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- FCC398
Children's Television Programming Report

Report reflects information for the filing period ending: 12/31/2014

§ Call Sign ‘ % Channel Numbe;;'; : | , N ] - ’Con{f‘rruuilrity olecense
KS'MO:'T"V ' 62 (ansiog) [ ] S - L Comy T Code
g 47 (digital) ; Kansas City : MO ; Jackson - 66128
LicenSt;eNah;e - ) 7 - 7 7 o -
Meredith Corporation
Nework Afflation ’ Licensee World Wide Web Home Pago Address i appicable) o
Network . www.myksmotv. com
My Network §
Facn]ltv -ID o 7 ’ I;icens“e‘;euer\vnl E‘(plmnon Date V ) ~
33336 i02/01/2014
Analog Core Programming
State the average number of hours of Core Programming per week broadcast by the station. See 47 C.F.R. §73.671(c). ( 4 0 0 hours
(n)  Does the Licensee provid.e infonnatiqn identifying each Core Program aired on its station, incuding an indication of the target child audience, to o v o
publishers of program guides as required by 47 C.F.R. §73.673? B

b ) Identify publishers who were sent information in 3(a). s
TV Guide, TV Data, Tribune Media Services, Titan TV.com, FYI Television, Video Viewing and FYI
Television :

Title of Analog Core Program #1 - Origination

Aqua Kids SYNDICATED

Regular Schedule ! Total Times Aired at Regularly Scheduled Time f Number of Pre-emptions
H H

Saturdays, 8:00am 10/4+12/28/2014 $ 13 .0

Length of Program Age of Target Audience " B/ Symbol Used As
e e e - ].:rovm” o To . Refllj“re_(i )
30 minutes : :
j 8 years 12 years i Y

Describe the educational and informationat objective of the program and how it meets the definition of Core Programming

Aqua Kids motivates young people to take an active role in preserving aquatic environments and
wildlife, by showing how other kids just like them can do the same. Whether it's saving sea
turtles or participating in a beach cleanup, the Aqua Kids demonstrate the real and lasting
contribution children can make in protecting the future of their community and the world.

Title of Analog Core Program #2 . : Origination

i
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Young Icons . SYNDICATED
Regular Schedule Total Times Aired at Regularly Scheduled Time | Number of Pre-emptions
Saturdays, 8:30AM 10/4-12/28/2014 12 : i1
Length of Program Age of Target Audience { E/I Symbol Used As
b e - - e e 7 Required
30 minutes : D N I

13 years i 16 years : Y

Describe the educational and informational abjective of the program and how it meets the definition of Core Programming
The Young Icons is an American biographical television series aimed at children between the
ages of 13-16 years old. The seriest profiles 5 seemingly-ordinary kids or teens who are
impacting the lives of others. The best and the Brightest from athletes to entrepreneurs,
philanthropists to superstars.

Number of Preemptions for other than Breaking News Number of Preemptions Rescheduled

Total Times Aired

13 1 1

Preemption #1

Date Preempted/Episode #

If rescheduled, date and time reschedule Is the rescheduled date the second home?

Séturday 11/1/2014/ #507 ¢ Sunday 11/2/2014 8:00 AM Y
' ” " If re‘s‘che;itrlle’d. \\;ere pmmorti-mruél -eﬂ’ons mcrl;le-tov notity tl;e plll;li; of resci;edl;ie(; &até :md tvirvne? 7 B I Y
S - - et - Gt o sal
Reason for Preemption OTHER NEWS :
Tileof Ardlog CoreProgram#3. ’ ] | orginsion
Career Day _ % SYNDICATED
Regular Schedule ’ | Totl Times Alred at Regulary Scheduled Tme |- Number ofPreemptions
Saturdays, 9:00am 10/4-12/28/2014 vi 12 ’51
Lengthof Program o I AgeofTarget Audience | B symbol Used As
e S | e TO . — {(evquired
30 minutes 13 years g 16 years é Y

Describe the educational and informational objective of the program and how it meets the definition of Core Programming

Career Day is a television program that introduces young adults to career exploration and

' awareness. Students often do not know what they want to do and are unsure of potential
interests they may have that could be a career. Career Day provides an avenue to view experts
in their respective fields as they discuss their work, the education/training to prepare for
the job, and experiences that led them to choose their career. To encourage students to make
informed decisions, young adults must be introduced to career awareness, such as the concept
that success in most careers requires education and training. As the National Alliance of
Business recommended in its 1999 publication Preparing Young People for Tomorrow. Middle school
is an ideal age at which to expose students to the challenging world of work. The programs
motivational and inspirational message of each guest empowers audiences of all ages ‘to
investigate career opportunities.
Total Times Aired Number of Preemptions for other than Breaking News Number of Preemptions Rescheduled

