
 

 

KKCO-TV POLITICAL BROADCAST POLICY 
CAMPAIGN YEAR 2016 

 
Dear Political Representative: 
 
KKCO-TV would like to thank you for your inquiry regarding our political rates and policies for the 2016 campaigns. We 
hope you find in this packet all the information you need to organize your buy on our Station.  This disclosure statement 
does not constitute an offer to sell time and does not constitute any agreement or contract; rather, it is a statement of the 
policies which this Station, in good faith, attempts to follow in connection with the sale and placement of sales contracts.   
 
It is KKCO-TVs intention to abide by the relevant provisions of the Communications Act of 1934, as amended; the 
Bipartisan Campaign Reform Act of 2002 (BCRA) and the rules of the Federal Communications Commission. 
 
1. Applicability; These policies apply to “uses” by legally qualified candidates for public office, or by their authorized 
campaign organizations to promote their candidacy. They are not applicable either to political action committees not 
authorized by the candidate, or to non-candidate ‘issue” advertising (although certain provisions of the BCRA and the 
FCC’s rules may also apply to such advertising).  In particular, such committees are not entitled to buy time at the 
Station’s “lowest unit charge.” 
 
2. Identification; All ads must comply with sponsorship identification requirements of Section 317 of the Communications 
Act, the BCRA, and the FCC’s rules. The last four seconds of each spot for a federal candidate must include a full-screen 
view, of the candidate making the required disclosure statement or the candidate’s voice accompanied by a clearly 
identifiable photograph or similar image of the candidate. The sponsorship identification must fully and accurately identify 
the organization or Individual who has paid for the advertisement, using the terms “paid for by” or “sponsored by.” if 
advertising copy does not include the required sponsorship identification, KKCO-TV will add the necessary material 
without providing additional time. Production costs will be billed at the station’s usual rates. Candidates for federal offices 
must submit ‘Candidate Certification” in order to receive the lowest unit charge (LUC). Enhanced sponsorship 
identification policies apply to advertisements that refer to a competing candidate, including the explicit approval of the 
candidate where required under BCRA. 
 
3. Access: Reasonable access will be provided to all legally qualified candidates for federal office KKCO-TV has no 
predetermined limitations on the total amount of time a federal candidate may purchase or on the time of day in which 
his/her announcements may appear, and the station will work individually with each federal candidate in an effort to meet 
his or her needs.  With respect to state and local candidates, KKCO-TV reserves the exclusive right to determine the 
amount of time and program availability to a particular candidate. 
 
4. Orders: Orders for political time will not be considered firm until the purchaser has provided the following: 
 

a) Completed and signed Agreement Form for Political Candidates. 
b) Payment for the requested time. (See Section 16 below for details as to payment requirements.) 
c) A list of the purchaser’s executive committee or board of directors, if the purchaser is a corporation, committee, 

association or unincorporated group. 
d) Satisfactory proof that the candidate is “legally qualified,” as the term is used by the FCC. 
e) Satisfactory proof that the purchaser is authorized to buy time for the candidate. 
f) Commercial materials (tape, electronic delivery, film slides or copy) and written Instructions for their use should 

be submitted to the Station as early as possible to ensure proper airing. All instructions for airing of materials, and 
changes to such instructions, must be received by the Station in writing (by letter, email or fax). Film or tape must 
be received in sufficient time to permit confirmation of compliance with sponsorship identification requirements 
and with broadcast technical standards. 

g) Deadlines for all commercial material, time orders and contract changes are as follows: 
 

 12 noon Friday-- for Saturday and Sunday’s logs 
 

 2 pm Friday -- for Mondays log 
 

 2 pm Monday -- for Tuesday’s log 
 

 2 pm Tuesday -- for Wednesday’s log 



 

 

 

 2 pm Wednesday — for Thursdays log 
 

 2 pm Thursday — for Friday’s log - 
 

h) The station does not maintain staff to accept orders or changes on weekends, and no orders for weekend copy 
will be accepted after noon on Friday. As noted above, the deadline for copy and traffic for material to be 
broadcast on Monday is 2 pm local time on the previous Friday. However, for the penultimate-day of the 
campaign (Tuesday, November 8), this deadline will be extended as follows 
The station will accept copy changes from 8:30 am to 10:00 am on Monday, November 7, 2016 to affect spots 
that were previously scheduled to run after 12 noon on Monday, November 3. This exception to our normal 
deadline policy is limited to copy and instructions, and does not extend to new orders. 

 
i) Failure by any political advertiser to fulfill all requirements in advance of the noted deadlines may result in 

preemption of some or all of the subject announcements or programs. 
 

j) These deadlines will be applied consistently with reasonable access requirements for federal candidates. 
 
