that meets the definition of Core Programming. Complete chart below for each Core Program, identifying whether it is to be
broadcast on the station's analog or digital channel or both channels.

[There are no planned core program reports.]

Title of Planned Core Program #1 Origination

KID'S TIME NETWORK

Regular Schedule Total Times to be Aired

July, August, September: 7:00 a.m., Mon- Fri: 4:30 p.m., Sat: 7:30 a.m. & 4:30 p.m, 104

Length of Program Age of Target Audience

T



JU minutes

5 years 10 years

Describe the educational and informational objective of the program and how it meets the definition of Core Programming

This program teaches family values, life morals,relationships, respect
Bible stories, music, cooking, and curious animals.

for man and animals and much more through

Title of Planned Core Program #2

Origination

TINY TOTS FOR JESUS

NETWORK

Regular Schedule

Total Times to be Aired

July, August, September: Sun: 2:30 p.m., Mon - Fri: 4:00 p.m., Sat: 6:

30 a.m. & 5:30 p.m. 103

Length of Program

Age of Target Audience

30 minutes

From To

2 years 4 years

Describe the educational and informatianal objective of the program and how it meets the definition of Core Progr

It's music and farmers, animals and gardens, stories, and fun for the
loveable characters.

little ones with the colorful set and

Title of Planned Core Program #3

Origination

KIDS TIME PRAISE

NETWORK

Regutar Schedule

Total Times to be Aired

July, August, September: 5:00 p.m., Saturday: 7:00 a.m.& 5:00 p.m.

38

Length of Program Age of Target Audicnce
From To
30 minutes
5 years 10 years
Describe the educational and informational ebjective of the program and how it meets the definition of Core Prog
Christian music performed by children.
Title of Planned Core Program #4 Origination
Amiguitos de Jesus NETWORK
y Total Times to be
Regular Schedule Aired
July, August, September: Sun 10:00 am, Mon 4:30 pm, Tue, 7:00 am, Wed 7:00 am & 4:30 pm, Thur 91

4:30

Length of Program

Age of Target Audience

30 minutes

From To

5 years 10 years

Describe the educational and informationat objective of the program and how it meets the definition of Core Programming

This program teaches family values, life morals,relationships,respect
Bible stories and music in the Spanish language.

for man and animals and much more through

Title of Planned Core Program #5

Origination

Estrelitas de Jesus

NETWORK

Regular Schedule

Total Tines 1o be Aired

July, August, September: Sun 10:30am, Mon, 7:00 am & 4:00 pm, Wed 4:00 pm, Fri, 7:30 & 4:00 p.m.

91

Length of Program

Age of Target Audience

30 minutes

From To

2 years 4 years

on of Core Pr

Descnibe the educational and informational ebjective of the program and how it meets the definiti

This program teaches family values, life morals,relationships, respect for man and animals and much more through

Bible stories and music in the Spanish language.6/




Does the Licensee publicize the existence and location of the station's Children's Television Programming Reports (FCC 398) as required by 47 C.F.R, §73.3526(¢)(1 1iii)?

186, Identify the licensee's child liaison
Name Telephone Number
CINDY CLARK 618~627-4651
Address E-mail Address
PO BOX 220 CINDY.CLARKE3ABN.ORG
City State ZIP Code
WEST FRANKFORT IL 62896

Include any other comments or information you want the Commission to consider in evaluating your compliance with the Children’s Television Act (or use this space for supplemental explanations). This may include

information on any other non-core educational and infor rog that you aired this quarter or plan to air during the next quarter, or any existing or proposed non-broadcast efforts that will enhance the
educational and informational value of such programming to children See 47 C F.R §73.671. NOTES 2 and 3.

WILLFUL FALSE STATEMENTS MADE ON THIS FORM ARE PUNISHABLE BY

FINE AND/OR IMPRISONMENT (U.S. CODE, TITLE 18, SECTION 1001), AND/OR REVOCATION OF ANY
STATION LICENSE OR CONSTRUCTION PERMIT (U.S. COD

E, TITLE 47, SECTION 312(a)(!)). AND/OR FORFEITURE (U.S. CODE, TITLE 47, SECTION 503),
| centify that the

in this application are true, plete, and corvect to the best of my knowledge and belief, ond are made in good Faith.

Name of Licensee Signature

THREE ANGELS BROADCASTING NETWORK, INC.

Date

6/29/2015

*CC Form 398
viarch 2006



April 2, 2015

RE: Children’s Programming Certification

Dear Affiliate:

This is to certify that UP programming service (the “Service™), to the extent it airs children’s
programming as defined under 47 CFR 76.255 of the rules and regulation of the Federal
Communications Commission, has aired no more than 10.5 minutes of commercial matter per hour
on the weekends, and no more than 12 minutes of commercial matter per hour on weekdays during
children’s programming, and is otherwise in compliance with the Children’s Television Act of
1990.

The following sets forth children’s programming aired on the Service through and including the
First Quarter of 2015: None.

