
Monday April 11, 2022 

Perkins Patrick W. 
Content Strategy & Acquisition 
Verizon FiOS TV 
140 West Street, Floor 22 
New York, NY  10007 

Via email (videocompliance@verizon.com) 

1st Quarter 2022 FCC Closed Captioning and Children’s Television Compliance for  
EWTN Domestic Services:  EWTN and EWTN español 

Dear Patrick: 

This letter serves to certify Eternal Word Television Network’s ongoing compliance with 
the FCC Closed Captioning Rules and the commercial limitations set forth in the 
Children’s Television Act of 1990 as explained below: 

Closed Captioning of Video Programming - 47 C.F.R. § 79.1.  Under sub-parts (11) 
(expense greater than 2% of gross revenue from that channel) and (12) (gross revenue 
from that channel less than three million) of subsection 79.1(d), EWTN remains 
exempt.  

Children’s Television Act of 1990 – 47 USC § 303a.  EWTN remains compliant with 
the commercial limitations set forth in 47 USC § 303a(b) of less than 10.5 minutes per 
hour on weekends and less than 12 minutes per hour otherwise. 

This letter also confirms that at all times in 2021, the services provided by EWTN 
named above complied with the CALM Act for loudness control. 

Please feel free to contact me with questions or concerns regarding this certification. 

Best regards, 
ETERNAL WORD TELEVISION NETWORK, INC. 

John B. Manos, Esq. 
Vice President and General Counsel 



July 10, 2022 

Perkins Patrick W. 
Content Strategy & Acquisition 
Verizon FiOS TV 
140 West Street, Floor 22 
New York, NY  10007 

Via email (videocompliance@verizon.com) 

2d Quarter 2022 FCC Closed Captioning and Children’s Television Compliance for  
EWTN Domestic Services:  EWTN and EWTN español 

Dear Patrick: 

This letter serves to certify Eternal Word Television Network’s ongoing compliance with 
the FCC Closed Captioning Rules and the commercial limitations set forth in the 
Children’s Television Act of 1990 as explained below: 

Closed Captioning of Video Programming - 47 C.F.R. § 79.1.  Under sub-parts (11) 
(expense greater than 2% of gross revenue from that channel) and (12) (gross revenue 
from that channel less than three million) of subsection 79.1(d), EWTN remains 
exempt.  

Children’s Television Act of 1990 – 47 USC § 303a.  EWTN remains compliant with 
the commercial limitations set forth in 47 USC § 303a(b) of less than 10.5 minutes per 
hour on weekends and less than 12 minutes per hour otherwise. 

This letter also confirms that at all times in 2022 to date, the services provided by 
EWTN named above complied with the CALM Act for loudness control. 

Please feel free to contact me with questions or concerns regarding this certification. 

Best regards, 
ETERNAL WORD TELEVISION NETWORK, INC. 

John B. Manos, Esq. 
Vice President and General Counsel 



October 10, 2022 

Perkins Patrick W. 
Content Strategy & Acquisition 
Verizon FiOS TV 
140 West Street, Floor 22 
New York, NY  10007 

Via email (videocompliance@verizon.com) 

3d Quarter 2022 FCC Closed Captioning and Children’s Television Compliance for  
EWTN Domestic Services:  EWTN and EWTN español 

Dear Patrick: 

This letter serves to certify Eternal Word Television Network’s ongoing compliance with 
the FCC Closed Captioning Rules and the commercial limitations set forth in the 
Children’s Television Act of 1990 as explained below: 

Closed Captioning of Video Programming - 47 C.F.R. § 79.1.  Under sub-parts (11) 
(expense greater than 2% of gross revenue from that channel) and (12) (gross revenue 
from that channel less than three million) of subsection 79.1(d), EWTN remains 
exempt.  

Children’s Television Act of 1990 – 47 USC § 303a.  EWTN remains compliant with 
the commercial limitations set forth in 47 USC § 303a(b) of less than 10.5 minutes per 
hour on weekends and less than 12 minutes per hour otherwise. 

This letter also confirms that at all times in 2022 to date, the services provided by 
EWTN named above complied with the CALM Act for loudness control. 

Please feel free to contact me with questions or concerns regarding this certification. 

Best regards, 
ETERNAL WORD TELEVISION NETWORK, INC. 