13 : , : 1 1

Preemption #1

Date Pree;npted)Eéisédé # " ] V Ifre;féxeduled, dfu}e an& tim; ‘l’;SFthllle‘ 7 V Vls thé resché&xll;d date gl;e second ho‘r;u;?
Saturday 11/1/2014/ #507 Sunday 11/2/2014 8:30 AM | Y
” I;‘res‘clled;;ved, were promot;\mnl efforts m;d; to‘nc;tify the public of rescheduled date i;nd time? | : ' R Y 7
VReas;n f;Jr Preenl;)li;r; . OT’HER NVE;;VS v B _ o H V f
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Title of Analog Core Program #4 ¢ Origination

: Animal Exploration with Jarod Miller SYNDICATED

Regular S}:hedu]e ‘Totai Tim;s Aired th Regularly scheaui;a "[;ime Number of Pre-em‘ptions
Saturdays, 9:30am 10/4-12/28/2014 f 13 . ;0
Leni.;th ofﬂl’ro‘_m:a;;qi o o E V - ) ‘ e;ge of’farget Audience o ' é/; 'S'ymbd Used As
ISR I ‘ F@-n . . ,7 To . hRequ“f?
30 minutes: 13 years g 16 years i Y

Describe the educational and informational ebjective of the program and how it meets the definition of Core Programming

Jarod Miller travels the United States and beyond, introducing children to the common, unique
and unusual animals that inhabit the Earth. Each episode will teach children about the world
around them in a way that identifies positive role models and pro-social wvalues within an

environmentally responsible universe.

Titler of Anal(;g Co‘r‘e gogém #S . "OVr‘igination
Think Big . SYNDICATED
‘ éééxlmi Schedule N o V , ;l;<;t(;l Time; V.Ar\ired m’ Iiegulari} ééhchnlé& Tune - }\Iuml;;r of Pre-e;xxptkélls -
Saturdays, 7:30am 10/4-12/28/2014 v 13 0
ﬂiénbgti\‘off’ﬂrﬂogralynbm - o - o 7 o ‘z‘\g‘r,e ofT};irgVev! Audier;cer R ‘E/‘I Syr'n“b-olrUsed As
et et e e 7 , B . e b WRetvurxired
30 minutes \ 13 years é 16 years % Y

Describe the educational and informational objective of the program and how it meets the definition of Core Programming
The series shows children actively solving problems using scientific principles combining skill
and creativity. It also demonstrates real world applications for math, science and engineering,

proving that the physical sciences can be useful, challenging and fun.

Title of Analog Core Program #6 3 Origination

Animal Rescue ' ' : . . SYNDICATED

Regular Schedule x Total Times Aired at Regularly Scheduled Time umber of Pre-emptions

Saturdays, 10:00am 10/4-12/28/2014 f 13 - 0
Length of Program 7 Age of Target Audience E/l Symbol Used As
e S S S e [ ,me,:, - * To V‘ B . IfequiTed
30 minutes : P B
N ' : 13 years 16 years Y

Describe the educational and informational objective of the program and how it meets the definition of Core Programming

Animal Rescue serves the educational and informational needs of children 16 years of age and
under with its program content, including safety tips and real life in-the-field experiences of
. professional and ordinary people taking care of, treating and helping various animals.

Title of Analog Core Program #7 . ¢ Origination

Kansas city Zoo show . fLOCAL

Regular Schedule Total Times Aired at Regularly Scheduled Time . Number of Pre-emptions

Saturday's 7:00 AM 10/4-12/28/2014 13 0 ;

Length of Program Age of Target Audience ’ E/I Symbol Used As
From To

30 minutes 6 years : 10 years ; Y

http://licensing.fcc.gov/KidVidNew/public/filing/form398.faces : 1/7/2015
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| Describe the educational and informational objective of the program and how it meets the definition of Core Programming

; ’ V L. X ’ A f
| The KC Zoo show is a locally produced educational program hosted by KCTV personalities. The KC
: Zoo show highlights the animals and activities at the Kansas City Zoo. Children learn about the
% habits and biology of wildlife from all over the world.

i

Title of Analog Core Program #8 ; Origination

. SYNDICATED

Live life and Win-

Regular Schedute ‘ Total Times Aired at Regularly Scheduled Time ‘ Number of Pre-emptions

Sunday's 7:30 AM 10/5-12/29/2014 13 . 0

Length of Program Age of Target Audience | E/ISymbol Used As
- e s et e e e e b - me . . To ! qulvnrerd

30 minutes 13 years 16 years P Y

Describe the educational and informational objective of the program and how it meets the definition of Core Programming

