Quarter Ending: _12-31-16

CHILDREN'S TV PROGRAMMING COMMERCIAL CERTIFICATION

WJHG (“Station”) certifies that all 12-and-under children’s TV programs
carried during this quarter on its analog and digital channels were formatted so that,
as a matter of standard policy and practice, the programs would not exceed the
“‘commercial matter” time limits of §73.670(a) of the FCC'’s rules: Weekdays: 12
minutes in any clock-hour children’s programming (6 minutes in a stand-alone half-
hour program); Weekends: 10.5 minutes in any clock-hour children's programming
(5.25 minutes in a stand-alone .5 hour program). Effective 01/02/07, upcoming
programming promos, with certain exceptions, count as commercial matter.

Program Title

NBC: The Voyager w/Josh Garcia, Wilderness Vet, Journey w/Dylan Dreyer,
Naturally, Danny Seo, Give and Heart of a Champion

CW: Calling Dr. Pol, Dog Whisperer with Cesar Millan, Save Our Shelter, Rescue
Me w/Dr. Lisa, Vacation Creation, Dinner Spinner, Unlikely Animal Friends and
Save fo Win

MNTV: Into the Wild, Wild About Animals, Animal Adventures, Real Life
101, Animal Exploration, Animal Rescue, American Athlete, Missing,
Think Blg, Brain Games, Dog Town USA, Expedition Wild, Hatched,
Ocean Mysteries and Recipe Rehab

1. Station certifies that there were not any time periods during the quarter in which
the “commercial matter” time limits stated above were exceeded during 12-and-
under children’s programming.

X

Yes No
If no, provide details of each such instance in Annex A.

2.  Station certifies that, during the quarter, it has complied with the commercial
requirements of §73.670(b), (c) & (d) of the FCC’s rules regarding the display of
Internet website addresses during 12-and-under children’s programming, which
requirements became effective January 2, 2007.

X

Yes No
If no, provide details in Annex B.
| hereby state, under penalty or perjury, that the foregoing is true, correct and
completeto the best of my knowledge, information and belief.

J
/ D gF CREATIVE SERVICES
Signature/Title of Authorized Station Employee

Date: /-4~ /7




CERTIFICATION OF COMPLIANCE
WITH CHILDREN’S TELEVISION COMMERCIAL LIMITS
October 1, 2016 through December 31, 2016

During the period listed above, the CBS Television Network (“CBS”), a unit of CBS
Corporation, disseminated to its owned and affiliated stations the following weekly programs
originally produced and broadcast primarily for an audience of children 13 to 16 years old:

LUCKY DOG

DR. CHRIS PET VET

HENRY FORD’S INNOVATION NATION

THE INSPECTORS

CHICKEN SOUP FOR THE SOUL’S HIDDEN HEROES
THE OPEN ROAD WITH DR. CHRIS

All of these programs were disseminated for weekend broadcast by CBS affiliates and owned
stations.

I hereby certify that the children’s programming disseminated by CBS during the period October
1, 2016 through December 31, 2016 was not required to conform to the commercial time limits
prescribed in the Communications Act, as amended, 47 U.S.C. §303a, and 47 C.F.R. §73.670(a)-
(d) because the programming was all originally produced and broadcast primarily for an
audience of children older than 12. See 47 C.F.R. §73.670, Note 2.

I ladtier ) e
Matthew Margo

Senior Vice President

CBS Program Practices, New York

CBS Television Network

Date: January 3, 2017