John B. Manos, Esq. 
Vice President and General Counsel 



January 10, 2023 

Perkins Patrick W. 
Content Strategy & Acquisition 
Verizon FiOS TV 
140 West Street, Floor 22 
New York, NY  10007 

Via email (videocompliance@verizon.com) 

4th Quarter 2022 FCC Closed Captioning and Children’s Television Compliance for  
EWTN Domestic Services:  EWTN and EWTN español 

Dear Patrick: 

This letter serves to certify Eternal Word Television Network’s ongoing compliance with 
the FCC Closed Captioning Rules and the commercial limitations set forth in the 
Children’s Television Act of 1990 as explained below: 

Closed Captioning of Video Programming - 47 C.F.R. § 79.1.  Under sub-parts (11) 
(expense greater than 2% of gross revenue from that channel) and (12) (gross revenue 
from that channel less than three million) of subsection 79.1(d), EWTN remains 
exempt.  

Children’s Television Act of 1990 – 47 USC § 303a.  EWTN remains compliant with 
the commercial limitations set forth in 47 USC § 303a(b) of less than 10.5 minutes per 
hour on weekends and less than 12 minutes per hour otherwise. 

This letter also confirms that at all times in 2022 to date, the services provided by 
EWTN named above complied with the CALM Act for loudness control. 

Please feel free to contact me with questions or concerns regarding this certification. 

Best regards, 
ETERNAL WORD TELEVISION NETWORK, INC. 

John B. Manos, Esq. 
Vice President and General Counsel 



 
 

CHILDREN’S PROGRAMMING CERTIFICATE 
 

 

Fox Weather hereby certifies that it was in compliance with the Children’s Television 

Act of 1990 and the implementing rules and regulations of the Federal Communications 

Commission for the year, 2022. 
 
 

Dated:  
Jan 27, 2023 Lesley West  

Lesley West (Jan 27, 2023 12:19 EST)  

Lesley West 

Senior Vice President 

Business & Legal Affairs 

Fox News 

https://adobecancelledaccountschannel.na2.documents.adobe.com/verifier?tx=CBJCHBCAABAAmxZJkDTRrm3uCiEvt1FiwX_2mYcwVQPR
https://adobecancelledaccountschannel.na2.documents.adobe.com/verifier?tx=CBJCHBCAABAAmxZJkDTRrm3uCiEvt1FiwX_2mYcwVQPR


Created: 

By: 

Status: 

2023-01-27 

Lisa Ladaw (lisa.ladaw@fox.com) 

Signed 

Transaction ID: CBJCHBCAABAAmxZJkDTRrm3uCiEvt1FiwX_2mYcwVQPR 

FOX WEATHER Children's Programming 

Certificate 2022 
Final Audit Report 2023-01-27 

 

 

 
"FOX WEATHER Children's Programming Certificate 2022" Hist 

ory 

Document created by Lisa Ladaw (lisa.ladaw@fox.com) 

2023-01-27 - 5:02:41 PM GMT- IP address: 216.205.224.11 
 

Document emailed to Lesley West (lesley.west@foxnews.com) for signature 

2023-01-27 - 5:03:17 PM GMT 
 

Email viewed by Lesley West (lesley.west@foxnews.com) 

2023-01-27 - 5:18:43 PM GMT- IP address: 74.120.99.138 
 

Document e-signed by Lesley West (lesley.west@foxnews.com) 

Signature Date: 2023-01-27 - 5:19:06 PM GMT - Time Source: server- IP address: 74.120.99.138 
 

Agreement completed. 

2023-01-27 - 5:19:06 PM GMT 



Children's Programming Certification 
Second Quarter 2022 

April 1st, 2022 - June 30th, 2022 

This is to certify that as a standard practice, HOLA TV formats and airs the following 

children's programs and series so that the total commercial time (including local avails) 

does not exceed 10.5 minutes per hour on weekends and 12 minutes per hour weekdays, 

in compliance with the Children's Television Act of 1990 and the rules and regulations of 

the Federal Communications Commission: 

Children's Programs Aired During Second Quarter 2022

NONE 

I hereby declare under penalty of perjury that the foregoing is true and 
correct. 

Executed this 5th day of July 2022. 