LIVE LIFE and WIN! is a weekly Educational/Informational (E/I), nationally syndicated TV series
highlighting inspirational teen success stories with segments featuring Extraordinary Teens,
Breaking Barriers, Giving Back, and Nutrition & Exercise with a focus on the arts, school,
sports, community and teen entrepreneurship. LIVE LIFE and WIN! helps teens discover and learn
strategies and attributes to achieve personal dreams, explore volunteerism as an opportunity to
build character and uncover personal passions, and gain knowledge about life skills necessary’
to LIVE LIFE and WIN , ‘ '

Non-Core Educational and Informational Programming

5. Complete the following for each program that you aired during the past three months that is specifically désigned to meet the educational and informational needs of children ages 16 and
under, but does not meet one or more elements of the definition of Core Programming, See 47 C.F.R. §73.671. Complete chart below for each additional such educational and informational
program. )

[There are no analog non-core program reports.]

'Sponsored Core Programming ’

6. List Core Programs, if any, aired by other analog stations that are sponsored by the Licensee and that meet the criteria set forth in 47 C.F.R. §73.671. Also indicate whether the amount of total
Core Programming broadcast by another station increased. -

{There are no analog sponsored core program broadcast reports.]

[There are no analog sponsored core program detail reports.]

Digital Core Programming

7. (a) State the average number of hours of Core Programming per week broadcast by the station on its main program stream. 4.00 hours
(b)  Did the Licensee broadcast on its man digtal program stream the same Children's Core Programming provided on its analog channef? v
(¢} 1f Yes to 7(b), the Licensee certifies that the representations and children's program information provided with respect to its analog channel apply v

equally with respect to its main digital program stream,

If No to 7(c), submit as an Exhibit a Statement of Explanation.

8. (1)  State the average number of hours per week of free over-the-air digital video programming broadcast by the station on other than its main program 168.00 hours
stream. . .
(b)  State the average number of hours per week of Core Programming broadcast by the station on other than its main program stream. See 47 CF.R. ¢ 3.00 hours
§73.671. .
9. (a) Does the Licensee provide information identifying each Core Program aired on its station, including an indication of the target child audience, to v

publishers of program guides as required by 47 C.F.R. §73.673?

(b)  Identity publishers who were sent information in Na).

http://licensing.fcc.gov/KidVidNew/public/filing/form398.faces 1/7/2015
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; ' .
| TV Guide, TV Data, Tribune Media Services, Titan TV.com, FYI Television, Video Viewing and FYI

. Television o '
10. 7 éorr;ple:e ﬂéerfollowing for e;c; program that th1(1 aired during the pc;st three months t[)a£ ;n;ets the d;ﬁnition o%-Core P}ogl‘alﬁﬁlin;é. éomp]eté chart below for ea;:h Core Progrr;m,
' Tite ;k‘bigiml (_:ore Progrrrmél;#l V 7 V(V)rigiuation
Wibbly Pig 7 , ESYNDICATED
VRe;:;t;l;w;'Vsicivleci‘tlle - L | ”f;tn[ Tlmes Ariredr art“I;egulurly VVSchéduled Timrer - B Number ofAIr’re;er;n‘}‘)tio.nsw
Sunday's 10/5-12/29/2014 9:00 AM _ ’ 13 ; 0

-

Length of Program Age of Target Audience E/1 Symbol Used As
— - - e - i Required

From | To

. e . i, SR ey - ;
30 minutes | 2 years f 6 years : N

Describe the educational and informational objective of the progran and how it meets the definition of Core Programming

Wibbly Pig is an animated preschool comedy series that takes the daily routine of a young child
and finds humor and fun in every part of it. Wibbly simply does what children do. From day to
day activities like getting into bed, ‘wrapping a present or climbing a tree, to fantasy play
like meeting a giant or going to the moon. Wibbly moves seamlessly in and out of fantasy play
echoing the way children really interact and play. Wibbly turns the simplest tasks into a
comedy routine, sharing it with his very best friend - the viewer. Wibbly engages the viewer by
talking directly to the camera. This makes the viewer feel safe, included, involved and most of
all, important.

Title of Digital Core Program #2 | Origination

Wibbly Pig . SYNDICATED

Regular Schedule Total Times Aired at Regularly Scheduled Time Number of Pre-emptions
Sunday's 10/5-12/29/2014 9:30 AM ;13 -0

Length of Program ) Age of Target Audience E/1 Symbol Used As
S J— [ e e e e . R T | . e Required

30 minutes ! ] o o )

f 2 years ; 6 years N

Describe the educational and informational objective of the program and how it meets the definition of Core Programming

‘Wibbly Pig is an animated preschool comedy series that takes the daily routine of a young child
“and finds humor and fun in every part of it. Wibbly simply does what children do. From day to
day activities like getting into bed, wrapping a present-or climbing a tree, to fantasy play
like meeting a giant or going to the moon. Wibbly moves seamlessly in and out of fantasy play
echoing the way children really interact and play. Wibbly turns the simplest tasks into a
comedy routine, sharing it with his very best friend - the viewer. Wibbly engages the viewer by
talking directly to the camera. This makes the viewer feel safe, included, involved and most of
all, important.

