
NARRATIVE STATEMENT 
 
 

WVIZ/PBS and 90.3 WCPN ideastream is committed to, and proud of, its attempts in 
reaching a broad range of qualified applicants for every full-time position available. To 
that end, various posting sources and strategies are routinely employed that maximize this 
on-going effort.  
 
I. INTERNAL ANNOUNCEMENT 
 

ideastream supports the concept of internal promotion and encourages its 
employees to apply for job positions for which they are qualified. Examples of 
recent internal promotions include: 

• Business Office Coordinator to Accounting Manager 
 
 

II. LOCAL DISTRIBUTION 
 

In its efforts to reach locally qualified individuals, ideastream utilizes a variety of  
sources including state unemployment bureaus, print media and Internet recruiting 
sites. Examples include: 

• The ideastreamsm company website (www.wviz.org) 
• Careerboard.com (serving all of Ohio and Southeast Michigan) 
• The Cleveland Plain Dealer (circulation of approximately 500,000) 
• The Urban League of Greater Cleveland  
• Ohio Bureau of Employment Services 
• Ohio Center for Broadcasting (Cleveland, Ohio) 

 
III. INDUSTRY SPECIFIC SOURCES 
 

A variety of industry specific sources are routinely used to attract qualified 
candidates from all facets of the broadcasting field. Current sources used include: 

• PBS Express 
• Broadcast & Cable Magazine 
• NATAS JobLine 
• CPB Jobline 
• TVJobs.com 
• Careerpage.org 
• AMFMTVonline.com 
• NPR.org 
• DACSnpr.org 
• Current 
• PRNDI (Public Radio New Directors) Listserve 
 

 

http://www.wviz.org/


IV. MINORITY AND WOMEN RECRUITMENT SOURCES 
 

ideastreamsm is committed to the outreach of women and minorities in its 
recruiting efforts and uses the following sources: 
 

• Hispanics in Public Radio 
• National Association of Black Journalists 
• Asian American Journalists Association 
• American Women in Radio and Television 
• National Association of Hispanic Journalists 
• Emma L. Bowen Foundation for Minority Interests in Media 

 
In addition to the recruitment efforts discussed above, additional examples of outreach 
performed include: 

 
• A total of four interns worked at ideastream during this past year. Two interns, 

one high school and one college level, were hosted at WCPN 90.3 in the radio 
newsroom during the summer of 2004. These students were able to acquire hands-
on experience over a 3 month period. In many cases, students receive academic 
credit. In addition, one college level student interned at WVIZ, focusing on TV 
production skills. Also, a high school age paid intern works on computer technical 
skills for the Educational Services division.  

• In addition to the minority recruitment sources listed above, in August 2004 
during the search for a Chief Financial Officer, ideastream advertised the open 
position with the National Association of Black Accountants.  

• Several programs are in place to teach TV broadcasting skills to area high school 
and college students. Examples of these programs are: 

o Lights, Camera, Action! This is a regular program offered once each high 
school semester that allows students to get hands on experience in TV 
camera work, sound editing, engineering work, etc. The last session of this 
program was attended by students from the inner city Cleveland Catholic 
Diocese schools, Euclid School district and Revere School districts. 

o April 2005 was the culmination of a 10 week program for students of the 
Cleveland Institute of Art. This program taught these college students all 
aspects of TV production, including writing and producing in addition to 
the camera, lights and sound. The resulting product was a 10 minute TV 
program which they produced start to finish.  

o Video Production for the Classroom.  Introduces students to single-camera 
video production that can be integrated into classroom production. 

o The Video Editing Workshop is a follow up to Video Production for the 
Classroom that explores digital video editing in more depth. 

o Offered two, 1 hour presentation using Interactive Video Distance 
Learning (IDVL) technology that instructed students on the criteria for 
entering a state-wide video production contest.  

o Produced a one-hour, statewide IVDL event in partnership with our 
regional NATAS, informed and answered student’s question regarding a 



national student video production contest, sponsored by NATAS 
o Engaged student as interviewers and hosts for two, one-hour IVDL 

sessions : 
 An interview with General Barry McCaffrey 
 From Homeless to Harvard, an interview with Liz Murray 

 
• In September 2003 a Career Exploration distance learning series was broadcast to 

high schools throughout Northeast Ohio. This 14 session program focused on 
career opportunities in a variety of professions. One of these sessions focused on 
TV broadcast careers and another on Radio Communications and the 
training/education required to be qualified for those types of positions.  

 
• Career Day Video Conference A career day program held on September 9, 2004, 

focused on careers available in television. It was broadcast to 170 students in local 
schools and was done collaboratively with local commercial television station 
WEWS Channel 5.   

 
  

 
 

  
 
 

 
 


