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Cali Sign o ( FCImnurel Numbers 7 V éommunity L;;Lircrense
KSMO*TV I Cw S Swe o camy o zCek
i 47 (digital) ’ Kansas City : MO ! Jackson % 66128
Licen;eevn‘\;*a‘n‘lre V - ’ T ' - - 7
Meredith Corporatlon
] Network Affiliation Nie]s% DMA o R anenseg, World \\’i;ié\\);al;ﬁonlle Page; :\ddrre;sﬂ(;f‘;lppl‘icablre)v o R

Network

My Network Kansas City

www.myksmotv.com

acxlltv 1D Previous Call Sign (if applicable) License Renewal Expiration Date

| 33336 v © 02/01/2014

Analog Core Programming

9

State the average number of hours of Core Programining per week broadcast by the station. See 47 C.F.R. §73.671(c).

4,00 hours

3. (a)  Does the Licensee provide information identifying each Core Program aired on its station, including an indication of the target child audience, to ] v
publishers of program guides as required by 47 C.F.R. §73.6737
{b) Idenufy pubhshers who were sent information in 3(a).
TV Guide, TV Data, Tribune Media Services, Titan TV.com, FYI Television, Video Viewing and FYI
' Television

4. Complete the following for each program that you aired dunn5 the past three months that meets the deﬁumon of Core Programming. Complete chart be]ow for each Core Program,

[There are no analog core program reports.]

Title of Analog Core Program #1 Onnmuuon

Aqua Kids SYNDICATED
Rééulnr Schccilrlvlre - o - Tétraerirxxles&:;i‘re;i at Regtrlla;'l; VSclvl‘eduled Time o | Numbcr of Pre- empuonrsw :
Saturdays, 8:00am 1/3-3/28/2015 113 0 ’
’,VLenrgth oVEProgrAnrx o o o : o Age of Tar&,et Alldxence E/I Symbol Used As
T [ I - . Flonl : o Requireé
30 minutes 8 years ; 12 years Y

| Describe the educational and informational abjective of the program and how it meets the definition of Core Programming

Aqua Kids motivates young people to take an active role in preserving aquatic environments and
: wildlife,.by showing how other kids just like them can do the same., Whether it's saving sea
. turtles or participating in a beach cleanup, the Aqua Kids demonstrate the real and lasting
contribution children can make in protecting the future of their community and the world.

| Title of Analog Core Program #2

Origination
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Young Icons ‘! ) i ) SYNDICATED
Regular Schedule ; Total Times Aired at Regularly Scheduled Time Number of Pre-emptions
Saturdays, 8:30AM 1/3-3/28/2015 13 )
. : 4 -
¢ Length of Program Age of Target Audience . E/ISymbol Used As
30 minutes

13 years i 16 years ; Y

i Describe the educauonal and informational objecnve of the progmm :md how it meets the deﬁnmon of Core Prounmmnu,

The Young Icons is an American blographlcal television series aimed at children between the
ages of 13-16 years old. The seriest profiles 5 seemingly-ordinary kids or teens who are
impacting the lives of others. The best and the brightest from athletes to entrepreneurs,

i philanthropists to superstars.

Title of Analog Core Program #3 Ononmtmn

Career Day | SYNDICATED

Regular Schedute t Total Times Aired at Regularly Scheduled Time ¢ Number of Pre-emptions

Saturdays, 9:00am 1/3-3/28/2015 113 0

Length of Program . Age of Target Audience E/T Symbol Used As
. e et e . . . —_— . me e Required

30 minutes

13 years i 16 years : Y
Desmbe the educntloml ﬂnd mformauanal ob}ecﬂve of the program and how it meets the demnnon of Core Pm&,rammmg

Career Day is a television program that introduces young adults to career exploration and
awareness. Students often do not know what they want to do and are unsure of potential
interests they may have that could be a career. Career Day provides an avenue to view experts
in their respective fields as they discuss their work, the education/training to prepare for
the job, and experiences that led them to choose their career. To encourage students to make
informed decisions, young adults must be introduced to career awareness, such as the concept
that success in most careers requires education and training. As the National Alliance of
Business recommended in its 1999 publication Preparing Young People for Tomorrow. Middle school
is an ideal age at which to expose students to the challenging world of work. The programs
motivational and inspirational message of each guest empowers audiences of all ages to
investigate career opportunities.