Title of Digital Core Program #3 ; Origination
Artzooka - ‘ | SYNDICATED
Regular Schedule : Total Times Aired at Regularly Scheduled Time ‘ i Number of Pre-emptions
Sunday's 10/5-12/29/2014 10:00 AM f 13 -0 !
Length of Program Age of Target Audience E/l Symbol Used As

- V Rom o Te Required
30 minutes : :

6 years : 10 years ‘ N

Describe the educationat and informational objective of the program and how it meets the definition of Core Programming
A half hour series blending live action and animation to show kids that art is everywhere and
that there is an artist in each one of them! Targeting kids 6 - 10, Artzooka! provides
audiences with traditional techniques in unconventional ways and teaches children to draw

http://licensing.fcc. gov/KidVidNeW/public/ﬁling/form398 faces 1/7/2015
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outside the lines and create their own masterpieces. The works created represent a broad
spectrum of art including digital movies, silk-screened t-shirts and lamps made from oranges-?!

Title of Digital Core Program #4 ’ ) B : Onunatlon
Artzooka ' : SYNDICATED ;
Rcl,ular Schedule . B < ¢ Total Times Aired at Regularly Scheduled Time l Number of Pre-emptions'
Sunday s 10/5 12/29/2014 10:30 aM 13 : . L0
Lengh of Program ) - ‘ Age of Target Audience E/l Symbol Used As

- S . i . Foom o - o e 7 VRVe?l?rﬁd
30 minutes. : i

6 years : 10 years : N

i

Descnbe the.educational and informational objecnve of the prounm and how it meets the definition of Core Prog,mmmmg

A half hour series blendlng live action and animation to show kids that art is everywhere and
that there is an artist in each one of them! Targeting kids 6 - 10, Artzooka! provides
audiences with, traditional techniques in unconventional ways and teaches children to draw
outside the lines and create their own masterpieces. The works created represent a broad
spectrum of art including digital movies, silk-screened t-shirts and lamps made from oranges?!

Titl:e sf Digital Core Progmm#ﬁ . Osu;s;;1011
Maklng Stuff . ) r SYNDICATED
Rc;,ular Schedule» - ! Total T‘irrrrlsrsrAired at Reguiz;rly Scheduled T;;ne o ?Number ofPre empua‘nsM 7
Sunday s 10/5 12/29/2014 11:00 Ay BRET 0
‘ Lengh ofProbnm o - o Ags ofTarusl‘Audlcnce . h /1 gymbbol GscdrAs
3 SR — S . me ~ - Torv f Required
30 minutes 4 years 8 years : N

Descnbe the educahoml and mfomlauonal ob)ectlve of the pro_L,ram nnd how it meets the deﬁxuuon of Core Proz,nmmmu

The series key educational -and informational goals are to: 1) educate children about the
working of everyday objects and how they are made and 2) introduce children to the many
fascinating objects around them and spark curiosity and the desire to learn more about those
objects.

Title of Digital Core Progmm #6 Ongmanon

H

Maklng Stuff { SYNDICATED
Reg,ular Schedule ‘ - ! Tota[ Times Aired at Rc"uhrlv Scheduled Time Number of Pre-empno‘ns
Sunday s 10/5 12/29/2014 11:30 aM f 13 0
Len"th of Program Age of TarLet Audlence ) { B/ISymbol Used As

. - v ¥ b A A - e et : s . e ok .Required

5 From i T0 o
inutes 5

(30 min 4 years : 8 years : N

Describe the educational and informational objective of the program and how it meets the definition of Core Programming

The series key educational and informational goals are to: 1) educate children about the .
working of everyday objects and how théy are made and 2) introduce children to the many
fascinating objects around them and spark curiosity and the desire to learn more about those
objects. >

11 Does the Licensee certify that at least 50% of the Core Programming counted toward meeting the additional programming guideline (applied to free video programming aired on other
than the main program stream) did not consist of program episodes that had already aired within the previous seven days cither on the station's main program stream or on another of the
station's free digital program streams? Y

I No, submit as'an Exhibit a Statement of Explanation setting forth the number of repeats in excess of the repeat limit and the times and dates the episodes involved were aired.

http://licensing.fcc.gov/KidVidNew/public/filing/form398 faces : 1/7/2015
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* Non-Core Educational and Informational Programming

12, Complete the following for each program that you aired during the past three months that is specifically designed to meet the educational and informational needs of children ages 16 and
under, but does not meet one or more elements of the definition of Core Programming. See 47 CF.R. §73.671. Complete chart below for each additional such educational and information
progrant. .

