
Year: 2013       Quarter Ending: 09/30/13 
        First air date:    07/06/13 

Last air date:      09/28/13 
 
 

CHILDREN’S TV PROGRAMMING COMMERCIAL CERTIFICATION 
 

 
WCIX certifies that all children’s television programs carried during this quarter, which 
are identified below, were formatted so that, as a matter of standard policy and practice, 
the programs would not exceed the following commercial time limits in Section 73.670 of 
the FCC’s rules: 

The FCC’s rules limit the amount of commercial matter which may be aired in certain 
children’s television programming to 10.5 minutes per hour on weekends and 12 minutes 
per hour on weekdays. These requirements apply to television broadcasters, cable 
operators, and satellite providers. These limitations are prorated for programs that are 
shorter than one hour in duration. The programming at issue for the commercial time 
limits is programming originally produced and aired primarily for an audience of 
children 12 years old and younger.  

Attachment A or B identifies any commercial time overrun from the limits stated above, 
together with a brief explanation. 
 
 
Program Title   Day and Time Carried   Duration 
 
Teen Kids News         Saturday, 8:00 a.m.    30:00 
 
Made In Hollywood-      Saturday, 8:30 a.m.    30:00 
Teen Edition 
 
Dog and Cat Training  Saturday, 9:00 a.m.    30:00 
 
Jack Hanna’s: Into the Wild Saturday, 9:30a.m.    30:00 
 
Real Life 101   Saturday, 10:00 a.m.    30:00 
 
Aqua Kids   Saturday, 10:30 a.m.    30.00 
  
     
 
There were no time periods in this quarter during which the commercial time limits stated 
above were exceed: 
   __X_ True  ___ False 
 
If false, provide details of each such instance on Attachment A or B. 
 
I hereby state, under penalty of perjury, that the foregoing is true, correct and complete 
to the best of my knowledge, information and belief. 
 



_________________   _________________________________________ 
Date     Signature/Title of Authorized Station Employee 

 

 

 

ATTACHMENT A 

 

The FCC’s rules limit the amount of commercial matter which may be aired in certain 
children’s television programming to 10.5 minutes per hour on weekends and 12 minutes 
per hour on weekdays. These requirements apply to television broadcasters, cable 
operators, and satellite providers. These limitations are prorated for programs that are 
shorter than one hour in duration. The programming at issue for the commercial time 
limits is programming originally produced and aired primarily for an audience of 
children 12 years old and younger.  

All of the Children’s Programming, listed on page 1 and 
below, that airs on WCIX are originally produced and aired 
primarily for an audience of children 13-16 years old.  

Teen Kids News         Saturday, 8:00 a.m.    30:00 
 
Made In Hollywood-      Saturday, 8:30 a.m.    30:00 
Teen Edition 
 
Dog and Cat Training  Saturday, 9:00 a.m.    30:00 
 
Jack Hanna’s: Into the Wild Saturday, 9:30a.m.    30:00 
 
Real Life 101   Saturday, 10:00 a.m.    30:00 
 
Aqua Kids   Saturday, 10:30 a.m.    30.00 
    
 
However, beginning 2nd quarter, 2010, WCIX has made a strong effort to not air any 
commercial matter during these kids programs, so as to limit commercial exposure to 
children under the age of 13 who may be watching these programs. 

 

 
 