¢ Title of Analog Core Program #4 . Origination
Animal Exploration with Jarod Miller f SYNDICATED
| Reuular Schedule ) ; Total Times Aired at Regularly Scheduled Time \Iumber of Pre‘empuou%
. Saturdays, 9:30am 1/3-3/28/2015 13 0
.. Length of Program : Aue of Targe( Audlenue E/l Symbol Used As
: R N - N : h : B . Requlred
B me L B i To .
30 minutes :
13 years : 16 years Y

i Descnhe the educmonnl nnd informational objecuve of lhe pronram md how it meets lhe def'nmon of Core Prouﬁmmmg,

: Jarod Miller travels the United States and beyond, introducing children to the common, unique
¢ and unusual animals that inhabit the Earth. Each episode will teach children about the world
i around them in a way that identifies positive role models and pro-social values within an

environmentally responsible universe.

¥ . I ¥ - -
i Title of Analog Core Program #5 N ) i Origination
! Think Big . SYNDICATED
Regular Schedule * | Total Times Aired at Regularly Scheddfed Time . Number of Pre-emptions '
3 ¥
¥ i
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Sattirdays, 7:30am 1/3-3/28/2015 C13 ' : 0
Length of Program ; Age of Target Audience E/I Symbol Used As
. : e i - y Required
From ~To

30 minutes N

13 years 16 years Y ¢

Descnbe the educ‘tuoml and mfonnatxoual objecuve of the pm"mm and how it meets the detmmon of Cnre Progmmmmg

g The series shows children actively solving problems using scientific principles combining skill
i and creativity. It also demonstrates real world applications for math, science and engineering,
. proving that the physical sciences can be useful, challenging and fun.

Title of Analog Core Program #6 . Origination
Animal Rescue . SYNDICATED
Reoulm Schedule 7 : 7 Totai Tlxz;es Alredm Re‘;:vrulrarly S‘c‘heduled 'i‘ime S Number ;Jf Pr;-er-np;ic;nvs -
Saturdays, 10:00am 1/3-3/28/2015 5 13 V ; 0 B
Lenoth ofProuram ' V e o A&e ofT'ug,et Audlence - E/l Sy"n'l"(')]"u;d As"
30 minutes 13 years : 16 years : Y

Describe the educnnonal wnd informationat ob)ecnve of lhe prcgmm and how it meets thc deﬁnmon of Core Prouramnung
Animal Rescue serves the educational and informational needs of children 16 years of age and
under with its program content, including safety tips and real life in-the-field experiences of
professional and ordinary people taking care of, treating and helping various animals.

Title of Analog Core Program #7

: O;'igirn:\!iron
Kansas city Zoo show f LOCAL
Re;,ular Schedl;le - 7 Total Times Aired at Reguln;'iy VSchVeauied Tir;le - Number of Pre—empuons
Saturday s 7:00 BM 1/3 3/28/2015 13 '0
Length of Program ) ‘ ( - 7 Ag,e of Target Audience E/I Symbol U;_;ed As
ﬁ i ' ‘ 7 1 B From 7 ) : TO i e Requred
30 minutes 6 years 10 years ‘ Y

Describe the c.ducahonal and informational Ob]CC!lVe of the progrrun and ho“ itmeets the definition of Core Proummmms

The KC Zoo show is a locally produced educational program hosted by KCTV personalltles. The KC
Zoo show highlights the animals and activities at the Kansas City Zoo. Children learn about the
habits and biology of wildlife from all over the world.

Txtle of *\nﬂl;)L Coré Pl;;&,l;'ln; #87 o VOVriginariox‘x
Live life and Win % éYNDICATED
Reg,ular SLhedule V :V ;Foml Times Atred atrlie\_;;xl;rl)rr S;iledurledr%il‘l‘lre V ( Nun;ber Of'pre-ﬁ;llptik;lls
Sunday s 7:30 aM 1/4- 3/29/2015 l 13 i 0
© Length of Program . ! o Age of’i‘arget Audiencé B E/ISymbolUsed ~\s
; : 7 ' R From 7 : . ) To ) ) ) ”Rer<‘1ui‘r‘erd
30 minutes 13 years : 16 years 1 Y

¢ Describe the educational and informational objective of the program and how it meets the definition of Core Programming

LIVE LIFE nd WIN! is a weekly Educational/Informational (E/I), nationally syndicated TV series
. highlighting inspirational teen success stories with segments featuring Extraordinary Teens,
1Breaking Barriers, Giving Back, and Nutrition & Exercise with a focus on the arts, school,
| sports, community and teen entrepreneurshlp LIVE LIFE and WIN! helps teens discover and iearn
i 3
¥ H
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strategies and attributes to achieve personal dreams, explore volunteerism as an opportunity to
i : bulld character and uncover personal passions, and ,gain*knowledge about life skills necessary
: to LIVE LIFE and WIN

Non-Core Educational and Informational Programming

5 Complete the following for each program that you aired during the past three months that is specifically designed to meet the educational and informational needs of children ages 16 and
under, but does not meet one or more elements of the definition of Core Programming. See 47 C.F.R. §73.671. Complete chart below for each additional such educational and informational
program.