,[ There are no digital noncore program repoh’s. ]

Sponsored Core Programming

13. List Core Programs, if any, aired by other stations that are sponsared by the Licensee and that meet the criteria set forth in 47 C.F.R. §73.671. Also indicate whether the amount of total Core
Programming broadcast by another station increased.

[There are no digital sponsored core prograrh broadcast reports.] 1

{There are no digital sponsored core program detail reports.]

Other Matters

| N Complete the following for each analog and digital program that you plan to air for the next quarter that meets the definition of Coré Programming, Complete chart below for each Core
Program, identifying whether it is to be broadcast on the station's analog or digital channel or both channels., ’

Titte of Planned Core Program #1 Origination

Aqua Kids SYNDICATED

Regular Schedule ¢ Total Times to be Aired

Saturdays, 8AM : 13

, Length of Program Age of Target Audience

30 minutes 8 years 12 years

Describe the educational and informational objective of the program and how it meets the detinition of Core Programming

Aqua Kids motivates young people to take an active role in reserving aquatic environments and
wildlife, by showing how other kids just like them can do the same. Whether it's saving sea
turtles or participating in a beach cleanup, the Aqua Kids demonstrate the real and lasting
contribution children can make in protecting the future of their community and the world.

. - 5 B S s e

Titte of Planned Core Program #2 ¢ Origination

Young Icons ¢ SYNDICATED

Regular Schedule ¢ Total Times tobe Aired

13

Saturdays 8:30am
Length of Program Age of Target Audience

v

LFem T
30 minut :
Lo e.s 13 years ’ 16 years

Describe the educational and informational objective of the program and how it meets the definition of Core Programmiing

The Young Icons is an American biographical television series aimed at children between the
ages of 13-16 years old. The seriest profiles 5 seemingly-ordinary kids or teens who are
impacting the lives of others. The best and the brightest from athletes to entrepreneurs,
philanthropists to superstars.

Title of Planned Core Program #3 . : Origination

Career Day | SYNDICATED

_ http:/licensing.fcc.gov/Kid VidNew/public/filing/form398.faces | 1/7/2015



FCC Form 398 — Children's Television Programming Report Page 8§ of 12

4 t

] Regular Schedule . Total Times to be Aired
Saturdays, 9AM 13
¢ Length of Program Age of Target Audience
| From o To_
30 minutes

12 years. 16 years
Describe the educational and informational objective of the program and how it meets the definition of Core Programming
Career Day is a television program that introduces young adults to career exploration and
awareness. Students often do not know what they want to do and are unsure of potential
interests they may have that could be a career. Career Day provides an avenue to view experts
in their respective fields as they discuss their work, the education/training to prepare for
the job, and experiences that led them to choose their career. To encourage students to make
informed decisions, young adults must-be introduced to career awareness, such as the concept
that success in most careers requires education and training. As the National Alliance of
Business recommended in its 1999 publication Preparing Young People for Tomorrow. Middle school
is an ideal age at which to expose students to the challenging world of work. The programs
motivational and inspirational message of each guest empowers audiences of all ages to
investigate career opportunities.

Txt[e of Pl'mued Core Progmm #4 ' 6(1@1!!3[;011

-Animal Exploratlon with Jarod Miller ] . 7 ) SYNDICATED

Re;,ular Scheéule ' V » Y Total Times to be Alred .

Saturdays, 9:30AM 13

’Lensth of[’mnram S ) 7 Aue ofTarg,et Audlence o ‘
,,,,, . ' o Fm T
30 minutes ; 12 years 16 years

Describe the educauonal and informational objecnve ot lhe progmm and hO\s it meets the de('nmon of Con, Pro"rammmg

Jarod Miller travels the United States and beyond introducing children to the common, unique
and unusual animals that inhabit the Earth. Each episode will teach children about the world
around them in a way that identifies positive role models and pro-social values within an

environmentally responsible universe.

Title ofPl:rlrxru;edﬂ(Iorr‘eVPr;grnml#SV o ‘ V Onunatrl‘onr B

Think Big , , | SYNDICATED

Reuuhr Schedule o " ‘ - Tonl Times to be Aired

Saturdays, 7:30AM % 13

Length of Progmm o ‘ ‘ | ) ‘ Age o‘f Taréét Arudivence

From ; To .

30 minutes 12 years ) ; 16 years

Describe the educauonal wnd mformanoml objecnve of the program and how it meets the deﬁnmon ofCore Promammm&,
The series shows children actively solv1ng problems using scientific prlnclples comblnlng skill
and creativity. It also demonstrates real world applications for math, science and engineering,
proving that the physical sciences can be useful, challenging and fun.

