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The station has identified the following issues as significant issues facing our community in this quarter:  

 
A. Shelter Pet Overpopulation: Our mission is to end the animal overpopulation crisis in our 

community, to find homes for homeless and neglected animals and to provide educational programs, 
fundraisers and volunteer services for the community. 

 

B. Down Syndrome Awareness: We are partnering with S.M.I.LE. to help educate the public 
about the network of support services available to meet the physical, emotional, spiritual, 
social and educational needs of people of all ages with Down syndrome, their families and 
communities. 

 

C. Cancer Awareness: Around 2.3 Million Indiana residents will develop some type of cancer. 
Our goal is to create assist organizations with fundraising and awareness about cancer 
programs available to families in our area. 

 
D. Underprivileged Children: Nearly 25% of children in Vanderburgh County live in poverty. 

The stats in our coverage area also includes Henderson with at 24%.We will partner with 
local agencies to provide supplies to help the children affected by poverty. 

 
E. Ending Hunger: Nearly 13 million children in the U.S struggle with hunger. Children that 

do not get the proper nutrition are more likely to have problems in school. We will partner 
with local food banks to create awareness of the issue, and provide help from the public. 

 
F. Buzzed / Drinking and Driving Prevention: In 2016, someone was killed as a result of 

drinking and driving every 50 minutes. We will partner with local non-profit, Logan’s 
Promise, for a campaign to show the impact that impaired driving has on the community, as 
well as giving listeners an opportunity to obtain a free cab ride home. 

 
 

G. Domestic Violence: We partnered with Albion Fellows Bacon Center, to provide 
information for victims and ways that the public can help domestic violence victims. 
 

 
 
 
 



 

Section II.  Responsive Programs 
 
The station has broadcast programming dealing with each of the above-referenced issues. Programming 
dealing with each issue is set out below. 

 

 

A. Shelter Pet Overpopulation: 
“Pet of the Week” Broadcast November 15  8:00 AM; Duration 10 minutes. Interviewed Lindsey 
Hagedorn, director of the Warrick Humane Society about a puppy available for adoption at the shelter in 
Newburgh, IN. In addition to the on-air interview, photos of the animal were shared on the station's 
website, along with information on shelter hours, and adoption fees. 
 

 

“Pet of the Week” Broadcast October 15, 8:10am Duration 10 Minutes. Interviewed Lindsey 
Hagedorn, director of the Warrick Humane Society about a cat available for adoption at the shelter in 
Newburgh, IN In addition to the on-air interview, photos of the animal were shared on the station's 
website, along with information on shelter hours, and adoption fees. 

 

B. Down Syndrome Awareness: 
 
“Smile Mile” Interview October 4 8am Duration 10 minutes with Nikki Davis The 2018 SMILE ON 
DOWN SYNDROME SMILE MILE. Following the SMILE MILE, there will be food, entertainment, fun 
activities for the children, an opportunity for team photos, and information tables for the adults. 
The goal of the 2018 SMILE ON DOWN SYNDROME SMILE MILE is to celebrate National Down 
Syndrome Awareness Month in October and promote acceptance and inclusion of people with Down 
syndrome. Nationally, the Down syndrome awareness walks and events raise more than $8.5 million, and 
on a local level we will raise money to support critical programs and services. Locally, our goal is to raise 
$70,000 to help support the goals of S.M.I.L.E. on Down Syndrome. SMILE serves hundreds of families 
who have a loved one with Down syndrome, and has expanded to reach the disability community as a 
whole. The SMILE Center was opened in 2011 at 105 NW 4th St., Evansville, IN and continues to provide 
vital opportunities to newborns through adults with Down syndrome and their families and our community. 
 