[There are no analog non-core program reports.]

Sponsored Core Programming

6. List Core Programs, if any, aired by other analog stations that are sponsored by the Licensee and that meet the criteria set forth in 17 C.F.R. §73.671. Also indicate whether the amount of total
Core Programming broadcast by another station increased.

[There are no analog sponsored core program broadcast reports.]
Y

[There are no analog sponsored core program detail reports.]

Digital Core Programming

7. (a)  State the average number of hours of Core Programming per week broadcast by the station on its main program stream, 4.00 hours
(b)  Did the Licensee broadcast on its main digital program stream the same Children’s Core Programming provided on its analog channel? v

(¢) IfYesto 7(b), the Licensee certifies that the representations and children's program information provided with respect to its analog channel apply
equally with respect to its main digital program stream.

If No to 7(c), submit as an Exhibit a Statement of Explanation.

8. {(a) State the average number of hours per week of free over-the-air digital video programming broadeast by the station on other than its main program
Stream. 168.00 hours

(b)  State the average number of hours per week of Core Programming broadcast by the station on other than its main program stream. See 47 C.F.R. 3.00 hours
§73.671.

9. (a) Does the Licensee provide information identifying each Core Program aired on its station. including an indication of the target child audience, to

publishers of program guides as required by 47 C.F.R. §73.6737 Y

(b) Idenmy pubIlshers who were sent information in 9(a)

. TV Guide, TV Data, Tribune Media Services, Titan TV.com, FYI Television, Video Viewing and FYI
{ Television

10. Complete the following for each program that you aired during the past three mounths that meets the definition of Core Programming. Complete chart below for each Core Program,

{There are no digital core program reports.]

Title of Digital Core Program #1 Origination
Wlbbly Plg SYNDICATED
Regular Schedule Total Times Aired at Regularly Scheduled Time  Number of Pre- emp(mns ;
Sunday S 1/1 3/31/2015 9:00 AM 13 -0
Lensth ofProg,ram : ge of Target Audience : E/I Symbol Used As
o R . - Lo o . Required
. From Te . .
30 minutes ‘
2 years 6 years N
. 3 : . . . .. SR : ]
Despnbe thz. educational and mformanonal objecnve of lhe pro"ram and how it meets the dehmtmn of Core Proya{nmmu
~ . Wibbly Pig is an animated preschool comedy serles that takes the daily routine c>fé a young child
and finds humor and fun in every part of it. Wlbblj simply does what children do. From day to
» i i
i 1
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- day activities like getting into bed, wrapping a present or climbing a tree, to fantasy play
‘ 1ike meeting a giant or going to the moon.,Wibbly moves seamlessly in and out of fantasy play N
echoing the way children really interact and play. Wibbly turns the simplest tasks into a
comedy routine, sharing it with his very best friend - the viewer. Wibbly engages the viewer by
- talking directly to the camera. This makes the viewer feel safe, included, involved and most of
;all, important.

] Tnle of Du.nal Core I’rogmm #2 "¢ Origination

Wlbbly Plg - SYNDICATED

Reg,ular S\,hedule Total Times Aired at Regularly Scheduled Time \Iumber of Pre- empnom

Sunday s 1/1- 3/31/2015 9:30 AM + 13 0
Lenbth of Probram ; Age of Target Audience E/1 Symbol Used As
o I - . o T oo Required

30 minutes

2 years 6 years N

: Describe the educational and informational objective of the program and how it meets the definition of Core Programming

Wibbly Pig is an animated preschool comedy series that takes the daily routine of a young child
/and finds humor and fun in every part of it. Wibbly simply does what children do. From day to
| day activities like getting into bed, wrapping a present or climbing a tree, to fantasy play
like meeting a giant or going to the moon. Wibbly moves seamlessly in and out of fantasy play
 echoing the way children really interact and play. Wibbly turns the simplest tasks into a
. comedy routine, sharing it with his very best friend - the viewer. Wibbly engages the viewer by
i talking directly to the camera. This makes the viewer feel safe, included, involved and most of
i all, important.