“Titler ;Jfl;le;rllled Core Program #6 ‘ N g drig{llatic;lx h

The KC Zoo show ’ § LOCAL

V‘Regulanchedu]e B o . . V ’ - Tofal Times to be AiredA - . ’ (
Saturday's 7.AM ' fl3

http://licensing.fcc. gov/KidVidNeW/public/ﬁling/formS 98.faces 1/7/2015
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Length of Program | -. Age of Target Audience
' ' i ~ From To

30 minutes
6 years 10 years

Describe the educational and informational objective of the program and how it meets the definition of Core Programming

The KC Zoo show is a locally produced educational program hosted by KCTV personalities. The KC
Zoo show highlights the animals and activities at the Kansas City Zoo. Children learn about the
habits and biology of wildlife from all over the world.

Title of Planned Core Program #7 Ong,mauon

Live Life And Win . SYNDICATED

Reuulnr Schedule ' * Total Times to be Aired

Sunday s 7:30 AM - 013

Lenbth of ngnm . ’ . ‘ Age of Target Audience
From i To

30 minutes

12 years ¢+ 16 years

Describe the educational and informational objective of the program and how it meets the definition of Core Programming

LIVE LIFE and WIN! is a weekly Educational/Informational (E/I), nationally syndicated TV series
highlighting inspirational teen success stories with segments featuring Extraordlnary Teens,
Breaking Barriers, Giving Back, and Nutrition & Exercise with a focus on the arts, school,
sports, community and teen entrepreneurship. LIVE LIFE and WIN! helps teens discover and learn
strategies and attributes to achieve personal dreams, explore volunteerism as an opportunity to
build character and uncover personal passions, and gain knowledge about life skills necessary
to LIVE LIFE and WIN!

Titlh; of; AIA’lanned Cére}’rogram #8 o : » VOrnmnauc;xV)V

Wibbly Piggly ) SYNDICATED
Regular Schedule - V a A Total Times to be Aired V
éundays 9-9:30 AM o ) 13

e of Target Audience

Lennth of Program
' Frormri . To
30 minutes (

2 years : 6 years

Describe the educational and informational objective of the program and how it meets the definition of Core Programming
Wibbly Pig is an animated preschool comedy series that takes the daily routine of a young child |
and finds humor and fun' in every part of it. Wlbbly simply does what children do. From day to
day activities like getting into bed, wrapping a present or climbing a tree, to fantasy play
like meeting a giant or going to the moon. Wibbly moves seamlessly in and out of fantasy play
echoing the way children really interact and- play. Wibbly turns the simplest tasks into a
comedy routine, sharing it with his very best friend - the viewer. Wlbbly engages the viewer by
talking directly to the camera, This makes the viewer feel safe, included, _involved and most of
all, important.

Title of Planned Core Program #9 Onk,mauon

Wlbbly Plggly : % SYNDICATED
Reuuhr Schedule . Tolal TlmBS to be Alred :
Sundays 9:30-10 AM 13 ,
Length ol‘Program Age of Target Audience :
' | ' L Fom o To
30 minutes :

2 years : 6 years

Describe the educational and informational objective of the program and how it meets the definition of Core Programming

http://licensing.fcc.gov/KidVidNew/public/filing/form398.faces ’ 1/7/2015
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Wibbly Pig is an animated preschool comedy series that takes the daily routine of a young child
and finds humor and fun in every part of it: Wibbly simply does what children do. From day to

. day activities like getting into bed, wrapping a present or climbing a tree, to fantasy play
like meeting a giant or going to the moon. Wibbly moves seamlessly in and out of fantasy play
echoing the way children really interact and play. Wibbly turns the simplest tasks into a
comedy routine, sharing it with his very best friend - the viewer. Wibbly engages the viewer by
talking directly to the camera. This makes the viewer feel safe, included, involved and most of
all, important. '

Artzooka . . ) : SYNDICATED
”R;gu-lar SchIadeIe o o o . o V T‘oglvT’imes torbezr\ired‘ “
Suﬁdgy's 10-10:30 AM . 113 V ' ]

Length of Program Age of Target Audience

CFom
30 minutes 6 years f . 10 years

Describe the educational and informational objective of the program and how it meets the definition of Core Programming

A half hour series blending live action and animation to show kids that art is everywhere and
that there i1s an artist in each one of them! Targeting kids 6 - 10, Artzooka! provides
audiences with traditional techniques in unconveritional ways and teaches children to draw
outside the lines and create their own masterpieces. The works created represent a broad
-spectrum of art including digital movies, silk-screened t-shirts and lamps made from oranges?!