 
5. Production: Station facilities may be used for the production of political announcements or programs, subject to 
available production (rates upon request). Production charges are handled separately from time charges. Agencies and 
candidates who schedule production time at the Station are required to provide payment for payment of accrued charges 
following the production session. No spots will air, nor will any dubs be ordered, until payment is received for the correct 
amount. Station news talent is not available for political advertising purposes, on camera or voice-over 
 
6. Availabilities: 

a) KKCO-TV sells advertising time in a number of different programs, day parts and rotations. Spots can be 
purchased singly or in combination. The Lowest Unit Charge in the most commonly purchased programs, day parts 
and rotations are shown on the rate schedule for 30-second spots attached to this disclosure form and advertisers 
may buy at these rates or any rates above for each class of time. Rates for spots of other available lengths and any 
additional programs, day parts and/or rotations that may be available will be provided upon request. 

 
 b)  Legally qualified federal candidates may purchase time on the basis of any class the Station offers 
subject to availabilities. The base availability is a 30-second ad. Ad time is available in other lengths of 15 seconds 
(50% of 30-second rate) and 60 seconds (200% of the 30-second rate). 

 
  c)  Requests for program time, including lengths of 5 minutes, 11 minutes, 22 minutes and 30 minutes, will 
be considered on an individual basis. No promotional announcements (aside from spots that the candidate 
purchases separately and which qualify as “uses’) will be scheduled to promote a political program. 

 
d)           Orders For Time Periods, Not Programs.  Except as provided below, spots will air within the time                          

period ordered with no guarantee of program titles. 
                                                                                              
 
7. KKCO-TV publishes a rate card throughout the year with four columns reflecting different classes of time. A description 
of each column is found below. In each case, the rate shown in the individual grids represents the lowest unit rate within 
each class of time for the time period indicated. Spots will air (subject to preemption) within the time period ordered but 
with no guarantee of program titles or audience delivery. To the extent that some but not all spots within a given time 
period and class of time become subject to preemption, the last spots bought (whether commercial or political) will be the 
first ones preempted (“LIFO”). 
 

• (a) Column #1 — BUMP: Fixed spot that cannot be pre-empted during the designated daypart or time period, 
except for circumstances beyond the Station’s control.  These spots are only available when a day part or time 
period is completely sold out and will preempt Column 3 classes of time. This class of time is2 times the column 2 
(Fixed) rate (i.e., if column 2 is $300 than column 1 is $600).  

 
• (b) Column #2 — FIXED: Fixed spot cannot be pre-empted during the designated day part or time period, except 

for circumstances beyond a Station’s control. 



 

 

 
• (c) Column #3 – PREEMPTIBLE: Preemptible spots may be pre-empted for fixed spots upon 72 hours notice. 

KKCO-TV will use its best efforts to provide a full 72 hours notice, but in some circumstances may provide less 
notice.  Spots purchased in this class are entitled to make-goods. 

 
• (d) Column #4 – IMMEDIATELY PREEMPTIBLE WITHOUT NOTICE: These spots may be pre-empted with no 

notice.  This is the least expensive of the four main classes of time, and is based on a full Monday through Friday 
rotation. The Station will sell less than a full rotation, but in such cases the purchaser cannot dictate the day(s) on 
which the spot will air. In order to choose the day of broadcast, it is necessary to purchase a higher class of time. 
The Station will endeavor to provide make-goods to the client for buys of the Column #4 times that are preempted, 
but it is unlikely that the Station would be able to provide total equivalent value during high demand times of the 
year. In such cases, partial replacement value may be offered, or the client may take a credit or refund. 

 
• (e) KKCO-TV also sells time to advertisers between the classes of time listed in Columns 3 and 4. However, these 

rates are also preemptible according to the descriptions found in sections 7c and 7d. 
 

•  (f) Other Classes of Time: There are several broad rotations that KKCO-TV sells on an on-going basis. These 

classes of time are (as with commercial advertisers) available only to those political candidates who purchase an 
entire rotation cycle. it is not possible to purchase merely part of a rotation, as KKCO-TV could not guarantee any 
particular placement of spots within a given rotation- All spots purchased under such rotations are immediately 
preemptible without notice. While these spots generally have lower rates than immediately preemptible without 
notice (Column 4) spots, they are scheduled for broadcast only as inventory permits. In periods of high demand, 
all spots sold in this class that would otherwise run in desirable day-parts are almost certain to be preempted. In 
order to specify a time of day when the candidate’s spots will run, it is necessary to purchase a higher class of 
time.  We will provide rates for spots within broad rotations upon request. 