¢ Title of Digital Core Program #3 ¢ Origination ;

| Artzooka (SYNDICATED i
evuhr Schedule / Total Times Aired at Regularly Scheduled Time \lumber of Pre- empnom

. Sunday s 1/1 3/31/2015 10:00 AM 113 0 ;

: Length of Program A;:e ofTurget Audience E/I Symbol Used As

" T T — ’ '77 Fron) : To - Required

© 30 minutes | :

; 6 years ; 10 years N

Describe the educational nnd mionmtmnal ob)ecmc of thc prm:,mm aud how it meets the definition of Core Proummmmg

A half hour series blendlng live action and animation to show kids that art is everywhere and
 that there is an artist in each one of them! Targeting kids 6 - 10, Artzooka! provides
audiences with traditional techniques in unconventional ways and teaches children to draw
outside the lines and create their own masterpieces. The works created represent a broad
! spectrum of art including digital movies, silk-screened t-shirts and lamps made from oranges?!

Tnle ofDlg,nal Core Pmy‘lm #4 o V h : Origination
| Artzooka - SYNDICATED
: Re},ular Schedu[e o TQ;Q 'fi;;es Aircd at Regllllarly Scheduled Time E Numbel'ﬁofpl:ev-;n;lr;)ti»ons
Sunday s l/l 3/31/2015 10:30 AM i 13 -0
:"Len--th of Program S o Aée oanrget Audience " E‘/I"Symbo] Used V,\sr
; From To Required
- 30 nminutes 6 years : 10 years N

¢ Describe the educational and informational objective of the program and how it meets the definition of Core Programming 3
" A half hour series blending live action and animation to show kids that art is everywhere and
that there is an artist in each one of them! Targeting kids 6 - 10, Artzooka! provides
audiences with tradltlonal techniques 1n unconventional ways and teaches chlldren to draw
outside the lines and create their own' masterpieces. The works created represent a broad
] § '
A . ¥
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spectrum of art including digital movies, silk-screened t-shirts and lamps made from oranges?!

e

i B B 7.

Tide of Digital Core Program #5 Origination

: Making Stuff SYNDICATED

[ PSR S . . - . i T A . .
Regular Schedule ¢ Total Times Aired at Regularly Scheduled Time . Number of Pre-emptions
Sunday s 1/1 3/31/2015 11:00 AM 13 .0
Length of Proi,nm : Age of Target Audience E/1 Symbol Used As

‘ From i . To - [Vieq‘ulred
. 30 minutes

4 years 8 years N
. Describe the educational and informational objecme of the plog'xm and how it meets the definition of Core Proﬂranunm‘g,

The series key educational and informational goals are to: 1) educate children about the
working of everyday objects and how they are made and 2) introduce children to the many
fascinating objects around them and spark curiosity and the desire to learn more about those

objects.
5 Title of Digital Core Program #6 - ] Onumutlon
Maklng Stuff SYNDICATED
Regulur Schedule : Total Times Aired at Regularly Scheduled Time Number of Pre-emptions
Sunday s 1/1- 3/31/2015 11:30 aM 13 0
| Lengh ofProbmm Age ofTarE,et Audience | E/ Symbol Used As :
e e e et e e e e . B SO From e Required
30 minutes :
4 years : 8 years N

Describe the educational and informationat objecuve of the prouram and how it meets the definition of Core Prognmmmb
‘The series key educational and informational goals are to: 1) educate children about the
working of everyday objects and how they are made and 2) introduce children to the many
fascinating objects around them and spark curiosity and the desire to learn more about those
objects

11, Does the Licensee certify that at least 50% of the Core Programming counted toward meeting the additional programming guideline (applied to free video programming aired on other
than the main program stream) did not consist of program episodes that had already aired within the previous seven days either on the station's main program stream or on another of the
station's free digital program streams?

If No, submit as an Exhibit a Statement of Explanation setting forth the number of repeats in excess of the repeat limit and the times and dates the episodes involved were aired.

Non-Core Educational and Informational Programming

12. Complete the following for each program that you aired during the past three months that is specifically designed to meet the educational and informational needs of children ages 16 and
under, but does not meet one or more elements of the definition of Core Programming. See 47 C.F.R. §73.671. Complete chart below for each additional such educational and information
progrant,

[There are no digital non-core program reports.]