Jorge Fiterre 
Name 

Affiliate Sales 
Title 



Children's Programming Certification 
Third Quarter 2022 

July 1st, 2022 - September 30th, 2022 

This is to certify that as a standard practice, HOLA TV formats and airs the following 

children's programs and series so that the total commercial time (including local avails) 

does not exceed 10.5 minutes per hour on weekends and 12 minutes per hour weekdays, 

in compliance with the Children's Television Act of 1990 and the rules and regulations of 

the Federal Communications Commission: 

Children's Programs Aired During Third Quarter 2022 

NONE 

I hereby declare under penalty of perjury that the foregoing is true and 
correct. 

Executed this 5th day of October 2022. 

Jorge Fiterre 
Name 

Affiliate Sales 
Title 









NHK 
• Cosrnorne:d,a 

arne:r1ca 

2022 FOURTH QUARTER CERTIFICATE OF COMPLIANCE 

WITH CHILDREN ' S ADVERTISING LIMITATIONS 

I, Rieko Ishiwa, Director of Broadcasting of NHK Cosmomedia America, Inc. 

(the "Network") hereby certify the following regarding programming aired 

on the Network during the Fourth quarter of 2022 . 

All children ' s programming , as that term is defined by the Children ' s 

Television Act of 1990 (the "ACT " ) and the Rules and Regul ations of the 

Federal Communications Commission ( " FCC " ) promulgated thereunder, has been 

aired on the Network in compliance with the provisions of the ACT and the 

FCC ' s rules. As a standard practice, the Network has formatted and aired 

the following children ' s programs in such a manner that the total commercial 

time , includi ng local avails, has not exceeded 10.5 minutes per hour on 

weekends and 12 minutes per hour on weekdays . 

The Network will continue to comply with the ACT and FCC rules, as they 

apply to the Ne t wo r k ' s programming during the next quarter. The Network 

keeps comple te records of advertising on children ' s programs, a nd the s e 

will be made avai l able promptly upon request . 

December,31,2022 

Date Name: Masako Morishita, Senior Manage r of Broadcasting 

NHI( Cosmomedia America, Inc. 100 Broadway, 15th Floor, New York, NY 10005 Tel 212.262.3377 Fax 212.262.5577 



NHK 
• Cosrnorne:d1a 

arne:r,ca 

2022 SECOND QUARTER CERTIFICATE OF COMPLIANCE 

WITH CHILDREN'S ADVERTISING LIMITATIONS 

I , Rieko Ishiwa , Director of Broadcasting of NHK Cosmomedia America, Inc . 

(the "Network " ) hereby certify the following regarding programming aired 

on the Network during the Second quarter of 2022 . 

All children ' s programming, as that term is defined by the Children's 

Television Act of 1990 (the "ACT " ) and the Rules and Regulations of the 

Federal Communications Commission ( " FCC " ) promulgated thereunder, has been 

aired on the Network in compliance with the provisions of the ACT and the 

FCC's rules . As a standard practice, the Network has formatted and aired 

the following children ' s programs in such a manner that the total commercial 

time, including local avails, has not exceeded 10 . 5 minutes per hour on 

weekends and 12 minutes per hour on weekdays. 

The Network will continue to comply with the ACT and FCC rules , as they 

apply to the Network ' s programming during the next quarter. The Network 

keeps complete records of advertising on children ' s programs, and these 

will be made available promptly upon request . 

June,30,2022 

Date Name:Masako Morishita, Senior Manager of Broadcasting 

NH I( Cosmomedia America, Inc. l 00 Broadway, 15th Floor, New York, NY 10005 Tel 212.262.3377 Fax 212.262.5577 



NHK 
• Cosrnorne:d,a 

ame:r1c:a 

2022 THIRD QUARTER CERTIFICATE OF COMPLIANCE 

WITH CHILDREN'S ADVERTISING LIMITATIONS 

I , Rieko Ishiwa, Director of Broadcasting of NHK Cosmomedia America , Inc. 

(the "Network " ) hereby certify the following regarding programming aired 

on the Network during the Third quarter of 2022 . 

All children ' s programming , as that term is defined by the Children ' s 

Television Act of 1990 (the "ACT " ) and the Rules and Regulations of the 

Federal Communications Commission ( " FCC " ) promulgated thereunder, has been 

aired on the Network in compliance with the provisions of the ACT and the 

FCC ' s rules . As a standard practice , the Network has formatted and aired 

the following children ' s programs in such a manner that the tota l commercial 

time, including local avails, has not exceeded 10 . 5 minutes per hour on 

weekends and 12 minutes per hour on weekdays. 