Reta Peery

Executive Vice President/General Counsel

2077 Convention Center Concourse | Suite 300 | Atlanta, GA 30337 | office 770 692 8890



EBIE3E Worldwide

BBC Worldwide Limited
Media Centre

201 Wood Lane

London W12 7TQ
bbcworldwide.com

April 9, 2015
Re: Children’s Television Act Certification
Dear Affiliate:

This letter is intended to assist you in satisfying your obligations under the Children’s Television Act of
1990 (the “CTA”) and the Federal Communications Commission (“FCC”) regulations relating thereto in
connection with your carriage of our video programming service CBeebies Hispanic.

BBC Worldwide Limited hereby certifies that the list attached hereto as Exhibit A identifies all children’s
programs (as defined in the CTA) aired by CBeebies Hispanic during the First Quarter of Year 2015.

As a standard practice, we formatted and aired each of the children’s programs identified below so that the
total commercial time (including local ad avails, promos for non-educational programs and adjacent ads
running before or after the program within the same clock hour), if any, did not exceed 10.5 minutes per
hour on weekends, and 12 minutes per hour on weekdays in compliance with the CTA and the FCC rules
and regulations.

None of the following programs included any commercial spots (including local ad avails, promos for non-
educational programs and adjacent ads running before or after the program within the same clock hour) that
contained references to, characters or actors from, or that offered products related to, the underlying
program.,

We trust that this enables you to satisfy your obligations under the CTA in connection with your carriage of
CBeebies Hispanic.

Please forward this letter (or copies) to any other appropriate individual(s) in your organization.
As always, w /appreciate your gupport.

Sincerely,

By:
Alexaypdér Torres |

VP Business & Legal Affdirs

BBC Worldwide Latin America & US Hispanic

BBC ide Limited isa idiary of the British ing C
Registered Number: 1420028 England Regislered Office: Media Cenire 201 Wood Lane London W12 7Tt
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Exhibit A
List of Programs

TITLES

64 Zoo Lane

Andy's Dinosaur Adventures
Andy's Wild Adventures
Baby Jake

Big & Small

Big Barn Farm
Dinopaws

Driver Dan's Story Train
Everything's Rosie
Gigglebiz

Grandpa In My Pocket

I Can Cook

In the Night Garden
Katie Morag

Kerwhizz

Mr. Bloom's Nursery
Nina and the Neurons
Numberjacks

The Numtums

Nuzzle and Scratch

Old Jack’s Boat
Penelope K, By the Way
Postman Pat: Special Delivery Service
Rastamouse

Sarah & Duck

Show Me Show Me
Waybuloo

Wibbly Pig

Woolly and Tig

Zigby

ZingZillas

BBC Worldwide Limiled is a subsidiary of Lhe Brilish Broadcasling Corporation

Registered Number: 1420028 England Registered Olfice: Media Centre 20| Wood Lane London W12 7TQ






NHK

Cosmo
amer IcCcs

I, Shigeru Aoki, Senior Vice President of NHK Cosmomedia America, Inc.
(the "Network") hereby certify the following regarding programming aired
on the Network during the second quarter of 2015.

All children's programming, as that term is defined by the Children's
Television Act of 1990 (the "ACT") and the Rules and Regulations of
the Federal Communications Commission ("FCC") promulgated thereunder,
has been aired on the Network in compliance with the provisions of the
ACTandthe FCC'srules. Asastandardpractice, theNetworkhas formatted
and aired the following children's programs in such a manner that the
total commercial time, including local avails, has not exceeded 10.5
minutes per hour on weekends and 12 minutes per hour on weekdays.

Fun with Japanese (10 minutes)

Fun with English

Kid's Discovery
Pythagoraswitch-mini
Pythagoraswitch

Peek-a-boo

With Mother

With Father

With Father-mini

Hook Book Row
Nyan-chu World Broadcaster Mini
Girl’s Craft

The Rose of Versailles

Grand Whiz-Kids TV
Cartoon : ANPANMAN
Cartoon:CASE CLOSED
Cartoon:CHIBI MARUKO CHAN
Cartoon:Kuroko’s Basketball
Cartoon:ONE PIECE

Nosy’'s Inspiring Atelier
Child-Rearning Hints & Tips
E Dance Academy

(10 minutes)
(15 minutes)
(5 minutes)
(15 minutes)
(15 minutes)
(25 minutes)
(29 minutes)
(5 minutes)
(10 minutes)

(5 minutes)

(5 minutes)
(25minutes)
(34 minutes)
(25 minutes)
(25 minutes)
(25 minutes)
(25 minutes)
(24 minutes)
(15 minutes)
(5 minutes)
(29 minutes)

The Network will continue to comply with the ACT and FCC rules, as they
apply to the Network's programming during the next quarter. The Network
keeps complete records of advertising on children's programs, and these
will be made available promptly

-
June 30, 2015
Date N S

Cosmomedia America, Nnc. 100 Broadway, 15th Floor, New York, NY 10005 Tel 212.262.3377 Fax 212 262.5577
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