Sponsored Core Programming

13. List Core Programs, if any, aired by other stations that are sponsored by the Licensee and that meet the criteria set forth in 47 C.F.R. §73.671. Also indicate whether the amount of total Core
Programming broadcast by another station increased.
\ .
{There are no digital sponsored core program broadcast reports.] N ' )
[There are no digital sponsored core program detail reports.]
) + 4 3
3 * )
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14, Complete the following for each analog and digital program that you plan to air for the next quarter that meets the definition of Core Programming, Complete chart below for each Core

Program. identifying whether itis to be broadcast on the station's “anatoy or digital chanuel or both channels,

[There ard no planned core program reports.]

| Title of Planned Core Program #1 Ongmzmou

| Aqua Kids { SYNDICATED

! Regular Schedule ' Total Times to be Aired

: Saturdays, 8AM 13

: Length of Program Age of Target Audience

: - From )
i 30 minutes

8 years 12 years
| Describe the educational and informational objective of the program and how it meets the definition of Core Programming

Aqua Kids motivates young people to take an active role in reserving aquatic environments and
wildlife, by showing how other kids just like them can do the same. Whether it's saving sea !
turtles or participating in a beach cleanup, the Aqua Kids demonstrate the real and lasting
contribution children can make in protecting the future of their community and the world.

! Tnle of P]anned Cme Probram #” Ong,mauon

Young Icons . BYNDICATED
i Reuulnr Schedule : . Total Times to be Aired
Saturdays 8:30am 13
Length of Program : Age of Target Audience
i ‘ me‘ “ To
30 minutes

13 years 16 years

Descnbe the educ’monal md mtormatmnal objecme of the pxog,nm 1nd how it meets the deﬁnmon of Core Pm"mmnmlg

The Young Icons is an Amerlcan blographlcal television series aimed at children between the
ages of 13-16 years old. The seriest profiles 5 seemingly-ordinary kids or teens who are
impacting the lives of others. The best and the brightest from athletes to entrepreneurs,
philanthropists to superstars.

+ Title of P[:mn:edr éore Program #3 i : Olig_zinmion
% Career Day - SYNDICATED
: VI;e‘gular Sché&tn]e " ) V " ‘1 Total Times to be r\xrc&ﬂ .
Saturdays, 9AM 13 :
| I:en;th‘uf lr’xv'ogrmm ' ‘ ; A_r,;e of; Target Audien(;a \
o o i i 7 T 7 7 S ) From 7 ;To 7

30 minutes
12 years 16 years
| Describe the educational and informationat objective of the proyram and how it meets the definition of Core Programming

f Career Day is a television program that introduces young adults to career exploration and

- awareness. Students often do not know what they want to do and are unsure of potential
interests they may have that could be a career. Career Day provides an avenue to view experts
in their respective fields as they discuss their work, the education/training to prepare for
the job, and experiences that led them to choose their career. To encourage students to hake
informed decisions, young adults must be introduced to career awareness, such as the concept
that success 1n most careers requires education and tralnlng As the National Alliance of
‘Business recommended in its 1999 publlcatlon Preparing Young People for Tomorrow. Middle school ;

r i
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! is an ideal age at which to expose students to
“motivational and ;nsplratlonal message of each
: lnvestlgate career opportunltles.

Title ofPIauued Core Progmm #4
3 — —

i Animal Exploratlon with Jarod Miller

: Regular Schedu]e
Saturdays, 9:30AM

Lenoth of Program

30 minutes

Jarod Miller travels the United States and beyond
and unusual animals that inhabit the Earth. Each episode will teach children about the world

Page 8 ofll

+ : ¢

the challenging world of work. The programs
guest empowers audiences of al% ages to

Origination
SYNDICATED
i Total Tlr;\;s to be Aired
13
Age of Target Audiénce

From

12 years 16 years

Describe the educational :md mformunonal objective of the prognm and how it meets the definition of Core Prourammmg

1ntroduc1ng children to the common, unique

around them in a way that identifies positive role models and pro-social values within an

! environmentally responsible universe.

i Title of Planned Core Program #5
| Think Big

: Regular Schedule

Saturdays, 7:30AM

' Lengh of Progmm

30 minutes

and creativity.
i Tite of Planned Core Program #6

The KC Zoo show

Reuular Schedule

j Saturday s 7 AM

Length of ngmm

¢ 30 minutes

Descnbe the educmoml and mfommnonal objecme of the prouram md how it meets the deﬁmuon of Core Prognmnuug,
The series shows children actlvely solving problems using scientific principles combining skill

It also demeonstrates real world applications for math,
proving that the physical sciences can be useful,

i Ong,manon

% SYNDICATED
; Total Times to be .:\irradr ’
£ 13
Age of Targ”et Audiellce
12 years : 16 years

science and engineering,
challenging and fun.