The Network will continue to comply with the ACT and FCC rules, as they 

apply to the Network ' s programming during the next quarter . The Network 

keeps complete records of advertising on chi l dren ' s programs, and these 

will be made available promptly upon request . 

September , 30,2022 

Date Name : Masako Morishita, Senior Manager of Broadcasting 

NH I( Cosmomedia America, Inc. 100 Broadway, 15th Floor, New York, NY 10005 Tel 212.262.3377 Fox 212.262.5577 



January 9, 2023 

 

Children’s Television Act Certification 
 

Dear Affiliate: 

 

This letter is intended to assist you in satisfying your obligations under the Children’s 

Television Act of 1990 (the “CTA”) and the FCC regulations relating thereto in connection 

with your carriage of our video programming services that aired children’s programming as 

defined by the FCC in the calendar year of 2022. 

 

Discovery Communications, LLC certifies that, as required by FCC rules, its children’s 

programming was formatted so that the total commercial time (including local ad avails) was 

no more than 10.5 minutes per hour on weekends and 12 minutes per hour on weekdays in 

each quarter of 2022. 

 

Sincerely, 

 

DISCOVERY COMMUMICATIONS, LLC. 

 

By:   
 

Name:  Toni Millner  
 

Title: Senior Vice President, Legal and Business Affairs 
 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 



 
 

 

January 9, 2023 

 
 

Children’s Television Act Certification 
 

Dear Affiliate: 

 

This letter is intended to assist you in satisfying your obligations under the Children’s Television 

Act of 1990 (the “CTA”) and the FCC regulations relating thereto in connection with your 

carriage of our video programming service OWN: Oprah Winfrey Network. 

 

OWN, LLC hereby certifies that OWN: Oprah Winfrey Network did not air children’s programs 

(as defined in the CTA) in each quarter of 2022, and we trust that this enables you to satisfy your 

obligations under the CTA in connection with your carriage of OWN: Oprah Winfrey Network. 

 

Please forward this letter (or copies) to any other appropriate individual(s) in your organization. 

As always, we appreciate your support. 

 

Sincerely, 

 
OWN, LLC 

 
By:   

Name: 

Title: 

Date: 

 Mark Nordman     

Senior Counsel, Business and Legal Affairs 

January 9, 2023 | 6:32 PM GMT 



 

(Jan-Feb-Mar) 
CERTIFICATION OF COMPLIANCE WITH COMMERCIAL LIMITS IN CHILDREN’S 

PROGRAMMING, FIRST QUARTER 2022 
 
 
MEXICANAL aired the following programming originally produced and broadcast primarily for an audience of 
children twelve years old and younger during this quarter. 
 
 

Children´s 
Program 

Description Days & Times Aired Times 
aired in 

the period 

Commercial 
time  

(min, sec) 

None 
 

    

 

The Children’s Television Act and the FCC’s rules impose the following commercial limits: 
1. Children’s programming may not contain more than 10.5 minutes of total commercial 

matter per clock hour on weekends and no more than 12.0 minutes of total 
commercial matter per clock hour on weekdays. 

2. On and after January 1, 2006, children’s programming may not direct viewers to an 
internet website unless the website offers a substantial amount of bona fide 
program-related or other no-commercial purposes (that is, e-commerce or 
advertising); (iii) the website’s home page and other menu pages clearly distinguish 
between the website’s commercial and non-commercial sections; and (iv) the pages 
of the website to which viewers are directed is not used for e-commerce, advertising, 
or other commercial purposes (that is, the page has no link labeled “store” or direct 
links to other pages with commercial material). 

3. On an after January 1, 2006, neither children’s programming not commercials aired 
during children’s programming may display Internet website addresses that direct 
viewers to Internet websites that utilize a program’s characters to advertise, 
promote, or sell products or services. 

 
After due review of internal channel records and documentation provided to us by program 

suppliers, Mexicanal hereby certifies: 
 

X that it complied fully with the FCC’s commercial limits with respect to all children’s programs 
broadcast during this quarter that are subject to those requirements. 

 
 that it not complied fully with the FCC’s commercial limits with respect to all children’s programs 

broadcast during this quarter that are subject to those requirements, as explained in Attachment A 
hereto. 