Title of Planned Core Program #11 . i Origination

Artzooka | SYNDICATED -

http://licensing.féc.g0V/KidVidNew/public/ﬁling/form398.faces

Regular Schedule Total Times to be Aired

Sunday's 10:30-11 AM 13
Length of Program Age of Target Audience
o i i ,F,“,)m ) ‘ ) To_ )
30 minutes
6 years 10 years

Describe the educational and informational objective of the program and how it meets the definition of Core Programming

A half hour series blending live action and animation to show kids that art is everywhere and
that there is an artist in each one of them! Targeting kids 6 - 10, Artzooka! provides
audiences with traditional teéchniques in unconventional ways and teaches children to draw
outside the lines and create their own masterpieces. The works created represent a broad
spectrum of art including digital movies, silk-screened t-shirts and lamps made from oranges-?!

‘ Title of Planned Core Program #12 Origination
Making Stuff ’ ) ' | SYNDICATED
N :
Regular Schedule ' | Total Times to be Aired
Sunday's 11-11:30 AM ) $ 13
Length of Program ’ . Age of Target Audience
e From I O
30 minutes : !
4 years } 8 years

Describe the educational and informational objective of the program and how it meets the definition of Core Programming
The series key educational and informational goals are to: 1) educate children about the
working of everyday objects and how they are made and 2) introduce children to the many

fascinating objects around them and spark curiosity and the desire to learn more about those
. objects.

1/7/2015
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Title of Planned Core Program #13 ! Origination A » 4
§ Makingvstuff ‘ k : SYNDICATED
| RegurlerSchedule N R 5 Total“Times ;o be; A‘ir‘edv
Sunday's 11:30 AM -12 PM ) ﬁ 13 f
V Length ofPr;)gram( o o _ . . o Agerof%argre-t Alldl’;ﬂ&;é 7
o o N o N S o wFrﬁm ) N To

30 minutes ; :
4 years ; 8 years

Describe the educational and informational objective of the program and how it meets the definition of Core Programming
The series key educational and informational goals are to: 1) educate children about the
working of everyday objects and how they are made and 2) introduce children to the many
fascinating objects around them and spark curiosity and the desire to learn more about those

objects. :
15, Does the Licensee publicize the existence and location of the station's Children's Television Programming Reports (FCC 398) as required by 47 C.F.R. §73.3526(e)(11)(iii)? : ' v ‘
16. Identify the licensee's children's programming liaison.

Name ‘ Telephone Number

Dale Jacobson (913) 677-7238

Address E-mail Address

4500 Shawnee Mission Parkway ~dale.jacobson@kctv5. com

City | ZIP Codo

Fairway : 66205
17, Include any other coxﬁments or information you want the Commission to consider in evaluating your compliance with the Children's Television Act (or yse this space for supplemental

explanations). This may include information on any other non-core educational and informational programming-that you aired this quarter or plan to air during the next quarter, or any existing
or proposed non-broadcast efforts that will enhance the educational and informational value of such programming to children, See 47 C.F.R. §73.671, NOTES 2 and 3.

In 4th quarter 2014, the mundofox fetwork notified us of an issue with the e/TI bug .on several
instances, as described below: Como Se Hacen Las Cosas (Making Stuff) From June 1, 2014 -
November 30, 2014, this program did not include the E/I bug - which represented only 30 minutes
of the E/I block from June lst- July 27th. The remainder of the kids block during this time
period included the bug. The error was corrected and the bug was included beginning December 7,
2014 (see below). Wibbly Pig, Artzooka and Making Stuff From August 3, 2014 - November 30,
2014, the E/I bug was missing from the entire kids block (Wibbly Pig, Artzooka, and Making
Stuff). Thé error was corrected immediately upon discovery of the issue, and the bug was
included beginning December 7, 2014,

WIL‘LFUL FALSE STATEMENTS MADE ON THIS FORM ARE PUNISHABLE BY FINE AND/OR IMPRISONMENT (U.S. CODE, TITLE 18, SECTION 1001), AND/OR
REVOCATION OF ANY STATION LICENSE OR CONSTRUCTION PERMIT (U,S. CODE, TITLE 47, SECTION 312(a)(1)), AND/OR FORFEITURE (U.S. CODE, TITLE 47,
SECTION 503). .

Fcertify that the statements in this application are true, complete, and correct to the best of my knowledge and belief, and are made in good faith.