Origination
LOCAL
: Total Tlmes to be All’C‘d

13

Age of Target Audience
From To
6 years 10 years

Descnbe the educmoml and mtormmonul objectwc c\f the program and how it meets the deﬂmuon of Core Pmnrammmg

- The KC Zoo show is a locally produced educaticonal program hosted by KCTV personalltles. The KC

- Zoo show highlights the animals and activities

at the Kansas City Zoo. Children learn about the

: habits and biology of wildlife from all over the world,

i Title of Planned Core Program #7

. Live Life And Win
H - e
Regular Schedule y

© Sunday's 7:30 AM
. Length of Program

http://licensing.fee.gov/KidVidNew/public/filing/form398.faces
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13

Age of Target Audience‘
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From ’ To

30 minutes '
B ‘ ' N , 12 years 16 years

Describe the educational and informaticnal objective of the program and how it meets the definition of Core Programming

LIVE LIFE and WIN! is a weekly Educational/Informational (E/I), nationally syndicated TV series
‘ highlighting inspirational teen success stories with segments featuring Extraordinary Teens, N
. Breaking Barriers, Giving Back, and Nutrition & Exercise with a focus on the arts, school,
sports, community and teen entrepreneurship. LIVE LIFE and WIN! helps teens discover and learn
{ strategies and attributes to achieve personal dreams, explore volunteerism as an opportunity to
build character and uncover personal passions, and gain knowledge about life skills necessary
to LIVE LIFE and WIN!

Title of Planned Core Program #8 ) : Origination
Wibbly Piggly . SYNDICATED
t Regular Schedule i Total Times to be Aired
Sundays 9-9:30 AM 13
Length of Program A Age of Target Audience
30 minutes 4 i
2 years

6 years

: Describe the educational and informational objective of the program and how it meets the definition of Core Programming

Wibbly Pig is an animated preschool comedy series that takes the daily routine of a young child
and finds humor and fun in every part of it. Wibbly simply does what children do. From day to
day activities like getting into bed, wrapping a present or climbing a tree, to fantasy play
like meeting a giant or going to the moon. Wibbly moves seamlessly in and out of fantasy play
echoing the way children really interact and play. Wibbly turns the simplest tasks into a
comedy routine, sharing it with his very best friend - the viewer. Wibbly engages the viewer by
talking directly to the camera. This makes the viewer feel safe, included, involved and most of
all, important.

: Title of Planned Core Program #9 Origination
! Wibbly Piggly SYNDICATED
| Regular Schedule Total Times to be Aired
Sundays 9:30-10 AM 13
Lenyth of Program Age of Target Audience
. 30 minutes

2 years : 6 years

; Describe the educational and informational objective of the program and how it meets the definition of Core Programming
Wibbly Pig is an animated preschool comedy series that takes the daily routine of a young child
and finds humor and fun in every part of it. Wibbly simply does what children do. From day to

. day activities like getting into bed, wrapping a present or climbing a tree, to fantasy play
like meeting a giant or going to the moon. Wibbly moves seamlessly in and out of fantasy play

i echoing the way children really interact and play. Wibbly turns the simplest tasks into a

; comedy routine, sharing it with his very best friend - the viewer. Wibbly engages the viewer by

i talking directly to the camera. This makes the viewer feel safe, included, involved and most of
all, important.

: T;de ;vf Pl;w:;n;d (":o;e Progmm#l() " - [ VOr%ginatis;nv
Artzooka - SYNDICATED
. R;a\:;,t;h‘rASchedu]:e , ‘ Toml‘T_imes to be Air;d V
Sunday's 10-10:30 AM j 13 4
Length of Program » ‘ » ) o ‘ V R VAigé ofTargetAudieuce
- . . . .. . . . . oy

From To
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Describe the educational and informational objective of the program and how it meets the definition of Core Programming

. A half hour series blending live action and animation to show kids that art is everywhere and
that there is an artist in each one of them! Targeting kids 6 - 10, Artzooka! provides

' audiences with traditional techniques in unconventional ways and teaches children to draw )
outside the lines and create their own masterpieces. The works created represent a broad
spectrum of art including digital movies, silk-screened t-shirts and lamps made from oranges?!

Title of Planned Co;e Pd)grﬂm #11
Artzooka

VRJeé,Vu‘lar Schedulev J

Sunday s 10:30-11 AM

: Length of Program

30 minutes

. SYNDICATED

. Origination

i Total Times to be Aired

13

Age of Target Audience

From To

6 years 10 years

Describe the educanonal 'md informational objecn\'e of the pro!,mm and how it meets the detmmon of Core Pmuranmung

/A half hour series blending live action and animation to show kids that art is everywhere and

l that there is an artist in each one of them!

Targeting kids 6 - 10, Artzooka! provides

. audiences with traditional techniques in unconventional ways and teaches children to draw

i outside the lines and create their own masterpieces.