 
 
 
 
 
Israel Reyero 
Content and Promotion Director 
Mexicanal, LLC 
(April 1st, 2022) 



 

(Apr-May-Jun) 
CERTIFICATION OF COMPLIANCE WITH COMMERCIAL LIMITS IN CHILDREN’S 

PROGRAMMING, SECOND QUARTER 2022 
 
 
MEXICANAL aired the following programming originally produced and broadcast primarily for an audience of 
children twelve years old and younger during this quarter. 
 
 

Children´s 
Program 

Description Days & Times Aired Times 
aired in 

the period 

Commercial 
time  

(min, sec) 

None 
 

    

 

The Children’s Television Act and the FCC’s rules impose the following commercial limits: 
1. Children’s programming may not contain more than 10.5 minutes of total commercial 

matter per clock hour on weekends and no more than 12.0 minutes of total 
commercial matter per clock hour on weekdays. 

2. On and after January 1, 2006, children’s programming may not direct viewers to an 
internet website unless the website offers a substantial amount of bona fide 
program-related or other no-commercial purposes (that is, e-commerce or 
advertising); (iii) the website’s home page and other menu pages clearly distinguish 
between the website’s commercial and non-commercial sections; and (iv) the pages 
of the website to which viewers are directed is not used for e-commerce, advertising, 
or other commercial purposes (that is, the page has no link labeled “store” or direct 
links to other pages with commercial material). 

3. On an after January 1, 2006, neither children’s programming not commercials aired 
during children’s programming may display Internet website addresses that direct 
viewers to Internet websites that utilize a program’s characters to advertise, 
promote, or sell products or services. 

 
After due review of internal channel records and documentation provided to us by program 

suppliers, Mexicanal hereby certifies: 
 

X that it complied fully with the FCC’s commercial limits with respect to all children’s programs 
broadcast during this quarter that are subject to those requirements. 

 
 that it not complied fully with the FCC’s commercial limits with respect to all children’s programs 

broadcast during this quarter that are subject to those requirements, as explained in Attachment A 
hereto. 

 
 
 
 
 
Israel Reyero 
Content and VOD Director 
Mexicanal, LLC 
(July 5th, 2022) 



 

(Jul-Aug-Sep) 
CERTIFICATION OF COMPLIANCE WITH COMMERCIAL LIMITS IN CHILDREN’S 

PROGRAMMING, THIRD QUARTER 2022 
 
 
MEXICANAL aired the following programming originally produced and broadcast primarily for an audience of 
children twelve years old and younger during this quarter. 
 
 

Children´s 
Program 

Description Days & Times Aired Times 
aired in 

the period 

Commercial 
time  

(min, sec) 

None 
 

    

 

The Children’s Television Act and the FCC’s rules impose the following commercial limits: 
1. Children’s programming may not contain more than 10.5 minutes of total commercial 

matter per clock hour on weekends and no more than 12.0 minutes of total 
commercial matter per clock hour on weekdays. 

2. On and after January 1, 2006, children’s programming may not direct viewers to an 
internet website unless the website offers a substantial amount of bona fide 
program-related or other no-commercial purposes (that is, e-commerce or 
advertising); (iii) the website’s home page and other menu pages clearly distinguish 
between the website’s commercial and non-commercial sections; and (iv) the pages 
of the website to which viewers are directed is not used for e-commerce, advertising, 
or other commercial purposes (that is, the page has no link labeled “store” or direct 
links to other pages with commercial material). 

3. On an after January 1, 2006, neither children’s programming not commercials aired 
during children’s programming may display Internet website addresses that direct 
viewers to Internet websites that utilize a program’s characters to advertise, 
promote, or sell products or services. 

 
After due review of internal channel records and documentation provided to us by program 

suppliers, Mexicanal hereby certifies: 
 

X that it complied fully with the FCC’s commercial limits with respect to all children’s programs 
broadcast during this quarter that are subject to those requirements. 

 
 that it not complied fully with the FCC’s commercial limits with respect to all children’s programs 

broadcast during this quarter that are subject to those requirements, as explained in Attachment A 
hereto. 

 
 
 
 
 
Israel Reyero 
Content and VOD Director 
Mexicanal, LLC 
(October 3rd, 2022) 



 

(Oct-Nov-Dec) 
CERTIFICATION OF COMPLIANCE WITH COMMERCIAL LIMITS IN CHILDREN’S 

PROGRAMMING, FOURTH QUARTER 2022 
 
 
MEXICANAL aired the following programming originally produced and broadcast primarily for an audience of 
children twelve years old and younger during this quarter. 
 