“SMILE ON DOWN SYNDROME TRUCKS & HEROES” October 16 8am Duration 10 minutes This 
broadcast with Nikki Davis was an opportunity to give the public information about an upcoming event 
SMILE ON DOWN SYNDROME TRUCKS & HEROES – This event provided information about Down 
Syndrome and how families can get the assistance they need.The funds raised with this fundraiser help 
support the goals of S.M.I.L.E. on Down Syndrome, a 501c3 under the umbrella of Youth, Inc. S.M.I.L.E. 
on Down Syndrome is committed to providing a network of support services to meet the physical, 
emotional, spiritual, social and educational needs of people of all ages with Down syndrome, their families 
and communities 
 

 

C. Cancer Awareness: 
 
“Gilda’s Club Broadcast October 2 8am Duration 10 minutes This broadcast gave the public 
insight into what Gilda’s Club does for the community. GCEV is a non-profit organization founded in 
2008 to provide a home-like, non-residential meeting place where men, women and children living 
with cancer, and their families and friends, can join with others to build social and emotional support 
as an integral part of cancer treatment. The public was made aware that program activities are FREE 
and take place in our Clubhouse setting, away from medical facilities and are overseen by licensed, 
specifically trained mental health professionals.  



 

D. Underprivileged Children: 
 
Interviews Various Dates/Times 10/22-11/6, Duration 5-15 minutes, Live Broadcast 11/7 6A-6P 

- We partnered with the Santa Clothes Club for a campaign to create awareness of the amount of 
school kids that need warm clothing and how the publican help. We did this through 
discussions on air at various times 10/22/18 – 11/6/18. The public was also given the 
opportunity to donate clothes, supplies and monetary donations in a 12 hour live radio 
broadcast ‘Santa Clothes Club’ 6am-6pm11/7/18. 

 
 

“Cops Connecting with Kids” Broadcast December 12, 8:10am Duration 10 minutes Interviewed 

Jason Moore, representing Cops Connecting with Kids. This organization provides underprivileged  school 

students an all expenses paid trip to Walt Disney World, in an effort to build strong relationships between area youth 

and law enforcement.The discussion explained the importance of building relationships between police and students 

living in the areas of the city with higher crime rates. The organization is able to do these trips with public donations.  
 

 

E. Ending Hunger: 
On Air Interviews, various dates and times 11/1-12/6, duration 5-15 minutes; Live Broadcast, 

11/20, 6A-6P We partnered with the Tri-State Food Bank for a campaign to create awareness of 
the issue, and provide help from the public. We did this through discussions on air at 
various times 11/1/18 – 12/6/18. The public was given local statistics about the hunger 
problem that we are facing. The public was also given the opportunity to donate food and 
monetary donations in a 12 hour live radio broadcast ‘Helping the Hungry’ 6am-
6pm11/20/18. 

 

 

F. Buzzed / Drinking and Driving Prevention:  
Various Dates/Times Around Thanksgiving and Christmas, Interview durations 5-15 minutes + 
PSA’s - We partnered with local non-profit, Logan’s Promise for 2 campaigns during the holiday 
season, to Engage people within the community and promote the understanding and action 
necessary to control drinking and driving; and to increase public awareness of these problems. 
Logan’s Promise also provided free cab rides, giving the public an opportunity to get home safely, 
and not get behind the wheel buzzed. On-Air discussions included the impact that drinking and 
driving has on the community, and a safe option to get home. 

 
G. Domestic Violence Awareness:  
  “iCare” Broadcast October 17 10am Duration 10 minutes. + “iCare live broadcast from event 

October 26 11-1. We partnered with local non-profit, Albion Fellows Bacon Center to provide 
information about the I-Care Event. Mallory Cloume discussed the resources available to victims and 
how to educate the public about abuse. October is Domestic Violence Awareness Month and Albion 
is launching iCare, a unique campaign to partner with our community and raise awareness! 
iCare is a month-long initiative that culminates on Friday, October 26th. Businesses and individuals 
are encouraged to register for participation and receive information and materials that can help you 
raise awareness of and advocate against domestic violence. 

 