The works created represent a broad

i spectrum of art including digital movies, silk-screened t-shirts and lamps made from oranges?!

Tltle ofI’Ianned Core I’rouram #12

Maklng Stuff

Re;,ular Schedute

Lengh of Pnog,ram

: 30 minutes

. The series key educational and informational goals are to:

Sunday s 11-11:30 AM

B On-vlnmmn

. SYNDICATED

¢ Total Times to be Aired

13

Abe of Twrgel A\udlence
Trom To

4 years 8 years

Describe the educationat and informational objective of the program and how it meets the definition of Core Programming

educate children about the

working of everyday objects and how they are made and 2) introduce children to the many
fascinating objects around them and spark curiosity and the desire to learn more about those

i‘objects.

I Tnle of Planned Core Prog,mm #13
Maklng Stuff

¢ Regular Schedule

Sunday s 11:30 AM ~12 PM

| Length of Pro"mm

- 30 minutes

Ori giumion

SYNDICATED

- Total Times to be Aired
13

Age of Target Audience
From To

4 years 8 vyears

Describe the edugauonal and informational objecme of the program and how it meets the detmmon of Core Prourammxm

. The series key educational and informational goals are to: 1) educate children about the
working of everyday objects and how they are made and 2) introduce children to the many
fascinating objects around them and spark curiosity and the desire to learn more about those

objects.

http://licensing fcc.gov/KidVidNew/public/filing/form398. faces
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Does the Licensee publicize the existence and location of the station’s Children's Television Programming Reports (FCC 398) as r;)quired by 47 C.FR. §73.3526{e)(11)(iii)?

Y
16. ; Identify the licensee's children's programming liaison. ! i
: Nan;er » TelepﬁéneNumber V
Dale Jacobson ! (913) 677-7238 ’
AdAress V ) : E-inail Adtiress

i

4500 Shawnee Mission Parkway : dale.jacobson@kctv5.com

| City * State | ZIP Code
Fairway . KS 66205
7. Include any other comments or information you want the Commission to consider in evaluating your compliance with the Children's Television Act (or use this space for supplemental

explanations). This may include information on any other non-core educational and informiational programming that you aired this quarter or plan to air during the iext quarter, or any existing
or proposed non-broadcast efforts that will enhance the educational and informational value of such programming to children. See 47 C.F.R. §73.671, NOTES 2 and 3.

- After Due Review of internal staion records and documentation provided to us by program

. suppliers, the licensee hereby certifies that the station fully complied with the FCC's

- commercial limits in children's programs, as specified at 47 C.F.R section 73, 670. The station
has terminated analog operations. Accordingly, questions 7(a)-and 7(b) are no longer
applicable.

WILLFUL FALSE STATEMENTS MADE ON THIS FORM ARE PUNISHABLE BY FINE AND/OR IMPRISONMENT (U.S, CODE, TITLE 18, SECTION 1001}, AND/OR
REVOCATION OF ANY STATION LICENSE OR CONSTRUCTION PERMIT (U.S, CODE, TITLE 47, SECTION 312(a)(1)), AND/OR FORFEITURE (U.S. CODE, TITLE 47
SECTION 503).

s

Leertify that the statements in this application are true, complete, and correct to the best of my knowledge and belief, and are made in good faith.

. Name of Licensee . . Signature
. Meredith Corporation

| Date

£ 04/02/2015
FCC Form 398
March 2006

3 ]
) ¥
+ + ¥
¥ 3 ¥ »
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MUNDOFOX

NOTIFICACION /ALERTA MFEA #4.01

TO: GENERAL MANAGERS, GENERAL SALES MANAGERS, PROGRAMMING
DIRECTORS, PROMOTION MANAGERS, and TRAFFIC DIRECTORS

FR:  MUNDOFOX BROADCAST DISTRIBUTION
DT:  April 1, 2015

RE:  E/l Programming Descriptions Q1 2015 Filing

E/l Programming Information for 15t Quarter 2015 FCC Filing

WIBBLY PIG
© 9:00am — 9:30am (30 min RT) 1/1/15 - 3/31/15
9:30am — 10:00am (30 min RT) 1/1/15 - 3/31/15

“Wibbly Pig” is an animated preschool comedy series that takes the daily routine of a young
child and finds humor and fun in every part of it. Wibbly simply does what children do. From day
to day activities like getting into bed, wrapping a present or climbing a tree, to fantasy play like
meeting a giant or going to the moon. Wibbly moves seamlessly in and out of fantasy play
echoing the way children really interact and play. Wibbly turns the simplest tasks into a comedy
routine, sharing it with his very best friend - the viewer. Wibbly engages the viewer by talking
directly to the camera. This makes the viewer feel safe, included, involved and most of all,
important.