 

Children´s 
Program 

Description Days & Times Aired Times 
aired in 

the period 

Commercial 
time  

(min, sec) 

None 
 

    

 

The Children’s Television Act and the FCC’s rules impose the following commercial limits: 
1. Children’s programming may not contain more than 10.5 minutes of total commercial 

matter per clock hour on weekends and no more than 12.0 minutes of total 
commercial matter per clock hour on weekdays. 

2. On and after January 1, 2006, children’s programming may not direct viewers to an 
internet website unless the website offers a substantial amount of bona fide 
program-related or other no-commercial purposes (that is, e-commerce or 
advertising); (iii) the website’s home page and other menu pages clearly distinguish 
between the website’s commercial and non-commercial sections; and (iv) the pages 
of the website to which viewers are directed is not used for e-commerce, advertising, 
or other commercial purposes (that is, the page has no link labeled “store” or direct 
links to other pages with commercial material). 

3. On an after January 1, 2006, neither children’s programming not commercials aired 
during children’s programming may display Internet website addresses that direct 
viewers to Internet websites that utilize a program’s characters to advertise, 
promote, or sell products or services. 

 
After due review of internal channel records and documentation provided to us by program 

suppliers, Mexicanal hereby certifies: 
 

X that it complied fully with the FCC’s commercial limits with respect to all children’s programs 
broadcast during this quarter that are subject to those requirements. 

 
 that it not complied fully with the FCC’s commercial limits with respect to all children’s programs 

broadcast during this quarter that are subject to those requirements, as explained in Attachment A 
hereto. 

 
 
 
 
 
Israel Reyero 
Content and Promotion Director 
Mexicanal, LLC 
(January 2nd, 2023) 



NETWORK’S NAME: Milenio Television 

Address:  Paricutín 316 Sur. Col. Roma. CP 64700 

Monterrey, Nuevo León, México 

Phone Number: +52 (81) 8881-9991 

 

 

 

CHILDREN’S PROGRAMMING – PERPETUAL CERTIFICATION 
- 
 

 

This is to certify that the Milenio Television programming service (the “Service”)  does 

not currently contain any children’s programming as defined under 47 CFR 76.255 of the 

rules and regulation of the Federal Communications Commission. 

 

In the event that the Service includes any children’s programming on its schedule after 

the date hereof, the Service will provide in writing, by the tenth day following the end of 

the calendar quarter in which such children’s programming is added, a description of such 

programming specifying the dates and time of transmission and the duration of the 

“commercial matter” included therein. 

 

I hereby declare under penalty of perjury that the foregoing is true and correct. 

 

Executed this 6th day of July, 2022. 
 

 

 
Signature:  ________________________________ 

 
 

Name:        Alberto Dominguez 
 

Title:         General Manager 

 

  



NETWORK’S NAME: Multimedios Television 

Address:  Paricutín 316 Sur. Col. Roma. CP 64700 

Monterrey, Nuevo León, México 

Phone Number: +52 (81) 8881-9991 

 

 

 

CHILDREN’S PROGRAMMING – PERPETUAL CERTIFICATION 
- 
 

 

This is to certify that the Multimedios Television programming service (the “Service”)  

does not currently contain any children’s programming as defined under 47 CFR 76.255 

of the rules and regulation of the Federal Communications Commission. 

 

In the event that the Service includes any children’s programming on its schedule after 

the date hereof, the Service will provide in writing, by the tenth day following the end of 

the calendar quarter in which such children’s programming is added, a description of such 

programming specifying the dates and time of transmission and the duration of the 

“commercial matter” included therein. 

 

I hereby declare under penalty of perjury that the foregoing is true and correct. 

 

Executed this 6th day of July, 2022. 
 

 

 
Signature:  ________________________________ 

 
 

Name:        Alberto Dominguez 
 

Title:         General Manager 

 

  



NETWORK’S NAME: Teleritmo 

Address:  Paricutín 316 Sur. Col. Roma. CP 64700 

Monterrey, Nuevo León, México 

Phone Number: +52 (81) 8881-9991 

 

 

 

CHILDREN’S PROGRAMMING – PERPETUAL CERTIFICATION 
- 
 

 

This is to certify that the Teleritmo programming service (the “Service”)  does not 

currently contain any children’s programming as defined under 47 CFR 76.255 of the 

rules and regulation of the Federal Communications Commission. 

