PANAMA CITY

WJIHG-TV/OT Panama Civy

Quarter Ending: _12-31-14

CHILDREN'S TV PROGRAMMING COMMERCIAL CERTIFICATION

WJHG (“Station”) certifies that all 12-and-under children’s TV programs
carried during this quarter on its analog and digital channels were formatted so that,
as a matter of standard policy and practice, the programs would not exceed the
“commercial matter” time limits of §73.670(a) of the FCC'’s rules: Weekdays: 12
minutes in any clock-hour children’s programming (6 minutes in a stand-alone half-
hour program); Weekends: 10.5 minutes in any clock-hour children’s programming
(5.25 minutes in a stand-alone .5 hour program). Effective 01/02/07, upcoming
programming promos, with certain exceptions, count as commercial matter.

Program Title

NBC: Justin Time, Lazy Town, Noodle & Doodle, Tree Fu Tom, Zou and Chica
CW: Made in Hollywood: Teen Edition, Live Life & Win, On the Spol, Elizabeth
Stanton’s Great Big World, Reluctantly Healthy, Everyday Healtfly, Rock the Park,
Expedition Wild, The Brady Barr Experience, Calling Dr. Pol and Dog Whisperer.
MNTV: Into the Wild, Wild About Animals, Animal Adventures, Real Life
101, Animal Exploration, Dog Tales, Real Winning Edge, Sports Stars of
Tomorrow, Animal Rescue, Pets.tv, Career Day, American Athlete, Missing,
Dragonfly TV and Think Big

1.  Station certifies that there were not any time periods during the quarter in which
the “commercial matter” time limits stated above were exceeded during 12-and-

under children’s programming.
X

Yes No
If no, provide details of each such instance in Annex A.

2.  Station certifies that, during the quarter, it has complied with the commercial
requirements of §73.670(b), (c) & (d) of the FCC's rules regarding the display of
Internet website addresses during 12-and-under children’s programming, which
requirements became effective January 2, 2007.

X N
Yes No
If no, provide details in Annex B.

| hereby state, under penalty or perjury, that the foregoing is true, correct and
complete to the best of my knowledge, information and belief.

(/>' 2l1§ ) "eé'l = é :.l/l‘ E ‘

Signature/Title of Authorized Station Employee
Date: ./ — T=t5




CERTIFICATION OF COMPLIANCE
WITH CHILDREN’S TELEVISION COMMERCIAL LIMITS
October 1, 2014 through December 31, 2014

During the period October 1, 2014 through December 31, 2014, the CBS Television Network
(“CBS”), a unit of CBS Corporation, disseminated to its owned and affiliated stations the
following weekly programs originally produced and broadcast primarily for an audience of
children 13 to 16 years old:

LUCKY DOG

DR. CHRIS PET VET

RECIPE REHAB

ALL IN WITH LAILA ALI

GAME CHANGERS WITH KEVIN FRAZIER
HENRY FORD’S INNOVATION NATION

All of these programs were disseminated for weekend broadcast by CBS affiliates and owned
stations.

I hereby certify that the children’s programming disseminated by CBS during the period October
1, 2014 through December 31, 2014 was not required to conform to the commercial time limits
prescribed in the Communications Act, as amended, 47 U.S.C. §303a, and 47 C.F.R. §73.670(a)-
(d) because the programming was all originally produced and broadcast primarily for an
audience of children older than 12. See 47 C.F.R. §73.670, Note 2.

Matthew Margo

Senior Vice President

CBS Program Practices, New York
CBS Television Network

Date: January 5, 2015