With highly regarded Creative and Educational Consultants onboard to ensure age-appropriate
learning in every episode, preschoolers will gain a variety of skills including:

- Early Academics: colors, shapes, numbers via preschool activities.

- Social Skills: interactivity with the viewer and friends

- Imaginative Play: springboards and inspirational ideas to fire-up children's play and
imaginations

Learning will also be reinforced through song in every episode.

The program is regularly scheduled and airs between the hours of 7:00am and 10:00pm. The
program is 30 minutes in length, and is identified as an educational and informational show,
targeted to 2 to 6 year olds, at the beginning and throughout each broadcast and in listings
provided to publishers of program guides.

ARTZOOKA!
10:00am — 10:30am (30 min RT) 1/1/15 — 3/31/15
10:30am — 11:00am (30 min RT) 1/1/15 - 3/31/15

A half hour series blending live action and animation to show kids that art is everywhere and
that there is an artist in each one of them! Targetmg Kids ages 6 to 9 years old, “Artzookal!”

[ } ¥ s
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provides audiences with traditional techniques in unconventional ways and teaches children to
draw outside the lines and create their own masterpieces. The works created represent a broad
spectrum of art including digital movies, silk-screened t-shirts and lamps made from

oranges?! What will you Artzooka! today?

Meet Jeremie! He leads the Artzooka! Charge in each and every episode...and has a really
great time doing it. Like the cooler older brother you always wanted, Jeremie shows kids how to
create things they never thought they could, and using things they never thought of...like
creating your own gift wrap with shaving cream, or a mask made out of egg shell...even a lamp
made of orange slices!

The program is regularly scheduled andairs between the hours of 7:00am and 10:00pm. The
program is 30 minutes in length, and is identified as an educational and informational show,
targeted to kids ages 6 to 9 year olds, at the beginning and throughout each broadcast and in
listings provided to publishers of program guides.

COMO SE HACEN LAS COSAS (Making Stuff)
11:00am — 11:30am (30 min RT) 1/1/15 - 3/31/15
11:30am-12:00pm (30 min RT)  1/1/15-3/31/15

The main objective of the 104 live action and 2D digital segments is to show curious young
viewers how everyday objects they encounter are designed and made. The series was filmed
on location in Europe and North America in factories, workshops, and food plants. Each
segment opens with an item to be investigated, followed by the two hosts, “Gear” and “Wiz,”
taking off on a voyage of discovery to understand the workings of the item and reveal the
secrets behind how it is made. For ages 4-7, the series key educational and informational goals
are to: 1) educate children about the workings of everyday objects and how they are made and
2) to introduce children to the many fascinating objects around them and spark curiosity and the
desire to learn more about those objects.

The program is regularly scheduled and airs between the hours of 7:00am and 10:00pm. The
program is 30 minutes in length, and is identified as an educational and informational show,
targeted to kids ages 4 to 7 year olds, at the beginning and throughout each broadcast and in
listings provided to publishers of program guides.

The Characters:
GEARS: one of the hosts; a quirky, animated mechanical fellow who looks like he i is made from

bits of spare parts found on the factory floor where he lives.
WIZ: another host is GEARS’ super smart, levitating pal.

*For your convenience, we have added this information, certifications and 2" quarter
forecasted E/l programming on Foxflash.com available for download under
MundoFOX > Programming > E/I Programming.
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COMMERCIAL LIMITS CERTIFICATION

The undersigned hereby certifies that the children’s programs and series
(originally produced and broadcast primarily for children 12 years old and
younger) as distributed, transmitted and furnished to you by the MundoFox
Network during the 1% quarter of 2015 contained no more than 10.5
minutes per hour on weekends and 12 minutes per hour on weekdays of
commercial time, in compliance with the commercial time limits set forth in
the Children’s Television Act of the 1990 and the rules and regulations of
the Federal Communications Commission.

This certifies that the children’s programming as provided and distributed
was in compliance with Sections 73.670(b) and (c) of the Rules of the
Federal Communications Commission.

A4 3

Susan Chalfant
VP, Broadcast Distribution
MundoFox Broadcasting, LLC

L Q}\a%mb 33015

Date



WEBSITE CERTIFICATION

This certifies that the children’s programming as provided and distributed

was in compliance with Sections 73.670(b) and (c) of the Rules of the
Federal Communications Commission.

i @Aﬂ%ﬂ% 330 |§

Susan Chalfant
VP, Broadcast Distribution
MundoFox Broadcasting, LLC