 

In the event that the Service includes any children’s programming on its schedule after 

the date hereof, the Service will provide in writing, by the tenth day following the end of 

the calendar quarter in which such children’s programming is added, a description of such 

programming specifying the dates and time of transmission and the duration of the 

“commercial matter” included therein. 

 

I hereby declare under penalty of perjury that the foregoing is true and correct. 

 

Executed this 6th day of July, 2022. 
 

 

 
Signature:  ________________________________ 

 
 

Name:        Alberto Dominguez 
 

Title:         General Manager 

 

  



NETWORK’S NAME: Milenio Television 

Address:  Paricutín 316 Sur. Col. Roma. CP 64700 

Monterrey, Nuevo León, México 

Phone Number: +52 (81) 8881-9991 

 

 

 

CHILDREN’S PROGRAMMING – PERPETUAL CERTIFICATION 
- 
 

 

This is to certify that the Milenio Television programming service (the “Service”)  does 

not currently contain any children’s programming as defined under 47 CFR 76.255 of the 

rules and regulation of the Federal Communications Commission. 

 

In the event that the Service includes any children’s programming on its schedule after 

the date hereof, the Service will provide in writing, by the tenth day following the end of 

the calendar quarter in which such children’s programming is added, a description of such 

programming specifying the dates and time of transmission and the duration of the 

“commercial matter” included therein. 

 

I hereby declare under penalty of perjury that the foregoing is true and correct. 

 

Executed this 7th day of October, 2022. 
 

 

 
Signature:  ________________________________ 

 
 

Name:        Alberto Dominguez 
 

Title:         General Manager 

 

  



NETWORK’S NAME: Multimedios Television 

Address:  Paricutín 316 Sur. Col. Roma. CP 64700 

Monterrey, Nuevo León, México 

Phone Number: +52 (81) 8881-9991 

 

 

 

CHILDREN’S PROGRAMMING – PERPETUAL CERTIFICATION 
- 
 

 

This is to certify that the Multimedios Television programming service (the “Service”)  

does not currently contain any children’s programming as defined under 47 CFR 76.255 

of the rules and regulation of the Federal Communications Commission. 

 

In the event that the Service includes any children’s programming on its schedule after 

the date hereof, the Service will provide in writing, by the tenth day following the end of 

the calendar quarter in which such children’s programming is added, a description of such 

programming specifying the dates and time of transmission and the duration of the 

“commercial matter” included therein. 

 

I hereby declare under penalty of perjury that the foregoing is true and correct. 

 

Executed this 7th day of October, 2022. 
 

 

 
Signature:  ________________________________ 

 
 

Name:        Alberto Dominguez 
 

Title:         General Manager 

 

  



NETWORK’S NAME: Teleritmo 

Address:  Paricutín 316 Sur. Col. Roma. CP 64700 

Monterrey, Nuevo León, México 

Phone Number: +52 (81) 8881-9991 

 

 

 

CHILDREN’S PROGRAMMING – PERPETUAL CERTIFICATION 
- 
 

 

This is to certify that the Teleritmo programming service (the “Service”)  does not 

currently contain any children’s programming as defined under 47 CFR 76.255 of the 

rules and regulation of the Federal Communications Commission. 

 

In the event that the Service includes any children’s programming on its schedule after 

the date hereof, the Service will provide in writing, by the tenth day following the end of 

the calendar quarter in which such children’s programming is added, a description of such 

programming specifying the dates and time of transmission and the duration of the 

“commercial matter” included therein. 

 

I hereby declare under penalty of perjury that the foregoing is true and correct. 

 

Executed this 7th day of October, 2022. 
 

 

 
Signature:  ________________________________ 

 
 

Name:        Alberto Dominguez 
 

Title:         General Manager 

 

  



OVATION 

CHILDRE 'S PROGRAMM I G CERTIFICATIO 
2022 Annual Certification 

This is to certify that it is OV ATIO ' s standard practice to format and air children' s programming 
in compliance with the Children' s Television Act of 1990, codified at 47 U.S.C. § 303a (the "Act"), 
and the Federal Communications Commission rules implementing the Act, including 47 C.F.R. §§ 
76.225 and 76. 1700. 

nuary I through December 31 , 2022, Ovation did not air any children's 

Dated: December 31 , 2022 
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