Name of Licensee

‘ Signature

Meredith Corporation

Date

1/7/2015 ; |

FCC Form 398
March 2006
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MUNDOFOX A

NOTIFICATION /NOTIFICACION MFEA #1.02

TO: OWNERS, GENERAL MANAGERS, GENERAL SALES MANAGERS,
PROGRAMMING DIRECTORS, PROMOTION MANAGERS, and TRAFFIC
DIRECTORS

FR:  MUNDOFOX BROADCAST DISTRIBUTION

DT: January 6, 2015

RE: = E/I Programming Descriptions Q4, 2014 Filing

E/l Programming Information for Q4, 2014 FCC Filing

'WIBBLY PIG |
9:00am — 9:30am (30 min RT) 10/1/14 — 12/31/14
9:30am — 10:00am (30 min RT) 10/1/14 — 12/31/14

Wibbly Pig is an animated preschool comedy series that takes the daily routine of a
young child and finds humor and fun in every part of it. Wibbly simply does what children
do. From day to day activities like getting into bed, wrapping a present or climbing a tree,
to fantasy play like meeting a giant or going to the moon. Wibbly moves seamlessly in
and out of fantasy play echoing the way children really interact and play. Wibbly turns
the simplest tasks into a comedy routine, sharing it with his very best friend - the viewer.
Wibbly engages the viewer by talking directly to the camera. This makes the viewer feel
safe, included, involved and most of all, important. \

With highly regarded Creative and Educational Consultants onboard to ensure age-
appropriate learning in every episode, preschoolers will gain a variety of skills including:

- Early Academics: colors, shapes, numbers via preschool activities.

- Social Skills: interactivity with the viewer and friends

- Imaginative Play: springboards and inspirational ideas to fire-up children's play and
imaginations

Learning will also be reinforced through song in every episode.

The program is regularly scheduled and airs between the hours of 7:00 am and 10:00
pm. The program is 30 minutes in length, and is identified as an educational and

- informational show, targeted to 2 to 6 year olds, at the beginning and throughout each
broadcast and in listings provided to publishers of program guides.



i

MUNDOFOX . : \
ARTZOOKA!

10:00am — 10:30am (30 min RT) 10/1/14 —12/31/14

10:30am — 11:00am (30 min RT) 10/1/14 —12/31/14

A half hour series blending live action and animation to show kids that art is everywhere
and that there is an artist in each one of them! Targeting kids 6 - 9, Artzooka!
provides audiences with traditional techniques in unconventional ways and teaches

children to draw outside the lines and create their own masterpieces. The works created
represent a broad spectrum of art including digital movies, silk-screened t-shirts and
lamps made from oranges?! What will you Artzooka! today?

Meet Jeremie!l He leads the Artzooka! charge in each and every episode...and has a
really great time doing it. Like the cooler older brother you always wanted, Jeremie
shows kids how to create things they never thought they could, and using things they
never thought of...like creating your own gift wrap with shaving cream, or a mask made
out of egg shell...even a lamp made of orange slices!

The program is regularly scheduled and airs between the hours of 7:00 am and 10:00
pm. The program is 30 minutes in length, and is identified as an educational and
informational show, targeted to 6 to 9 year olds, at the beginning and throughout each
broadcast and in listings provided to publishers of program guides.

COMO SE HACEN LAS COSAS (Making Stuff)
11:00am — 11:30am (30 min RT) 10/1/14 — 12/31/14
11:30am-12:00pm (30 min RT)  10/1/14 — 12/31/14

The main objective of the 104 live action and 2D digital segments is to show curious
young viewers how everyday objects they encounter are designed and made. The series
was filmed on location in Europe and North America in factories, workshops, and food
plants. Each segment opens with an item to be investigated, followed by the two hosts,
“Gear” and “Wiz,” taking off on a voyage of discovery to understand the workings of the
item and reveal the secrets behind how it is made. For ages 4-7, the series key
educational and informational goals are to: 1) educate children about the workings of
everyday objects and how they are made and 2) to introduce children to the many
fascinating objects around them and spark curiosity and the desire to learn more about
those objects.

The program is regularly scheduled and airs between the hours of 7:00 am and 10:00
pm. The program is 30 minutes in length, and is identified as an educational and

informational show, targeted to 4 to 7 year olds, at the beginning and throughout each’
broadcast and in listings provided to publishers of program guides.

The Characters:

GEARS: is one of our hosts, a quirky animated mechanical fellow who looks like he is
made from bits of spare parts found on the factory floor where he lives.

WIZ: our other host is GEARS'’ super smart, levitating pal.
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*For your ‘convenience, we have added this information on Foxflash.com under
Programming > E/I Programming.



WEBSITE CERTIFICATION

This certifies that the children’s programming as provided and distributed
was in compliance with Sections 73.670(b) and (c) of the Rules of the
Federal Communications Commission.

[

\xv ,‘,f\iw' 1.5.15
Susan Chalfant Date
VP, Broadcast Distribution

MundoFox Broadcasting, LLC