  
We will respond to inquiries at any time concerning the risk of preemption or movement we believe to exist at any rate 
level at any given time between now and the election, but we emphasize that our responses can only be good faith 
estimates. The likelihood of preemption is based on the demand put on inventory each week and changes on a daily 
basis. The actual rate needed to clear the spot in any given week in any particular time slot will be determined on the 
basis of market conditions, in accordance with normal business practice. 
 
8. Rates: 

a) Rates fluctuate on a daily basis according to the class of time ordered. Quoted rates from availability 
requests are for 30-second ads. 

b) Each separate class of time is offered to candidates at its lowest unit charge: the lowest clearing rate or 
the particular class of time ordered by the candidate for the time period when the ad is broadcast. The 
station will provide its best good faith assessment of the lowest unit charge for each class upon request. 

c) For “preemptible” classes, candidates may purchase ads at the lowest predicted unit charge or at a 
higher rate so as to decrease the potential for preemption. 

d) The lowest unit charge for a news adjacency time period will be established by the rate for the class of 
time purchased as if it were in the news program. 

 
9. Makegoods.  If a candidate spot of any class that, as described above, includes makegood protection is 
preempted or fails to run as scheduled for technical or similar reasons, the station will, subject to its equal opportunities, 
reasonable access, and other legal obligations, make reasonable efforts to offer the candidate a makegood to be 
broadcast before the election.  Makegoods will consist of one or more spots with an aggregate value comparable to that of 
the preempted spot.  In many cases, the offered makegood will consist of a combination of spots in time periods other 
than that originally ordered.  If a candidate rejects the offered makegood, the station will provide credits or refunds for the 
preempted spots. 

 
10. Lowest Unit Charge and Rebates: During the 45 days before a caucus involving the candidate, or a primary 
election involving the candidate, and the 60 days before the general election involving the candidate, the candidate is 
entitled to purchase broadcast time at the Lowest Unit Charge of the Station for the same class and amount of time for the 
same period. In the event advertising time of the same class and amount for the same period clears at a rate lower than 
that paid by a candidate, the candidate will receive the benefit of the lower rate either in the form of a rebate or a credit 
against future purchases, at the option of the candidate. 



 

 

 
11. Comparable Rates: Outside the 45 and 60 day periods referenced above, candidates are entitled to purchase 
advertising time for charges comparable to those paid by other users of the Station for comparable advertising. Charges 
for this time are generally negotiated in the marketplace between the advertiser and the Station, after the Station furnishes 
its avails to the potential purchaser. Rates are commonly influenced by a variety of factors, including the class of time, the 
volume and the nature of the purchase, scheduling flexibility and available Inventory. 
 
12. KKCO-TV maintains a political file at its studio In Grand Junction for candidates’ information. The political file is 
accessible during regular business hours: from 8am to 5 pm, Monday through Friday. Copies can be made for 25 cents 
per page. 
 
13. We will attempt to maintain spot separation between opposing candidates. However, during periods of high demand 
spot separation cannot be guaranteed. 
 
14. Stacey Stewart is the station contact for questions and complaints regarding traffic problems, billing discrepancies, 
request for exact times, etc. To the best of our ability, we will respond by telephone or fax to questions concerning 
candidate requests and scheduling. 
 
15. Cancellations.  A two-week cancellation policy applies to all placed orders.  If the station receives notice of an 
advertiser’s intent to cancel less than two weeks before the spot is to air, the advertiser will not receive any credit for the 
value of the spot.  Under these circumstances, although the station will endeavor to prevent the relevant spot from airing, 
it cannot guarantee that it will be able to do so. 
 
16. Payment for political air time and/or production must be received by 1 pm on the business day before the next day’s 
schedule begins, or the entire schedule will be canceled. Payment in immediately available funds (bank check, cashier’s 
check or wire transfer) is preferred. Wire transfer information for submitting payment is available upon request if a check 
presented In payment is returned for insufficient funds, the purchaser’s entire schedule will be cancelled until payment Is 
made good, and purchaser will be liable for a $500 returned check charge as well as for all costs of collection and the full 
amount of the order, whether the Station is able to resell the ordered time or not. In the event that a schedule is canceled 
due to lack of pre-payment, KKCO-TV cannot guarantee exact schedule replacement upon re-scheduling. As is our policy 
with respect to commercial advertisers, credit terms are available only to those agencies which (a) have already 
established credit with KKCOTV and (b) guarantee payment on behalf of the client. 
 
17. KKCO.TV will treat all opposing candidates equitably and fairly. 
 
If you have any questions, concerns, problems or issues that have not been addressed In the above guidelines, please 
call Stacey Stewart at (970) 424-5733; or write to KKCO-TV in care of Ms. Stewart at 2531 Blichmann Avenue, Grand 
Junction, Colorado 81505; fax (970) 243-1770. 
 


